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Novorocni pozdrav predsedy HMC pana Chung Mong-Koo
New Year Address by HMC Chairman Chung Mong-Koo

Vazeni ¢lenové tymu Hyundai,

rad bych timto podékoval za odvedenou
préci vSech nasich zaméstnanc(; v loriském
roce jsme se (spéSné vyrovnali s nastalou
krizi a premeénili ji v novou prilezitost.

V roce 2010 Hyundai Automotive Group
vytvori nové dgjiny. Pobocky Hyundai i Kia
planuji spolecné dosahnout celkového sve-
tového prodeje v mnozstvi 5,4 milionG vozd,
coZ spolecnosti déale upevnf jejf pozici mezi
prednimi svétovymi automobilovymi vyrobei.
Je nutné, abychom na zmény na automobilo-
vém trhu reagovali aktivné a kreativng, pro-
toZe se da ocekavat, Ze po uplynulé krizi na
ném dojde k dalSim dramatickym zménam.

Abychom takovy cil spinili, je potfeba
zlepSovat svou konkurenceschopnost v kva-
litt a posilovat naSe interni schopnosti,
abychom byli také konkurenceschopngjsi
cenove. K uspokojeni ménici se zakaznické
poptavky na svétovych trzich planujeme
v ten spravny Cas predstavit nase tvirci
a inovacni produkty.

K docileni uvedeného je zcela nezbytna
efektivni struktura celé korporace. Ve vsech
oblastech bychom méli podpofit interni” ko-
munikaci, aby vSichni zaméstnanci soustredili
své Usili na stejné cile. Také bychom méli apli-
kovat takovy systém fizeni, ktery klade hlavni
diiraz na zakazniky. ZvySenim spokojenosti

zékaznikd a zlepSe-
nim jejich zkuSenosti
s naSimi  produkty
budeme schopni
zaroven posilit nasi
znacku a jejf celkovou
hodnotu.

Vice Usilf je potieba
vénovat také vyvoji
ekologicky priznivych
vozli a trhu s témito
vyrobky, obzvIasté po
uvedeni naSich prv-
nich hybridnich mo-
deld. Hodlame zesilit
a prohloubit nas vy-
zkum tykajici se pa-
livové Gspornych aut

Dear  Hyundai
team members,

Let me thank for
the hard work of
all our employees;
we were able to
turn a crisis into
an  opportunity

last year.
In 2010,
the Hyundai

Automotive Group
aims to create new
history.  Hyundai
and Kia aim to sell
a combined 5.4
million  vehicles

S nizkymi emisemi.
Bude nutné znasobit veskerou praci v oblasti
nasich technologif pro elektrické vozy a vozy
s elektrickymi palivovymi clanky.

Letos ocekavame razantni zmény a silnou
konkurenci. Pokud vSak vSechny obtize preko-
name jako vZdy s jistotou, Ze mizeme porazit

nit velmi vyznamnym obdobim, ve kterém vy-
tvoffme nové déjiny a polozime pevné zaklady
pro nas jako predni svétovou spolecnost. Za-
¢néme rok 2010 v presvédéeni a duchu, Ze ,to
dokazeme”.

globally in 2010,

. solidifying its position as the worlds’
leading global automobile company. We
: need to respond actively and creatively
: to the changes in the auto market, which
is expected to undergo dramatic changes
: after the crisis.

jakoukoliv konkurenci, mtizeme rok 2010 uci- :
: ving our competitiveness in quality, while
strengthening our internal capabilities to
: enhance cost competitiveness as well. To
: satisfy changing customer demand in the
: emerging and global markets, we will in-

To attain this target, we will keep impro-

troduce creative and innovative products
to market in a timely manner.

To achieve these goals, an efficient
corporate structure is necessary. We
should boost internal communication in
all areas so that all employees can con-
centrate their efforts towards the same
goals. Next, we will put in place a ma-
nagement system that places customers
first. By enhancing global customers’ ex-
perience in our products, we will be able
to enhance our brand power and overall
value.

More efforts must be made to deve-
lop eco-friendly vehicles and its mar-
ket, especially as we officially launch
our first hybrid cars. We will intensify
our research on low-emission, fuel-ef-
ficient engines. We will have to double
our efforts to possess our own core
technologies in electric and fuel-cell
vehicles.

We will face fierce changes and com-
petition this year. But if we face those
difficulties with confidence that we can
win any competition - as we always have
— we can make 2010 a meaningful year
when we created history and laid the
groundwork to leap as a leading global
company. Let's start 2010 with a determi-
ned “can-do” spirit.

Uvodni slovo prezidenta HMMC pana Kim Eok-Jo
Opening Words from HMMC President Mr. Kim Eok-Jo

Vazeni kolegové, véZeni clenové tymu
HMMC,

stojime na pocatku nového roku, ktery ndm
jisté pfinese nové mozZnosti a nove vyzvy. Mi-
nuly rok byl skuteéné mimoradny, protoze po-
ptavka se na svétovém automobilovém trhu
snizila na hodnotu 60 milionGi aut, co? je pro-
ti roku 2007 propad o témér jeden milion. Trh
v USA je na tom jesteé hie, protoZe se propa-
dl'na 10 milionGi ze 16 miliond prodanych aut
v roce 2007. Nicméné, spolecnost Hyundai
v roce 2009 prodala po celém svété 3,1
milionGi aut, zhruba o 10 procent vice neZ
v roce 2008. Ale ekonomickd krize jesté
neskoncila, a prestoZe si Hyundai vede v
celosvétovém méfitku velmi dobfe, mu-
sime byt pripraveni na vSechny mozné
nahlé zmeény, protoZe na obzoru je v roce
2010 nékolik prekazek — v mnoha ze-
mich skonéi systémy darovych pobidek
a Srotovného, americti vyrobei aut, ktefi pro-
$li restrukturalizaci, se mohou vratit posileni
a Japonci budou jisté pracovat ze vSech
sil, aby vyrovnali loriské propady prodeje.
VSichni proto musime napfit veskeré sily,
abychom tyto problémy prekonali.

Na druhou stranu, na$ zavod Hyundai Motor
Manufacturing Czech odpracoval v roce 2009
svij prvni rok sériové vyroby a v jeho pribé-
hu jsme zaznamenali nékolik vyznamnych

HYUNDAI

Gspéchi: Spustént sériové
vyroby druhého modelu
Hyundai i30cw na konci
Gnora, zahdjeni druhé
smeény v zafi a start sério-
vé wyroby vozu Kia Venga,
tfetiho  modelu, vyrabé-
ného v naSem zévode. V
loriském roce ziskal model
Hyundai i30cw ocenéni
¢asopisu Fleet ,Firemni
auto roku” a této ceny
musime wyuzit k posilenf
podilu vozd Hyundai na
domécim trhu v Ceskeé re-

publice. Z&vod HMMC v lofiském roce doséahl :
IS0 9001 a :
ISO 14001. Tyto skutecnosti by nam vsem :
mély dévat opravnénou hrdost na nasi préci :

vyznamnych certifikatt kvality —

a nasi spolecnost.

vam k tomu popral dobré zdravi, $tésti a poho-
du v roce 2010!

www.hyundai-motor.cz

Dear colleagues, dear
HMMC team members,

We are standing at
the beginning of a new
| year, which will bring us
new opportunities and
new challenges, of cour-
se. Last year was really
an extraordinary one as
global demand in the
auto industry fell almost 1
million units compared to
2007, to 60 million units.
The US market was even
worse as it fell down to
10 million from about 16 million units sold
in 2007. Nevertheless, Hyundai sold about
3.1 million units worldwide in 2009, about
10 percent more than in 2008. The econo-

: mic crisis has not finished yet and although

Vazeni kolegové, véZeni Clenove tymu :
HMMC, v novém roce budeme muset Gelit :
mnoha novym tkoliim, které budou zcela jisté
vyZadovat tvrdou préci nds vech, bez ohledu :
na pozici a rozsah odpovédnosti kazdého ¢le- :
na tohoto procesu: Prace kazdého jednotlivce
prispiva ke spolecnému Uspéchu a priznivé :
budoucnosti nasi spolecnosti. Dovolte, abych
: put our strength together to overcome these
: difficulties.

Hyundai is doing very well globally, we must
be prepared to any sudden change as there
are new hurdles on a horizon in 2010 — the
tax incentives and scrappage schemes in
many countries will end, the US automakers,
who finished their restructuring, may come
back stronger, while the Japanese may work
harder to recover their sales. We all have to

On the other hand, our plant, Hyundai
Motor Manufacturing Czech, operated its
first year of a mass production in 2009 and
we have recorded several significant achi-
evements: Launch of a mass production of
a second model Hyundai i30cw at the
end of February, start of a second shift in
September and a start of a mass producti-
on of Kia Venga, the third model produced
in our plant. Meanwhile, Hyundai i30cw
got awarded a “Company car of a year”
by a Fleet magazine and we have to make
use of this award to increase a share of
Hyundai cars on a domestic market here
in the Czech Republic. The HMMC plant
achieved important duality certificates
last year —1S0 9001 and ISO 14001. These
facts should make all of us justly proud of
our work and of our company.

Dear colleagues, dear HMMC team
members, there are a lot of new tasks we
have to face in a new year and they will
require for sure a diligent work of all of us,
regardless of a position and a scope of re-
sponsibility of each member in the process:
Everyone's work contributes on his or her
individual level to a joint success and to
a prosperous future of our company. Let
me wish you a good health, happiness and
a good luck in a year 2010!
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Nejlepsi zamestnanci roku 2009
Best Employees of 2009

Jako kaidym rokem, i letos pro-
béhlo v poradi jiz treti ocefovani
nejlepsich zaméstnancii celé spolec-
nosti. Cilem je odménit zaméstnance
s vyjimeénymi pracovnimi vysledky
avykony v roce 2009, ktefi spoleénost
v uvedeném roce vyrazné podporili
a napomohli k jejimu dalSimu rozvoji.

Dne 4. ledna 2010 prezident spolecnosti
Eok Jo Kim spolu s dalSimi ¢leny vedeni
HMMC slavnostné odménil vitéze, a to
celkem 2 zlaté (1 MT a 1 TT) a 8 stfibrnych
(3MT, 5TT) zaméstnanct. Témi jsou nasle-
dujici kolegové.

Zlati zaméstnanci: R. Polacek
(Finalni montaZ), P. Kozik (Lakovna)

Stfibrni zaméstnanci: R. Sampa-
lik (Finalni montaz), M. Oliva (Pre-
vodovkarna), B. Zerzoi (Lisovna),
Z. Matusik (Rizeni vjroby a planova-
ni), R. Blahuta (Udrzba), M. GrobaF
(Oddéleni vnitFnich zaleZitosti), L. An-
drysek (Finanéni oddéleni) a M. Re-
mes (Oddéleni nakupu a vyvoje dili).

Vsem vySe uvedenym gratulujeme!
VSichni stfibrni zaméstnanci obdrZi financ-
ni odménu ve vySi 15.000 K¢ a oba zlati
zaméstnanci pak 25.000 K¢. Tato odména
bude radné zdanéna a vyplacena ve vy-
platé za mésic leden, tedy k 15. 2. 2010.
Mezi dalSi nominované patfili: J. Hrnca-
rek (Svafovna), Z. Sigut (FindIni monta?),
Z. Kavkova (Kontrola kvality), V. Labuda

Vsichni nominovani zaméstnanci s vedenim HMMC / All nominated employees with HMMC management

(Lisovna), P. Skapa (Svafovna), P. Wollman
(Lakovna), P. Hradil (Prevodovkarna), V. Ze-
man (Kontrola kvality), P. Tomis (Udrzba),
J. Planka (Rizeni vyroby a planovani), A.
Faruzelova (Zajistovani kvality), D. Luke$
(Podpora prodeje), T. Polacek (Nakup), J.
Martinkova (Oddéleni lidskych zdroji),
A. Schonové (Oddéleni vngjsich vztahd),
J. Laboj (Prévni oddéleni) a P. Pavlik (Od-
déleni spravy budov).

Prezident Eok Jo Kim a zlati zaméstnanci (zleva P Kozik, zprava R. Polacek)
President Eok Jo Kim and the golden employees (P Kozik on the left, R. Poldcek on the right)

Na zaveér prikladame nékolik slov jednoho
ze zlatych zaméstnanc(, Richarda Polacka,
kterého jsme se zeptali, co pro néj ocenéni
znamena: , V prvni fadé jsem viibec nepoci-
tal s tim, Ze se stanu jednim z vitézii Best
Employees v tak silné konkurenci. O to vice
Je toto ocenéni pro mne jak z osobniho tak
profesniho hlediska cennéjsi. Zaroveri vsak
vim, Ze na tomto dspéchu se primo ¢i nepri-
mo podilela spousta mych spolupracovnikd,
at uZ podrizenych, kdyZ jsem pracoval na
pozici group leadera na nékolika vyrobnich
leader(i nebo posléze specialistii z naseho
oddéleni. Touto cestou bych jim vsem taky
za to rad podékoval, protoZe i kdyZ je toto
ocenéni prdce jednotlivce, tak bez spolu-
prace s nimi bych tézko tohoto dspéchu do-
sahl. Zaroveri je to pro mne i urcity zavazek
do budoucnosti.”

As every year, also in 2009 there was
the Best Employee awarding held
in HMMC Company. The aim of this
tradition, organized for the third time
already, is to award employees with
special work results and performan-
ces in 2009, who significantly suppor-
ted the company throughout 2009 on
its way to further development.

On 4" January 2010 the company presi-
dent Eok Jo Kim together with other HMMC
management members ceremonially awar-
ded the winners, i.e. 2 golden employees
(1 MT and 1 TT) and 8 silver employees (3
MT, 5 TT). They are as follows:

Golden employees: R. Polaéek
(Assembly), P. Kozik (Paint)

Silver employees: R. Sampalik
(Assembly), M. Oliva (Transmission),
B. Zerzon (Stamping), Z. Matusik

(Production Management), R. Blahuta
(Maintenance), M. Grobai (General
Affairs), L. Andrysek (Finance) and M.
Remes (Parts Development).

Let us congratulate to all the winners!
Silver employees shall receive an award
of 15,000 CZK and both golden employe-
es shall get 25,000 CZK. The award will
be taxed and paid in the January salary,
i.e. as of 15" February 2010. The rema-
ining nominees included: J. Hrncéarek
(Welding), Z. Sigut (Assembly), Z. Kavkové
(Quality Control), V. Labuda (Stamping),
P Skapa (Welding), P. Wollman (Paint),
P Hradil (Transmission), V. Zeman
(Quality Control), P. Tomis (Maintenance),
J. Planka (Production Management),
A. Faruzelova (Quality Assurance), D. Luke$
(Sales Support), T. Polacek (Purchasing),
J. Martinkova (HR), A. Schénova (PR),
J. Laboj (Legal) and P. Pavlik (Facilities).

To conclude, we attach words of one of
the golden employees, Richard Polacek,
whom we asked about the meaning of this
award: “First | did not expect at all that |
would belong to winners in such strong
competition. Therefore it is so valuable for
me both from personal and professional
point of view. At the same time, though,
| know that a number of my colleagues
actually participated in the award too.
Let me name both subordinates, when
| was working as a group leader of several
assembly lines, and also other group lea-
ders and specialists from our department.
| would like to thank them all for that, be-
cause although this award goes to a single
person, without cooperation | could hardly
achieve such success. Also, it is a commit-
ment for myself for future.”

Drive yourway™ 3
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Rok 2009 v IT // Year 2009 in IT

munikace a filtrovani spama. Pro zvySeni
stability serverd a sitf byl také uveden do :

Rok 2009 je za nami, a tak je cas
hodnotit, co se v IT udalo a co nas
¢eka v nasledujicim obdobi. Uplynuly
rok byl rozhodné aspésnym obdobim
zamérenym predevs§im na stabilizaci
jednotlivych IT systémi (SAP, MES
a dalsi) po naroéném uvadéni do pro-
vozu v roce 2008. Vérime, Ze jsme Vas
— uZivatele - nezklamali a dokazali
jsme jednotlivé pozadavky splnit na
profesionalni drovni.

Co se podarilo v roce 2009?

V' pribéhu roku 2009 jsme realizovali
a Uspésné nastartovali celou fadu pro-
jektl. Mezi ty nejduleZitéjsi v sekci ERP
patfily zavedeni vyroby nového vozu Kia
Venga a s nim souvisejici implementace
nového obchodniho procesu a dale EUR1
- certifikace plvodu dild pro bezcelni
styk. Mimo to se provadéla optimaliza-
ce pro neékteré ¢asové narocné procesy
v BOMu (kusovnik materidlu) a MRP
(pldnovani materidlovych potieb). V
sledkem je zkraceni zpracovani dat o vice
nez 80%. V sekci MES se pak jednalo
0 vyvoj a implementaci QMS (systém fi-
zeni kvality — pro uvoliovani/blokovani
aut) a RMS (systém monitoringu oprav
aut), jez slouZi pro fizenf kvality a revizf
na oddéleni montédze. Infra sekce zaved-
la systém Autoway urfeny pro spravu
a sdilenf internich dat a informaci, prova-
délo se posilovani ochrany emailové ko-

provozu kvalitni monitorovaci systém.

Mimo Fadu technickych zlepSenf a pro-
. a successful period focused especial-

jekti probéhlo také narocné zaclenéni ce-

lého IT oddéleni do spolecnosti AutoEver :
Systems Europe. Vse probéhlo bez vétsich
: demanding operation launch in 2008.
: We believe that you — users — were sa-
tisfied and that we managed to fulfill
usilovné pracujeme na zlepSovani kvality :
poskytovanych sluzeb a podpory uZivatell. :
Na tuto oblast budeme soustredit nasi po- :

problém( a negativnich vlivd, které se ob-
vykle v souvislosti s tak naroénymi zmé-
nami vyskytuji. Od samotného prechodu

zornost i v pristim roce.

Co nas ¢eka v roce 2010?

bude pokracovat v rozSifovani vyuZiti sys-

cil maximalné zefektivnit proces pro fizenf
zmeén a jejich zadavani a zpracovani s vyu-

ni zmén (Change management). Hlavnimi
a ERP systému pro vyrobu nového modelu
JC a priprava IT systém( pro novou halu
prevodovkarny.

ff spinit nérocné dkoly a poskytovat Vam

dle Vasich aktuélnich potieb.

Year 2009 is over and so the time
comes to evaluate what is behind us

: and what we await in the following

year. The elapsed year was definitely

ly on stabilization of individual IT sys-
tems (SAP, MES and others) after the

individual requirements on the profes-
sional level.

What did we achieve in 2009?
During 2009 we finalized and successfully

: started many projects. The most important

Podobné jako v roce 2009 se bude :
i v roce 2010 realizovat cela fada novych :
projektdi zaméFenych na zvySovani produk- :
tivity prace a snizovani nakladt. Dale se
. certification on component origin. Apart
tému Autoway a stejné tak si klademe za
: processes in BOM (Billl of Material) and
: MRP (Material Resources Planning) were
7itim novych systému GCSC a systém fize- :
duction of data processing. MES section
projekty tohoto roku bude rozsiteni MES :
: Management System) and RMS (Repair
Management System) systems serving for
. quality management and revision manage-
VE&fme, Ze se nam i v roce 2010 poda- :
: ched the Autoway system defined for the
kvalitni podporu na profesionalni Grovni, :
: and information, they enforced the prote-

ones in ERP section included production
launch of new Kia Venga and related im-
plementation of the new business process;
another project called EUR1 dealt with the

from these, some of the time-consuming

optimized. The results show over 80% re-

developed and implemented QMS (Quality

ment at the assembly. Infra section laun-

management and sharing of internal data

ction of e-mail communication and made
spam filtering. For higher server stability
also a quality monitoring system was put
into operation.

Apart from a number of technical impro-
vements and projects, there was a major
change made by transferring the whole IT
department into AutoEver Systems Europe
Company. All this proceeded without big-
ger problems and negative impact that
usually follow such demanding change.
Since the transfer we have been intensive-
ly working on the improvement of quality
in provided services and user support. We
will also focus on this area next year.

What do we await in 2010?

As well as in 2009 we are going to realize
a number of new projects focused on incre-
asing work efficiency and reducing costs.
Also, efforts will be developed to extend the
usage of Autoway system. We aim to make
the change management process as effecti-
ve as possible, using the new GCSC system
and the Change management system. Main
projects for this year will include MES and
ERP system extension for the production of a
new JC model and preparation of IT systems
for the new transmission shop.

We believe that we will success in ful-
filling demanding tasks of 2010, providing
you with quality support on the professio-
nal level and in accordance with your cur-
rent needs.

Spolecénost HMMC ziskala vyznamné ocenéni
HMMC Company received Significant Award

V poloviné prosince 2009 ziskala
spoleénost Hyundai Motor Manufactu-
ring Czech dalSi vyznamné ocenéni —
cenu za budovani znamosti znacky
v regionu prevzala od Ceské marketin-
gové spolecnosti, konkrétné od jejiho
ostravského klubu.

Ceska marketingové spoleénost (CMS)
sdruzuje marketingové pracovniky z rlz-
nych krajt Ceské republiky a jejim cilem
je prispét k vySSi Grovni a prestizi marke-
tingu, zajistit rist pocétu odbornikli v této
oblasti a celkové podporovat uZivani mar-
ketingu napfit spolecnostmi. Qstravsky
klub CMS dne 16. 12. 2009 pfi pfileZitosti
ukonceni roku udéloval ceny ve Ctyfech
kategoriich. V jedné z nich ziskala ocenéni
spolecnost Hyundai Motor Manufacturing
Czech, a to za budovéani zndmosti znacky
v regionu.

Ocenéni prevzali zastupci spolecnosti,
generalni manazer oddéleni vnéjSich vzta-
hii Petr Vanék a generdlni manaZer oddé-
leni lidskych zdroji Jaromir Radkovsky,

z rukou Prof. Ing. Frantiska Némce, Ph.D., :

predsedy vybérové komise Ceské marketin-
gové spolecnosti regiondlniho klubu Ostra-
va (viz foto).

In mid December 2009 Hyundai

Motor Manufacturing Czech obtained
- another significant award — the price
: for brand establishment in the region,

given by the Ostrava club of the Czech
Marketing Company.

The Czech Marketing Company associa-
tes marketing specialists from various regi-
ons of the Czech Republic and its aim is to
contribute to higher prestige of marketing,
to increase the number of marketing spe-
cialists and to support the usage of mar-
keting throughout companies in general.
On 16" December the Ostrava club of the
Czech Marketing Company held an event
at the opportunity of year closure, giving
awards in four categories. One of them
became the key one for Hyundai Motor
Manufacturing Czech, as the company re-
ceived an award for brand establishment in
the region.

The award was submitted to the company
representatives, namely PR general manager
Petr Vanék and HR general manager Jaromir
Radkovsky, who took it over from Prof. Ing.
FrantiSek Némec, Ph.D., the chairman of the
committee in the Czech Marketing Company,
Ostrava regional club (see the picture).

4 @ HYU n D H I www.hyundai-motor.cz
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Hyundai doufa, Ze oziveni ji
zvedne prodej

Jihokorejskd skupina Hyundai Motor
Group s automobilkami Hyundai Motor
a Kia Motors planuje letos zvysit svétovy
prodej voz{i o 17 procent na 5,4 milionu
a prekonat loriské riistové tempo zhruba
deseti procent.

Své vozy vyrabi Hyundai také v NoSovi-
cich na Frydecko-Mistecku. Ke zrychleni
ristu by mélo korejské automobilce dopo-
moci sveétové hospodarské oZiveni spolu
s novymi modely, sdélil ¢tvrty nejvétsi auto-
mobilovy vyrobce na svéte.

Loni prodal koncern 4,63 milionu auto-
mobild. Sama automobilka Hyundai zvysSila
prodej o deset procent na 3,1 milionu voz{
a odbyt vozil Kia vzrostl 0 9,3 procenta na
1,53 milionu. Velmi dobré jsou vyhlidky vel-
kych rozvojovych trhi jako je Indie a Cina.
Co se tyce modeld, Hyundai chce béhem
roku uvést na trh nové verze modeld Elan-
tra a Accent.

5. ledna 2010, Lidové noviny

* Clanky mohou byt s ohledem na prostor kréceny.

Hyundai predstavuje model i10 :

v elektrické verzi

zdatného naslednika UspéSneho modelu
kovou lod mezi malymi vozy — tedy Hyundai

vila elektrickou verzi Hyundai i10.
Misto zaZzehového motoru o objemu 1,1
¢i 1.2 1, ktery najdete u bézného vozu i10,

kym motorem o vykonu 49kW (66.6 PS),

tronicka zafizeni.
Na plnou nadrz (elektriny, prirozené..) uje-

malé elektrické auto pomérné slusné.

6. ledna 2010, www.techtree.com

Hyundai Expects the Recovery

: to Increase Sales

Poté, co spoletnost Hyundai vytvofila :
 cluding Hyundai Motor and Kia Motors car
Santro, pfichézi, aby predstavila svou vlaj- :
: car sale with 17% to 5.4 million and thus
exceeding last year's growth rate of appro-
vé Auto Expo 2010 (porddana 6. — 13. 1. v
Indlii — poznamka vyd.) spolecnost predsta-
. NoSovice in Frydek-Mistek district. The
- increase of growth rate in the Korean au-
tomotive company should be supported
jeho elektrickd varianta poc€ita s elektric- :
: new models, commented the fourth biggest
ktery ma pohanét predni kola. Misto pa-
livové nadrZe se bude vyuZivat elektfina, :
a to prostiednictvim 16-kWh Li-ion aku- :
mulatoru — jde o stejny typ baterie, ktery :
napdji naSe mobilni telefony a jiné elek- :

South-Korean Hyundai Motor Group in-

companies plans increasing total global

ximately 10%.

Hyundai makes their cars also in

by global economic recovery as well as by

car maker in the world.

Last year the concern sold 4.63 million
vehicles. Hyundai company itself increased
sales with 10% to 3.1 million cars, while sa-
les of Kia cars jumped 9.3% to 1.53 million.

Good prospects can be expected at the

huge developing markets such as India and
de vliz 160 kilometr(i a jeho rychlost mize :
doséhnout az na 130 km/hodinu. To je na :
: Accent models.

China. Regarding models, Hyundai intends
to introduce new versions of Elantra and

5" January 2010, Lidové noviny

* With respect to space the articles may be shortened.

Hyundai podporuje svetovy fothal
Hyundai supports the World's Football

UzZ v letech 2002 a 2006 se spolec-
nost Hyundai Motor Company sta-
la oficialnim partnerem mistrovsti
svéta ve fotbale (2002 - v Koreji a
Japonsku, 2006 - v Némecku).Nyni
prichazi dalSi Sampionat, ve kterém
znacka Hyundai sehraje svou roli
znovu. Do soutéZze zbyva 6 mésici
a partnerstvi Hyundai a fotbalové fede-
race FIFA, smluvené az do roku 2014, je
potvrzeno. V éem spociva?

Jiz na konci roku 2009 predala spolec-
nost Hyundai federaci FIFA flotilu celkem
39 osobnich vozi k vyuZiti u losovani narod-
nich fotbalovych tym@ do skupin zminéného
mistrovstvi. Pro losovani ziskaji poradate-
Ié celkem 6 luxusnich modell Grandeur,
9 vozli Santa Fe, 7 vozli ix35 a 17 vozli H-1.
Kromé uvedenych dodala Hyundai Motor
Company také dalSich vice nez 450 osob-
nich voz(i Hyundai, které budou poskytnuty
VIP hosttim, funkcionarim a dal$im ddlezi-
tym osobam Gcastnicim se mistrovstvi sve-
ta 2010. | zde to bude Grandeur, ix35 nebo
také nové Sonata (pro Evropu i40). Nepo-
slednim prispévkem bude 32 autobusi pro
prepravu fotbalovych tyma.

V ramci podpory mladych talent(i a nové ge-
nerace hract se také spolecnost Hyundai stala
sponzorem Ceny pro nejlepsiho mladého
hraée BYPA (Best Young Player Award), kte-
ra je udélovana nejlépe hrajicimu fotbalistovi

do 21 let, ktery své vwkony ukéze prave na zmi-
néném mistrovstvi svéta. \yherce ziska kromé
ceny udélené technickou skupinou FIFA také
zcela nové SUV Hyundai ix35. Pokud byste si
chtéli tipnout adepty na vitézstvi v této sou-
té7i, mate moznost. Organizatori soutézi BYPA
wtvorili na swych strankach www.FIFA.
com prostor s nazvem ,Hyundai Best Young
Player Award”, kde najdete veSkeré detaily
0 anketé a informace, jak se z(i€astnit.

Hyundai Motor Company has already
hecome an official partner of the FIFA
World Cup in the years 2002 and 2006
(2002 - in Korea and Japan, 2006 - in
Germany). Now another championship
in which Hyundai brand will play its
role again is approaching. Till the be-
ginning of the competition there are
still 6 months left and the partnership
of Hyundai and FIFA football federation
fixed until 2014 is confirmed. What are
its foundations?

Hyundai company handed over a fleet of
39 passenger cars to the FIFA federation
for the purposes of drawing of national fo-
otball teams into groups for the fore men-
tioned championship at the end of 2009.
Organizers got 6 luxury Grandeur vehicles
9 Santa Fe cars, 7 ix35 and 17 H-1 cars for
the drawing of teams. Besides this Hyundai

Motor Company also provided over 450
Hyundai passenger cars, which will serve to
VIP guests, official and other important per-
sonalities attending the World Football Cup
2010. Here Grandeur, ix35 or a new Sonata
(i40 in Europe) will be used. Last, but not le-
ast, there will be a contribution of 32 buses
for the transportation of football teams.

To support new talents and new genera-
tion of players Hyundai Motor Company be-
came a sponsor of the Best Young Player
Award (BYPA), which is given to the best

Hyundai Showcases i10 elect-
ric Version

After creating a competent successor
to the successful Santro, Hyundai is
now taking its flagship small car - the
i10 - to a greener level. They're showca-
sing the 110 electric version at the Auto
Expo 2010 (held from 6" to 13" January
in India — editor’s note).

Replacing the petrol-burning 1.1 or
1.2 litre engine powering the regu-
lar 110, its electric iteration will have
a 49kW (66.6 PS) electric motor under
the hood that will power its front whe-
els. Instead of a fuel tank, electricity
will be stored in its 16 kWh lithium-ion
battery pack - the same type of batte-
ry powering our cell-phones and other
electronic devices.

On a full tank (of electricity, that is),
it can run 160 kilometers and hits a top
speed of 130 km/h - pretty decent for an
electric small car.

6" January 2010, www.techtree.com

playing footballer under 21 years who
shows his skills at the above-mentioned
world cup. Except for the award praised by
FIFA technical group the winner also gets a
new SUV Hyundai ix35. If you want to guess
a winning candidate in this competition you
have the opportunity. Organizers of BYPA
competition created space with the name
“Hyundai Best Player Award” on their web
sites www.FIFA.com, where you can find
all details about the inquiry and information
on how to participate.

Cena, kterd Ceka na nejlepsiho fotbalistu do 21 let / Award awaiting the Best Young Player

Drive your way™
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Equus: Vlajkova lod HMC // Equus: The HMC Flagship

Jednoznaéné nejcennéjSim a nejlu-
XusnéjSim vozem, ktery miiZete v are-
alu HMMC zahlédnout, je vlajkova lod
spolecnosti Hyundai Motor Company
— tedy Hyundai Equus (€¢i Hyundai Cen-
tennial). Je uréen vyhradné pro potieby
vedeni spoleénosti vcetné vzacnych
navstév predsedy matefské spolec-
nosti z Koreje pana Chung Mong-Koo a
jejich dalsich predstavitelii. Co o tomto
modelu vime?

Prvni generace vozu Equus se zacala vyra-
bét v roce 1999 a od lofiského Gnora je na
Svete jeji nova verze. Zatimco prvni generace
byla vyvinuta ve spolupréci s Mitsubishi Mo-
tors, novy Equus je jiZ vyhradnim dilem HMC.
Sami tvdrci jsou na novou verzi velmi pySni.
Vlyvijena byla pod nazvem VI od roku 2004
a hlavnim cilem designérd bylo nékolik bod:
1) zménit pohon z kol predni na kola zadni
napravy, 2) implementovat novy motor V8
Tau vytvoreny v HMC, 3) zcela zménit de-
sign vozu a odlisit jej od predchozi generace
a nakonec 4) vyuzit technologie a prvky,
zajem o néZ vyplynul z priizkumu mezi kon-
kurencnimi vozy a z aktudlniho zajmu za-
kaznfkd. Cile byly naplnény — novy Equus je
(pIné jiny viz nez jeho predchddce. Design
nasleduje méng konzervativni a dynamictej-
$i linie a jeho vnéjsi i interiérové prvky jsou
znamkou nebyvalého luxusu. U exteriéru
urcité stoji za povsSimnuti celkovy tvar karo-
serie, velka mrizka chladice a efektni predni
reflektory. Interiér a celkova vybava vozu pak
cestujicim skyta fadu prvkd zajistujicich jak
komfort, tak bezpeci. Pfi jeho vyvoji byl Hy-
undai Equus dlouhodobg testovan. Za timto
celem bylo vyrobeno vice nez 300 testova-
cich voz(, které prosly zkouskami v narog-
nych terénech a podminkéch. Rika se, Ze
¢im je viz vetsi, tim obtiZznéjsi je uspét s nim
u narazovych testd. Tvlirci Equusu se inspiro-
vali Gspéchem modelu Genesis, ktery ve zmi-
nénych testech ziskal plny pocet 5 hvézdicek
— vysledkem je model, ktery po nescetnych
narazovych testech obstal jak u prednich, tak
u boénich a zadnich nérazd.

Motor, ktery Hyundai Equus vyuziva, tedy
TAU V8 s obsahem 4,6 | a vykonem 269 kW,
byl americkym serverem Wardsauto zara-

NoVé linie se od plvodni verze znacné odlisuji / New shape differs a lot from the predecessor

zen do prvni desitky nejlepsich motord roku
2009. Ocenén byl predevsim pro svij vykon,
tichost a Setmnost k Zivotnimu prostredi.

V fijnu lonského roku spolecnost pred-
stavila prodlouzenou verzi Equusu druhé
generace (Equus Stretch Edition). Model je
delSi o dalSich 30 cm, t€zSi 0 100 kg a pod
kapotou ma motor Tau V8 o objemu 5,0 |,
jehoz vykon dosahuje na 294 kW. Vznikla
dokonce i speciélni prezidentska limuzina —
vlibec prvni pancérované auto korejské vyro-
by pripraveno pro bezpecnostni Ucely — své
vyuZiti najde napr. na summitu G20 v Koreji
v leto$nim roce.

The most valued and luxurious vehic-
le that can be seen in the HMMC area is
the flagship of Hyundai Motor Company
— i.e. Hyundai Equus (or Hyundai
Centennial). It is here exclusively for
the needs of company management in-
cluding the precious visits by the HMC
chairman Chung Mong-Koo and other
parent company members. What do we
know about this car?

Production of the first generation of

Equus nabizi pomoc pri parkovani / Equus offers a parking guide system

6 @& HYUNDAI

WWW.

undai-motor.cz

Equus was launched in 1999 and since
last February there has been a new version
crossing the roads. While the first genera-
tion was developed in cooperation with
Mitsubishi Motors, the new Equus is a sole
project of HMC. Its designers are very proud

Equus was being tested in the long-term.
To achieve perfection, over 300 test cars
were made to pass all kinds of tests under
very demanding conditions. It is said that
the bigger the car is, the more difficult it
gets to achieve full score at the crash tests.

Airbagy zajistuji maximalni bezpeci / Airbags providing maximum safety

of the result indeed. It was developed under
the VI codename from 2004 and the main
targets of its makers were the following:
1) change from the front-wheel to rear-whe-
el drive, 2) implement the new HMC engine
V8 Tau, 3) totally change the vehicle design
and make it different from the previous ge-
neration and, finally 4) use technologies and
features based on the research of competi-
tor cars and consumers” taste. These targets
have been fulfilled successfully — the new
Equus is a completely new car different
from its predecessor. Its design follows less
conservative and more dynamic shapes and
its both exterior and interior features bring
unprecedented luxury. In the exterior atten-
tion should be definitely paid to the total car
body shape, big radiator grill and high-tech
headlamps. Interior and overall equipment
of the car provides the travelers with plen-
ty of advantages securing both comfort and
safety. During the development process,

Equus makers were inspired by the success
of Genesis, which was scored with total
5 stars in the tests. The result brings a vehic-
le that, after numerous crash tests, is safe
under all conditions including frontal, side
and rear crashes.

Hyundai Equus uses its 4.6 TAU V8 engi-
ne, achieving the power of 269 kW, which
was placed among the top ten of 2009 best
engines by the US Wardsauto. !t was prai-
sed especially for its performance, quietness
and eco-friendliness.

Last October the company presented
a prolonged version of the new Equus (Equus
Stretch Edition). The model is further 30 cm
longer, 100 kg heavier and is driven with the
5.0 Tau V8 engine with the power of 294 kW.
There was even a president’s version made
— it is the first bullet-proof Korean car ever.
It has been designed for the sake of safety
purposes and will be used for instance at the
G20 summit in Korea in 2010.
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ReSeni dotazii a navrhii
Questions & Complaints Solving

Vazeni zaméstnanci,

jednim z opatfeni, které jsme pfijali pro zlepSeni
komunikace a reSeni vaSich dotaz(i, navrh, stiznosti :
a pripominek, je poskytnuti informaci, jakym zptisobem :
© how you can use the already defined internal rules. We
. attach it below.

V poloving minulého roku byla vydéna smérnice Rese- :
ni dotazti a névrhi. Tuto smémici naleznete na Autoway :
ve slozce ISO documents/HR/. Jejim tcelem je pomo- :
ci zaméstnancim a nadfizenym fesit vzniklé problémy :
a odpovidat na dotazy. Smérnice je k nahlédnuti u asi-
stentek oddélent, pfipadné u zaméstnancd s pfistupem :

Pfinasime je touto cestou.

k pocitaci.
Resenim problém(i, dotazii a névrh(l se zabyvé Sekce
zaméstnaneckych vztaht (Employee Relations), ktera je

agendu na starost Ctirad Vaclavinek, Katefina Popar-

s primym nadrizenym (GL, vedoucim sekce, pfip. vedou-

se 0sobné na Sekci zaméstnaneckych vztah( nebo vyu-

prosetfit danou situaci a nalézt prijatelné feseni. Sekce

vSichni G¢astnici Setfeni jsou povinni zachovavat mlicen-
livost o diivérnych informacich a skutecnostech.

Dear employees,

One of the measures taken for improvement of com-
munication and solution for your questions, proposals,
complaints and comments is to provide information on

In mid 2009 the policy called Resolving of Questions
and Proposals was issued. It can be found on Autoway
in the folder ISO documetns/HR/. Its aim is to help
employees and their supervisors to solve problems and
reply to questions. The policy is also available at depart-
ment assistants or at other employees with PC access.

The area of problem, question and proposal resol-

ving is in charge of the Employee Relations Section,
- which belongs to HR department. Responsible per-
soucasti Oddéleni lidskych zdroji. Jmenovité maji tuto :
(nee Thomisova) and Marcela KaSparova. If a problem
dowskd (roz. Thomisové) a Marcela Ka$parova. Pokud :
vznikne problém vedouci k nespokojenosti zaméstnance, :
prvnim krokem k feseni vzniklé situace je promluvit si
¢ no solution is found, you can address the Employee
cim oddéleni). V pripadg, Ze feSeni nenaleznete, obratte :
: #1410, #1411) or e-mail (e.g. katerina.popardowska@
Zijte telefonického spojeni, (kl. 1323, 1410, 1411), prip.
e-mail (napr. katerina.popardowska@hyundai-motor.cz). :
Dal$i moznosti je vyuZiti schranek (box{) umisténych :
pifmo na haléch. Pri formulovani dotazu &i stiZnosti je :
vZdy potfeba byt konkrétni a napsat i pfipadny kontakt :
na sebe, protoze jen v tom piipadng mazeme Fadng :
their seriousness, usually within 10 days though. We
zaméstnaneckych vztah{ odpovida a fesi podnéty podle :
zévainosti, zpravidla viak do 10 dnd. Vidy se snaZime :
maximaIné respektovat soukromi zaméstnanci a také :
- facts confidential.

sons are Ctirad Véclavinek, Katefina Popardowska

occurs and leads to employee’s dissatisfaction, the first
step to be taken is to talk to the direct supervisor (GL,
head of section or head of department). In case that

Relations section personally or via telephone (#1323,

hyundai-motor.cz). Another option is to use boxes lo-
cated directly in shops. At creating a question or com-
plaint it is necessary to be concrete and potentially in-
clude contact data so that the situation can be properly
investigated and lead to acceptable solution. Employee
Relations section replies to and solves inputs based on

always try to respect employees” privacy as much as
possible and also all participants of the investigation
are obliged to maintain all provided information and

On behalf of Employee Relations Section: Katerina
Za sekci Zaméstnaneckych vztahti Katerina Popardowska

Popardowska

Pripominame // Don't Forget

V' minulém mésici byly mezi zaméstnance
spolecnosti a zéroven pojisténce VZP distribu-
ovany permanentky na rehabilitacni péci do R-
centra ve Frydku-Mistku. Jejich platnost je do
31. 3. 2010.

Nezapomeite se proto véas objednat na ma-
saz nebo napr. hydromasézini vanu (objednat se
Ize na cislech 558 482 619, 595 178 873) a zpfi-
jemnit si tak zimni obdobi. Pri objednani je tfeba
nahlésit, Ze jste zaméstnanci HMMC.

Last month there were vouchers from VZP Insurance
Company distributed among HMMC departments.
They serve for rehabilitation in R-centrum in Frydek-
Mistek and can be used by HMMC employees, who
are insured at VZP. The vouchers are valid until
31t March 2010.

Therefore don't forget to make your appointment
and have a massage or take the hydro-massage bath
(contact telephones are 558 482 619, 595 178 873) to
make the winter season nice and relaxing. At arran-
ging your appointment, remember to inform that you
are an HVIMC employee.

Viinoéni permanentky na rehabilitaini

| péci pro pojisténce VZP

Vramci projektu zdrava firma spole¢nosti HMMC a VZP pojistovny

budou v tomto tydnu na vsech

(kromé operatoru 0), Ktefi jsou zaroven pojisténci VZP, permanentky
v hodnoté 900KE na rehabilitacni péci. Tato péce bude poskytovana
R-centrem, které se nachazi na ulici Kfizikova 1377, ve Frydku-Mistku
(budova feditelstvi Valcoven Plechu).

4 Platnost permanentky je do 31.3.2010.

= Objednani telefonicky (558 482 619, 595 178 873)

# Provozni doba: Po-Ct 6:30-17:30, P& 6:30-14:00.

% Pfi objednani nutno uvést, ze jste zaméstnanec HMMC

% Sluzby: maséze, lymfodrenaz, vodolécba, termoterapie

Pl V diisledky zvysené fyzické zdtézZe v poslednich mésicich Gychom
byli rdi, Rdyby zaméstnanci maximdlné vyuZili tento benefit.

E Hrusam

Co byste
méli védét o...
..DOCHAZCE

Kazdy zaméstnanec si zaznamendava dochazku na stanove-
ném dochazkovém terminalu pfi pfichodu do a odchodu ze
zaméstnan.

Ve stanoveny zacatek pracovni doby je zaméstnanec povi-
nen byt na svém konkrétnim pracovisti, pfevlecen a pfipra-
ven zacit praci a pracovat az do skonceni pracovni doby (s
vyjimkou prestavek).

Pfipadné pozdni pfichody se zaokrouhluji na ¢tvrthodiny
nahoru (6:03 = 6:15).

Pozdni pfichod na pracoviste, predéasny odchod z praco-
vi§té nebo prekroceni doby stanovené pro prestavku, jakoz
i kazdé opusténi pracoviSté bez souhlasu nebo pfikazu
nadfizeného se povazuje za zameSkanou dobu a mize byt
penalizovano v pohyblivé slozce mzdy.

V' pifpadé neplénované absence je zaméstna-
nec povinen toto nahlasit bez zbytetného odkladu
a co nejrychlejsi cestou svému nadrizenému. Dokud za-
mestnanec nedoruci doklad o dGvodu nepfitomnosti, bude
tato absence povaZovana za neomluvenou.

Potvrzeni pracovni neschopnosti a dalSi omluvenky, doku-
menty souvisejici s dochazkou by mély byt doruceny na
mzdovou Uctarnu v co nejkrat§im Case — nejlépe do druhé-
ho dne.

Doklad o trvani pracovni neschopnosti musi byt dorucen
na mzdovou Gctarnu nejpozdéji 1. pracovni den nasledu;ji-
ciho mésice.

What you should
know about....
..ATTENDANCE

® FEvery employee records his/her attendance at the ar-

rival to/departure from work on the defined attendance
terminal.

At the start of the working hours the employee is obliged
to be on his/her working place, being in the working clo-
thes and ready to start working until the end of the wor-
king hours (except for the breaks).

Potential late arrivals shall be rounded upwards with 15
minutes (6:03 = 6:15).

Late arrival at the working place, early departure from the
working place or exceeding the time defined for a break
as well as leaving the working place without a superior's
order or approval is considered absence, which may be
penalized in the flexible salary part.

In case of unplanned absence the employee is obliged to
report this to his/her superior without any unnecessary
delay and as fast as possible. Until the employee delivers
a document of the reason for his/her absence, the absen-
ce shall be considered unexcused.

Sickness sheets and other documents related to the atten-
dance shall be delivered to the payroll section as fast as
possible — until the following day the best.

Sickness sheet proving prolongation the work incapa-
bility has to be delivered to the payroll section on the
1stday of the following month the latest.

Drive your way™
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HMMC obstala u auditu ISO 14001 // HMMC passed IS0 14001 Audit

Jsou tomu pouhé dva mésice, co
jsme v HMMC slavili slavnostni pre-
vzeti certifikatu dle standardu 1SO
9001. V prosinci 2009 tento dspéch
nasledoval dalSi. Spoleénost HMMC
ispésné absolvovala certifikacni au-
dit dle standardu 1SO 14001 a pravé
v téchto dnech ocekava slavnostni
prevzeti certifikatu.

Ziskan certifikdtu ISO 14001 je jednim
z dalSich krokd pfi aplikaci integrovaného
systému fizeni kvality v naSi spolecnosti.
ISO 14001 je systém Fizeni ochrany Zivotni-
ho prostfedi (EMS — Environment Manage-
ment System), ktery umozriuje HMMC kom-
pletné fidit dopad svych Cinnosti, vyrobkd
a sluZeb na Zivotni prostiedi. PoZadavky
systému vyplyvaji ve velké mife z legislati-

vy Ceské republiky, a proto se veskeré prace

v HMMC od pocétku Fidi platnymi zékony
prostredi.

Ctyfdenni audit zavrsujici pFipravu imple-

nosti DEKRA Certification s.ro. , kterd jej

hyundai-motor.cz v sekci O spolecnosti

prineseme v dal$im vydani HMIMC News.

It has been only two months sin-

: ce celebrating ceremonial takeover
a standardy potrebnymi k ochrané Zivotniho
: December 2009 this milestone was
: followed by another one. HMMC suc-
mentace systému dle IS0 14001 probéhi na :
pocatku prosince, pficemz zastupci spolec- :

of IS0 9001 certificate in HMMC. In

cessfully passed a certification audit
according to IS0 14001 standard and

: is awaiting the certificate handover
provedla, neshledali Zadné systémové ne-
shody. Jednim ze zasadnich dokumentd dle :
standardu ISO 14001 je Politika fizeni Zi- :
votniho prostiedi, kterou prikladame nize :
v obou jazykovych verzich, a kterd je rovnéz :
dostupna na strankach HMIMC na www. :

ceremony in these days.

Obtaining the ISO 14001 certificate is one
of further steps at applying the integrated
quality management system in our compa-
ny. ISO 14001 is the environment manage-
ment system (EMS), which enables HMIMC

to control the effect of its activities, pro-
a na nasténkach v celém aredlu HMMC. :
Fotografie a informace z prevzeti certifikatu :

ducts and services on the environment.
Requirements of the system result from the

all the work has always had to be done in
compliance with valid acts and standards
aimed at environment protection.

The four-day audit completing the prepa-
ration work for ISO 14001 implementation
was held in early December, while the mem-
bers of the certifying DEKRA Certification
s.r.o. Company found no system discrepan-
cies. One of the basic documents according
to ISO 14001 standard is the Environment
Management Policy, attached below in
both language versions, being available also
on the company website on www.hyundai-
motor.cz in the About the Company section
and on all internal HMMC notice boards.
Pictures and information from the certificate
handover ceremony will be published in the

Czech legislation to huge extent. Therefore

following issue of HMMC News.

POLITIKA ZIVNOTNIHO PROSTREDI HMMC

Ochrana Zivotniho prostredi je pro spolecnost HYUNDAI Motor Manufacturing Czech
s.r.o.velice ddleZitym cilem. Spolecnost se snazi maximalné o to, aby veskeré jeji €innosti
byly nastaveny, fizeny a vykonavany tak, aby jejich pipadné negativni dopady na Zivotni
prostredi byly eliminovany na co nejnizsi Groven.

HYUNDAI Motor Manufacturing Czech s.r.o. se v ramci politiky environmentu
zavazuje k témto aktivitam:

Legislativa

Dosahovat shody s pravnimi predpisy, rozhodnutimi orgén( statni spravy a jinymi
pozadavky na ochranu Zivotniho prostfedi a tento soulad neustale udrZovat, sledovat
a ovérovat.

Komunikace

Spolecnost piné podporuje vyménu informaci a dialog se zaméstnanci i okolnim pro-
stfedim uvniti i vné spolecnosti, s cilem vyuZit veSkeré podnéty a navrhy ke snizenf do-
padu svych ¢innosti na Zivotni prostiedi. DodrZovani vlastnich pravidel a zésad vyZaduje
i po svych dodavatelich.

Vstupni suroviny

Zprisnénim kontroly materialovych vstupl i samotnych technologickych postupl za-
branit plytvani surovinami a energiemi. V rdmci technickych i ekonomickych moznosti
minimalizovat vznik odpadd a emisi. PouZivat pfednostné ekologicky Setrné materialy,
vyrobky, technologie a sluzby.

Vzdélavani zaméstnancu

Pravidelné vzdélavat, cviCit a motivovat zaméstnance na vSech Grovnich Fizeni, uvédo-
movat je o environmentalnich aspektech a dopadech jejich prace. Organizovat predavani
environmentalnich zkuSenosti mezi spolecnosti, dodavateli a spolupracujicimi spolec-
nostmi.

Princip prevence a neustalého zlepSovani
ZlepSovat environmentalni profil spolecnosti v souladu s vyhlaSenou environmentalni
politikou, cili a programy.

Odpovédnost vedeni

Vedenf vytvafi potfebné organizacni, persondini a finantni zdroje pro udrZovanf a rozvoj
systému EMS. Vedeni nese celkovou odpovédnost za environmentalni politiku spolec-
nosti. Vedeni spolecnosti se zavazuje, Ze bude neustale sledovat nove technické postupy
a vyrobky ovliviiujici Zivotni prostiedi a tim neustale a trvale zlepSovat prevenci pro zne-
CiStovani zivotniho prostfedi spolecnosti.

Zasady této politiky jsou zavazné pro vSechny pracovniky spolecnosti HYUNDAI Manu-
facturing Motor Czech s.r.0.
Vedenf spolecnosti HYUNDAI Manufacturing Motor Czech s.r.o. vytvéfi podminky, které

vedou k napInénf téchto zasad a cild spole¢nosti. / = -
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HMMC ENVIRONMENT POLICY

The environment protection is for HMMC company very important aim. Company ma-
ximally endeavor in it, to adjust all activities, to operate and carry on to avoid potential
risks on environment or decrease it on lower level.

HYUNDAI Motor Manufacturing Czech s.r.0. within environment policy cove-
nant to these activities:

Legislative
To reach match with law regulations, authorities standpoints and other requirements
on environment protection and keep this harmony, observe and check.

Communication

Company fully support information exchange and dialog with employees even the out-
side and inside surrounding, with aim to use all stimulations and proposals to lowering
its operations on environment. Keep internal rules and principles HMMC require also on
their suppliers.

Material input

Tighter inspection of material input even technological procedure alone avoid material
and energy wasting. Within technical and economical possibilities minimize waste and
emission rising. Use ecologically thrifty materials, products, technology and services in
advance.

Employee education

Regularly educate, train and motivate employee on each level of leading, become
aware them on environmental aspects and impacts of their work. Organize handover of
environmental skills between companies, suppliers and cooperating companies.

Principle of prevention and continuous improvement
Improve environmental company profile in accordance with issued environmental po-
licy, aims and programs.

Management responsibility

Management creates necessary organizational, personnel and financial sources for
up keeping and improvement of EMS system. Management carry total responsibility
for environmental policy of the company. Management also covenant, that they will
continuously observe new technological steps and products, which affects environment
and thereby all the time and permanently improve prevention for pollution of company
environment.

The principles of the company are obligatory for employees of HYUNDAI Manufacturing
Motor Czech s.r.o.

Company management of HYUNDAI Manufacturing Motor Czech s.r.o. create conditi-
ons, which lead to fulfill theses principles and company aims. / =
7/ G2
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Zivotni pojisténi s prispévkem zaméstnavatele
Life Insurance with Employer’s Contribution

Zivotni pojisténi predstavuje pro pojis-
téného Clovéka i pro jeho blizké financni
jistotu v pfipadé rizikovych situaci, ne-
predvidatelnych Zivotnich udalosti a kryje
predevsim riziko smrti. Jeho uzavienim zis-
kévéte pojistnou ochranu nejen své osoby
¢i své rodiny, ale v mnohych pripadech mi-
Zete vloZené prostredky zajimave zhodnotit.
Uzavrit si Zivotni pojiSténi stoji za zvazeni
také v pfipadé, kdy si planujete poridit hy-
potéku na bydleni, leasing ¢i Cerpat Gver.

Jisté vite, Ze HMMC v ramci systému
benefitii na Zivotni pojiSténi zameést-
nanciim poskytuje prispévky. Vite ale
za jakych podminek?

PODMINKY POSKYTOVANIi HMMC
PRISPEVKU NA ZIVOTNIi POJISTENI
HMMC poskytuje mésicni prispévek ve
vySi 300 K&, pokud si zaméstnanec spofi
minimalné 100 K& mésicné. V pripadé, kdy
si zaméstnanec spofi minimalné 200 Ké
mesicng, z toho alespor 100 KE na rizi-
ko smrti nebo iirazu, spolecnost HMMC
pfispiva ¢astkou 400 Ké. HMMC prispévek
nalezi zaméstnancim, ktefi ukon€ili zku-
Sebni dobu a je poskytovan také zamést-

nankynim po dobu materské dovolené.

Smlouvu nelze sjednat, je-li zaméstnanec :
ve vypovédni |hité. Pokud zaméstnanec
smlouvu predcéasné vypovi a vybere od- :
kupné, HMMC jiZ nebude prispivat na né- :
sledn& uzavienou novou smlouvu. Zivotni :
pojisténi se sjednava s vyplatou pojistného :
pInéni v roce dosazeni véku 60 let, nejdrive :
dering when planning a mortgage, leasing

HMMC prispiva zaméstnanciim na Zivotni
pojisténi uzaviené u pojistovny Allianz. Pfi :
uzavieni smlouvy na Zivotni pojisténi Alli-
anz mizete dale ziskat zvyhodnéné sou- :
kromé pojisténi na pojisténi domécnosti, :

vSak po 5 letech od uzavieni smlouvy.

majetku, vozidla apod.

tel. 597 499 667.

Life insurance brings the insured person
and his/her relatives financial security for
the case of unexpected life situations,
covering the risk of death. Concluding life
insurance provides insurance protection of
one’s person and his/her family, but also
often offers the possibility to increase the
value of invested means. It is worth consi-

or some credit product.

You definitely know that HMMC pro-
vides contributions to employee life
insurance within its benefit program.
Do you know the conditions?

Pro spinéni vSech podminek potrebnych CONDITIONS OF HMMC CONTRIBUTI-

k ziskani HMMC pfispévku Vam doporu- : ON TO LIFE INSURANCE
cujeme uzavfit smlouvu pfimo na praco-
visti. Zastupci pojistovny Allianz jsou Vam :
k dispozici ve stanovenych terminech. Ter- :
miny pro sjednavani smluv naleznete na
nasténkéach anebo na intranetu. V pfipadé, :
kdy Vam stanovené terminy nevyhovuji, :
miZete zéstupce kontaktovat telefonic-
ky a domluvit se na individuaini schlzce: :
kontaktni osoba je Dagmar Chrapkova, :
: women during their parent holiday.

HMMC provides a monthly subsidy in
the amount of 300 CZK, as long as the
employee saves at least 100 CZK per
month. If the employee saves 200 CZK per
month, out of which at least 100 CZK goes
to the risk of death or injury, HMMC
Company covers the subsidy of 400 CZK.
The subsidy belongs to employees after
probation period and is also provided to
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Allianz ()

The contract cannot be concluded, if
the employee is in notice period. If the
employee cancels a contract and gets the
appropriate proportion of saved money
back, HMMC shall not contribute to his/her
consequently concluded new contract. Life
insurance guarantees payment of insuran-
ce means when the age of 60 is achieved
or five years after the contract is concluded
as earliest.

HMMC supports life insurance at the
Allianz  Company. When you conclude
Allianz life insurance, you can get also
favorable private insurance of household,
property, car etc.

To fulfill all conditions necessary for
receiving HMMC contribution, we recom-
mend you to conclude the contract right
at the working place. Allianz company
representatives are available during de-
fined dates that can be always found on
the notice boards or on intranet. If these
dates are not suitable for you, you may
contact the company representatives and
arrange an individual meeting: the con-
tact person is Mrs. Dagmar Chrapkova,
tel. 597 499 667.

S navigacnimi mapami NAVTEQ uz Hyundai neminete
You cannot miss Hyundai with NAVTEQ Maps now

Spoleénost Hyundai se spojila se
spolecnosti NAVTEQ, jednim z pred-
nich poskytovatelii digitalnich map,
dopravnich a mistnich informaci, aby
veskeré pobocky spolecnosti Hyun-
dai a jejich umisténi poskytla uziva-
teliim navigacénich systémii vyuZivaji-
cich mapy NAVTEQ v modelech této
automobilky. Téch je velka rada — 8
z 10 navigaénich systémii na celém
svété vyuziva prave tyto mapy.

Na zakladé smlouvy mezi Hyundai
Motor Company a NAVTEQ budou mit
navigacni zafizeni vestavéna v novych
modelech Hyundai systém zvany NAVTEQ
MapCare, ktery majitelim umoziuje pre-
dem uréeny pocet aktualizaci map. Balicek
NAVTEQ MapCare bude nejprve nabizen
na evropském trhu, a to s novym SUV Hy-
undai ix35. Pozdéji se jeho vyuZiti rozSiFi
i na dalsf trhy a modely, mimo jiné také na
novou Sonatu.

Diky spolupraci obou spolecnosti budou
mit zakaznici Hyundai po celém svété vzdy
Hyundai, servisni centrum ¢i kancelar.
Navic, nové nabizené navigacni systémy
pfinesou i funkei ,Green Routing”. Diky
moznou trasu. Hyundai tak pfinasi dalSi
zplisob, jak sniZit Skodlivy vliv na Zivot-

ni prostfedi a podpofit jeho maximalnf
ochranu.

Hyundai company put together with
NAVTEQ company, one of the leading
providers of digital maps, traffic and
local information, to provide all users
of navigation systems using NAVTEQ
maps with information about all
Hyundai subsidiaries and their locati-
ons in the vehicles of this car maker.
There is a wide range of them — 8 out

\

of 10 navigation systems worldwide
use just these maps.

On the basis of a contract between
Hyundai Motor Company and NAVTEQ the
built-in navigation systems in Hyundai's
latest models will be powered by NAVTEQ
MapCare which enables the owner a pre-
defined number of map updates. NAVTEQ
MapCare pack will be first offered in new
SUV Hyundai ix35 on the European market.
Later on its usage will be extended to other
markets and car models, among others to
New Sonata too.

Thanks to the cooperation between
both companies Hyundai customers
will always have the possibility to find
the nearest Hyundai dealerships, ser-
vice centers or offices. Moreover, the
new navigation systems will be equip-
ped with “Green Routing” technology.
Owing to this it will be possible to
choose the most ecological route and
so Hyundai brings another way how
to reduce harmful impact on the en-
vironment and support its maximum
protection.
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Jak je neznate // What You Wouldn't Expect
Fotograficky talent // Photographic Talent

MozZna Ze az budete v budoucnu shanét
profesionalnihofotografa, nenivylouéené,
Ze narazite na Martina Grobaie z Oddéle-
ni vnitinich zaleZitosti. V pribéhu posled-
nich péti let se dle svych slov tematicky
i stylové vyhranil a rad by zorganizoval
vystavu dosavadni prace a jednou si zfidil
i vlastni ateliér.

Jaka témata té nejvice oslovuji?

Samozrejmé se snazim skloubit své konicky a
dokumentovat prostfedi, ve kterém se pohybu-
ju. Radu let se aktivng vénuju snowboardingu
a kdysi i skateboardingu, takZe rad fotim nejen
tyhle, ale i jiné sporty. Dale mé bavi hlavné re-
portéZ a portrétni fotografie. Zajimavou krajinou
ale taky nepohrdnu, stejné jako industridlnim
prostfedim. Veénuju se hodné klasické ¢ernobilé
fotografii, na které jsem zacinal. S pfichodem di-
gitalni techniky $la klasika trochu do pozadi, ale
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v posledni dobé se k nf vracim stéle vic. M4 pro
mé své osobité kouzlo, kdy cely proces probiha
ve fotokomore, takZe od vyvolanf filmu aZ po fi-
nalni fotku je to ruéni prace.

Chtél by ses nékdy fotografii vénovat
profesionalné — na plny dvazek?

Urcité ano. Néjaké zakézky uZz mam za sebou,
napriklad foceni kalenda-
fe, svateb a portrétd. Né-
kolik sportovnich fotogra-
fif jsem GspéSné prodal
do Casopisd a sportovnim
firmém do katalogl. Je
to ale jeSté dlouhd cesta
dostat se na pIné profesi-
ondIni droven a zvlddnout
vSechny sméry fotografie,
jde prece jen o femeslo.

Existuje nékdo, kdo
| té hodné inspiruje,
nebo kdo je pro tebe
tieba vzorem?

Skvélych fotograf, kte-
f{ mé inspiruji, je hodné.
/ ceskych mé napadéa
" tteba Jan Sibik (reporta?),
Jindfich Streit (reporté),
& Antonin Kratochvil (por-
tréty), Dan Vojtéch (sport,
moda), Josef Koudel-
ka(reportéz). Jedna z nej-
vice inspirujicich vystav
fotografii byla ,Workers”
od Sebastiana Salgada.

Martin Grobar (29)
pochazi z Vratimova.
V jednom z rocniki
soutéZe Sport foto vy-
hlasené Ceskym olym-
pijskym vyborem se umistil v prvni desit-
ce. Rozhodné zde stoji za zminku, Ze tady
mluvime o stoprocentnim fotografickém
samoukovi, ktery nikdy neabsolvoval Zad-
ny kurz. Navstivte jeho stranky na www.
martingrobar.cz. Malou ochutnavku Mar-
tinovych praci prikladame i zde.

Once you need a professional photo-
grapher, there is a chance you will meet
Martin Grobar from General Affairs Dept.

W

As he says, during the last five years he
found his style and favorite themes and
would like to organize an exhibition of all
his work. One day he plans arranging his
own studio too.

What themes address you the most?

| obviously try to merge my hobbies and do-
cument surroundings that | move in. For many
years | have been actively devoting my time to
snowhoarding and skateboarding; therefore |
like photographing not only these, but also other
sports. Further on, | like reportage and portraits.
Sometimes | capture interesting nature as well
as industrial places. | deal a lot with classical
black and white photography, which | started
with. Digital cameras pushed the classics back
a bit, but | tend to use it still more and more. |
find magic in it — the whole process proceeds in
the photo room, so it is manual piece of work
from the film processing up to the final picture.

Would you like to do the photographing
professionally?

| definitely would. | have already had some
orders, e.g. a calendar, weddings and portraits.
| have also sold some sports pictures to ma-
gazines and sports companies for their catalo-
gues. However, it is still a long way to go and
achieve the professional level and all kinds of
photographing; it is a real craft.

Is there anyone inspiring you, being
your model?

There are many excellent photographers,
who inspire me. To mention the Czech ones,
I like Jan Sibik (reportage), Jindfich Streit (re-
portage), Antonin Kratochvil (portraits), Dan
Vojtéch (sport, fashion) or Josef Koudelka
(reportage). One of the most inspiring events
for me was an exhibition of photographs by
Sebastian Salgada called ,Workers”.

Martin Grobar (29) comes from Vratimov.
In one of the runs of Sport foto competition
announced by Czech Olympics Committee
he occupied a place in the top ten. It is de-
finitely worth mentioning that we still talk
about a hundred percent photographic sel-
f-learner, who has never passed a single
photographic course. Visit his website on
www.martingrobar.cz. Some of Martin’s
pictures are also attached here.
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Kupte si Hyundai s novorocnim bonusem
Buy your Hyundai with a New Year Bonus

Na zaéatku roku 2010 prisla znacka
Hyundai se zajimavou nabidkou pro
pfipadné kupce jejich modelii rady
.. 0d 1. 1. 2010 aZ do konce iinora
2010 totiZ miZou zakaznici koupit né-
ktery z vybranych vozii s bonusem ve
formé klimatizace a zimnich pneuma-
tik zdarma.

Konkrétné Ize vybirat z modell 10, i20,
130 €i i30cw. Bonus, ktery je nabizen zdar-
ma, prinasi klimatizaci v hodnoté 15.000
— 20.000 K¢ a sadu zimnich pneumatik
v cené 4.600 — 9.900 K. U modelu i20 star-
tuje vyhodné cena s uvedenym bonusem na
219.900 Ké a Hyundai i30 s bonusem zaci-
na na sumé 269.000 K¢ véetné DPH. Nej-
zajimavejsi cena je poskytovana na model
Hyundai i10, ktery je mozné zakoupit jiz od
179.900 Ké. Na vozy je poskytovana zaruka
5 let bez omezen poctu ujetych kilometrd.

Kompletni ceniky a technické Gdaje na-
jdete na strankéch dovozce znacky Hyun-
dai, tedy na www.hyundai.cz.

Povercivost

Korejska kultura se od ceské lisi
v fadé véci. Jedno viak maji Cesi i
Korejci spolecné — byvaji povércivi.
Mira povércivosti a nejznaméjsi pri-
klady jsou rizné. Zaméfme se nyni
na tu korejskou. Ceho se miizeme
.obavat” a co hraje v Zivoté clovéka
velkou roli?

Jednim ze zasadnich faktorl jsou tzv.
Ctyfi pilife sadZu — presné datum naro-
zeni. CtyFi pilife rozhoduji napf: pfi hadani
osudu narozeného ditéte ¢i pfi sestavova-
ni horoskopl budoucich manZeld. Pokud
by se stalo, Ze by se horoskopy nedoplrio-
valy Zadanym zplisobem, sfatek se snou-
benciim nedoporucuje. Horoskopy jsou
tvofeny pomoci starych pfirucek a jejich
vliv je naprosto zasadn.

Sad7u, tedy datum narozeni, lidem urcu-
je jejich jedinecnost. V dany den se narodi
s riznym vzezienim, které pak hraje roli pfi
oblibeném vésténi z obliceje — urcujicimi
jsou predevsim oi, nos, usi, obo¢i a cel-
kovy tvar tvare. Podle hadani z tvare jsou

Vedeli jste, ze ...?
Did You Know That...?

>?

Hyundai i10 miZete mit i s bonusem za 179,000 CZK
You can get your Hyundai 10 for a favorable price of 179,000 CZK

hadaci jsou pak schopni poradit i s vybé-
rem povolani nebo vhodné Skoly pro dité.
Jejich ,kramky” vétSinou najdete na ulici
a mistni lidé je nezfidka navstévuji.

Cemu byste se méli vyhnout? Urgité
ttyice. Cislo Gtyfi se totiZ vyslovuje stej-

vytahu, ani tfeba mezi Skolnimi znémka-
mi. Misto Ctytky maji zkratka F. V barvach
je tfeba dat si pozor na Cervenou. Da se
s ni ve Skole opravovat, ale za Zadnych
okolnosti by ji nemélo byt napsano Zadné
jméno — i to znamena smrt. Jako posled-
ni uvedme Slapnuti na pradh domu — to
u Korejce neuvidite. Podle jejich tradic ma

vstupu do domu pozor na Vase kroky!
teriali od Doc. PhDr. Miriam Léwenstei-
Dalného vychodu a vedouci oboru korea-

nistika

Prodeje  spolecnosti

ce dlouhodobé rostou, pricemz na sklonku lofiského :
roku dolo k dalSimu vyznamnému zlepSeni. Znacka
Hyundai se v listopadu 2009 umistila na 4. misté
mezi dovazenymi znackami s celkovym podilem na
trhu dosahujicim 5%. Ve srovnn s listopadem 2008 se
jedné o nartist ve vysi 11,4%.

Navic, poprvé doslo k tomu, Ze model Hyundai i30 se :
umistil na 1. misté mezi vozy tfidy C! Prodej tohoto vozu :
¢ini' v ramci modeld fady Hyundai celkem 34%.

Korean culture differs from the Czech

One of substantial factors is the-so-called

Saju, i.e date of birth, defines uniqueness

then plays a role in favorite face foretelling;

ears and total shape of the face. This kind of

foretelling helps in defining one’s character.
: Prophets may provide advice on the future

Hyundai v Ceské republi- :

In early 2010 Hyundai brand came with
an interesting offer for potential buyers of
their “i* models. From 1 January 2010 to
the end of February 2010 customers may
purchase some of the defined cars with
the bonus that includes air-conditioning
and winter tires for free.

The customers may choose from the mo-
dels of i10, i20, i30 and i30cw. The bonus
that comes free of charge presents air-con-
ditioning worth 15,000 — 20,000 CZK and
a set of winter tires for 4,600 — 9,900 CZK.
Considering i20 with the bonus, the lowest
price starts at 219,000 CZK including VAT.
For 130 with the bonus the price goes from
269,000 CZK including VAT. The most inte-
resting price is offered with Hyundai i10 that
can be bought already from 179,000 CZK.
There is a five-year guarantee provided with
no limits to kilometers driven.

Complete price lists and technical data
can be found on the Hyundai importer's
site, i.e. on www.hyundai.cz.

dle Korejcii // Superstitions in Korea

lidem prisuzovany nejrizngjsi vlastnosti; :
. culture in a plenty of things. One is
: common for Koreans and Czechs thou-
. gh - it is the superstitions. Let us talk
. about this feature in Korea — what can
: we “fear” and what plays a big role in
: a human life?

né jako smrt, a proto jej nenajdete ani ve :
: four pillars saju, representing exact date of
birth. Four pillars decide for instance at gues-
: sing a fate of a new-born child or at making
: horoscopes for future husband and wife. If it
happens that horoscopes exclude each other
- significantly, the marriage is not recommen-
: ded. Horoscopes are made according to old
brochures and their impact is fatal.

pravé tam duch domu sv(j krk. TakZe pfi :
: of people. On a particular day people with
various appearances are born. Their outlook
Informace Cerpany z poskytnutjch ma- :
the most important parts are eyes, nose,
nové, Ph.D., zéstupkyné feditele Ustavu :

choice of employment or a school for a child.
Prophets can be found usually somewhere
on Korean streets, visited by local people
quite frequently.

What should you avoid? Number four,
definitely. Number four is pronounced the
same way as the word standing for “death”.
Therefore you have no chance to find “four”
in the elevator or among school marks.
Number four equals simply F. In colors one
should be careful with the red. You can make
notes with it, but never write a name in red,
as it means death too. To mention the last
superstition, let us say you may never see
a Korean stand on the doorsill. According
to Korean traditions it is a place, where the
house spirit has its neck. So pay attention to
your steps at entering one’s house!

Information used were gained from
the material by Doc. PhDr. Miriam
Lowensteinovd, Ph.D., deputy director at
the Institution of far East, head of Korean
department

Sales of Hyundai Company in the Czech Republic are
increasing in the long term, while in late 2009 there
was another improvement experienced. In November
! 2009 Hyundai brand located on the 4" place among
: the imported brands with the market share of
: 5%. Compared to November 2008 this shows 11.4%
: improvement.

Furthermare, first time in a history Hyundai i30 occu-
pied the first place in C segment! Sale of this vehicle
¢ within Hyundai brand models amounts to 34%.
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Tipy na vikendy // Weekend Tips
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tvirci dilna s prednaskou uméni starovéku

Uméni starovéku / Nova Akropolis
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(20:00)
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| détskeé divadelni predstaveni rezirované japonskym umélcem
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Mistrovstvi Ceské republiky v latinskoa-
merickych tancich 2010
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SAREZA - Sportovni areal Poruba ceny od 290 do 790 K¢

Pohddkovy l;(a\rlleval se Zdeiikem 30.1. Diim kultury Akord Ostrava-Zabieh
acorem y
(15:00)
30 1. tanecni party

Komorni scéna Aréna divadelni predstaveni

Slezské divadlo Opava: Zachraiite - . -
" 14.2. predstaveni pro déti
pohadky! (15:00) m_
Svét podle nas 2009 |Galerie vytvarného umeéni - Nova siii Poruba vytvarna vystava zamérena na détské osudy
.2.2010

Zdroj / Source: http.//www.ostravainfo.cz
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Nove poveéreni zaméstnanci
Newly Appointed Employees

D

Autorem je zaméstnanec HMMC // Prepared by an HMMC Employee

S platnosti od 1. ledna 2010 dolo :

v HMMC ke jmenovani celkem 11 za-
méstnancti na pozice team leader a
group leader. Jejich jména priklada-
me nize a ke jmenovani gratulujeme!

GROUP LEADERS

Jitka Kucova (Assembly)
Zbynék Cierny (Assembly)

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.o. pro zaméstnance spole¢nosti
Adresa: Primyslova zona NoSovice, Nizni Lhoty 700, 739 51, Czech Republic, Tel.: +420 596 141 656, fax: +420 596 141 901, www.hyundai-motor.cz

Evidenéni ¢islo: MK CR E 18145
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www.hyundai-motor.cz

As of 15t January 2010 HMMC ap-

: pointed total of 11 new team leaders
and group leaders. Their names are
: attached below. Let us congratulate
: all of them on their new positions!

TEAM LEADERS

Jan Spatny (Assembly)

Radek Magyarics (Assembly)

Ivo Fismol (Assembly)

Miroslav Zapletal (Assembly)
Robert Rosner (Assembly)

Jan Skalicky (Assembly)

Jitka Klepkova (Assembly)
Katefina Martynkova (Assembly)
Vlastimil Kubalik (Paint)




