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Uvodni slovo prezidenta HMMC pana Eok-Jo Kima
Opening Message of HMMC President Mr Kim Eok-Jo

Vazeni kolegové,

¢as plyne velmi rychle a od mého po-
sledniho projevu v tomto magazinu uZ
ubéhlo Sest mésicd. Pomalu se blizime
k letni odstavce a ja bych tuto pfileZitost
rad vyuZil a rekl Vam nékolik slov.

0d zacatku hromadné vyroby v lofiském
listopadu je kaZzdodenni Zivot v zavodé pro
nas vSechny rusnéjsi a Zivejsi nez kdykoliv
predtim. Tvrda préce a znacné asili v§ak
pomenul nedavny Gspéch datovany k 17.
¢ervnu. Ten den nas zavod vyrobil za jednu
sménu vice nez 500 voz{. Tento Gspéch
vyplynul ze spole¢ného Usili vSech oddé-
leni zejména téch vyrobnich. Je to jasny
dikaz nasi kapacity a také faktu, Ze do-
sazeny Uspéch neni zasluhou jednotlivce
¢i jednoho oddéleni. Spolupréce je velmi
dilezita na vSech stranach.

Spole¢né s timto internim Gspéchem
HMMC pfisel také vyznamny milnik, dosa-
zeny spolecnosti Hyundai Motor Compa-
ny. Cervnové vysledky studie J.D. Power
and Associates oznacily znacku Hyundai
ze nejlepSi neprémiovou znacku v hodno-
ceni pocatecni kvality za rok 2009. Tato
zprava hovoli o tom, Ze majitelé voz( Hy-
undai méli se svymi auty méné potizi nez
vlastnici kterékoli jiné znaCky osobnich
i jinych voz(l. Pro cely automobilovy pri-
mysl je to zasadni poselstvi: Znacka Hyun-
dai si v ramci své globalni sité a v souladu
se znamym sloganem ,ZéleZi na skutecné
kvalité” vede velmi dobfe. O vysledcich
studie a dal$ich detailech se docte vice
uvnitr casopisu.

Letni mésice ndm prinaseji také jedno
vyznamné datum, a sice nejvyznamngjsf

vyroci v historii HMMC. Dne 7. ¢ervence :
2006 byla totiz spole¢nost Hyundai Motor :
Manufacturing Czech s.ro. zaloZena. Le- :
. address already half a year has elap-

tos jsme tak oslavili jiZ tfeti rok nasi exis-

tence. Jsme si velmi dobre védomi tvrdé :
shutdown, let me take this opportunity
. to say a few words to you.

Velmi si jich vazime - vSem timto :
dékujeme. Pokracujme v nasi dobré préci
. plant has been busier than ever befo-
- re for all of us. Hard work and efforts
made have shown their results though.
. Let me remind you the recent success

prace odvedené v pribéhu zminénych trf
let, dfiny, zavazk( a Gsili, které jste pro-
kdzali.

a vnasejme do ni nové prvky a vylepSeni

tak, abychom v ni dosahli dokonalosti.
Zavérem mi dovolte popfat Vam prijem-

nou dovolenou. Néktefi z naSich kolegl

ovSem i obdobi celozavodni odstavky stra- :
vi v HMMC praci na drzbé zavodu. Proto :
© shift. This success resulted from joint
. efforts of all departments including pro-
: duction teams. It is a clear proof that
we have the capacity and that achieved
. success is not work of an individual or
. a single department. Cooperation is es-
: sential on all sides.

mi dovolte vyjadfit mé zvlastni podékova-
ni prave jim. Prosim budte i v tomto obdobf
v praci opatrni a dbejte bezpe¢nosti.

Preji Vam to nejlepsi.
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Kim Eok-Jo, Prezident HMMC

Dear HMIMC colleagues,
Time is running fast and since my last

sed. As we are approaching the summer

Since the start of mass production
last November everyday life in the

from 17" June, when our company ma-
nufactured over 500 cars during one

Along with this HMMC internal suc-

cess, a significant milestone has been
achieved in Hyundai Motor Company.
June results of the J.D. Power and
Associates study show that Hyundai
is the number one ranked non-premi-
um nameplate in 2009 1QS study. The
report says that Hyundai owners had
fewer problems with their vehicles
than any other non-premium car or
truck brand. This is important message
to all the automobile industry: Hyundai
is doing very well, supported by its en-
tire global network and following the
“True Quality Matters” motto. You can
read more about the QS inside this
issue.

Summer time brings also an anniver-
sary, the most important one in HMIMC
history. On 7™ July 2006 Hyundai Motor
Manufacturing Czech s.ro. was esta-
blished and so we just celebrated the
third year of our existence. We all are
aware of the hard work of those three
years, of all the struggle, commitments
and efforts. It is very valued and appre-
ciated. Thank you. Let’s continue in our
good work and let’s bring improvements
in the search for perfection.

Finally, let me wish you nice vacation
days. Some of our colleagues will howe-
ver work in the maintenance of the plant
also during vacation period. Therefore,
let me express my special thanks to all
of them. Please watch your safety at
work and be careful.

| wish you the best.
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Kim Eok-Jo, HMMC President

Jsme zelena firma // We are a Green Company

Ke sklonku éervna 2009 spoleénost HMMC ucinila :
dalSi vyznamny krok v péci o Zivotni prostredi, kdyz
do jednotlivych vyrobnich hal a do administrativni :
: te, located in individual shops and in the main office

budovy nainstalovala celkem 5 shérnych nadob na

elektroodpady. Zaclenila se tak do projektu, jehoz
cilem je efektivni shér drobného i vétSiho elektro- :
: electrical waste from households and companies.

Spolecnost REMA System, kterd projekt zastfeSuje, bude
z HMMC nasbirany odpad odvaZet a zpracovavat. Stejné :
spolecnost také do HMMC dodala zminéné sbérné nadoby :
(viz foto). Nadoby jsou vyhotoveny z nerezové oceli a uvnitf
je papirova krabice chranici pred poskozenim. Objem je :
: volume of the box amounts approximately to 80 I.

Tyto odpadni nddoby mZete vyuZit pro nefunkéni a ne-
potfebné baterie, veSkera elektricka a elektronicka :
zafizeni — napf. tedy pocitacové mysi, klavesnice, :
kalkulaéky, mobilni telefony, hracky, fotoaparaty
: following into the bins: toners, floppy discs, VHS, CD, DVD,
VHS, CD, DVD, vybojky, zafivky a Zarovky, autobaterie ani
: as larger electro devices (e.g. displays, computers...)

Vérime, Ze se i Vy zapojite do takového tfidéni odpadu a :
v ramci spolecenské odpovédnosti budete dbat na recyklaci
. waste recycling.

odpadu z domacnosti i firem.

zhruba 80 I.

apod. Do boxt naopak nepatfi nasledujici: tonery, diskety,

vetsi elektrozarizeni (napf. monitory, poéitace...).

elektrozarizeni dostupnou pravé touto cestou.

In late June 2009 HMMC made another important step
towards the protection of environment, as the company
installed total five collecting boxes for electrical was-

building. Thus the company has joined a project, the aim
of which is an effective collection of both tiny and larger

REMA System Company, the project provider, will take the
collected waste from HMMC and arrange its recycling. This
company also provided HMIMC with the collecting bins (see
the picture). The bins are made from stainless steel and there
is a paper box inside protecting it from any scratches. The

You can use these waste bins for collecting non-working
and unnecessary batteries, electrical and electronic de-
vices such as PC mice, keyboards, calculators, mobile
phones, toys, cameras etc. On the contrary, don't put the

discharge lamps, fluorescent lamps and car batteries as well

We believe that you will also join these activities within the
social responsibility and that you will utilize this way of electro

@Zelené firma
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Hyundai na Autosalonu 2009 // Hyundai at the Autosalon 2009

Jste-li fanousci motorismu, jisté vite,
ze v cervnu probéhl jiz osmy ro€nik zna-
mého Autosalonu Brno. Na tamnim vy-
stavisti se predvedla vice neZ ticitka au-
tomobilovych znacek se svymi modely,
které shlédlo pies 130.000 navstévnikii.

Autosalon Brno 2009 své navstévniky
lakal mimo jiné také v rozdéleni nékolika
programovych sekci. Mezi tyto patfila napr.
sekce Fun auto (pro fanousky tuningu, mo-
toristické historie, motorsportu obecné), Eko
auto (zamérena na ekologii a hospodarnost
provozll, na alternativni pohony) nebo napr.
sekce Zena a auto (se zaméfenim na Fidicky).
V leto$nim roce nabidli poradatelé také no-
vinku — netradicni vecerni prohlidku expozic.
V/ ramci ni ¢ekala navstévniky nejen atraktiv-
ni podivand na nejnoveéjsi modely predsta-
vované ve slavnostné oteviraném pavilonu
P, ale také obcerstveni, vystoupeni riznych
interpretd, atrakce pro déti atd.
automobilky Hyundai, kterd jiZ tradiéné pred-
stavila nabidku dostupnou na nasem trhu.
Kromé kompletni fady voz{ kategorie SUV
veetné letosni novinky ix55 nechybély sa-
mozfejmé vSechny modely Fady s alfanume-
rickym znacenim, tedy i10, i20, i30 a i30cw.
Vlystavni premiéru si uzil viz Hyundai i30
blue se zabudovanou technologif ISG, jenz se
vyrabi i v noSovickém zavodé. Na ploSe vice
nez 700 m? Hyundai predved! také oblibeny
osmimistny model H-1 Tour.

Mezinarodni veletrh osobnich automobili

Konec meésice cervna byl v Moravskoslezském

Autosalon Brno je nejvyznamnéjsim veletr- :
hem svého druhu ve stfedni Evropé a patfi :
také do prestizniho kalendafe autosalondi :
Mezinarodni organizace vyrobct automobild.
Ackoliv jeho predeslé rocniky se pysnily vys- :
§i Gcasti oficidnich dovozed znatek, Martin |
Jahn, prezident Sdruzeni automobilového :
primyslu (SAP), vliv soucasné krize na br- :
nénsky salon nepovazuje za tak fataini: ,Le- :
tos fada autosalonii zazila nizi névitévnost :
a mela i méne vystavovateli, tieba Detroit
Usasti se rusi na autosalonu v Tokiu, ktery pat-
7 mezi pét nejvétsich na svété. Rada dalsich je
téemer pred zrusenim. Myslim, Ze icast v Bme

Je pri soucasné krizi velmi slusna,”tekl Jahn.

Na Autosalon Brno 2009 a celkovou ode- :
. nitely know that in June the eighth run
konkrétng tiskové mluvci importéra znacky :
: show was held. The Brno fairground
: hosted over 30 car brands with their
: models that were seen by over 130,000
visitors.

zvu jsme se zeptali zastupce znacky Hyundai,
v CR panf Veroniky Jakubcové.
Jak jste spokojena s navstévnosti Au-

tosalonu a celkovou reakei a zajmem
o0 znacku Hyundai?

Uroveri letosniho Autosalonu nakonec pred-
Cila ma ocekavani, ackoliv veskerd jednani
a trvala mnoho mesicd. V bieznu situace do-
: generally), Eco Car (focused on ecology
- and economy of car manufacturing, alter-

konce vypadala tak, Ze cely Autosalon bude
pro nezdjem vystavovatelt zrusen.

Zdjem vergjnosti o znacku Hyundai byl
obrovsky a chvilemi pripominal ranni situaci
v dopravnich prostiedcich velkych mést. M-
Zeme tedy sméle konstatovat, Ze tcast znacky
Hyundai byla tspesna.

If you are a keen motorist, you defi-

of the well-known Autosalon Brno car

Autosalon Brno 2009 attracted its visitors,
apart from others, to several program se-
ctions divided according to themes. These

of tuning, motoring history and motorsport

native drives) or e.g. Woman and a Car
(focused on women drivers). This year the
organizers offered a novelty presented by
a special night exhibit show. Within the night

. show the visitors could see the newest mo-
. dels presented in the newly opened P hall
and enjoy refreshment, performances of va-
: rious artists, spectacles for children etc.

The new P hall was also a scene of Hyundai

car company presentation, which traditional-
. ly offered models available in our market.
. Apart from a complete range of SUV cars in-
cluding new ix55 model the company presen-
. tedall ,i-models”, i.e. 10,120, 30 and i30cw.
* Hyundai i30 blue bearing the ISG technology
and produced in NoSovice plant enjoyed its
¢ debut. Covering the space of over 700 m?,
¢ Hyundai showed also a favorite eight-seated
: H-1 Tour model.

Autosalon Brno is the most significant

* international car fair in Central Europe

Pomoc obetem povodni // Help for the Victims of Flood
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and belongs to the prestigious calendar
of the car shows of the International Car
Manufacturers Association. Although its pre-
vious years were proud of higher attendance
of official brand importers, Martin Jahn, the
president of Car Industry Association (SAP)
does not consider the impact of current crisis
fatal: “This year plenty of car shows experi-
enced lower attendance, having also fewer
exhibitors, such as the car show in Detroit
Attendance at one of top five fairs in the world
in Tokyo Is getting lower as well. Many more
are about to be cancelled. With respect to the
crisis, | think that attendance in Bmo is very
good,” Jahn said.

We addressed Mrs. Veronika Jakubcova, the
spokesperson of the official Hyundai brand im-
porter in Czech Republic, to ask about the event
and overall feedback to the brand.

Are you satisfied with the event at-
tendance and overall reaction and the
demand for Hyundai brand?

Level of this year Autosalon finally surpas-
sed my expectations, although all negotiati-
ons about conditions and attendance were
very demanding and took months. In March
it even seemed that the whole event would
be cancelled based on low interest from the
exhibitors’ side.

FPublic interest in Hyundai brand was huge
and from time to time it reminded usual mor-
ning traffic in big cities. Therefore we dare
to say that Hyundai brand participation was
successful.

Late June brought sad time for the Moravian-Silesian

kraji ve smutném znameni povodni, které fadé mist-
nich lidi zasahly nevratné do jejich Zivoti. Spolec-
nost HMMC se okamiZité zapojila do solidarni pomoci

a obétem povodni 2009 vénovala materialni pomoc v hod- |

noté 200.000 K¢.

Tento dar prevzal z rukou prezidenta spolecnosti Hyun-
dai Motor Manufacturing Czech pana Eok Jo Kima hejtman
Moravskoslezského kraje J. Palas (viz fotografie) a Tedi-
tel Hasicského zachranného shoru MSK plk. Z. Nytra dne
27. tervna 2009. Slo zejména o potfebné Gistici, praci
a desinfekéni prostredky, lopaty, kbeliky, gumové rukavice a mno-

hé dalsf véci, které putovaly do hasicského skladu v Novém Jicing |

a odtud byly neprodlené distribuovany do postizenych obci.

region, as a number of local families have been affec-
ted by flood, which hit very hard there. HMMC Company
immediately expressed their solidarity with the 2009
flood victims and donated material help in the amount of
200,000 CZK.

The president of Hyundai Motor Manufacturing Czech
Mr. Eok Jo Kim gave over the donation to the governor of the
Moravian-Silesian Region J. Palas (see the picture) and the
director of MSR Fire Brigade plk. Z. Nytra on 27" June 2009.
The donation included mainly needed cleaning, washing and dis-
infection agents, shovels, buckets, rubber gloves and many more
things that were immediately taken to the Fire Brigade in Novy
Jicin and distributed to the flood-stricken locations.
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Znacka Hyundai opét porazila Toyotu // Hyundai Brand beating Toyota again

Znaéka Hyundai v mésici cervnu
obdrzela vyznamné ocenéni vztahu-
jici se ke kvalité. Kazdoro€ni studie
provedena renomovanou spoleénosti
J.D. Power and Associates oznamila,
ze Hyundai je v roce 2009 nejlepSi
neprémiovou znackou v hodnoceni
pocatecni kvality (10S). Obsadila tak
ctvrté misto mezi vSemi znackami
véetné prémiovych.

V praxi to znamend, Ze majitelé vozll
Hyundai méli v priibéhu prvnich 90 dni
méng problémi nez majitelé kterékoli jiné
neprémiové automobilové znacky. Vysled-
ky vyplyvaji z vypInénych dotaznikd ziska-
nych v priibéhu danych 3 mésicid od maji-
teld novych voz{ a prezentuji se poctem
problémG na 100 vozidel. Sledovéno je
celkem 228 nejriznéjSich polozek. V roce
2009 meéla znacéka Hyundai celkem
95 problémii na 100 vozidel, pficemz
za sebou nechala jak Toyotu (101),
tak Hondu (99). Tak vysokého umisténi
se znacce podafilo dosahnout naposledy
v roce 2008, kdy zminéné znacky také po-
razila, a sice s vysledkem 102 (pro srovna-
ni: Toyota 106, Honda 110).

Tento skvély Gspéch znacky Hyundai
doprovazf i vyborné dilci vysledky modelli
Elantra, Accent a Genesis. Viz Hyundai
Elantra ziskal ocenéni za nejvysSi poca-
tecni kvalitu v segmentu kompaktnich
vozd a Hyundai Accent se umistil na dru-
hém misté v segmentu malych voz{. Novy
Hyundai Genesis vyrazné prekonal pri-
meérny vysledek prémiovych voz{ stfedni
velikosti. Jedna se o velmi dobry vysledek,

1 Lexus 84

2 Porsche 90
m 3 Cadillac 91
S

4 Hyundai 95
= 5 Honda 99
N 6 Mercedes-Benz, Toyota 101
m 7 Ford 102
d 8 Chevrolet, Suzuki 103

9 Infinity, Mercury 106
|

10 Nissan 110

jelikoz zcela nové modely mivaji pfi uve-

deni na trh spiSe nizsi pocatecni kvalitu.
Seznam nejvyse hodnocenych znacek ve

studii 1QS za rok 2009 uvadime vyse.

In June Hyundai brand received
a significant award related to qua-
lity. The usual yearly study made by
a well-known J.D Power & Associates
Company announced that in 2009
Hyundai is the best non-premium brand
in 10S (Initial Quality Study). Thus
Hyundai moved to a fourth position
among all brands including the premi-
um ones.

[t means that during the 90 days from
a car purchase owners of the Hyundai cars
had fewer problems with their vehicles
than owners of any other non-premium car
brand. The results have been made based
on questionnaires fulfilled by the owners
of new cars within those three months and
they are presented by a number of problems
per 100 vehicles figure. There are total 228

various items monitored in the study. In
2009 Hyundai showed 99 problems per
100 vehicles, surpassing both Toyota
(101) and Honda (99). Such an excellent
result was achieved last time in 2006, when

Hyundai bet the above-mentioned brands,
presenting 102 problems per 100 vehicles
(to compare: Toyota 106, Honda 110).

This great success of Hyundai brand is
followed also by perfect partial results
of Elantra, Accent and Genesis models.
Hyundai Elantra earned the award for
the highest initial quality in the compact
car segment and Hyundai Accent ranked
second in the sub-compact car segment.
New Hyundai Genesis significantly out-
performed the average midsize premium
car results, which is excellent, as the new
models use to have rather lower levels of
initial quality.

The chart of top ten assessed brands from
1QS is attached above.

& Hvuhnnl

Elantra a jeji letoSni ocenéni // Elantra and its new Award

Poznamka vydavatele // Editor's Note

V z&fi 2009 to bude jiz rok a ptl, co vy-
chazi nd§ mésicnik HMMC News. Po ce-
lou tu dobu se snaZime prinaset aktualni
a zajimava témata, kterd Vas oslovi, zajisti
Vam prehled jak o HMMC, tak i o ostat-
nich pobockach spolecnosti.

Abychom zjistili odezvu na tento maga-
zin u Vas, naSich ¢tendrd, zorganizovali
jsme koncem cervna prizkum spokoje-
nosti prostrednictvim dotaznfku v HMMC
Express. PrestoZe se odpovédi, komenta-
fi a ndzor( sesel potiebny pocet, uvitali
bychom u pfistiho podobného prizkumu
jesté Sirsf tcast.

Z prlzkumu vyplynul zéjem o zmeény,
které chystame od zafi 2009. Pfedné se
celkovy pocet stran casopisu zvysi z osmi
na dvanact — tuto zménu si Zadalo celkem
79% respondentd. Déle prineseme nové
rubriky na témata, ktera Vas zajimaji — zde
se jedna napf. o prehled akci v nejbliz-
§im regionu ¢i vysledky vyroby/prodeje
v HMMC apod. T&Sit se mliZete na vetsi
mnozstvi fotografii a také na soutéZe. Vé-
fime, Ze se Vam budou chystané Upravy
libit.

Na nékteré Vase pozadavky ale v aso-
pise HMMC News reagovat nemizeme,
protoZe fada poZadovanych informaci
patfi mezi diivérné a nelze je v magazinu
otisknout. N&$ Casopis je totiz distribuo-
van i na radnice, médiim apod. a nem(-
Zeme si dovolit dnik citlivych informaci,
které by mohla vyuZit naSe konkurence.

Casopis, ktery pravé drzite v rukou, je je-
dinym vydanim pro oba letni mésice, pro-
toze dvoutydenni celozédvodni dovolend
nam neposkytuje dostatek ¢asu a kapacit
pro pfipravu srpnového Cisla. Dékujeme
za pochopeni a tésime se na zafi v nové,
rozSitené podobé. Pfejeme Vam vSem pri-
jemnou dovolenou a hezké léto!

Oddéleni vngjsich vztahd

In September 2009 it will be a year and
a half since the HMMC News has been
firstissued. During all that time we aim to
bring current and interesting topics, which
will address you, ensure overview of both
HMMC and other company branches.

To gather feedback to the magazine
from you, our readers, we organized
a satisfaction survey in late June, using
a questionnaire in the HMMC Express.
Although we received necessary amount
of answers, comments and opinions from
you, we would appreciate wider participa-
tion next time in a similar questionnaire.

The survey showed your interestin chan-
ges that are to be applied from September
2009. Above all, the total number of the
magazine pages will increase from 8 to
12 — this change was requested by 79%
respondents. Further on, we will bring
new topics based on your demand — e.g.
overview of events in close regions or pro-
duction/sales results in HMIMC. You can
also look forward to more pictures and to
competitions. We believe that you will like
the changes that will come.

However, there are requirements from
you that we cannot react on in HMMC
News, because a number of demanded in-
formation are confidential and cannot be
published in the magazine. Our newsletter
is distributed not only internally, but also

to close municipalities, to media etc. and
we cannot afford leakage of sensitive
information that could be utilized by our
competitors.

This issue serves for both summer mon-
ths. With respect to the plant shutdown
there would not be enough time and ca-
pacities for preparing an August issue.
Thank you for your understanding and we
look forward to September in our new, ex-
tended shape. We wish you all pleasant
vacation and nice summer!

PR department
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Sekce zaméstnaneckych vztahii
Employee Relations Section

V HMMC spolupracuji napfié ce-
lou spolecnosti riizna oddéleni.
Sekce zaméstnaneckych vztahi
je tu jako spoleény jmenovatel pro
vSechny, ktefi potiebuji FeSit nej-
riznéjsi situace ¢i obtiZe, a proto
nam dovolte zminénou sekci v krat-
kosti predstavit.

Tato sekce, ktera je zaClenéna do
Oddéleni lidskych zdrojd, ma tfi ¢leny:
Ctirad Véaclavinek (manazer), Katefina
Thomisové (specialista), Marcela Kas-
parova (junior specialista). Zabyva se
komunikaci se zastupci zaméstnancl
a vedenim spolecnosti, feSenim indi-
vidudlnich dotazl, stiZznosti a spord,
které nebyly vyfeSeny pfimymi nadfi-
zenymi, zpracovanim otazek a navrhi
ziskavanych prostfednictvim schranek,
feSenim pracovnich prestupkd. Mezi
dalsi patfi aktivity spojené s ocenova-
nim zaméstnancd (napf. zaméstnanec
roku, darovani krve). AngaZuje se také
v oblasti interkulturnich rozdild mezi
zaméstnanci formou specialné zamé-
fenych trénink a prezentaci korejské
kultury na vstupnim Skoleni ¢i tvorbou
potfebnych smérnic.

Pro svou préci vyuzivéd tato sekce
informace a podnéty z riznych zdroju.
Mezi tradicni patfi schranky otazek a
navrhi, pravidelnd setkani se zastupci
zaméstnanecké rady a odbord nebo do-
tazy a pfipominky ziskané bezprostied-
ni komunikaci se zaméstnanci na pra-
covistich. ,Vzdjemnou informovanost a
predavani informaci chceme do budouc-
na podporit zavedenim pravidelnych mi-

Zleva / From the left: K. Thomisovd, C. Vaclavinek, M. Kasparova

tinkd a vyrobnich porad se zaméstnanci
na jednotlivych oddélenich. Problémy, -
se kterymi se na nds zaméstnanci obra- :
ci nejcasteji, se tykaji jejich pracovnich
podminek. Ne vSechny jsme schopni vy-
fesit viastnimi silami, a proto je dilezita
spoluprace mezi jednotlivymi Gtvary a :
komunikace s odpovednymi vedoucimi :
a specialisty napfic celou firmou. Chté- :
Ii bychom jim za jejich vstficnost touto
cestou podékovat,” tika Ctirad Vaclavi- :
nek, manazer sekce.

V pripadé dotazli se na tuto sekci
mizete kdykoliv obratit, at jiz prostfed- :
nictvim schrének dotazd a navrhi nebo :
telefonicky na linkach #1410, #1323, :
#1411 :

Podekovani za podporu

Acknowledgment for the Support provided

Jak pravdépodobné vSichni vite, dne
30. 5. 2009 tragicky zahynul pan Jaro-
slav Dzik, kolega z Oddéleni findlni mon-
taze. V ramci shirky a pfispévku firmy
HMMC bylo pozlstalé rodiné predéno

Védéli jste, Ze ...?
Did You Know That...?

2?

29.790 K¢. Poziistald rodina Dzikova :
timto velmi dékuje vedeni firmy a také
spolupracovnikim za podporu v tézkych :
¢asech.

All kinds of departments coope-
rate throughout the whole HMMC.
Employee Relations Section serves
as a common factor for all those,

: who need to solve miscellaneous

situations or troubles. Therefore
let us introduce the above-mentio-
ned section in a few words.

This section, which belongs to HR
department, has three following mem-
bers: Ctirad Vaclavinek (Manager),

: Katerina Thomisova (Specialist) and
: Marcela Kasparova (Junior Specialist).

The section deals with communication
with employee representatives and
company management, with solving

: individual questions, complaints and

As you probably all know, on 30™ May
2009 Mr. Jaroslav Dzik, our colleague
from the Assembly team, passed away.

: Within the gathering and HMMC con-

: tribution the family of Mr. Dzik received

Mozna malokdo z Vas vi, jaky prd-
lom vz i30 pro znacku Hyundai a pro
korejské zakazniky vlastné znamenal.
Pétidverové varianta osobnich aut zva-
na hatchback totiz do doby predstaveni
modelu Hyundai i30 neméla mezi korej-
skymi zékazniky vibec dspéch. Tamni

kupujici preferovali vidy sedany a trh s

se podle toho odvijel. Viiz Hyundai i30
byl prvni hatchback, ktery slavil na
korejském trhu aspéch. Neni divu,
Ze je o néj v Koreji stale znacny zajem
a zavod v Ulsanu jej stale vyrabi.

disputes that have not been solved
by direct superiors. The section also
processes questions and comments
from Question and Proposal boxes
around the plant, solves working rule
breaching. Other activities include ap-
praisals (such as Employee of the Year,
Blood Donation). The section deals
with intercultural differences, orga-
nizing special trainings, presenting
Korean culture at the company entry
course, creating necessary policies.

For their work the section members
use various sources of information
and inputs. The most common ones
are Question and Proposal boxes, re-
gular meetings with Works Council or
Trade Union representatives or com-
ments gained by direct communicati-
on on the working places. “We aim to
support mutual information exchange
by implementation of regular mee-
tings with team members on respe-
ctive departments. The most frequent
problems refer to working conditions.
We are not able to solve them all by
ourselves; cooperation among sections
and departments and communication
with responsible leaders and specia-
lists throughout the whole company
is essential. Let me thank all for their
help,” says Ctirad Vaclavinek, the se-
ction manager.

In case of questions you can address
this section at any time, both through
the Question and Proposal boxes and
by telephone on the following extensi-
on lines: #1410, #1323, #1411.

total of 29,790 CZK. The mourning family
is taking this opportunity to thank to the
company management and also to all
colleagues for their support during those
hard times.

You may not know, what a breakthrough
the i30 car has meant for Hyundai and for
Korean customers. Five-door passenger
cars called hatchback had not experien-
ced any interest among Korean customers
before the i30 introduction. Local buyers
had always preferred sedans and the mar-
ket had been developing in accordance
with this fact. Hyundai i30 was the first
hatchback, which celebrated suc-
cess in the Korean market. No wonder
it is still demanded in Korea and manu-
factured in the Ulsan plant.
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Prizkum spokojenosti uzivateli se SAPem
SAP User Satisfaction Survey

V kvétnu se v HMMC uskuteénil roz-
sahly priizkum spokojenosti uzivatelii
programu SAP. VSem déastnikiim by-
chom radi za tuto otevienou zpétnou
vazbu podékovali. Peélivou analyzou
vysledkii jsme odhalili fadu zajima-
vych informaci, jez vyuZijeme k dal-
Simu zlepSovani sluZeb IT oddéleni.
0 néktera fakta se s Vami chceme po-
délit v tomto clanku.

Celkem se prlizkumu z(¢astnila priblizné
polovina vSech uZivatell SAPu. Z toho:

e 83% Ucastnikl vyuzivd SAP ke své
praci denné

e 50% Ucastnikd jej vyuziva vice neZ
5 hodin tydné

e 80% Ucastnikli je spokojena s Grovn{
vlastnich znalosti SAPu; presto by
30% dcastnikd uvitalo moznost dalsi-
ho Skoleni

e 97% Ucastnikl vi, na koho se se svy-
mi problémy v SAPu obratit

e 92% CGcastniki je s podporou svych
klicovych uzivateld spokojeno

e 86% ucastniki je s podporou IT ERP
tymu spokojeno

Déle vyplynulo, Ze 54% dcastnikd vibec
nevyuziva manualy, coZ je hodné zpisobe-

no neznalosti jejich umisténi. Nejnoveéjsi
verze uZivatelské dokumentace najdete :
vidy na sdileném disku: S:\Information :
pants for this open feedback. Proper
: analysis of the results discovered a
fonicky, a to celych 45%. Naproti tomu :
pouze 11% vyuziva helpdesk. Z diivodd :
z2vySovani kvality sluzeb je dlezité pomér
vyuzivani helpdesku dale zvySovat. Odkaz :
na helpdesk naleznete na intranetu nebo :
staci do pole internetového prohlizece :
¢ e 83% use SAP in daily wark

: e 50% use the program for over
Celkove Ize vysledky priizkumu hodnotit
: o 80% are satisfied with the level of
v budoucnu opakovat. Ukézalo se, 7e se :
uzivatelé po témér roce pouzivani naucili
SAP dobre obsluhovat. Nyni nastal ¢as :
tyto znalosti dale prohloubit. Jako prv- :
nf akce jsou naplénovéna Skoleni, kterd
. o 92% are satisfied with support of key
uréena konkrétnim skupindm uzwatelu E
a budou se opakovat priblizné kazdé 3
mesice. Dale pfipravujeme také interni :
HMMC SAP vzdélavaci program. Plan :
tohoto programu se v soucasné dobé
pfipravuje a o jeho obsahu Vés budeme :
informovat v nékterém z pristich cisel :
¢ always available on the shared drive:

Technology\SAP User Manuals.
Nejvice uZivateld komunikuje s IT tele-

jednodu$e napsat: ,helpdesk” - dostane-
te se tak na jeho hlavni stranku.

velmi pozitivné a rozhodné jej budeme

HMMC News.

In May HMMC organized an exten-
sive survey of satisfaction among
SAP users. Let us thank to all partici-

number of interesting information,
which will be used for further impro-
vement of IT services. Some facts can
be shared in this article.

The survey was attended by a half of all
SAP users. Out of that:

5 hours per week

their own SAP knowledge; despite
that 30% would appreciate further
training

e 97% know, whom to address with
their SAP problems

users
e 86% are satisfied with IT ERP support

Further on, 54% attendees do not
use guidelines at all, which is caused
mainly by unawareness of their locati-
on. The newest user documentation is

S:\Information User
Manuals.

Mostly telephones are used for commu-
nication with IT (45%). On contrary, only
11% use helpdesk. To increase service
quality, it is necessary to use helpdesk
more. The link can be found on intranet or
you just insert helpdesk into the browser
to get on the main page.

Total survey results can be perceived
as very positive and it is sure we will
repeat them in future. It was proved that
after almost a year of usage, the users
learned well how to treat SAP program.
Now it is time to deepen the knowledge.
First of all there are trainings to be held
within following weeks. They will be
done for specific users and will be re-
peated every three months. We are also
preparing internal HMMC SAP education
program. The plan of this program is be-
ing prepared now and will be described
including its content in one of later is-
sues of HMMC News.

Technology\SAP

Vystava vozii Hyundai na Masarykoveé nameésti v Ostravée
Exhibition of Hyundai Cars on Masaryk Square in Ostrava

Rada priznivci nejriizngjsich automobi-
lovych znacek je organizovana v klubech,
ve kterych jejich Clenové sdileji nejen
nadSeni pro znacku, ale také nejriznéjsi
technické informace, angaZuji se v pro-
pagaci znacky a udrZuji kontakty s po-
dobnymi kluby v zahranici. Hyundai neni
vyjimkou; uZ od roku 2006 funguje v CR
klub s ndzvem Hyundai Club CZ, ktery
sdruZuje jak majitele vozi Hyundai
v republice tak fanousky znaéky Hy-
undai obecné. A pravé s touto organizaci
souvisi naSe pozvanka na jednu motoris-
tickou akci.

Hyundai Club CZ se kaZdoroéné schazi
na svych vyrocnich setkanich organizova-
nych v nejriiznéjsich koutech CR. V tomto
roce pripadlo umisténi akce na Moravsko-
slezsky kraj, a to v dobé od 4. do 6. zafi
2009. Jak bude vypadat?

Hlavnim  bodem  programu  setkani
klubu v leto$nim roce je jednoznacné
vystava vozii Hyundai, ktera probéhne
dne 5. zafi na Masarykové namésti
v Ostravé (10:00 - 12:00). Navstévni-
ky ceka prehlidka riiznych vozd znacky

Hyundai. Vozy doda jak importér znac-
ky v regionu, spoleénost GMP Mix, tak
i samotny klub, ktery pfiveze zejména
star$i veterany. Soucdsti vystavy budou
i soutéze pro navstévniky. PFijd'te se po-
divat a pokochat se vyvojem modeli
znacky Hyundai!

A number of fans of various car brands
are organized in clubs, whose members
share not only the brand enthusiasm but
also miscellaneous technical knowledge.
They are active in brand promotion and
maintain contacts with similar clubs
abroad. Hyundai is no exception; since
2006 there has been a club called Hyundai
Club CZ, associating Hyundai vehic-
le owners and also general fans and
supporters of the brand. And it is this
club that relates to our invitation to a close
motoring event.

Hyundai Club CZ organizes annual
reunion in various regions of the Czech
Republic. This year the event is located in
the Moravian-Silesian Region from 4™ to 6

Prvnim sériove vyrabeénym vozem znacky Hyundai byl Hyundai Pony
The first mass produced car of the brand was Hyundai Pony

September 2009. What will it look like?
The main point of this year’s reuni-
on is an exhibition of Hyundai ve-
hicles that will take place on the
Masaryk Square in Ostrava on
5 September (10:00 — 12:00). The visi-
tors will have a chance to see exhibition

of various Hyundai vehicles. The vehicles
will be delivered by the regional dealer,
GMP Mix Company and also by the club
members themselves, bringing the vete-
rans. The event will include competitions
too. Come and enjoy look at the deve-
lopment of Hyundai cars!

6 @ HYU n D H I www.hyundai-motor.cz
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Korea ocima ceského hosta
Korea through the Eyes of a Czech Guest

Vedouci prodeje u spolecnosti GMP
Mix, nejvétsiho prodejce znacky Hy-
undai v Moravskoslezském kraji, pan
Petr Svoboda mél pred nedavnem
prileZitost podivat se v ramci cesty
celkem asi stovky slovenskych a ces-
kych prodejcii znacky do Jizni Koreje.
Stravil zde tyden a my jsme se zeptali
na jeho dojmy.

S jakymi pocity jste do Koreje od-
jizdel?

Asie a Dalny Vychod mi nejsou nezna-
mé oblasti. Kdysi jsem cestoval v asijské
¢asti Ruska, ale to uZ je davno. Tehdy se
stfidaly dojmy z GZasné pfirody se strasti-
plnymi Zivotnimi podminkami obyvatel. Na
Jizni Koreu jsem se hodné tésil a byl jsem
velmi zvédavy na automobilku Hyundai.
Taky proto, Ze je jejich ekonomika spojo-
vana s vyrazem asijsky tygr.

Popsal byste néjak své prvni dojmy?

Po dvanéctihodinovém letu jsme neuna-
veni pristali na letisti Incheon. Mezina-
rodni letiSté je obrovské a patfi mezi nej-
modernéjSi a opakované bylo vyhlaSeno
za nejlepSi na svété. Privitalo nas podnebi
stejné jako u nds a viceméné priznivé pfi-
spélo ke zvladnuti ¢asového rozdilu sed-
mi hodin. KdyZ jsme po odbaveni opustili
letistnf halu, dychnul na nés Soul, jedna
z nejvétsich metropoli na svété. Soul je
misto, kde se micha modernf architektura
s klasickou asijskou zastavbou na jedné
strané a starymi palaci na strané druhé.
Je to mésto, kde vidite vliv korejské a za-
padni civilizace, coZ vytvari fantastickou
atmosféru.

Jedna z prvnich véci, kterd Vas mile pre-
kvapi, je ochota. Mate pocit, Ze si nikdo
nikoho nevsima a kazdy si hledi svého.
Stacf ale, kdyZ chvili stojite pfed plankem
metra nebo s mapou v ruce a uz se nékdo

Petr Svoboda

pta, zda nepotfebujete pomoc.
Co Vas v ramci programu nejvice
nadchlo?
Byli jsme hosty Hyundai a na$ program
byl narocny. Zejména byl zaméfeny pra-
covng, ale taky samoziejmé

mist. Hodné mé ohromil obfi zavod v Ul-
sanu s produkei 5 600 vozd denné, stejné
tak jako blizky pristav, ve kterém denné

nalodi vic nez 4000 aut. Velmi zajimava :
byla névstéva Vyvojového a vyzkumné- :
ho centra v Namyangu, byli jsme tady u
crash testu nového modelu, trosku ndm :
byla poodhaleny nové modely, vidéli jsme :
novy Tucson u? v jeho vyrobni verzi a novy :
model Sonaty, kterd je velmi elegantni. :
Prohlédli jsme si nejvétsi lodénice na své- :
té a méli jsme moZnost vidét stavbu ob-
fich tankerd. Projeli jsme se rychloviakem :

KTX rychlosti pres 300 km v hodinég, Soul
jsme si prohlédli z jeho 236 m vysoké véze,

navstivili jsme kralovsky palac, kde jsme
vidéli pdsobivou vymeénu strazi. Vyzkouse-

li jsme si cestovani jejich spletitym met-
rem a toulali se ulickami starého mésta.

Jak byste popsal rozdily mezi Ce-

chy a Korejci, jejich chovanim?

Jsme jednoznacné velmi odlisni. Uvedu :
maly priklad. PFfi navstévé Soul Tower
jsem vidél skupinu Studakd, ktefi byli vel- :
: Korea?
kovali. Pfisel k nim ndhodny kolemjdouc,
* me. Years ago | was traveling in the Asian
. part of Russia, but it is really long time ago.
: At that time | had mixed feelings with re-
: spect to wonderful nature on one side and
: miserable conditions of local people on the
© other side. | looked forward to South Korea
¢ and was keen to see Hyundai company. One
: of the reasons was the association of their
economics with the Asian Tiger expression.

mi hluéni. Sméli se a neustéle se prekri-

néco jim fekl a razem byl klid. Jak by tohle
dopadlo u nas, si kazdy dovede predstavit.
Velky rozdil je v chapani zaméstnani, které
je vZdy na prvnim misté. Korejci jsou velmi
loajalni a ctizadostivi. V Zebficku hodnot
je rodina az na druhém misté. Také jsou
velmi ndpomocni, Gsluzni a hodné se usmi-
vaji. Musim se pfiznat, Ze Korea na mné
neskutecné zaplisobila a je to zemé, kam
se rozhodné chci vratit a cestovat.

The head of sales in GMP Mix, the

 biggest distributor of Hyundai brand
: in the Moravian-Silesian Region,
. Mr. Petr Svoboda recently had an
: opportunity to go to Korea. The trip
zahrnoval :
navStévu fady zajimavych historickych
. Korean Republic. Mr. Svoboda spent
: a week there and we kindly asked him
. about the impressions he had.

was organized within a visit of about
100 Czech and Slovak dealers to the

your hand for a while and soon a person co-
mes to ask if you need help or something.

What impressed you the most in the
program?

We were guests of Hyundai and our pro-
gram was demanding. Especially it was
focused professionally, but it obviously in-
cluded many interesting historical places.
| was amazed by the giant plant in Ulsan

Wména straZi u krdlovského paldce // Change of Guards at the Royal Palace

How did you feel at leaving for

Asia and Far East are not unknown for

Would you describe your first

: impressions?

After the twelve-hour flight we landed

: quite fresh on the Incheon airport. The
international airport is huge and belongs
: to the most modern airports; repeatedly it
: was announced to be the best one in the
: world. Climate in Korea was similar to the
¢ one in Czech Republic, which helped us to
: cope with the seven-hour time difference.
: When we left the arrival hall, we saw
: Seoul, one of the world top cities. Seoul is
. a place, where you see both modern archi-
tecture with typical Korean blocks of flats
¢ and also old palaces. In this city you can
: see the influence of Korean and western ci-
vilization, which makes great atmosphere.

One of the first things to realize is the

willingness. You may feel that no one cares
. for others. However, it is enough to stand in
: front of the subway plan or with a map in

with daily production of 5,600 cars as well
as by the close port, where over 4,000 cars
are put on board every day. Visit of the
R&D Center in Namyang was great too; we
enjoyed a new model crash test there, we
saw some new models, production version of
a new Tucson and a new Sonata model,
which is very elegant. We looked at the big-
gest shipyard in the world and had a chance
to see construction of huge tankers. We tri-
ed the KTX fast train with the speed of over
300 km per hour. We had a look on Seoul
from the 236-meter high Seoul Tower, we vi-
sited the Royal palace, seeing the impressi-
ve guard exchange. We tried both traveling
by their complex subway and wandering in
the streets of the old town.

Can you describe difference in beha-
vior of Czech and Korean people?

We are very different. Let me say an
example. At the visit of Seoul Tower
| saw a group of noisy students. They
were laughing and shouting all the time.
Then a person passing by addressed them
and all of a sudden, it was quiet there.
| guess everyone can imagine how such
a thing would happen in CR. Great diffe-
rence can be found in the perception of
a job, which is always put on the first pla-
ce. The Koreans are very helpful, kind and
smiling. | have to admit that Korea impres-
sed me a lot. It is a country, where | want
to go back and travel.
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Pracovni vyroci v HMMC
Work Anniversary in HMIMC

V mésicich éervenci a srpnu 2009 slavi jeden rok u spole¢nosti nize uvedeni éesti zaméstnanci HMMC.
In July and August 2009 the following Czech employees will celebrate a one-year anniversary at HMMC.

Assembly: D. Matuszek, R. Hmn-
¢ar, L. Koziel, P Dostdl, L. KovalCik,
S. Schindlerova, T. Kudélka, J. Czyz,
J. Deus, M. Dolezal, L. Drexler, R. Endal,
D. Fanta, J. Galac, R. HaSek, M. Hostac-
ny, M. Jilek, M. Kalocai, P. Keliar,
J.Kolonder, L. Korbel,N.Kusalova, K. Kuz-
jatinov4, R. Lisovéa, M. Lukac, A. Matéji-
kova, V. Mitacek, P Némecek, P. Opltova,
0. Paulik, B. Pavelkova, D. Pégfimkova,
V. Pecha, M. Potyka, J. Pribylova, J. Rut-
ka, T. Selinger, N. Slivova, R. Stankus,
V. Szjjarte, M. Sigut, J. Vigkovd,
Z. Vargova, M. Vargova, E. Viyskocilova,
0. Zajac, M. Zapletal, M. Zdrazil

General Affairs: M. Grobaf, K. Ju-
fickova, P Rokyta, M. Sukenikové,
J. Ptackova

HR: J. Derianova, Z. Vichova

Production Management: M. Lom-
nancik, A. Heider, T. Kofinek, T. Pfecek,

|. Ciencialova, N. Koulisianis, I. Fluder,
/. Pavlasek

Purchasing: L. Kotlanova, P. Chovan-
Cikova

Quality Assurance: P Hancik,
A.Hrabec, S.Havrlantova, T. Sramhauser,
/. Petruska

Quality Control: D. Cesnekova,
0.Galuszka, K. Kelnerova, D. Pintzkerova,
M. Havelkova, L. Klimankova, R. Kolek,
T Gelnar, D. Holu$a, M. Dej, P. David, M.
Horvath, I. Krémar, Z. KuZelova, L. Sala-
mon, L. Treka, M. Benda, P. Salek

Welding: P. Hruda, J. Vesely, M. Ca-
lek, M. Gres, J. Jakubek, P. Kadlubiec,
V. Martinak, M. Vaculik, M. HoS3ala,
P Krutilova, R. Macek, M. Ligocky,
J. MészaroSova, T. Sldma, A. Mertova,
A. Strbové, T. Bafina, B. Kaulincova,
R. Popovit, J. Smid, V. Véntus, L. Vyborna

SUDOKU

Autorem je zaméstnanec HMMC // Prepared by an HMMC Employee

Maintenance: M. Kiner, P Gawlas,
P Pekarek, P Kucera

Paint: M. Kormanova, V. Sehnal,
P Wollmann, J. Wnetrzak, M. Kovacik,
|. Mackovd, T. Vybiral, M. Matusek,
M. Bécak, D. GajdoSova, A. Palus-
zkiewiczova, R. Kornas, J. Madecki,
P Némcova, E. Prichystalova, M. Setvék,
L. Smahaj, T. Drexler, L. Hornécek, P. Sy-
korova, M. Simonek

Transmission: P Machala, R. Manis,
J. Navratil, T. Samonil, M. Pavlicek,
R. Pavlovsky, J. Rucil, K. Stebel, P. Pisko,
J. Sklenovsky, J. Walach, J. Surovik,
T. Hanus,T. Pscolka

Stamping: M. Mrozek, J. Svacek,
M. Bagier, P. Kiestak, P. Hovjacky
IT: 0. Winkler, J. Safrata

Sales Support: B. Augustinova, J. Bo-
lomové, Z. Slechanové, A. Pustinova

Finance: A. ToSenovjanova

Gratulujeme!
Congratulations!

Vzhledem k neustdle se zvySujicim
poctlim nastupl v uplynulém roce (jed-
noletd vyroci) i v roce 2007 (dvouletd
vyroci) neni moZné pokracovat v této
rubrice stejnym zpdsobem. K publika-
ci budou proto do budoucna zvolena
pouze vyznamngjsi vyroci. Dékujeme za
pochopeni.

With respect to continuously incre-
asing numbers of employees hired in
2008 (one-year anniversary) and in
2007 (two-year anniversary) it is not
possible to maintain this column as it
is. Therefore, it has been decided that
only more significant anniversaries
would be published in future. Thank
you for your understanding.

Jmenovani HMMC zaméstnancii
Appointment of HMMC Employees

S platnosti od 1. ervence 2009
bylo v faddach HMMC povyseno
celkem 33 zaméstnancl na pozice
group leaderti a team leaderd. Pri-
klddame jejich seznam a k dosaze-
nému Gspéchu v§em gratulujeme!

GROUP LEADERS

Stamping: Roman Musélek

As of 15t July 2009 total 33 HMMC
team members have been promoted
to the positions of group leaders
and team leaders. We kindly attach
the name list and congratulate our
colleagues on their success.

Assembly: Jiii Davidik, Martina Szabova, Roman Sampalik, Svatopluk

Vajter

Quality Control: David Varys, Jakub Strnadel

TEAM LEADERS

Transmission: Pavel Feikus, Marek Oliva

Paint: Karel Krmések

Welding: Ludék Boh&g, Filip Krajriak, Zdenék Novak

Assembly: Petr OlSar, Tomas Letko, Marek Osoha, Petr Paciska, Martin
Barték, Sérka Timpova, Michal Perger, Martin Glac

Quality Control: Ondrej Placek, Helena Jakabova, Daniel Rotik, Roman
Hruska, Jozef Pavlin, Stanislav Vitasek, Eva Markechova, Lenka Cernd,
Stanislav Bernacky, Lubomir Svacek, Vaclav Kostuk, Marek Horvath
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