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Novinky z automobilového primyslu / News from the automotive industry

Zavirani tovaren v EU pokracuje

Sit automobilovych tovaren na
starém kontinentné ceka v na-
sledujicich letech dalSi reduk-
ce. Evropské automobilky se
totiZ potykaji s nadbytec¢nou ka-
pacitou svych tovaren. Dle ana-
lytiki se nadbyteéna kapacita
téchto tovaren pohybuje okolo
dvou aZ péti milioni automobild.
V letoSnim roce se ma podle pred-
béZnych odhadli prodat v Evropé
méné nez 13 milionl aut, zatimco
v roce 2007 to bylo asi 16 miliond.
V disledku klesajiciho poctu vozd,
které se zde prodaji, dojde k uza-
vieni nékterych tovaren. Tento trend
bude pokracovat i v priStich letech.
Automobilka Mitsubishi jiZ potvrdi-
la, Ze na konci letoSniho roku uzavie
svlij zavod v nizozemském Bornu,
jehoZ produkce se snizila z 200.000

DalSi generace je velkou
vyzvou

Hyundai 130 se objevil na ¢eském
trhu pred necelymi péti lety a od
té doby bylo prodano pres 13 tisic
téchto vozd, coZ jej fadi mezi neju-
nyni prisla nova generace modelu
i30, do které vklada vyrobce velké
nadéje a podle prvnich poznatkl se
ma konkurence na co tesit. Nova
i-tficitka je opravdu povedena. Mo-
del i30 predstavuje priklad global-
niho automobilu; hlavni ¢ast vyvoje
probihala v Némecku a vyréabi se
v moravskych NoSovicich (takZe je
vlastng tuzemskym vyrobkem), Ko-
rejci se vyvojoveé podileli na fadé
komponentd, zejména pohonnych
jednotkéch. Vysledkem je viiz, kte-
ry v souhrnu nabizenych vlastnosti,
vybav a ceny nedava klidné spat
mnohym konkurentdm. U druhé ge-
nerace doznaly zmén nejen vnéjsi
tvary a hlavni rozméry karoserie,
ale také interiér, podvozek a nékteré
motory. V kazdém pfipadé je uZ za-
kladni verze velmi dobfe vybavena.
Nechybi ji napriklad Sest airbagd.
DalSi* prvky Ize objednat v ramci
cenoveé zvyhodnénych paketd. Pétid-
verfovy hatchback Hyundai poskytuje
dostatek mista pro pét cestujicich
a soutasng i prostor pro 378 a7
1316 | zavazadel.

22. iinora 2012,
Denik

aut za rok na 50.000 voz{ rocné.
Svlij $védsky zavod Uddevalla zavre
v pristim roce také Volvo. Stefan
Jacoby, prezident a generalni fedi-
tel Volva uved! jako dlvod uzavreni
skuteCnost, Ze automobilka této
velikosti si nem(iZe dovolit provozo-
vat zavod, ktery vyrabi jeden model
v tak nizkych poctech, jako je tomu
dnes. Podle odbornikd hrozi uzavreni
i dal$im vyrobnim zavod(m. OhroZe-
ny jsou dvé italské tovarny koncer-
nu Fiat (zadvody Mirafiori v Turinu
a Cassino ve stredn Italii), uzavieny
mohou byt rovnéz tovarny PSA Peu-
geot Citroén v Aulnay nedaleko Pafi-
Ze a Valenciennes v severni Francii.
General Motors zvaZuje uzavfeni
némecké tovarny Opelu v Bochumi
a vyrobniho zavodu Vauxhallu v an-
glickém Ellesmere Port.

Z tisku / From the press

Second generation is a hig
challenge

Hyundai i30 entered the Czech market
five years ago. Since that time, over
13,000 Hyundai i30 cars have been
sold, which makes the i30 one of
the most successful models in the
segment. The i30 new generation has
just entered the market. Its producer
expects a lot from this model and
according to the first experience,
the competition should prepare for
astrongrival. The newi30is really very
good. The i30 is an example of global
car — major part of its development
was realized in Germany and the
vehicle was produced in NoSovice
(thereby, Hyundai is actually domestic
carmaker). Koreans took part in
development of several components,
namely the powertrains. The result
is a car which, considering its overall
characteristics, equipment and price,
troubles many competitors. The 130
new generation has new inner and
outer design and chassis, and there
are new engines available too. The car
is also bigger. Already basic version is
very well equipped (e.g. six airbags).
Other elements could be obtained
within advantageous packages. Five-
door hatchback Hyundai provides
enough space for five passengers and
luggage space of 378 — 1316 liters.

22" February 2012,
Denik

* Clanky mohou byt s ohledem na prostor kréceny.

Closure of plants in the EU to continue

European automotive plants
network will be a subject of
further reduction in coming
years. The European carmakers
deal with redundant production
of their factories. According
to analysts the redundant
production of these plants ranges
from 2 to 5 million vehicles.

According to the preliminary
estimations less than 13 million
cars would be sold in Europe this
year, while it was some 16 million
in 2007. As a consequence of
decreasing number of cars sold
here some automoative plants will
be closed. This trend will continue
in coming years as well. Mitsubishi
carmaker already confirmed closure
of its plant in Born, Netherlands
at the end of this year. Also

Hyundai sazi na design

Po dlouhém hoji o kvalitu produktl se
nejvetsi jinokorejskd automobilka Hy-
undai zaméfuje na krasu. Hyundai, spo-
le¢né se svou sesterskou spolecnosti
Kia se v roce 2010 stala Ctvrtou nejvetsi
automobilkou svéta, Castecné diky
deset let trvajicimu Gsili o vylepSeni
dilenského zpracovani svych vozli. Nyni
firma vidi svou konkurencni vyhodu
v kvalitnim designu, ktery je vyjadren
koncepci ,fluidic sculpture.” ,Patfime
mezi pét nejvétSich svétowych znacek
a potfebujeme produkt, ktery bude tuto
skutecnost odrézet, produkt, ktery nas
odli§i od ostatnich vyrobc(,” popsal
$éfdesigner Oh Suk Geun. Podle spo-
lecnosti se prodej vozi znatky ve Spo-
jenych statech zvySoval béhem posled-
nich dvou let o zhruba 20 procent roéné,
picem? prodejci pricitaji polovinu toho-
to narlistu prave vylepSenému vzhledu
vozli Hyundai. Novy designovy koncept
byl predstaven s modelovou Fadou
2010 a nadéle se vice a vice uplatiuje
v celém portfoliu znacky, pres facelifty
existujicich modeld po novinky. Hyun-
dai posila své designéry na zahranicni
kurzy a pobyty do tak odliSnych zem,
jako je napfiklad Patagonie ¢i Egypt.
.Neposilame je tam s konkrétnimi
tkoly, ale nacerpat sily a inspiraci, coz
jim umoZiiuje odvadeét lepsi praci,” fika
pan Oh.

14. tnora 2012,
AFP

Volvo is going to close its plant
of Uddevalla, Sweden next year.
As Stefan Jacoby, President and
General Director of Volvo said, the
reason for closure is a fact that such
a big company cannot afford to run
a factory producing just one model is
such small quantities as it is today.
According to experts, the closure
threatens also other production
plants. Two ltalian factories of Fiat
(Mirafiori in Turin and Cassino in
Central ltaly) are threatened by
closure, plants of PSA Peugeot
Citroén in Aulnay near Paris and
Valenciennes in Northern France
may be closed as well. General
Motors considers closure of the
German factory of Opel in Bochum
and Vauxhall production plant in
Ellesmere Port, England.

Hyundai backs design
to drive sales

After winning a long battle for
quality, South Korea's top automaker
Hyundai Mator is focusing on beauty.
Hyundai, together with its affiliate
Kia, was ranked the world's fourth
largest carmaker in 2010 thanks partly
to a decade-long drive to improve
workmanship. Now the firm sees its
core competitive edge as good design,
expressed in a “fluidic sculpture”
philosophy. “We are now in the global
top five and we needed a product
that could reflect that, a product that
could differentiate itself from other
manufacturers”, chief designer Oh Suk
Geun described. The company says
United States (US) sales rose around
20 per cent annually over the past two
years, with its salesmen attributing
half of that increase to the look of
the cars. The new design concept
was introduced in models released
in 2010 and will gradually work
its way through the whole line-up,
through facelifts for existing models
or new car launches. Hyundai sends
designers on courses abroad and
on refresher trips to destinations as
diverse as Patagonia and Egypt. “We
send them to these countries with no
particular assignment, but they come
back with more ideas, more refreshed
and create more value”, Mr. Oh said.

14" February 2012,
AFP

* With respect to space the articles may be shortened.



Hyundai na Zenevském

autosalonu 2012

Automobilka Hyundai predsta-
vila navstévnikim Zenevského
autosalonu (8. — 18. bfezna 2012)
tfi nové modely — Hyundai i30
kombi nové generace, Hyundai
i20 a koncept i-oniq.

Ve svétové premiéfe byl v Zenevé
uveden zcela novy model Hyun-
dai i20. Oblibenému malému vozu
se dostalo modernizace vngjsiho
a vnitfniho designu, aby oslovil no-
vou, mlad$i skupinu zakaznikdi po
celé Evropé. Novy model navazujici
na Uspéch plvodniho pétidverového
hatchbacku i20 urychluje vyvoj pro-
duktové fady osobnich vozil Hyundai
a vyuziva nejnovejSiho pokroku do-
sazeného na poli pohénéciho Gstrojf
a designu. Mezi Ctyfi alternativy
pohénéciho Ustroji pro novou i20 se
zaradi novy ftfivalcovy naftovy mo-
tor ,U-II" 1,1 litru o vykonu 55 kW
(75 k). V kombinaci s technologie-
mi vyvinutymi spolecnosti Hyundai
v ramci programu Blue Drive ma tato
verze hodnotu emisi CO, pouhych
84 g/km, coz je mezi vozy s konvenc-
nim pohonem bezkonkurencni vysle-
dek. Vngjsi design nového Hyundai
i20 je inspirovan filozofif fluidnich
tvar(i uplatfiovanou na vozech Hy-
undai a prechazi k Sestidhelnikove
masce chladice, kterd je spolecna
pro vSechny nové modely Hyundai.
Nova 20 je nepatrné delsi a interiér
vylepSuji kvalitnéjSi materialy. Rov-
né7 vybava ze svéta high-tech pred-
stavuje vyrazny pokrok v porovnani
s predchazejici generaci.

Hyundai predstavil v Zenevé také
nejnovejsi evropsky konceptni vz
S nazvem i-onig, ktery demonstruje
novou technologii a novy design,
v nich? se zrcadli mysleni spolecnos-
ti Hyundai zaméfené na budoucnost.
Koncept i-oniq s karoserii dlouhou
4.4 metru je elektricky pohanény
sportovni hatchback s benzinovym
motorem, ktery prodluzuje dojezd
vozidla. V €isté elektrickém rezimu
méa i-oniq dojezd 120 km, zatimco

za asistence benzinového motoru
dokaze ujet az 700 km s hodnotou
emisi CO, pouhych 45 g/km. Koncept
dokaze dosahnout nejvyssi rychlos-
ti 145 km/h. Modely Hyundai 20
a i-onig vam blize predstavime

v dalSich cislech HMMC News.
Podrobnéjsi informace o nové gene-
raci Hyundai i30 kombi najdete na
strané 4.

Zajimavosti / Interesting news

Hyundai at the 2012 Geneva

Motor Show

Automaker Hyundai unveiled
its three new models at the
2012 Geneva Motor Show
(8" — 18" march 2012) — the
new-generation Hyundai i30
wagon, Hyundai i20 and the
i-oniq concept car.

Hyundai’s all-new model, the i20,
made its world premiere at the
show. The popular supermini has
been revised and refreshed both
inside and out, and is intended to
appeal to a new, younger group of
car buyers across the continent.
Building on the success of the
original i20 five-door hatchback,
the all-new model progresses
the development of Hyundai's
passenger vehicle range, which
continues to  benefit  from
recent advances in powertrain
and design. Among the four

powertrain options available to
buyers of the all-new 20 will
be the new 1.1-liter, 3-cylinder

“U-1l" diesel engine that generates
75 ps. When mated to
technologies from Hyundai's Blue
Drive sub-brand, this derivative
emits just 84 g/km of CO,, a figure
lower than any other car powered
by a conventional powertrain on
sale today. Outwardly, the new
i20 takes its design cues from
Hyundai’s fluidic sculpture design
language, including the hexagonal
grille common to all new Hyundai
models. All-new i20 has slightly
increased length and the cabin
benefits from upgraded materials
and  high-tech  specification
that represent a significant
improvement over the original.
Hyundai has also unveiled
its latest European concept
car, named i-onig, in Geneva,
showcasing new  technology
and design which  present
an impression of the company’s
future thinking. The 4.4 meters
long i-onig is an electric sports
hatchback with a range-extending
petrol  engine. In  electric-
only mode, i-onig can travel
120 km and up to 700 km with the
assistance of the petrol engine,
emitting only 45 g/km of CO,
emissions. The concept can reach
a top speed of 145 km/h. All-new
Hyundai i20 and the i-oniq concept
car will be presented in detail in
following issues of HMMC News.
Detailed information on the new-
generation Hyundai i30 wagon is
available on page 4.

NEW THINKING. NEW POSSIBILITIES.



Modely Hyundai / Hyundai models

Premiéra nové generace
Hyundai i30 kombi

Nova generace Hyundai i30
v karosarském provedeni kom-
bi byla na Zenevském autosalo-
nu predstavena 6. biezna 2012.
Kombi je druhym ¢lenem druhé
generace modelové fady i30
a dopliuje pétidvefovy hatch-
back s cilem jesté vice zveétsit
pfitaZlivost nabidky znacky

Hyundai v segmentu C.

Elegantni kombi sdili motory a kon-
strukci podvozku s vyborné pfijatou
pétidvefovou verzi nové i30. Ma
vSak delSi karoserii, kterd prinasi
vyrazné zvétSeni zavazadlového
prostoru bez negativniho vlivu na
dynamicky design modelu. V porov-
nani s hatchbackem byla celkova
délka kombi prodlouZena o 185 mm
na 4485 mm, coZ je o 10 mm vic neZ
v pfipadé plvodniho kombi i30. No-
vinka se tak radi mezi nejprostor-
néjSi vozy v evropském segmentu
C. Objem zavazadlového prostoru
vzrostl u kombi na 528 litr(i z 378 li-
trGi u pétidverového hatchbacku. Se
sklopenymi zadnimi sedadly vzroste
objem zavazadlového prostoru na
vice nez trojnasobek, konkrétné na
1642 litrQ.

Podobné jako hatchback byla
i nova generace kombi i30 navrZena
a zkonstruovana v evropském vy-
zkumném a vyvojovém stfedisku
Hyundai v némeckém Riisselshei-
mu. Kombi bylo vyvijeno jiZ od za-
¢atku spolecné s hatchbackem, coZ
designérim umoznilo navrhnout
harmonické tvary se silnou vazbou
na ostatni ¢leny rodiny Hyundai, je-
jichZ design je inspirovan elegant-
nimi fluidnimi tvary. Nova generace
kombi i30 se bude stejné jako péti-
dverfova verze dodavat se stejnymi
trojicemi zazehovych a vznétovych
motor(, vybavenych v nékterych
pfipadech pfimym vstfikovanim pa-

liva a nabizejicich rozpéti vykond od
66 kW (90 k) do 99 kW (135 k).

Majitelé nové generace kombi i30
budou také téZit z vyhod programu
komplexni zaruky Hyundai, kterd
zahrnuje 5 let zaruky bez omezeni
ujetych kilometr(, 5 let asistenénf
sluzby a kondi¢nich prohlidek zdar-
ma. Allan Rushforth, viceprezident
a vykonny feditel Hyundai Motor

Europe, prohlasil: ,Nova generace
130 ziskala velmi pozitivni ohla-
sy diky svému designu, kvalité
a vyhodnému poméru cena/vykon.
Nase nové kombi nabizi veSkeré
zminéné atributy, a k tomu pfidava
navic jeSté vyrazné vétsi kapacitu
pro prepravu nakladu. Ocekévéame,
Ze svym designem a prakti¢nos-
ti zaujme zejména aktivni rodiny
a fleetové zakazniky.” Novy Hyun-
dai i30 kombi se v zdvodé HMMC v
NoSovicich zacne vyrabét 15. erv-
na 2012.

Premiere of the new-generation
Hyundai i30 wagon

The new-generation Hyundai
i30 wagon was unveiled at the
2012 Geneva Motor Show on
6" March 2012. The wagon is
the second member of the new
i30 family and joins the five-
door hatchback to broaden the
appeal of Hyundai’s C-segment
range.

The stylish wagon shares engines

and running gear with the well-
received  new-generation 30
five-door, but has a longer body
to create a significant increase in
trunk space without compromising
the model’s dynamic styling. The
wagon's overall length is increased
by 185 mm to 4,485 mm over its
five-door sibling, making it one of
the most accommodating vehicles
in the European C-segment, and
10 mm longer than the original i30
wagon. Compared with the five-
door, the wagon expands trunk
space from 378 liters to 528litrers

and with the rear passenger
seats folded down, cargo volume
increases more than three-fold, to
1,642 liters.

Like its hatchback sibling, the
new i30 wagon was designed
and engineered at Hyundai's
European  R&D  Center in
Risselsheim,  Germany.  The
wagon was developed alongside
the hatchback form from the
earliest stages, enabling the
stylists to fashion a coherent
design that bears a strong family
resemblance inspired by Hyundai’s
fluidic sculpture form language.
The new-generation i30 wagon
will be available with the same
three gasoline engines and three
diesel engines as the five-door,
producing 90 to 135 horsepower.
Buyers of the new-generation
i30 wagon will benefit from Five
Year Triple Care, comprising
a five-year unlimited warranty,
five years’ roadside assistance,
and five years of vehicle health
checks. Allan Rushforth, Senior
Vice President and Chief Operating
Officer of Hyundai Motor Europe,
said: “The new-generation 30
has been widely praised for its
style, quality, and value. Our
new wagon offers all of those
attributes plus even greater load-
carrying capacity. We expect it to
appeal strongly to those looking
for stylish and flexible practicality,
especially active families and
fleet customers”. Mass production
of the new-generation Hyundai i30
wagon will start in HMMC plant in
NoSovice on 15" June 2012.




Stalo se v HMMC / What happened in HMMC

Souhrnna provozni porada

- brezen 2012

Nejvyssi vedeni nasSeho zavo-
du a zastupci vSech oddéleni
od specialisti vyse se sesli
na souhrnné provozni poradé,
ktera se konala 9. bfezna v au-
ditoriu v administrativni budo-
vé HMMC.

Uvod u? tradiéné patfil projevu
prezidenta spole€nosti, pana Kim
Jun-ha. Prezident kladné ocenil
skutecnost, Ze se nam v Unoru
podafilo prekonat vyrobni plan.
Zaroven ale upozornil, Ze aktudlni
pocet objednavek je oproti ob-
chodnimu pléanu nizsi. Divodem
je soucasna nepfizniva ekonomic-
k& situace v Evropé, proto musi-
me udélat vSe, abychom tuto krizi
prekonali. Miizeme ji také vnimat
jako novou prileZitost a pokusit se
s novou generaci modelu Hyundai
i30 vyhrat prestizni evropskou

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

cenu Auto roku 2013. Pan prezi-
dent Kim Jun-ha rovnéz zdlraznil
nutnost dodrzovani zasad bezpec-
nosti prace na vSech provozech
s cilem sniZovat pocet pracovnich
trazd v HMIMC.

Po prezidentové projevu u fecnic-
kého pultu vystoupili zaméstnan-
ci, ktefi Gcastniky seznamili mj.
s informacemi o vyrobg, kvalité,
s prodejnimi vysledky a také no-
vinkami z autopriimyslu. Nase
spolecnost v Gnoru letoSniho
roku vyrobila pres 26 800 vozi
Hyundai i30 ve verzich hatchback
a kombi, Hyundai ix20 a ix35. Au-
tomobily z NoSovic mély minuly
mésic nejveétSi odbyt v Némecku,
Velké Briténii, Spanélsku, Italii
a Francii. BlizSi informace najdete
v tabulce.

i30

ix20

ix35
Celkem / Total

i30

ix20

ix35
Celkem / Total

Business review meeting

— March 2012

Company’s top management
and representatives of all
departments (specialists and
above) participated in the
Business review meeting
which was held in HMMC
Auditorium on 9™ March.

Unor 2012 / February 2012

10 754
2326
13722
26 802
10 788
2400
13 421
26 609

Vysledky vyroby a prodeje: tnor 2012 / Production and sales results: February 2012

Speech of HMMC President,
Mr.  Kim Jun-ha, inaugurated
the meeting. Mr. President
appreciated a fact that we
managed to  exceed  our
production plan for February.
At the same time, he pointed
out that current sales order
status is below the business
plan due to the unfavorable
economic conditions hit by the
European financial crisis and we
should find all possible ways to
overcome this severe crisis. We
can take this crisis as a new
opportunity and try to gain the
2013 European Car of the Year
Award with the new-generation
Hyundai i30. Mr. President Kim
Jun-ha also stressed a necessity
to follow work safety rules in all
workplaces in order to decrease
a number of work injuries in
HMMC.

Afterwards managers of
selected departments came to
the speaker’s desk and informed
participants about detailed data
regarding production, quality,
sales results and automotive
industry news. HMMC produced
over 26,800 cars (Hyundai i30

hatchback and cw models,
Hyundai ix20 and ix35) in
February. During last month

vehicles from NoSovice were
mostly demanded in Germany,
United Kingdom, Spain, Italy and
France. Detailed information is
available in a chart.

NEW THINKING. NEW POSSIBILITIES.



Projekt ,,COTY“

— Auto roku 2013

Jak jste jiz pravdépodobné za-
znamenali, hlavni prioritou naSi
spolecnosti pro letosni rok je
ziskat s modelem Hyundai i30
nové generace titul Auto roku
2013. Ackoliv je nova i30 na trhu
jen velmi kratce, dle hlasi ozy-
vajicich se z rad odborné i laic-
ké vefejnosti mizeme usuzovat,
Ze tento nas viiz ma rozhodné
Sanci na aspéch.

Zajimavosti / Interesting news

chtéli dosahnout neustalym zlepSo-
vanim drovné naSich vyrobki a také
zvySovanim poveédomi o jejich kvali-
té v ocich laické i odborné verejnos-
ti. ,Evropské Auto roku je prestizni
cena, o kterou usiluji vSechny auto-
mobilky v Evropé. Zisk tohoto oceng-
ni pro né znamené skvélou reklamu,
ktera ma pozitivni vliv na nar(st pro-
dejd, coz my v dobé soucasné krize,
kterd hrozi celé Evropé, velmi po-

Manazeri HMMC na seminari Auto roku 2013
HMMC managers during the 2013 COTY Workshop

Cena Auto roku je udilena jiz od
roku 1964 nékolika evropskymi au-
tomobilovymi magaziny. V soucasné
dobé jsou organizatory této soutéze
nésledujici periodika: Auto (Itélie),
Autocar (VB), Autopista (Spanél-
sko), Autovisie (Nizozemsko), L'Au-
tomobile Magazine (Francie), Stern
(Némecko) a Vi Bilagare (Svédsko).
Vitéze odborné ankety Auto roku
vybiré 59 novinafli z 23 evropskych
zemi, propor¢né zastoupenych dle
vyznamu dané zemé pro automo-
bilovy primysl. Ceskou republiku
v poroté zastupuje Séfredaktor ¢aso-
pisu Automobil revue Tomas Hyan.
DrZitelem celoevropského titulu
Auto roku 2012 byl 5. bfezna na au-
tosalonu v Zenevé vyhlasen elektro-
mobil Opel Ampera/Chevrolet Volt,
ktery na pomysiném trGinu vystridal
lofiského vitéze, rovnéz elektromobil
Nissan Leaf.

V Evropé se dosud Zadnému vozu
Hyundai nepodafilo tuto cenu zis-
kat. Nova generace Hyundai i30 ma
vSechny predpoklady pro Gspéch
v pristim rocniku této prestizni an-
kety Z tohoto divodu se 21. Gnora
ve Frydku-Mistku konal seminar,
kterého se zd€astnili zastupci vedeni
HMMC a manazefi vyrobnich i ad-
ministrativnich oddéleni. Spolecné
zahdjili pripravu strategie, jak v této
nejprestiznéjsi evropské motoristic-
ké anketé uspét. Tohato cile bychom

tfebujeme,” uved! k projektu COTY
(Car of the Year) Martin Klicnik, ma-
nazer Odd. kontroly kvality a dodal:
,Kazdy z nas by se mél nad sebou
zamyslet a zacit u sebe, protoze ka-
Zdy zaméstnanec ma néjaky vliv na
vystupni kvalitu vozu a mdze ovliv-
nit, jestli tuto cenu s 130 ziskame.”
Kvdli zvySeni povédomi o vyznamu
ceny Auto roku pfipravilo Oddéleni
lidskych zdrojd specialni Skoleni.
V brieznu se ho zd¢astni pfiblizné 500
zaméstnanc HVIMC.
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The COTY Project
— Car of the Year 2013

As you have probably noticed,
the top priority of HMMC for
this year is to obtain the 2013
Car of the Year Award for
the new-generation Hyundai
i30. Although the new i30 is
just shortly in the market, we
may assume, considering the
reaction of both professional
and general public, that this
car surely has a chance to
succeed.

The Car of the Year title has
been awarded by several
European automotive magazines
since 1964. Current organizers
of the competition are the
following magazines:  Auto
(Italy), Autocar (GB), Autopista
(Spain), Autovisie (Netherlands),
L'Automobile Magazine (France),
Stern (Germany) a Vi Bilagare
(Sweden). The winner of the
professionals’ survey is chosen
by 59 journalists from 23
European countries, proportionally
represented according to the
particular country’s importance
for automotive industry. For the
Czech Republic, Toma$ Hyan,
editor in chief of the Automobil
Revue magazine, is a member of
the jury. On 5" March, the electric
car Opel Ampera/Chevrolet Volt
was awarded the Car of the Year
2012 Award at Geneva Motor
show and this way replaced the
last year's winner, another electric
car Nissan Leaf.

No Hyundai car has been
awarded this title in Europe yet.

The new-generation  Hyundai
i30 has all prerequisites for
success in the next year of this
prestigious survey. For this reason
a workshop attended by HMMC
top-management representatives
and managers of all production
and administration departments
was held in Frydek-Mistek on
21t February. They all together
started preparation of strategy
on how to succeed in the most
prestigious European automotive
survey. We would like to achieve
this goal by continual improvement
of our products’ standard as well
as by rising awareness about
their quality in the eyes of both
general and professional public.
“The European Car of the Year
is a prestigious award which all
European carmakers strive for.
Achieving this appreciation means
great advert with positive impact
on the sales increase, which
is what we need in the time of
current crisis that threatens entire
Europe”, Martin Kliénik, manager
of Quality Assurance Dept. said
about the COTY project and added:
“Everyone of us should think about
it, as every employee somehow
influences final quality of the car
and can thereby affect whether we
get the price or not”. In order to
increase awareness of the Car of
the Year Award's importance, HR
Department organized a special
training. Approx. 500 HMMC
employees will attend it in March.

Ucastnici Skoleni Auto roku 2013 v HMIMC / Participants of the 2013 COTY Training in HMMC



Vybava nové generace

Hyundai i30

Novy Hyundai i30 je typickou
ukazkou konceptu moderni pré-
miovosti, jehoZ cilem je nabid-
nout i zakaznikim v segmentu
C (tzv. niZSi stredni tridy) prvky,
které dosud byly typické pro
mnohem vysSi segmenty: napfi-
klad fizeni ,Flex Steer,” start
pomoci tlacitka a tzv. chytrého
kliée nebo elektronickou parko-
vaci brzdu.

V tomto ¢isle HMMC News se
zaméfime na funkci ,Flex Steer.”
Remes, manazer Oddéleni nakupu a
vyvoje dilG: ,Smyslem této techno-
logie je zvySeni komfortu fidice — na-
bizi ndm 3 na sobé nezavislé rezimy
fizeni. Mlzeme volit mezi Normal,
Comfort a Sport. Rezim Comfort se
pouZiva v méstském provozu, Nor-
mal pfi béZné jizdé a rezim Sport je
urcen spiSe na dalnice a rychlostni
komunikace.”

Volba jednotlivych rezim@ s riznymi
drovnémi Gcinku a zpétné vazby po-
silovace fizeni se provad tlacitkem
na volantu. Informace o zvoleném
modu se poté zobrazi na disple-
ji umisténém mezi tachometrem
a otackomeérem. Volit mezi rezimy je
mozné pouze v pipadg, kdyz je rych-
lost vozidla nizsi nez 3 km/h. ,Plati
zavislost, Ze se vzristajici rychlosti
klesa dcinek posilovace fizeni. Nej-

vétSiho Gcinku posilovaCe se nam
dostane pfi zvoleném reZimu Com-
fort, poloviéniho u reZzimu Normal
a nejmensi (cinek se dostavi u volby
Sport,” dodal Remes. V pristim ¢isle
HMMC News se blize podivame na
elektronickou parkovaci brzdu.

Novinky z HMMC / News from HMMC

Equipment of the new-generation

Hyundaii30

The new Hyundai i30 is a
typical example of the “Modern
Premium” conception, the
goal of which is to provide
C-segment customers with
features available for higher
segments so far: for example

STEERING MODE

HMMC je na Facebooku

Socialni sit Facebook ma nyni
v Ceské republice jiz vice nez
3,6 milionu uZivateli. Fenomén
Facebook se stal diileZitym ko-
munikacnim nastrojem nejen
pro jednotlivce, ale také pro
firmy. Od dnora letosniho roku
ma svij firemni profil na vyse
zminéné socialni siti i naSe spo-
lecnost.

A co bychom na svém profilu chtéli
fanouskdm i ostatnim navstévnikiim
nabidnout? ,Rédi bychom prostred-
nictvim Facebooku prindseli co nej-
mobilG znacky Hyundai, ale také ze
Zivota lidi, ktefi se na vyrobé téchto
vozli podileji,” fiké Katefina Chura
z 0dd. vnéjSich vztahd. Jiz nyni
miZete na naSem profilu nalézt

napfiklad bohatou galerii s fotogra-
fiemi modeld Hyundai, které zde
v NoSovicich vyrabime, nebo repor-
taZe z akci, jenZ spolenost HMMC
pofada. Velkému zajmu se hned od
prvnich dnl té3f napfiklad album
pfedstavujici vyrobu v tovarmg. Nasi
fanousci zde hojné komentuji uve-
fejnéné fotografie. Na ,.zdi" profilu
naleznete novinky, videa, reklamni
spoty, ¢i jiné zajimavosti tykajici se
znacky Hyundai, které se objevily
v médiich. V budoucnu bychom zde
radi nabidli také rizné aplikace, ¢i
soutéZe o zajimavé ceny. Véfime, Ze
lidé na naSem profilu najdou nejen
mnoho uZiteénych informaci, ale
také dostatek prostoru pro zabavu
a odreagovani. Pridejte se a sdilejte
s nami svét vozli znacky Hyundai!

Flexible Steering, button start or
Electronic Parking Brake.

In this issue of HMMC News we
will focus on the “Flex Steer”
function. Martin Reme§, manager
of Parts Development Department,
gave us detailed information on it.
“This technology increases driver's
comfort and offers 3 independent
driving modes. You can choose
Normal, Comfort and  Sport.
Comfort mode is used in city traffic,
Normal during common drive and
Sport mode is destined rather for
highways".

These particular modes, offering
various levels of power steering
effect and feedback, are switched
by a button placed on the steering
wheel. Information on which mode
is currently used can be found on
a display between speedometer
and rev counter. Mode changing is
possible only at the speed lower
than 3 km/h. “There is a dependence
- with increasing speed, the power
steering effect goes down. The
highest impact is available within
Comfort mode. Normal offers
average effect and the lowest
power steering impact comes when
using Sport mode”, Reme$ added.
In the next issue of HMMC News
we will focus on Electronic Parking
Brake.

HMMC is on Facebook

Over 3.6 million users are
registered with Facebook social
network in the Czech Republic.
Facebook phenomenon has
become a significant com-
munication tool for both
individuals and enterprises.
Our company has had its
commercial Facebook profile
since February.

And what we would like to offer
our fans and other visitors on the
profile? “Via Facebook, we would
like to present the most up-to-date
information about the Hyundai cars
as well as about the people who
produce them”, said Katefina Churd
from Public Relations Dept. Already
now, you can find for example
rich photo-gallery of Hyundai cars

produced here in NoSovice or
coverage from events organized by
HMMC on our profile. For example,
an album introducing production
in the plant is very popular from
the very beginning. Our fans like
to comment on published pictures
a lot. On the profile’'s “wall” you can
find news, spots, advertisement or
other interesting thinks connected
to Hyundai which appear in media.
In the future, we would like to offer
some applications or interesting
competitions here as well. We
believe that our profile will serve
people not only by providing plenty
of useful information but also as
a space for fun and relax. Join us
on Facebook and share the world of
Hyundai cars with us!

[avstivte nas na: www.facebook.com/Hyundailosovice

NEW THINKING. NEW POSSIBILITIES.



Téma/ Topic

Odbornici z Karlovy univerzity
zkoumaiji, jak se vzivaji ruzné

jazyky v HMMC

Kdyz se ve velkych nadnarod-
nich podnicich vytvofi interna-
cionalné smiSené pracovni tymy,
pfitomnost fady jazykii je nevy-
hnutelna, coZ miiZe piisobit pro-
blémy, které je tFeba fesit.

UZivani rGznych jazykG ve velkych
nadndrodnich  spolecnostech  se

stala ddlezitou problematikou pro
vyzkumniky z Filozofické fakulty Uni-

verzity Karlovy v Praze uz od poloviny
90. let minulého stoletf, kdy zaCaly
v Ceské republice Siroce ptisobit né-
mecké firmy, zejména v automobilo-
vém primyslu (napr. Volkswagen).
Mezitim se vSak situace v Ceské
republice zménila - v éfe postupujici
globalizace dochazi k vétsi mife eko-
nomického, spolecenského ¢i dokon-
ce politického kontaktu se zemémi
z nejriizngjSich koutl svéta, coZ se
logicky projevilo i na dalSim zaméreni
vySe uvedeného vyzkumu a noSovicky
zavod, dlleZity jak pro regionalni, tak
celostatni ekonomiku, se stal velmi
atraktivni jako pfiklad ¢esko-korejské
spoluprace.

Od cervna 2011 univerzitni odborni-
ci navstivili nékolikrat HMMC, kde
provadéli interview se zaméstnanci
na riiznych pracovnich pozicich (sva
pozorovani ovefovali i v centrale
Hyundai v Soulu). ProtoZe noSovicky
zavod zameéstnava pracovniky hovo-
fici ¢esky, korejsky, anglicky, polsky,
pfipadné i jinymi jazyky, vynofuji se
zajimaveé otazky jako: které jazyky se
uzivaji pfi kazdodennich ¢innostech
na rlznych drovnich spolecnosti?
Jaka opatfeni byla pfijata pro vy-
uku anglictiny, CeStiny a korejStiny
v HMIMC? Jaka znalost jazyki je vy-
Zadovéna pro zaméstnani na riznych
pracovnich pozicich? Jaké jazykové
materialy jsou pfipravovany pro za-
méstnance? Jaké jazyky se uZivajf
na informacnich tabulich uvniti a vné

zavodu? Jak korejSti  zaméstnanci
a jejich rodiny zvladaji  komunikaci
vné zavodu? Jak mistni podminky
ovliviiuji profesni dovednosti a zna-
lost jazykl pracovnikli z regionu? Co
se od sebe naucili mistni zaméstnan-
ci a zaméstnanci prichazejici z Kore-
je? Vyskytnou se také nedorozuméni?
Jak se takové pripady resi?

fim Nekvapilem shledal, Zze HMMC je

vysoce internacionalni, multikulturni
prostor, v némZz maji jeho zamést-
nanci mnoho prilezitosti k zlepSovani
a rozvijeni svych jazykovych a inter-
kulturnich dovednosti, a na zakladé
dosud provedenych pozorovani hod-
notil spolupraci a komunikaci mezi
zameéstnanci HMMC velmi pozitivng.
Konkrétni poznatky by mél pfinést
dal$i vyzkum.

Charles University researchers
explore linguistic diversity in

HMMC

When internationally mixed
teams come together to work in
large multinational companies,
the presence of multiple
languages is inevitable, and
may present problems which
need to be solved.

Multiple language use in large
multinational companies has been
an important topic for researchers
from the Faculty of Arts at Charles
University in Prague since the
mid-1990s, when German-owned
companies  (e.g.  Volkswagen)
began to work extensively in the
Czech Republic, particularly in
the automobile industry. In the
meantime, however, the situation in
the Czech Republic has changed —in
an era of advancing globalization,
there is an increased degree of
social, economic and political
contact between the Czech Republic
and various countries of the
waorld. Situations of Czech-Korean
collaboration in multinationals thus
represent the next logical expansion
of the research, particularly
considering the importance of
HMMC for the national and regional
economy.

Since June 2011, the research team
has been making visits to HMMC as
well as to the headquarters in Seoul,
and conducting interviews with the
Hyundai employees. As the plant
employs speakers of Czech, Korean,

English, Polish, Slovak and other
languages, interesting questions
such as the following arise: Which
languages are used in the company’s
everyday operations? Which policies
does the company have for teaching
English, Czech and Korean in the
plant? What language knowledge is
required for employment in various
positions? What language materials
are prepared for the company
employees? Which languages are
used on signs inside and outside
of the plant? How do the Korean
employees and their families
manage  their  communication
outside the plant? How do the local
conditions affect professional skills
and knowledge of the languages
of the local employees? What
have the locals and the expatriates
learned from one another? Do
misunderstandings occur? How are
they resolved?

The research team, led by
Associate Professor Jifi Nekvapil,
has found that HMMC is a highly
international, multicultural space
in which employees have ample
opportunities to improve and
develop their language and
intercultural skills, and on the basis
of the observation up to now has
evaluated the cooperation of the
Hyundai employees very positively.
Further research should yield more
specific findings.

Autori / Authors: Tamah Sherman, Jifi Nekvapil




»Na Ukrajiné najdete spoustu krds-
nych mist s nedotcenou prirodou."

Pravidelni ctenafi jiz pravdépo-
dobné zaznamenali, Ze v posled-
nim roce ¢as od casu vystiidame
nasi rubriku ,Jak je neznate”
¢lankem, jehoz prostiednictvim
predstavujeme naSe zahraniéni
zaméstnance. Tentokrat se v hle-
dacku redakce ocitla nase kole-
gyné Oksana Korobko, piivodem
z Ukrajiny.

Jak dlouho uZ Zije$ v Ceské re-
publice a co té sem pfivedlo?

V Ceské republice Ziji jiz $estym
rokem. Plvodné jsem sem pfijela
studovat na vysoké Skole. Nabidla
mi to kamaradka. Studium v zahra-
nici mé tehdy docela lakalo. Ceskou
republiku jsme vybrali kvdli blizkosti
Ukrajing, podobnému jazyku a fi-
nancni dostupnosti studia na vysoké
Skole. Povazovala jsem to za kratke
dobrodruzstvi a nedokazala jsem si
predstavit, Ze tu zdistanu po tak dlou-
hou dobu.

Miluvis vyborné cesky. Bylo pro
tebe tézke se nas jazyk naucit?
Pfed zaCatkem studia na vysoké Skole
jsme méli mésicni kurz éestiny, po je-
hoZ ukonéeni jsem mohla fict jen par
vét, napriklad: ,Jmenuji se Oksana
a jsem z Ukrajiny”, a nebo nejcastéji
pouzivana véta: ,Jedno pivo, pro-
sim.” Nikdy nezapomenu na Sok, kte-
ry jsem zaZzila na prvni Skolnf pfednas-
ce v cestiné. Myslela jsem, Ze tenhle
jazyk nikdy nebudu umét. Sice mém
takové myslenky porad, ale alespon
uz toho dokazu vic, neZ popsat zafi-
zenf pokoje. Ani nevim, jak jsem se to
naucila, prislo to néjak samo. Kdyz ta
cestina je vSude kolem, tak se neda
nic jiného, nez prosté zacit mluvit.

Je velky rozdil mezi Zivotem na
Ukrajiné a Zivotem v Ceské re-
publice?

Ano, samoziejmé tu rozdily jsou.
Nejsou tak velké, jako tfeba mezi zi-
votem v CR a v Koreji. Ale z hlediska
ekonomického vyvoje je Ukrajina od
Ceska porad docela daleko, co? hod-
né ovliviiuje zplisob Zivota a chovani
lidi na Ukrajing. Primémda mzda je
nizka a naklady na Zivot jsou skoro
stejné jako tady.

Co ti v CR chybi a co se ti zde na-
opak libi?

Asi nejvice mi tu chybi ukrajinské
jidlo. Ukrajinska (ruska) kuchyné je
velice rozmanitd. Ma dlouhou histo-
rii @ po celou dobu byla ovliviiovana
prilehlymi zemémi. Je v ni spousta

potravin, které se zde bohuZel neda-
ji koupit. Nejvice se mi tu libf to, Ze
tlovek Zijici v Cesku ma o dost v&tsi
moznosti cestovat, nezZ lidi na Ukra-
jiné. Ukrajina nenf ¢lenem Evropské
unie a pokud chcete navstivit kterou-
koliv evropskou zemi, budete potre-
bovat vizum, jeho? zafizeni neni vét-
Sinou jednoduché. | obecné, lidé Zijici

v Cesku majf daleko v&tsi moznosti
ve vsem: v seberealizaci, vzdélani
a podobng.

Zijes tu s rodinou? Jezdi$ nékdy
na Ukrajinu - treba za pfibuznymi
nebo na dovolenou?

Rodina je dalsi véc, kterd mi tu urci-
t8 chybf. Ziji zde sama a za rodinou
jezdim dvakrat do roka. V 1été to spo-
juji s dovolenou u mofe. Ukrajinska
letoviska nejsou tak rozvinutd, jako
nékde jinde, ale ma to své kouzlo.
Porad najdete spoustu krasnych mist
s nedotCenou pfirodou, kde nejsou
Zadnf lidé.

A éemu se rada vénujes ve vol-
ném case?

Ve volném case rada sportuji. Nedo-
kézu si pfedstavit, Ze bych ani jednou
za cely tyden neza$la na néjaké cvice-
ni. Dava mi to spoustu energie. Taky
rada cestuji, ale na to bohuzel neni
tolik Casu, jak bych chtéla.

Oksana Korobko (25) vystudovala
Vysokou skolu podnikani v Os-
travé. V HMMC pracuje od zari
2008 jako junior specialistka na
Oddéleni fizeni vyroby. Do prace
dojiZdi z Ostravy.

Lidé v HMMC / People in HMMC

“You can still find many beautiful pla-
ces with unspoiled nature in Ukraine.”

Regular readers have probably
noticed that from time to time, we
change the section “What you
would not expect” for an article
introducing foreign employees
during the last year. This time, our
colleague Oksana Korobko, who
comes from Ukraine, provides us
with an interview.

Why did you come to the Czech
Republic and how long have you
been living here?

| have been living here for already six
years. Originally, | came to study at
the university. A friend of main offered
me to come. | was quite interested in
studying abroad that time. We decided
for the Czech Republic because of the
nearness to Ukraine, similar language
and financial accessibility of the
university education. | saw it as a short
adventure that time and | could not
even imagine | would stay here so long.

Your Czech is perfect. Was it
difficult for you to learn our
language?

Before | started my studies at the
university we had had one-month Czech
language course, after which | was
able to say just couple of words. For
example: “My name is Oksana and | am
from Ukraine”, or the most commonly
used sentence: “One beer, please”.
| would never forget how shocked | was
at the very first lesson in Czech at the
university. | thought | would never learn
this language. Though | still have this
feeling, | am now able to say more than
just to describe equipment of the room.
| even do not know how | have learnt it.
It just sort of came. When the language
is all around you, you have no choice

and you must start speaking.

Is there a big difference between
living in the Czech Republic and in
Ukraine?

Yes, of course there are differences.
Not as significant as between living
in the Czech Republic and in Korea,
for instance. But regarding economics,
Ukraine is still quite far from the Czech
Republic, which strongly influences
people’s behavior and way of living
in Ukraine. The average salary is low
and the living costs are almost same
as here.

What do you miss and, on the
contrary, what do you like here?
What | miss the most is probably the
Ukrainian food. Ukrainian (Russian)
kitchen is very colorful and has
a long history. It was influenced by
neighboring countries during years. It
uses many foodstuffs which are not
available here. What | like the most is
that people living in the Czech Republic
have more opportunities for traveling
than those living in Ukraine. Ukraine is
not member of the EU, so if you want
to visit any European country, you need
visa, which is not easy to obtain. In
general, people who live in the Czech
Republic have better opportunities in
everything — self-realization, education
etc.

Do you live here with your family?
And do you sometimes go to
Ukraine — to see your relatives or
for holiday?

Family is the other think | miss here
indeed. | live here alone and | go to
see my family twice a year. In summer,
| combine the visit with holiday by
the sea. Ukrainian resorts are not as
developed as somewhere else, but
they have charm. You can still find
many beautiful places with unspoiled
nature and no people.

And what do you do in your leisure
time?

| like sports. | cannot even imagine
| would spend a week without any kind
of exercise. It gives me a lot of energy.
| also like traveling, but, unfortunately,
I have not as much time as | wished.

Oksana Korobko (25) graduated
from Vysoka skola podnikani in
Ostrava. She has been working
as Junior Specialist at HMMC
Production Control Dept since
September 2008. Oksana commutes
from Ostrava.

NEW THINKING. NEW POSSIBILITIES.



Co byste méli védét o...

What you should know about...

... NOVYCH PODMINKACH KB

V pribéhu loriského roku doslo ze strany Komercni banky ke zméné podminek

v oblasti poskytovanych vyhod zaméstnancim. Podminky pro nové Zadatele

o vedeni (¢tu zdarma a dalSi vyhody KB jsou nasledujici:

MiijUcet

e pri spInéni jedné z nize uvedenych podminek pro poskytnuti bonusu v daném
mésici bude nasledujici mésic vraceno 50% z ceny mésicniho poplatku za
vedeni tohoto GEtu nebo

e pfi spinéni alespon dvou z nize uvedenych podminek pro poskytnuti bonusu
v daném mésici bude nésledujici mesic vraceno 100% z ceny mésicniho po-
platku za vedenf tohoto Gctu:

a. dosazeni mésicniho ocisténého kreditniho obratu na klientovi > 10 tis. K&,

b. dosazeni celkové vySe prostredki klienta uloZenych u KB a/nebo u spolec-
nosti Investicni kapitalova spolecnost KB a/nebo Modra pyramida stavebni
sporitelna a/nebo Komeréni pojiStovna a/nebo Penzijni fond Komercni ban-
ky. > 100 tis. K¢,

c. pravidelné mésicni tlozky v ramci produkti spolecnosti Investicni kapitalova
spolecnost KB a/nebo Modré pyramida stavebni spofitelna a/nebo Komerc-
ni pojistovna a/nebo Penzijni fond Komeréni banky > 2 tis. K&,

d. existence smlouvy o hypote¢nim nebo osobnim, dosud nesplaceném, Gveéru
uzavfené s KB a/nebo se spolecnosti Modra pyramida stavebni spofitelna.

Zlata karta

e 1 rok vedeni zdarma, nasledné zdarma pfi dosazeni mésicniho o€isténého
kreditniho obratu na U€tu za predchozi rok > 50 tis. KE

Osobni dvér

e 50% sleva z poplatku za zpracovani a vyhodnoceni Zadosti

Hypoteéni avér

e 50% sleva z poplatku za zpracovani Gvéru

Poznamka: Bonus poskytnuty v ramci Programu Zameéstnavatel nelze scitat

s jinymi bonusy poskytovanymi v ramci konceptu MojeOdmeény k balicku

MijUcet. Zvyhodnéné podminky, které si zaméstnanci sjednali do dubna 2011

v ramci programu ,,Domino” (Perfekt konto, Express konto), ziistavaji v plat-

nosti i nadale. Vice informaci najdete na Intranetu v sekci Benefits.

... NEW TERMS OF KB

During last year, Komercni banka changed the terms of benefits provided
to employees. The conditions for new applicants for KB free account
management and other advantages are following:

MiijUéet (My account)

e after fulfillment of one of the following conditions for the bonus in a given
month, 50% of the monthly management fee for this account will be re-
funded the following month or

e after completing at least two of the following conditions for the bonus in
a given month, 100% of the monthly management fee for this account will
be returned the following month:

a. achievement of adjusted monthly credit turnover on a client > 10,000 CZK,

b. achieving total client’s funds deposited in KB and/or in Investiéni kapi-
télova spolecnost KB and/or Modra pyramida stavebni spofitelna and/or
Komercni pojistovna and/or Penzijni fond Komeréni banky > 100,000 CZK,

c. regular monthly deposits within products of companies Investiéni kapi-
télova spolecnost KB and/or Modra pyramida stavebni spofitelna and/or
Komercni pojistovna and/or Penzijni fond Komeréni banky > 2,000 CZK,

d. existence of a mortgage or a personal, yet outstanding, loan contract
concluded with KB and/or with Modrda pyramida stavebni spofitelna.

Golden card

e 1 year management for free, then free when achieving adjusted monthly
credit turnover on account for the previous year = 50,000 CZK

Personal loan

e 50% discount on fee for processing and evaluation of the application

Mortgage loan

® 50% discount on fee for loan processing

Note: Bonus provided within the Employer Program cannot be combined with

other bonuses provided within the concept MojeOdmény related to MijUcet

package. Favorable conditions which employees arranged until April 2011

within the “Domino” program (Perfekt konto, Express konto) are still valid.

More information is available on Intranet in Benefits section.

Navstéva z ltdlie v HMMC

V dtery 21. dnora do naSe-
ho zavodu zavitalo 165 hostii
z Italie. Byli mezi nimi zastupci
spolecnosti Hyundai Motor lta-
lia a také prodejci téchto vozii
z Apeninského poloostrova.

[talové pfijeli do NoSovic, aby se
blize seznamili s novou generaci
modelu Hyundai i30 a prohlédli si,
jak probihd jeho vyroba. Program
zatal v auditoriu administrativni
budovy, kde se konala prezentace
naSeho zavodu. Hosté byli poté roz-
déleni do ¢tyr skupin. Dvé se vydaly
na prohlidku vyrobnich hal nasi spo-
le¢nosti — lisovny, svafovny, finalni
montazZe a prevodovkarny — a zbylé
dvé skupiny se zd€astnily seminare
zaméfeného na detailni predstave-
ni vozu Hyundai i30 nové generace.
V8echny skupiny se prostfidaly tak,

7e kazdy z uacastniki absolvoval
kompletni program. ,Jednim slo-
vem — plsobivé. Ze vSeho je citit
kvalita, soustfedéni a zaméfeni se
na spokojenost zakaznik{. A pravé
tyto hodnoty pfinasime naSim pro-
dejcdm a zejména italskym zakaz-
nikdm. Vse perfektné odpovida nasi
strategii,” shrnul své dojmy Dimitri
Liacos, generalni manazer HM pro
oblast marketingu. ,0sobné se mi
to auto libi jako prodejci i jako Fidi-
¢i. Neni velké ani malé, uvnitf je vSe
co fidi¢ v této kategorii potrebuje.
VSichni se poohliZeji po drahych
vozech, ale nemohou si je dovolit.
Toto auto je perfektné vyvazené —
esteticky 1 kvalitativng,” doplnil
Enrico Ruggeri, jeden z prodejci
znacky.

Italian visit to HMMC

165 Iltalian guests visited our

plant on Tuesday 21% Feb-
ruary. The group consisted of
representatives of  Hyundai
Motor Italia and Hyundai dealers
from the Apennine peninsula.

The ltalians came to NoSovice to
take closer look on Hyundai i30
new generation and to see how
production of the car is realized. The
program started in the auditorium
of HMMC Administration building
where a presentation of our
company was given. Thereafter,
the guests were divided into four
groups. Two of them set on the site
tour through stamping, welding,
assembly and transmission shops.
The two others attended a seminar
focused on detail introduction of
the i30 new generation. The groups
rotated so that every participant

attended all parts of the program.
“Only one word — impressive.
Everything smells like quality,
concentration, focus on customer
satisfaction. And this is the key
values we are going to deliver to our
dealers and especially to our Italian
customers. Everything is matched
perfectly with our strategy”, Dimitri
Liacos, HM general manager
marketing, summed up his feelings.
“I personally like the car as a dealer
and as a driver. It is not big, not
small. It keeps inside much of what
a car driver needs for this kind of
standard. Everybody is looking for
an expensive car, but cannot afford
it. This car has everything in the
line — esthetic and quality”, Enrico
Ruggeri one of the brand’s dealers
added.



Bezpecnostni politika IT / IT security policy

Bezpecnost uzivatelskych hesel

NejvétSim nebezpecim, kterému
bezpeénost IT celi, je nevhodné
pouZiti uzivatelskych hesel a
jejich odhaleni. Zajisténi uziva-
telského hesla je jednou z nej-
nejjednodussi cesta k ohrozeni
IT bezpeénosti.

Utelem tohoto ¢lanku je zvysit poveé-
domf uZivatell téchto hesel o jejich
bezpecném spravovani a poskytnout
pravidla dobré praxe v této oblasti
za (celem sniZenf rizika s nimi spo-
jeného.

Proé je zabezpeceni hesel tak
dilezité?

Hesla jsou zakladem pro ovéfeni
identity uZivatele systémy pocitace.
Vase heslo je klicem k firemnim dda-
jim a dalSim elektronickym zdrojGim.
Pokud se neautorizovany uZivatel
zmocni vaSeho uZivatelského jména
a hesla, stavé se tato osoba VAMI!
Takovy Clovek pak ziska pristup ke
viem sitovym zdrojim a aplikacim,
ke kterym mate pfistup vy. Tato
osoba pak mliZze odcizit informace,
zfalSovat, €i vymazat soubory, a nebo
instalovat viry. Koncovy uZivatelé
odpovidaji za vSe, co se pod jejich
firemnimi Gcty v HMMC prihodi.
Jak miiZe dojit k ohroZeni ¢i od-
cizeni hesel?

Existuje mnoho typd CGtokl, které
jsou zacflené pfimo na uZivatelska
hesla, a to jak technické, tak socialni
povahy. Byla vyvinuta celad fada na-
strojdl, jejichZ pomaci Ize krast hesla,
napriklad snimani stisk klaves, ¢i
jiny software uréeny ke ,Spehovani”
uzivatelovych aktivit. DalSi moznosti
je napriklad snaha o prolomeni hesla
hrubou silou ¢i slovnikovy Gtok (zkou-
Seni zcela nahodilych kombinaci za
Ucelem odhaleni hesla v pfipadé
prolomeni hrubou silou, €i sofistiko-
vangjSi pokusy s vyuzitim mnoZiny
obvyklych hesel v pripadé slovniko-
vého Gtoku — pozn. redakee) a jiné.
Socialni inZenyrstvi je dalSim, a
velmi ¢asto uzivanym zplisobem, jak
se zmocnit uZivatelskych hesel. Do-
chazi k tomu v pfipadé, Ze uZivatel
dobrovolné prozradi své heslo, jeli-
koz z néjakého diivodu véri, Ze osoba,
které jej o to 7ada, je dvéryhodna.
Heslo napsané na listecku prilepe-
ném na monitoru ¢i na klavesnici, je
dalSim velmi astym zplsobem jeho
prozrazeni.

Preventivni opatreni:

Vhodna sprava uzivatelskych hesel
vyZzaduje aplikovani spolehlivé bez-
pecnosti politiky a pouceni vSech uzi-
vatell, aby se pfi nakladani s hesly
méli na pozoru. HMMC nasadila v

této oblasti bezpecnostni politiku,

kterd poskytuje informace o postupu

a nejlepsi praxi pri pouZivani téchto

hesel. Prislusny dokument je k dispo-

zici na Autoway.

Nasleduje nékolik pravidel, kte-

ra by uZivatelé méli dodrZovat

za icelem posileni zabezpeceni
hesel:

-V pripadé zasazeni pocitace vi-
rovou infekei byste méli co nej-
dfive zménit své heslo.

- Na firemnich dctech je vyZado-
vano pouZivani silnych hesel.
PouZivejte radgji fraze misto
samostatnych slov. Pfiklad fra-
ze: 1havestrOngP@ssword = |
have strong passport” (,méam
silné  heslo”), nebo MyP@
sswordlsnOtwe@k = ,my
password is not weak” (,moje
heslo nenf slabé”). Takové fra-
ze jsou mnohem komplexnéjsi
a lépe se pamatuji.

- NIKDY byste neméli poskytovat
heslo pfes e-mail nebo na zakla-
dé 7adosti zaslané mailem.

e
B

- Pokud vyuZivate pocitaCe, nad
nimiZz nemate plnou kontrolu,
obzvlast v internetovych kavar-
nach, ¢i jiné vefejné pristupné
potitace, pouzivejte je s velkou
opatrnosti a pokud to neni ne-
zbytné nutné, nepiSté na nich
sva hesla. Mohou na nich byt
nainstalovany snimace stisku
klaves, Ci jiné nastroje k odcizeni
hesel.

- Neuchovavejte sva hesla ani
jiné citlivé informace na svém
pocitaCi dekryptované.

- PouZivejte rozdilna hesla pro své
pracovni a osobni uZivatelské
(cty.

- Nikomu své hesla nesdélujte.

- Lepeni papirk s hesly na viditel-
na mista je pfisné zakazano.

- Budte ve stiehu pro pripad odci-
zeni identity.

Password security

The biggest threat that IT
Security faces is inappropriate
passwords use and password
disclosure. Securing of user
passwords is of the highest
importance, as it is the easiest
method for compromising IT
Security.

The purpose of this paper is to
raise awareness among users for
password security and to provide
best practice guidance in order
to reduce risks associated with
password usage.

Why security of passwords is
so important?

Passwords are the foundation
for user's identity verification on
computer systems.

Your password is the key to
company data and other computer
resources. If an unauthorized
user obtains your username and
password, that person becomes
YOU! That person would have
access to all network resources
and applications to which you

have access. That person may
steal information, falsify or delete
files, install viruses. End-users are
responsible for everything that
occurs under their HMIMC provided
accounts.

How are passwords com-
promised or stolen?

There are many types of attacks
that  specifically target user
passwords from both technical and
social nature.

Many tools have been developed
for stealing passwords such as:
keystroke logging or other software
for “sniffing” user activities, or
ones for breaking passwords as
“Brute force” or “Dictionary attack”
tools etc.

Social engineering is another
and mostly used approach for
stealing user passwords. This

happens when user willingly gives
out password since he/she believes
that the person asking is in some
way credible. A written password
on sticky notes on monitor or
keyboard is another common way
for disclosure.

Measures of prevention:

Proper password management

requires sound security policy to

be imposed and to aware users
to act with concern when dealing
with passwords. HMIMC deployed

Password Security Policy that

provides guidelines and best

practices for password use. That
document is available on Autoway.

Following are some best

practice  guidelines users

should follow to reinforce
password security:

- In case of virus infection, you
should change your password
as soon as possible.

Usage of strong passwords for
all company provided accounts
is required. Use passphrases
instead of passwords.
Passphrase examples:
(1havestrOngP@ssword =
| have strong password or
MyP@ssword1sn0twe@k =
my password is not weak).
Passphrases are more complex
and easier to remember.

You should NEVER provide
passwords over email or based
on an email request.

When using computers that
you do not control, especially in
Internet cafes or other publicly
accessible computers, use it
with great caution and when
not necessary do not type your
passwords on it. There may be
keylogger installed or some
other software for password
stealing.

Do not store passwords or
other sensitive information on
your computer unencrypted.
Use different passwords for
company provided accounts for
your personal accounts.

Do not share your passwords/
passphrases with anybody.
Exposing passwords written
on sticky notes is strictly
forbidden.

Be alert regarding
Theft.

|dentity

NEW THINKING. NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
. Klub Parnik koncert
Epy Epy 23.3.(19:00) Parnik Club concert
. Kino Luna filmové predstaveni
Lorax 24.3.(15:00) Luna Cinema movie
Irsky kulturni festival 2012 , koncert
Irish Cultural Festival 2012 24.3.{18:30) e A concert
Tanecni vecery , Kulturni déim K-Trio tanec
Dancing Evenings 25.3.(17:00) K-Trio Community Center dance
Valerian's Future 30. 3. (20:00) Sl Fudebnt Bazer ESEE‘ZE
FC Banik Ostrava x FC Viktoria Plzeii ~ 31. 3. (17:00) ggig'lgnsﬁg’gﬂ% e
Den ptactva akce pro vSechny
Day of Birds Lot 200 Ostrava event for everybody
Marian & 333, Vaclav Fajfr 6. 4. (19:00) b Parnic coneert
I . Divadlo loutek détské predstaveni
Pinokio 8.4.10:00) Theater of Puppets performance for children
Febiofest 2012 - Miss Bala 13. 4. (17:00) et festival
FC Banik Ostrava x FC Slovan Liberec 14.4.(17:00) Stadion Bazaly LRI A

Bazaly Stadium

football match

Zdroj / Source: http://www.ostravainfo.cz

ZAbava / Entertainment

védélijste, ze...?

Cong Mong-ku, predseda skupiny Hyundai Motor, ziskal 7. bfez-
na 2012 ocenéni ,Nejlepsi vrcholovy manazer svéta 2011." Ten-
to titul mu udélil italsky automobilovy magazin Inter Auto News,
ktery vyzdvihl jeho zasluhy na lofiském dspéchu znacky Hyundai

v Evropé zasaZené dluhovou krizi.

Did you know that...?

On 7" March 2012, Hyundai Motor Chairman Chung Mong-koo
was named “2011 Top Manager in the World” by an Italian auto
magazine, Inter Auto News for his achievement in maintaining
the automaker's success in Europe last year despite the Eurozone
debt crisis.
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