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VIP navstéva / VIP Visit

Novy korejsky velvyslanec v
Ceske republice navstivil HMMC

Pan Oh Gab-riel, korejsky velvy-
slanec v CR, pfijel ve &tvrtek 6.
kvétna na navstévu spolecnos-
ti HMMC. Zavod v NoSovicich
navstivil poprvé, protoZe urad
velvyslance prevzal v bieznu le-
tosniho roku.

Po setkani s managementem se
vydal spolu s vedenim spole¢nosti
HMMC na prohlidku zavodu. Pan
Oh Gab-riel si prohlédl priibéh vy-
roby v lisovné, svafovng, lakovné
a také v halach finalni montaZe
a prevodovkamy. ,Je to poprve,
co jsem navstivil automobilovy
zavod. Nemohu ho zatim porov-
nat s témi ostatnimi, ale kazdo-
padné mé prekvapila jeho veli-
kost a Cistota. Doufdam, Ze budu
mit prileZitost se sem opét vratit
a prohlédnout si také zavody subdo-
davatelskych firem,” Fekl.
Velvyslanec se také zdcastnil set-
kani se zastupci korejskych spolec-
nosti pdsobicich v nasem regionu,
které se ve stejny den konalo v
Ostravé. ,Neni pochyb o tom, Ze
spolecnost HMMC a jeji subdo-
davatelé velmi silné pfispivaji
k rdstu ¢eské ekonomiky,” dodal po
setkani.

Zajimavostf je, Ze velvyslanec vyme-
nil své dosavadni vozidlo za Hyundai
Equus. Jeho novy viiz je teprve dru-

Hyundai Avante — novy
model pro korejsky trh

Automobilka Hyundai na korejské
Busan Motor Show minuly tyden
predstavila novy sedan nizsf stred-
ni tfidy Avante, ktery je na vétSiné
trhG mimo Koreu zndmy jako Elan-
tra. Vliz se mlZe pochlubit atrak-
tivni moderné vyhliZejici karoserif
s kratkou, rychle rostouci pfridi,
dlouhym rozvorem néaprav a mini-
malistickou zadi. AZ se ve druhém
pololeti zaéne Hyundai Avante na
korejském trhu prodavat, budou mit
zékaznici mozZnost objednavat vozy
s xenonovymi svétlomety, svételny-
mi diodami v zadnich svitilnach, vy-
hfivanymi sedadly vpredu i vzadu,
nebo TFT displejem v pfistrojovém
Stitu.

3. kvétna 2010,
www.auto.cz

hym modelem Equus v Ceské repub-
lice. Ten prvni se nachazi v HMIMC a
vyuZiva ho predseda predstavenstva
Hyundai Motor Company, pan Cong
Mong-ku.

New Korean Ambassador to the
Czech Republic visited HMMC

Mr. Oh Gab-riel, Korean am-
bassador to the Czech Repub-
lic, came to visit the HMMC
company on Thursday, 6" May.
It was his first visit in NoSovi-

Velvyslanec Oh Gab-riel s vedenim HMMC pri prohlidce zavodu
Ambassador Oh Gab-riel together with the HMMC management during the

plant site tour

Z tisku / From the Press

Jak se Hyundai stal ta-
hounem v automohilovém
primyslu

Rok 2009 byl v témér vsech
ohledech vyznamny pro Hyundai
a tvrdy pro jeho konkurenci. Celo-
svétové Hyundai pfedbéhl znacku
Ford a stal se ¢tvrtym nejvétSim
vyrobcem aut. Na recesi zmaha-
ném americkém trhu byl Hyundai
jedinou automobhilkou, ktera zvysi-
la své prodeje 0 9 % na 675.000
vozidel, zatimco prodeje celé-
ho odvétvi se zmenSily 0 21 %.
V' Kanadé prodal Hyundai vice
nez 100.000 aut, ¢imZ se stal
nejrychleji rostouci importovanou
znackou. V Cing v uplynulém roce
vzrostly jeho prodeje 0 94 %.

29. dubna 2010,
www.theglobeandmail.com

* Clanky mohou byt s ohledem na prostor kréceny.

Hyundai Avante — New
odel for Korean Market

Hyundai car producer presented
new lower middle class sedan
Avante at the Korean Busan Mo-
tor Show last week. This car is
known as Elantra on most mar-
kets outside Korea. The car has
an attractive, modern-looking
body with a short, fast-growing
forepart, a long axle base and
a minimalistic rear. After Hyun-
dai Avante starts selling in the
Korean market in the second half
of the year, customers will have
a possibility to order vehicles
with xenon lights, light-emitting
diodes in rear lamps, heated front
and rear seats, or a TFT display
on the dashboard.

37 May 2010,
www.auto.cz

ce plant because he entered
the office in March 2010.
Having met with the management,
he set out on the site tour together
with the HMMC top managers.
Mr. Oh Gab-riel saw the pro-
duction in the Stamping Shop,
Welding and  Paint  Shops,
Assembly and  Transmission
Halls. “This is the first time
| visited a car production plant.
| can't compare it with others, but
anyway its scale is very huge and
the plant is really clean. | hope to
come back here again and see also
suppliers’ plants,” he said.
Ambassador  also  attended
a meeting with representatives of
Korean companies operating in our
region that was held in Ostrava the
same day. “There is no doubt that
HMMC and its suppliers contribu-
te to Czech economy strongly,” he
added after the meeting.

The interesting thing is that the
ambassador changed his present
vehicle to Hyundai Equus. His new
car is the second Equus in the
Czech Republic. The first one is
located in HMMC and is used by
Mr. Mong-Koo Chung, Hyundai
Motor Company Chairman.

How Hyundai became the
Auto Industry’s Pacesetter

By almost all measures, 2009 was
a banner year for Hyundai, and
a brutal one for its major com-
petitors. Worldwide, the Kore-
an contender surpassed Ford to
become the fourth-largest auto-
maker. In the recession-battered
U.S. market, Hyundai was the
only manufacturer to increase
sales-climbing by 9% to 675,000
vehicles while total industry sa-
les shrank by 21%. In Canada,
Hyundai sold more than 100,000
vehicles, making it the fastest-
growing import brand. In China,
the company’s sales roared for-
ward by 94% last year.

29" April 2010,
www.theglobeandmail.com

* With respect to space the articles may be shortened.



Hyundai Sonata Hybrid

Hyundai predstavil na autosa-
lonu v New Yorku (31. bfezna
2010) novy viiz Sonata Hybrid
2011 a s nim i jedinecna reseni
v konstrukci hybridni pohanéci
soustavy, technologii akumu-
latorii a vzhledu vozidla. Tento
automobil je prvnim hybridnim
modelem Hyundai na americ-
kém trhu.

Architektura Hybrid Blue Drive
vyvinuta  spole€nosti  Hyundai
prinasi pIné hybridni systém s pa-
ralelnim usporadanim, ktery do-
kéZe vliz poh&nét prostrednictvim
elektromotoru, zazehového mo-
toru nebo kombinaci obou zdrojl
hnaci sily v zavislosti na jizdnich
podminkach a poZadavcich fidice.
Cistd paralelni usporadani hyb-
ridniho pohonu Hyundai se liSi od
technologie déleni vykonu pouZi-
vané vetsSinou konkurentl a diky
tomu nabizi vyrazné vy$si hospo-
darnost provozu pfi jizdé vySSimi
rychlostmi. Hyundai Hybrid Blue
Drive je prvnim systémem, ktery
vyuzivéd technologii lithium-po-
lymerovych akumuldtord, jejichz
vlastnosti vyrazné predci stavajici
typy akumuldtord Ni-MH a Li-lon.
Lithium-polymerové akumulatory
nabizeji prednosti ¢lankd Li-lon,
pouZivanych v laptopech a mobil-
nich telefonech, a pfidavaji k nim
robustnost, hustotu vykonu a fle-
xibilitu prostorového usporadan,
coZ jsou vlastnosti v ndarocnych
automobilovych aplikacich nepo-
stradatelné. Systém Hyundai Hyb-
rid Blue Drive je jedineCny také
tim, Ze vyuZiva novou velmi G€in-
nou a kompaktni Sestistupriovou
samocinnou prevodovku vlastni
konstrukce. Hybrid Blue Drive je
dal$im z mnoha ekologicky za-
mérfenych produktd a technologif,
které Hyundai nabizi ve snaze stat
se lidrem automobilového pri-
myslu na poli ochrany Zivotniho
prostiedi. Podle statistik agentu-
spotfebu paliva na americkém
trhu v letech 2008 a 2009 a v sou-
¢asnosti je Hyundai jedinou auto-
mobilkou s primérnou spotrebou
vSech prodavanych modell pod
hranici 7,8 1/100 km.

PfedbéZzna hodnota spotfeby pa-
liva modelu Sonata Hybrid 6,0
[/100 km na dalnici je nejlepsi
ve své tfideé. Nicméné i ve mesté
dosahuje Sonata Hybrid vynikajicf
hodnoty spotfeby paliva ve vysi
6,4 1/100 km. Prdzkumy ukézaly,
Ze typicky americky fidic stravi
na dalnici 57 % Casu vénovaného

fizeni. Filozofie znatky Hyundai
nabizet v pfislusSném segmentu
nejniz8i spotfebu paliva pfi jizdé
po dalnici pfedstavuje pro zajem-
ce o stfedné velké sedany s hyb-
ridnim pohonem jedinecné feseni
a Sonata Hybrid se tak odliSuje od
vozl, jako je Toyota Camry Hybrid
nebo Ford Fusion Hybrid. Sonata
Hybrid dosahuje podobného sni-
Zeni spotfeby paliva ve meésté jako
jeji konkurenti a zaroven uZivate-
Iim nabizi vynikajici hospodarnost

—_— -

Modely Hyundai / Hyundai Models

Hyundai Sonata Hybrid

At the New York Auto Show (31st
March 2010), Hyundai unveiled
its 2011 Sonata Hybrid, changing
the game in hybrids with unique
approaches in hybrid powertrain
design, battery technology and
vehicle appearance. The vehicle
is Hyundai's first hybrid in the U.S.
market.

The Hyundai-developed Hybrid Blue
Drive architecture is a full parallel
hybrid drive system which can ope-
rate on an electric motor, gasoline

—

average fleet fuel economy under
7.81/100 km.

Sonata  Hybrid's  projected  best-
inclass highway fuel economy of
6.0 1/100 km offers significant bene-
fit to hybrid owners with highway
commutes, while offering also
outstanding city fuel economy of
6.4 1/100 km. Government studies have
shown that the typical U.S. driver ope-
rates in a highway mode 57 percent of
the time. Hyundai's approach to deliver
class-leading fuel economy in highway

Designéri se v pripadé modelu Sonata Hybrid zamérili jesté vice na zlepSeni aerodynamickych viastnosti fluidnich tvari

Designers have taken fluidic sculpture design a bit further with Sonata Hybrid, making it even more aerodynamic

pfi jizdé na dalnici, v ¢emZ konku-
rence zaostava.

Sonata Hybrid umoZiuje jizdu
s Cisté elektrickym pohonem a7 do
rychlosti 100 km/h, coZ je nejvySsi
hodnota v rdmci tohoto segmen-
tu. ZéZehovy motor se pfipojuje
v zavislosti na mife nabiti aku-
muldtoru, poZadované akceleraci
a aktualni rychlosti jizdy. Kombi-
novany vykon obou pohanécich
jednotek je 209 koni pfi 6000
otackédch za minutu, nejvyssi ve
sve tfidé, atoCivy moment vrcholi
hodnotou 265 Nm. Lehka konstruk-
ce nové platformy vozd Sonata
a lehka sada lithium-polymerovych
akumulatord ucinily ze Sonaty
Hybrid nejleh¢i automobil daneé-
ho segmentu. Hmotnost pouhych
1569 kg je v porovnani s vozem
Ford Fusion Hybrid o 119 kg niz-
a nejvyssiho vykonu prinasi mode-
lu Sonata Hybrid vyraznou vyhodu
nizké vykonové hmotnosti, ktera je
kliovym parametrem pro dosazeni
skvélé dynamiky a vynikajici hos-
podarnosti.

internal  combustion  engine and
a combination of the two depending
on driving conditions and driver de-
mands. Hyundai's proprietary full
parallel architecture differs from
the power split technology used by
most competitors, allowing signifi-
cant efficiency advantages at higher
speeds. Hyundai Hybrid Blue Drive
is the first and only system using li-
thium polymer battery technology
— leapfrogging competitive in-market
nickel-metal hydride and lithium-ion
applications. Lithium polymer offers
the benefits of lithium-ion, a techno-
logy used in laptops and cell phones,
but adds robustness, power-density
and package flexibility, making it ideal
for automotive applications. Hyundai
Hybrid Blue Drive is also unique in
its use of the company’s own high-
ly efficient, compact new 6-speed
transmission. Hybrid Blue Drive is
a new addition to a full suite of eco-
focused products and technologies
that Hyundai offers in its goal to be
the auto industry’s global eco-lea-
der. According to the EPA, Hyundai
has led the US. industry in fuel
economy for 2008 and 2009 and
is currently the only automaker with

mode provides a unique solution in
the mid-size sedan hybrid market and
differentiates Sonata Hybrid from the
likes of Toyota Camry Hybrid and Ford
Fusion Hybrid. Sonata Hybrid delivers
typical hybrid fuel economy gains in the
city like its competitors, but also gives
owners outstanding fuel economy on
the highway, where these competitors
fall short.

Sonata Hybrid delivers class-leading
electric-vehicle operation at stea-
dy-state speeds of up to 100 km per
hour. Gasoline engine engagement
depends on state of charge, accele-
ration and vehicle speed. Its two pro-
pulsion units develop a total output of
209 horsepower at 6,000 rpm, exce-
eding all mid-size competitors, and
265 Nm of torque. The weight-efficient
architecture of the new Sonata plat-
form, combined with the lightweight
lithium polymer battery pack, make the
Sonata Hybrid the lightest vehicle in the
segment, at just 1569 kg, 119 kg lighter
than the Fusion Hybrid. Combined with
Sonata’s  best-in-class horsepower
rating, Sonata Hybrid has a significant
advantage in power-to-weight ratio, a
key enabler of both performance and
efficiency.



Akce HMMC / HMMC Events

Fotbalovd HMMC interliga

04

zacala

Celkem 14 tymii sloZenych z na-
Sich zaméstnanci se pfihlasilo
do nového roéniku Fothalové
HMMC interligy. Néktera mui-
stva z loiiské soutéZe ziistala
stejna, ale vznikla i apIné nova.
Leto$ni fotbalova interliga odstarto-
vala ve stfedu 21. dubna. Zastupci
vedeni na$i spolecnosti  nejprve
slavnostné otevieli nové vybudova-
né sportovni zazemi. Poté se vSichni
zGcastnéni presunuli na hlavni hriste,
kde prezident HMMC Eok-jo Kim vy-
kopem zah4jil utkéni, v ném? se stet-
ly tymy Boca Seniors a FC Ass’y.
Zapas skonCil jasnym vitézstvim vy-
béru administrativy v poméru 6:1.
Fotbalovym tym(m piejeme (spés-
nou sezonu a vdechny zaméstnan-

ce HMMC samoziejmé zveme na
zapasy — pfijdte se pobavit a podpofit
své kolegy! DalSi utkani budou nésle-
dovat podle herniho planu, ktery je k
dispozici na Autoway. Zmény mohou
nastat z divodu nepfizné pocasi.

Football HMMC Interleague

started

14 teams built up from our emplo-
yees have entered the new year of
the Foothall HMMC Interleague.
Some teams from the last year's
league remained the same, but
also some new were established.

Korea 2010 — motivacni pobyt
pro 30 zameéstnancu HMMC

Jako jeden ze zastupcti Oddéleni
podpory prodeje jsem mél tu cest
byt vybran na kaZdoro¢ni Pride &
Motivation Training (24. 4. - 2. 5.
2010) do Koreje. Byl jsem potésen,
Ze poznam na vlastni kiZi zemi
a zaroveii i kulturu spolecnosti,
pro kterou pracuji. Po desetihodino-
vém letu jsme pristali na letisti v Inche-
onu. Prvni den naSeho pobytu jsme si
mohli prohlédnout R&D centrum v Na-
myangu, jehoZ soucasti je vzdusny tu-
nel €i testovaci draha, na které jsme se
0 par dni pozdgji také projeli v luxus-
nich vozidlech znacky Hyundai rychlosti
az 240km/h. Druhy den jsme se vydali
do vyvojového centra v Mabuku, které
je zasvéceno wyvoji palivovych clank
pro vyrobu vozidel s nulovymi emi-
semi. Zjistili jsme, Ze tato fascinujici
predstava uz neni jen pouhym snem €i
sci-fi - vozidla jezdici na vodik jsme si
mohli i vyzkouSet. Jet v auté a nesly-
Set jakykoliv zvuk motoru byl opravdu
zazitek. Odpoledne jsme pak trénovali
nasi zruénost, designérské schopnosti
a kvalitativni smySleni v institutu Iche-
on Ceramic Art. Kazdy z 30 zaméstnan-
cl, kteri se pobytu zicastnili, si zde za
pomoci odborného asistenta vyrobil
vlastnorucné keramicky pfedmét. Na-
vstéva v Hyundai Steel, naplanovana
na dalSi den, v nas zanechala neza-
pomenutelné zazitky. Jako obyvatelé
ostravského regionu mame k tomuto
primyslu velmi blizko a tak bylo pro
nas zajimavé vidét nejmodernéjsi zpQ-
sob vyroby oceli od Zelezné rudy a7 po
samotné ocelové svitky, ze kterych se
vyrdbi vozy Hyundai. Dal$i vylet nas
zaved| na jih Koreje do Ulsanu, mésta,
kde sidli nejvétsi automabilovy zavod

@& HYUNDAI

na svéte. Zde jsme si mohli prohléd-
nout vyrobni zavod s kapacitou pres
1,5 milionu aut rocné, stejné tak jako
HyundaiHeavy Industry, tedy nejvétsiho
vyrobce lodi na svété. Kromé prohlidek
vyrabnich zavodl a vyvojovych center
jsme samoziejmé méli moznost poznat
i tradicni korejskou kulturu v podo-
bé korejské kuchyné, tradicnich trhii
¢i  dochovanych  architektonickych
skvostli jako jsou budhisticky chram
Bulkuksa ¢i kralovsky paldc Gyung-
bokgung. Po cely pobyt nam délali
spoleCnost  dva  nezapomenutelni
privodci, zaméstnanci HVIC, kterym
patfi velky dik za zpfijemnéni pobytu
a nahlédnuti pod poklicku Jizni Koreje.
Fabio Bolom,

Oddéleni podpory prodeje

|

Pl ' E j..;

This year's football interleague started
on Wednesday 21 April. Initially our
company management representatives
festively opened recently built sports
facilities. After that all participants
moved to the main pitch where HMMC
President Eok-jo Kim kicked off the
match between Boca Seniors and
FC Ass'’y teams. The final result of the
game was smashing 6:1 in favor of the
administration squad.

Let us wish a successful season to
the players and at the same time, let
us invite all HMMC employees to the
matches — come to have some fun and
support your colleagues! Next matches
will follow according to the schedule
that is available on Autoway. Changes
may occur due to unfavorable weather.

Korea 2010 - Motivating Stay for
30 HMMC Employees

As one of the Sales Support De-
partment representatives, | was
honoured to be chosen for the
annual Pride & Motivation Trai-
ning (24" April - 2" May 2010) in
Korea. | was delighted | would
have the first hand experien-
ce of the country and culture of
the company | work for. After
a ten-hour flight, we landed at the
airport in Incheon. On the first day
of our stay, we had a possibility of
visiting the R&D Centre in Namyang,
whose part is an air tunnel and
a test track, on which we drove in
the luxurious Hyundai vehicles at the
speed exceeding 240 kph. The second
day, we set out on the journey to the
development centre in Mabuk, which

30 zaméstnanci HMMC se vydava za krasami Jizni Koreje.
30 HMMC Employees go to see the Beauties of South Korea.
Autor Martin Grobar/ Photo by Martin Grobar

is focused on the production of fuel
cells for zero emission cars. We found
out that this fascinating vision is not
only a dream or sci-fi —we could test
the cars fed with hydrogen by oursel-
ves. In the afternoon, we tested our
skilfulness, designer’s abilities and
qualitative thinking in Icheon Ceramic
Art. Everyone out of the total number
of 30 employees, who took part in
the trip to Korea, made a real hand-
made ceramic object with the help of
a skilled assistant. The visit to Hyundai
Steel planned for the upcoming day left
a deep experience in us. As the inha-
bitants of the Ostrava region, we have
a close relationship to this industry
and, therefore, it was interesting for us
to see the most modern production of
steel from iron ore to steel sheets of
which Hyundai cars are made. The
next trip took us to the south of Korea
to Ulsan, a city, where the biggest car
plant in the world is situated. Here we
could visit the plant with the produc-
tion of 1.5 million cars a year as well
as Hyundai Heavy Industry, the biggest
ship producer in the world. Besides site
tours in the plants and development
centres, we had opportunity to leam
about the traditional Korean culture
— the cuisine, traditional markets or
well-preserved architectonic treasures
such as the Buddhist temple Bulkuksa
or the royal palace Gyungbokgung. Du-
ring the whole stay, two unforgettable
guides from HMC were accompanying
us. Big thanks for pleasant stay and
a possibility to look under South
Korea’s hat belong to them.
Fabio Bolom,
Sales Support Department

www.hyundai-motor.cz



Vysledky vyroby a prodeje:

1. Etvrileti 2010

Spolecnost HMMC vyrobila v prv-
nim ctvrtleti letoSniho roku pres
42.000 vozii Hyundai i30 ve ver-
zich hatchback a CW a Kia Venga.
Ve srovnani se stejnym obdobim
minulého roku to je narlist o 110
procent. Vyrobu v lofiském prvnim
¢tvrtleti vyrazné ovlivnila hospo-

dafska krize. Automobily z NoSo-
vic maji nejvétsi odbyt ve Velké
Britanii, Némecku, Polsku, lzraeli
a Spanélsku. Letodnf vyrobnf plan
bude zaviset na situaci na global-
nim a zejména evropském automo-
bilovém trhu.

Obdobi / Period

Nase Uspéchy / Our Achievements

Production and Sales Results:
1st Quarter of 2010

HMMC company produced over
42,000 cars (Hyundai i30 hatch-
backand CW modelsandKiaVenga)
in the first quarter of 2010. In
comparison to the same period of
last year, the increase amounts to
110 percent. The production in the
first quarter of 2009 was notice-

ably influenced by the economic
recession. Vehicles from NoSovice
are mostly demanded in the Great
Britain, Germany, Poland, Israel
and Spain. This year's production
plan will depend on a situation
in the global and European car
markets.

Leden - Brezen 2010

January - March 2010

: i30 hatchback 22 156
VYROBA i30 cw 7716
PRODUCTION Kia Venga 12 369
celkem / total 42 241
i30 hatchback 22 045

PRODEJ i30 cw 7 811
SALES Kia Venga 11815
celkem / total 41 671

Populqrnl Hyundai i30 presahl mez-
nik pul milionu prodanych vozu

V uplynulém mésici byl prodan
Hyundai i30 s poradovym
¢islem 500 000. Z tohoto poctu
si vice neZ 200 000 vozi i30
naslo své zakazniky na ev-
ropském trhu. Tento mil-
nik je zretelnym dokladem
vysoké kvality modelu i30
a schopnosti oslovit svou
vSestrannosti Siroké vrstvy
motoristid. Hyundai i30 si tak
upevnil své postaveni na vrcholu
svého segmentu. Modelova fada
i30 v karosafskych variantach
hatchback a kombi se drii na
prvnim misté prodejniho Zebficku
znacky Hyundai v Evropé od
svého uvedeni na trh v 1été 2007,
kdy byla jesté dovéazena z kore-
jského vyrobniho zavodu Ulsan.
0d zahdjeni provozu prvniho
evropského  zavodu  Hyundai
v NoSovicich v listopadu 2008
bylo prodano vice nez 150 000
vozli i30 z evropské vyroby
veetné 95 000 vozi i30 prodanych
béhem roku 2009. Pokud bychom
vSechny dosud prodané modely
i30 sefadili do fady za sebou, byla
by tato fada dvakrat delsi, neZ
je vzdalenost mezi NoSovicemi,
kde vozy i30 vznikaji, a Zenevou,
kde se v roce 2007 uskutecnila
vystavni premiéra Ffady i30. Pl
milionu voz( 130 naskladanych
na sebe by vytvofilo véZ, kterd
by byla 154 krat vy$si neZ Mount
Blanc, nejvy$si hora Evropy.

Popular i30 reached Half
a Million Sales Landmark

2010 TOP 1 00 Ultimate verdict onyourcar

Hyundaii

Korean hatch sees off established
rivalsto shootstraightto thetop of
the chartonits Driver Power debut

HATS offto Hyundai! Ithas done what
noKoreanmarque has everachieved
before: walked away with the most
prestigious Driver Power prize of the
lot. You have voted thei30 family
hatchthebestcartoowninthe UK -
and this will cause ashockwave of
respect, jealousyand envy fromthe
‘world’sautomotive manufacturers.
It'shardto overstate themagnitude

everysingleday, thereisno
compromisein choosingitover
more expensive competitors. In
fact, owners can expectgreater
satisfaction andreliability.
So,what'sthekeytothei30’s

Skoda’s Octavia, whichfirst finishedin
thenumberonespotbackin2007, the
130 has proved more satisfying toown
thanmodelswhichclaimtooffer better
quality, greater drivinginvolvement
andstrongerdesirability. According

‘tothe people who drive this Hyundai ‘this caris the cream of the crop..

shocksuccess?Aswith every Driver
Powerchampion, the only routetothe
head of the chartis to excelin every
area. Lastyear, thei30'ssistermodel,
of thisresult. Followinginthetracksof  theKiaCee’d, madeits Top 100 debut
inacrediblesixth place. This time, the
Hyundaihasshotstraighttothetop
initsfirstappearancein oursurvey.
Asmoredrivers getbehind the

wheel, and appreciate the Hyundai’s
strengths, theverdictisunanimous:
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WE'VE revealed the winnersand losersin the Top 100, so nowit’s time
todiveintothe Driver Power data - and lookat each of your 10judging
categories. Over the coming pages, you'll find thestar carsinthe area

thatmattersmost toyou. Whetheritsreliability, performance, build or
comfort, the Results by Categorywill reveal all, as our 100 contenders
arerankedin eachchart. OnPage 28, wename the top performersineach
class, before publishing our manufacturer countdown on Page 30.

22 autoexpress.co.uk Driver Power 2010

Hyundai i30 slavi uspéchy v objemu prodejii i ve vyznamnych soutéZich

Hyundai i30 celebrates great achievements concerning sales and important

contests as well

Hyundai’'s C-segment family
car, i30, last month passed
cumulative sales of 500.000
units worldwide. This land-
mark figure — which includes
over 200.000 units from the
European market — is testa-
ment to the high quality and
broad appeal of the versatile
i30, which has cemented its
position as a leading contend-
er in its segment. The 30, in
hatchback and wagon forms, has
dominated Hyundai’s European
sales charts since its launch in
the summer of 2007, when it was
initially imported from the Ulsan
plant in Korea. Since the opening
of company’s first European plant,
in NoSovice, Czech Republic, in
November 2008, Hyundai has
sold over 150.000 European-built
i30s, including 95.000 examples
during 2009. For example, if all the
i30 models sold so far were lined
up bumper to bumper, they would
cover twice the distance between
NoSovice, where the i30 is manu-
factured, and Geneva, where the
car was first unveiled in 2007.
Stacked on top of one another,
the 500.000 i30s would create
a tower 154 times the height
of Europe’s highest mountain,
Mount Blanc.
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CR pokulhdva v bezpeénosti
v doprave za ostatnimi zememi

Evropské unie

KdyZ v roce 2006 vstoupila v plat-
nost novela zékona €. 361/2000
Sh. o provozu na pozemnich komu-
nikacich (silni¢ni zakon) véetné bo-
dového hodnoceni fidict, vyvolala
reakci v podobé kampané snizujici
jeji vyznam. Zména zakona vSak
s sebou prinesla zklidnéni provo-
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na vjezdech do obci). Nezpochyb-
nitelnou Glohu sehral také pocet
kontrol Statniho odborného dozoru
nad dopravci.

Stejny ddraz je kladen také na
ochranu zranitelnych dcastnikd
provozu na pozemnich komunika-
cich. Pro osvétu cyklistd, chodcl
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Skvarec

The Czech Republic lags
behind other EU Countries

in Traffic Safety

When the amendment to the Act
Nr. 361/2000, Coll., on the road
traffic (the Road Act), came into
force in 2006 including the point
evaluation of drivers, it invoked
a response in the form of a cam-
paign which decreased its im-
portance. A change to the act,
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On the other hand, the above-men-
tioned change in drivers’ behaviour
is also important. The traffic safety
campaigns, such as “You don’t think,
you'll pay!” and others focused on
understanding of the risk of traffic ac-
cidents connected with mator vehicle
driving, organized by the department
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zu a fidi¢i se zacali chovat velmi
ukéznéné. Hned v roce jejiho uve-
deni v platnost tak doSlo ke sniZenf
poctu smrtelnych dopravnich ne-
hod. Po tomto Uspéchu se vSak ne-
hodovost v roce 2007 opét zvySila,
ale ne na pocet usmrcenych pred
rokem 2006. Uplynuly rok 2009
od roku 2000: doSlo béhem néj k
832 (mrtim spojenych s dopravnf
nehodou. Ve snizovani poctu smr-
telnych dopravnich nehod vSak
Ceské republika stale ,pokulhdva”
za zemeémi Evropské unie.

0 tom zda a jaké faktory ovliviujf
snizeni poctu smrtelnych nehod
se da spekulovat. Jednim z as-
pektl je lepsi vozovy park, vyba-
veny modernimi vozidly, s prvky
pasivni i aktivni bezpecnosti, ale
dileZita je také zminéna zména
chovani fidict motorovych vozidel.
Svou roli sehravaji dopravné-bez-
pecnostni kampané v plsobnosti
odboru Ministerstva dopravy CR
BESIP, napr. ,Nemyslis, zaplatis!”
a dal§i zaméfené na uvédoménf
si rizika dopravni nehody spoje-
na s fizenim motorového vozidla.
Velky vliv maji preventivni aktivity
Policie CR, zacilené zejména na
jizdu pod vlivem navykovych latek,
(pravy na Zelezni¢nich prejezdech,
zavadeéni bezpecnostnich auditl
pfi projektovani pozemnich komu-
nikaci a fada opatfeni mést a obci
(napf. instalace ukazatelG rychlosti

i specifickych cilovych skupin —
seniorli a déti - je zapojena Siroka
Skala opatfeni a realizovano mno-
ho preventivnich aktivit.

Cilem Evropské unie i vlady Ces-
ké republiky je sniZit pocet Gmrti
v dopravé na polovinu hodnot roku
2002. Pokud by vSechna opatfeni
byla realizovéna, respektovana
a vnimana jako zavazna Sirokou
fidicskou obci, zcela urCité k nému
dojde. MlZeme k nému pfispét
vlastné my vSichni, kdo jsme
Ucastniky provozu na pozemnich

however, brought calming of road
traffic and drivers began to behave in
a well-disciplined manner. Immedi-
ately in the year of its entering into
force, a number of fatal accidents
dropped. After this success, the ac-
cident rate in 2007 increased again,
but it did not reach the death toll
before 2006. The previous year 2009
was, as far as this is concerned, the
best one since 2000: in this year, 832
people died in connection with car
accidents. As to the decrease in road
accidents, the Czech Republic, how-
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komunikacich - at uz v roli fidice,
pasazéra, chodce, nebo treba cyk-
listy.

Autori: Ing. Jifi Ambros
a Magr. Zuzana Strnadova,
Centrum dopravniho vyzkumu, v.v.1.

ever, still lags behind the EU countries.
The factors influencing the decrease
in fatal accidents can be speculated
only. One of the aspects is the bet-
ter car pool equipped with modem
vehicles which include the elements
of passive as well as active safety.

of the Traffic Ministry of the Czech
Republic — BESIP, play important ro-
les. The preventive activities of the
Czech Police significantly influence
the issue under consideration. The
activities are mainly focused on dri-
ving of intoxicated or impaired dri-
vers, behaviour in railway crossings,
introducing of safety audits in de-
signing of road communications and
a range of provisions made by ci-
ties and towns (e.g. installation of
speed indicators at the entrance to
the towns). The role of the supervision
over the hauliers by the State profes-
sional supervision was also important.
The same impact is put on the prote-
ction of vulnerable participants of road
traffic. A wide range of provisions and
a lot of preventive actions are taken
for the education of cyclists, pedestri-
ans as well as specific target groups
— senior citizens and children.

The aim of the European Union and
the Government of the Czech Republic
is to decrease the death toll by a half
compared to the numbers gained in
2002. If all the provisions were taken,
respected and perceived as binding by
all drivers, it would be surely reached.
We all, who are participants in road
traffic, can contribute to it; either in
the role of a driver, passenger, pedes-
trian, or a cyclist.

Created by: Jiri Ambros
and Zuzana Strnadova,
Centre of Traffic Research
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Ostravu* s vozy Hyundai i30

a Kia Venga

Vyznam bezpe€né dopravy vzlista
zejména v dneSni neustale se zvy-
Sujici hustoté dopravy a je dulezi-
ty také pro samotné automobilky.
Vlyrdbét bezpecnad auta a spliovat
narocna kritéria garantujici tuto
bezpeCnost se totiz neobejde bez
osvéty o spravném chovani (cast-
nikd silnicniho provozu. Spolecnost
HMMC se proto pripojila k bezpec-

nostné-vzdélavaci akci s ndzvem
Spolecné za bezpecngjsi Ostravu,
konané v patek 7. kvétna na naméstf
SNP v Ostravé-Zébrehu. Celodenni
program byl zaméfeny na vychovu
bezpetného a zdravi nechroZujiciho
chovani déti a mladeZe a posilenf
bezpecnosti v Ostravé a okoli. Dé-
tem zde prisli predstavit npli své
prace méststi policisté, hasiti a za-

chranny zdravotni tym. Spole¢nost
HMMC se zaméfila na predstaveni
bezpecnosti svych vozli. FrantiSek
Rasch, specialista z Oddéleni kon-
troly kvality spolecnosti Hyundai
Motor Manufacturing Czech, vysvét-
lil détem i dospélé vefejnosti, jaké
¢asti v auté Hyundai i30 pomahaji
zajistit bezpe€nost oséadky pfi cesto-
vani. Na modelu Kia Venga navic na-

vStévnici vidéli aktivaci airbagt, ke
které béZzné dochazi pfi dopravnich
nehodéch. Zajem déti byl obrovsky
a jejich nadSené reakce ukazaly,
Ze zatit s osvétou spravného chova-
ni v dopravé iz od téch nejmensich
je spravnym nastrojem, jak prispét

k zvySeni  dopravné-uvédomelé-
ho chovéani Gcastnikd  silniéniho
provozu.

Cerpdni benefiti v pribéhu
materske dovolene

Materska dovolend souvisi
s porodem a pééi o narozené
dité. Jeji obvykla délka je 28 tyd-
ni. V pripadé narozeni dvou a vice
déti pak trva 37 tydni. Materskou
dovolenou nastupuje téhotna Zena
6 — 8 tydni pied porodem.
0 datu rozhoduje oSettujici lé-
kar dle stanoveného terminu poro-
du. Formuladf o nastupu na mater-
skou dovolenou obdrzi Zena u svého
oSetfujiciho lékare.

K prohloubeni péce o dité mlze za-
méstnanec nastoupit na rodicov-
skou dovolenou, a to nejdéle do
doby dosaZeni 3 let véku ditéte. Na-
rok na rodi¢ovskou dovolenou
nevznika automaticky. Zamést-
nanec musi o nastup na rodi¢ovskou

dovolenou pozadat zaméstnavatele
a ten mu musi vyhovét. Zadost by
méla obsahovat predpokladany ter-
min navratu do zaméstnani.

Zaméstnanci majf narok na Cerpani
HMMC prispévki na Zivotni po-
jisténi a penzijni pfipojiSténi
pouze v pribéhu matefské
dovolené. Zvyhodnénou nabid-
ku spoleénosti 02, jako jediny
HMMC benefit, mohou pracovni-
ci vyuZivat az do 3 let véku ditéte,
tzn. v priibéhu rodicovské dovolené.
Aby mohl zaméstnanec cerpat
benefity v pribéhu mate¥ske,
pripadné rodi¢ovské dovolené,
musi na mzdovou uctarnu véas
doloZit vSechny nezhytné doku-
menty.

“Together for Safer Ostrava“ with
Hyundai i30 and Kia Venga Cars

The importance of safe traffic is
increasing nowadays, especially in
the current constantly raising traffic
density and it is important for the
car making companies themselves.
Producing safe cars and fulfilling
the demanding criteria guarantee-
ing this safety cannot avoid public
education of the appropriate be-
haviour of road traffic participants.
The HMMC company has, therefo-
re, joined a safety-educating event
called Together for Safer Ostrava
held on Friday 7" May in Ostrava-
Zabreh, square SNP. The whole-day
program was focused on education
of safe and life-not-threatening be-
haviour of children and youth and on
increasing of safety in Ostrava and
its surroundings. The police, health
and fire-fighting teams came here
to explain the content of their work

to children. The HMMC company
focused on introducing the safety
features of its cars. Franti$ek Rasch,
a specialist from the Quality Con-
trol Department of Hyundai Motor
Manufacturing Czech, explained to
the children as well as the adults
which components of Hyundai i30
car help to ensure the safety of the
crew when travelling. With the Kia
Venga model, the visitors could see
the demonstration of airbags acti-
vation which are activated normally
during car accidents. The interest of
children was huge and their enthu-
siastic reactions have shown that
starting with public education of
appropriate traffic behaviour from
the smallest ones is the right tool to
contribute to the improvement in the
traffic-conscious behaviour of road
traffic patricipants.

Utilization of Benefits within

Maternity Leave

Maternity leave is related to
a hirth and care of a new-born
child. Its usual length is 28 weeks.
In case of a multiple birth the
maternity care lasts 37 weeks.
A pregnant woman enters her
maternity leave 6 - 8 weeks be-
fore birth. The date is specified
by attending doctor according to
a defined term of birth. Maternity
leave entering form will be pro-
vided by attending doctor.

An employee may also enter the
parental leave that serves for
a child care extension. The pa-
rental leave may last until a child
is 3 years old at most. A claim
for parental leave does not
ariseautomatically. Anemployee

has to ask employer for entering
a parental leave and the employer
must agree. The request should in-
clude supposed term of return to
employment.

Employees have a claim to uti-
lize HMMC benefits for life and
pension insurance only during
the maternity leave. Favo-
rable offer of the 02 company,
as the only HMMC benefit, may
be utilized until a child is 3 years
old, i.e. during parental leave.
An employee must deliver all
necessary documents to the
payroll in time to utilize bene-
fits within maternal or paren-
tal leave.



Informace pro zaméstnance / Information for Employees

Zlepsovaci navrhy
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Radi bychom vas seznamili se
Systémem zlepSovacich navrhi,
ktery byl v naSem zavodé spus-
tén 1. dubna 2010. Jeho icelem
je dat kaZzdému zaméstnanci
HMMC moznost pfijit s dobrym
napadem na zlepSeni, ktery
miiZe byt, po jeho aplikovani a
efektivnim fungovani, odménén.
Navrhy na zlepSeni by se mély ty-
kat zejména zvySeni kvality, Gspor
nakladd, zvySeni bezpecnosti, zefek-
tivnéni prace, zlepSeni pracovnich
postupl, snizeni nepriznivych dopa-
di na Zivotni prostiedi a podobné.
Uspé$ny névrh miZe byt odmaném
az 10 tisici K¢ podle vySe Gspor na-
klad(i a vyuZiti. Jednou ro¢né se oce-
ni i tfi nejlepsi navrhy a tfi nejlepsf
oddélent.
Postup je nasledujici:

vypsat a odevzdat formuldr s popi-

sem navrhu na zlepSeni

registrace navrhu v systému

GOMS

prvni zhodnoceni ndvrhu v rdmei

daného oddéleni

druhé zhodnoceni navrhu a schva-

leni v rémci Oddéleni kontroly

kvality

pripadna odmeéna
Na kazdém oddéleni jsou urceny
osoby zodpovédné za registraci
a prvni ohodnoceni ndvrhu, které bu-
dou také formuldr distribuovat.

Povérené osoby: / Key persons:

Innovation Suggestions

Let us inform you about the Inno-
vation suggestion system which
started in our company on the
1¢ April 2010. The purpose of the
system is to give an opportunity to
every HMMC employee to come
with some good improvement
idea which can be rewarded after
its effective application.

Silvie Badové (Nakup / Purchasing), Toméas Drexler (Lakovna / Paint),
Jan Laboj (Pravni / Legal), Pavel Smida (Pfevodovkarna / Transmission),
Radim Stefka, Miroslav Bal$anek, Petr Tomis, Milan Soukal, David Aust, Lu-
cie Valova (Udrzba / Maintenance), Josef Babacek, Jung A Kwon (Nakup
a vyvoj dilii / Parts Development), Tomas Poliak (Rizeni vyroby a pla-
novani / Production Management), Ingrid Kamenskd (Sprava budov
a 0ZP / Facility & Environment), Alexandra Krempaské (Finalni montaz /
Assembly), Zuzana Vichova (Lidskeé zdroje / Human Resources), Barbora
Sandtnerova (Finance), Oh Kyeong Sik (IT), Jifi Kadéra, Jan Horék, Aneta
Mertova, Petra Krutilova (Svafovna / Welding), Katerina Jurickova (Vnitini
zaleZitosti / General Affairs), David Luke$ (Podpora prodeje / Sales
Support), Daniel Horak, Mun Su Woong, Martin Klus, Pavel Méra, Hana
Kuricovd, Pavel Hejcman (Kontrola kvality / Quality Control), Martin
Salamon (Zajisténi kvality / Quality Assurance), Jung Seung Ha (Lisovna/
Stamping), Lumir Hrab¢ak (Vnéjsi vztahy / Public Relations).

Hodnoceni zaméstnancu

HMMC

Prvni étvrtleti roku 2010 probéhlo
tradicné ve znameni hodnoceni
pracovniho vykonu MT (Manage-
rial Track) a TT (Technical Track)
zaméstnanci. Hodnoceni vykonu
MT pracovnikii za rok 2009 se
konalo na konci ledna a v priibé-
hu prvni poloviny dubna pak byli
hodnoceni TT zaméstnanci, a to
za 1. kvartal letoSniho roku.

Hodnoceni MT zaméstnancii
Proces hodnoceni zahrmuje nékolik fazi
— vlastni sebehodnoceni, hodnoceni
nadfizenym a nastaveni pracovnich
cili pro ndsledujici rok. Hodnocenf
pracovniho vykonu za rok 2009 se
tykalo celkem 334 MT zaméstnancd,
ktefi nastoupili nejpozdé&ji 1. zafi 2009,
a vztahovalo se na cely uplynuly rok.
Nastaveni pracovnich cilli pro leto$ni
rok probihalo v prvnf poloving brezna.
Vlysledek hodnoceni ovlivnil wsi vy-
konnostniho bonusu, ktery byl jedno-
razové vyplacen v dubnové mzdé. Mél
také vliv na pfipadny pracovni postup
a platovy nartst. DalSi hodnoceni MT
zaméstnancl se uskutecni pocatkem
roku 2011.

Hodnoceni TT zaméstnancii

Hodnoceni za 1. Ctrtleti se tykalo
1477 vyrobnich zaméstnancl a 78
Group Leaderdl. Hodnoti se tfi kri-
téria — dochdzka do zaméstnani,
kvalita odvadéné prace (Skill Level)

@& HYUNDAI

a pristup k préci. Naproti tomu kri-
téria pro GL vychazeji predevSim
ze schopnosti vedeni zaméstnan-
cl a dodrovani zasad BOZP, fizeni
a zajisténi kvality a persondlniho ma-
nagementu.

Na zékladé vysledki hodnoceni tak
budou TT zaméstnanclim vyplaceny
kvartalni odmeény, pfipadné dojde
k jejich pracovnimu povySeni. Dalsi
hodnoceni TT pracovniki probéhne
zaCatkem Cervence.

Suggestions should be mainly focused
on quality improvement, cost saving,
safety, increasing work efficiency, im-
proving work instructions, elimination
of bad environment influence etc. Suc-
cessful suggestion can be rewarded up
to 10 thousand CZK, depending on cost
saving extent and utilization. Once a
year three best suggestions and three
best departments will be rewarded as
well.
The procedure is as follows:

the suggestion is described on a

form and then handed over to de-

partment’s key member

registration in GAMS

the first judgment of suggestion by

department

the second judgment and approval

of suggestion by Quality Control

Department

possible award
There are key persons responsible for
registration and the first judgment of
suggestions in each department. They
will also distribute the forms.

Appraisal Process of HMMC

Employees

In the first quarter of 2010 the
work performance appraisal of
MT (Managerial Track) and TT
(Technical Track) employees
was realized. The performance
appraisal of MT employees for
2009 took place at the end of Ja-
nuary. For the first quarter of 2010
TT members were appraised wi-
thin the first half of April.

Managerial Track Appraisal

The appraisal process includes seve-
ral stages — self-appraisal, evaluation
by superior and goals setting for next
year. Work performance appraisal of
total 334 MT members for 2009 refer-
red to those employees, who entered
the company on 1% September 2009
the latest and the evaluated time peri-
od covered the whole past year. Goals
setting for this year was held in the
first half of March.

Appraisal result affected the amount
of performance bonus that was paid
within April salary. The result in-
fluenced also potential promotion
and salary growth. Next evaluation
of MT employees will take place at the
beginning of 2011.

Technical Track Appraisal

The appraisal for the first quarter con-
cemed 1477 production employees and
78 Group Leaders. Three criteria are
assessed - attendance, quality of work
(Skill Level) and approach to work. Eva-
luation of Group Leaders is focused on
leading skills, observance of Health and
Safety rules, quality management and
assurance and HR management skills.
Based on evaluation  results,
TT employees will be paid a quar
terly bonus or they will be eventu-
ally promoted. Another appraisal
of TT members will be done at the be-
ginning of July.

www.hyundai-motor.cz



Jak je neznate / What you wouldn’t expect

Petr a Roman Smolkovi: , Tési-
me se na kazde nove platno.*

Kdyz se talent spoji s pecli-
vosti, spravnou technikou,
vasni a radosti z kazdého
tahu Stétce, pak vznikaji dila
velkych mistri. JiZ po staleti
pfi pohledu na jejich obrazy
ztracime dech. Podobné tomu
bylo béhem rozhovoru s brat-
ry — dvojéaty — Smolkovymi.
Ucarovali jim malifi 17. a 18.
stoleti a svij volny cas travi
malovanim kopii nejkras-
néjsSich dél tohoto obdobi.
Pod jejich rukama tak znovu
ozZivaji obrazy nejvlivnéjSich
umélci minulych stoleti...

Petie, Romane, jak jste v sobé
objevili dar malovat?

Petr: V rodiné nikdo malovat
neumi, u nas obou se ale tento
talent zacal projovavat uz v dét-
stvi. Na zakladni Skole nas uci-
telé posilali na vytvarné soutéze,
které jsme vyhravali. Pak jsme se
pfihlasili na uméleckou Skolu, ale
kdyZ jsme zjistili, Ze bychom moh-
[i ugit ucitele, odesli jsme.
Roman: UCitelé se nas tam ptali,
jak maji kreslit (Gsmév). Kvili by-
valému reZimu jsme nestudovali
ani umeéleckou stfedni Skolu a v
kresleni se zdokonalovali sami.
Rozvijeli techniku. Po vojné jsme
odletéli do USA, kde nds malova-
ni sedm let Zivilo.

Pro koho jste tam pracovali?
Roman: Malovali jsme repro-
dukce pro spolumajitele sité
hotell Hilton pana Walshe. Petr
na potatku naSeho pobytu v USA
pracoval jako plavEik v jednom
z jeho hoteld. KdyZ jednou fekl,
Ze umi malovat, a pfinesl ukazky
nasi prace, Walshovi byli nadSe-
ni. Zajimali se o uméni a obrazy
s naboZenskou tematikou, na kte-
ré se specializujeme, je fascino-
valy. Postupem ¢asu jsme malo-
vali i obrazy vlastni jako vyzdobu
stén hoteld.

Vase malby jsou nadherné
a nezadaji si s fadou repro-
dukci. Jak se ¢lovék miZe
sam vypracovat?

Petr: Zdokonalovat jsme se za-
¢ali v 16, 17 letech. Tehdy jsme
poprvé zacali malovat olejem na
platno kopie ze 17. a 18. stole-
ti. ZlepSovali jsme se v technice.
NavStévovali jsme muzea v USA
a prohlizeli si nedokontené ob-
razy mistrli, ze kterych se dalo
hodné vypozorovat.

Roman: Naucili jsme se, jak si
nachystat platno a jaké barvy
pouZit. Jak je spravné namichat,
zvolit vhodny odstin. Pfi samotné
malbé pak musite mit dar vidéni.
Mame uzZ i vycvicené oko, pozna-
me, co je dobry obraz a ktery je
Lurychleny”, odbyty. Tim hlavnim
je vSak talent. Dobry obraz totiZ
nedélaji kvalitni barvy, Stetce
nebo platno, ale talent toho, kdo
je umi spravné poufzit.

Jak dlouho trva malba jedno-
ho obrazu?

Petr: Namalovani jednoho obra-
zu trvé tfi aZ ¢tyfi mésice. Malu-

jeme obrazy v pivodni velikosti,
nejCastéji ve formatu 180 x 120
centimetri. Pracujeme v ateliéru
v podkrovi, kde trdvime vétSinu
vikendd. Nejvic nas tési malovat
sloZité obrazy s nérotnou techni-
kou. Ty nas inspiruji se stale zdo-
konalovat.

Bratfi Petr a Roman Smolko-
vi, 35 let, pracuji 6 mésici
v HMMC na findlni monta-
Zi. Pred timto zaméstnanim
pracovali 7 let v USA, kde
malovali obrazy pro spolu-
majitele sité hotelii Hilton.
Do prace dojizdéji z Nového
Ji¢ina. Ukazky jejich repro-
dukci i vliastni prace najdete
na Facebooku na profilu Petr
Smolko (http://www.face-
book.com/people/Petr-Smol-
ko/100000390140457).

Pefr and Roman Smolko: “We are look-
ing forward fo every New Canvas.”

When talent is joined to care-
fulness and the right technique,
passion and joy from every move-
ment of the brush, then the master-
pieces come into existence. For
centuries we have been out of our
breath while looking at their paint-
ings. It was similar during the
interview with the Smolko twin
brothers. They have always been
charmed by painters of the 17" and
18" centuries and they spend their
leisure time painting copies of the
most beautiful works of this pe-
riod. Their hands thus give life to
paintings of the most influencing
artists of the previous centuries...

Petr, Roman, how did you disco-
ver the gift of painting in you?
Petr: Nobody can paint in our family.
However, this gift started to be evident
as early as in our childhood. While at-
tending the basic school, our teachers
used to send us to painting competi-
tions and we used to win them. Then
we enrolled at the fine art school and
when we found out that we could
teach our teachers, we dropped out.
Roman: The teachers there used to
ask us how they should paint (smi-
ling). Due to the former political re-
gime, we did not study at the school
of arts and we were improving our
painting by ourselves. We were de-
veloping our technique. After service
in the army, we left for the USA and
for seven years, we were making our
living from painting there.

Who did you work there for?

Roman: We were painting reprodu-
ctions for a co-owner of the Hilton
hotels chain, Mr. Walsh. At the be-
ginning of our stay in the USA, Petr
was working as a life-guard in one of

Mr. Walsh’s hotels. Once he had said
that he could paint and he had brou-
ght some examples of our work, the
Walshes were excited. They were
interested in paintings with religious
themes, in which we are specialized.
They were fascinated by them. Later
we painted even our own paintings
for wall decorations of the hotels.

Your paintings are beautiful and
they do not take rank with a ran-
ge of reproductions. How can
a man work his way up by him-
self?

Petr: We started to improve oursel-
ves at the age of 16 and 17. Then
we first started with oil painting on
canvases. They were copies from the
17" and 18" centuries. We were im-
proving ourselves in the technique.
We used to visit museums in the USA
and we were examining unfinished
paintings of the masters, from which
one could observe much.

Roman: We learnt to prepare a can-
vas and to use the appropriate colors.
How to mix them correctly and how
to choose the best shade. During the
actual process of painting, you have
to have a gift of seeing. Our eyes
are already trained. We do recogni-
ze which picture is good and which
one is “hasted” and has been given
a short shrift. The main thing is talent.
The good picture does not depend on
good colors, brushes or canvas, but
on the talent of the man who can use
them appropriately.

How long does it take to paint
one painting?

Petr: Painting of one picture takes
about three or four months. We paint
pictures in their original sizes, most of-
ten in the format of 180 x 120 centime-
ters. We work in a studio in a loft, whe-
re we spend most of our weekends.
We like painting complex pictures with
a demanding technique most. They
inspire us to improve ourselves a lot.

Brothers Petr and Roman Smolko,
35, have been working in HMMC
in the Final Assembly for 6 mon-
ths. Before they were working in
the USA for 7 years. There they
were painting pictures for co-
owners of the Hilton hotel chain.
They commute to work from Novy
Ji¢in. The examples of their re-
productions can be seen on Face-
book on the profile of Petr Smolko
(http://www.facebook.com/peop-
le/Petr-Smolko/100000390140457).
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Co byste méli védét o...

What you should know about....

... KATEGORIZACI PRACE

@ Povinnost provést kategorizaci prace uklada zakon €. 258/2000 Sb.

® V ramci procesu kategorizace prace posuzujeme faktory, které mo-
hou ohrozit zdravi zameéstnance (pro HMMC to jsou napf. hluk, vibra-
ce, svalova zatéz, pracovni poloha).

@ Kazdou praci na zakladé hodnot téchto faktor( zarazujeme do jedné
ze Ctyr kategorif:
- kategorie 1 — bezrizikova
- kategorie 2 — riziko pro citlivé jedince
- kategorie 3 — dochdzi k prekracovani hygienickych limitli a musf
byt prijata opatfent (technicka, organizacni) nebo pridéleny ochranné
pracovni pomUicky
- kategorie 4 — vysoké riziko poskozent zdravi. Musi byt pfijata opat-
feni (zména technologie nebo vybaventi).

® Kategorizace prace byla v HMMC zahdjena na podzim minulého
roku. Jedna se o narocny proces, ktery zahrnuje:
- vytipovani pracovnich mist, kde mdze dojit k prekroceni hygienic-
kych limitd
- provedeni mérenf, vyhodnoceni vysledkd akreditovanym zdravotnim
(stavem, ktery o kazdém z nich vypracuje protokol
- vypracovani navrhu na zafazeni praci do kategorii se stanovenim
podminek, které eliminuiji pfipadna rizika, a predani Krajské hygienic-
ké stanici (dale KHS)
- provedeni mistniho Setfeni KHS na nasich pracovistich a vydani
rozhodnutf, které je pro nasi spolecnost zavazné.

® \/ dosavadnim priibéhu kategorizace prace dosud nedoslo ke zjisté-
ni, Ze by hygienické limity byly v HMMC prekradovany natolik, aby
prace musela byt zarazena do 4. kategorie. To mj. znamend, Ze vedle
2vlastnich opatfeni naSim zaméstnanclim zatim nevznika nérok na
poskytovani priplatku za ztiZené pracovni prostredi.

@ V prvni poloving kvétna jsme KHS predali vSechny zbyvajici navrhy
kategorizace prace. Realny termin pro kone¢né rozhodnuti ze strany
KHS je konec ¢ervna letosniho roku.

... WORK CATEGORIZATION

® A duty to realize the work categorization results from the Act Nr.
258/2000, Coll.

® Factors that can threaten health of an employee are measured
within the categorization process (for HVIMC these are e.g. noise,
vibrations, muscle burden, work position).

® Every work, based on these factors figures, is classified into one of
four categories:

- category 1 —no risk

- category 2 — risk for sensitive individuals

- category 3 —hygienic limits are exceeded, measures must be taken
(technical, organizational) or personal protective equipment must be
distributed

- category 4 — high risk of health damage. Measures must be taken
(change of technology or equipment).

® Work categorization was launched in HMMC last autumn. It is a de-
manding process that includes:

- pointing out to workplaces where hygienic limits can be exceeded
- realization of measurements, evaluation of results by the accredi-
ted health institute that will draw up a report about each measure-
ment

- elaboration of suggestion concerning work categorization with the
determination of conditions that will eliminate possible risks and
forwarding to the Regional Hygiene Station (RHS)

- realization of RHS local investigation at our workplaces and relea-
sing a decision obligatory for our company.

@ Up to now there was no detection, within the work categorization,
that hygienic limits were exceeded so much in HMMC that work
would have to be classified into the 4th category. Among others it
means that our employees, besides specific measures, do not have
the claim for providing the extra pay for difficult working environ-
ment so far.

® The Health & Safety Section handed over all remaining suggestions
of work categorization to RHS in the first half of May. RHS final deci-
sion should be delivered by the end of June.

Analyza tréninkovych potreb (ATP)

Vzdélavani a rozvoj zaméstnancl bezespo-
ru patfi k prioritdm kazdé spolecnosti a je
nedilnou soucasti strategickych investic
Uspésné fungujicich firem. Efektivni vzde-
|avéani musi byt zaloZeno na jasné iden-
tifikovanych potfebach, které vychazeji
ze strategie a cil spolecnosti. Proto sekce
vzdélavani Oddélent lidskych zdrojti zahaji-
la na pocatku tohoto roku projekt Analyzy
tréninkovych potreb (ATP) zaméreny na MT
zaméstnance ve vyrobé i administrative.
Utelem ATP je vytvoFen strukturovaného
systému rozvoje a zvySeni kvalifikace za-
méstnanc.

Analyzu provadéli ¢lenové sekce vzdelava-
ni formou osobnich pohovort s vedoucimi
oddéleni, sekci a vybranymi zaméstnanci
jednotlivych oddéleni. Cely projekt zacal
v lednu letoSniho roku, trval pfiblizné tfi
mésice a byl zaméfen na zjiSténi Grovné
meékkych (tzv. Soft Skills, kam patfi napr.
komunikace, vyjednavani, prezentaéni

dovednosti a tymova préce), vidcovskych

(tzv. Leadership), jazykovych a pocitaco-
vych dovednosti naSich zaméstnanc(.
Celkem bylo provedeno 66 pohovort, které
prinesly sekci vzdélavani cenny prehled o
soucasném stavu vzdélavani v HMMC a
také o tréninkovych potfebach jednotliveli i
celych oddéleni.

Vlystup ATP bude pouZit k vytvoreni efek-
tivniho systému vzdélavani zaméfeného na
podporu rozvoje jednotlivych zaméstnan-
cl. Na zékladé ziskanych informaci bude
nastaven novy systém Skoleni urcenych
vedoucim sekei a oddélent (tzv. Leadership
System) a také novy systém kompetenc-
nich Skoleni (tzv. Soft Skills) uréeny MT
zaméstnancim.

Doufame, Ze diky zavedeni nového systé-
mu vzdélavani zvySime spokojenost, moti-
vaci a (roven rozvoje naSich zaméstnanc(.
Sekce vzdélavani do budoucna planuje
provést tuto analyzu také pro TT zamést-
nance.

Training Needs Analysis (TNA)

Education and development of employees
are the highest priorities for each compa-
ny and are also a major part of strategic
investment of the successful firms. Effec-
tive education must be based on clearly
identified needs which come from the
company’s strategy and goals. Therefore
from the beginning of this year the Educa-
tion Section of Human Resources Depart-
ment had started Training needs analysis
(TNA) project focused on MT employees
in production and administration divisi-
on. The main purpose of TNA is to create
a structured system of development and
increase employees” qualification.

The analysis was done by the Education
Section members in the form of personal
interviews with heads of departments,
sections and selected employees of each
department. The whole project started
in January this year. It took about three
months and was aimed at detecting the
level of soft (e.g. communication, negoti-

ation, presentation skills and team work),
leadership, language and computer skills
of our employees. Total of 66 interviews
were done which brought to the Education
Section a valuable overview of the current
status of education and training needs of
individuals and departments in HMMC.

The TNA outcome will be used for creating
an effective system of education aimed at
encouragement of each employee develop-
ment. A new training system for heads
of sections and departments (Leadership
System) and a new system of competen-
cy trainings (Soft Skills), assigned for MT
employees, will be set up on the basis of
gathered information.

We hope that by implementing a new
system of education we will increase
satisfaction, motivation and level of our
employees” development. The Education
Section also plans to realize this analysis
for TT employees in the future.



HMMC vas zve na Hyundai

Family Day

T A )

Sobota 26. 6. 2010 bude patfit
specialni akci pro zaméstnan-
ce firem sidlicich v Primyslové
z6né NoSovice a jejich rodinné
prislusniky. Celodenni program
zatne na prostranstvi pred admi-
nistrativni budovou HMMC v de-
vét hodin a potrvéa do osmnécté
hodiny. O zabavu vSech pfitom-
nych se postard fada umélcd,
chybét nebudou ani atrakce pro
déti. Nejmensi navstévnici si bu-
dou moci zaskakat v nafukovacim
hradu, pro star$i déti je pfipra-
veno napfiklad rodeo. Program
dale nabidne nékolik soutézi.
Dospélé jiste potéSi kompono-
vany padiovy program, ve kterém
si pfijdou na své priznivci folku,
kapely Beatles, ale také pop-roc-
ku. V rdmci Hyundai Family Day
se na jeviSti uskuteCni soutéz
ve volné disciplingé jako je zpév,
tanec, pantomima apod. uréena
pro amatéry jednotlivce i sku-
piny z rad zaméstnanci HMMC
a rodinnych pfislusnikd o hodnot-
né ceny. K jidlu a osvéZzeni budou
pfipraveny stankové speciality.
Akci chysta Oddéleni vnitfnich

zaleZitosti a v téchto dnech, kdy
ctete vytisk HMMC News, jejf
pfipravy vrcholi. ,Hyundai Family
Day se letos uskutecni poprvé.
Ocekavame velky zajem o akci
ze strany zaméstnanc HMMC.
Chceme, aby se zde vSichni dob-
fe pobavili, proto jsme vymys-

leli pestry program,” prozradil
zakulisi organizace dne Pavel
Rokyta, manaZer Oddéleni vnitf-
nich zaleZitosti. ,Hyundai Family
Day bude dnem pro samotné za-
méstnance a jejich rodiny. Ne-
formalnim setkanim a zabavou,”
doplnil.

Za spoleénost HMMC vés srdec-
né spolu s vaSimi rodinami na
tuto akci zveme a doufame, Ze
si spole¢né uZijeme pékny den
plny zabavy a relaxace. V nasle-
dujicich vydanich Expressu vas
budeme o pfipravach pribézné
informovat.

HMMC invites you to Hyundai

Family Da

Saturday 26" June 2010 will belong
to a special event for employees of
companies residing in the Industrial
Zone NoSovice and their family mem-
bers. The whole-day program will be
held in the area in front of the HMMC
Administrative building from 9 am
and will be finished at 6 pm. Many
artists will ensure a good entertain-
ment for all attendees, the attractions
for children will not be missing either.
Several competitions will be a part of
the program. The smallest ones will
be able to jump in the inflatable cast-
le, for the older children a rodeo will

be prepared, to name a few parts of
the program. The grown-ups will for
sure be pleased with various stage
program prepared for the folk lovers
as well as those who are keen on
Beatles or pop-rock. Within Hyundai
Family Day there will be an open
competition (singing, dancing, panto-
mime etc.) for the amateur individuals
and groups from HMMC employees
and their relatives held on the stage.
Winners will receive valuable prices.
One could taste meals and drinks
too. The event is being prepared by
the General Affairs Department, and
in these days, when you are holding
the current issue of HMMC News in
your hands, its organization reaches
a peak. “Hyundai Family Day will be
held this year for the first time. We
expect a huge interest in it among
HMMC employees. We want them to
spend an amusing day here therefore
we have prepared a varied program,”
Pavel Rokyta, General Affairs De-
partment manager revealed from the
backstage of the event organization.
“Hyundai Family Day will be a day for
the employees themselves and their
families. A non-formal meeting and
an entertainment,” he added.

Let us cordially invite you and your fa-
mily members to the Hyundai Family
Day. We hope to enjoy a great day
full of fun and relaxation. You will be
continuously informed about the pre-
parations in the next Express issues.




Tipy na vikendy / Weekend Tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
Kiss - Sonic Boom . X koncert
Over Europe 2010 21.5.(13:00) LEL Sz concert
Gioacchino Rossini - ) Divadlo Antonina Dvoraka
L"ltaliana in Algeri 2215, L Antonin Dvorak Theater opera

L ) Divadlo loutek Ostrava détské predstaveni
Plnel 2 23.5.(10:00) Theater of Puppets, Ostrava performance for children
Hrad zamilovanych 28.5 Slezskoostravsky hrad akce pro vSechny
Castle of Love o Ostrava Castle event for everybody
Mamas and Papas 28.5.(19:30) Elno ana f"m.

una Cinema movie
: . Klub Marley tanecni party
Indy & Witch, DJ Lowa 28.5.(20:00) Marley Club Fr T
Arrows Ostrava X Kotlarka Praha 29. 5. (13:00) IS s Ost_rava i el 2l
Arrows Ostrava field baseball game
Veselé Z00 30.5. (10:00) Dim kultury mésta Ostravy akce pro déti
Cheerful Z0O T House of Culture, Ostrava event for children
Africky tanec ) Kulturni déim K-Trio seminar
African Dance <A, 1000C K-Trio Community Center seminar
John Mayall - Tour 2010 4.6.(19:00) CEZ Arena Koncer
concert
Janackdv maj 2010 4.6.(19:30) Janackova konzervator koncert
Janacek May 2010 T Janacek Conservatory concert
Jazz Open Ostrava 2010 1.6, Slezskoostravsky hrad jazzovy fesnval
Ostrava Castle jazz festival

VirtuaIni vesmir 12. 6. (18:00) Hvézdarna a planetarium J. Palisy akce pro vSechny
Virtual Universe T J. Palisa Observatory event for everybody

Zdroj / Source: http://www.ostravainfo.cz
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Vedeli jste, ze...?

Pouhy mésic po uvedeni nového modelu Hyundai ix35 na trh presa-
hl pocet objednavek od evropskych zakaznikl hranici 33 tisic vozd,
¢imz byla prekonana veskera ocekdvani vyrobce. Sériové provedeni
nového dynamického SUV segmentu C mélo premiéru na Zenevském
autosalonu a zajem zakazniki z celé Evropy o zakoupeni atraktivni
novinky od té doby nepolevuje. Behem prvniho mésice na trhu spinil
Hyundai ix35, doddvany s priikopnickym zaruénim paketem , Triple 5,

témér 70% plénu rocniho prodeje.
|

Did you know that...?

Hyundai has announced that European orders for the new ix35
have passed the 33.000 mark, surpassing the company’'s expectati-
ons. Having received its public debut as a production vehicle at the
Geneva Motor Show, interest in the ix35 has proven to be high, with
consumers across the continent eager to purchase this dynamic new
C-segment SUV. The ix35, which comes with the company’s ground
-breaking “Triple 5" customer support package, has reached almost
70% of its annual sales target in the first month alone.

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.o. pro zaméstnance spolecnosti
Adresa: Primyslova zéna NoSovice, Nizni Lhoty 700, 739 51, Ceska republika, tel.: +420 596 141 660, fax: +420 596 141 901, www.hyundai-motor.cz
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