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Novy Hyundai ix35
- favorit tridy C-SUV
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Cesko-korejské vztahy trvajijiz 20 let

Hyundai pfedstavil novinky v Zenevé



Studenty laka zpét k technickym
oborum specidlni projekt

Nezajem o technické obory,
nizky poéet vystudovanych od-
borniki - tak miZe za par let
vypadat stav na trhu prace,
kterému budou muset mnozi
automobilovi vyrobci v CR &e-
lit. Potencialni problém jim ma
pomoci vyreSit projekt SdruZe-
ni automobilového primyslu a
Ministerstva $kolstvi CR ,Auta
nas bavi”. Jeho cilem je presvéd-
¢it Skolaky z devatych trid, aby se
prihlasili na stfedni Skoly a ucilisté
s technickym zaméfenim.

Remeslo ma zlaté dno a odborni-
ci si vzdy hledaji snadno pracovni
uplatnéni — tak by se dalo shrnout
motto celé kampané. Automobilovy
primysl je navic dlouhodobé patefi
ceského primyslu, o kvalifikované
pracovniky proto bude porad velky
zajem. Ministerstvo $kolstvi CR si
od projektu slibuje navazani uzsf
spoluprace Skol a budoucich za-
méstnavatell a podileni se firem
na tvorbé vzdélavacich obsahl
predmétli. Automobilové spolec-

nosti maji lakat také na atraktivni
staze a odborné exkurze. Projekt je
pro studenty dostupny na interneto-
vém portale www.autanasbavi.cz.
Kromé seznamu odbornych Skol
a rad odbornikli zde mohou zjistit
praktické infromace, které jim po-
mohou v jejich dal§im profesnim
sméfovani.

Spole¢nost HMMC se do projektu
taktéZ zapojila. Pro Zéky a studenty
stfednich technickych S$kol orga-
nizuje specidlni programy, jejichz
soucasti je moZnost podivat se do
zékulisi vyroby vozli Hyundai 30
a modelu Kia Venga. V roce 2009
navstivilo vyrobni zavod Hyundai
v NoSovicich na 1300 zakd a stu-
dentll z 29 stfednich technickych
Skol  Moravskoslezského  kra-
je. .Studenti si mohli prohléd-
nout, jak probihd zdejsi vyroba
a zjistit, jak se na své povolani
v automobilovém priimyslu pfipra-
vit,” popisuje Jaromir Radkovsky,
generalni manazer Oddéleni lid-
skych zdroju.

Z tisku / From the Press

Uspéch vozu Hyundai i30 ve

7 og 7 (X}
Velke Britanii
Po élanku o ispéchu znacky Hy-
undai, publikovaném v magazinu
Fortune, se automobilu Hyundai i30
podafilo ziskat pozornost dalSiho
média, tentokrat britského casopisu
pro spotiebitele s nazvem Which?
Periodikum se specializuje na re-
cenze a rady v oblasti sluZeb a vy-
robkii - od domacich spotiebicii az
po moderni technologie.
V jeho testu se Hyundai i30 podafilo v
kategorii “NejvyhodnéjSi hatchback
stfedni tfidy” porazit mnohem draz-
$f vozy Volvo C30 a Mercedes tridy A.
DalSimi konkurenty v testu byli napriklad
Ford Focus, Volkswagen Golf, Mazda 3
nebo novy Vauxhall Astra.
Podle vysledkd m& Hyundai i30 stejné
dobré jizdni vlastnosti jako Ford Focus
nebo Volkswagen Golf. Mezi prednosti
vozu patfi také kvalitni materialy pouzité
v interiéru a vybava. Magazin Which?
testoval Hyundai i30 se dvéma zaZe-
hovymi motory (1,4 a 1,6 litru) a jednim
vznétovym o objemu 1,6 litru. Testovaci
tym dospél k zavéru, Ze nejlepsi volbou
pro zakaznika je dieselovy agregat o
objemu 1,6 litru, ktery poskytuje slusnou
akceleraci a Uspornou spotiebu paliva.
V lednovém vydani ¢asopisu Which? se

déle napfiklad dozvite, Ze jeho Ctendri
v kazdorocnim testu kvality servisnich
sluzeb nejlépe hodnoti znatku Hyundai.
Na druhém misté skoncila Mazda a treti
pricku obsadil Mercedes.

Novinky z automobilového primyslu / News from the Automotive Industry

A Special Project lures the Students
back to the Technical Fields

The lack of interest in technical
fields, a small number of educated
experts — that is how it might look
like on the labour market which
many of the Czech car manufactu-
rers will have to face in a few years.
They should find help in solving this
potential problem within a project
of Automobile Industry Association
and the Czech Ministry of Educati-
on ,We enjoy cars” (in Czech , Auta
nas bavi”). Its aim is to convince the
pupils from the ninth grades to register
with the secondary schools and training
institutions with technical orientations.

The craft has a golden bottom and the
experts find their working fulfilment
easily — that is how the motto of the
whole campaign could be summarized.
The car industry is a backbone of the
Czech industry in the long term, there
will be always the interest in qualified
workers. The Ministry of Education put
great expectations into this project as
it promises closer cooperation between
schools and the future employers will be
created as well as cooperation of com-

panies while preparing educational sub-
ject contents. The car companies should
lure the schoolchildren and students to
the attractive scholarships and technical
excursions. The project is available for
the students online on the internet por-
tal www.autanasbavi.cz. Besides the list
of technical schools and several pieces
of advice from the experts they can find
here practical information which will
help them in their further professional
hang.

HMMC joined this project too. The
company organizes special programs
for the schoolchildren and students
of technical fields the content of
which is to look into the backstage
of the Hyundai i30 and Kia Venga
production. In 2009, up to 1,300 stu-
dents from 29 secondary schools in
the Moravian-Silesian Region region
visited Hyundai plant in NoSovice.
.The students could see how the produ-
ction is being run here and find out how
to prepare themselves for their future
career in the car industry,” Jaromir Rad-
kovsky, HR general manager describes.

Success of Hyundai i30 in the UK

After an article about Hyundai
brand success published in For-
tune magazine, Hyundai i30 has
won favor of another medium,
this time it is the British consu-

TEST LAB MEDIUM CARS

SO EREHD HYOMDAD SLATE VoG LTINSV MOULLS FROA VOLVTE ASD WLRCEDES
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mer journal called Which? This
periodical includes reviews and
advice covering a wide range of
services and products - from whi-
te goods to modern technology.
Hyundai i30 beat more expensive Vol-
vo C30 and Mercedes A-Class in the
“Best Buy Medium Hatchback”
category of Which? magazine’s latest
test. Other rivals were e.g. Ford Fo-
cus, Volkswagen Golf, Mazda 3 or the
new Vauxhall Astra.

According to the results Hyundai
i30 performs as well on the road as
VW Golf or Ford Focus. Hyundai i30
strong points are also high-quality
materials used in the interior and its
equipment. Which? magazine tested
Hyundai i30 with two petrol engines
(1.4 and 1.6 liter) and one diesel en-
gine 1.6 liter. The test showed that
the 1.6 diesel is the best option for
a customer. The engine offers decent
acceleration and fuel efficiency.

In January issue of Which? magazine
you can also learn that its readers
rated car dealer service. Hyundai
brand was the best. Mazda finished
second and Mercedes took the third
place.



Hyundai predstavil
novinky v Zenevé

Navstévnici jubilejniho 80. roéni-
ku Zenevského autosalonu, ktery
se konal od 4. do 14. biezna, mohli
v expozici znacky Hyundai obdivo-
vat celkem osm svétovych premiér.
Prvni z nich byl zcela novy koncept
i-flow (HED-7), jenZ dale rozviji desig-
nérskou filosofii ,fluidniho tvarovani”
vozdl Hyundai. Tento koncept naznacuje
budouci podobu vozu segmentu D. Na
prvni pohled zaujme svymi elegantni-
mi liniemi a futuristickymi  bionickymi
tvary, jejichZ prednosti jsou mimoradné
aerodynamické vlastnosti. Soucinitel
odporu vzduchu ¢_= 0,25 pfispiva ke
snizeni emisi CO, na pouhych 85 g/km
a spotfeby paliva na 3 1/100 km. Klico-
vym faktorem pro dosaZeni téchto vyni-
kajicich ekologickych parametr(i je prvni
hybridni pohanéci soustava Hyundai se
vznétovym motorem. Novy agregat U2
o0 objemu 1,7 litru, ktery disponuje dvou-
stupiovym prepliiovanim a pokrokovy-
mi  lithium-polymerovymi  akumulatory
Li-Pol spolecnosti Hyundai, spolupracuje
s novou Sestistupiiovou dvouspojkovou
prevodovkou.

Na Gspéch modelové fady i30 navaze
modernizované provedeni i30U, jehoZ
sériova vyroba zacne v bfeznu letosniho
roku. Tento facelift, kromé vylepSeni

balicek odrazi diivéru znacky Hyundai
v kvalitu a spolehlivost vSech modeld
i30 vyrabénych v Evropé a zakaznikdm
prinese jeSté vetsi pocit jistoty v kazdo-
dennim provozu.

Hyundai na Zenevském autosalonu pred-
stavil také nejnovéjsi vysledky svého vy-
vojového programu Blue Drive. V ramci
tohoto projektu vzniklo jiz celkem pét
novych sériové vyrabénych modeld: i10
blue, i20 blue, i30 blue, i30cw blue a
ix35 blue. Tyto vozy jsou dal$imi milniky
na cesté spolecnosti Hyundai k jejimu
cili stat se v ramci automobilového pri-
myslu globalnim lidrem v oblasti ekolo-
gicky orientovanych technologii. Prvni
Ctyri z vySe uvedenych novinek maji emi-
se CO, pod hranici 100 g/km diky pouziti
systému ISG (Idle Stop & Go), pneumatik
s nizkym valivym odporem a upravené
aerodynamice. Paty model ix35 blue se
miZze pochlubit skvélou hodnotou 135 g/
km, ktera je novym méfitkem v kategorii
vozli SUV segmentu C. Téchto zlepSenf
bylo dosaZeno bez jakychkoli kompromi-
sl v oblasti vykonu, spolehlivosti nebo
radosti z jizdy.

Pohled do budoucnosti nabizi model
ix35 FCEV, s nimZ se znatka Hyundai
pribliZila na dosah komercializace elek-
tricky pohanénych voz(i s vodikovymi pa-

Hyundai presented
New Models in Geneva

The visitors of the 80" Geneva
Motor Show that took place from
4" to 14" March could admire
eight world premieres on the Hy-
undai company stand.

The first one was the all-new con-
cept car i-flow (HED-7), which
develops the “fluidic sculpture”
design philosophy of Hyundai cars.
Previewing a future D-segment con-
tender from Hyundai, i-flow boasts
elegant lines and a futuristic bionic
shape with outstanding aerodyna-
mics. The drag coefficient of 0.25Cd
helps to reduce the car’s CO, output
to just 85 g/km and fuel consumption
to only 3 /100 km. Hyundai’s first
diesel-electric  hybrid powertrain
is a key factor in delivering such
an environmentally-conscious re-
turn.  The new U2 1,7-liter engine
is augmented by two-stage tur-
bocharging and Hyundai's Lithium
lon-Polymer battery, partnered with
a six-speed dual-clutch transmission.
Entering mass production in March
this year, the i30U takes over from
the well-established i30 and incor-
porates a wide range of improve-
ments in design, equipment and
competitiveness, as well as the

of the i30 cars made in Europe and
gives added peace of mind to con-
sumers.

At the Geneva Motor Show Hyundai
also revealed the latest products of
its eco-focused Blue Drive program.
Five new production vehicles have
resulted from this project: the i10
blue, i20 blue, i30 blue, i30cw
blue and ix35 blue. These cars
will drive the Hyundai company to-
wards its goal of global leadership
in automotive technologies that
are sensitive to the environment.
Through innovations such as the ISG
system (ldle Stop & Go), low-rolling
resistance tyres and modified aero-
dynamics, the first four of these cars
have CO, emissions below 100 g/km.
The fifth model ix35 blue boasts an
impressive 135 g/km - a new bench-
mark figure for the C-segment SUV.
These improvements were achieved
without compromising performance,
reliability or driver satisfaction.
Looking one step beyond the Blue
Drive models, the new ix35 FCEV
moves the Hyundai brand closer to
the commercialization of hydrogen
fuel cell electric vehicles. This new
arrival  brings several important

Budoucnost vozi segmentu D - koncept i-flow // The future of D-segment cars - i-flow concept car

v oblasti designu, vybavy a konkurence-
schopnosti, zahrnuje také motory s jesté

DileZitou soucasti
nove fady i30U je rovnéZ paket Hyundai
ripleb”, ktery nabizi vylepSenou pé-
tiletou zaruku na cely viiz bez omezeni
ujetych kilometrti, pétiletou asistenéni
sluzbu a kazdorocni servisni prohlidky
po dobu péti let stafi automobilu. Tento

livovymi €lanky. Tato novinka, v porovna-
ni s predchozi generaci reprezentovanou
prototypem Tucson FCEV, prinasi nékolik
diileZitych inovaci, které umozni vyrobit
tisice vozdl Hyundai FCEV uZ do roku
2012. Intenzivnim vyvojem ix35 FCEV se
podarilo znatelné sniZit vyrobni naklady
a zjednodusit produkci palivovych ¢lan-
ki i celkovou findIni montaz.

engines with lower emissions. To
complete the upgrade, i30U comes
with the Hyundai “Triple5” packa-
ge consisting of an enhanced five-
year, bumper-to-bumper unlimited
warranty, roadside assistance for
five years and five-year annual ve-
hicle seasonal check. The package
reflects the quality and reliability

innovations over the previous ge-
neration Tucson FCEV and will lead
to the production volume of Hyundai
FCEV in thousands by 2012. Among
the developments implemented on
ix35 FCEV are steps to reduce the
cost and complexity of fuel-cell ma-
nufacturing and to simplify the final
assembly.



Novy Hyundai ix35

— favorit tridy C-SUV

Nové kompaktni SUV Hyundai
ix35 prichazi na trh jako nastup-
ce uspésného modelu Tucson.
Kromé elegantnéjSiho desig-
nu, vétSiho vnitiniho prostoru,
bohats$i vybavy a inovativnich
technickych prvki nabizi tato
novinka také nizkou spotiebu
paliva s minimalnimi emisemi.
Zlepsuje tak ekologickou bi-
lanci vozii SUV a demonstruje
snahu spolecnosti Hyundai jes-
té aktivnéji pfispivat k ochrané
zZivotniho prostredi.

Novy ix35 si v pétimistném inte-
rigru zachovava vysokou Uroven
prakti¢nosti, kterou dokumentuje
vetsi prostor pro hlavu a nohy a
vyrazné vetsi objem zavazadlové-
ho prostoru. Viz je delsi, Sir§i a
niz8§i neZ Tucson (o 85 mm, 20 mm
a 20 mm) a jeho rozvor byl pro-
dlouzen o 10 mm na 2640 mm. Svij
elegantni vzhled a inovativni kon-
strukci ziskal ve vyzkumném a vy-
vojovém stfedisku Hyundai v Ris-
selsheimu. Hyundai ix35 na prvni
pohled zaujme novou designérskou
filozofii ,fluidnich ladnych tvard”,
kterou mohla vefejnost poprvé ob-
divovat na konceptu ix-onic v roce
2009, jehoZ ztvarnéni v sobé spo-
juje tfi kvality: vytfibenost, odvahu
a dynamiku. V pfipadé sériového

modelu ix35 je vytfibenost vyjad-
fena zakfivenymi osobitymi liniemi
a rozvaznym pevnym postojem.
Odvaha prameni z jedinetnych
a agresivnich linif na bocich, smé-
lych detaild a robustnich kol z leh-
kych slitin. Dynamiku odrézi nizky
profil vozu a plynule integrovany
zadni spoiler. Tfi zminéné kvality
zdiraziiuje Sestithelnikové pred-
ni maska chladice, kterd se stane
klicovym vizualnim prvkem nove
rodinné podoby evropskych model
automobilky Hyundai.

Hyundai ix35 se pro evropsky trh
vyrabi v zdvodé KIA ve slovenské
Ziling. Viz bude mit postupné
k dispozici Ctyfi motory (dva za-
Zehové a dva vznétové s rozpé-
tim vykonlG od 84,5 kW (115 k)
do 135 kW (184 k), mechanickou
a samocinnou prevodovku a pohon
prednich nebo v8ech kol. Tfi z uve-
denych motorG jsou nové. Jed-
na se o vzneétové agregaty R 2,0
aU21,7 a oblibeny zazehovy motor
Hyundai 1,6 Gamma ve verzi GDI.
VSechny modely ix35 se mohou
pochlubit optimalizovanou spotie-
bou paliva a snizenymi emisemi
diky novému systému fizeni alter-
natoru (redukuje zatizeni motoru),
funkci podporujici hospodarny styl
jizdy, zadnimu spoileru, ktery sni-

New Hyundai ix35

- Favorite of the C-SUV Segment

The all-new compact SUV Hyun-
dai ix35 is coming to the market to
supersede the successful Tucson.
The car offers more elegant design,
more space, more equipment, new
high-tech features and also low fuel
consumption with minimal emissi-
ons. It improves SUV eco-creden-
tials and demonstrates Hyundai's
respect for the environment.

New ix35 maintains high levels of
practicality with increased headroom
and legroom in the five-seat cabin and
a significantly larger cargo bay. Longer,
wider and lower than its predecessor (by
85 mm, 20 mm and 20 mm). lts wheel-
base was stretched by 10 mm to 2640
mm. Designed and developed at Hyun-
dai's R&D centre in Risselsheim, the
new ix35 adopts Hyundai's new “fluidic
sculpture” design philosophy. Previewed
on the 2009 ix-onic show car, the design
concept brings together three qualities:
refinement, confidence and dynamism.
Refinement is conveyed by the ix35's
sweeping, distinctive lines and a poised
stance. Confidence comes from the uni-
que and aggressive ‘double-step” lines
on the flanks, boldness in the details
and chunky alloy wheels. Dynamism is
projected by the car’s low profile and its
smoothly integrated rear spoiler. These
three qualities are accentuated by the
hexagonal front grille that will become

the key visual element of the brand's
new European family look.

Hyundai ix35 for the European market
has been produced in Zilina KIA factory.
The ix35 will be available with a choi-
ce of four engines (two petrol and two
diesel with a power spread of 115HP to
184HP), manual and automatic trans-
missions and two-wheel or four-wheel
drive. Three of the engines are new —
the R 2.0 and U2 1.7 diesel and the GDI
version of Hyundai's popular 1.6 Gamma
petrol engine. All ix35 models feature
optimized fuel economy and reduced
emissions with a new alternator mana-
gement system (eliminates drag on the
engine), driving aid to encourage econo-
mical (fuel-saving) matoring, rear spoiler
that reduces aerodynamic drag and low-
rolling resistance silica compound tyres.
When fitted with ISG (Idle Stop & Go),
the CO, ratings of ix35 will be as low as
139 g/km (1.7 diesel) and 149 g/km (1.6
GDI). All new ix35 vehicles demonstrate
significant improvements over the previ-
ous Tucson models.

Hyundai ix35 will be available with four
equipment levels - Classic, Comfort,
Style and Premium. Buyers will be
able to choose from nine exterior and
three interior colors. New active safe-
ty features, fitted as standard in most
countries, include ESP (Electronic Sta-
bility Program), a new Rollover Sensor

Hyundai ix35 je delsi, Sirsi a nizsi neZ jeho predchidce Tucson // Hyundai ix35 is longer, wider and lower than its predecessor Tucson



Zuje aerodynamicky odpor vzduchu,
a pneumatikdm s nizkym valivym
odporem ze smési s vEtSim obsa-
hem siliky. Vozy ix35 budou po-
stupné vybaveny také systémem
ISG (Idle Stop & Go), s nimZ do-
sahuji nizkych hodnot emisi CO,
ve vyS$i jen 139 g/km (1,7 diesel),
resp. 149 g/km (1,6 GDI). Vsech-
ny varianty Hyundai ix35 doznaly
v porovnani s predchozimi modely
Tucson vyrazného zlepSent.
Modelové fada ix35 nabizi Ctyfi
Grovné vybavy - Classic, Comfort,
Style a Premium. Zékaznici budou
mit na vybér devét barev karoserie
a tfi barevna provedeni interiéru.
Mezi novymi prvky aktivni bez-
pecnosti, dodavanymi ve vétSing
zemi jako soucast sériové vybavy,
najdete stabilizacni systém ESP
(Electronic Stability Program), novy
senzor prevraceni (v pfipadé potfe-
by aktivuje hlavové a bocni air-
bagy a predpinace bezpecnostnich
past), asistent rozjezdu do kopce
HAC (Hillstart Assist Control), kte-
ry zabrafiuje samovolnému pohybu
vozu pfi rozjizdéni do svahu, a asis-
tent pro jizdu ze svahu DBC (Down-
hill Brake Control), jehoZ dkolem je
udrZovat velmi nizkou rychlost jizdy
z prudkého kopce.

Novy vilz Hyundai ix35 se objevi
v celoevropské siti 2350 prodejc

Interiér nabizi cestujicim vynikajici komfort // Interior offers outstandind comfort for passengers

béhem letoSniho jara. Spolecné
s modernizovanym modelem Santa
Fe prispéje k posileni pozice au-
tomobilky Hyundai mezi péti nej-
oblibengj$imi znackami voz( SUV
v Evropé a vyrazné tak podpofi riist
odbytu, zlepSeni povédomi o znac-
ce a zvySeni trzniho podilu.

Hyundai ix35... dokonald kraska

KdyZ se krasa a ucelnost spoji v
jedno a rozum a cit spolu kraceji
ruku v ruce, pak za tim nemiiZe
byt nic jiného nez zhava novin-
ka automobilky Hyundai, model
kategorie SUV, ix35. A protoZe
kazda novinka musi byt uvedena ve
znamost, nejinak tomu bylo i u téhle
neobycejné krasky. Predstavena byla
poprvé novindrdm odbornych médif
na tiskové konferenci poradané 16.
Unora v Ekotechnickém muzeu v Pra-
ze. A ¢im Ze je zaujala? Hlubokyma,
uhrancivyma ocima, ladnymi svid-
nymi kfivkami a atraktivnimi mirami
4410-1820-1660. Do mésta ani na
delSi vylet se ji zatim nikdo pozvat
neodvézil, a tak si bude muset ix35
pockat do nékterého z redakénich tes-
tl, kde vdem ukéze, Ze neni z cukru,
ale Ze je to holka i do nepohody...

When the beauty and efficiency
meet in one and mind and sensa-
tion walk along each other hand
in hand, then nothing can be
behind but fervent novelty from
the car manufacturer Hyundai,
a model of SUV category, ix35.
And because every novelty has to be
introduced into general knowledge,
it was no difference in the case of
this exceptional belle. She was in-
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(that deploys the curtain airbags, side
airbags and seatbelt pretensioners
when required), Hillstart Assist Control
(to prevent roll-back when starting on
an incline) and Downhill Brake Control
(to severely limit speed during a steep
descent).

The new Hyundai ix35 will begin to ap-

—

Hyundai ix35... a Perfect Beauty

them? With her deep, mesmeric
eyes, elegant seductive curves and
attractive measures  4410-1820-
1660. No one dares to invite her into
the city or for a small trip so the ix35

troduced for the first time to the
journalists of expert media at a
press conference held on 16" Febru-
ary in the Ecotechnical Museum in
Prague. And how did she attract

pear in 2350 dealer showrooms across
Europe during the spring. Together with
the upgraded Santa Fe, ix35 will consoli-
date Hyundai's position as one of the top
five SUV brands in Europe, while playing
a significant role in boosting sales, en-
hancing brand awareness and raising
the company's market share.

-
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Rozum a cit, krasa a ucelnost.... Novy viz Hyundai ix35 // Mind and sensation, beauty and efficiency.... New Hyundai ix35

will have to wait until some of the
editors” tests where she will show
to everybody she is no softie but that
she is a girl to bad weather too.
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Cesko-korejské vztahy trvaiji jiz 20 let

Z historického hlediska je obdo-
bi 20 let vztahii mezi dvéma staty
relativné kratkou dobou, zvlasté
v piipadé styki s geograficky
vzdalenou Korejskou republikou.
Korea se do SirSiho povédomi na-
Sich obyvatel zapsala aZ po skon-
éeni 2. svétové valky na Dalném
vychodé v srpnu 1945. Tehdy, po po-
razce Japonska, v jehoZ témer ctyfice-
tiletém podruci se nékdejsi korejské
krdlovstvi nachdzelo, ziskala Korea
opét svobodu. Spojenci stanovend
38. rovnobézka vedla k odlignému
vyvoji v obou ¢astech zemé rozdéle-
né touto demarkacni linii. Vzajemné
spory vyvrcholily nakonec v korejské
vélce (1950-53). Ani tento stiet vSak
nevyreSil  sjednoceni obou korej-
skych stat, vzniklych na poloostrové
v r. 1948, v jednotny demokraticky
statni dtvar. Vélka skoncila pouze
pfiméfim, trvajicim dodnes. Tehdy,
v atmosfére silici ,studené valky”
a bipolarné rozdéleného svéta, teh-
dejsi Ceskoslovensko — stejné jako
Sovétsky svaz a ostatni zemé socialis-
tického bloku — uznavalo jednostranné
pouze Korejskou lidové demokratickou
republiku na severu. Zadné oficialnf
kontakty s Korejskou republikou v jizni
Casti poloostrova neexistovaly, styky
s touto zemi byly zakazany.
Vyznamnym meznikem v postoji teh-
dejsiho  Ceskoslovenska k obéma
korejskym statlim byly hluboké spo-
le¢enské zmény, k nimZ doslo koncem
80. let minulého stoleti v Sovétském
svazu a nasledné rozpad komunistic-
kych rezim@ v celém bloku evropskych
socialistickych statl, jez nastoupily
cestu demokratického vyvoje a sa-
mostatné zahranicéni politiky. Tento
trend — vcetné nového pfistupu ke
Korejské republice - se vyrazné proje-
vil po Gspésnych Letnich olympijskych
hrach v Soulu v r. 1988. Nelze se proto
divit, Ze bezprostfedné po Listopadu
1989 nové viada CSR uznala oficialng
Korejskou republiku, v bfeznu 1990
s ni navazala diplomatické styky a na-
sledujictho roku byla zfizena v Praze
a v Soulu velvyslanectvi.

K vytvoreni pravniho rdmce pro rozvi-
nuti oboustranné prospésné spolupra-
ce v oblasti politické i ekonomické vy-
znamné prispély navstévy prezidenta
V. Havla v KR (1992) a prezidenta Kim
Young-sama (1995) v CR. Byly pode-
psany ddlezité dokumenty jako Dohoda
0 podpore a vzajemné ochrané inves-
tic a Dohoda o zamezeni dvojiho zda-
néni, pozdéji Dohoda o védeckotech-
nické spolupréci, Smlouva o socidlnim
zabezpeteni aj. Po vstupu CR do EU
vr. 2004 se bilateralni vztahy v ekono-
mické oblasti fidi Rdmcovou dohodou
mezi EUa KR zr. 2001. Dal3i Cetné do-
kumenty o spolupraci byly podepsany
v oblasti védy, Skolstvi, kultury aj.

@& HYUNDAI

Univerzita Karlova byla jednim z prvnich mist na sveté, kde byl uZ v roce 1950 zaloZen védecky obor koreanistika a prvni

studenti se zacali ucit tento nelehky jazyk.

The Charles University in Prague was one of the first places in the world, where students could study M.A. programme in

Korean studies as early as from 1950.
Pfirozené, Ze dynamicky rozvoj ko-
rejské ekonomiky i naSe dosavadni
zkuSenosti s korejskym teritoriem (byt
dfive omezené predevsim na Sever-
ni Koreu) prispély k rychlému ristu
efektivni spoluprace predevsim v pod-
nikatelské sféfe a obchodni vyméng.
Ostatné prdvé automobilka Hyundai
v NoSovicich je toho presvédcivym
diikazem. Vyrobky takovych firem jako
Hyundai, Kia, Samsung, Daewoo, LG
a dalSich jsou dnes uz dobfe znameé
nejen v podnikatelskych kruzich, ale
i nasi Siroké verejnosti.

Je potéSitelné, Ze béhem minulych 20
let rozvijejici se spoluprace v mnoha
sférach prispéla v obou zemich k hlub-
§imu vzajemnému poznani a chapani
historického vyvoje, kulturniho bohat-
stvi, soucasnych probléma i zpisobu
Zivota. Na pestré paleté téchto akti-
vit se podileji nejen statni, vefejné
a soukromé instituce, ale téZ cetna
obcanska sdruzeni. Velkou pomoc pfi
tom poskytuji i velvyslanectvi v obou
zemich. Jako priklad Ize uvést festi-
val ,Soulské dny v Praze” pfi ndvstévé
primétora Soulu (2009) nebo otevreni
Kulturniho informaéniho centra CR
v Soulu v objektu Castle Praha (2009).
K prezentaci naSi republiky prispél
téZ Cesky pavilon na Svétové vystavé
EXPO Taejon 1993.

Znacné se rozvinula spolupréace v ob-
lasti védy, Skolstvi, kultury a sportu,
podloZend ¢asto dlouhodobymi do-
hodami, mnohé akce se realizovaly
i na komer¢ni bazi. K Sifeni poznatkl

o Koreji a vychové specialistli znalych
korejsky jazyk a tamni problematiku
prispéla svym dilem i ¢eska koreanis-
tika (zaloZend na Univerzité Karlové
uz v r. 1950). Dohoda UK o spolupra-
ci s Univerzitou cizich jazyk Hankuk
v Soulu z r. 1990 umoZnila tésnou
spolupraci s tamni katedrou bohe-
mistiky, vyménu profesor( i vyménné
staze studentl, spolenou tvorbu
ucebnic atd. Badanim o Koreji se za-
byva také Orientalni Gstav Akademie
véd CR, zajemci o korejské vytvarné
uméni ¢i etnografii mohou shlédnout
zajimave expozice Naprstkova mu-
zea nebo Narodni galerie. Intenzivni
spoluprace v oblasti hudebni vychovy
se rozviji mezi prazskou konzervatofi
a institutem Seoul Oratorio. Korejska
kinematografie se (castni pravidel-
né karlovarskych filmovych festival,
stejné jako se Ceské filmové uméni
prezentuje na filmovych prehlidkach
v Pusanu. Navstévy naSich symfonic-
kych orchestr( v Koreji se tési stejné-
mu zajmu jako vystoupeni korejskych
soubor(i seznamujici nase posluchace
s tradiénimi i modernimi formami ko-
rejské hudby, pisni a tancd. Velkou
popularitu mezi nasi mladezi si rychle
ziskal u nas dosud neznamy bojovy
sport — taekwondo. Ve vyctu nelze
opomenout ani velky vyznam zavedeni
prfimého leteckého spojeni Praha-Soul
korejskymi aeroliniemi KAL, které hoj-
né vyuZivaji téZ korejsti turisté k pozna-
ni kras nasi zeme.

Diky prekladatelské a védecké ¢in-

nosti ¢eskych koreanistl se vyrazné
zwysil pocet prekladd z korejské kla-
sické a moderni literatury i odbor-
nych publikaci a ucebnic tykajicich
se korejského jazyka, historie, kultury
a uméni. Stejné tak zasluhou korej-
skych bohemistd se ctenafi v Koreji
mohou seznamit s preklady dél K.
Capka, J. Haska, M. Kundery, J. Skvo-
reckého, J. Seiferta, V. Havla aj., majf
k dispozici moderni ucebnice a pfirucky
o ¢eském jazyce, kultufe, nové Cesko-
korejské slovniky ¢i turistické priivod-
ce. Vlydani téchto publikaci bylo v mno-
ha pfipadech umoznéno diky korejskym
nadacim jako Korea Foundation, Aca-
demy of Korean Studies, Korea Litera-
ture Translation Institute a dalSich.
Mnohé akce pro utuZeni vzajemnych
stykd a poznani Koreje organizuje Ces-
ko-korejskd spolecnost, zalozend uz
v 1. 1990, podobné cile sleduje také
Spolecnost korejsko-Ceského pratel-
stvi v Soulu.

VlySe zminované piiklady dokumentuji
ve zkratce bohaté aktivity a kontakty
zameérené na vzajemné poznani, poro-
zuméni a upeviovani pratelstvi mezi
lidmi obou naSich zemi. Pevné véfime,
Ze se stanou dobrym zékladem pro
dal$i Gspésné a plodné prohlubovani
oboustranné prospésnych vztah(i mezi
CRaKRiv pristich letech.

Autorem ¢lanku je Doc. PhDr. Viadimir
Pucek, CSc., mezindrodné uznavany
odbornik na koreanistiku vyucujici na
Ustavu Délného vychodu Filozofické
fakulty Univerzity Karlovy v Praze.

www.hyundai-motor.cz



The Czech-Korean Relations have already been lasting for 20 Years

From the historical point of view,
the 20-years amount of time
hetween two countries is relative-
ly a short time, mostly in the case
of relations with the geographical-
ly distant Korean republic. Korea
came into the broader awareness
of local citizens after the end of the
Second World War in the Far East
in August 1945. Then, after the defeat
of Japan, under the yoke of which the
former Korean Kingdom used to suffer,
it gained freedom again. The 38" pa-
rallel ordained by the Allies led to a
different development on both parts of
the country divided by this demarcati-
on line. Mutual disputes culminated in
the Korean War in the end (1950-53).
But this conflict did not solve the uni-
fication of the two countries, created
on the peninsula in 1948 into unified
democratic state formation. The war
ended then by the armistice lasting till
today. At that times in the atmosphere
of growing stronger ,Cold war” and
bipolar divided world, the former Cze-
choslovak - as well as the Soviet Union
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turning points in the attitude of the
former Czechoslovakia. This trend
- including the new attitude towards
the Korean republic — was significantly
presented at the Summer Olympic Ga-
mes in Seoul in 1988. It is not a sur-
prise that immediately after November
1989 (Velvet revolution) the new Czech
government approved the Korean
republic officially and in 1990 the di-
plomatic relations were established.
In the following year, the embassy in
Prague and Seoul were opened.

The visits of president V. Havel in Ko-
rea (1992) and president Kim Young
-sam in the CR (1995) have contributed
to the creation of the juridical realm
of mutually beneficial cooperation in
the field of politics and economics.
The important documents have been
signed such as Declaration of support
and mutual investment protection and
an Agreement about forestalling of
double taxation, later an Agreement
on scientific-technical cooperation, the
Treaty on social welfare and others.
After the CR entered the EU in 2004
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Ve 30. letech vysly prvni preklady knih z korejstiny do ceStiny

In 1930s the first books were translated from Korean into Czech language

and other countries of the socialistic
bloc — approved unilaterally only the
Korean people’s Democratic Republic
on the North. The official contacts
with the Korean republic in the South
did not exist, they were forbidden.

Deep social changes which happened
at the end of the 1980s in the Soviet
Union and the following break-up of
the communist regimes in the whole
bloc of the European socialistic sta-
tes which started to go their ways of
democratic development and indepen-
dent foreign policies were important

the bilateral relations followed the
General agreement between the EU
and KR from 2001. Further many do-
cuments about the cooperation were
signed in the field of science, educa-
tion, culture and others. Naturally, the
dynamic development of the Korea
and our previous experience with the
Korean territory (howbeit limited to the
North Korea formerly) have helped to
the speedy growth of effective coope-
ration mostly in the scope of business
and trade exchange. Hyundai is a con-
vincing proof of that. The products of

such companies as Hyundai, Kia, Sam-
sung, Daewoo, LG and other are well
known not only in the business groups
but for the public too.

It is gratifying that during the past 20
years of developing cooperation in
many spheres has helped to mutual
knowledge and understanding of his-
torical development, cultural wealth,
contemporary problems and the way
of living. Not only state, public and
private institutions but also many civic
associations participate in the varied
palette of these activities. The em-
bassies in both countries provide the
big deal of help. As an example, we
can name a festival ,Days of Seoul in
Prague” during the visit of Seoul’s city
mayor (2009) or opening of the Cultural
Information Centre of the CR in Seoul
in the object of Prague Castle (2009)
etc. The Czech Pavilion at the EXPO
Taejon exhibition in 1993 has helped to
the presentation of the CR.

The cooperation in the field of science,
education, culture and sport based on
long time agreements has developed

significantly. Many events have been
organised on the commercial basis.
The Czech Koreanist (founded at the
Charles University in Prague already
in 1950) has helped to widespread the
knowledge about Korea and education
of experts well versed of the Korean
language and local problems. The
agreement of the Charles University
with the University of foreign langua-
ges in Hankuk, Seoul, from the year
1990 has enabled a tight cooperation
with the local department of Czech
studies, professors exchange and

mutual students scholarships, mutual
book creations and so on. The Orient
institute of Academy of Science of the
CR has focused on research about Korea
too, those interested in the Korean art
or ethnography can visit the interesting
expositions in the Naprstek Museum or
in the Nation Gallery. An intensive co-
operation in music education has been
developing between the Prague con-
servatory and Seoul Oratorio Institute.
The Korean cinematography has been
taking regularly part in the film festival
in Karlovy Vary as well as the Czech
film art is presented in the film shows
in Pusan. The visits of our symphonic
orchestras in Korea are popular as
well as introducing the traditional and
modern forms of Korean music, songs
and dances by the Korean artists in the
CR. In the CR fighting sport taekwondo
that has not been known well so far has
obtained a big popularity among Czech
youths. In the listing we cannot forget
the launch of direct flight connection
Prague-Seoul of the Korean airlines KAL
which have been used frequently by the
Korean tourists for exploring the beauty
in the Czech Republic.

Thanks to the translations and scien-
tific activities of the Czech Koreanists
the amount of translations from the
Korean classic and modern literature
has increased together with translati-
ons of expert publications and school-
books concerning the Korean langua-
ge, history, culture and art. The same
merit belongs to the Korean bohemists
thanks to whom the readers in Korea
can read the translations of K. Capek,
J. Hasek, M. Kundera, J. Skvorecky,
J. Seifert, V. Havel and other books and
they have modern schoolbooks of the
Czech language, culture, new Czech-
Korean dictionaries or tourist guides at
their disposal. The publication of such
books was possible thanks to Korean
foundations such as Korea Foundation,
Academy of Korean Studies, Korean
Literature Translation Institute and so
on. Many events for fortifying mutual
relations and knowledge of Korea is
organised by the Czech-Korean society
founded in 1990, the Society of Kore-
an-Czech friendship in Seoul follows
the same objectives.

The above mentioned examples prove
in a nutshell the rich activities and
contacts focused on mutual understan-
ding, knowledge and boosting mutual
friendship. We strongly believe they
will remain a good basis for further
successful and fertile deepening mu-
tually merit relations between the CR
and Korea in the upcoming years.
Vladimir Pucek, the author of this artic-
le, is internationally respected expert
on Koranist teaching at the Institute
of Far East at the Charles University in
Prague.
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Hyundai predstavuje svou

fleetovou politiku

Fleetové zakazniky si hyékame

Fleetova, neboli firemni kliente-
la tvofi 50 % trhu s novymi vozy,
proto je jako celek pro kaZdou
znacku velmi diileZita. Pro Hyun-
dai predstavuje prodej firemnim
klientim velky potencial k dal-
Simu rozvoji, protoZe na celko-
vych prodejich tvori fleetovy
prodej zatim priblizné pouhych
20 %. Do fleetové klientely jsou za-
hrnovény vedle velkych spole¢nostf
i autopdjcovny, autoSkoly, VIP za-
kaznici a prostrednictvim special-
niho programu také postizené osoby
se ZTP. Soucéasti této politiky je cely
komplex sluzeb, protoZe pfi fleeto-
vém prodeji nejde jen o dodavku
auta, ale i o jeho nésledny servis.
V Cesku viak narazi znatka Hyundai
na prekazky v podobé predsudkd
pramenicich z tradice, narodniho
citéni firem a dloholetym vztahlm,
které maji zakaznici vytvoreny k ji-
nym automobilkam vyrabgjicim vozy
v CR. Vybérova fizenf na firemni vo-
zovy park si organizuji sami zakaz-
nici — poptavajici, proto spolecnym
silim nejen jednotlivych dealerd,
ale i importéra Hyundai je se téchto
vybérl Gcastnit. Jednotlivi prodej-
ci aktivné oslovuji firmy, kterym
predstavuji vyhody umistovani vozl
Hyundai do jejich autopark(. Laka-
dlem je nabizeny program slev a vy-
hod, silnd modelova fada vhodné do
firemnich autoparkl (i30cw, ix35,
i20, chystan& nova Sonata kombi)
a také garance, které vyznamné
snizuji pfipadné naklady na provoz
voz. Samozfejmosti je déle indivi-
dudlni nabidka financovani vozl a
Siroké prodejni a servisni zazemi v
siti prodejct Hyundai.

Prvni vlaStovou dspéchu slibujici
postupné prolomeni bariér pred-
sudkd bylo pro Hyundai prestizn{
ocenéni v anketé ALD Automotive
FLEET Awards 2009, kde se Hyundai
i30 cw 1.6 CRDi VGT stal nejlepsim
firemnim autem roku v kategorii re-
ferentsky automobil.

Hyundai naSel partnera na poli
leasingu firemnich automobili

Posledni cisla zvefejnéna Ev-
ropskou asociaci vyrobci au-
tomobili ukazala, Ze Hyundai
se opét stal vedouci znackou
v ristu objemu prodeje v roce
2009. Nejvic se znacce dafilo ve
Velkeé Britanii, Italii a Némecku.
Velky podil na tomto vysledku ma
produktova rada znama pod oznace-

nim ,i". Aby si spolecnost zajistila
dalsi objem zakézek a upevnila svij
podil na evropském trhu, zaméri-
la se aktivné na prodej firemnich
automobili. Zac¢atkem ledna proto
podepsala celoevropskou dohodu
s evropskou spolecnosti ALD Au-
tomotive o zvyhodnénych cenovych
podminkdch pfi prodeji vozidel
Hyundai v 21 zemich, véetné Ces-
ké republiky. ALD Automotive je
jednou z nejvétSich leasingovych
spolecnosti v Evropé. Prezident
spolecnosti Hyundai Motor Europe,
lke Oh, od této spoluprace ocekdva
posileni pfitomnost znacky Hyundai
na evropskem fleetovém trhu.

Zvlastni barva? Zadny problém...

Fleetovi zakaznici jsou naroc-
ni a jednim z jejich specifik
byvaji i zvlastni pozadavky na
zbarveni vozidel. A tak ackoli
modely z NoSovic vyrabgji v deseti
barevnych provedenich, nemusi to
vidy postacovat. V tomto ohledu
umi HMMC vyjit svym zékaznik(im
vstfic a vyrobit jim jejich vozy pfes-
né v zadaném ,corporate” odstinu,
které odpovidaji firemnim barvam
zékaznika. Priplatek za zvlastni
barvu mimo standardni katalog
je béiny také u vSech dalSich mo-
deld. Nejvetsi zajem je dlouho-
dob& o tmavsi barvy, jako jsou
Stone Black ¢i Steel Gray a také
o stfibrnou metalizu. Ta byva ostat-
né vdécnym odstinem i v pfipadé
fady fleetovych provozovatell -
tfeba kv(li remarketingu, protoZe
stfibrna barva je obecné velmi ob-
libena.

Hyundai introduces its

Fleet Politics

We pamper Our Fleet Clients

The fleet clientele represents 50
pct of the market with new cars
and that is why it is so important
for every car brand. The sales
to corporate clients represent
a huge potential for Hyundai’s
further grow; recently the fleet
sales participate in the total
sales by 20 pct only. Besides big
companies there are also rent a car
services, car schools, VIP custo-
mers and by force of a special pro-
gram handicapped persons included
into its rows. A whole complex of
services is a part of it as the fleet
purchase is not only about car sales
but about its subsequent service
too. In the CR, the company has to
face obstacles in the form of ste-
reotypes originating from tradition,
national feelings of companies and
years-lasting relationships which
the customers feel towards other
car making companies operating
here. The selective procedures for
car pools are organised by the com-
panies — customers — themselves
so the common aim of individual
dealers and the importer as well is
to participate in them. The dealers
address the companies actively and
introduce the advantages of placing
Hyundai cars among their car pools
to them. The offered discounts and
an advantage program, strong line-
up suitable for the pool cars (i30cw,
ix35, i20, new upcoming Sonata
combi) and guarantees which de-
crease the possible expenses on
the cars running are the key lures.
An individual offer of car financing
together with wide sale and service
background in Hyundai dealership

Fleetovi zakaznici navstivili 11. brezna zavod HMMC
Fleet customers visited HMMC plant on 11" March

network and complex service sup-
port are the platitude.

A prestigious award in ALD Au-
tomotive FLEET Awards 2009 in
2009 for Hyundai i30 cw 1.6 CRDi
VGT is the first swallow promising
a success and gradual barrier bre-
ak-through. Hyundai became the
best car in the category of medium
car category.

Hyundai has found a Partner in
the Fleet Leasing Field

The latest sales figures from the
automotive industry body ACEA
have revealed that Hyundai is,
once again, the leading volume
brand for sales growth in Euro-
pe in 2009. UK, Italy and Germany
have been the mark's three big-
gest territories. The sales of the
i-models have made a significant
contribution to the firm's perfor-
mance. To secure additional volu-
me and consolidate the company’s
European market share, Hyundai
is now actively targeting an incre-
ase in fleet penetration. Hyundai
has in fact signed a pan-European
agreement with leasing company
ALD Automotive to supply the bran-
d's cars in 21 territories; including
the CR. ALD Automotive is one of
Europe’s major leasing companies.
Mr. ke Oh, President of Hyundai
Motor Europe, expects that this
cooperation will be a catalyst for
increasing Hyundai's presence in
the European fleet market.

A Special Colour? No Problem...

The fleet customers are very
demanding and special demand
for car colour belongs to one of
their particularities. So despite
the fact the models from NoSovi-
ce are offered in ten basic colours
this does not have to be sufficient
for them. HMMC can accommo-
date its customers and produce
their cars in the colour demanded
according to their ,corporate” de-
signs. The surcharge for the spe-
cial colour besides the standard
ones presented in catalogues is
possible with other Hyundai mo-
dels too. There is the biggest inte-
rest in darker colors such as Stone
Black or Steel Gray and a silver
metallic paint. The last named is
a grateful tint for many fleet cus-
tomers — e.g. due to remarketing
because silver colour is generally
very favourite.



Jak je neznate / What You Wouldn't Expect

Z posluchacky folku manazerkou
dravé ostravské kapely I.C.Q.

Konicky mohou clovéka nato-
lik pohltit, Ze se mohou stat té-
méf ,druhym povolanim”. Své
o tom vi Barbara Priesnerova,
ktera se pies folkové festivaly
seznamila s ostravskou kapelou
1.C.Q., které déla manaZerku.

Barbaro, tviij koniéek je uréité
pro spoustu lidi lakavy, jak ses
k nému dostala?

Néhodou. Pokud bych méla zavzpo-
minat, pak vSe pro mé zacalo diky
kamaradovi z kapely Lokalka. Nase
nyni uZ mnohaleté pratelstvi vzniklo
na jedné oslavé narozenin, kde jsme
se s cleny kapely Lokalka potkali.
Pak jsem s témito dnes jiz hudeb-
nimi veterany méla moznost jet na
nékolik folkovych festivald, nahléd-
nout do zékulisi pripravy koncertl
a navazat cenné kontakty. Ziskane
zkuSenosti jsem potom zdrocila pra-
vé pri praci pro kapelu I.C.Q.

Kde jsi o kapele 1.C.Q. slySela
poprvé? A co bys nam o ni fekla?
Vybavuje se mi Zahrada 2009, kde
kluci ziskali prestizni ocenéni fes-
tivalu Krtek. Tam jsem je vidéla a
slySela hrat dplné poprvé a jejich
hudba mé oslovila. Zaujalo mé, Ze
jejich pisnicky jsou osobité a Ze si
je kluci piSou sami. Podruhé jsem
se s nimi coby posluchacka setkala
na Folkovém 1été v Ostravé-Poru-
bé. NaSe spoluprace se rozvinula
ale a7 zacatkem ledna tohoto roku.
Od té doby jsem jejich manaZerka.
Kapela ma tfi ¢leny: na kytaru hra-
ji a zpivaji Martin Kofe Neumann
a Lubomir Vina Vaiika, na bezprazco-
vou baskytaru je doprovazi Jan DZin
Panek. Texty a hudbu ma na starosti
Kofe. Byt kapela funguje teprve tfi
roky, za sebou ma jiz 120 odehranych
vystoupeni. Milovnici folku se s nimi
mohou setkat na festivalech jako je
Zahrada, Mohelnicky dostavnik, Za
Vodou, Klokoc¢ivek, na Osadé u vy-
chazejiciho slunce, kde si pravidelné
zve kapelu osobnost a legenda folku
Wabi Danék, a dalSich. Kluci maji
kapelu také jako konicka pfi préaci.
Setkdvaji se a cvici ve zkuSebné dva-
krat tydné ve svém volném Case.

Jaké jsou tvé plany, ¢eho bys
chtéla coby manaZerka této ka-
pely dosahnout?

Mame velky sen — hrat tak, abychom
byli na festivaly zvani. Aby se o nas
védélo. Aby 1.C.Q. nebylo v Cesku
zndmo jen jako komunikacni portal,
ale také aby si lidi za nim predsta-
vili folkovou kapelu s originalni
hudbou. Nasim prvnim spole¢nym

velkym Gspéchem byl koncert konany
3. brezna v Polance, kde si kluci za-
hrali na koncerté Zalman a jeho hos-
té. Toto vystoupeni bylo prvni akei,
kterou jsem pro kapelu domluvila.
Pravidelné potom pofadame Cajfolk
v Dobré cajovné ve Frydku-Mistku,
kde si zveme hosty, ktefi s ndmi hraji
navstévnikdm pfi ¢aji. Nasim dalsim
kolem a pfanim je nato€it na pod-
zim autorské CD s dvanécti pisnicka-
mi. Zatim na néj shanime sponzory...
UZ jsi na to castecné narazila,

From a Folk Listener to the Manager
of Rapacious Ostrava Band I.C.Q.

Some hobbies can absorb one so
much that they can nearly become
a .second employment”. Barbara
Priesnerova who has met a folk
band 1.C.Q. from Ostrava thanks to
folk festivals and has become its
manager knows a lot about that.

Barbara, your hobby is very attrac-
tive for many people, how have you
come to it?

By chance. If | should have cast my mind
back then everything has started for me

Zleva: Kofe, Barbara, DZin, vpredu: Vina. Mate-Ii radi folk, navstivte
www.kapelaicqg.info nebo www.bandzone.cz/icq.

From the left: Kofe, Barbara, DZin, in front Vina. Do you enjoy folk?
Then visit www.kapelaicq.info or www.bandzone.cz/icq

nicméné toto je ,pozlatke” tvé
prace, co dalSiho jesté funkce
manazerky kapely zahrnuje?
Mam na starost hlavné propagaci
kapely. Od reklamnich tricek, plakatd
a nalepek aZ po skutecné budovani
jména kapely a rozSifovani pové-
domi o tom, co hrajeme. Oslovuji
média v jednotlivych krajich od te-
levizi po pro nas nesmirné dilezita
radia; podilim se na §ifeni nasi hud-
by pomoci modernich kanal jako
je youtube.com. Vybirdm pro kluky
festivaly, kde je bavilo si zahrat,
a potom oslovuji jejich poradatele,
aby nés zaradili do repertoaru da-
ného festivalu. A diky tomu, Ze kluci
hraji dobfe a jsou dravi, prace stale
pribyva...

Barbara Priesnerova, 34 let,
v HMMC pracuje od 15. ¢ervna
2009 v Oddéleni lidskych zdrojii
jako mzdova acetni. Do NoSovic
dojizdi z Ostravy.

thanks to a friend from band Lokalka. Our
nowadays many years lasting friendship
arose at one birthday celebration where |
met members of Lokalka band. After that
I'had a possibility to visit several folk fes-
tivals with these music veterans, to look
inside the concerts preparations and to
establish valuable contacts. | have made
good use of the obtained experience
right for my work for the band I.C.Q.

Where have you heard about this
band for the first time? And what
can you tell us about it?

| recall the festival Zahrada 2009, where
the guys obtained a prestigious price of
this festival called Krtek. That was where
| saw them and heard them playing for
the very first time and their music appea-
led to me. | was impressed by the fact
their songs are original and that they wri-
te them personally. For the second time |
met the band as a listener at the event
Folkové Iéto in Ostrava-Poruba. But our
cooperation developed at the beginning
of January of this year. Since then | have

been their manager. The band has three
members: Martin Kofe Neumann and Lu-
bomir Vina Varika are playing the guitars
and singing and they are accompanied by
Jan D7in Panek playing the fretless bass.
The music and texts are being created by
Kafe. Despite the fact the band has exis-
ted three years only, it has played over
120 performances. The folk lovers can
meet them at the festivals like Zahrada,
Mohelnicky dostavnik, Za Vodou, Klo-
kotlvek, Osada u vychazejiciho slunce,
where the band is invited regularly by the
folk personality and legend Wabi Danék,
and many others. The guys have the band
as a hobby aside their work. They meet
and rehearse in the rehearsal room twice
a week in their free time.

What are your plans, what do you
want to reach as the band manager?
\We have a big dream. To play so that we
would be invited to the festivals. So that
we are well known in the Czech Repub-
lic and so that behind I.C.Q. one would
not imagine only a communication por-
tal but a folk band with original music
behind it too. Our common big success
was a concert held in Polanka on 3rd
March where guys played during the
concert of Zalman and his guests. This
performance was the first event | had or-
ganised for the band. Regularly, we hold
Cajfolk in a Dobra ¢ajovna Tea Room in
Frydek-Mistek where we invite guests
who play with us for the visitors during
tea drinking. Our other task and a wish is
to record our author CD with 12 songs in
autumn. Meanwhile we are looking for
the sponsorship...

You have hinted at it already but
this is only the ,glitz" of your
work, what else does the band
manager function involve?

My task is to promote the band. From
the promotional T-shirts, posters and
stickers to a real reputation creation
and widespreading of the awareness
what kind of music we play. | appeal to
media in the regions from TV stations
to the radios which are of a key impor-
tance to us; | participate in the broad-
casting of our music via modern chan-
nels such as youtube.com. | pick up the
festivals for the guys where they would
enjoy playing and then | address their
organizers to include us to the reper-
toire of the festival. And thanks to the
fact that guys play well and are rapaci-
ous, the amount of work is increasing.

Barbara Priesnerova, 34 years, has
been working in HMMC since 15"
June 2009 in HR Department as a
wages clerk. She commutes to No-
Sovice from Ostrava.



Co byste méli védét o...

What you should know about....

... DOPRAVE

Spole¢nost HMMC podporuje dopravu do a ze zaméstnani for-
mou autobusovych spojli ve spolupréci s jejich zfizovatelem
- Krajskym afadem Moravskoslezského kraje. Provozovateli
jsou autobusové spolecnosti Veolia a 3CSAD.

Jizdni Ffady najdete na ndsténkach, v informacnim systé-
mu Autoway a také jsou verejné pristupné na strankach
www.idos.cz.

HMMC zpétné prispiva zaméstnanciim na dopravu ve vysi
50% z prokazatelnych nakladd.

Jizdenky, nalepené na specialnim formulafi, je nutné odevzdat
k proplaceni Oddélenf vnitfnich zéleZitosti, vidy do druhého
pracovniho dne nasledujiciho mesice.

Ve zvI&Stnich pfipadech HMMC zfizuje vlastni autobusovou do-
pravu provozovanou soukromou dopravni spolecnosti:

- doprava na tfisménny provoz

- doprava po prescasech

- doprava z Morévky na dennf a noénf smeny

- specidlni doprava na zadost oddélenf

- kyvadlova doprava mezi Frydkem-Mistkem a NoSovicemi
Doprava po praci prescas je planovana na zakladé individual-
nich Zadosti jednotlivych oddéleni, a to vzdy do 13:00 dané-
ho pracovniho dne. Tato doprava je pro zaméstnance HMMC
zdarma.

0 pripadnych zméndach budete informovani prostrednictvim
internich médif.

... IRANSPORTATION

The HMMC company has been supporting the transportation
to and from the workplace via bus lines in cooperation with
their institutor - the Regional Authority of the Moravian-Sile-
sian Region. The transport operators are Veolia and 3CSAD
bus companies.

The timetables are available on notice boards, Autoway and
also on public accessible website www.idos.cz.

HMMC has been retrospectively contributing to the employ-
ees transportation in amount of 50% from provable expenses.
The tickets, glued to the special form, must be delivered to
the General Affairs Department, always by the second work-
ing day of the next month.

In special cases HMMC establishes its own bus transporta-
tion operated by private transport company:

- transport to three-shift operation

- transport after overtime

- transport from Moravka to day and night shifts

- special transport at department request

- pendular transport between Frydek-Mistek and NoSovice
The overtime transport is planned on the basis of depart-
ments’ individual requests, always by 13:00 of given working
day. The transport for HMMC employees is free of charge.
You will be informed about possible changes via internal me-
dia.

Zimni turnaj ve
squashi

Napinavé souboje nabidl Zimni turnaj
HMMC ve squashi, ktery se poéatkem
inora uskutecnil ve sportovnim centru
Squashstorm ve Frydku-Mistku. Své sily
tam zméfilo patnact hraci a jedna hrac-
ka.

Jakékoliv ohledy Sly vSak
tentokrat stranou. Ugast-
nici turnaje, rozdéleni do §
¢ty skupin, bojovali do- T
slova o kazdy micek. Dva |
nejlepsi z kazdé skupiny
postoupili do vyfazova-
cich boji, které se hraly i
systémem nahla smrt. Po @
Sesti hodinach soupereni
bylo rozhodnuto. Vitézem
turnaje se stal Toma$
Mutina, reprezentant
CSOB. Druhé misto ob-
sadil Vladimir Dostél z
Oddélenf kontroly kvality
a treti skoncil Rostislav
Buzek ze stejného
oddélent.

Akce probéhla za pod-
pory CSOB, kterd pro
nejlepsi hrace pripravila
financni odmény. Jejich
jména zdobi také putovni pohdr turnaje. Toto
sportovni klani ma svou tradici. Kona se jiZ tfe-
tim rokem, vZdy dvakrat rocné. Na dalSi squa-
shovy turnaj HMMC se mZete téSit na podzim
leto$niho roku.

Vyznam benefitu

Zaméstnanecké benefity predstavuji vwhody, kte-
ré pracovnik mdZe vyuzivat diky svému zamést-
naneckému pomeru. Zaméstnanci ¢asto povazuji
jejich poskytovani za samozfejmost. Malokdo
vSak vi, Ze benefity jsou formou odmériovant, kte-
ra je poskytovana nad ramec zakonnych povin-
nosti zaméstnavatele. Proc tedy zaméstnavatelé
tyto vwhody poskytuji? NejcastéjSim diivodem je
2vySovani motivace a loajality zaméstnancd.

V/ dobé obtizné hospodarské situace mnohé fir-
my omezuji ¢i rusi nékteré z benefitli v dlisledku
snahy o dosazeni tspor. Jedna se predevsim o
vypléceni mimoradnych odmén, rusenf 13. platd,
omezeni prispévk(i na dopravu, sport a kulturu.
Spolecnost HMIMC se k témto krokidm neuchy-
lila, avsak vice nez jindy se snazime zvySovat
efektivitu poskytovanych vyhod.

V mnoha pripadech jsou benefity pro zaméstnan-
ce i zaméstnavatele dariové zvyhodnény, ale neni
tomu tak vZdy. Napriklad nakupni darkové pou-
kazky €i slevy na zboZi podiéhaji dani z pfijmu
a odvodiim na zdravotni a socialni pojisténi
na strané zameéstnance. Tyto poukdzky jsou
tedy danové newyhodnymi benefity. Pokud ale
pracovnik dostane permanentku na sportovni
aktivity, tato se nedodariuje a zaméstnanec tak
obdrzi vwhodu v piné vysi — whodny benefit.
Jednou z cest, kterou se snazime v HMIMC jit, je
poskytovat ty vhody, které nepod|éhaji dafoveé-
mu zatZeni u zaméstnanc, napr. penzijni pfipo-
jistént, Zivotni pojistént, prispévky na sportovni a
rehabilitatni aktivity poskytované formou nepe-
nézniho pinéni, vstupenky na kulturni akce apod.

Tri nejlepsi hraci turnaje. Zleva: R.

BuZek, T Mutina a V. Dostal

Three best players of the tournament. From
the left: R. BuZek, T Mutina and V. Dostal

Squash Winter

Tournament

The HMMC Squash Winter Tournament
that took place at Squashstorm sports
center in Frydek-Mistek at the beginning
of February offered dramatic battles. Fif-
teen men and one woman participated in
this event.

The competitors played
without any reference
to each other. Divided
into four groups, they
fought for every single
ball. Two best players of
each group advanced to
the sudden death elimi-
native round. Everything
was clear after six hours.
Toma$ Mutina from the
CSOB bank won the tour-
nament. Vladimir Dostal
from Quality Control De-
partment finished second
and Rostislav BuZek from
the same department
was placed third.

The event was finan-
cially supported by the
CSOB bank that provi-
ded awards for the best
players. Their names are
also placed on the tournament trophy. The
competition has its tradition. It has already
been taking place for three years, always
twice a year. You can look forward to the next
HMMC squash tournament this autumn.

Meaning of Benefits

Employee benefits represent amenities that
employees can take advantage of thanks
to their employment. Employees often take
benefits for granted. Few people know that
benefits are a way of remuneration that is
afforded beyond the employer duties. Why
do employers offer these amenities? The
most common reason is to raise the motiva-
tion and loyalty of employees.

In time of a difficult economic situation
many companies reduce or cancel some of
the benefits because of cost saving. It con-
cerns bonuses, cancellation of 13" salaries,
limitation of transport, sport and culture be-
nefits. The HMMC company does not follow
these steps but more than ever we try to
heighten the efficiency of offered benefits.
In many cases benefits for employees and
employers are advantaged fiscally, but
not always. For example gift vouchers
or discounts on goods are liable to in-
come tax and statutory deductions on
employee side. These vouchers are fis-
cally unfavorable benefits. If an employee
obtains a voucher for sport activities,
it will not be taxed. The employee will re-
ceive the amenity in full extent - favorable
benefit.

In HMMC we try to offer benefits that are
not liable to the tax burden on employees”
side — e.g. retirement income insurance, life
insurance, benefits for sport and rehabilita-
tion activities, cultural events tickets etc.



Korejskd kucharka
v ceském jazyce

Mame dobrou zpravu pro ty, kte-
fi si oblibili korejska jidla. Pfi
jejich vareni uZ nebudete potre-
bovat slovnik. V knihkupectvich
i v internetovych obchodech je
totiz k dostani prvni korejska ku-
charka v ¢eském jazyce nazvana
Krasa korejskeého jidla - 100 nej-
oblibenéjSich recepti.

Korea ma znamenitou potravinovou
kulturu, kterd se vyvinula v pribé-
hu mnoha tisicileti historie zemé.
Korejska strava je velmi zdrava, a
proto pritahuje zajem lidi po celém
svété. Dlkazem toho je skuteCnost,
Zze v Koreji, v porovnani s ostatnimi
zemémi, Zije méné obéznich lidi i
téch s nadvahou. Korejské jidlo je
totiz pfevainé zaloZeno na zelening,
neni prilis kalorické a obsahuje po-
tfebné bilkoviny, cukry a tuky. Podle
hodnoceni WHO (Svétové zdravot-
nické organizace) je korejska strava
modelem pro zachovani vyvazené a
vhodné vyZivy. Americky asopis He-
alth nedavno propagoval kiméi jako
jedno z péti nejzdravéjsich jidel na
SVELE.

Tato kucharka byla zpracovéna v
Institutu tradicniho korejského jidla
pod vedenim jeho reditelky Sookja
Yoon, ktera je v0dci osobnosti
popularizace a globalizace korejské
kuchyné. V korejstiné vySla poprvé
v roce 2007. Poté byla preloZena do
japonstiny, ¢instiny, francouzstiny
a anglictiny a z ni pak i do ceStiny
jako Sestého jazyka. Kniha obsa-
huje stovku téch nejpopularnéjsich
standardizovanych receptli, takZe
korejska jidla si mlZe snadno uva-
fit kazdy cizinec. Kromé toho v nf
najdete rovnéZz informace tykajici

se zakladl vareni, krajeni, pfipravy
ochucovadel, ale také napfiklad kul-
tury stolovani.

Suroviny na pfipravu korejskych jidel
mlZete nakoupit v obchodé Seoul
potraviny, ktery se nachazi na ulici
Maly Koloredov 2281 ve Frydku-
Mistku. Prodejna ma otevieno od
pondéli do soboty od 11 do 19 hodin.
Kontaktni telefon je 558 659 077.
Prejeme Vam dobrou chut!

Korean Cookbook
in the Czech Language

This is the good news for the
Korean cuisine lovers. While co-
oking you will not need a dicti-
onary anymore. The first Korean
cookbook in the Czech language
named The Beauty of the Korean
Food - 100 most popular recipes
is available in the bookshops
and Internet shops.

Korea has excellent food culture
that developed during many thou-

Krasa korejskeho jidla

100 nejoblibenéjsich recepti

Za kulindarskymi zdzitky
s gurmdanskym specidlem!

Mili pFiznivei tradiéni korejské ku-
chyné i vy, co jste jesté jidlo Korej-
skeho poloostrova neméli prilezitost
ochutnat, pfipravovany special jisté
potési vSechny z vas. Pocinaje timto
vydanim Vam kazdy mésic pfine-
seme jeden dil z gastronomického
seridlu recenzi korejskych restauraci
v naSem regionu. A protoZe chceme
byt co nejobjektivnéjsi, ohodnotime
navStivené podniky Hyundaiovskymi
H. Na stupnici od od jednoho do péti
H budeme jako ve Skole znamkovat
nejen kvalitu jidel, ale také pfijem-
nost a ochotu obsluhy, interiér a cel-
kovy dojem, ktery na nas navstivena
restaurace udélala. Kazda recenze
bude také doplnéna o néazor nékteré-
ho z naSich korejskych kolegi a kole-

gy, protoZe to, co chutna Cechlim,
nemusi byt autentické korejské jidlo
a naopak.

Institut tradstniho komjskeho jidla

Prvni korejska kucharka

"ot

Feme

sands years of its history. The Kore-
an diet is very healthy and for that
reason it attracts the interest of pe-
ople from all around the world. The
proof of this statement is the fact
that there are less obese people li-
ving in Korea, in comparison to other
countries. The Korean food is mainly
based on vegetables, it is not too ca-
loric and it contains necessary pro-
teins, sugars and lipids. According
to the World Health Qrganization
evaluation the Korean food is a role
model for preservation of balanced
and proper nutrition. The American
magazine Health has promoted kim-
chi as one of five most healthy me-
als in the world.

This cookbook was compiled in the
Traditional Korean Food Institute
under the supervision of institute
manager Sookja Yoon. She has been
trying to popularize and globalize the
Korean cuisine. The book was pub-
lished in Korean language in 2007.
Afterwards it was translated into
Japanese, Chinese, French, English
and Czech language. The book inclu-
des a hundred of the most popular
standardized recipes so cooking of
Korean meals should be easier for
every foreigner. Inside you will also
find information concerning founda-
tions of cooking, cutting, flavouring
and culture of dining.

You can buy the Korean ingredients
in the Seoul grocery store, Maly
Koloredov 2281 in Frydek-Mistek.
The shop is opened from Monday to
Saturday from 11:00 to 19:00. The
phone number is 558 659 077. Bon
appétit!

For Culinary Experiences with
the Gourmet Special Series!

Dear lovers of the traditional Korean
cuisine and also you who have not
have an opportunity to taste the food

of the Korean peninsula, the upcoming
special series will delight both of you.
Starting this issue we are bringing
you one episode from the gastrono-
mic special series every month with
reviews of the Korean restaurants in
our region. And because we want to
be as objective as possible, we will
assess the visited restaurants with
Hyundai H. On the scale of 1 to 5 H
as at school we will evaluate not only
the food quality but the behaviour and
willingness of the attendants, interior
and total impression which the visited
restaurant made on us. Every review
will be accompanied by an opinion of
one of our Korean colleagues because
what we Czechs like could not be au-
thentically Korean food and vice versa.



CO / WHAT
Pretty Cool, Wadda

Eric Trottier - U2

Kynologicky ples
Cynology Ball
Tanecni vecery
Dancing Evenings

Bedrich Smetana - Dalibor
Big Boss Crew

BK NH Ostrava X Miltra Novy Ji¢in
0 pejskovi a kocicce
Story about Doggie and Kitty

Litdm v tom
Up in the Air

Den ptactva
Day of Birds

Podskalak

Space Music

Joe Penhall - Bavic
Dumb Show

20.3.
(19:30)
20.3.
(19:00)
20.3.
(19:00)
21.3.
(17:00)
21.3.
(17:00)
27.3.
(20:00)
27.3.
(17:30)
28.3.
(10:00 / 15:00)
28.-31.3.
(17:00/ 19:30)
4.4.
(09:00 - 19:00)
10. 4.
(19:00)

10. 4.
(18:00)
11.4.
(19:00)

Zdroj / Source: http://www.ostravainfo.cz

7 é
2

Autorem je zaméstnanec HMIMC // Prepared by an HMMC Employee

ZAbava / Entertainment

Tipy na vikendy / Weekend Tips

KDY / WHEN KDE / WHERE

Klub Prostor
Prostor Club

Divadlo Jifiho Myrona

J. Myron Theatre

POINAMKY / NOTES

koncert slovenskych kapel
concert of Slovak groups
premiéra baletu

ballet premiere

Kulturni ddim Michélkovice
Michalkovice House of Culture

Kulturni ddm K-Trio

K-Trio Community Centre
Divadlo Antonina Dvoraka

A. Dvorak Theatre

Klub Marley
Marley Club

Bonver Arena

Divadlo loutek Ostrava
Theatre of Puppets, Ostrava

Kino Art
Art Cinema

Z00 Ostrava

Divadlo Jifiho Myrona

J. Myron Theatre

Hvézdarna a planetarium J. Palisy

J. Palisa Observatory

Divadlo Antonina Dvoraka

A. Dvorak Theatre

opera

hip-hopova show
hip-hop show
utkani Matonni NBL
Mattoni NBL match

détské predstaveni
performance for children

akce pro vSechny
event for everybody

opereta

operetta

novy hudebni pofad s projekei

new music program with projection
divadelnf predstaveni

theater performance

Vedeli jste, ze...?

Spolecnost Hyundai rozsitila své sponzorské aktivity v oblasti sportu. Kro-
mé dlouhodobé podpory Mistrovstvi svéta ve fotbale se stala partnerem
dalsi vyznamné akce — fothalového Mistrovstvi Evropy. Strategicka
sponzorska smlouva byla podepsana pocatkem brezna. Hyundai Motor
Company bude oficialnim sponzorem Mistrovstvi Evropy v roce 2012
Koné se kazdé Ctyfi roky a Gcastni se ho 16 tymd rozdélenych do étyr sku-
pin. Mistrovstvi Evropy se v roce 2012 uskutecni v Polsku a na Ukrajing.

?

Did You Know That...?

Hyundai has enlarged its sponsor activities concering sport. Except
long-lasting support of FIFA World Cup the company became a partner of
another significant event - UEFA European Football Championship.
A strategic sponsorship agreement was signed at the beginning of
March. Hyundai Motor Company will serve as the official sponsor of the
UEFA EURO 2012 and 2016. The UEFA European Football Championship
final tournament is the most prestigious football competition in Europe.
Itis held every four years, featuring 16 teams drawn into four groups. The
UEFA EURQ 2012 will take place in Poland and Ukraine.

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.o. pro zaméstnance spolecnosti
Adresa: Primyslova zéna NoSovice, Nizni Lhoty 700, 739 51, Ceska republika, tel.: +420 596 141 660, fax: +420 596 141 901, www.hyundai-motor.cz
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