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Novinky z automobilového primyslu / News from the automotive industry

Nové mysleni. Nové Moznosti

Hyundai Motor Company, nejrych-
leji rostouci automobilka na své-
té, oficialné zvefejnila novy smér,
kterym se bude ubirat, a také nové
heslo. Heslem znacky Hyundai
bude ,Nové mysleni. Nové moi-
nosti.” To vyjadfuje novy koncept
znacky Hyundai ,Moderni prémio-
va tfida,” ktery ma za cil poskyt-
nout zékaznikGim emocionalni hod-
noty a zazitky za hranicemi jejich
ocekavani, prostfednictvim nové-
ho mySleni a moznosti. Novy smér
rovnéZ zachycuje ducha promény
v automobilce, ktera prokazuje
dramaticky riist ve vSech obchod-
nich oblastech. ,DneSni zékaznici
neveri, e draha auta s nadbytec-
nym technickym vybavenim jsou
prémiova,” fekl mistopfedseda
spolecnosti Hyundai Motor Euisun
Chung ve svém projevu na autosa-
lonu v Detroitu. ,Misto toho chté-
ji, aby byly uspokojeny jejich za-
kladni potfeby za pfijatelnou cenu,
a to automobilem, ktery pfekona

jejich ocekavani, automobilem,
ktery odrazi jejich hodnoty a dobu,
leCnosti vyrabgjici auta. Hyundai
je firma, kterd vytvari nové moz-
nosti. Nasim cilem neni jen stat
se nejveétsi automobilkou. Chceme
se stat nejoblibenéj$i automobil-
kou a dlivéryhodnym partnerem
majiteld naSich voz{,” fekl misto-
predseda Chung. Zatimco klasicky
prémiovy viiz je obvykle spojen
s vysokou cenou, koncept Moder-
ni prémiové tfidy od spolecnosti
Hyundai je zaloZen na mySlence,
Ze vysoka kvalita nezbytné nevy-
Zaduje vysokou cenu, dostupnou
pro par privilegovanych. Hyundai
nabidne nejvy$Si moznou kvalitu
za prekvapivé dosaZitelnou cenu
a hodnoty, které zakaznici nikdy
nezakusili ani neocekavali. Toto
se neomezi pouze na produkt, ale
bude se tykat veSkerych €innosti,
sluZeb a obchodnich aktivit spo-
le¢nosti Hyundai.

New Thinking. New Possibilities

Hyundai Motor Company, the
world's  fastest-growing auto-
motive company, officially an-
nounced its new brand direction
and statement. The statement
will be “New Thinking. New
Possibilities.” This encompasses
Hyundai's new brand concept,
“Modern Premium,” which aims
to provide customers with emo-
tional value and experiences be-
yond expectations through new
thinking and new possibilities.
The new brand direction also
captures the spirit of change at
the automaker, which has shown
dramatic growth in all areas of
business. “Today, customers do
not believe that expensive cars
with unnecessary technology are
premium,” Euisun Chung, Vice
Chairman of Hyundai Motor said
during a speech at the Detroit
motor show. “Instead, they want
their core needs fulfilled at an ac-
cessible price and with a car that
exceeds their expectations; a car

that reflects their values and the
times in which they live. Hyundai
is not just a company that makes
cars. Hyundai is a company that
creates new possibilities. Our
goal is not to become the biggest
car company. Our goal is to be-
come the most-loved car company
and a trusted lifetime partner of
our owners,” said Vice Chairman
Chung. While traditional premium
is usually linked with high prices
for the privileged few, Hyundai's
“Modern Premium” concept is
based on the idea that high qual-
ity does not necessarily require
a high price for a limited class.
Hyundai will offer high-end, high-
quality values at a surprisingly
attainable price and values that
customers never experienced or
expected. This will not be limited
to just the product, but throughout
Hyundai’s entire business, opera-
tions and services.

NEW THINKING. NEW POSSIBILITIES.

Rozdilny pristup

Zatimco nékteré automobilky pfi-
chazej se slevovymi akcemi témér
kazdy tyden, jsou takoveé, které své
ceny nemeéni. Rozdily jsou velké.
Slevy neposkytuji zdaleka vSichni
vyrobci automobilli plisobici na ces-
kém trhu. Existuji vSak vyrobei, kteff
maji slevy, bonusy a akéni nabidky
témeér permanentni. Také korejské
automobilky vychazeji vstfic svym
zakaznikdm — Hyundai prinasi fi-
nancni bonusy napfi¢ modelovou fa-
dou témerF pro vSechny motorizace,
slevy dosahuji az 50 000 K¢. U ses-
terské znacky Kia je to samozfejmé
podobné.

27. prosince 2010,
Auto 7

Z tisku / From the press

Different approach

While some carmakers bring dis-
count actions almost every week,
there are some that does not
change their prices. Differences are
large. Not all carmakers operating
in the Czech market offer the dis-
counts. There are producers having
almost permanent discounts, bonus-
es and special offers. Also Korean
carmakers meet customers’ needs
— Hyundai brings financial bonuses
across the model range for almost
every motorization, discounts go up
to 50,000 CZK. The situation is of
course similar in its sister company
Kia.

27" December 2010,
Auto 7

* Clanky mohou byt s ohledem na prostor kréceny.

Hyundai zvazuje zaloZeni
nového vyrobniho zavodu
v Gujaratu

Indicka pobocka korejského automo-
bilového giganta Hyundai uvaZuje
0 vystavbé nového vyrobniho zavodu
ve staté Gujarat. Zastupci spolec-
nosti navstivili region Dholera, mis-
to, které se nachdzi pobliz prdmys-
lového koridoru mezi Dilli a Bombayji
(DMIC) a pouhych 90 km od mésta
Ahmedabad. Mezitim automobilka
oznamila, Ze v Indii postavi novy za-
vod na vyrobu dieselovych motord,
do néhoZ hodla investovat celkem
400 milionti USD. Nové motorarna
zahaji provoz do konce roku 2013.

28. prosince 2010,
Car Trade India

Hyundai mulls to set-up
its new manufacturing
plant in Gujarat

The Indian unit of Korean auto gi-
ant Hyundai is mulling over setting
up a new manufacturing plant in
the state of Gujarat. The company
officials have visited the Dholera
region, a site located near to
Delhi-Mumbai Industrial Corridor
(DMIC) and is just 90 km away from
Ahmedabad city. Meanwhile, the
company has announced to set-up
a new diesel engine manufactur-
ing plant in the Indian market with
an investment of Rs 400 crore. The
new engine production plant will go
on stream by the end of year 2013.

28" December 2010,
Car Trade India

* With respect to space the articles may be shortened.



Novy prezident spolecnosti

HMMC

0d pondéli 3. ledna 2011 ma
naSe spolecnost nového nej-
vysSiho predstavitele. Novym
prezidentem HMMC se stal
pan Kang Ho-don.

Pan Kang Ho-don zacal ve spo-
lecnosti Hyundai Motor Company
pracovat v roce 1974 ve vyrobnim

zévodu v Ulsanu. V' lednu roku
1999 byl povySen do pozice ve-
douciho tymu na Oddéleni fizenf
vyroby. V dubnu roku 2002 se pak
stal vedoucim Vyrobni koordinac-
ni skupiny a o necely rok pozdgji
byl povySen do pozice senior vi-
ceprezidenta. V fijnu roku 2005
se stal vykonnym vicepreziden-
tem vyrobniho zavodu v Ulsanu
a o tfi roky pozdgji, v listopadu
roku 2008, pak jeho nejvySSim
predstavitelem. Na této pozi-
ci setrval pan Kang a7z do konce
minulého roku, kdy byl jmenovan
novym prezidentem HMMC. Zde
nastoupil v pondéli 3. ledna. Ve
své CUvodni fe€i pan prezident
mimo jiné fekl: ,Minuly rok 2010
byl obdobim, kdy i v dobé obtiz-
né ekonomické situace vSichni
zameéstnanci délali maximum pro
zvySeni produktivity a vyroby voz(
v nejvySSi kvalité. | letos bude

naSe spolec¢nost pruzné reagovat
na pozadavky zakaznikd a pokra-
covat ve vyrobé.” Pan prezident
dale zddraznil vyznam kvality ve
vSech oblastech ¢innosti spolec-

nosti HMMC: ,V rdmci zvySovani
kvality naSich produktl dbejme
také na zvySeni kvality vSeo-
becné. Stalym zdokonalovanim
nasich aktivit dosdhneme toho,
Ze budeme pracovat ve $pickové
automobilce z hlediska objemu
vyroby i jakosti vyrobkd,” Fekl
prezident Kang a vyzval zamést-
nance rovnéz ke snaze o zlepSenf
komunikace uvniti spolecnosti:
.Budeme poréadat akce, pfi nichZ
spolu budou moci komunikovat
pracovnici administrativy, mana-
Zefi, vyrobni manaZefi, operato-
fi, a podporovat tak komunikaci
nejen mezi rlznymi pracovnimi
pozicemi, ale i mezi oddélenimi,”
uzavrel prezident Kang a popral
zaméstnancim  mnoho  Stésti
a radosti v novém roce.

Novinky v HMMC / News in HMMC

New President of HMMC

company

Since Monday 3 January
2011 our company has had
new supreme authority. Mr.
Kang Ho-don has hecome new
President of HMMC.

Mr.  Kang Ho-don. entered
Hyundai Motor Company, produc-
tion plant in Ulsan in 1974. In
January 1999 Mr. Kang was pro-
moted to the position of Director
of one team at Production
Management Department). In
April 2002 he became Director
of  Production  Coordination
Group and less than a year later
he was promoted to Senior Vice
President. In October 2005 he
became Executive Vice President
of Ulsan production plant and
three years later, in November
2008, Mr. Kang became the Chief
Manager of this plant. He held
this position till the end of last
year, when promoted to the posi-
tion of new HMMC President. He
boarded to function on Monday
39 January. In his inaugural
speech Mr. President said: “Even
though last year 2010 was influ-
enced by the economic crisis, our
employees did their best to in-
crease production of high-quality
cars. Also this year our company
will flexibly meet expectations of
the customers and continue the
production.” Mr. President further
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Prezident Kang pri setkani s manazery
President Kang is meeting managers

underlined importance of quality
in all areas of HMMC activities.
“Within increasing quality of our
products, we should also attend
to increase of quality in general.
By continual improving our activi-
ties, we will be able to work in
top car factory, as for production
volume and quality of products,”
said President Kang and called
upon employees to try to im-
prove also communication within
the company. “We will organize
events during which adminis-
tration employees, managers,
production managers, operators
will have an opportunity to com-
municate and support communi-
cation between different work-
ing positions and departments,”
concluded President Kang and
wished the employees the year
full of success and joy.




Ocenéni / Awards

Nejlepsi zaméstnanci roku 2010

04

Jako kaidym rokem, i letos
probéhlo v poradi jiz ctvrté
ocefovani nejlepSich zamést-
nancii nasi spolecnosti. Cilem
je odménit zaméstnance, ktefi
v uplynulém roce dosahli vy-
jimeénych pracovnich vysled-
ki, €éimZ vyrazné podpofili
spoleénost a napomohli tak
k jejimu dalSimu rozvoji.

V pondéli 3. ledna 2011 prezident
spolecnosti Eok Jo Kim spolu
s dal§imi cleny vedeni HMMC
slavnostné odménil celkem 2 zlaté
a 14 stiibrnych zaméstnanc(.
Témi jsou nasledujici kolego-
vé. Zlati zaméstnanci: Tomas
Polaéek (Nakup), Petr Kurai
(Finalni montaz), Stfibrni za-
méstnanci: J. Kadéra (Sva-
fovna), C. Vaclavinek (Lidskeé
zdroje), 1. Hruskova (Rizeni
vyroby a planovani), Z. Navra-
til (Finalni montaz), K. Krutilek
(FinaIni montaZ), P. CihlaF (Fi-
nalni montaz), 0. Plaéek (Kon-
trola kvality), F. Stork (Rizeni
vyroby a planovani), P. Svo-
boda (Udriba), R. Pastucha
(Pfevodovkarna), J. Krisko
(Svafovna), M. Brunclikova
(Lakovna), P. Tomasek (Lakov-
na), L. Jedzok (Lisovna). Vyse
uvedenym koleglim gratulujeme!
VSichni nominovani zaméstnanci
ziskali darkovy balitek. Zamést-
nanci na stfibrnych pozicich navic
obdrZi finanéni odménu ve vysi
15 000 K¢ a oba zlati zamést-
nanci 25 000 K¢. Tato odména
jim bude fadné vyplacena jako
soucast mzdy za mésic prosinec.
Mezi dal$i nominované patfili:
J. Ptackova (Vnitini zéleZitos-

HMMC Opening Ceremony for the Year 2011

Stribrni zaméstnanci HMMC
Silver HMMC employees
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ti), 0. Mika (Pravni oddéleni),
N. Luci¢ Jozak (Vnéjsi vztahy),
P. Balcarek (Sprava budov), M.
Szajer (Nakup a vyvoj dild), M.
Minartikova (Finance), R. Jurec-
ek (Podpora prodeje), P. Pustéwka
(Kontrola kvality), L. Cerna (Kont-
rola kvality), L. Golisz (Svafovna),
M. Palacek (Lisovna), D. Zuzéak
(Prevodovkarna), A. Bukvald (Pre-
vodovkdrna), 0. Hruby (Lakovna),
J. Bartozela (Lakovna) R. Holek-
sa (Konrola kvality), M. Brezina
(Udrzba), S. Vajter (Finalni mon-
taz), M. Vanécek (Finalni montaz),
R. Sin (Finalni monta?), P. Bouzek
(FinaInf monta?), S. Timpové (Fi-
nalni montaz), M. Scheier a I.
Srubarové (Rizeni projekti). Obou
zlatych zaméstnancl jsme se
zeptali, co pro né toto ocenéni
znamend. Petr Kuraii: ,Co pro
mé oceneni znamena? Predevsim
to, Ze citim, Ze kdyZ delam po-
ctivé svou prdci, tak to dokazali
moji nadrizeni ocenit tim, Ze mé
nominovali. A co to pro mé zna-
mena dal? Budu svou prdci délat
stejné jako doposud, takhle jsem
zvykly.” Tomas Polacek: ,Oce-
neni, které jsem ziskal si velice
vazim, nebot jsem presvedcen, Ze
toto ocenéni mohlo ziskat mnoho
MT spolupracovniki. Chtél bych
hlavné podékovat vsem svym
kolegim z Oddéleni nakupu za
spoluprdci, kterd jisté pfispéla
k ziskani tohoto vyznamného oce-
neni.”

Best employees of 2010

As every year, also in 2010 there
was the Best Employee award-
ing held in HMMC Company. The
aim of this tradition, organized
for the fourth time already, is to
award employees with special
work results and performances
in the last year, who significant-
ly supported the company on its
way to further development.

On Monday 3 January 2011 the

December wage. The remaining
nominees included: J. Ptackova
(General Affairs), 0. Mika (Legal),
N. Lugi¢ Jozak (Public Relations), P.
Balcarek (Facility & Environment),
M. Szajer (Parts Development), M.
Minarcikova (Finance), R. Jurecek
(Sales  Support), P.  Pustéwka
(Quality Control), L. Cerna (Quality
Control), L. Golisz (Welding), M.
Palacek (Stamping), D. Zuztak

= HYUNOAI

03.01.2011

Zlati zaméstnanci Tomas Polacek (vlevo) a Petr Kurdri (vpravo
Golden employees Tomas Polacek (left) and Petr Kurari (right)

company president Eok Jo Kim
together with other HMMC man-
agement members ceremonially
awarded the winners, i.e. 2 golden
employees and 14 silver employ-
ees. They are as follows. Golden
employees: Toma$ Polacek
(Purchasing), Petr  Kurai
(Assembly), Silver employees: J.
Kadéra (Welding), C. Vaclavinek
(Human Resources), I. Hruskova
(Production Management),
Z. Navratil (Assembly), K.
Krutilek (Assembly), P. CihlaF
(Assembly), 0. Placek (Quality
Control), F. Stork (Production
Management), P. Svoboda
(Maintenance), R. Pastucha
(Transmission), J.  Krisko
(Welding), M. Brunclikova
(Paint), P. Tomasek (Paint),
L. Jedzok (Stamping). Let us
congratulate the winners! All
nominees were given a gift pack.
Silver employees will also re-
ceive a financial bonus of 15,000
CZK and both golden employees
will receive financial bonus of
25,000 CZK, which will be paid in

(Transmission), A. Bukvald
(Transmission), 0. Hruby (Paint), J.
Bartozela (Paint) R. Holeksa (Quality
Control), M. Brezina (Maintenance),
S. Vajter (Assembly), M. Vanécek
(Assembly), R. Sin (Assembly), P
Bouzek (Assembly), S. Timpové
(Assembly), M. Scheier a |
Srubafové (Project Management).
We asked both golden employees
about the meaning of this award.
Petr Kurain: “What does it mean
for me? First of all, that if | do my
work honestly, my superiors are
able to appreciate it by nominat-
ing me. And what else does it
mean? | will do my work the same
way as until now. That is what
| am used to.” Tomas Polaéek: “/
very much appreciate this award,
because | am pretty sure that many
of my MT colleagues could obtain
this award as well. First of all, |
would like to thank my colleagues
from Purchasing Department for
cooperation which  undoubtedly
contributed to obtaining this great
award.”

www.hyundai-motor.cz



Hyundai Veloster

- revoluéni kupé

Automobilka Hyundai predstavi-
la ve svétové premiére tridverove
kupé Veloster. Tato novinka byla
poprveé k vidéni 10. ledna 2011 na
mezinarodnim autosalonu NAIAS
(North American International
Auto Show) v Detritu.

Veloster se odliSuje od tradiénich
kupé jedinecnou tridvefovou konfi-
guraci karoserie vybavenou zadnimi
dvefmi na strané spolujezdce, které
zvySuji praktickou vyuZitelnost a za-
jistuji bezpecny a snadny pristup do
prostorného interiéru. Nendpadné
ukryta vnéjsi klika dvefi umoznila za-
chovat atraktivni design kupé. Velos-
ter je postaven na rozvoru 2649 mm
a jeho karoserie je 4219 mm dlouha,
1791 mm Siroka a 1400 mm vysoka.
Novy Hyundai Veloster se bude do-
davat s nejmodernégjSi technikou
pohanéciho dstroji  véetné prvni
Sestistupriové dvouspojkové prevo-
dovky. Jeho pohon obstarava novy
hospodamy  zaZzehovy  Gtyfvalec
Gamma 1,6 GDI (Gasoline Direct In-
jection) s primym vstrikovanim ben-
zinu. Kupé bez kompromisti nabidne
fidici potéSeni z jizdy v kombinaci
s nizkou spotfebou paliva a emisemi
Co,.

V' americkém provedeni dosahuje
motor 1,6 GDI nejvyssiho vykonu 103
kW (140 k) a maximalniho tocivého
momentu 167 N.m. Diky pfimému
vstrikovani benzinu a dal$im vyspé-
lym technickym feSenim, jako je na-
priklad plynule proménné Casovani
sacich a vyfukovych ventilt D-CVVT
(Dual Continuously Variable Valve
Timing), elektronicky fizend Skrtici
klapka, proménnd délka saciho po-
trubi a inovativni povrchova Uprava
pohyblivych dill snizujici trenf, klesla
ocekavana spotreba paliva na dalnici
podle metodiky EPA aZ k hodnoté 5,9
litru na 100 kilometrd.

K extrémni hospodarnosti pfispiva
rovnéz standardné doddvand Sesti-
stupfiova mechanické prevodovka
nebo alternativné nabizend zcela
nova dvouspojkova prevodovka DCT
(Dual-Clutch Transmission) z vlast-
niho vyvoje Hyundai. Pfevodovka
DCT spojuje prednosti mechanické
prevodovky (nizkd spotieba paliva
a sportovni styl jizdy) s vyhodami
samocinné prevodovky, jako je vyso-
k& droven komfortu a hladké razeni.
V porovnani s tradicni samocinnou
prevodovkou sniZuje dvouspojkova
prevodovka DCT spotiebu paliva o
pét a7 Sest procent a zaroven zrych-

luje akceleraci o tfi az sedm procent.
Zarukou vysoké Urovné bezpeCnosti
je napf. vyspély stabilizacni sys-
tém, vykonnd brzdova soustava nebo
Sest airbag(l.

Podrobngjsi informace o modelu Ve-
loster pro evropsky trh véetné nabid-
ky motord, prevodovek a specifikaci
budou zvefejnény pred evropskou
premiérou na Zenevském autosalonu
v bfeznu 2011.

Modely Hyundai / Hyundai models

Hyundai Veloster
— revolutionary coupe

Hyundai has revealed the
Veloster three-door coupe for the
first time. The exciting newcomer
made its world premiere at the
North American International
Auto Show in Detroit on
10" January 2011.

The Veloster differentiates itself from
traditional coupes through its unique
three-door configuration, which in-
cludes a rear door on the passenger
side for added practicality and use-
ability, giving safe and easy access
to the spacious interior. A hidden
exterior door handle ensures the at-
tractive coupe design is maintained.

The Veloster rides on a 2643-mm
wheelbase, with an overall length
of 4219mm, width of 179Tmm and
height of 1400mm.

New Hyundai Veloster will be avail-
able with Hyundai's latest powertrain
technology, including the company’s
first six-speed double-clutch trans-
mission. Equipped with Hyundai's
new, efficient 1,6-liter four-cylinder
GDI (Gasoline Direct Injection) petrol

engine, the Veloster will be a coupe
without compromise, offering driving
enjoyment combined with high fuel
economy and low CO, emissions.

Through the use of GDI, the Gamma
1.6-liter engine in the American ver-
sion of Veloster delivers an estima-ted
peak output of 140 horsepower and
maximum torque of 167 N.m. But GDI
is only part of the story as the new
Gamma also offers Dual Continuously
Variable Valve Timing, an electronic
throttle control, variable induction
and innovative anti-friction coatings.
Thanks to these features, the esti-
mated highway fuel consumption has

been decreased to 5.9 liter per 100 ki-
lometers, according to EPA procedure.
Hyundai's commitment to making the
Gamma engine extremely fuel efficient
continues by pairing it with a standard
six-speed manual transmission or
an all-new, six-speed dual-clutch trans-
mission (DCT) developed by Hyundai.
Hyundai's new DCT takes the benefits
of a manual transmission, including
low fuel consumption and sporty driv-
ing, and blends them with automatic
transmission benefits, such as high
comfort levels and smooth shift qual-
ity. Other improvements of a DCT over
a traditional automatic include a five
to six percent improvement in fuel ef-
ficiency as well as a three to seven
percent improvement in acceleration
performance. Veloster has an excep-
tional level of standard safety fea-
tures — e.g. Electronic Stability Control,
a state-of-the-art braking package or
six airbags.

More details on Veloster, includ-
ing powertrain and specification for
the European market, will be available
nearer the time of its European motor
show premiere in Geneva in March
2011.



Akce HMMC / HMMC events

Souhrnnd provozni porada

- leden 2011

V patek 7. ledna 2011 se v audi-
toriu v administrativni budové
HMMC konala prvni letoSni sou-
hrnna provozni porada. Tohoto
setkani se tradiéné ucastni za-
stupci nejvysSiho vedeni spo-
leénosti, generalni manazefi,
manazefi a senior specialisté ze
vSech oddéleni.

Novy prezident na$i spolecnosti,
pan Kang Ho-don, ve svém (vodnim
projevu fekl, Ze na néj zavod HMIMC
udélal velky dojem. Zd(iraznil také
vyznam zvySovani kvality a bezpec-
nosti prace. Po projevu u fecnic-
kého pultu vystoupili zaméstnanci
HMMC, ktefi zGcastnéné seznamili
s informacemi o vyrobg, kvalité
a s prodejnimi vysledky.

Spolecnost HVIMC vyrobila ve ¢tvr-
tém Ctvrtleti lofiského roku 55 841
voz{l Hyundai i30 ve verzich hatch-
back a CW, Hyundai ix20 a Kia Ven-
ga. Za cely rok 2010 to bylo celkem
200 135 automobilG. V porovnani
s rokem 2009, kdy z linky naSeho

zavodu sjelo 118 000 aut, se jed-
na o nardst o 70%. 97% produkce
sméfovalo na export — zejména do
Némecka, Velké Britanie, lIzraele,
Spanélska a Francie. Letos se potita

mace najdete v tabulce niZe.

Business review meeting

- January 2011

This year's first Business review
meeting was held in Auditorium
of the HMMC Administration
Building on Friday 7% January
2011. The gathering is addressed
to the company’s top mana-
gement and also to General
Managers, Managers and Senior
Specialists from all departments.

New President of our company,
Mr. Kang Ho-don, said in his initial
speech that he was very impressed
by established organization of
HMMC plant. He also emphasized
the importance of quality growth
and work safety. After the speech
other HMMC employees came to the
speaker's desk and informed partici-
pants about production, quality and
sales results.

HMMC company produced 55,841
vehicles (Hyundai i30 hatchback
and CW models, Hyundai ix20 and
Kia Venga) in the fourth quarter
of 2010. The result for the whole year
2010 was 200,135 cars. It is an in-
crease by 70%, compared with 2009
when 118,000 vehicles rolled off the
assembly line in our plant. 97% of
production was exported — mainly to
Germany, Great Britain, Israel, Spain
and France. Another increase of pro-
duction is planned this year. Detailed
information is available in a chart
below.

Vysledky vyroby a prodeje: 4. tvrtleti 2010 a cely rok 2010 / Production and sales results: 4" quarter of 2010 and the whole year 2010

Obdobi
Period

VYROBA
PRODUCTION

PRODEJ
SALES

130 hatchback
130 cw
Kia Venga
ix20
celkem / total
i30 hatchback
130 cw
Kia Venga
ix20
celkem / total

Hyundai hlasi rekordni prodeje

za rok 2010

Oficialni idaje o registracich
automobili v Ceské republice
za rok 2010 potvrdily, Ze obli-
ba vozii Hyundai mezi éeskymi
zakazniky v lofiském roce vy-
znamné vzrostla. 0 nedavném
razantnim naristu  prodeji
svédéi i to, Ze zatimco za rok
2009 bylo u nas registrovano
8 682 automobili Hyundai, za
loiisky rok presahl prodej po-
prvé hranici deseti tisic kusi,
presnéji 10 191 (10 088 osobnich
aut a 103 lehkych uZitkovych).

Prakticky po celou druhou polovi-
nu lofiského roku byla znacka Hy-
undai rovnocennym konkurentem

v nejsilngjSi Ctyfce prodejné nej-

Uspésngjsich importérd. V fijnu se
propracovala na skvélé druhé misto
za doméci Skodu a mezi importéry
skoncila poprvé v historii jako prvni.
Za velky Gspéch Ize také povaZovat
skutecnost, Ze se Hyundai i30 stal
v lofiském roce poprvé nejprodava-
néjSim ze vSech modell zahranic-
nich znacek - pfedbéhl konkurenty
VW Golf, Ford Focus a Kia Ceed.
Prodalo se ho celkem 4 309 kus(.
Také kompaktni SUV ix35 patfi
prodejem 1 197 vozd mezi trojici
nejuspésnéjsich ve své kategorii.
Historicky bylo v Ceské republice
prodano jiZ celkem 85 000 automo-
bild znacky Hyundai.

Rijen — Prosinec 2010
October — December 2010
16 289
7979
12 235
19338
55 841
17 598
8115
12 980
18917
57610

2010

92 329
38 269
48 886
20 651

200 135
92 575
38 391

49 319
19725
200010

Hyundai announces record

sales for 2010

Official vehicle registration
data in the Czech Republic for
2010 confirmed that popularity
of Hyundai cars among Czech
customers increased signifi-
cantly last year. While in 2009
total of 8,682 Hyundai vehicles
were registered in the Czech
Republic, last year the sales
surpassed the number of 10,000
units for the first time, exactly
10,191 (10,088 passenger cars
and 103 light trucks).

In the second half of last year
Hyundai brand was an equal
competitor among four best sel-
ling importers. In October the
automaker achieved great second

position, behind domestic Skoda,
and was placed first among im-
porters for the first time in his-
tory. A big success is also a fact
that last year Hyundai i30 firstly
became the best selling foreign
brand model in its class — it sur-
passed the competitors VW Golf,
Ford Focus and Kia Ceed. Total of
4,309 Hyundai i30 units were sold.
Also a compact SUV ix35 belongs
among three most successful
models in its category with sales
result 1,197 cars. Historically total
of 85,000 Hyundai vehicles have
already been sold in the Czech
Republic.



i40: nova evropska viajkovd

lod’ Hyundai

Automobilka Hyundai oznami-
la, Ze jeji novy viiz pro evrop-
sky segment D ponese nazev
i40. Tento model, vyvijeny pod
kédovym oznaéenim ,VF“,
zahaji dalSi fazi produktové
ofenzivy a rozvoje znacky Hy-
undai v Evropé.

Svetova premiéra nového mode-
lu 140 se uskutecni v bfeznu na
Zenevském autosalonu 2011, Hy-
undai 40 bude nejprve uveden v
provedeni kombi, zatimco verze
sedan bude nésledovat v pri-
béhu letoSniho roku. Model 40
je prvnim automobilem Hyundai
segmentu D, jehoZ vyvoj probihal
s ohledem na specifické poZadav-
ky evropského trhu ve vyzkumném
a vyvojovém centru v némeckém
Risselsheimu. 40 se stane neji-
novativngjSim modelem Hyundai
prodavanym v Evropé diky nejmo-
dernéjSim ekologickym technolo-
gifm vyvinutym v rdmci programu
Blue Drive a paleté motor(, které
se mohou pochlubit nejlepSimi
vykonovymi parametry a nejnizsi
spotfebou paliva ve své tfidé a
velmi nizkymi emisemi CO,.

.Model 140 dokonale kombinuje
Ctyfi elementy, které se staly klico-
vymi hodnotami znacky Hyundai:
praktinost, vykon, hospodarnost
a design. Nasi designéfi a inZenyri
vytvorili viiz, ktery ztélestiuje vse,
co evropsti motoristé ocekavaji od
automobilu segmentu D,” pozna-
menal Allan Rushforth, viceprezi-
dent Hyundai Motor Europe.

Hyundai predstavil Blue Link

Spoleénost Hyundai Motor
Company predstavila na ve-
letrhu spotiebni elektroniky
CES, ktery se konal v americ-
kém Las Vegas od 6. do 9. led-
na, sviij novy globalni telema-
ticky systém Blue Link a dalSi
samostatné vyvijené pokrocilé
informaéni technologie, urce-
né pro automobilovy primysl.

Blue Link, ktery bude uveden
nejdfive na trhu ve Spojenych
statech, je unikatni telematicky
systém urceny vyhradné pro mo-
dely Hyundai. Zakaznikiim nabizi
snadné spojeni mezi kancelafi,
domovem, chytrym telefonem
a automobilem pomoci rychlé
a spolehlivé IT technologie. Ridi-
Ci chtéji byt stale vice v kontaktu
s okolnim svétem a Blue Link jim
nabizi vybavu, kterd je bezpecna
a nerozptyluje je. JelikoZ zékaznici
méni svj Zivotni styl, Hyundai se
bude vice soustiedit na poskyto-
vani sluzeb zamérenych na za-
kaznika. Systém Blue Link kromé
navigace, vyhledavace restauracf

a dalSich vice nez 30 moZnosti
nabidne majiteldm voz( Hyundai
také dalkové nastartovani auta,
zavolad pohotovost, pokud fidi¢
nebude schopen, bude sdilet po-
lohu vozidla na sociélnich sitich
a umozni fidicim prohliZet inter-
net, psat sms a emaily zplsobem,
ktery je nebude rozptylovat. Blue
Link dokonce umozni rodic¢im
sledovat, kde a jakou rychlosti se
pohybuji jejich ndactileté déti ve
vypdjcéeném voze Hyundai.

Blue Link bude ve Spojenych sta-
tech dostupny nejprve ve vozech

Hyundai ve svété / Hyundai in the world

Hyundai’'s new European

flagship

Hyundai Motor Company
has announced that its new
D-segment car for Europe will
be called i40. The i40, which
was known by the codename
“VF* during development,

arrives as the company em-
barks on the next phase of its
brand and product evolution in
Europe.

The world premiere of new i40
model will take place at the 2011

Geneva Motor Show in March.
Hyundai i40 will be launched in
wagon form, with a sedan version
following later this year. Designed
at Hyundai's R&D facilities in
Riisselsheim, Germany, the i40
is the company’s first D-segment
model to be specifically develo-
ped for the European market.
The new 40 will also become
Hyundai’s most innovative model
on sale in Europe, including the
latest environmental technologies
developed under the company's
Blue Drive eco-program and
a powertrain line-up which boasts
best-in-class performance and
fuel economy, and very low CO,
emissions.

“The i40 perfectly combines the
four elements that have become
core Hyundai values: practicality,
performance, efficiency, and styl-
ing. Our designers and engineers
have produced a car that encap-
sulates what European motorists
look for in a D-segment vehicle,”
commented Allan  Rushforth,
Vice President of Hyundai Motor
Europe.

Hyundai infroduced Blue Link

Hyundai Motor Company intro-
duced its new global telema-
tics brand Blue Link and
other independently develo-
ped in-vehicle technologies
at the 2011 CES (Consumer
Electronics Show, held in
Las Vegas, USA from 6" to
9" January), presenting its
advanced vehicle informa-
tion technology systems to the
world.

Blue Link, which makes its world
debut in the U.S. market, is
a telematics system unique to

A . o
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Sonata a Veloster v pribéhu le-
toSniho roku a poté bude postup-
né nabizen i v dalSich zemich.

Hyundai models that offer con-
sumers seamless  connection
between the office, home, smart
phone and automobile with
fast and reliable IT technology.

Drivers increasingly want to stay
in touch with the world around
them and Blue Link delivers, with
safe, distraction-free features.
As consumers shift their lifestyles,
Hyundai will concentrate on pro-
viding more services focused on
customers instead of vehicles. In
addition to turn-by-turn naviga-
tion ability, a restaurant finder
and more than 30 other features,
Blue Link will let Hyundai owners
start their car remotely, will call
emergency services if the driver
cannot, will share vehicle location
on social-network sites and will
let drivers browse the Web, text
and e-mail in a non-distracting
manner. Blue Link will even let
parents monitor how far and how
fast their teens are driving when
they borrow the Hyundai.

Blue Link will be available in the
U.S. starting with the Sonata
and Veloster later this year and
will gradually be offered in other
regions.
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Spolecenska odpovédnost
HMMC v prosinci 2010

Na sklonku lofiského roku pre-
dala HMMC symbolicky Sek
a zimni obleceni Charité Ostrava
a nadélila osobni vozy predsta-
viteldm okolnich obci.

17. prosince 2010 v sidle Charity
Ostrava ve Vitkovicich predali za-
stupci HMMC pét pytld oblecent,
vybraného od zaméstnanc(i automo-
bilky. Shirka vznikla ze spontanniho
napadu koncem predchazejiciho

lych néramk(i) a do konecné vyse
100 000 K¢ byla dorovnéna vede-
nim spolecnosti. Penize jsou ur-
ceny na dokonCeni rekonstrukce
nizkoprahové  zimni  nocleharny

v Ostravé — Vitkovicich. Den pred-
tim, v pondéli 20. prosince, pfedala
nase spolecnost starostlim okolnich
obci osobni auta Hyundai i30. Klice
od vozl z rukou prezidenta HVIMC
prevzali Jifi Carbol, starosta Dobré,

A

100,000 CZK

& HYUNDR!

Prezident Kim a feditel Charity Ostrava Martin Prazak pfi predani symbolic-

kého Seku

President Kim and director of Charita Ostrava Martin PraZak during handover

of symbolic check

tydne a v pondéli 13. prosince o
ni byli prostrednictvim firemniho
tydeniku informovani zaméstnan-
ci. Behem Ctvrtka a patku se pak
konala samotnd shirka. Zajemci
mohli pfedat obnoSené Satstvo na
vratnici zavodu pfi pfichodu do préa-
ce. Charita Ostrava projevila zajem
zejména o zimni odévy. Podminkou
bylo, aby odevzdané svrsky byly
¢isté a v pouZitelném stavu. Béhem
dvou dnii se vybralo témér sto ki-
logram{ Satstva. ,Jsme za tento
rychly a upfimny projev solidarity
s lidmi v nouzi velmi vdééni, proto-
e zejména v soutasném mrazivém
pocasi je potfebny kazdy kousek
teplého odévu,” fekl pfi prevzeti
daru feditel Charity Ostrava Mar-
tin Prazék. O tyden pozdgji, v Utery
21. prosince, na tiskové konferen-
ci, konané za Ucasti biskupa ost-
ravsko-opavske diecéze FrantiSka
Véclava Lobkowicze u pfileZitosti
rekonstrukce azylového domu Sv.
FrantiSka, pfedal prezident HMMC
Kim Eok-jo rfediteli Charity Os-
trava symbolicky Sek s Castkou
100 000 K&. Cast penéz pochézela
z vytézku dobrovolné shirky mezi
zaméstnanci HMIMC  (kampari  bi-

Miroslav Kamar¢ik, starosta NoSo-
vic, a Marie MaliSova Gryzboriova,
starostka NiZnich Lhot. Srarostové
tak dostali vanocni darky pro své
obecni Gfady od vedenf spolecnosti
se Ctyfdennim predstihem. HMMC
darovala tato auta starostim tff
okolnich obci jako vyraz podékovani
za dobrou spolupréci a také proto,
Ze jejich stavajici auta jiZz dosluhuji
a v obecnich pokladnach se na
novd  nedostdvd. ,Spolecnost
HMMC od samého pocatku své
existence v roce 2006 razi zasadu
dobrého sousedstvi a proto jsme
ochotné vysli vstfic potfebam obcf
v naSem bezprostfednim okoli,”
fekl prezident HMMC Kim Eok-
-jo. ,Tento dar nas velmi potésil
ajsme radi, Ze miZeme jako predsta-
vitelé samospravy prezentovat znac-
ku auta, vyrabéného tady u nas,”
rekl Jifi Carbol, starosta Dobré.
Vsem kolegiim, ktefi se ziicast-
nili nékteré ze shirek, timto sr-
decné dékujeme.

HMMC social responsibility in

December 2010

At the end of last year HMMC
handed over symbolic check
and winter clothes to Charita
Ostrava and donated cars to
representatives of surrounding
municipalities.

On Friday 17" December in Charita
Ostrava facilities in Vitkovice, rep-
resentatives of HMMC Co. handed
over five plastic backs with clothes
collected by employees of the auto-
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motive. The collection was initiated
on the basis of spontaneous idea
at the end of previous week and on
Monday 13" December employees
were informed about it via Express.
The collection itself took place on
Thursday and Friday. People could
bring their elderly clothes to the
HMMC entrance gate on arrival at
work. Charita Ostrava demanded
namely winter clothes. Condition
was the clothes were clean and us-
able. Almost 100 kilo of clothes was
collected from employees during two
days. “We are very grateful for this
fast and sincere expression of soli-
darity with those people in need, as
particularly now, in frosty weather,
every piece of warm clothes is very
useful”, said Martin Prazak, director

of Charita Ostrava while receiving
the gift. One week later, on Tuesday
21t December, at a press confer-
ence held at presence of bishop of
Ostrava-Opava Diocese FrantiSek
Vaclav Lobkowicz in occasion of re-
construction of St. Francis asylum
house HHMC President Kim Eok-jo
handed over a symbolic check for
100,000 CZK to the director of Charita
Ostrava. Part of the money came from
voluntary collection by employees
(White Bands Campaign) and it was
increased up to the final amount of
100,000 CZK by HMMC management.
The money will serve to complete re-
construction of winter night shelter in
Ostrava-Vitkovice. A day before, on
Monday 20™ December HMMC hand-
ed over Hyundai i30 cars to Mayors
of surrounding municipalities. Jiff
Carbol, Mayor of Dobra, Miroslav
Katmarik, Mayor of NoSovice and
Marie MaliSové Gryzboriova, Mayor
of NiZzni Lhoty received car keys
from the hands of HMMC President.
Mayors thereby received Christmas
gives for their regional offices from
HMMC management four days ear-
lier. HMMC donated cars to Mayors
of the three surrounding municipali-
ties as an expression of thanks for
good cooperation as well as because
of the fact that their current cars are
about to come to an end and there is
no money for the new ones. “Since
the beginning of its existence in
2006 HMMC has been declaring
principle of being a good neighbor, so
we readily addressed needs of sur-
rounding municipalities” said HMMC
President Kim Eok-jo. “We are very
pleased with this gift and as repre-
sentatives of local self-government
we are proud to present cars pro-
duced in this region”, said Jifi Carbol,
Mayor of Dobra.

Thereby we would like to thank
all our colleagues who partici-
pated in the collections.




Jak je nezndte / What you wouldn’t expect

~Airsoft hraji lidé, kteri se chtéji
priblizit vice realité.*

Asi malokdo by se chtél ocitnout
uprostied skutecného valecné-
ho konfliktu, avSak sportovni
hry s touto tématikou jsou velmi
oblibené. Do této kategorie patfi
airsoft, kterému se intenzivné veé-
nuje pan Ondrej Farik.

Vasim konickem je airsoft — mii-
Zete nam tento sport priblizit?
Airsoft je japonskd odpovéd na
paintball. Zasadni rozdil je v tom, Ze
v airsoftu nelétaji barevné kulicky,
ale malé (6 — 7mm) keramické Ci
plastové strelivo. Paintball je vice
sportovni, hraji se turnaje na predem
pfipravenych plochach, kdeZto air-
soft hraji lidé, ktefi se chtéji pribliZit
vice realité a vyhledavajf tak lokality
v pfirodé nebo v rozlehlejSich opus-
ténych komplexech jako jsou statky,
nebo byvalé vojenské zékladny. Sna-
ze vice se pribliZit realité odpovida
i 08acent, které za€ina na originalnich
maskacich a pokracuje pres taktické
vesty, helmy a jiné dopliky, které
jsou bud origindlni, nebo kopie véci
pouzivanych skute¢nymi ozbrojenymi
slozkami. Zbrang jsou dokonalé kopie
realnych zbrani v méfitku 1:1. Také je
mnoho typli her - nezfidka se ocitéame
v nékolikadenni imitaci valetného
konfliktu, opatfené pribéhem vycha-
zejicim z reélné situace. V posledni
dobé jsou velmi oblibené pfibehy
7 Afganistanu nebo Iréku.

Jak jste se k tomuto sportu do-
stal, jak dlouho se mu vénujete
a co Vas v nejblizsi dobé ceka?

S pistolkami jsme pobihali uZ jako
mali kluci, ale airsoftu se vénuji pfi-
blizné od 14 let. O airsoftu nebylo
takové povédomf{ a dostupnost kulic-
kovek byla velka. Zbrané uréené pro
., dospély” airsoft staly v té dobé de-
sitky tisic, a kdo se mu chtél vénovat
naplno, trévil prazdniny na brigadach,
ale vSe se dalo zvladnout. V dne$nich
dnech jsme se jako tym prehoupli do
nového roku, takZe nas teka plano-
vani, vybér akci, kterych se z(cast-
nime a souvisejici priprava. Klasicky
to budou velké akce ve VP Milovice,
tam se urcité rozjedeme. Akce jsou
vyjimecné tim, Ze se nam pod palec
dostane mnoZstvi vojenské obrné-
né techniky. Na zavolani nam jsou
k dispozici tanky, obrnéné transporté-
1y, JEEpY....

Predpokladam, Ze to bude fyzic-
ky i casové dost narocné. Hrozi
néjaké nebezpeci? Jaka jsou
omezeni?

Airsoft sém o sobé nebezpecny nen,
nebezpecni jsou lidé, ktefi se zbrang-
mi manipuluji. Zbrané se daji rlizné
vylepSit a kdyZ to nékdo preZene,
dokazZe kulicka zle poranit. Nejdiilezi-
na herni pole nikdo nedostane. Co
se tyce fyzicky, vSe zaleZi na hernim
stylu. Jestli si chce nékdo jen tak
zastfilet, zvladne to kazdy. Airsofto-
vé zbrangé smi obsluhovat jen osoby
starsf 18 let. Osobné bych nebyl proti
vétsim omezenim. Je a7z moc mladych
klu€inti, ktefi dostanou zbraf pod
stromecek a pak hura do ulic, a to
pro airsoft a vSeobecné povédomi o
ném neni dobfe. Casova narocnost je
zase odvisla od pfistupu. N&s tym tré-
nuje, az na par vyjimek, kazdy vikend
a jednou do mésice mame vicedenni
cviceni nebo akei.

Mate v souvislosti s airsoftem
néjaky zajimavy nebo kuridzni
zazitek?

Za7itkd je mnoho a vybrat ten nej-
silngjsi nenf jednoduché, ale asi ne-
zapomenu na situaci, kdyZ jsme se
s tymem ocitli pod palbou nékolika-
nasobné prevahy a volali velkou ra-
diostanici na velitelstvi o podporu. Po
5 minutéch strelbu ze zbrani prehlusil
zvuk motor(, drnéeni tankovych past
a do prostoru pfijela tézka technika
titajici 2 tanky, 4 obrnéné transporté-
ry a nékolik jeep(, to vSe nasledovala
armada o cca 50 lidech. V té dobé
jsme jeSté nevédeli, Ze jsme objevili
varnu drog, které byla pro domorodé
obyvatelstvo stéZejni pro plnéni dal-
Sich kol takZe Uspéch.

Ondiej Farik (23) pracuje
v HMMC od listopadu 2008 jako
team leader na Oddéleni kontroly
kvality. Do prace dojizdi z Ceské-
ho Tésina. Vice informaci nalez-
nete na www.slezskabrigada.cz.

“Airsoft is played by people who
want to be closer to reality.”

Probably none of us would like to
participate in open military con-
flict, however sports games on
this topic are very popular. Airsoft,
in which Mr. Ondiej Farik is en-
gaged, belongs to this category.

Airsoft is your hobby — would you
please tell us more about this
activity?

Airsoft is Japanese answer to bet-
ter known American sport called
Paintball. The main difference is that
there are small (6 — 7 mm) ceramic or
plastic balls used in Airsoft instead of
balls filled with paint used in Paintball.
Paintball is sportier and tournaments
are played in specially prepared areas,
while Airsoft is played by people who
want to be closer to reality and thereby
they look for locations outdoors or in

larger abandoned complexes such as
farms or former military bases. The
effort to get closer to reality is also
supported by clothes which starts
with original fatigues and continues
by tactical vests, helmets and some
other accessories which are either
original or copies of items used by real
armed forces. Guns are perfect copies
of real guns in ratio of 1:1. There are
also many types of the game - very of-
ten we find ourselves in several days
lasting imitation of military conflict
bearing story based on real situation.
Nowadays, stories from Afghanistan
or Iraq are very popular.

How did you get to this sport and
how long have you been engaged
in? What is your plan for the near
future?

Even as little boys we were running
about with children’s guns, but | have
been engaged in Airsoft approximately
since my 14 years. There was a poor
awareness about Airsoft that time and
accessibility of ball guns was high.
Guns intended for “adult” Airsoft cost
tens of thousands that time, so who

wanted to be fully engaged, spent his
holidays on a part time job, but you
could manage it. My team has shifted
to the new season, so we are making
plans, choosing events we would like
to take part in and we are preparing
for it. Traditionally, there will be huge
events in military area of Milovice
— we will definitely go there. These
events are extraordinary because we
can operate with military armor equip-
ment. Tanks, armored transporters,
jeeps, etc. — everything is available
on call.

| guess it is both physically de-
manding and time-consuming.
Is it dangerous? Is there any
restriction?

Airsoft itself is not dangerous, people
manipulating with guns are danger-
ous. The guns may be upgraded some
way and if you go too far, it may cause
bad injury. Eyes protection is the most
important thing. No one will get in play-
ing field without it. Concerning physical
demands it depends much on a game
style. If you want to do it just for fun, ev-
eryone can do it. Persons over 18 years
only can manipulate with Airsoft guns.
But | would not be against stronger
restrictions. There are too many young
boys who get the gun for Christmas
and “let’s go to the streets!”, and it is
not good for Airsoft. Concerning time
demands, it depends on approach. My
team practices almost every weekend
and once a month we have several
days lasting training or event.

Do you have any interesting or cu-
riosity experience in connection
with Airsoft?

There are many experiences and it is
not easy to choose the strongest one.
But, probably, | will never forget the
situation when we found ourselves
under fire of multiple superiority and
we called the command for support.
In five minutes, the fire was drowned
by noise of engines and rattle of tank
strips and two tanks, four armored
transporters and  several  jeeps,
followed by army of some 50 people
entered the area. That time, we did
not know we found drug factory,
crucial for completing further tasks by
indigenous people - so success!

Ondfrej Firik (23) has been work-
ing in HMMC as Team Leader
at Quality Control Department
since November 2008. He com-
mutes from Cesky Tésin. More
information is available on
www.slezskabrigada.cz.



Co byste méli védét o...

What you should know about....

VYDEJOVYCH AUTOMATECH

\lydejové, ndpojoveé a kavové automaty mé ve spoleénosti HMIMC na staros-
ti Oddéleni vnitrnich zaleZitosti. Toto oddéleni zajistuje servis, dopliovani
a kontrolu téchto automatt.

Napojové automaty v  HMMC provozuje spolecnost Coca-Cola, kévové
a vydejové automaty firma Delikomat.

Napojové, kdvové a vydejové automaty jsou rozmistény ve véech kantynach.
Kavove automaty jsou navic umistény i v kuchyrikach a nékterych
odpocinkovych zénach.

\ydejoveé automaty jsou rozdéleny do tfi asti: cukrovinky, napoje a bagety.

Za zho7i z vydejowych a kdvovych automatll Ize platit jak penézi, tak
i prostrednictvim elektronického dobijeciho Cipu, ktery si miZete vyzvednout u
asistentky oddéleni. Zafizenf na ctenf Cipl je nainstalovano na automatech na
finalni montazi a prevodovkamé. Po vhozeni piislusné sumy penéz pfilozte Cip
na Ctecf zafizeni - ¢astka se automaticky nacte. Pri koupi zboZi stai €ip priloZit
na Cteci zafizeni a vybrat konkrétni produkt. Na displeji se zobrazi zbyla ¢astka.
Podrobnéjsi informace ziskéte u asistentky svého oddéleni.

V/ piipadé vhozeni ¢astky do automatu a nevydani zbozi nebo penéz, kontaktujte
bezplatnou linku, ktera je uvedena na kazdém automatu, nebo se obratte primo
na povéreného zaméstnance Oddglent vnitrnich zaleZitosti, klapka 1518.
Zastupce firmy Coca-Cola dopliiuje automaty dvakrat tydné a pracovnik
spolecnosti Delikomat dvakrat denné, a to v rannich a odpolednich hodinch.
Automaty jsou pravidelng kontrolovany povérenym zaméstnancem Oddelent
vnitfnich zaleZitosti.

VENDING MACHINES

General Affairs Department is responsible for vending, beverage and coffee
machines in HMMC. This department supplies service, refilling and control
of these machines.

In HMMC beverage machines are run by the Coca-Cola company; coffee and
vending machines by Delikomat company.

Beverage, coffee and vending machines are located in all canteens. Coffee
machines are also placed in kitchenettes and some rest corners.

Vending machines are divided into three parts: candies, beverages and
sandwiches.

You can buy goods from vending and coffee machines using money or
electronic charging chip, which is available by department assistant. Chip
scanner is installed on vending machines in Assembly Hall and Transmission
Shop. After inserting an appropriate sum of money, you have to place the
chip to the scanner —the amount will be added automatically. WWhen buying
goods, it's enough to place the chip to the scanner and choose concrete
product. Your balance will be displayed. Detailed information will be
provided by your department assistant.

In case you insert coins and don't get goods or money, call a toll-free number
placed on each vending machine or contact directly an entrusted employee
from General Affairs Department, extension 1518.

A representative of the Coca-Cola company refills vending machines twice
aweek and an employee of Delikomat company does it twice a day —always
during morning and afternoon.

Vending machines are regularly checked by an entrusted employee from
General Affairs Department.

Bezstarosind
jizda

Majitelé novych modeli znacky
Hyundai se mohou spolehnout na
velkorysou pétiletou zaruku, asis-
tencni sluzbu i bezplatné kondicni
prohlidky. Program 5 let komplexni
péce plati bez omezeni ujetych kilo-
metri po celé Evropské unii.

Pétiletd zaruka bez omezeni ujetych ki-
lometr( jasné ukazuje na ddvéru, kterou
mé Hyundai ve své produkty. Tato mimo-
fadna garance neni tim jedinym, co znac-
ka Hyundai v programu 5 let komplexni
péce nabizi. Kromé zaruky na vyrobni
vady poskytuje motoristdm také nema-
lou davku jistoty, at uz na naSich, nebo
zahranicnich silnicich. Soucasti progra-
mu je totiZ i asistencni sluzba na Uzemi
EU po dobu péti let zdarma, a to v pfipa-
dé nepojizdnosti vozu z divodu zavady.
Zékaznik navic ziska i bezplatné kondicni
prohlidky. Ty Ize absolvovat po dobu péti
let v rocnich intervalech. Motoristé tak
maji pfilezitost nechat automobil prové-
fit tfeba pred chystanou cestou na dovo-
lenou. Technici autorizovaného servisu
pfitom provadéji dvanact kontrolnich
(kond. Patfi mezi né napfiklad prohlidka
motoru a podvozku i kontrola brzd a pro-
voznich kapalin.

Diky programu 5 let komplexni péce
maji majitelé voz{ Hyundai jistotu, Ze v
pripadé problém{ o né bude postarano.
Pro eventudlni opravy budou pouZity
originalni dily a samotny servisni zasah
provede odborné vySkoleny pracovnik
znackového servisu. Program komplexni
pece jim tak zajisti pét let jistoty a bez-
starostného uZivani vSech novych mode-
10 znacky Hyundai.

Carefree
drive

Owners of new Hyundai models
can rely on generous 5-year war-
ranty, roadside assistance and free
vehicle health checks. 5 Year Triple
Care program is available through-
out the European Union without
mileage limits.

Five-year unlimited mileage warranty
is a clear demonstration of Hyundai's
confidence in its products. This excep-
tional warranty is not the only thing
offered by Hyundai within 5 Year Triple
Care program. Except manufacturing
defects warranty, Hyundai also provides
no small certainty for motorists in the
Czech Republic and abroad as well. Free
5-year roadside assistance within the
EU (in case of breakdown on the road)
is also a part of the program. In addition,
a customer will get free of charge vehi-
cle health checks. These checks can be
done annually for five years. It is an op-
portunity for motorists to have their cars
examined e.g. before the vacation trip.
Technicians in authorized service will
perform a check on twelve key elements
of car care, including e.g. engine, chas-
sis, brake system and working fluids.
Thanks to 5 Year Triple Care program,
Hyundai owners can be sure that in case
of any problem, Hyundai dealer will take
car of it. Original parts will be used for
eventual repairs and the service inter-
vention will be made by a professionally
trained employee of Hyundai service.
The triple care program gives them
five years of the reassurance and the
peace of mind to enjoy all new Hyundai
models.
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Informace pro zaméstnance / Information for employees

Infformace ze mzdové Uc¢tarny -
rocni zuctovani dane

VSem zaméstnancim: vzhledem
k blizicimu se terminu rocniho zd-
¢tovani dané vas timto informujeme
0 nasledujicim:

A) Zaméstnanciim HMMC bude
rocni ziictovani dané provadét
mzdova ticétarna

Pro ro¢ni z(ctovani dané je zapotre-
bi, abyste si pfipravili nésledujicf
dokumenty:

1. Zameéstnanci, ktefi nastoupili
v priibéhu roku 2010, si musi vyza-
dat ,Potvrzeni o zdanitelnych
pfijmech za rok 2010” od vSech
zaméstnavatell, u kterych pracovali
béhem roku 2010.

2. Pro uplatnéni nezdanitelnych po-
loZek:

a) dary — potvrzeni o vysi a Ucelu
daru

b) darce krve — potvrzeni od
transfuzni stanice

c) aroky z dvéru — potvrzeni od
banky o zaplacenych drocich, vy-
pis z katastru nemovitosti, najemnf
smlouva apod.)

d) penzijni pfipojisténi — potvrze-
ni penzijniho fondu o zaplacenych
¢astkach (tyké se pouze téch, ktefi
si sami, bez prispévku zaméstnava-
tele, spofi mésicné vice nez 500 K¢)
+ smlouva o penzijnim pfipojisténi
e) Zivotni pripojisténi — potvrzeni
pojistovny o zaplacenych ¢éstkach +

HMMC News

smlouva o Zivotnim pripojiSténi
f) odborové prispévky — potvrzeni
odborti o zaplacenych pfispévcich.

3. PoZivatelé dlichodu musi doloZit
potvrzeni o tom, Ze pobiraji diichod —
potvrzen{ vystavuje 0SSZ (pokud jde
ddchod na tget) nebo Ceskd posta
(pokud je dichod na posté). Datum
vystaveni potvrzeni musi byt mezi
1.1.2011a15.2.2011.

VSechna potvrzeni musi byt vy-
stavena a doruéena nejpozdéji
15. 2. 2011!!! Potvrzeni s pozdéj-
Sim datem nelze uplatnit!!!

Pfipadné dotazy zodpovime
osobné primo pfi podpisu da-
iiového prohlaseni, kde take
odevzdate vSechny potiebné
dokumenty. Harmonogram pod-
pisii daiovych prohlaseni bude
zverejnén v pribéhu 14 dni.

B) Zaméstnanciim, ktefi maji dle
zakona povinnost podat daiiové
priznani_sami (napr. podnikatelé
nebo ti, kdo v roce 2010 pracovali
v zahranici), na pozadani vystavime
,Potvrzeni o zdanitelnych prijmech
za rok 2010". Svij pozadavek, pro-
sim, zaSlete mailem na mzdovou
Uctarnu, a to bud osobné, nebo
prostrednictvim svych nadfizenych,
popr. asistentek oddéleni. Do pred-
métu zpravy uvedte vidy Potvrzeni
o zdanitelnych pfijmech.

— pruzkum spokojenosti

V' ramci snah o dalSi rozvijeni
interni komunikace pro vas 0Od-
déleni vnéjsich vztahl na konci
lofiského roku pfipravilo jiz druhy
anonymni dotaznik zaméreny na
prizkum spokojenosti s firem-
nim casopisem HMMC News.
Prostrednictvim tohoto dotazniku
jste méli mozZnost sdélit ndm vase
pozadavky, pripominky a komen-
tare. Pfinasime vam vysledky to-
hoto prizkumu.

Casopis HMMC News jste na
stupnici od 1 do 5 (1 — velmi

spokojen, 5 — GpIné nespokojen)
celkové ohodnotili  prdmérnou
zndmkou 1,87. Zadné zésadni
pfipominky ke stavajici struktufe
magazinu nebyly vzneseny. Nej-
vice namétl se tykalo déni pfi-
mo v HMMC, proto se budeme i
v dalSich Cislech snaZit prinaSet
vam zajimavé informace nejen ze
zahranici, ale hlavné z naSeho za-
vodu. Dékujeme vSem za dcast v
prizkumu a i nadéle jsme otevreni
vasim pfipominkam.

Information from Payroll Office
— annual tax accounting

To all team members: Due to the
planned annual tax accounting we
would like to inform you as follows:

A) HMMC members will have

the annual tax accounting done
by the Payroll Office

For the tax accounting it is necessary
to prepare the following documents:
1. Employees who were hired
during 2010 must apply for the
“Confirmation of the taxable in-
come in 2010” from all employers,
who employed them during 2010.

2. For application of non-taxable
items:

a) donations — confirmation of
amount and purpose of donation

b) blood donation — confirmation
from transfusion station

c) loan interest — confirmation from
bank about the interest paid and all
issues related to the loan (e.g. loan
contract, statement from the land
cadastre, lease contract etc.)

d) pension insurance — confirma-
tion from the pension fund about
the sums paid (refers only to those
members who save over 500 CZK
monthly without employer's contri-
bution) + pension insurance contract
e) life insurance — confirmation
from the insurance company about
the sums paid + life insurance
contract

HMMC News:

f) union contributions — confirma-
tion from the union about the sums
paid.

3) People entitled to pension have
to submit the confirmation about
pension usage; the confirmation is
provided by Regional Social Welfare
Office or by the Post office. Date
of confirmation has to be between
1stJanuary and 15" February 2011.

All__ confirmations have to
be issued and delivered on

15" February 2011 at the latest!!!
Confirmations with later date

cannot be applied!!!

Potential questions will be re-
sponded personally at signa-
ture of tax statement, where
you shall submit all documents.
The schedule will be published
within 14 days.

B) Those employees that were

obliged to submit the tax re-
turn themselves (e.g. business-

men or those who worked abroad
in 2010) will be provided with the
“Confirmation of the taxable in-
come in 2010". Please address
your request to the Payroll Office
personally or via your supervisors
or department assistants. Don't
forget to insert the “Confirmation of
the taxable income” into the e-mail
subject.

satisfaction survey

Public  Relations  Department
within efforts in developing inter-
nal communication prepared the
second anonymous questionnaire
focused on survey of satisfac-
tion with the company magazine
HMMC News. The survey was re-
alized at the end of last year. You
had an opportunity to tell us your
requirements, suggestions and
comments through this question-
naire. We bring you results of the
survey.

In total magazine HMMC News

gained an average mark 1.87 on
the scale from 1 to 5 (1- very
satisfied, 5 — completely dissa-
tisfied). No essential suggestions
regarding current magazine struc-
ture were mentioned. Most of re-
quirements concerned the HMMC
events. That's why in the next
issues we will try to bring you
interesting information not only
from abroad, but mainly from our
plant. We would like to thank all
participants of the survey and we
are still open to your suggestions.



Tipy na vikendy / Weekend tips

CO / WHAT

Country bal
Country Ball

BK NH Ostrava
X Baskethall Brno
Pinokio

Pohadkovy karneval
Fairytale Carnival

Giuseppe Verdi - La Traviata

FiHa
600 miliond let!!!
600 Million Years!!!

HC Vitkovice Steel
X HC Kometa Brno

Tanecni veCery
Dancing Evenings

Virtuélni vesmir: Live
Virtual Universe: Live

Valentyn v Z00
Valentine's Day in the Z00

William Shakespeare - Hamlet

KDY / WHEN KDE / WHERE

21.1.(19:00)

22.1.(17:30)

23.1.(10:00, 15:00)

23.1.(15:00)

23.1.(16:00)

28. 1. (20:00)

29.1.(16:00)

4.2.(17:30)

4.2.(18:30)

6. 2.(17:00)

12.2.(18:00)

13.2.

Kulturnf d@im K-Trio
K-Trio Community Center

Bonver Arena

Divadlo loutek
Theater of Puppets

Dadm kultury Akord
Akord House of Culture

Divadlo Antonina Dvoraka
Antonin Dvorak Theater

Klub Templ
Templ Club

Hvézdarna a planetarium J. Palisy
J. Palisa Observatory
CEZ Arena

Komorni scéna Aréna
Aréna Theater

Kulturni dGim K-Trio
K-Trio Community Center

Hvézdarna a planetarium J. Palisy
J. Palisa Observatory

Z00 Ostrava

POZNAMKY / NOTES

basketbalovy zapas
baskethall game

divadelni predstavenf
theater performance

akce pro déti
event for children
opera

koncert

concert

akee pro vSechny
event for everybody
hokejovy zapas
hockey game

divadelni predstavenf
theater performance

projekce

projection

akce pro vSechny
event for everybody

Zdroj / Source: http://www.ostravainfo.cz

ZAbava / Entertainment

5

5
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Autorem je zaméstnanec HMIMC / Prepared by an HMMC Employee

Védali jste, ze...?

Firma Hyundai Motor America za rok 2010 ohlasila prodej
538 228 automobilli, o 103 164 vozli vice neZ v roce 2009. Jed-
na se o narlist 0 24 procent a také nejvySsi prodejni vysledek a
8 podil na americkém trhu v historii. Spolecnost Hyundai Motor
Company vloni celosvétoveé prodala 3,608,442 aut, o 16,1% vice

9 v porovnani s rokem 2009.
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For the year 2010, Hyundai Motor America reported 538,228
sales, up 103,164 units from last year for a 24 percent gain and
an all-time Hyundai sales and market share record for the year.
Hyundai Motor Company sold 3,608,442 cars worldwide in 2010,
which is an increase by 16.1 percent in comparison with 2009.
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