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Novinky z automobilového prdmyslu / News from the Automotive Industry

Slavnostni otevieni zavodu

HMMR

Spoleénost Hyundai Motor Com-
pany 21. zafi 2010 oficialné ote-
viela vyrobni zavod v ruském Pe-
trohradé. Korejska automobilka
tak rozSifila pocet svych zahra-
nicénich vyrobnich center na Sest.
Vozy znacky Hyundai se vyrabéji
také ve Spojenych statech, Cing,
Indii, Turecku a Ceské republice.
Sériovad vyroba v zavodé Hyundai
Motor Manufacturing Rus (HMMR)
zatne v lednu 2011 a vyrobni kapa-
cita v prvnim roce provozu bude Cinit
105.000 aut. O rok pozdéji by se méla
2vySit na 150.000 voz(. Hyundai Mo-
tor Company chce v Petrohradé do
roku 2012 spolu s jedenacti korejsky-
mi dodavatelskymi firmami vytvofit
5.300 pracovnich mist. Velky pocet
ruskych zaméstnanct byl vyslan do
zavodd Hyundai v Koreji a Ceské
republice na Skoleni, aby ziskali od-
borné zkuSenosti pro vyrobu vysoce
kvalitnich vozidel.

v HMMR vyréabét, a také zverejnila
jeho jméno. Hyundai Solaris je zcela
novy ctyfdvefovy sedan, jenZ nabizf
mnoho na miru upravenych prvk{ vy-
bavy, aby spliioval pozadavky ruskych
zékaznika.

Grand Opening Ceremony at

HMMR Plant

Hyundai Motor Company official-
ly opened its manufacturing
plant in St. Petershurg, Russia
on 21% September 2010. Korean
car manufacturer now has six
production facilities outside its

homeland with the completion
of HMMR, including USA, Chi-
na, India, Turkey and the Czech
Republic.

With mass production scheduled to
begin in January next year, Hyundai
Motor Manufacturing Rus (HMMR)
will have its annual production tar-
geted at 105,000 vehicles in the
first year, which will be increased to
150,000 units per year in 2012. HMC
plans to create 5,300 jobs by 2012 in
St. Petersburg together with eleven
parts suppliers from Korea. A large
number of Russian employees was
sent to Hyundai’s plants in Korea
and the Czech Republic for training
to acquire professional skills for pro-
ducing high-quality cars.

At the grand opening, Hyundai Mo-
tor unveiled the first car to be produ-
ced at HMMR and also announced
its name. The Solaris is the all-new
four-door sub-compact sedan that is

V rémci slavnostniho otevieni spo-
leCnost Hyundai Mator Company
predstavila prvni viiz, ktery se bude

equipped with many new features
tailored to meet local needs.

Predseda HMC Cong Mong-ku a rusky premiér Vladimir Putin otevieli zévod
HMMR / HMC Chairman Chung Mong-Koo and Russian Prime Minister Vladi-
mir Putin opened the HMMR plant

Z tisku / From the Press

V Ceskeé republice se letos
vyrobilo uz 800 tisic aut

\Vlyroba osobnich a lehkych uZit-
kovych vozi v Ceské republice za
prvnich devét mésicd letoSniho
roku mezirotné stoupla o 13%
na 803 846. Rist zaznamenaly
automobilky Hyundai Motor Ma-
nufacturing Czech a Skoda Auto.
Produkce v kolinské TPCA mirné
poklesla. Viyrobci ocekavaji, Ze le-
tos produkce dosadhne rekordnich
hodnot. Podle prezidenta SdruZenf
automobilového primyslu  Mar-
tina Jahna by mohla presahnout
milion  vyrobenych motorovych
vozidel. NoSovicka automobilka
Hyundai vyrobila do konce zafi
143 839 vozll, Skoda Auto 413 465
aut a brany zavodu TPCA opustilo
246 532 vozidel. Viyrobce spor-
tovnich roadsterd Kaipan sestavil
deset voz(.

20. fijna 2010, Pravo

800,000 Cars have been pro-
duced in the Czech Republic

In the Czech Republic the production
of passenger and light utility cars in-
creased by 13% to 803,846 vehicles
for the first nine months of this year.
Hyundai Motor Manufacturing Czech
and Skoda Auto car makers showed
a growth of production. The pro-
duction in TPCA company in Kolin
decreased slightly. Manufacturers
expect that this year's production
will achieve record numbers. Accor-
ding to Martin Jahn, president of the
Automotive Industry Association,
it could be higher than one million
vehicles. By the end of September
Hyundai plant in NoSovice produced
143,839 vehicles, Skoda Auto’s re-
sult was 413,465 units and 246,532
cars were dispatched from the TPCA
factory. Producer of roadsters Kaipan
put together ten models.

20" October 2010, Pravo

* Clanky mohou byt s ohledem na prostor kréceny.

Koncept elektrického
vozidla znaéky Hyundai

Hyundai odhalil svoji predstavu
automobilu méné zavislého na rop-
ném priimyslu. Vozidlo dokéaZe ujet
pres 60 kilometr(i bez kapky paliva,
pouZziva fizeni podobné bojovemu le-
tadlu a na stfeSe ma solarni panely
pro dobijent baterii. Svétlomety jsou
vyrobeny z recyklovanych lahvi a na
pfistrojové desce se nachazi stej-
ny dotykovy displej jaky ma iPad.
Elektromobil Hyundai Blue-Will je
vizi korejské automobilky pro bu-
doucnost méng zavislou na ropé.
Dava také nahlédnout, kudy se bude
ubirat budouci designovy smér této
spolecnosti. Pohon na benzin a elek-
tfinu autu umoZiuje dojezd aZ 64
kilometr(l pouze s vyuzitim elektric-
ké energie, zatimco spotfeba paliva
motoru 0 objemu 1,6 litru je pouhych
2,2 litru na 100 kilometrd.

15. Fijna 2010, Brishane Times

Hyundai’s Plug-in
Electric Vehicle Concept

Hyundai unveiled its glimpse of
a less oil-dependent car industry. It
can travel more than 60km without
using a drop of fuel, it uses figh-
ter jet-style steering and has so-
lar panels on the roof to recharge
its batteries. The headlight sur-
rounds are made of recycled drink
bottles and the dashboard has the
same touch screen technology as
an iPad. The sleek-looking Hyun-
dai Blue-Will plug-in electric car
is the Korean car maker's glimpse
into a less oil-dependent future. It
also gives clues to the company's
future styling direction. Its plug-in
petrol-electric drivetrain can run
up to 64km on electricity alone,
while fuel economy for the 1.6-liter
engine is a keen 2.2 liters per 100
kilometers.

15" October 2010, Brishane Times

* With respect to space the articles may be shortened.



Spole¢nost Hyundai nejvice
navysila svou hodnotu

v autoprumyslu

Hyundai Motor Company, nej-
rychleji rostouci znacka v au-
tomobilovém primyslu, zvysila
svou hodnotu oproti lofiskeé-
mu roku o 9,3% v hodnoceni
nazvaném NejlepsSi globalni
znacéky roku 2010, které prova-
di firma Interbrand. Pfrekonala
tak miru primérného ristu v
autoprimyslu.

Automobilka Hyundai se v této
klasifikaci umistila po Sesté v
fadé. Letos obsadila 65. misto ze
100, coZ predstavuje znacné zlep-
Seni oproti 84. pozici v roce 2005.
Leto$ni vzestup 0 9,3% vyznamné
prekonal primérnou hodnotu réistu
v automobilovém odvétvi ve vysi
2,8%.

,Podrobnéjsi  zkoumani  tohoto
vysledku ukazuje, 7e Hyundai je
Uspésny v oblasti kvality a desig-
nu, nabizi novou a silnou modelo-
vou fadu a podafilo se mu celosve-
tové dostat do centra pozornosti
diky marketingovym kampanim bé-
hem fotbalového mistrovstvi svéta
a finale ligy amerického fotbalu -
Super Bowl. Strategie spolec¢nos-
ti se vyplatily”, stoji ve vyjadreni
firmy Interbrand.

Znamost znacky Hyundai znaéné
zesilila na hlavnich automobilo-
vych trzich, jakymi jsou Cina nebo
Spojené stéty, a také na rozvojo-
vych trzich diky rdznorodému trz-
nimu portfoliu, vysoké kvalité vozil
a agresivnim marketingovym akti-
vitam. Novy model Sonata dosahl
ve Spojenych statech rekordnich
prodejnich vysledkd. Automobilka
Hyundai vloni v Ciné zdvojnésobila

prodeje oproti pfedchozimu roku.

Hyundai pokracuje v rozsahlych in-
vesticich do inovatnich marketin-
govych aktivit, aby zvySil hodnotu
znacky, a bude i nadale uvadét na
trh nové modely, které jsou v soula-
du s jeho nejnovéjSim designovym
charakterem ,fludiniho tvarovani.”

Uspé&chy / Achievements

Hyundai achieved Top Brand
Value Growth in Auto Indusiry

Hyundai Motor Company, the
fastest-growing automotive
company by brand, saw its
brand value increase by 9.3%
from a year earlier in the Best
Global Brands 2010 by Inter-
brand, outperforming the in-
dustry’s average growth rate.

_ Potadi | Rank Hodnota znadhy
Automobilka  Celkem Inadka [ Brand Brand Value
Automaker | Tatal | {mid. % ! § bn)
! 1" .- TOYOTA 6.2
2 12 I+,. Mercodes-Bens | 357
3 15 @ . 723 |
4 20 | HOMNDA 185
5 50 == | 7z
B 53 &) velkswagen | B8
| || QD Awe | 55
s | &5 | (5= HYUNDAI | 50
B T2 ' O i . a4
10 a1 I T FETrari I 3B

0 firmé Interbrand

Spolecnost Interbrand (www.in-
terbrand.com), je predni poraden-
ska firma a autor vyrocniho hod-
noceni ,Nejlepsi globalni znacky”,
zaloZend v roce 1974. Interbrand
ma pobocky ve vice nez 30 més-
tech ve 20 zemich po celém svété.
Mezi jeho klienty patfi nejrespek-

Hyundai, which has been inclu-
ded in the Best Global Brands for
six consecutive years, ranked No.
65 out of 100 brands this year,
a steady increase from the No.
84 position in 2005. The growth
rate of 9.3% this year significant-
ly outperformed the industry’s
average growth rate of 2.8%.

“A deeper look into the change
indicates that Hyundai has been
successful in functional attribu-
tes such as quality and design,

has a strong new vehicle line-up,
and received substantial global
exposure during the World Cup
and Super Bowl. Hyundai’s stra-
tegies have paid off,” Interbrand
said.

Hyundai's brand recognition was
largely strengthened in major au-
tomotive markets such as China
and the U.S., as well as emerging
markets, thanks to the compa-
ny's diverse market portfolio, high
quality products and aggressive
marketing activities. In the U.S.,
the all-new Sonata pushed Hyun-
dai’s sales volumes to a record,
while in China, Hyundai doubled
its sales in 2009 from the previ-
ous year.

Hyundai continues to make large
investments in innovative mar-
keting programs to enhance its
brand power and will keep intro-
ducing new models that reflect
its latest design identity, “fluidic
sculpture.”

About Interbrand

Interbrand (www.interbrand.com),
the leading brand consultancy
and author of the annual ranking
of the “Best Global Brands,” was
founded in 1974. Interbrand has
offices in over 30 cities in more
than 20 countries around the glo-
be and clients from among the
most respected businesses.



Autosalon / Motor Show

Hyundai pfedstavil v Pafizi Ctyfi

nové vozy

Automobilka Hyundai na le-
toSnim Pafizském autosalonu
(2. - 17. fijna) ukazala celkem
18 modelii a koncept, véetné
étyf novinek pro evropsky trh.
Dvé z nich zde mély svétovou

premiéru.
Prvnim  debutantem
byl Hyundai ix20,

zcela nové MPV seg-
mentu B, které se
odliSuje od krabicovi-
té podoby ostatnich
.minivan(” a pficha-
zi se sportovnéj§im
a dynamictéjSim pro-
filem. Od modelové
fady ix20 se ocekdava,
Ze svou vynikajici
vSestrannosti zaujme
mladé rodiny, které
oceni nejnizs§i spo-
tfebu paliva v daném
segmentu doprovaze-
nou nizkymi emisemi
CO,, dale nejnovéjsi |
technickad feSeni v
oblasti aktivni a pa-
sivni bezpecnosti a
prikopnicky pétilety
program  komplexn{
péce.
Svétovou
si v PafiZi odbyl také

novy Hyundai i10. Tento maly
viiz s modernizovanym vzhledem
ve stylu nového designérského
jazyka znacky Hyundai se mize
pochlubit celou fadou rozsahlych
vylepSeni. Ve verzi i10 Blue je na-
bizen s prikopnickym tfivalcovym
motorem o objemu 1,0 litru s emi-
semi CO, pouhych 99 g/km.
Tfetim novym evropskym mode-
lem je Hyundai Genesis Coupe.
Sportovni kupé se zatne prodavat
ve 4. ¢tvrtletl 2010. Rizenf, pod-
vozek a brzdy byly disledné upra-
veny a vyladény podle preferenci
evropskych fidicd. Zakaznici bu-
dou mit na vybér bud hospodarny
¢tyfvalec 2,0 turbo o vykonu 154
kW (210 koni), nebo vykonny vidli-
covy Sestivalec 3,8 litru o vykonu
223 kW (303 koni). Na autosalonu
byl k vidéni rovnéz sedan Gene-
sis, sourozenec modelu Genesis
Coupe, a také Equus, luxusni vlaj-
kova lod znacky Hyundai. Vedenf
automobilky se na zakladé reakcf
navstévniki na modely Genesis a
Equus rozhodne o pfipadném za-
hajeni jejich prodeje v Evropé.

V souladu s cilem stat se predni
automobilkou v oblasti ochrany
Zivotniho prostfedi, Hyundai pfed-

stavil fadu model(, které vzesly z
ekologicky zaméreného programu
Blue Drive. Prodej Ctvrté novinky
pro evropsky trh, modelu ix35
Blue, jenz se miiZe pochlubit emi-
semi CO, pouhych 135 g/km, byl
v Evropé zahdajen hned po ukon-

¢eni autosalonu. V PaffZi se ve
svétové premiéfe predstavil také
Hyundai ix35 diesel hybrid, jeho?
emise CO, jsou dokonce jen 117
g/km.

Na autosalonu se rovnéZ preda-
vala ocenéni. Pan Jaroslav Tesar,
majitel a reditel spole¢nosti GMP
MIX v Ostravé, ziskal ¢lenstvi
v prestiznim Hyundai Frontier

Dealer Clubu, které je urcéeno
pouze tém nejlepSim evropskym
prodejcdm vozd Hyundai.

Autor fotografie Vojtéch Valsa / Photo b

Hyundai presented Four New

Models in Paris

At the 2010 Paris Motor Show
(2 - 17% October) Hyundai
company displayed a total of 18
production cars and concepts —
including four new models for
the continent, two of which were
world premieres.

premiéru Autor fotografie Michal Szajer / Phato by Michal Szajer

Making its world debut, the all-new
B-segment MPV ix20 differentiates
itself from the boxy “minivan” com-
petition by adopting a sportier, more
dynamic profile. The ix20 model range
is expected to attract young families
by its outstanding universality, best-
-in-class fuel economy and CO, emi-
ssions, latest active and passive sa-
fety systems and a five-year unlimited
customer service.

Another global debut in Paris was the
new i10. The city car benefits from
a styling upgrade, bringing the car

y Vojtéch Valsa

in line with other models in the Hy-
undai range. This model, badged i10
Blue, comes with a ground-breaking
new three-cylinder, 1,0-liter engine,
emitting just 99 g/km of CO,.

The third new model for Europe is Hy-
undai Genesis Coupe. Going on sale in

the final quarter of 2010, the Genesis
Coupe has been modified to suit Eu-
ropean tastes, with revisions to the
steering, suspension and brakes. This
sports car is available with an efficient
210 HP 2,0-liter supercharged four cy-
linder or a powerful 303 HP 3,8-liter V6
engine. The coupe version of the Ge-
nesis line-up was joined by its sedan
sibling and the luxurious Equus limou-
sine. Based on public reaction to these
two models, the Hyundai management
will decide on selling them in Europe.
Hyundai company has targeted indu-
stry leadership in the field of environ-
mentally-sustainable technology and
presented models from its eco-friendly
Blue Drive initiative. The fourth new
model for Europe, the ix35 Blue,
boastingCO,emissions ofjust135g/km,
went on sale after the show. The world
premiere was also the presentation
of Hyundai ix35 diesel hybrid with
CO, emissions as low as 117 g/km.

An award ceremony took place during
moator show too. Mr. Jaroslav Tesar,
owner and director of GMP MIX com-
pany in Ostrava, became a member of
the prestigious Hyundai Frontier Dea-
ler Club. This membership is destined
only for the most excellent European
Hyundai dealers.



Hyundai ix20 - zcela nové MPV

zZ Nosovic

Hyundai se rozhodl otfast trhem
tzv. viceuéelovych vozidel (MPV)
predstavenim svého moderni-
ho a dynamického vozu ix20 na
letoSnim podzimnim Pafizském
autosalonu.

Vozidlo o délce 4,1 metru ma na svou
trfidu neobvykle velky rozvor (2.615
mm) a vySku 1.600 mm. Tyto rozmeéry
garantuji prostornou kabinu cestu-
jicich, ktera je u modelu ix20 plné
srovnatelna s auty vétsiho segmentu
C. Model ix20, ktery byl zkonstruo-
van a vyvinut ve Vyzkumném a vyvo-
jovém centru Hyundai v némeckém
Riisselsheimu, je druhym evropskym
vozem Hyundai, ktery prevzal novou
designérskou filozofii , fluidniho tva-
rovani”, nabizejici tfi kliCové kvality
moderniho designu: vytfibenost, dy-
namiku a spolehlivost. VSechny tyto
kvality jsou podtrZeny Sestistrannou
predni maskou, kli€ovym vizualnim
prvkem nového evropského rodinné-
ho vzhledu vozii znacky Hyundai.
\yroba modelu ix20 byla zahaje-
na 13. zafi 2010 v zavodé Hyundai
Motor Manufacturing Czech v No-
Sovicich. Tam se také dne 23. zafi
2010, pred oficialnim predstavenim
v PafiZi, konala predpremiéra, jiZ se
z(castnili CeSti novinafi a pozvani
hosté. Toto MPV se zacne prodavat
na prelomu fijna a listopadu 2010.
Zcela novy viiz Hyundai ix20 se bude
doddvat s vybérem ¢tyi' motord, spl-
nujicich normy Euro V: dva benzinové
a dva dieselové s vykonem od 77 do
125 koni. Nabizen bude s manualni-
mi i automatickymi prevodovkami.
Kazda motorizace v rade ix20 (s vy-
jimkou 1,6 litru s automatickou pre-
vodovkou) bude k dispozici i v ekolo-
gické verzi Blue Drive, ktera zahrnuje
integrovanou technologii Stop & Go
(ISG), pneumatiky s nizkym valivym

odporem a systém fizenf alternatoru
(AMS). Verze Blue Drive maji emise
CO, na nejlepsi Grovni ve své tride —
zacinaji na pouhych 114 g/km (motor
1,4 litru U2 diesel) — a podtrhuji tak
touhu spolecnosti Hyundai udavat
smér na cesté k dlouhodobé udrZitel-
nosti kvality Zivotniho prostfedi.

Moderni viz ix20 vyuZivd nejno-
vejSi technologie aktivni i pasivni
bezpecnosti, aby poskytl svym pa-
sazérim maximalni ochranu. Prvky
aktivni bezpecnosti zahrnuji ESP,
ABS a asistenta pro rozjezd do kop-

ce. Spolecnost Hyundai predpokla-
da Ze ix20 bude pokraovat v jejim
skvélém trendu bezpecnosti a Ze se
stane prvnim MPV vozidlem v seg-
mentu B, které ziské v sérii naroc-
nych testl maximum péti hvézdicek
Euro NCAP.

Usastnici predpremiéry vozu Hyundai ix20 v HMMC
Participants of the Hyundai ix20 pre-view in HMMC

Modely Hyundai / Hyundai Models

Hyundai ix20 — All-New MPV

from Nosovice

Hyundai is set to shake up the
MPV market this autumn with
the new, modern and dynamic
ix20, unveiled at the 2010 Pa-
ris Motor Show.

The 4.1 meter-long car featu-
res an unusually long wheelba-
se for its class (2.615mm) and
a 1.600mm high roofline. These
dimensions ensure that the ix20
offers cabin space typical of
many larger C-segment vehicles.
Designed and developed at Hy-
undai's R&D centre in Rissels-

Mhn;l

heim, the ix20 is the second Eu-
ropean car to adopt Hyundai's
new “fluidic sculpture” form
language. This concept brings
together three key qualities in
a pleasing design: refinement,
dynamism, and confidence.
These qualities are accentua-
ted by a design feature that has
become unmistakably Hyundai:
the hexagonal front grille, a key
visual element of the brand's
new European family look.

The production of the ix20 was
launched in Hyundai Motor Ma-
nufacturing Czech plant in No-
Sovice on 13" September 2010.
Czech journalists and invited
guests took part in the pre-view,
which was organized in HMMC
on 23 September 2010, even
before the official introduction
in Paris. The sales of this MPV
will start at the turn of October
and November 2010.

The all-new ix20 will be avai-
lable with a choice of four Euro

V-compliant engines: two petrol
and two diesel, from 77HP to
125HP. Manual and automatic
transmissions will also be of-
fered. Every engine in the ix20
range (except 1.6 with automatic
transmission) will also be avai-
lable in Blue Drive form, which
includes Integrated Stop & Go
(ISG) technology, low rolling re-
sistance tyres and an alternator
management system (AMS). Blue
Drive versions of the ix20 give
class-leading CO, emissions le-

vels from just 114 g/km (1.4-litre
U2 diesel engine), highlighting
Hyundai’s desire to lead the way
on the road to long-term environ-
mental sustainability.

The modern ix20 uses the latest
active and passive safety tech-
nologies to ensure maximum
protection for its occupants.
Active safety features include
ESP (Electronic Stability Pro-
gram), ABS (anti-lock braking
system) and Hillstart Assist
Control. Hyundai anticipates the
ix20 will continue the company’s
excellent safety record and be-
come the first B-segment MPV to
attain the maximum 5-Star result
under Euro NCAP's impact asses-
sment.
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Vitézoveé fotografické soutéze / Winners of Photographic Contest

Cr—

3 . Lenka Garbulinskad

V soutéZi o Nejlepsi fotografii
z dovolené 2010 byla vedenim
spole¢nosti HMMC zvolena sku-
pina péti snimkd. O vitézstvi bojo-
valo celkem 40 zaméstnancd, kteff
odevzdali 117 fotek. Prvni misto
obsadil Michal Walach z Od-
déleni podpory prodeje. O druhé
misto se podélili Milo$ Broncek
(Oddélenf fizeni vyroby a pldnova-
ni — prevodovkarna) a Petr Gold-
mann (Oddéleni Gdrzby — lisovna).
Treti misto pak pfipadlo na Lenku
Garbulinskou (Oddéleni lidskych

@& HYUNDAI

Prezident blahopieje vitézi
President congratulates to the winner

zdrojli) a Dalibora Ondrucha
(Oddéleni nakupu a vyvoje dild)
18. fijna 2010 vedeni HMMC pre-
dalo vyhercim zajimavé ceny - tra-
diénf korejské darky, modely vozu
Hyundai i30 a jejich zaramovanou
vitéznou fotografii. Vitéz soutéZe
Michal Walach ziskal viiz Hyun-
dai i30 na vikend. Nejlepsi snim-
ky letodniho rocniku fotografické
soutéZe budou postupné k vidénf
ve vSech kantynach HMMC. Vsem
fotografim dékujeme za (Gcast
a vyhercim gratulujeme!

!
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HMMC management chose a group of
five winning pictures in the competiti-
on for the Best 2010 Holiday Picture.
Total of 40 employees took part in
the event and sent 117 pictures. The
first prize goes to Michal Walach
from Sales Support Department. The
second place is shared by Milo$
Broncek (Production Management
Department - Transmission) and
Petr Goldmann (Maintenance De-
partment - Stamping). The third place
belongs to Lenka Garbulinska (Hu-
man Resources Department) and Da-

3 . Dalibor Ondrucz

libor Ondruch (Parts Development
Department).

On 18" October 2010 the HMMC ma-
nagement handed over interesting pri-
zes to the winners - traditional Korean
gifts, Hyundai i30 models and their
own picture framed. Michal Walach,
winner of the competition, was also gi-
ven a Hyundai i30 for a weekend. Win-
ning pictures of this year's photogra-
phic contest will be gradually exhibited
in all HMMC canteens. Let us thank to
all photographers for their participati-
on and congratulations to winners!

www.hyundai-motor.cz



Fotbalovd interliga / Football Interleague

Findle HMMC Interligy

23. zafi 2010 se na hfisti u
arealu naseho zavodu hral fi-
nalovy zapas fothalové HMMC
interligy, v némZ proti sobé
nastoupily celky Boca Seniors
a (R)Evolution. Velmi vyrovna-
nou bitvu nakonec vyhral tym

Boca Seniors )
1:0. Autorem
jediné  branky

a zarovei nej- |
lepsim stielcem
finalovych boji
byl Jifi Holis.

Vitézny tym fotbalo-
vé interligy obdrZel
z rukou viceprezi-
denta  spolecnosti
Hyundai Motor Ma-
nufacturing  Czech,
pana Byeung Wan
Ryu, pohér a Sek na
5 tisic korun. Také
nejlepsi stfelec do-
stal pohar a cenu
— viiz Hyundai i30
s plnou nadrii na
vikend.  Soucasti |
finale bylo rovnéz
vystoupeni roztles-
kévacek a loterie

Dny NATO 2010

Spoleénost Hyundai Motor Ma-
nufacturing Czech byla i v letos-
nim roce partnerem akce Dny
NATO v Ostravé. Desaty roénik
prehlidky probihal ve dnech 15.
— 19. zaii 2010, pficemZ hlavni
program se jiz tradicné konal v
sobotu 18. zari a v nedéli 19. zari
v prostorach Letisté LeoSe Ja-
nacka Ostrava.

Dny NATO v Ostravé jsou nejvetsi
letecko-armadné-bezpecnostni akcf
ve stfedni Evropé. Jejim cilem je
prezentovat  Siroké
verejnosti co nejsir-
$i Skélu prostredkd,
kterymi  disponuje
Ceskd  republika
a jeji spojenci na
poli zajistovani bez-
pecnosti.  LetoSnf
Dny NATO prilékaly
rekordni pocet 185
000  navstévnikd.
Ti mohli zhlédnout
napr. prezentace
tézké vojenské, poli-
cejni i zachranarskée
techniky, ~dynamic-
ké ukazky wvycviku
specialnich  jedno-
tek, letecké ukazky
a prezentace vyzbro-

pro divaky, v niZ tfi Stastnf vyherci
ziskali lahev Samparfiského a je-
den z nich navic i viiz Hyundai i30
na vikend. Leto$ni ro¢nik fotbalo-
vé interligy je za nami a na dalSi
napinavé souboje se miZeme té-
Sit aZ na jafe pfiStiho roku.

je, vystroje a vybaveni Gtvar(i. Mezi
nejvétsi lakadla letosniho rocniku
Dni NATO jednoznacné patfil britsky
stihacf letoun Hawker Hurricane Mk.
|, pfimy U€astnik bitvy o Britanii a po-
sledni letuschopny stroj tohoto typu
na sveté, a také americky strategic-
ky bombardér B-52 Stratofortress,
jenz do stfedni Evropy pfiletél vibec
poprvé (viz fotografie). Spolecnost
HMMC predstavila na Dnech NATO
sv{j stanek se ¢tyfmi vozy, které se
téSily velkému zajmu ndvstévnikd.

HMMC Interleague Finals

Final game of HMMC Football
Interleague between Boca Seni-
ors and (R)Evolution teams took
place on HMMC football pitch
on 23" September 2010. Boca
Seniors won this very close bat-
tle 1:0. The only goal was scored

NATO Days 2010

This year HMMC Company
again participated as a partner
in the NATO Days in Ostrava.
The tenth year of the show was
held from 15" to 19* September
2010, while the main program
was traditionally located at the
Leo$ Janacek Ostrava Airport
on Saturday 18" and Sunday
19* September.

NATO Days in Ostrava are the lar-
gest air, army and security event in
Central Europe. Its goal is to present

by Jifi Holi§, who simultaneous-
ly became the top scorer of se-
mi-final and final games.
Winning team of Football Interle-
ague got a cup and a 5.000 CZK
check. The prizes were handed over
by Mr. Byeung Wan Ryu, Vice Presi-
dent of the Hyundai
Motor Manufactu-
ring Czech company.
Also the top scorer
obtained a cup and
Hyundai 30 with
full tank for a wee-
kend. The finals
brought  cheerle-
aders’ performance
and a lottery for
spectators as well.
Three lucky winners
received a bottle of
champagne and one
of them also Hyun-
dai i30 for a wee-
kend. This year's
edition of Football
fwm= Interleague is over
# and we can look
s forward to further
dramatic battles in
spring next year.

to the general public a broad range
of safety assurance means that the
Czech Republic and its allies keep at
disposal. This year's NATO Days at-
tracted a record number of 185,000
visitors. These had the opportunity
to see e.g. military hardware exhibi-
tions, police and rescue technology,
dynamic shows of special units train-
ing, air displays and different kinds
of equipment used by units. Amang
the biggest attractions of the NATO
Days show were definitely the Bri-
tish fighter aircraft
Hawker  Hurricane
Mk.I, a direct parti-
cipant of the Battle
of Britain and the
last flying Hurricane
in the world, and the
American strategic
bomber B-52 Strato-
fortress that arrived
® to the Central Euro-
{ pe for the first time
ever (see the pictu-
8% re) During NATO
"8 Days the HMMC
i company presented
its stand with four
cars in which visi-
tors were very inte-
rested.
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Firemni spolecenskd odpovédnost / Corporate Social Responsibility

Kampan bilych ndaramko

Spolecnost Hyundai Motor Com-
pany se od roku 2007 dcastni
Kampané bilych naramki — glo-
balni akce pro zvySeni informo-
vanosti, ktera se kona ve vice
nez 100 zemich s cilem ukongit
chudobu a nerovnost mezi lidmi.
VSichni zaméstnanci jsou vybizeni
k tomu, aby nosili symbolické bilé
naramky, zatimco se ve 47 hlavnich
provozech spole¢nosti Hyundai Mo-
tor a jejich pobockach ve vice neZ
22 stétech kond fada doprovodnych
aktivit — od akci pro zékazniky pora-
danych u prodejcli aZ po ziskavani
finanénich prostfedkd. Béhem kam-
pané bude na vSech participujicich
zavodech umistén bily banner s hes-
lem ,Postavme se chudobg”, které
bude prelozeno do jednotlivych
jazykad.

HMMC se jiZ druhym rokem v fadé
(Castni globalni kampané, pofadané
pfi prileZitosti Mezinarodniho dne
za vymyceni chudoby, ktery pfipada
na 17. fijna. Tato kampan v naSem
zavodé zacala 18. fijna 2010 a potr-
vé do 29. fijna 2010. Pridat se k ni
mohou vSichni zaméstnanci, ktefi si
u asistentky oddéleni zakoupi bily
gumovy naramek v minimalni hod-
noté 30 K¢ a prispéji tak k usnadnénf
Zivota témer pal druhé miliardy lidi
Zijicich v extrémni chudobé. Vybra-
nd suma bude spole¢nosti HMMC
zdvojndsobena a nasledné predana
Charité Ostrava, kterd tyto penize
pouZije na dokonCeni stavebnich
dprav zimni noclehamy pro lidi bez

g
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domova v Ostrave-Vitkovicich. Kazdy
mize pomoci! Postavte se chudobé
a noste bily ndramek.

White Band Campaign

Since 2007 Hyundai Motor Com-
pany has been participating in
White Band Campaign, a global
awareness raising event taking

-+ STAND UP, TAKE ACTION gpq,
#inem STAND UP - Postavme se chudobé !
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place in over 100 countries with
the aim of ending poverty and
inequality.

All employees worldwide are en-
couraged to wear the symbolic whi-
te bands, while a variety of supp-
orting activities is conducted at 47
major operations of Hyundai Motor
and its affiliates in over 22 count-
ries, ranging from customer events
at dealerships to fund-raisings.
Throughout the campaign, a white
banner, reading the movement's
slogan “Stand Up, Take Action” will
be displayed at all the participating
operations, translated into their re-
spective languages.

For the second year in a row HMMC
takes part in the global campaign,
organized on the occasion of the
International Day for the Eradica-
tion of Poverty (17" October). In
our plant this campaign started on
18" October 2010 and will last
until 29" October2010. Allemployees
can participate. It is enough to buy
a white rubber band in the amount
of no less than 30 CZK at de-
partment assistant and contribute to
ease lives of almost 1.5 billion peo-
ple living in extreme poverty. Collec-
ted sum will be doubled by HMMC
company and then handed over to
Charity of Ostrava. This organizati-
on will use the money for finishing
a construction work of winter dormi-
tory for homeless people in Ostrava-
Vitkovice. You can help! Stand up
and take action — wear white band.

STAND UP, TAKE ACTION 570 up - postvre secnusotst Tl




Jak je nezndte / What you wouldn’t expect

»Pro hudbu se narodis,
ale pravnikem se stanes.”

Kdybychom méli popsat ,ty-
pického” tdspésného pravnika,
vétSiné z nas se vybavi muZ v
obleku s kravatou a aktovkou
v ruce, ktery si po praci rad za-
hraje golf nebo navstévuje vy-
hlasené restaurace. Tento po-
pis ale nesedi na Ondieje Miku,
pravnika spoleénosti HMMC.
Mezi jeho zajmy totiz napriklad
patii tvrda muzika a sportovani
v§eho druhu.

Byt pravnikem
v nadnarodni firmé
a zarovei hrat
v metalové kapele
je celkem neob-
vykla kombinace.
Jak k tomu doslo?
Pro hudbu se narodis,
ale pravnikem se sta-
nes. Uznavam, Ze je
to ne zcela obvykla
kombinace, protoze
pravnici vétsinou
navenek plsobi vice
méné uhlazeng, ale
kdyZ se podiva$ na
takového Jirku Ma-
chacka ze skupiny
MIG 21, tak ta kom-
binace aZz tak neslu-
¢itelné neplisobi.
Pasivné posloucham
tvrd$i muziku v pod-
staté od prenatalniho
véku diky mému otci. Aktivné jsem
se zaCal vénovat hudbé uZ na stred-
ni Skole a pokraCoval i na vysoké
jako zpévak v riiznych ostravskych
kapelach, napf. DEAF 99.

Jak se vaSe kapela jmenuje,
kolik ma clenii a kde je mozné
vas vidét?

Kapela, kterou jsme dali v podstaté
pfed rokem dohromady s kamara-
dem KaStanem, se kterym jsem vy-
ristal a ktery obhospodaruje bubny,
a mym kamaradem Christopherem
Gillilandem ze Skotska, ktery ,zpi-
va" ajak my fikéme ,kaze" ve svém
rodném jazyce, se jmenuje SENA-
FURA. Nézev je trochu nadséazka a
kazdy at si ho vyloZi sam, jak chce.
V kapele hraji na kytaru, samoziej-
mé elektrickou - ¢im tvrd$i zvuk,
tim lepsi. V nejbliz8i dobé budeme
vystupovat 30. fijna 2010 v ostrav-
ském klubu Marley v rdmci prestiz-
nich skateboardovych zavodi Game
of Skate.

Dozvédél jsem se, Ze jsi byl
pied lety také dspéSnym judis-
tou. Jakych vysledkii jsi dosahl
a kdy jsi s timto sportem pre-
stal?

Je to tak. S judem jsem zacal
v Baniku Ostrava ve ctvrté tride
a prestal jsem v podstaté a7 v dobé,
kdy jsem nastoupil do prace, pro-
toZe na to prosté nezbyvalo moc
¢asu. Mij nejvétsi aspéch bylo

5. misto na obdobé mistrovstvi Ev-
ropy starSich Zak( v Pafizi, 2. misto
na juniorském mistrovstvi CR, né-
kolik et po sobé jsem byl nejlepsi
v kraji a na konté mam i néjaké ty
tymové Uspéchy v lize.

Jsi Clovéek s mnoha zajmy.
Je jeSté néco, co rad délas
a o ¢em jsme se v tomto rozho-
voru nezminili?

V soucasnosti se hodné vénuji cyk-
listice, at uZz horskym koldm nebo
silniénim, a taky jsem zkusil i nékolik
zavod(. V zimé pro zménu rad jezdim
na snowboardu, sem tam si zahraji
ledni nebo in-line hokej nebo zajdu
s manzelkou a naSimi psy na hory.
Ale obecné mé prosté bavi se hybat
a néco tvorit, nesnasim totiz nudu a
navic jsem dost soutézivy.

Ondrej Mika, 31 let, pracuje
v HMMC od ¢ervence roku 2007
jako pravnik — senior. Do prace
dojizdi z Vratimova. Vice infor-
maci o kapele SENAFURA se
dozvite na Facebooku.

“You are born for music,
but you become a lawyer.”

If we should describe a “typi-
cal” successful lawyer, most of
us imagine a man wearing suit
and tie with a briefcase in his
hand, who likes playing golf or
visiting renowned restaurants
after work. This description
doesn’t fit to OndFej Mika,
HMMC company lawyer, because
his hobbies are e.g. hardcore mu-
sic and many kinds of sports.

Autor fotografie Martin Grobar' / Photo by Martin Grobar

Working as a lawyer in multina-
tional company and playing in
a hardcore band is quite unusual
combination. How did it happen?
You are born for music, but you be-
come a lawyer. | admit that it is not
usual combination, because the ge-
neral public mostly considers lawyers
as more or less courtly people. When
you look at Jirka Machacek from MIG
21 band, you can see that this combi-
nation is not that much inconsistent.
| have been passively listening to the
harder music since the prenatal age,
thanks to my father. | started actively
addicting myself to the music in high
school and later during university
studies when | was singing in various
bands in Ostrava, e.g. DEAF 99.

What is the name of your group,
how many members does it have
and where is it possible to see
you?

The name of our band, that we put
together a year ago with my friends
Kastan and Christopher Gilliland
from Scotland, is SENAFURA. Kas-

tan plays drums and Christopher
“sings” and as we say “preaches”
in his mother tongue. The name is
an exaggeration a little bit and eve-
ryone can find his own meaning of
it. | play guitar, electric of course
— the harder sound, the better. On
30" October 2010 we will perform
in Marley Club in Ostrava within

prestigious  skateboard  contest
called Game of Skate.
You were also

a successful judo-
ist couple of years
ago. What were
your achievements
and when did you
finish your judo ca-
reer?

That's true. | started
with judo in Banik Os-
trava club in the fourth
grade and finished
after joining my first
job, because | didn't
have enough time. My
biggest success was
the 5" place at event
that was an analo-
gy to the European
championship of older
schoolchildren in Pa-
ris, 2" place at Junior
Championship of the
Czech Republic. | have
been the best judoist of
our region consecutively for couple
of years and | have gained some
team achievements in the Czech le-
ague as well.

You have many hobbies. Is there
anything else that you like to do
and what we haven’t mention in
this interview yet?

Currently | apply myself a lot to cyc-
ling — mountain and road bikes and
| also participated in some races. In
winter | like snowboarding, playing
ice or in-line hockey or going to the
mountains together with my wife
and our dogs. Generally | have to
move and do something, because
| hate being bored and moreover
| am a very competitive person.

Ondrej Mika, 31 years, has been
working in HMMC as Senior La-
wyer since July 2007. He com-
mutes to work from Vratimov.
More information about SENA-
FURA band is available on Face-
book.



Co byste méli védét o...

What you should know about....

... SKOLENICH

Pripravu a organizaci Skoleni mé ve spolecnosti HMMC na
starosti Oddélent lidskych zdrojt — sekce vzdélavani.

Tato sekce (HRD) pripravuje roéni plan vzdélavani a rozpocet
na dany rok, dale také schvaluje veSkera Skolent, o ktera si
miiZe kazdé oddéleni zazadat.

Vedouci oddéleni je zodpovédny za vzdélavani, osobni a od-
borny rozvoj svych podfizenych, stejné tak i za Gcast na Sko-
lenich.

Zameéstnanec je povinen:

@ prohlubovat si svoji kvalifikaci potfebnou k vykonu sjednané
prace v souladu se zakonem ¢. 262/2006 Sh., Zakonik préce,
Cast deséta, Hlava Il — Odborny rozvoj zaméstnanc.

@ (castnit se Skoleni a jinych vzdélavacich akei pripravenych a
organizovanych sekef vzdélavani nebo jednotlivymi oddéleni-
mi

@ informovat svého nadfizeného o své (i¢asti na téchto akcich,
a to s dostatecnym predstihem

@ informovat svého nadfizeného a clena sekce vzdélavani o
diivodu své nepiitomnosti na Skoleni alespori 1 den predem,
neomluvena absence bude povazovana za poruSeni prikazu
nadfizeného dle smérnice HMIMC-HR-001 Pracovni fad

@ pii (casti na Skoleni nebo jiné vzdélavaci akci, vyplnit poZa-
dované dokumenty (predevsim prezencni listinu, hodnoceni
Skolent, apod.)

@ dodr7ovat pravidla a zésady béhem Skolent, ¢i jiné vzdélavaci
akee, se kterymi je seznamen pred jeho zaCatkem.

... IRAININGS

The Human Resources Department — Development Section
is responsible for preparation and organization of all the
trainings in HMMC.

Development Section (HRD) prepares annual education plan,
budget and approves all trainings that each department can
apply for.

Head of Department is responsible for education, personal
and professional development of his/her subordinates and
their participation in the trainings.

Employee is obliged:

@ to deepen his/her qualification necessary to perform daily
work in accordance with Labor Code no. 262/2006 Coll., Part
ten, Chapter Il - Vocational development of employees

@ fo participate in the trainings prepared and organized by De-
velopment Section or by particular departments

@ toinform his/her superior and member of HRD Section about
the reason of absence from the training at least 1 day in
advance, unexcused absence will be considered as violation
of the superior order, according to HMMC Procedure—HR—
001 Employee Regulation

@ to fill in required documents (especially attendance sheet,
feedback form, etc.), within participation in the training or
other education event

@ tofollow all rules and policies during the training with which
he/she is informed before the start of the training or other
education event.

Hyundai se stal
nejkvalitnéjsi
znackou roku 2010

Od roku 2001 nejvétsi némecky motoristicky
magazin Auto Bild kaZdorogné publikuje kom-
plexni prizkum kvality. Poskytuje tak rychlou
a fundovanou orientacni pomdcku pro posou-
zeni riznych oblasti jako jsou spolehlivost,
dlouhodobd kvalita a spokojenost zékazniki
vSech nejdllezitéjSich automobilovych zna-
¢ek prodavanych v Némecku. Vitezem priizku-
mu za rok 2010 se stala automobilka Hyundai
- prvni korejska znacka v jeho historii.

Pro sestaveni reportu kvality je nezbytny po-
na vozidlech ve véku od 3 do 7 let. Diky tomu
je mozné odhalit nedostatky a slabiny, které
se pfi normalnich testech nebo predvadécich
jizdach neobjevi.

Hyundai v roce 2010 predbéhl tradicni vitéze
predchozich let - japonské znacky Toyota a
Mazda. Pro lidi z automobilové branZe to nenf
7adné prekvapeni. Reditelé vyrobnich zavod(
BMW verfejné chvali prikladné vyrobni me-
tody znacky Hyundai. Christian Klingler, ¢len
predstavenstva Volkswagen pro oblast pro-
deje, dava pokroky dosazené automobilkou
Hyundai za priklad pro vlastni praci: ,Hyundai
je ¢islo 1, od néj se mizeme ucit.”

utt

Hyundai has
become the 2010
Highest Quality
Brand

Auto Bild, the biggest German automotive
magazine, has been publishing a complex
quality survey on a yearly basis since 2001.
It provides a fast and well-founded orienta-
tion instrument for examination of various
criteria, such as reliability, long-term quality
and customers’ satisfaction with all the most
important car brands, which are sold in Ger-
many. The winner for 2010 is Hyundai — the
first Korean brand in history of this survey.

A hindsight is necessary for preparing such
quality report. The survey is focused on cars
which are aged 3 to 7 years. This way it is
possible to reveal defects and weak points
that do not occur during test drives.

In 2010 Hyundai surpassed traditional
winners from previous years — Japanese
brands Toyota and Mazda. But it is no surpri-
se for people from the car industry. Directors
of BMW production plants openly praise
exemplary manufacturing methods of Hyun-
dai brand. Christian Klingler, Volkswagen's
board member for sale, considers Hyundai's
progress as an example for his own work:
“Hyundai is number 1. We can learn from
this company.”

QUALITATS
REPORT

2010

Pravni poradna
pro zamestnance

HMMC nabizi od 1. fijna 2010 bezplatnou
pravni poradnu pro zaméstnance. Pokud fesi-
te jakykoli pravni problém, at uzZ jde o rekla-
maci, najem, dluhy, koupi a prodej nemaovitos-
ti €i jinych véci, mlZete vyuZit sluZeb Pravniho
oddéleni. Na poradnu se miZete kdykoli
obratit prostrednictvim interni telefonni linky
#1234, e-mailu legal@hyundai-motor.cz nebo
osobné v prostorach vestibulu administrativn{
budovy, vZdy v Utery a ¢tvrtek v dobé od 14:35
do 15:35.

Cinnost pravni poradny bude spocivat zejmé-
na v Gstnich konzultacich, pfipadné v pfipravé
¢i kontrole jednoduchych dokumentd, a to dle
¢asovych mozZnosti zaméstnancl Pravniho
oddéleni.

Legal Consulting
for Employees

As of 1% October 2010 HMMC offers the le-
gal consulting for employees. If you need to
solve any legal problem — warranty claim,
rent, debts, sale and purchase of immovable
property or other things, you can use services
of our Legal Department. You can address
legal consultants anytime via internal phone
line #1234, e-mail legal@hyundai-motor.cz or
personally in the lobby of Administrative buil-
ding every Tuesday and Thursday from 14:35
t0 15:35.

The legal support will be provided mainly
in the form of consultations or preparation
and check of simple documents, according
to time possibilities of Legal Department’s
members.



Predstavujeme korejské restaurace / We infroduce Korean Restaurants

Restaurace Cosmos

Korejskou restauraci Cosmos, kte-
rou jsme navstivili tentokrat, byste
mozna ve Frydku-Mistku hledali
dlouho a marngé, protoZe acko-
liv je tady v provozu uz od roku
2006, neni nijak vyrazné oznacena
a o jeji existenci védi prakticky

pouze nasi korejsti kolegové. Re-
staurace se nachazi v obycejné
bézové vilce na konci ulice Narod-
nich mucednikd, pfimo nad hlavni
silnici prochazejici méstem, hned
vedle autoservisu Skoda — Hyun-
dai. V domé je soucasné i penzion,
ale na jidlo jsou zvani i hosté zven-
¢i, nicméng, doporucuje se pred-
chozi telefonicka objednévka mist,
protoze tady byva opravdu plno.

Restauraci uz rok provozuje panf
Lee, kterd Ceskou republiku pi-
vodné  na-
vstivila jako
turistka, ale
rozhodla se
tady vrétit
a podnikat
a zda se,
Ze to bylo
moudrée
rozhodnuti,
protoze jeji
restauraci
povazujf
Korejci  za
tu  nejlepsi
a nejauten-
tictéjsi  ve
Frydku-Mist-
ku a Sirokém
okoli.  Su-
terénnf

nevelka, kromé hlavni mistnosti se
tfremi velkymi stoly, jen tak napdl
oddélené od kuchyné, je zde jeSté
jeden mensi salonek pro uzavre-
nou spolecnost. Interiér je prosty
a bez zbyteénych ozdob, o to vetsi
ddraz je kladen na kvalitu jidla,

o kterém se fika, Ze tady je ,jako
od korejské maminky".

Jidelnf Iistek byste tu hledali mar-
né: Pokud si hosté neobjednaji
specialni menu predem, pficha-
zeji na ,jidlo dne”, tedy na to, co
je pravé pro tento den uvareno.
V restauraci pracuje i jedna Ces-
ka, ktera vam eventualné vysvétli,
co se pravé podava, ale pani Lee
mluvi anglicky a dokonce se zacala
ucit i Cesky, takze si to mizete ne-
chat vysvétlit rovnou od ni.

S ohledem na
hosty penzio-
nu je restau-
race oteviena
denné od
pondéli do ne-
déle, od péti
hodin rano do
deseti  vecer
(podle potre-
by a nélady
hostd i déle).
Ana dotaz, kdy
pani Lee vlast-
né odpociva,
odpovédéla
s Usmévem,
| Ze v noci...

re- Pani Eun-hee Lee —majitelka restaurace Cosmos

staurace je Mrs. Eun-hee Lee —owner of Cosmos restaurant

Restaurant Cosmos

Korean restaurant Cosmos, that
we visited this time, may be dif-
ficult to find in Frydek-Mistek
because although it has been run
here since 2006, it is not visibly
signed and only our Korean col-
leagues seem to know of its exi-

stence. The restaurant is located
in and ordinary beige family house
at the end of the street Narodnich
mucednikd, right above the main
road passing through the city,
just next to a car service Skoda —
Hyundai. There is also a pension
in the house but guests from the
street are welcome to eat here,
however, it is recommended to
book your seats on the phone in
advance as this place is really

crowded very often.

The restaurant has been run by
Mrs. Lee for more than a year
now; she originally visited the
Czech Republic as a tourist but
she decided to return and start
her business here and it really
seems to be a wise decision as
her restaurant is considered the
best and most authentic in Frydek-
Mistek and surroundings by the
Koreans. A basement restaurant is
not large: apart from a main room
with three tables, which is just
partly separated from the kitchen
there is also a smaller room for
a private company here. The inte-
rior is simple and without any re-
dundant decorations; more atten-
tion is paid to a quality of meal,
which is said to be like “made by
your Korean mum”.

Do not look for a menu — there is
none here: Unless the guests order
a special menu in advance, they
come to eat a “meal of the day”,
dishes prepared just for this day.
There is one Czech lady working
in the restaurant who can explain
daily offer of meals to you but
Mrs. Lee can speak English and
she even started to learn Czech so
you can have an explanation from

her directly.

With regards to guests of the pen-
sion, the restaurant is open every
day from Monday to Sunday, from
5 a.m. to 10 p.m. (and even lon-
ger if needed). And when asked,
when she does have a rest, Mrs.
Lee replied: “In the night” with
asmile...

Oteviraci doba / Opening Hours

Po - Ne /Mon - Sun: ...........

Tel.: 722 116 217

................. 05-22



Tipy na vikendy / Weekend Tips

CO / WHAT

Diskotéka na ledé
Disco on Ice

Milan Pitlach - Sil zemé
Salt of the Soil

BK NH Ostrava
X BK Lokomotiva Plzeri

Broucci

Bugs

FC Banik Ostrava

X FK Baumit Jablonec

Elan

Out of Control Street Dance Jam

HC Vitkovice Steel
X HC Energie Karlovy Vary

/lati chlapci
Golden Boys

FC Banik Ostrava
X FC Viktoria Plzer

Tanecnf vecery
Dancing Evenings

Horse Evolution Show

KDY / WHEN KDE / WHERE

Zimni stadion Sareza
Sareza Stadium
Galerie Fiducia
Fiducia Gallery

22.

22.

23.

24.

24.

29.

30.

31.

31.

10. (17:00)
10. (18:00)
10. (17:30)
10. (10:00, 15:00)
10. (17:00)
10. (20:00)
10. (21:00)
10. (17:00)

10. (18:30)

6. 11.(18:00)

7.11.(17:00)

13.

11.(17:00)

Bonver Arena

Divadlo loutek Ostrava
Theater of Puppets, Ostrava

Stadion Bazaly
Bazaly Stadium

CEZ Arena

Klub Fabric
Fabric Club

CEZ Arena

Divadlo Antonina Dvoraka
Antonin Dvorak Theater

Stadion Bazaly
Bazaly Stadium

Kulturnf dGim K-Trio

POZNAMKY / NOTES

bruslen

skating

vystava

exhibition
basketbalovy zapas
basketball game

détské predstaveni
performance for children
fotbalovy zapas
football match
koncert

concert

tanecni party

dance party

hokejovy zapas
hockey game
divadelni predstaveni
theater performance

fotbalovy zapas
football match

K-Trio Community Centre

CEZ Arena

jezdecka show
riding show

Zdroj / Source: http://www.ostravainfo.cz
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Vedeli jste, ze...?

Novy Hyundai Sonata vyhral prvni rocnik Motoristickych cen zemi
Stredniho vychodu 2010 (MEMA) v kategorii Nejlepsi auto roku ve
stfedni tridé. Cena byla predana 14. fijna 2010 v rdmci zahajovaciho
ceremonialu 10. roéniku Autosalonu Sharjah ve Spojenych arabskych
emiratech. Ceny MEMA jsou udélovany dvanacti automobilovymi
experty z deviti statl Stfedniho vychodu, ktefi spolecné reprezentuijf

mistni automobilovy primysl.
|

[]
Did you know that...?

The all-new Hyundai Sonata has won the first Middle East Motor
Awards 2010 (MEMA) in the Best Mid-size Car of the Year category.
The award was presented on October 14" 2010 during the opening
ceremony of the 10™ International Motor Show Sharjah in the United
Arab Emirates. MEMA is administered by twelve automotive experts
from nine Middle Eastern countries that together represent the Mid-
dle East automobile industry.

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.o. pro zaméstnance spole¢nosti
Adresa: Primyslova zéna NoSovice, Nizni Lhoty 700, 739 51, Ceska republika, tel.: +420 596 141 660, fax: +420 596 141 901, www.hyundai-motor.cz
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