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Novinky z automobilového prdmyslu / News from the Automotive Industry

Jedete-li na jih k mori,
nevyhnete se jizde
po placenych dalnicich

V' okolnich zemich se neobejdete
bez dalni¢nich znamek nebo placenf
myta. Jedinou zemi, kterd poplatky
nevyzaduje, je Némecko. V Ra-
kousku, ve Slovinsku, ve Svycarsku
a na Slovensku musite vylepit kla-
sicky kupon, ktery znate i z Ceska;
v Madarsku si koupite jen registraci
vasi pozndvaci znacky do systému,
kontrola je elektronickd. V Chor-
vatsku nebo v Srbsku se plati myto
na mytnych branach, stejné jako
v Italii a ve Francii. Papirové znamky
je nutné vylepit i v Bulharsku, kam
mifi stale vice Cechdl. Zahranitni
znédmky v Cesku bging seZenete
na pobotkach Ustfedniho automo-
toklubu CR (UAMK), ale mivaji je
i mnohé sménarny v nakupnich cen-
trech, samozfejmé vidy s prislus-
nou pfirazkou. Znamek byva dost
na trase na Cerpacich stanicich
a uSetfite néjakou tu korunu. Oba-
vy 7 jazykové bariéry také nejsou
namisté, ve vSech zemich, kde je

No§ov’ii:k? Hyundai je le-
tos v zisku

Sériova vyroba ve spolecnost
HMMC zacala v listopadu 2008
modelem Hyundai i30. V bfeznu
2009 pribyl druhy model Hyundai
i30cw a v listopadu 2009 treti
Kia Venga. Z téchto divodl méla
spoleénost stanovenu postupnou
nabéhovou kfivku, kdy postupné
na mésiéni bazi navySovala vyro-
bu, véetné rozjezdu druhé smény
od zari 2009. ,Myslim, Ze neexis-
tuje v Evropé automobilka, kterd
by byla prvni rok po rozjezdu v
zisku,” konstatoval Petr Vanék z
HMMC. NoSovicka automobilka
nema problémy s odbytem, pro-
to se ji za prvni ¢tvrtleti podafilo
dosahnout pfi trzbach 11,4 mi-
liardy korun zisku 176 miliond.
.Meziroéni narlst vyroby za prvni
Ctrtleti je 110 procent, konkrét-
né 20.000 vyrobenych aut v roce
2009 proti 42.000 v letoSnim
roce, “ dodal Vanék.

30. ¢ervna 2010
Lidové noviny

znédmka potfeba, vystacite s vyra-
zem ,autobahnvignette”. Podrob-
né informace o silnicich najdete
na strankach UAMK - www.uamk.
cz pod zalozkou infoservis/turistic-
ké informace. Autoklub prodava
i dalniéni zndmky okolnich zemi:
v centréle v Praze Na StrZi non-
stop 24 hodin, v béZnych otvira-
cich dobach na pobogkach UAMK,
autoklubu ABA a CK Autoturist ve
vét§ich méstech (krajska a statu-
tarni).

Z tisku / From the Press

Marketingova kampaii Hy-
undai pouzije socialni sité

Byt konzervativni zda se neni stylem
znacky Hyundai v téchto dnech. Pro-
deje Hyundai rostou a stejné tak trzni
podil, zejména diky vyrobé aut, kte-
ra maji lidé radi, a jejich priibojnym
marketingem. Nedavno spole¢nost
ozndmila plany pro marketingovou
kampari zaloZenou na zakaznicich, jeZ
bude stavét na socialnich sitich. Plan,
nazvany Necenzurovano, umozni za-
kazniklim vytvaret hodnotici videa
aut Hyundai, ktera byla nahrana na
Hyundai YouTube stranku a mohou
byt také nahrana na vlastni YouTube
stranku daného zakaznika. Hyundai
zachytil tato videa béhem navstév
obchodnich center v uplynulych dvou
meésicich. Kampan vyuziva dfivejSich
zékaznikl pro osloveni zakaznik(i no-
vych. ,Hyundai kanal Necenzurovano
vychézi z pohledu, Ze zakaznici jsou
nejvice ovliviiovani jinymi zakazniky,
takZe jsme zaznamenali rozhovory
lidi v naSich autech a zakomponovali
je do celistvé kampané,” fekl Chris
Perry, viceprezident pro marketing
z Hyundai Motor America.
4. ¢ervence 2010,
Montgomery Advertiser

* Clanky mohou byt s ohledem na prostor kraceny.

Are you travelling to the Sea
to the South? You will not
evade Paid Motorways

You cannot do without tax discs or
toll payment in the neighbouring
countries. The only country which
does not demand the fees is Germa-
ny. In Austria, Slovenia, Switzerland
and Slovakia you have to stick on the
disc that you know from the CR. In
Hungary, you will buy only registra-
tion of your registration number to
the system, the check is electronic.
In Croatia and Serbia, the toll is paid
in toll gates as well as in Italy and
France. The paper discs must be

Hyundai from NoSovice is
Profitable This Year

The mass production started in
November 2008 with Hyundai
i30 model. In March 2009 the
second model of Hyundai i30 cw
followed and in November 2009
it was Kia Venga. For these rea-
sons the company set a gradual
entering curve while it continu-
ally increased its production on
a monthly basis together with the
second shift launch in September
2009. “I think there is no other car
making company in Europe which
would make a profit only a year
after its launch,” Petr Vanék from
HMMC said. This year, the compa-
ny has no problems with demand
therefore it has made a profit of
176 million CZK by takings of 11.4
billion CZK. "Year-on-year produc-
tion increase made 110 pct in the
first quarter, i.e. 20,000 cars in
2009 in comparison to 42,000 cars
this year,” Vanék explained.

30" June 2010

Lidové noviny

stuck on in Bulgaria to which more
and more Czech tourists are heading.
The foreign discs are available in the
CR at the subsidiaries of the Central
Car Club (UAMK) but many exchange
offices in the shopping centres (of
course with relevant surcharges)
offer them too. The tax discs are also
available on the route at filling stati-
ons and you will save some money.
You need not concern about the lan-
guage barriers, in all countries whe-
re the tax discs are needed you will
do with an expression ,autobahn-
vignette”. The detailed information
about the motorways is to be found
at the UAMK — www.uamk.cz on the
page infoservis/turistické informace.
The club sells the tax disc for ab-
road as well: In its headquarters in
Prague Na StrZi non-stop 24 hours,
in its subsidiaries in common ope-
ning hours, in the car club ABA and
Autoturist travel agency in cities (re-
gional and corporate towns).

Hyundai Marketing Campaign
to use Social Networking

Standing pat just doesn’t seem to be
Hyundai's style these days. Hyundai
sales and market share grew as well,
largely by making cars people like,
then by aggressively marketing that
car. Recently, the company announced
plans for a consumer-driven marketing
effort that will take advantage of soci-
al networks. The plan, called Uncen-
sored, will allow customers to make
video evaluations of Hyundai products
that were posted to Hyundai's You-
Tube site and may also be posted to
the customer’s own YouTube page.
Hyundai captured these videos during
a tour of shopping malls over the last
two months. The company said the
campaign used previous buyers to de-
velop new customers. “Hyundai ‘Un-
censored” was born out of the insight
that consumers are most influenced
by ather consumers, so we captured
totally organic conversations from
people inside our cars and packaged
them into an integrated campaign,”
Chris Perry, vice president of marke-
ting for Hyundai Motor America, said.
4" July 2010

Montgomery Advertiser

* With respect to space the articles may be shortened.



Modely Hyundai / Hyundai Models

Modernizovany Hyundai Santa Fe  Face-liffed Hyundai Santa Fe

Na brnénském autosalonu
(5. —10. éervna 2010) mél ¢eskou
premiéru viiz Hyundai Santa Fe
s upravenym designem exteri-
éru i interiéru a vyrazné zdoko-
nalenou technikou. Ta zahrnuje
zcela novy vznétovy a moderni-
zovany zaZehovy motor, zcela
novou Sestistupiiovou samocin-
nou prevodovku nejvyssi svéto-
vé drovné a upravy na podvozku
vedouci k lepSi ovladatelnosti
a vy$Simu komfortu.

Hyundai nyni vychazi vstfic ménicim
se potfebam zakaznikd. V uplynulych
letech doSlo k posunu v poptévce
po vozech SUV od vysokovykonnych
a drahych vozidel smérem k hospodar-
néjSim modellim, které si presto za-
chovavaji svou prakticnost. Zakaznici
pritom ddvaji prednost voziim s vyraz-
nym charakterem, stylem a eleganci.
Hyundai reaguje na tyto zmeény
v poptdvce novym designem svych
modell v kategorii SUV a zavade-
nim inovativniho pohanéciho Ustroji.
Vlysledkem jsou pfitazliva vozidla se
snizenou spotfebou paliva a vySSi
drovni ochrany Zivotniho prostredi.
Vzhledem k tomu, Ze design pred-
chazejic generace vozli Santa Fe byl
tak zdarily, Ze se libil jak zastupciim
meédii, tak i zékaznik(im, pfichazi
faceliftovany model pouze s jemny-
mi zménami. Mezi novinky patfi napr.
nova maska chladice, predni a zadni
narazniky, projekéni a predni mlhové
svétlomety, zadni sdruzené svitilny
a nové tvarovanf bocnich prahd.

V reakci na trend zmenSovani zdvi-
hového objemu motor( nabizi nova
fada Santa Fe vznétovy Ctyfvalec
2,2 litru s vykonem 145 kW (197 k)
a zazehovy Ctyrvalec 2,4 litru o vyko-
nu 128 kW (174 k). VSechny motory
splfiuji emisni normu Euro 5 a novy
turbodiesel R2.2 je vybaven filtrem
pevnych ¢astic. Modernizované vozy
Santa Fe dosahuji nizsi spotfeby pa-
liva i nizsich emisf, napf. diky nové-
mu systému fizeni alternatoru, ktery
je odpojovan pri seSlapnuti pedalu

spojky (pouze u modeld s manualini
prevodovkou), aby se sniZilo zatiZenf
motoru. VSechny faceliftované mo-
dely Santa Fe jsou vybaveny Sesti-
stupfiovymi pfevodovkami, jejichz
modifikované zprevodovani pfispiva
k niZsi spotrebé paliva.

Vozy Santa Fe jsou k dispozici ve
tfech stupnich vybavy — Comfort,
Style a Premium. Zakaznici maji na
vybér deset barev karoserie, z nichZ
sedm je novych. VSechny tfi verze
jsou nyni sériové vybaveny aktiv-
nimi opérkami hlavy na prednich

sedadlech a take stabilizatnim
systémem ESP. Novinkou je senzor
prevraceni, ktery v pripadé nebez-
peCi vyda signal pro aktivaci bocnich
a okennich airbagli i pfedpinacti bez-
pecnostnich pasd.

Facelitovana modelova fada Santa
Fe spolu s novym modelem ix35 po-
sili postaveni spolec¢nosti Hyundai
mezi pétici nejprodavanéjsich zna-
cek v kategorii SUV na evropském
trhu a dale pozvednou povédomi
verejnosti o automobilce Hyundai.

The Czech premiere of Hyundai
Santa Fe with modified exterior
and interior design and mar-
kedly improved engineering
took place at Brno Car Show
(5"-10"June2010).Theenginee-
ring includes new compress-
ion engine and modernized
spark ignition engine, world
top quality all new six-speed
automatic gearbox and modi-
fications of chassis that provi-
de better handling and higher
comfort.

Hyundai is now going towards
changing demands of customers.
In last years there was a shift in
SUV demand from powerful and
expensive cars to more econo-
mical models that still keep their
practicality. Customers prefer ve-
hicles with distinctive character,
style and elegance.

Hyundai has been reacting to tho-
se changes in demand by new de-
sign of its models in SUV segment
and by introducing an innovative
powertrain. Attractive cars with
lower fuel consumption and higher
level of environment protection
are the result. Since the design
of previous Santa Fe range was
admired by media and customers,
the face-lifted model comes only
with gentle changes — e.g. new
grill, front and rear bumpers, pro-
jection headlamps and front fog
lights, rear combined lights and
new shaping of side sills.

In reaction to a trend regarding
the reduction of engine cylinder
capacity, the new Santa Fe range
offers compression four-cylin-

der engine 2.2-liter (197 HP) and
four-cylinder spark ignition engine
2.4-liter that develops the out-
put of 174 horsepower. All engi-
nes meet requirements of Euro
5 emission standard and new
turbodiesel R2.2 is fitted with
filter of solids. Modernized San-
ta Fe vehicles achieve lower fuel
consumption and emissions, e.g.
thanks to new system of alter-
nator regulation. While stepping
on a clutch the alternator is dis-
connected (only models with ma-

nual transmission) to decrease
the load of engine. All face-lifted
Santa Fe models are equipped
with six-speed transmissions,
modified gearing arrangement of
which contributes to lower fuel
consumption.

Santa Fe vehicles are available
in three equipment levels - Com-
fort, Style and Premium. Custo-
mers can choose from ten body
colours, seven of which are new.
All three versions are now stan-
dardly fitted with active head
restraints on front seats and also
with Electronic Stability Program
(ESP). The innovation is a turnover
sensor that in case of danger will
release a signal for activation
of side and window airbags and
seat-belt tensioners.

Face-lifted Santa Fe range along
withnewmodelix35will strengthen
the position of Hyundai company
among five best selling SUV
brands in European market and
will also increase the brand
awareness of Hyundai.
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Hyundal Famlly Day privital pres dva tisice navstévniko
Hyundai Family Day welcomed over Two Thousand Visitors

Prvni roénik akce Hyundai Family Day je uspéSné za nami. Hezké
vzpominky na den straveny s rodinou a vasimi prateli v Primyslové
zoné NoSovice jsme zaznamenali prostrednictvim nékolika fotografii.

Celodenni program se odehrél na pro-
stranstvi pfed administrativni budovou
HMMC. Zabavu rozproudila fada obli-
benych umélcd: Folkové kapela Pavel

Dobe$ a Tomas Kotrba, Beatles revival a |
pop-rokova skupina Argema.

The all-day program took place in the ||
area of the administrative building
HMMC. The amusement was juiced up |
by many favourite artists: The folk band
Pavel Dobe$ and Tomas Kotrba, Beatles
revival and pop-rock band Argema.

Pro vétsi i mensi déti byly cely den pfipraveny zabavné atrakce jako nafukovact

hrad, rodeo, nebo vystoupeni klaund. Nechybély ani soutéZe zrucnosti.

Older and younger children were allowed to jump in the inflatable castle,
enjoy rodeo or a clown’s performance. The competition of skilfulness was
not missing either, for sure.

@& HYUNDAI

The first year of Hyundai Family Day event is successfully over. We
took photographs of some nice memories on the day spent with your
family and friends in the Industrial Zone NoSovice. Have a look.

Pestrym zpestienim programu profesiondlnich umélct byla soutéZz Hyundai
Talent ve volné discipliné uréené pro amatéry jednotlivce i skupiny nejen
z fad zaméstnanci firem, ale také jejich rodinnych pifslusniké. Ctrnéct na-
danych Ucastnikll soutéZze poméfilo své umélecké viohy. Nejvétsi Uspéch
sklidila sedmnactileta Nikol Turofova, ktera vystoupila s pisni All that Jazz
z muzikalu Chicago a odnesla si 42" LCD televizor. Zajezd pro jednu osobu
do Recka, neboli druhé misto, vyhrél Jiff Reziak, ktery predved! s partnerkou
ukézku latinsko-americkych tanci. Na bronzové pricce se umistil Filip Racz,
ktery za svou hru na kytaru a ukazku vlastni tvorby ziskal domaci pivni vycep.

The competition of non-professionals of Hyundai Talent was made for vari-
ety’s sake of the program of professional artists. Fourteen participants from
the rank of employees or family members weighed up their artistic endow-
ments. 17-year old Nikol Turofiova celebrated the biggest success with her
song All that Jazz from the musical Chicago and won 42" LCD TV. Jifi Rezidk
ended up on the second position with his exhibition of Latin-American dance.
He obtained a holiday in Greece for one person. Filip Récz won the bronze
position and took for his guitar play and selection of his own work a beer tap.

K jidlu a osvéZeni byly po celou dobu pfipraveny stankové speciality za atraktivni
ceny.

During the whole day there were stands situated where visitors could buy
meals and beverages for favourable prices.

www.hyundai-motor.cz



acturing Czec

Na dva tisice navstévniki se vydalo na prohlidku zavodu. A jakeé do-
jmy si odnesli? Posudte sami ze spontanni reakce pana Petra Nedél-
nika, zaslané e-mailem.

Over 2,000 visitors came to see the HMMC site tour. Which experi-
ence did they bear off? Assess yourself from the spontaneous email
obtained from Petr Nedélnik.

\Vlyjimecnou prileZitost vidét nejmo-
dernéjsi evropskou automobilku ze-
vnitf jsem nabidl tfem kamaraddim,
Erichovi, Honzovi a Pepovi. Erich

Docela obyéejna automobilka?

Pz

neodpovédél vibec, Honza Zertovné
prohlasil, Ze by se jel podivat akorat
tak do Mercedesu a Pepu jsem vzal
i se Zenou Maruskou v sobotu 26. 6.

2010 do obrovského areélu v NoSovi-
cich, kde ted misto zeli péstuji auta.
Tempo jednoho hotového auta za
jednu minutu je nepfedstavitelné,
stejné jako slozitost organizmu, ktery
je néteho takového schopen. Pred-
stava desetitisicd polozek materialu,
soucastek, komponentt, které musf
byt na urceném misté v urCeny cas
a v urteném poCtu, protoZe jedina
chybéjici véc by zastavila vyrobu, se
svou sloZitostf bliZi predstave lidské-
ho téla, na jehoZ dnesni dokonalost
méla pfiroda desetitisice let.

Byla to (chvatnd podivanad! Doko-
nalost strojli — robotd, které ve str-
hujicim tempu, netnavné a presné
opakuiji své pracovni dkony. Enormni
tlaky a teploty, nejjemngjsi a nejpres-
néjsi davkovani chytrych, ukaznénych
materiald. Cteni kddovanych zadéni,
ktera Fidi inteligentni chovani stro-
jd. Kilometry dopravnikli pod stropy
ohromnych industridlnich  chramd,
které neuvéfitelné presné dorucf
to, co je tfeba, na spravné misto ve

Quite a Common Car Making Company?

| have offered the extraordinary
possibility to see the most modern
European car making company from
inside to my three friends Erich, Jan
and Josef. Erich did not respond at
all, Jan stated in a joke he would
visit only Mercedes so | took only
Josef and his wife Maruska on
Saturday 26" June 2010 to a huge
HMMC area in NoSovice where they
now ,breed” cars instead of former
cabbage.

The working tact of one finished
car in a minute is unimaginable as
well as the difficulty of the organism
which is capable of something like
this. An imagination of the dozen
thousands of material items, parts
and components which must be on
the given place at given time and set
number because one single thing
missing would stop the production
is close with its complicatedness
to an image of human body, to per-
fection of which the nature has had
dozen thousands years.

It was a fascinating spectacle! The
perfection of machines — robots

which in a stirring tempo, tireless-
ly and exactly repeat their working
operations. The enormous pressures
and temperatures, the tiniest and
most precious measuring of the
clever disciplined materials. Rea-
ding of coded assignments which
rule the intelligent robots behaviour.
The kilometres of conveyors behind
the ceilings of colossal industrial
temples which incredibly precisely
deliver what is needed on the right
place at the right time. The rivulets
of individual supplies flowing into
one big river of final assembly with
so humanized places as the ,ma-
rriage” of the recently welded and
painted car body with the axles and
engine...

The car is being born! All-surroun-
ding clever and difficult ,Mother
Nature” is needed. Its creators
are anonymous and a visitor expe-
riences an excitement over their
perfection, wisdom, logic and craft
with which they have created such
a difficult and perfect aggregate.
Skilful operators like the obstetri-

spravny cas. Potlcky jednotlivych
dodavek, Ustici ve velkou feku finalnf
montaze s takovymi zlidSténymi mis-
ty, jako je napfiklad ,svatba” cerstvé
svarené a nalakované karoserie s na-
pravami a motorem. ...

Auto se rodi! Je k tomu potreba slo-
Zitd a moudré, vSe obklopujic ,matka
pifroda”. Jeji tvirci jsou anonymnf
a navstévnik proZiva rozechvéni nad
jejich dokonalosti, moudrostt, logikou
a umem, kterymi stvorili tak slozity
a perfektni celek. Zrutnd obsluha
jako porodnici vkladaji ruce na rodi-
ci se lesklé a barevné minutové déti
s prikladnou péci. Ti, které jsme pfi
prohlidce identifikovali jako ,porod-
niky”, ukazovali svym détem svou
praci s neskryvanou pychou.
Vyslednym dojmem pak je (cta
a strach. Ucta k lidskému umu,
schopnému stvofit tyto nepfedstavi-
telné slozité veci, a strach pred timtéZ
lidskym umem a budoucnosti souzitf
s nimi. Erichu a Honzo, to se neda po-
psat, to musite vidét sami. ..
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cians put their hands on the nascent
shiny and colourful minute babies
with exemplary devotion. Those
who were identified as ,obstetri-
cians”, showed their children their
waork with open pride.

Respect and fear are the resulting
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impressions. A respect to human
craft able to create these unimagi-
nably difficult things and a fear of
this same human craft and future
coexistence with them. Erich and
Jan, this cannot be described, you
have to see that yourselves...
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Letni megatest nového

Hyundai i30
Pocatkem cervna letoSniho roku
uvedl Hyundai na trh v Ceské
republice modernizovanou verzi
svého nejprodavanéjSiho mode-
lu i30, ktery sjiZdi z vyrobni linky
v noSovickém zavodé Hyundai
Motor Manufacturing Czech.
Zahajeni prodeje  faceliftované
verze 130 provazi kromé mohutné
outdoorové kampang také zcela oje-
dinéla akce s nazvem ,Letni mega-
test”. Autorizovan{ prodejci Hyundai
maji k dispozici 100 pfedvadécich
vozidel ve verzi 1,6i Style, kterd zce-
la zdarma zapdjci potencidlnim za-
kaznik@im na tydenni zkuSebni jizdu.
Zajemce o test vyplni pfihlaSovaci
kupon, jenZ je k dispozici u vSech
autorizovanych dealer( a na stran-
kach www.hyundai.cz, a odevzda
den bude vylosovano 100 vyherci,
ktefi budou mit moZnost viiz testo-
vat. Béhem prazdnin dostane tuto
ojedinélou pfileZitost celkem 900
zajemcd. Ti si nasledné budou moci
novy Hyundai i30 zakoupit se sle-
vou az 30%. Letni megatest potrva
do 27. srpna 2010.

Pomoc lidem postizenym

povodnémi

Silné povodné ve druhé polo-
viné kvétna letoSniho roku za-
sahly mnoho regionii Ceské re-
publiky, véetné severni Moravy.
Spolecnost HMMC se stejné
jako v minulém roce rozhodla
pomoci svym zaméstnanciim Zi-
jicim v zaplavovych oblastech.

V roce 2009 firma rozdélila mezi de-
vét povodnémi postiZenych zamést-
nancd ¢astku 47 500 korun. Leto$n{
povodné byly svym rozsahem mensf
nez ty lorské, presto vSak zasahly
do Zivota mnohym lidem. O financni
pomoc pozadalo patnact zamést-
nanct HMMC. Jednotlivé pfipady
posuzovala komise sloZend ze za-
stupcti vSech divizi (Viyroba, Nakup,
Finance, Oddéleni lidskych zdrojd
- Sekce zaméstnaneckych vztahi
a Pravni oddéleni). Spolecnost
rozhodla o poskytnuti jednorazové
finanéni pomoci deseti pracovni-
kiim. Celkova rozdélena castka Cinf
75 tisic korun.

Déale pak bylo Sesti dobrovolnym
hasi¢(im z fad naSich zaméstnanc,
ktefi pomdhali odstrafiovat nasled-
ky ni€ivych povodni, poskytnuto né-

@& HYUNDAI

kolikadenni placené volno z dGvodu
vykonu ¢innosti v obecném zajmu.
Spoleénost se také rozhodla kom-
penzovat jejich mzdu z vlastnich
prostfedkl, protoZe si uvédomuje
dileZitost pomoci  dobrovolnikd
v pfipadé Zivelnych katastrof.
Clanek pfipravila Sekce
zaméstnaneckych vztah

Summer Mega Test of New
Hyundai i30

Hyundai placed a modernized
version of best selling model
i30 on the Czech market at the
beginning of June 2010. This car
is produced in Hyundai Motor
Manufacturing Czech plant in
NoSovice.

Sales initiation of the face-lifted i30
version is accompanied by massive
outdoor campaign and also unique
event called “Sumer Mega Test”.
Authorized Hyundai sellers keep
at disposal 100 demonstration ve-
hicles, 1.6 Style version, that will
be lent free of charge to potential
buyers for a weekly test drive.
Interested person will fill in a regist-
ration coupon that is available at all
authorized dealers and on website
www.hyundai.cz and hand it over
to the nearest seller. 100 winners
will be drawn every week. They
will have a possibility to test the
car. During vacation 900 interested
persons in total will get this unique
opportunity. They will be allowed
to buy new Hyundai i30 with up to
30% discount. Summer Mega Test
will last until 27" August 2010.

Help for People Stricken

by Floods

In the second half of May 2010
anumber of regions inthe Czech
Republic, including Northern
Moravia, were affected by
strong floods. As well as last
year the HMMC company deci-
ded to help its employees living
in flood areas.

In 2009 the corporation divided
the amount of 47,500 CZK among

Zdroj: Zdravotnicka zachranna sluzba MS kraje
Source: Health Rescue Service of the Moravian-Silesian Region

nine employees stricken by flo-
ods. This year's floods were not so
destructive as those in 2009, but
they afflicted many people. Fifteen
employees asked HMMC for finan-
cial help. Particular cases were re-
viewed by a committee composed
of representatives of all divisions
(Production, Purchasing, Finance,
Human Resources Department -
Employee Relations Section and
Legal Department). The company
decided to provide one time fi-
nancial help to ten employees.
Total distributed amount is 75 thou-
sand CZK.

Six voluntary firemen, who work
in HMMC and helped remove the
effects of destructive floods, were
given several-day time off with pay
because of their activity in public
interest. The company also decided
to compensate their salaries from
its own sources because it appre-
ciates the importance of voluntary
help during natural disasters.

Prepared by
Employee Relations Section

www.hyundai-motor.cz
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Offer of Civic Association

Nabidka obéanského sdruzeni
Sportovni-klub.cz

Pravé probihajici letni sezdna
pfinesla zvySeny zajem o akce
vSech naSich sekci, zejména
raftingu. V souvislosti s timto
trendem doSlo k dalSimu roz-
voji Sportovniho-klubu.cz a po-
fizeni nasledujiciho vybaveni:
nafukovaci kanoe typu Baraka,

Palava, raftu, zachrannych vest
atd. Rovnéz jsme navysili poéet
instruktori s cilem maximalniho
zajiSténi bezpecnosti na vSech
naSich akcich.

Na dny celozavodni dovolené jsme
pro vas pripravili: Letni Moravici
(29.-31.7.), Perly Vitavy (1.-3.8.)
a Prazdninovou Vitavu (4. — 8. 8.).
VSechny uvedené akce jsou vhodné
pro zacatecniky bez jakychkoliv zku-
Senosti, ale i pro zkuSené vodaky.
Pro ty zkuSengjsi chystame také akci
s ndzvem Smaragdova Salza (Ra-
kousko, 20. — 22. 8.). Samozigjmosti
je zajisténi dopravy (véetné prejezdl
mezi kempy), kompletniho vybaveni a
instruktord vodnf turistiky a raftingu.
Bojové sporty: Ve dnech 16.a 18. 8.
se ve Frydku-Mistku uskuteéni ukaz-
kovy trénink kondicéniho boje
a setkanf naSich instruktor( se zajem-
ci o tréninky, které budou probihat od
zafi do prosince. Kondicni boj spojuje
prvky bojovych uméni jako je kickbox
¢i Taekwon-do, ale inspiruje se na-
priklad i cvicenim Tae-bo. Naucite se
a v praxi vyzkousite nové techniky vy-
uZivané i mistry téchto umeni.

V' srpnu, konkrétné 14. 8., se ve
Frydku-Mistku uskutecni Turnaj ve
squashi. Své ratolesti miZete od
14. — 28. 8. poslat na Letni tabor
v Sancich. Tenisovy turnaj si ve
Frydku-Mistku nenechte ujit 21. 8.
Novinkou je vznikajici sekce zim-
nich sporti, v rdmci které jsme pro
vas pripravili netradi¢ni prazdnino-
vé lyZovani na ledovci Hintertux

v Rakousku ve dnech 27. - 30. 8.

V kvétnu a cervnu letosniho roku
doslo k uzavfeni smluv o podpofe
s vyznamnymi spolecnostmi pd-
sobicimi v naSem regionu. Kro-
mé hlavniho partnera Hyundai
Motor Manufacturing Czech
se nas dale rozhodly podporovat

firmy Castrol, Koma, Mega-
dyne, Balluff, Rocktechnik a
Metallan. VSechny participujici
spolecnosti se tak vyznamné podi-
leji na rozvoji klubu prostfednictvim
spolufinancovéni nakladd - prona-
jmy sportovist, doprava, sportovni
vybaveni aj. Tato podpora pfindsi
zaméstnancim HMMC a jejich
rodinnym pfislusnikim nizké ceny
a zajisténi komplexnéjsich sluzeb.
VeSkeré podpory a oboustranné pro-
spésné spoluprace si velice vazime
a za Sportovni-klub.cz a vSechny
Gcastniky akei dékujeme.

Na vSechny akce vas srdetné zve-
me. Vice informaci najdete na www.
sportovni-klub.cz. V pfipadé dotazil
nas nevahejte kontaktovat prostred-
nictvim webovych stranek nebo
e-mailu. Jsme tady pro vas! Tym

Sportovni-klub.cz

Ongoing summer season brou-
ght increased concern about
events organized by all our se-
ctions, especially Rafting Se-
ction. This trend enabled the
development of association
Sportovni-klub.cz and we were
able to buy following equip-
ment: inflatable canoe - Baraka
and Palava type, raft, life vests
etc. We have also increased the
number of instructors to ensure
maximum safety during all our
events.

We have prepared these events for
the days of factory shutdown: Sum-
mer Moravice (29.-31.7.), Pearls
of Vitava (1. — 3. 8.) and Holiday
Vitava (4. — 8. 8.). All mentioned
events are suitable for beginners
having no experience, but also for
skilled watermen. For more expe-
rienced ones we prepare the event
called Emerald Salza (Austria, 20.
—22. 8.). We assure transportation
(including transfers among camps),

complete equipment and water

dek-Mistek on 16" and 18" August.
Trainings will be held from Septem-
ber to December. Condition fight
joins together elements of martial
arts, such as kickboxing or Taekwon-
do, and Tae Bo exercise. You will
learn and try new techniques used
by masters of these marital arts.

In August the Squash tournament
will take place in Frydek-Mistek
(14" August). You can also send
your children to Summer camp in
Sance. You also should not miss
Tennis tournament in Frydek-Mfs-
tek on 215 August. Qur new activity
is the Winter Sports Section. \Vi-
thin this section we have prepared
unconventional summer holiday
skiing on the Hintertux glacier
in Austria from 27" to 30" August.

In May and June 2010 our associati-
on made contracts concerning supp-
ort with important companies opera-
ting in our region. Besides our main
partner, Hyundai Motor Manu-
facturing Czech, also these firms

Sl T T
decided to support us - Castrol,
Koma, Megadyne, Balluff,

touring and rafting instructors.

Combat sports: Demonstration
training of condition fight and
meeting of our instructors and inte-
rested persons will take place in Fry-

. ="
o e
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Rocktechnik and Metallan. All
participating companies markedly
partake in the development of the
club through co-financing of costs -
hire of sports fields, transportation,
sports equipment etc. This support
brings lower prices and ensuring of
more complex services to HMMC
employees and their relatives. We
dearly appreciate the mutually bene-
ficial cooperation and we would like
to thank our partners in the name of
association Sportovni-klub.cz and all
participants of our events.

Let us invite you to all events. More
information is available on www.
sportovni-klub.cz. Should you have
any questions, do not hesitate to
conact us via webpage or e-mail.
We are here for you! Sportovni-klub.
cz team.
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Vazeni a mili zaméstnanci,

Cedok vstupuje do své 90. sezény. V&fim, Ze ji s Cedokem oslavite i Vy a vyberete si letni dovolenou podle

svych predstav. Chcete si zpfijemnit |éto pobytem u more?

S ndmi je to mozné a jesté Vam nabidneme slevy pro zaméstnance spolecnosti Hyundai.
Nabidneme Vam napfiklad:

e Sirokou Skalu odletd z Ostravy-Mosnova — pro zaméstnance s 20% slevou vyjma Sardinie a Tuniska
e Sirokou skalu odjezdd autokart z Ostravy a dalSich moravskych mést — pro zaméstnance s 10% slevou
e Sirokou skalu pobytd u more vlastnim autem — pro zaméstnance se 7% slevou

Mate zajem o poznavaci zajezdy? Pak si zadejte nas katalog:

e Poznavaci zajezdy léto 2010 — pro zaméstnance se 7% slevou

Mate zajem o pobyty na horach, relaxacni nebo Ié¢ebné pobyty
v zahranici nebo v Ceské republice? V nabidce Cedoku naleznete rovnéz tuto
dovolenou.

Blizsi informace k zaméstnaneckym slevam Vam radi sdélime v Cedoku, Malé nam. 98,
F-Mistek, tel. 558 431 472, 558 434 877 nebo v Cedoku v Ostravé, Karviné, Novém Ji¢iné.

Pokud radi na cestach fotografujete, mizete se zapojit do narozeninové
fotosoutéze Cedoku a vyhrat napiklad cestu kolem svéta.

Blizsi informace k soutézi vam sdélime

v nasi cestovni kancelafi nebo je naleznete na www.cedok.cz.

Vazeni a mili zékaznici, pfejeme Véam mnoho pohody
a krasnych chvil na cestach s Cedokem.

)*- Letadlem na dovolenou z Ostravy!!! owlse Autokarem z Ostravy (Karviné, F-M, NJ)

Turecko 27.7.-3.8. od 13 990 K¢ Chorvatsko, Istrie 23.7.-1.8.a30.7.-8.8. od 7 990 K¢
Turecko 7.7.-6.8. od 15990 K¢ Chorvatsko, Makarska 23.7.-1.8.a30.7.-8.38. od 11 390 K¢
Bulharsko 25.7.-1.8. od 15 270 K¢ Spanélsko, Costa Brava 23.7.-1.8.a30.7.-8.8. od 11890 K¢
Bulharsko 31.7.-11.8. od 18 170 K¢ Termalni 1azné Harkany (Madarsko) 23.7.-1.8.a30.7.-8.38. od 3 590 K¢
ostrov Kréta 28.7.-4.8. od 15 730 K¢ Z Korutan za krasami Alp, Slovinska a Benatek 24.7. - 28.7. 9290 K¢
ostrov Kréta 28.7.-7.8. od 16 930 K¢ Francie — kouzelna Bretari 25.7.-31.8. 10 990 K¢
ostrov Rhodos 23.7.-3.8. od 14 590 K¢ Krajem pétilisté rize 23.7.-25.7. 2 350 K¢
ostrov Rhodos 27.7.-3.8. od 15 830 K¢ Poznejte krasy Ceského Svycarska 30.7.-1.8. 2950 K¢
ostrov Kos 22.7.-2.38. od 14 490 K¢ Jizni Cechy s vyjezdem do

ostrov Zakynthos 30.7.-10.8. od 14 730 K¢ Rakouska a Némecka 5.8.-7.8. 3700 K¢
ostrov Lefkada 27.7.-6.8. od 13 990 K¢ Praha s vyletem na Karlstejn 6.8.-8.38. 2900 K¢
ostrov Korfu 26.7.-5.8. od 10 990 K¢

Spanélsko, Costa Brava 247.-438. od 22 870 K¢

ostrov Malorka 28.7.-7.8. od 20 570 K¢ % . .
Egypt, Hurghada 26.7.-5.8. od 17 130 K¢ Cedok Je nejen
Egypt, Sharm El Sheikh 29.7.-9.8. od 26 630 K¢

Codok

cestovni kancelat
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Uvedené ceny jsou konecné, ale bez zaméstnaneckych slev!

CK CEDOK - Malé nam. 98, Frydek-Mistek
© 558 431 472,558 434 877
Provozni doba: Po-Pa: 9,00 - 18,00, So: 9,00 - 12,00

jistota kvality od roku 1920,
ale také jistota pro vaSe penize na dovolenou.

CK CEDOK, ul. 30. dubna 2b, Ostrava

© 596 124 087, 596 121 384

www.hyundai-motor.cz

Provozni doba: Po-Pa: 8,00 - 18,00, So: 9,00 - 12,00




Jak je neznate / What you wouldn’t expect

Josef Mrkvan: ,Na ryby jedu
vzdy, kdyz muzu.
Pocasi nehraje zadnou roli.*

Rybafi mivaji povést mlEenlivych
podivind, ktefi travi sami hodiny
a hodiny zadumanym pozorovanim
lesklé vodni hladiny. V pfipadé
Josefa Mrkvana to ale neplati,
podobny popis by byl pomluvou.
Béhem naSeho povidani se dozvi-
dame i nékolik historek z rybafeni
a tim prichdzime na kloub tajem-
stvi, pro¢ Josef tomuto konicku
propadl a také tomu, pro¢ je jeho
prezdivka Pepino ve svété rybarské
elity dobfe zndma.

Josefe, jak dlouho se jiZ ryba-
feni vénujes?

Je to uZ 35 let, rybafeni je pro mé
velkd vasen. Zacinal jsem s oby-
¢ejnym prutem, ale postupné mé
naroky na ¢as a vybaveni rostly.
K tomuto nadhernému sportu mé
pfivedli pratelé mého otce, ktefi
Otec si pral, abych se stal lesnim
inZenyrem, po rybarském vyleté se
znamymi jsem se ale od jeho prani
odklonil.

Jakou technikou ryby lovis
a jaka je tva nejvétsi trofej?
Ma technika se jmenuje na po-
loZenou neboli na tézko. Nejvét-
§im Ulovkem pro mé byl Supinac
o hmotnosti 19,60 kg ve Francii.
Mel jsem uz na udici i kapry hodné
pres 20 kilo, ale nepodafilo se mi
je zdolat, prosté mi v danou chvili
chybél i ten kousiCek Stésti. Jinak
v kategorii 10 aZz 17 kilo jsem ulo-
vil uz spoustu kapri. Poslednich
15 let ryby poustim, zastavam fi-
losofii chyt a pust, aby si radost
z povedeného Glovku mohli doprat
i ostatni.

0 rybafich je znamo, Ze vénuji
rybareni veskery volny ¢as, je
tomu tak i u tebe?

Jsem dost dlouho Zenaty a doma
si uz zvykli, Ze kdyz mdzu, jedu na
ryby. Bez ohledu na pocasi. KdyZ
jezdim na delSi vypravy, prvni dny
na vodé mé prepadaji myslenky na
rodinu, ale po par dnech jsem jiZ
jen ja a krdsné momenty pfitom-
nosti v pfirodé. Tézko se to popi-
suje, ale pfi rybafeni zaZijete na-
prosté uvolnéni a relax. TéSim se
na kazdou svou vypravu, na rybach
je porad co zkouSet, mam na mysli
nové navnady a nastrahy a novinky
z rybafského sportu. KdyZ jsem na
vodé, mélo spim, hodné Casu tra-
vim ve €lunu se sonarem, obklopen

pfirodou...

Mas oblibeny revir, kam jezdi-
vas?

Nejlépe se citim na Slovensku na
Liptovské Mare, to je moje obli-
bend voda. Cisté, divoké pFiroda,
nedotéend lidmi a nadherni kap-
fi, soupefi, ktefi vdm nedaji nic
zadarmo. Prelstit tyto velikany
da hodné prace a umu a €asto si
sahnu na dno svych sil. Mam rad

tyto velké vodni plochy, kde se
vam mUZe dafit a taky mlZete sho-
fet jako papir, prosté jedna vyzva
za druhou. Za rybami jsem projel
témér celou Evropu. Zazil jsem rliz-
na dobrodruZstvi od p&dd stromd
kousek od bivaku, blesk(, desté
a vichfic, kdy nevite, co zachrafio-
vat dfiv, jestli vybaveni nebo svij
Zivot... Jedno dobrodruZstvi jsem
zazil na Labi, kde jsem pronasledo-
val s kamarddem velkou rybu tak
vehementng, Ze nas malem pohltil
jez. Mnoho krasnych zazitkdi mam
z nocniho rybafeni, kdyZ je vSude
kolem naprosté ticho a ve vodé se
odraZzi mésic a nad hlavou mate
nebe plné hvézd.

Josef Mrkvan, 47 let, pracuje
v HMMC od brezna 2009 jako
operator na Finalni montazi
v Sekci fizeni vyroby. V pred-
chozim zaméstnani se vénoval
prodeji a distribuci rybarskych
potreb. Do prace dojizdi z Ha-
vifova.

Josef Mrkvan: “I go fishing
Every Time | can.
No Matter Bad Weather.*

The fishermen have a reputation of
silent oddities who spend hours and
hours of thoughtful watching shiny
water surface. In the case of Josef
Mrkvan that is not true, the similar
description would be a slander. Du-
ring our talking we came to know
several fishing stories and we got to
the root of why Josef has fell throu-
gh this hobby and why his nickname
Pepino is well known in the world of
fishing elite.

Josef, how long have you been
fishing?

It has been already 35 years; the fish-
ing is a big passing activity for me.
| have started with ordinary fishing
rod but gradually my demands on time
and equipment have been growing. It
was my father's friends who brought
me to this beautiful sport. They took
me fishing when | was a small boy.
My father wished me to be a forest
engineer, after the fishing trip with his
friends | have diverted from his wish.

Which fishing technique do you
use and how big is your biggest
trophy?

My technique is called set. A carp
with the weight of 19.60 kg in France
was my biggest trophy. | have alrea-
dy had on my fishing rod the carps
with weight over 20 kg but | have not
succeeded in defeating them, in that
moments | was missing the little bit
of luck. In the category of 10 to 17 kg
| have caught many carps so far. The
last 15 years | have been releasing

the fish as | hold a philosophy Catch
and Release so that the pleasure from
the successful catch could enjoy the
others as well.

Itis a well known thing about the
fishermen that they devote all the
possible time to their hobby. Is it
the same with you?

| have been married for a long time
and my family got used to that | go
fishing every time | can. No matter
bad weather. When | go on longer ex-
peditions, the first days by the water
| spend thinking about my family but
after a few days there remain only me
and beautiful moments spent in na-
ture. It is hard to describe but during
fishing you can experience total re-
lease and relax. | am looking forward
every trip, there is always something
to try on these trips such as new
decoys and baits and novelties from
the fishing sport. When | am fishing,
| sleep a little and spend a lot of time
on the boat with sonar, surrounded by
nature...

Do you have a favourite hunting
ground where you go frequently?
| feel best in Slovakia at Liptovskd
Mara, it is my favourite water there.
Clean, wild nature, untouched by pe-
ople and beautiful carps, opponents,
who give you nothing for free. To
outwit them takes a lot of work and
skills and | often touch the bottom of
my powers. | like these big water sur-
faces where you can do well or you
can burn as a paper, one challenge af-
ter other. | have travelled nearly who-
le Europe for fishing. | have experien-
ced many adventures from the falls of
trees nearby bivouac, lightings, rains
and torrents when you do not know
what to rescue earlier — whether the
equipment or the whole life... | have
experienced one adventure on the
Labe river, where | was pursuing with
my friend a big fish so vehemently
that we got nearly caught by a weir.
| have many beautiful memories on
night fishing when it is quiet all around,
the Moon mirrars the water and there
is the sky full of stars above you.

Josef Mrkvan, 47 years, has been
working in HMMC since March
2009 as an operator at Final As-
sembly, in the Production Mana-
gement Section. In the previous
work, he did purchase and distri-
bution of fishing gears. He com-
mutes to work from Havifov.
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Co byste méli védét o...

What you should know about....

... BEZPECNOSTI

@ V pripadé ztraty ¢i nalezu je jako shromazdovaci misto uréena mistnost

ostrahy na personalnf vratnici. Zde miZete zanechat vSechny nalezené
véci, které budou zdokumentovany a uloZeny. Pfipadny zajemce bude na
zékladgé informaci od nalezce konfrontovén (popis, misto ztraty apod.) a
poté mu bude véc oproti podpisu vydana.

PouZivani kamerového systému se fidi zakonem ¢. 101/2000 Sh., o
ochrané osobnich Gdajti. Spolecnost HMMC je radné registrovana u
Utadu pro ochranu osobnich tdajii a splfiuje veskeré podminky uzivani.
Kamerovy systém slouzi nejen potfebam spolecnosti, ale také zamést-
nanclim. S Zadosti o poskytnuti zaznamu se neobracejte na bezpecnost-
ni sluzbu, ale na Sekci bezpecnosti Oddéleni vnitrnich zalezitosti (OVZ).
Kontrolovat alkohol, drogy a osoby v arealu HMIMC smi pracovnici bez-
pecnostni sekce OVZ a vybrani zaméstnanci bezpecnostni sluzby G4S.
Tito mliZou provadét kontroly za (iasti nadrizeného a dal$tho svédka. O
kontrolach se sepiSe zaznam. V piipadé pozitivniho vysledku se kontro-
lovany miiZe k dlivodu udalosti vyjadfit.

Pridéleni a zménu pristupovych prav, povoleni vjezdu vozidel &i povolent
nataceni a focenf zajiStuje Sekce bezpecnosti OVZ na zékladé schvale-
nych pisemnych Zadosti od manazerd jednotlivych provozli. Tyto Zadosti
schvaluje bezpegnostni manazer spolecnosti.

Mistem pro ohlaSovani mimoradnych udalostf, jako jsou pracovni Grazy,
pozar, Uniky nebezpecnych latek, kradeZe apod., je mistnost bezpet-
nostni sluzby (CCR) s klapkou 112 nebo 1595, kde je nepretrzitd sluzba.
Operator prijme hlasenf a zajisti prvotni zasah pfi udalosti.

Z bezpecnostnich diivodi se k pristupu do Saten pouziva tzv. Casovy
zémek. V praxi to znamena, Ze moznost vstupu maji zaméstnanci pou-
ze o fadnych prestavkach a také pred a po pracovni sméné. V pripadé
potreby pristupu do Saten mimo prestavky, kontaktujte prosim Vaseho
piimého nadfizeného, ktery je schopen mimoradny vstup zajistit.

... SAFETY

® Security guard room at the personal gatehouse is the place for collecting

lost and found items. You can leave here all found things that will be
registered and stored. Prospective interested person will be confronted
with the information from a finder (description, place of loss etc.) and
after signing the item will be released.

Using of CCTV system complies with the Act Nr. 101/2000, Coll., on
personal data protection. HMIMC company is properly registered by the
Office for Personal Data Protection and meets all conditions of using.
CCTV system does not serve only the company but also our employees.
For providing a record please do not ask security service, but Security
Section of General Affairs Department (GAD).

Employees of GAD Security Section and the chosen ones from G4S se-
curity service may control alcohol, drugs and persons within the HMMC
area. These employees may exercise controls with attendance of
a superior and another witness. A record regarding inspections will be
written. In case of a positive result, the inspected person may express
his/her opinion of the incident reason.

Distribution and change of access privileges, entry permit for vehicles
or permit for recording and taking pictures are ensured by Security Se-
ction of GAD on the basis of approved written requests from particular
shops managers. These requests are approved by company security
manager.

A place for announcing emergency situations, e.g. work injuries, fire,
leak of dangerous substances, thefts etc., is security guard room (CCR)
with continuous service, extension 112 or 1595. Operator will take the
report and ensure the first intervention during incident.

Time lock is used for the access to changing rooms because of secu-
rity reasons. It means that employees may enter the changing rooms
only within proper breaks and also before and after working shift. If you
need to enter the changerooms out of the breaks, please contact your
first line superior who is able to ensure the exceptional entry.

quéokovc'ml'
darcum krve

V kvétnu probihal ve spolecnosti HMMC
jiz druhy rocnik Kampané na podporu
darcovstvi krve. Akce se konala pod
zaStitou globalniho projektu Hyundai
.Pohnout svétem spole¢né”. Krev nebo
plazmu darovalo 112 zaméstnanct, coz
je dvakrat vice nez obvykle. Slavnostni
setkéani darc se konalo 18. éervna 2010
v Auditoriu. Prezident spoleénost HMMC
Eok Jo Kim podékoval v§em zaméstnan-
clim, ktefi se kampané zG¢astnili. Dérci
obdrZeli tricko s logem kampané.

™y

e .:' - .. ,,, ’ F.
e 2010 1uonmnmcmm

Blood Donation
Ceremony

During May the second edition of Blood
Donation Campaign was held in HMMC
company. This event is a part of global
Hyundai project “Moving the World To-
gether”. 112 employees donated blood
or plasma, which is twice more than
usually. Blood donation ceremony took
place in Auditorium on 18" June 2010.
President of HMMC Mr. Eok Jo Kim ex-
pressed thanks to all employees who
participated in the campaign. Donors
obtained a T-shirt with campaign logo.

Koo T8, N0

Vyhrajte v sou-
tézi pojistovny
Allianz

Allianz pojistovna, a.s., partner
HMMC v oblasti poskytovani za-
méstnaneckych vyhod, pro vas pri-
pravila soutéZ o 22 zajimavych cen.
Akce bude probihat v terminu od
1. €ervence do 30. listopadu 2010.
Do soutéZe se mlzZete zapojit, pokud
si v uvedeném terminu nové sjednate
Zivotni pojisténi s prispévkem HMMC
(10 vyhercti). Vyhrat miZete také, po-
kud pro sebe nebo rodinné pfislusniky
uzavrete dalSi pojiSténi Allianz - po-
jisténi majetku, vozidla apod. (12 vy-
hercd).

Pfipomindme, 7e mésicni prispévek
HMMC je 300 K&, pokud si zaméstna-
nec na Zivotni pojisténi Allianz spofi
alespont 100 K¢, nebo 400 K¢, kdyz
si zaméstnanec spofi 200 K¢ a vice,
z toho alespon 100 K€ na riziko smrti
¢i Urazu.

Pojisténi si mizZete sjednat v ramci
konzultacnich termin(, které se konaji
v pondélky a stfedy od 13:30-15:00 na
recepci u hlavni vréatnice. Pokud vam
terminy nevyhovuji, kontaktujte za-
stupce Allianz pojistovny L. Drobkovou
(tel. 773 188 880) nebo M. Krpelikovou
(tel. 773 232 332).

Slosovani probéhne 3. prosince
2010. Pravidla jsou k dispozici
na nasténkach a v systému Au-
toway.

Win in Allianz
Insurance Com-
pany Competition

Allianz insurance company, HMMC
partner in providing employee
benefits, has prepared a competition
in which you can win 22 interesting
prizes. Event will be held from
1%t July to 30" November 2010.

You can join this contest if you newly
effect life insurance with HMMC bonus
within this term (10 winners). You can
also win if you or your family members
establish another Allianz insurance -
proprietary insurance, car insurance etc.
(12 winners).

Let us remind you that monthly HMIMC
benefit is in amount of 300 CZK - when
an employee saves up at least 100 CZK
for Allianz life insurance or 400 CZK when
an employee saves up 200 CZK and more,
of which at least 100 CZK for death or in-
jury risk.

You can arrange an insurance Wi-
thin consulting terms that take pla-
ce on Monday and Wednesday from
13:30 to 15:00 at the main gatehou-
se reception. If these terms are not
convenient for you, please contact
Allianz insurance company representa-
tives L. Drobkova (tel. 773 188 880) or
M. Krpelikova (tel. 773 232 332).
Drawing will be held on 3" De-
cember 2010. Rules are available
on company notice boards and on
Autoway.



Predstavujeme korejské restaurace / We intfroduce Korean Restaurants

Slunce Restaurant

Restaurace Slunce

V' predchozich dvou dilech naSe-
ho serialu jsme navstivili korejské
restaurace ve Frydku-Mistku, kde
jich ostatné je nejvice. O exotické
chuté ale nemusi byt ochuzeni ani
obyvatelé Ostravy, protoZe prijemnd
korejska restaurace se od loriského
listopadu nachazi v samotném cent-
ru mésta. Jmenuje se , Slunce” a jejf
nendpadny vchod, ozdobeny korej-
skou vlajkou, je v pési zoné na ulici
28. fijna 193, Sikmo naproti McDo-
nalda. Do nevelké, ale velmi Gtulné
restaurace se schazi po schodech
dolli; uz pri vstupu vas privita ko-
rejska hudba a interiér v teplych
oranzovych ténech letniho slunce.
.Slunce” je rodinna korejska restau-
race, o kuchyfi se stard pan Cang
s manzelkou, jejich dcery, které se
predstavily Ceskymi jmény Sona
a Irena, obsluhujf hosty.

Nabidka jidel predstavuje korejskou
klasiku, vSechna jidla jsou pripravo-

véana v kuchyni — v restauraci , Slun-
ce” nenajdete stolni plynové grily,
na kterych si hosté opékaji maso
a zeleninu sami. Krome korejské ku-
chyné tvorfi stalou soucast nabidky
i typicka japonské specialita susi.
Dlouhodobé nejoblibenéjSimi jidly
v této restauraci jsou dosirak (jidlo
slozené z malych porci jidel riznych
chutf — ryZe, zelenina, kim-¢i, polév-
ka), podavany na specialnim lakova-
ném tacu s prepazkami, a smazena
ryze s kim-Ci, cibuli a kufecim ma-
sem, zvana kim-Ci bokumbop. K pitf
si miZete objednat dvandactistuprio-
vy Radegast a dale béZné nealkoho-
lické i alkoholické napoje, pochopi-
telng, Ze zde maji i pravou korejskou
palenku Soju.

Restaurace ,Slunce” pisobi velmi
(tulnym a pfijemnym dojmem, ku-
chyn je dobre odvétrana, takZe pres-
to, Ze je do ni Castecné videt, pachy
z vafeni a smazeni hosty neobtézuii.

In previous two parts of our series,
we visited Korean restaurants in Fry-
dek-Mistek, where majority of them
is located anyway. But citizens of
Ostrava also have a chance to enjoy
exotic tastes as a nice Korean re-
staurant has been opened in the city
center since last November. Name
of the place is “Slunce” (“Sun”) and
its imperceptible entrance decorated
with a Korean flag is in a pedestri-
an zone on the 28. fijna 193 street,
across from McDonalds fast food.
Stairs will lead you down to a not so
big but very cozy restaurant; Korean
music will welcome you at the door
as well as an interior in warm orange
tones of a summer sun. “Slunce” is
a family restaurant where Mr. and
Mrs. Chung take care of the kitchen
while their daughters who introduced
themselves by Czech names Sonia
and Irena serve the guests.

Menu includes traditional Korean
cuisine, all meals are prepared in

the kitchen — you will not find gas
grills on which guests grill meat and
vegetables by themselves on the ta-
bles here. Apart from a Korean cuisi-
ne, a typical Japanese sushi is also
an integral part of the menu. Long-
term favorites in this restaurant are
dosirak (meal combined from small
portions of food of various tastes
— rice, vegetables, kimchi, soup),
served on a special lacquered tray
with small compartments, and fried
rice with kimchi, onions and chicken
meat, called kimchi bokumbop. You
can have Radegast lager for drink as
well as all common soft drinks and
alcohols; they also have a genuine
Korean distilled drink Soju here.
Restaurant “Slunce” feels really
pleasant, nice and cozy, kitchen is
ventilated well and although you
can partly see inside the kitchen,
you will not be bothered by smells
from cooking and frying.

Namestek krajského reditele Policie
CR, pan plk. Mgr. Dalimil Syptak:
Col. Dalimil Syptak, Regional De-
puty Director of the Police of the
Czech Republic:

0 nazor na restauraci , Slunce”
jsme pozadali naméstka kraj-
ského feditele Policie CR, pana
plk. Mgr. Dalimila Syptaka:

Jak se Vam v restauraci ,,Slun-
ce” libilo a jak jste si pochutnal?
Restaurace je to velmi pfijemna
a doufém, Ze se ji tu bude dafit.
Obéd byl vyborny — mém rad os-
trd jidla, ale s asijskymi speciali-
tami jsem zatim mnoho zkuSenos-
ti nemél. Je to vitané obohaceni
nabidky, moZnost vyzkouSet zase
néco noveho a zaroven je to jisté
uzite¢né i pro komunitu korej-
skych manazerG a jejich rodin,
kterych tady v Ostravé Zije néko-
lik desitek.

Privital jste, Ze se v Ostravé ob-
jevila korejska restaurace?
Urgité ano a dokonce jsem to hned
prakticky vyuZil, protoZe pred pra-
covni veceri s vysokymi policejnimi
ddstojniky z Japonska, kterou jsme
méli pfed ¢asem v Praze, jsem si
tady zaSel na maly trénink: ochut-
nat susi a naucit se jist htilkami.

We asked the opinion of the
restaurant “Slunce” Col. Da-
limil Syptak, Regional Deputy
Director of the Police of the
Czech Republic:

Did you enjoy restaurant
“Slunce” and how do you find
the meal?

Restaurant is very nice and | hope
it will be successful here. My lunch
was delicious — | like hot meals but
my experience with Asian food has
been limited until now. It is a wel-
come enrichment of the offer, an
opportunity to try something new

Oteviraci doba / Opening hours
Po—Sob / Mon - Sat:
Ne / Sun:

11-22
Zavieno / Closed
Jidelni listek s barevnymi obrazky jidel a s jejich eskym popisem najdete
na webovych strankach www.korejskeslunce.cz
Menu with colour pictures and Czech descriptions of the meals can be
found on the web site www.korejskeslunce.cz

and the restaurant will be certainly
useful for a community of Korean
managers and their families, seve-
ral dozens of which live in Ostrava.

Do you appreciate a Korean re-
staurant in Ostrava?

Of course! And | have made
a practical use of it, too. Some
time ago, we had a business
dinner with a group of high ranked
Japanese police officers in Prague
so | went to this restaurant here
for a small training: to taste sushi
and to practice eating with chop
sticks.




Tipy na vikendy / Weekend Tips

CO / WHAT
FC Banik Ostrava X SK Slavia Praha

Olympic

Samotari
Loners

Indiansky poklad
Indian Treasure

FC Banik Ostrava X 1. FC Brno

Antonius a Kleopatra
Antony and Cleopatra

FC Banik Ostrava X SK Sigma Olomouc

Slezskoostravsky rockfest 2010
Ostrava Rockfest 2010

FC Banik Ostrava X FK Teplice

Prazdniny konci v Zoo
Vacation ends in the Z00

Hepa Blade Night

Tanecni vecery
Dancing Evenings

KDY / WHEN KDE / WHERE

24.7.(18:00)
24.7.(20:00)
25.7.(20:30)
31.7.(14:00)
31.7.(18:00)
7.8.(20:30)
14.8.(18:00)
21.8.(10:00)
28. 8. (18:00)
29.8.
4.9.(19:00)

5.9.(17:00)

stadion Bazaly

Bazaly Stadium

Petfvald - Aredl TJ HEPO
TJ HEPO Area
Slezskoostravsky hrad
Ostrava Castle
Hvezdarna a planetarium J. Palisy
J. Palisa Observatory
stadion Bazaly

Bazaly Stadium
Slezskoostravsky hrad
Ostrava Castle

stadion Bazaly

Bazaly Stadium

Aredl Stard kuzelna

0ld Skittle Ground Area

stadion Bazaly
Bazaly Stadium

/00 Ostrava

Obchodni centrum Futurum
Futurum Shopping Centre
Kulturni diim K-Trio

K-Trio Community Centre

POZNAMKY / NOTES

fothalovy zapas
football match
koncert

concert

film

movie

akce pro déti

event for children
fotbalovy zapas
football match
divadelni predstavenf
theatre performance
fotbalovy zapas
football match
hudebni festival
music festival
fotbalovy zapas
football match
akce pro vSechny
event for everybody
brusleni

skating

Zdroj / Source: http://www.ostravainfo.cz
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Autorem je zaméstnanec HMIMC / Prepared by an HMMC Employee

veédeéli jste, ze...?

Sedan stredni tridy Sonata, vyrabény spolecnosti Hyundai Motor
Company, dosahl v kvétnu 2010 celosvétoveho kumulativniho prodeje
5 miliond vozii. Sonata je tretim modelem znacky Hyundai, kterému
se to podafilo. V letech 2001 a 2008 prekonaly tuto hranici modely
Accent (Verna) a Elantra (Avante). Z celkového poctu vyrobenych voz(
Sonata bylo 2,7 milionu kus@ prodano v Jizni Koreji a 2,3 milionu aut
naslo své zékazniky na zahranicnich trzich.

?

Hyundai Motor Company’s mid-size sedan, the Sonata, reached cu-
mulative sales of 5 million units worldwide as of May 2010. Sonata
is the third Hyundai model to reach the landmark figure, following
the sub-compact model Accent (Verna) and the compact car Elantra
(Avante), which broke the mark in 2001 and 2008 respectively. Of the
total, 2.7 million units were sold in Korea while 2.3 million vehicles
were sold in overseas markets.

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.o. pro zaméstnance spole¢nosti
Adresa: Primyslova zéna NoSovice, Nizni Lhoty 700, 739 51, Ceska republika, tel.: +420 596 141 660, fax: +420 596 141 901, www.hyundai-motor.cz
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