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Hyundai i40 pokracuje na vitézne vine
Hyundai i40 continues its winning wave
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Novinky z automobilového primyslu / News from the automotive industry

Hyundai potvrzuje svou
ambici stat se nejoblibenéjsi

znackou

Za 8 mésicil letoSniho roku
bylo v Ceské republice pro-
dano 10 615 vozi znacky Hy-
undai. TrZni podil spoleénosti
¢ini 9%, coZ z ni déla druhou
nejprodavanéjsi znacku na
c¢eském automobilovém trhu.
Nér(st prodejli za 8 mésicl letos-
niho roku byl téméf 40% ve srov-
nani se stejnym obdobim 2011.
Hyundai tak zdstava nejrychleji
rostouci automobilkou v Ceské
republice. Tfi modely Hyundai
patfi do TOP 8 nejprodavanéjsich
modelem znacky je Hyundai i30,
kterého se za 8 mésicll letoSniho
roku prodalo 3 230 kust. Model
i30 zaznamenal 34% nardst pro-

Vyroba aut v Cesku
zacina zpomalovat

V Ceské republice bylo za leto$-
ni leden aZ Cervenec vyrobeno
744 085 motorovych vozidel,
z toho 740 071 osobnich aut. Mezi-
rocnf rist produkce tohoto kli€ové-
ho odvétvi dosahl 3,74 procenta,
v Cervenci se ovSem ve srovnani
s prvnim pololetim zpomalil. ,Si-
tuace na evropskych automobilo-
vych trzich se nevyviji pfiznivym
smeérem. Podle Fady zahranicnich
studif se ocekava, Ze k zasadnimu
obratu nedojde ani v pristim roce.
To ma samoziejmé negativni do-
pad na evropské vyrobce, Ceské
nevyjimaje,” uvedl ke zvefejné-
nym cislim prezident Sdruzeni
automobilového prdmyslu Martin
Jahn. Podle Jahna je ale diilezité,
7e v Cesku zatim nedoslo k mezi-
rocnimu poklesu celkové vyroby,
i kdyZ vyvoj v jednotlivych tuzem-
skych automobilkach je rozdilny.
Zatimco v Hyundai NoSovice i Sko-
deé Auto vyroba stale roste, v kalin-
ské TPCA se produkce sniZila.

22. srpna 2012
Pravo

deji oproti stejnému obdobi lon-
ského roku a je nejprodavané;$im
vozem segmentu C v CR za mésic
srpen i za celé uplynulé obdobi.
Vlybornych prodejnich vysledkd
dosahuje i model ix20. Za 8 mé-
sic letoSniho roku se prodalo
2 347 téchto vozd, coZ zname-
na narlst o 83%. Model ix20 je
druhym nejproddvanéjSim vozem
segmentu MPV. Velmi oblibenym
mezi zékazniky a druhym nejpro-
davangjSim modelem v segmen-
tu SUV je model Hyundai ix35.
V obdobi leden-srpen 2012 bylo
prodéno 1570 voz( Hyundai ix35
a prodeje tohoto modelu vzrost-
ly ve srovnani s lofiskym rokem
0 50 %.

Z tisku / From the press

Car production in the Czech
Republic to slow down

There were 744,085 vehicles
produced in the Czech Republic
from January to July this year, out
of which 740,071 were passenger
cars. Year-to-year growth of this key
branch of industry reached 3.74%.
The growth, however, slowed down
in July, compared to the first half-
year. “The situation in the European
automotive market is not good,
according to current statistics. No
significant upturn could be expected
either next year. Of course, it has
a negative impact of the European
carmakers, including the Czech
ones”, said Martin Jahn, President
of the Association of Automotive
Industry. According to Jahn, it is
very important that there has not
been a year-to-year drop of overall
production in the Czech Republic yet.
However, development in particular
carmakers  differs  significantly.
While Hyundai NoSovice and Skoda
Auto keep growing, the production
in the TPCA Kolin has dropped.

22" August 2012
Pravo

* Clanky mohou byt s ohledem na prostor kréceny.

Hyundai to affirm its ambition
of becoming the most popular

brand

10,615 Hyundai cars were sold
in the Czech Republic in the first
8 months of 2012. Hyundai’s mar-
ket share is 9%, which makes
the carmaker the 2nd bestsell-
ing automotive brand in the
Czech market.

Sales of Hyundai vehicles reached
almost 40% increase in the first
8 months of this year, compared to
the same period of 2011. Therefore,
Hyundai remains the fast growing
automotive brand in the Czech
Republic. Three Hyundai models
belong to the TOP 8 of the bestselling
cars in the Czech Republic. The
most popular Hyundai model is
the i30. There were 3,230 Hyundai
i30 cars sold in the first 8 months

Hyundai ocekava priznivy
vyvoj rocniho prodeje

Vysledky automobilky Hyundai Mo-
tor prekondvaji ocekavani. Jeji Cis-
ty zisk se ve druhém Ctvrtleti zvysil
0 10% a spolecnost vidi svou bu-
doucnost optimisticky. Dle vlastnich
slov firma pfedpoklada, Ze pro tento
rok navysi svdj pavodni prodejni cil,
jelikoz profituje z pfiznivého kurzu
mény a, navzdory globélni ekono-
mické krizi, silného prodeje v za-
mofi. Hyundai jiZ dosahl 51% svého
prodejniho cile pro tento rok, a to
zejména diky svym neskutecnym vy-
sledkiim na krizi suZovaném evrop-
ském trhu. Analytici predpokladaji,
Ze slab$i won a nové modely zde
pomohou nejvetsi korejské automo-
bilce zastinit jeji soupefe, napriklad
Peugeot a Fiat. Prodej vozd Hyundai
v Evropé se ve druhém Ctvrtleti zvy-
Sil 0 18%, coz je v ostrém kontrastu
s celkovym poklesem trhu o 6,1%.
Uspéchu Hyundai v Evropé rovnéz
napomohla dohoda o volném obcho-
du mezi Koreou a EU, ktera vstoupila
v platnost loni v ¢ervenci.

26. ¢ervence 2012
Wall Street Journal

of this year. The 130 achieved 34%
sales increase, compared to the
same period of 2011 and was the
bestselling C-segment vehicle in the
Czech Republic in August as well as
in the entire past period. Also the
ix20 registered great sales results.
There were 2,347 Hyundai ix20 cars
sold in the first 8 months of this
year, which represented 83% year-
to-year increase. The ix20 is the
second bestselling MPV car. Very
popular and the second bestselling
SUV model is the Hyundai ix35.
1,570 Hyundai ix35 vehicles were
sold in the period from January
to August 2012, which represents
50% growth of sales, compared to
2011.

Hyundai gives bright
outlook for year's sales

Results of the Hyundai Motor Co.
beat estimates by posting a 10%
increase in its second-quarter net
profit and was gung-ho about its
future, saying it expects to exceed
its sales target this year as it
continues to gain from a favorable
exchange rate and robust sales
overseas, despite a crises-ridden
global economy. Hyundai has
already achieved 51% of its annual
sales target, primarily powered by
its roaring performance in debt-
battered Europe, where analysts
expect a weaker won and new
launches to help South Korea's top
automobile maker outshine its
rivals such as Peugeot and Fiat.
Hyundai's sales in Europe soared
18% in the second quarter, in
sharp contrast to the 6.1% decline
in overall automobile sales in the
region. Sales in the region were
also helped by South Korea's free-
trade pact with Europe, which took
effect in July last year.

26" July 2012
Wall Street Journal

* With respect to space the articles may be shortened.



Stalo se v HMMC / What happened in HMMC

Souhrnna provozni porada

- zAri 2012

Vedeni HMMC a zastupci
vSech oddéleni se sesli na
dalSi souhrnné provezni po-
radé, ktera se konala 7. zari
v auditoriu administrativni
budovy.

Uvod tradicné patfil prezidentovi
HMMC, panu Kim Jun-ha, jenz
ve svém projevu ocenil, Ze jsme
v srpnu prekonali vyrobni plan
a podékoval v§em zaméstnanctim
za jejich Usili. Zaroven ale upo-
zornil, Ze pokracujici ekonomicka
krize ma negativni vliv na nase
objednavky v Evropé. Proto se
spolecnost HMMC rozhodla pro
nase vozy najit nova odbytisté
v Austréalii, Egypté nebo na No-
vém Zélandu. Prezident Kim zdd-
raznil, Ze naSi nejvySSi prioritou
je vyrabét vysoce kvalitni auta
pro naSe zékazniky a rovnéz vy-
zdvihl nutnost dodrzovani zasad
bezpetnosti prace na vSech pra-
covistich.

Po projevu u fecnického pultu
vystoupili pracovnici, ktefi Gc¢ast-
niky seznémili mj. s informacemi
0 vyrobé, kvalité a s prodejnimi
vysledky. NaSe spole€nost v srp-
nu vyrobila pres 25 000 vozi
Hyundai i30 hatchback a kombi,
ix20 a ix35. Automobily z NoSovic
mély minuly mésic nejvetsi odbyt

v Rusku, Velké Britanii, Némecku,
mace najdete v tabulce. BEhem
porady byli také ocenéni tito za-
méstnanci: Tomas Gelnar a Petr
Klems z Odd. kontroly kvality, Jan

Dvornik z Odd. lisovny a Martin

Bajger z 0dd. prevodovkarny,
jejichZ zlepSovaci névrhy mohou
sehrat vyznamnou roli ve snaze
ziskat cenu Auto roku 2013.

Business review meeting
- September 2012

Company's top management and
representatives of all depart-
ments participated in another
Business review meeting which
was held in HMMC Auditorium
on 7 September.

Speech of HMMC President, Mr.
Kim Jun-ha, inaugurated the meet-
ing. Mr. President appreciated a fact
that we managed to exceed our pro-
duction plan for August and thanked

all employees for their effort. But
he pointed out that the ongoing
economic crisis has a negative im-
pact on our sales orders in Europe.
That is why our company decided to
find new sales markets in Australia,
Egypt, and New Zealand. President
Kim emphasized that our top prior-
ity is to produce high-quality cars
for our customers and also stressed
a necessity to follow work safety
rules in all workplaces.

Afterwards managers of selected
departments came to the speak-
er's desk and informed participants
about detailed data regarding pro-
duction, quality and sales results.
HMMC produced over 25,000 cars
(Hyundai i30 hatchback and wagon
models, ix20 and ix35) in August.
During last month, vehicles from
NoSovice were mostly demanded in
Russia, United Kingdom, Germany,
Spain and Italy. Detailed informa-
tion is available in a chart. During
the meeting, these HMMC mem-
bers were awarded: Toma$ Gelnar
and Petr Klem§ from the Quality
Control Dept., Jan Dvornik from the
Stamping Dept. and Martin Bajger
from the Transmission Dept. Their
proposals might significantly con-
tribute to our goal - the 2013 Car of
the Year Award.

Obdobi / Period Srpen 2012 / August 2012
i30 11 866
VYROBA ix20 3903
PRODUCTION ix35 9853
Celkem / Total 25622
i30 11372
PRODEJ ix20 3984
SALES ix35 10 124
Celkem / Total 25480

Vysledky vyroby a prodeje: srpen 2012 / Production and sales results: August 2012

Sbirka na lakovné

Mezi pracovniky Odd. lakovny
se jiz ponékolikaté uskute€ni-
la finanéni sbirka, jejimZ cilem
bylo pomoci kolegovi v nelehké
Zivotni situaci. Shirka se tento-
krat konala ve prospéch pani
Lucie 0., které zemiela mamin-
ka.

Pani Lucie pracuje v HMMC jiz od

prosince 2008. Ve je o to smutngjsi,
Ze je na celou situaci sama. Kolego-
vé z 0dd. lakovny se proto rozhodli
pomoci ji v této té7ké dobé alespon
financné. Do sbirky se zapojilo 125
zaméstnancl a celkem bylo vybra-
no 14 000 K¢. Organizatofi shirky
by touto cestou radi podékovali za
projev solidarity vSem, ktefi pfispéli.

Collection at the Paintshop

Yet again, a financial collection
aiming to support a colleague
in a difficult life situation took
place at the Paint Dept. This time,
the collection was dedicated to
Mrs. Lucie 0., who has lost her
mother.

Mrs. Lucie has been working in HMIMC
since December 2008. It is even worse

that she must face this unfortunate
situation alone. Therefore, her col-
leagues from the Paint Shop have de-
cided to help her at least financially.
Total of 125 employees joined the
collection and gathered 14,000 CZK.
The collection organizers would like to
take this opportunity to thank all con-
tributors for their solidarity.

NEW THINKING. NEW POSSIBILITIES.



Zajimavosti / Interesting news

Tri vitézstvi pro design Hyundai

Hyundai obdrZel tfi ocenéni
v ramci 2. rocniku ankety Au-
tomotive Brand Contest, or-
ganizované Spolkovou radou
pro design. Nova generace
i30 ziskala cenu za ,NejlepSi
interiér” a ,NejlepSi exte-
riér”. Koncepéni viiz i-oniq
presvédcéil jako ,NejlepSi
koncept”.

Design obou model( byl navrZen
v Technickém stfedisku Hyundai
Motor Europe v némeckém Riis-
selsheimu. Obé vitézna ocenéni
nové 130 nazorné dokazuji Usili
znacky Hyundai o vyrobu produk-
tl, které jsou atraktivni pro evrop-
ské zékazniky. Vnéjsi design vozu
je dalSim vyvojovym stupném
filozofie znatky Hyundai zamé-
fené na fluidni tvary, které vy-
tvafeji dojem neustalého pohybu
i u stojiciho vozu a dynamickymi
proporcemi vyjadfuji sebevédomy
postoj. Interiér pfedstavuje v po-
rovnani s pavodni i30 vyrazny krok
kupredu. Svym vzhledem dzce na-
vazuje na exteriér a vyznacuje se
Hyundai i-oniq debutoval na Ze-
nevském autosalonu 2012 s novou

technikou a designem, v nichZ je
vyjadreno budouci mysleni znacky
Hyundai. Prémiové kvality exte-
riéru i interiéru konceptu i-oniq
jsou charakterizovany jemnymi
osobitymi liniemi a svalnaté tva-
rovanymi plochami. Vitéze ankety
Automotive Brand Contest vybira
nezavisla odborna porota slozena
z automobilovych designérd, no-
vinarl, akademickych pracovniki
a generalnich feditel(.

Hyundai zahdjil dlouhodobou
spolupraci se spickovymi

uvniverzitami

2. zari 2012 podepsala skupina
Hyundai Motor memorandum o
porozumeéni se dvéma prednimi
kalifornskymi univerzitami v
Berkeley a v Davisu za ucelem
zaloZeni Centra excelence Hy-
undai.

Prvni projekt spoluprace v ramci
SirSich R&D (vyzkum a vyvoj) akti-
vit spolecnosti Hyundai v oblasti
vyzkumu a profesniho rozvoje se
nazyva ,Globalni hranice Hyundai
ve vyzkumu a vyvoji“ (HRDGF). Ten-
to dlouhodoby program je navrZen
tak, aby posilil zékladni kompeten-
ce skupiny Hyundai Motor v oblasti
R&D prostrednictvim spoluprace
se Spickovymi svétovymi univer-
zitami a spole¢nostmi. Hyundai
zdokonaluje své aktivity v oblasti
R&D na organizatni drovni a pro-
gram ,HRDGF" je klicovym prvkem
tohoto Usili. Hyundai R&D rovnéZ
pfinasi revolucni feSeni v oblasti
ziskavani novych talentl a progra-

m{ profesniho rozvoje. Napriklad
férum Hyundai Global Top Talent
zalozené minuly rok meéni zplsob
vybéru uchazecl a fizenf jejich ka-
riérniho rdstu. Prvnim projektem v
ramci programu ,HRDGF” je zalo-
Zeni Centra excelence Hyundai na
univerzitach v Berkley a v Davisu,
které patfi ke svétové Spicce v ob-
lasti automobilového inZenyrstvi a
technologického vyzkumu. Na z&-
kladé této iniciativy se vybrani inZe-
nyfi spolecnosti spoji se Spitkovymi
védci na obou univerzitach, s nimiz
budou spolupracovat na vylepSeni
Jizdnich vlastnosti a integrovanych
bezpecnostnich systémd vozd Hy-
undai. Centrum excelence bude re-
alizovat vyzkumné projekty, jejichZ
|épe ovladatelné vozy, poskytujici
vetsi pozitek z jizdy. Tento rok bude
Hyundai spolupracovat s 22 predni-
mi institucemi z oblasti prdmyslu,
obchodu a védy.

Three wins for Hyundai design

Hyundai has received three
awards at the 2" edition of the
Automotive Brand Contest, or-
ganized by the German Design

Council. The new-genera-
tion i30 won “Best Interior”
and “Best Exterior”, while
the “Best Concept” title was
awarded to the i-oniq show
car.

Both models were designed at the
Hyundai Motor Europe Technical

Centre in Risselsheim, Germany.
The two victories for the new i30
demonstrate Hyundai’'s commit-
ment to designing products that
appeal to European consumers.
The car's exterior styling advanc-
es the brand’s fluidic sculpture
philosophy, creating a sense of
constant motion, even when sta-
tionary, and conveying a confident
attitude through dynamic propor-
tions. The interior represents
a significant step forward from the
original 30, closely matching the
exterior for visual impact and in-
troducing higher quality materials.
The Hyundai i-onig made its debut
at the 2012 Geneva Motor Show,
showcasing new technology and
design which present an impres-
sion of the company’s future think-
ing. The i-oniq is characterized by
gentle feature lines and muscular
surface treatment, conveying pre-
mium qualities evident in both the
exterior and interior of the car. The
winners of the Automotive Brand
Contest are selected by an inde-
pendent panel of experts. The jury
consists of automotive designers,
journalists, academics and CEQs.

Hyundai to kick off long-term
partnership with leading

universities

On 2" September 2012, Hyundai
Motor Group signed a memo-
randum of understanding
with two of America’s great-
est research universities
— University of California,
Berkeley and University of
California, Davis to estab-
lish the “Hyundai Center of
Excellence.”

The first collaboration project in
Hyundai's larger R&D jointresearch
and professional development
program is called “Hyundai R&D
Global Frontier”. This long-range
program is designed to strengthen
Hyundai Motor Group’s fundamen-
tal R&D competency by working
with the world’s leading universi-
ties and companies. Hyundai is
improving its R&D on an organiza-
tional level and the Hyundai R&D
Global Frontier program is a key
element of the effort. Hyundai
R&D is also revolutionizing its

talent recruitment and profes-
sional development programs.
For example, the Hyundai Global
Top Talent Forum established last
year changes the way applicants
are interviewed and nurtured
throughout their careers. The first
project of the Hyundai R&D Global
Frontier ~ Program  establishes
Hyundai Center of Excellence at
UC Berkeley and UC Davis, world
leaders in automotive engineering
and technology research. Through
this initiative, select Hyundai en-
gineers will join top researchers
at both universities to work on ve-
hicle dynamics and integrated ve-
hicle safety systems. The Center of
Excellence will conduct research
projects aimed at making Hyundai
vehicles safer, better-handling,
and more fun to drive. This year
Hyundai will collaborate with 22
industry leaders in business and
academia.



Hyundai i40 pokracuje

na vitézné viné

Hyundai i40 ma rok po uve-
deni na evropsky trh na svém
konté celou fadu prestiznich
ocenéni, coZ svédci o uspéchu
a oblibé prvniho vozu Hyundai
segmentu D zaméfeného na
Evropu.

Hyundai i40 kombi nedavno zis-
kalo prestizni ocenéni ,Firemni
auto roku” ve svém segmentu,
udélované némeckym Casopisem
Firmenauto a spolecnosti DEKRA,
kterd se zabyva technickymi kon-
trolami a posuzovanim stavu vo-
zidel. Porota slozend z vice neZ
100 odbornikli z automobilového
primyslu zvolila za vitéze kombi
i40 na zékladé hodnoceni podle tFi
hlavnich kritérii: provoznich vlast-
nosti, komfortu a nékladd.

Allan  Rushforth, viceprezident
a vykonny feditel spolecnosti Hy-
undai Motor Europe, k tomu po-
znamenal: ,Hyundai i40 je vlajko-
vou lodi znatky Hyundai — nasim
prvnim modelem ve vysoce konku-
rencnim segmentu D, ktery byl na-

Stat
Rakousko
Estonsko
Némecko
Madarsko

Italie

Litva
Nizozemi

Portugalsko
Velka Britanie

vrzen a zkonstruovan v Evropé pro
evropské fidice. Rychle se etab-
loval jako vainy konkurent a své
prvni vyro¢i od uvedeni na trh
oslavuje dalSim prestiZznim ocené-
nim, ¢imZ skvéle demonstruje nasi
UspéSnou strategii zaméfenou na
lokalizaci nabizenych produktd.”
Kratce po zahajeni prodeje oce-
nila kvalitu vyroby, bezpegnost
a inovace modelu i40 pétisetclen-
na porota na prestizni konferenci
EuroCarBody. Hyundai i40 si z ni
odvezl ,Zlatou cenu” jako celko-
vy vitéz. Hyundai i40 ziskal ce-
lou fadu dalSich ocenéni po celé
Evropé diky kli€ovym atributim,
s nimiZ se tento v0z stal velmi
oblibenou volbou u evropskych
zékaznikd. Samoziejmé i Hyundai
i40 je nabizen s bezkonkurenc-
nim programem bleté komplexni
zéruky Hyundai, jehoZ soutasti je
bletd zaruka bez omezeni ujetych
kilometrd, 5 let asistenéni sluzby
zdarma a 5 let kondi¢nich prohli-
dek zdarma.

Modely Hyundai / Hyundai models

Hyundai i40 continues

its winning wave

= —

A year on from launch, the i40
has picked up a number of pres-
tigious awards in Europe — a sign
of the success and popularity of
Hyundai's first Europe-focused
D-segment car.

Most recently, Hyundai 40 wagon
picked up the acclaimed “Company
Car of the Year” award in its segment
in Germany, presented by Firmenauto
and the vehicle inspection and ap-
praisal organization, DEKRA. Judged

VyhlaSovatel ankety

Firmenwagen

Tehnikamaailm
Firmenauto
Az Auto

Quattroruote

Lietuvos Zurnalisty Autoklubo
Auto Week
Auto Motor
Business Car Manager

by more than 100 industry represen-
tatives, the jury chose 40 wagon as
the winner based on three principal
criteria: driving performance, comfort
and cost.

Senior Vice President and COO
of Hyundai Motor Europe, Allan
Rushforth, commented, “The 40 is
a flagship vehicle for Hyundai — our
first model in the highly competi-
tive D-segment that's designed and
engineered in Europe, for Europe.
It's quickly established itself as a true
contender, celebrating its first anni-
versary by collecting another presti-
gious award — a great demonstration
of our successful product localization
strategy.”

Shortly after going on sale, the
i40's build quality, safety and innova-
tion were recognized by a 500-strong
judging panel at the high-profile
EuroCarBody Conference, where it
received the overall winner's “Gold
Award”. Hyundai i40 has picked up
a number of other awards across
Europe, each praising the key attri-
butes of the car which have made it
S0 popular amongst European buyers.
The 140 comes with Hyundai’s market-
leading Five Year Triple Care assur-
ance package, comprising a five-year
unlimited mileage warranty, five years’
roadside assistance and five years of
vehicle health checks.

Ocenéni

Firemni auto roku 2012

Auto roku

Firemni auto roku
Nejlepsi kombi
Nejvyssi ziistatkova hodnota (37,2%)

Auto roku

Cena za inovaci
Nejlepsi kombi
Nejlepsi kombi

NEW THINKING. NEW POSSIBILITIES.



Vitézové fotografické soutéze / Winners of the photographic contest

V soutéZi o nejlepsi fotografii z dovole-
né 2012 se utkalo pres 60 zaméstnanc(i
HMMLC, ktefi zaslali 195 fotek. Vedeni
nasi spolecnosti vybralo 3 nejlepsi
snimky. Prvni misto ziskal Petr Gold-
mann z Oddéleni Gdrzby. Na druhém
misté skonCil Zdenék Rusz (Oddéleni
prevodovkarny). Treti misto pak pri-
padlo na Michala Skrobanka (Oddg-
lenf podpory prodeje). Vitézem zviastni
kategorie (auta z HMIMC zachycend na
neobvyklych mistech) se stal Michal
Heczko 7 Oddgleni finalni montéze.
\lySe uvedeni zaméstnanci obdrZi hod-
notné ceny a své soutézni zaramované
fotografie. Vitézové obou kategorif zis-
kaji také viiz Hyundai ix20 na vikend.
Tri nejlepsi snimky budou postupné
k vidéni ve vech kantynach HMMC.
Vsem zaméstnancim dékujeme
za Gcast a nejlepsim fotograftim
gratulujeme!

Over 60 HMMC employees par-
ticipated in the 2012 Best Holiday
Photo Contest and sent 195 pictures.
The management of our company
chose top 3 photos. The first prize
goes to Petr Goldmann from the
Maintenance Department. Zdenék
Rusz (Transmission  Department)
placed second. The third place belongs
to Michal Skrobéanek (Sales Support
Department). Michal Heczko from
the Assembly Department is the win-
ner of a special category (pictures of
HMMC-made cars taken at unusual
places).

Above mentioned employees will re-
ceive valuable prizes and their winning
pictures in frames. The best photogra-
phers from both categories will also
obtain Hyundai ix20 for a weekend.
Three best pictures will gradually be
exhibited in all HMMC canteens. Let
us thank all employees for their
participation and congratulations
to winners!

3. Michal Skrobanek



Vzdélavani v HMMC / People development in HMMC

Portal ,Global e-Campus*

Sekce vzdélavani Oddéleni
lidskych zdrojii vas informuje
o spusténi novych webovych
stranek ,Global e-Campus,”
které umoziiuji vSem zamést-
nanciim Hyundai Motor Group
studium on-line kurzii stejné
jako dosud pouzivany ,Global
Learning Center.”

V soucasné dobé maji MT zamést-
nanci HMMC moZnost absolvovat
nasledujici on-line kurzy: Klicové
hodnoty spolecnosti, Mezikulturni
porozumeéni a Vddcovské kompe-
tence. Cilem téchto povinnych
kurzi je zvySeni mezikulturniho
porozuméni  zameéstnancl  pro-
stfednictvim sdilenf vize a klico-
vych hodnot Hyundai Motor Group
a podpora vedoucich pracovniki
v oblasti viidcovskych dovednosti.
Pred zacatkem kazdého on-line
kurzu obdrZi zaméstnanci email
s podrobnymi pokyny tak, aby
dany kurz Gispésné absolvovali. Od
17. zafi 2012 budou k dispozici nové
on-line kurzy, jejichZ cilem je rozvi-
jet povédomi o kalkulaci nékladl
a jejich efektivnim snizovani. Do
budoucna se pfipravuji specialni IT
on-line kurzy, které poslouzi nasim
zaméstnancim jako manual pro
praci s ERP a MES systémy.

“Global e-Campus” portal

Welcome to
Global e-Campus

Vybava nové generace

Hyundai i30

V tomto ¢isle HMMC News se
na zaveér serialu o zajimavych
prvecich vybavy nové generace
modelu Hyundai i30 zaméfrime
na elektricky nastavitelné se-
dadlo Fidice. BlizSi informace
nam opét podal Martin Remes,

manaZer Oddéleni nakupu
a vyvoje dild.
Elektricky nastavitelné sedadlo

je u noveé i30 dostupné ve vybavé
Premium. ,V pfipadé nové gene-
race Hyundai i30 se mysli jak na
kvalitu, tak i na komfort. Paket
Premium nabizi koZené ¢alounéni
sedadel a v pfipadé fidice i elek-
tricky nastavitelné sedadlo,” vy-
svétlil Martin Remes.

Poloha sedadla se ovlada pomo-
ci tff spinacl umisténych na jeho
levé spodni strané. ,Prvni ovladac
nastavuje sedadlo v horizontalnim
a vertikalnim sméru, tzn. jak vysku,
tak posuv. Druhym tlagitkem upro-
stfed nastavujeme sklon opéradla

a posledni spinac slouzi k nastave-
ni bederni opérky,” dodal Remes.
JelikoZ elektrické nastaveni seda-
dla spotfebovava znaéné mnozstvi
elektrické energie, doporucuje se
sefidit jeho pozici pfi nastartova-
ném motoru.

The Human Resources
Department's Development
Section would like to inform
you about a launch of the new
“Global e-Campus” webpage
which enables all Hyundai
Motor Group's employees to
participate in on-line courses
as well as previously used
“Global Learning Center”.
Currently, HMMC MT employees
have a chance to join following on-
line courses: Core Values, Culture
and Diversity, and Leadership. The
aim of these obligatory courses
is to increase an intercultural un-
derstanding of employees through
sharing the vision and Core Values
of Hyundai Motor Group and sup-
port managers in leadership skills.
Before the start of every on-line
course, all employees will receive
an e-mail with detailed instruc-
tions. As of 17™ September 2012,
new on-line courses will be avail-
able. Their goal is to develop an
awareness of calculation of costs
and their effective reductions.
Special IT on-line courses, which
will serve our employees as a man-
ual for working with the ERP and
MES systems, will be prepared in
the future.

Equipment of the new-generation

Hyundai i30

Our series related to interest-

ing equipment features of the
new-generation Hyundai i30
come to an end. In this issue
of HMMC News, we will focus
on driver's power seat. Martin
Remes$, manager of the Parts

Development Department, pro-
vided us with detailed informa-
tion on it.

As for the new 30, the driver power
seat is offered within the Premium
equipment level. “The new-genera-
tion Hyundai i30 is focused bath on
quality and comfort. The Premium
package offers leather upholstery
and powered driver's seat”, Martin
Remes explained.

Position of the seat can be changed
by three switches located on its
lower left side. “The first switch
adjusts horizontal and vertical set-
ting (i.e. height and shift). The one
in the middle regulates the backrest
angle and the last button is used for
the lumbar support adjustment”,
Reme$ added. As the power posi-
tion setting consumes a consider-
able amount of electrical energy,
it is recommended to regulate the
seat position when the engine is
running.

NEW THINKING. NEW POSSIBILITIES.



Kampan na podporu
darcovstvi krve 2012

Béhem ¢ervna a cervence
probihal v HMMC jizZ 4. roénik
kampané na podporu darcov-
stvi krve. Ta se konala pod
zastitou globalniho projektu
Hyundai ,,Pohnout svétem spo-
lecné”. Krev nebo plazmu da-
rovalo 210 zaméstnancii, coZ
svédci o vysoké mire solidari-
ty v nasSi spolecnosti.

.,V HMMC pracuje mnoho mladych
lidf, kteff nemaji s darcovstvim
krve zkuSenost, a proto z néj maji
obavy. SnaZila jsem se jim poskyt-
nout dostatek informaci, na zakla-
dé kterych se mohli rozhodnout,”
uvedla Katefina Popardowska
z 0dd. zaméstnaneckych vztah(
a dodala: ,Jsem velmi rada, Ze
nasi zaméstnanci k tomu pfistu-
puji takto zodpoveédné a lidsky,
o ¢emZ svédci nardstajici pocet
darcd.”

0 své zkuSenosti se s nami podé-
lili dva zaslouZili darci z fad na-
Sich zaméstnancl — Jan Kubaty,
manazer lakovny a Stefan Janik,
groupleader z Odd. pfevodovkérny.

Kolik mate za sebou odbéri
a co bylo tim prvnim impulzem,
Ze jste Sel darovat krev?

JK: 33 odbért. Oba mi rodice pra-
covali v nemocnici, takze dileZi-
tost darovani krve znam odmala.
Nicméné prvnim impulsem bylo
Jvyhecovani se” se spoluzakem
na stredni Skole, kdy jsme spolu
prekonali prvotni obavy a §li do
toho.

SJ: Poslednim odbérem jsem do-
sahl ¢isla 100. A je to pfijemny
pocit. KdyzZ ¢lovék odchazi z trans-
fuzni stanice pfemysli, komu asi
ta jeho krev pomlze. Mdj prvni
impuls byl uZ v raném détstvi, asi
v 6 nebo 7 letech. Prisel k nédm na
navStévu stryc a na bundé mél od-
znak kapicky krve . Mé se strasné
libil, a tak jsem se ho zeptal, kde
ho koupil, Ze bych chtél taky ta-
kovy odznak a on odpovédél: ,To
se neda koupit, to dostane$, kdyZ
daruje$ krev.” V tu chvili jsem si
fekl, Ze budu jednou taky darovat.

Jak vnimate krevni kampaii,
kterou kazdorocné firma po-
rada?

JK: Kampan je velice uzitecna
véc. V tak velké firmé jako HMIMC
miiZe pomoci pfivést spoustu no-
vych dércd, ktefi jsou velice po-

tfebni, protoZe akutni nedostatek
krve je témér neustale. Kampar je
vedena velice dobre. Sdm jsem byl
prekvapen, kolik lidf se ji zG¢astni-
lo. Mnozi z nich darovali krev po-
prvé. Prekondni strachu z prvniho
odbéru je zaklad. Na sobé jsem se
presvédcil, Ze pdvodni obavy byly
bezpredmétné a nic tak hrozného
tam ¢lovéka neceka.

SJ: Jsem rad, Ze Hyundai podpo-
ruje takovou zasluznou véc jako je
darovani krve. Vzpominam si, Ze
jiz pri vstupnim $koleni do HMIMC

jsem se pana Radkovského ptal,
zda firma bude darovani krve pod-
porovat a odpovédél mi kladné.

Dostal jste se nékdy do situa-
ce, Ze jste sam krev potiebo-
val?

JK: Jednou jsem pfi operaci do-
stal transfuzi krve.

§J: Jsem rad, e zatim jsem ji
jesté nikdy nepotfeboval, ale stat
se mUzZe vSechno, c¢lovék nikdy
nevi.

Co byste vzkazal tém, ktefi
o darcovstvi uvazuji, ale stale
se nemohou odhodlat?

JK: Pokud jim to zdravotni stav
dovoli, tak at nevahaji a jdou to
zkusit. Odbér samotny neboli
a i ten drobny nepfijemny pocit je
nic proti mozné zachrané néciho
Zivota.

SJ: Vzkézal bych t&m, co se jesté
nerozhodli, at to udélaji. Neni to
nic, co by jim néjak ubliZilo a ni-
kdy nevi, zda to sami nebudou
potfebovat.

Ugastnici kampané obdrzeli
od spolecnosti malou pozor-
nost. VSem darcim timto dé-

Blood Donation
Campaign 2012

The 4" annual Blood Donation
Campaign took place in HMMC
during June and July. The
campaign was held within the
Hyundai global project “Moving
the World Together”. Blood or
plasma were donated by 210
employees, suggesting a high
degree of solidarity in our
company.

“There are many young people
working in HMMC who have no
experience with the blood donation
and that is why they worry. | tried

to provide them with as much in-
formation as possible so that they
could make a decision”, Katefina
Popardowskéa from the Employee
Relations Dept. said and added:
“|'am happy to see the high level of
humanity and responsibility among
our employees, proved by still in-
creasing number of donors.”

Two veteran blood donors from
HMMC — Jan Kubaty, Manager of
the Pain Dept. and Stefan Janik,
Groupleader from the Transmission
Dept. shared their experience with
us.

How many times have you al-
ready donated blood and what
was the first impulse?

JK: 33 times. My parents used to
work in a hospital, so | was aware
of the importance of the blood
donation already as a child. But
the real impulse came at the high
school when my schoolmate and
| overcame fears and decided to
donate blood.

SJ: My last donation was number
100. And it is a nice feeling. When
you are leaving the Blood Center

Firemni spolecenskd odpovédnost / Corporate Social Responsibility

you always thing about people
whom your blood will help. My very
first impulse came already in early
childhood. My uncle came to see
us and had an emblem in a shape
of the drop of blood on his jacket.
| liked it very much so | asked him
where | could buy one. And he an-
swered: “You cannot buy it. You will
receive it for blood donation”. Then
| decided to donate blood one day
too.

What do you think about the
Blood Campaign organized by
the HMMC every year?

JK: The campaign is very useful. In
the big company like HMMC it may
help to bring many new donars.
They are extremely needed, as there
is always acute lack of blood. The
campaign is very well organized.
| was surprised how many people
have joint. Many of them donated
blood for the first time. The basic
thing is to overcome fears from the
first donation. | convinced myself
that my initial concerns were point-
less. Nothing terrible happens here.
$J: | am glad that Hyundai sup-
ports such a meritorious thing like
the blood donation. | remember that
| asked Mr. Radkovsky already upon
my entry course whether the com-
pany supported blood donation and
the answer was “yes”.

Have you ever been in a situa-
tion when you needed blood?
JK: Once | received transfusion dur-
ing my operation.

SJ: Fortunately, | have not. But you
never know.

What is your message for those
who are thinking about blood
donation but have not resolved
yet?

JK: If your health status allows, do
not hesitate and do it. The donation
itself does not hurt and the little dis-
comfort is nothing compared to the
eventual rescue of someone’s life.
8J: My message for those who
have not decided yet is “just do it!”
There is nothing to harm you and
you never know — you may need the
blood one day too.

All participants of the campaign
received small gifts from the
HMMC. This way, let us thank
all donors!



Jak je nezndte / What you wouldn't expect

,Nejvétsi odménou pro mé bylo,
kdyz mi Adéla po svém triumfu
na olympiddé zavolala.”

V médiich jeSté stale naraZzime
na dozvuky nedavno skoncené
olympiady, ktera byla pro Cechy
velmi uspéSna. Jednim z pie-
kvapeni byla bronzova medaile
mladé stielkyné Adély Sykorové.
0 to vétsi radost zavladla v do-
macnosti naseho kolegy pana
Romana Bohma, ktery byl po né-
kolik let jejim osobnim trenérem.

Vase role trenéra reprezentantii
ve stielbé je v téchto dnech o to
fenkyné Adéla Sykorova vysttile-
la v Londyné olympijsky bronz.
Ale jak to celé zacéalo a co ke
strelbé privedlo vas samotného?
Ke strelbé mé privedl muj otec, ktery
byl trenérem a vzal mé asi v 6 le-
tech poprvé na Porubskou stfelnici,
kde pracuje dodnes, a kterému bych
touto cestou za vSe rad podékoval.
ProSel jsem si vSemi kategoriemi od
dorostencli pres juniory az po muze.
Pak ale brzy prislo manZelstvi a vojna,
zmeénila se politicka situace a s tim
i financovani profesionalniho sportu.
To mélo velky vliv, protoZe stfelba je
finanéné velmi ndrotna, pokud se
ji chcete vénovat vrcholové. V 90.
letech jsem zacal jako trenér v SSK
Poruba Skalka, kde piisobim dodnes
jako hlavni trenér a jsem soucasné
i ¢lenem vyboru, takZe kromé sportov-
ni ¢innosti mam na starost i finance
klubu. Zacinali jsme tam tehdy UpIné
od piky s jednim svéfencem. Tak jsme
udélali nabor a zékladna se zacala
rozrlistat. V této branZi jsou velmi dd-
le7ité zkuSenosti, kontakty a finance.

Kromé Adély vam proslo rukama
plno kvalitnich stfelci. Jakou
roli hraje pii tomto sportu talent
a jakou dfina? Jaky byl vas prvni
dojem z Adély a jak dlouho trvala
vase spoluprace?

Talent je velmi dleZity, ale porad je
to jen prvni krok. Musi se sejit mno-
ho faktord. Mél jsem kromé Adély
nékolik vybornych strelct a strelkyn.
Trénoval jsem zejména dévCata.
Moje svérenkyné, véetné Adély, byly
z rliznych koutl republiky, takZe jsme
je se Zenou ubytovavali u nds doma.
Adéla se ke mné dostala, kdyZ ji bylo
asi 13 let. Rekli mi, 7e na Zlinsku je
jedna Sikovna mlada holka a ja zrov-
na potieboval doplnit stav. Bylo to
drobné stvofeni s tou nejhorsi pus-
kou na svéte, ale stfilela tak, Ze jsme
jenom koukali. Adélu jsem trénoval

jako osobni trenér od roku 2000 do
roku 2005 v Porubg, do roku 2007 pak
v Rapidu Plzef a dle potfeby s ni spo-
lupracuji dodnes.

Mate velky podil na pfipravé
uspésné olympionicky. Nemrzi
vas, Ze ted ovace sklizi nékdo
jiny?

Tak uZ to byvé a po bezmala 40 letech
v této branzi si zvyknete. Mam ale

Stésti, e Adéla zlistala sva. Po trium-
fu na olympiadé mi neskutecné $tast-
na volala a slibili jsme si, Ze jakmile
se situace uklidni, prijede a oslavime
to. To pro mé hylo nejvétsi odménou.

Jak jste doma proZivali Adélino
vystoupeni na olympiadé?

Byly to obrovské nervy — trenér je
v takovych chvilich zpravidla nervéz-
néjsi neZ sportovec. Ale j4 ji od zacat-
ku vétil a drzel palce. Cekal jsem na
zaznam U televize a najednou prisla
sms od prezidenta Streleckého sva-
2u: ,Romane, gratuluji!” A ja vedél,
Ze medaile je doma. Citil jsem ohrom-
né Stésti. ManZelka méla slzy v ocich.

Nechybi vam nyni draha profesi-
onalniho trenéra?

Préce trenéra reprezentantll je ca-
sové velmi naroCnd. Letos jsem mél
dovolenou poprvé po 17 letech. O vi-
kendech jsem byl vécné nékde pry¢
a moje Zena byla doma na vSechno
sama. UZ to nebylo dnosné. Nyni je
mou prioritou prace tady — déldm
v podstaté to, ¢im jsem se plvodné
vyucil. Stale zde pracuji jako agen-
turni zaméstnanec a pokud by byla
prileZitost, rad bych se dostal do
kmenového stavu.

Roman Bdhm (45) pracuje
v HMMC od ledna 2012 jako ope-
rator na prevodovkarné. Do pra-
ce dojizdi z Moravky.

“It was the best appreciation for me
when Adéla called me after her
triumph at the Olympic Games.”

Media still provide information
about recent Olympic Games
which were very successful for
the Czech Republic. Bronze medal
for young shooter Adéla Sykorova
was a nice surprise. It was es-
pecially big pleasure for our col-
league Mr. Roman Bdohm, who
used to be her coach for couple of
years.

Your role of the professional coach
is now even more relevant as your
former charge Adéla Sykorova has
just won the bronze medal at the
Olympic Games in London. But
how it all began and what made
you start shooting?

| started thanks to my father who was
a coach and took me to the Poruba
shooting range for the first time when
| ' was around 6. He still works there
and | would like to take this opportunity
to say him “thank you” for everything.
| passed through all categories from the
juniors to men. But then the marriage
and military service came, political
situation changed and, consequently,
also the financial support for the pro-
fessional sport. It had a strong impact
as the shooting is very demanding in
terms of finance. | started as a coach
in SSK Poruba Skalka in the 90s. | am
still working there as a head coach
and member of the Board responsible
for the sport activity and finance. We
started from the scratch with one child
that time. So we launched recruitment
and more children came. Experience,
contacts and money are extremely im-
portant in this field.

Apart from Adéla, you have trained
many shooters. What is more im-
portant in this sport — talent or
exercise? What was your first im-
pression of Adéla and how long did
you work together?

Talent is very important, but it is still
just the first step. It depends on many
circumstances.  Apart  from  Adéla
| trained couple of excellent shooters.
| was namely focused on girls. My
charges, including Adéla, were from
different parts of the Czech Republic,
so my wife and | provided them accom-
modation at our place. | met Adéla for
the first time when she was around 13.
| was told there was a talented young
girl in Zlin and | needed to complete my
team that time. She was a tiny little girl
with the worst gun ever. But when she
started shooting, | could not believe my
eyes. | trained Adéla between 2000 and
2005 in Poruba and then in Rapid Plzef
till 2007. We still cooperate as needed.

You strongly participated in prepa-
ration of the successful Olympic
sportswoman. Do you regret that
somebody else reaps ovation now?
It is not uncommon in this field and after
40 years you will get used. Fortunately,
Adéla did not get mad. She called me
after her triumph at the Olympic Games
and we made a deal that once the situ-
ation becomes calmer, she comes here
and we will celebrate it. That was the
best appreciation for me.

How did you enjoy Adéla’s perfor-
mance at the Olympic Games?

| was terribly nervous — the coach is
usually more nervous that the sports-
man in such a situation. But | believed
her from the beginning and kept my
fingers crossed. | was waiting for the
record by the TV and suddenly, an SMS
from the President of the Federation
came: “Congratulations, Roman!” Then
| knew she made it. | was extremely
happy. My wife had tears in her eyes.

Do you miss the career of the pro-
fessional coach now?

Work of the professional coach is very
demanding. This year, | had my first
vacation after 17 years. | was always
out of home during the weekends and
my wife had to manage everything on
her own. We could not do it this way
anymore. Now, the work in HMMC is
my priority. | am doing here what | am
originally trained for. | am still an agency
employee and if there is an opportunity,
| would like to obtain the tribal status.

Roman Bohm (45) has been work-
ing in HMMC since January 2012
as an operator at the Transmission
Shop. He commutes from Moravka.

NEW THINKING. NEW POSSIBILITIES.



Co byste méli védét o...

What you should know about...

... DUCHODOVE REFORME

Pocatkem roku 2013 dojde ke zménam systému dichodového zabezpeceni. Mezi ty hlavni
patri zavedeni tzv. pilifového systému, transformace stavajicich penzijnich fondi
do transformovanych fondii a vznik aéastnickych fondii.

1. pilii: zakladni diichodové pojisténi s vyplatou starobniho diichodu (stavajici
systém odvodii ze mzdy)

Ukolem tohoto pilite bude vyplata starobnich déichod( tak, jak jsme dosud zvykli. Odvody ze
mzdy budou ve stejné vySi jako doposud. Pro ty, ktefi se nezapoji do 2. pilie, se nezméni nic.

2. pilif: individualni diichodové sporeni

Utastnici 2. pilite budou do 1. pilite odvadgt 0 3% méné neZ doposud, aviak vyplata starob-
niho dtichodu (viz 1. pilif) bude nizsi. Kazda penzijni spolecnost musi v tomto pilifi klienttim
nabidnout 4 diichodoveé fondy (DF): DF statnich dluhopisti, konzervativni DF, vyva-
7eny DF a dynamicky DF. Uzastnikem miiZe byt fyzické osoba starsi 18 let. Do systému
mohou kdykoliv vstoupit G¢astnici az do konce kalendarniho roku, v némz doséhnou veku
35 let. Lidé nad 35 let mohou do systému vstoupit pouze od 1. 1. 2013 — 30. 6. 2013. Ze
systému nebude mozné nikdy vystoupit!

3. pilir: dopliikové penzijni sporeni (stavajici penzijni fondy)

Stavajfcf penzijni fondy se pfeméni na PENZIJNI SPOLECNOSTI, které budou spravovat
mj. (€astnické a transformované fondy.

Ugastnickeé fondy: ka7da penzijni spoleénost nabidne vice (iastnickych fondd, v nich?
bude klientdm nabizet riizné investicni strategie s riznym pomérem mezi rizikovosti a zis-
kovostf, kde nebude garantovano nezaporné zhodnoceni!

Transformované fondy: vzniknou ze stavajicich penzijnich fond( a budou se fidit stale
stejnymi pravidly, véetné garance nezaporného roéniho zhednoceni. Do tohoto fondu
nebudou maci po 30. 11. 2012 vstupovat novi klienti, ale dale v ném budou zhodnocovany
prispévky klientd, ktefi se v ném rozhodnou zistat. Klienti transformovanych fondd budou
mit moZnost kdykoliv prejit do (€astnického fondu, z néha? jiz nebudou maci prejit zpét.

... PENSION REFORM

At the beginning of 2013, the system of pension insurance will change. The main changes
include introduction of so called “pillar system”, transformation of existing pensi-
on funds into transformed ones and formation of participating funds.

1t pillar: basic pension insurance with payment of old-age pension (current dedu-
ctions from wage)

The task of this pillar will be the payment of old-age pension, as we are used to it now.
Deductions from wage will remain in the same amount. For those, who will not join the
2" pillar, nothing will change.

2" pillar: individual pension saving

Participants of the 2" pillar will pay 3% less into the 1 pillar than before, but the payment
of old-age pension will be lower (see 1= pillar). Within this pillar, each pension company
has to offer 4 pension funds (PF) to its clients: state bond PF, conservative PF, ba-
lanced PF and dynamic PF. The participant must be an individual over 18 years of age.
Participants may enter the system anytime until the end of the calendar year during which
they reach 35 years of age. People over 35 years can enter the system only from 1%t January
2013 —30th June 2013. There will be no possibility to exit the system!

3 pillar: supplementary pension saving (current pension funds)

Current pension funds will be transformed into PENSION COMPANIES which will mana-
ge e.g. participating and transformed funds.

Participating funds: every pension company will provide several participating funds wi-
thin which clients will be offered various investment strategies with different rate between
risk and profitability, where a nonnegative appreciation will not be guaranteed!
Transformed funds: will be established from existing pension funds and will still follow
the same rules, including a guarantee of nonnegative annual appreciation. New cli-
ents will not be allowed to enter this fund after 30" November 2012, but contributions of
clients who will decide to stay in the fund, will still be valorized. Clients of the transformed
funds will have an opportunity to move to the participating fund anytime, with no possibility
to go back.

Na vlasini kuzi

Na prelomu srpna a zafi nas za-
vod navstivily hned dvé zahra-
nicni skupiny, které mély velmi
neobvykly pozadavek. Zastupci
nejznamé;jSich tisténych i audio-
vizualnich médii z Nizozemi a ze
Svycarska k nam zavitali, aby si
sami vyzkouseli vyrobu nového
Hyundai i30 kombi.

Novinafi méli moZnost vyzkouSet si
jednotlivé pracovni Gkony béhem celé-
ho vyrobniho procesu — od lisovny a7
po findIni montaz. Tyto navstévy byly
pilotnim projektem iniciativy, v jejimZ
ramci planuje spoleénost HMMC
umoznit ziskdni této neocenitelné
zkuSenosti i dalSim zastupclim evrop-
skych médii a PR manazerdm Hyundai.
LPrijeli jsme si sem vyrobit vlastni i30
kombi, coZ byl zcela unikatni pocin.
Novinare béZné zveme naprl. na tes-
tovaci jizdy po celé Evropé, ale tohle
byl ojedinély zéZitek,” uvedl Mike Be-
linfante, PR manaZer distributora voz(i

Firsthand

Two foreign groups visited our
plant in August-September. They
both had very unusual require-
ment. Representatives of the most
popular printed and audiovisual
media from the Netherlands and
Switzerland came to our plant to
try to build a new car Hyundai i30
wagon themselves.

The journalists had an opportunity to
practice particular working steps with-
in entire production process from the
Stamping shop to the Final Assembly.
Those two visits was a pilot project of
the initiative within which the HMMC
company plans to enable more rep-
resentatives of the European media
and Hyundai PR managers to obtain
this valuable experience. “We came
to build our own i30 wagon, which is
unique action. We usually invite the
journalists for e.g. test drives across
Europe. But this is a unique opportu-
nity”, Mike Belinfante, PR manager of
Hyundai Netherlands, who came with

Hyundai v Nizozemi, ktery skupinu no-
vinard doprovazel. , Vyzkouseli jsme si
mnoho operaci a pochopili, Ze vyrobit
viiz neni vibec jednoduché. Musim
smeknout pred zaméstnanci, kteff
se na tom podileji kazdy den,” dodal
Mike Belinfante a soucasné ocenil de-
sign a zejména kvalitu nové generace
vozu Hyundai i30. Jeho dojmy potvrdil
i Gil Egger, $éfredaktor deniku Le Ma-
tin Dimanche, ktery si vlastnoruéni
vyrobu automobilu vyzkouSel spolu
s kolegy ze Svycarské skupiny: ,Na
lince si uvédomite dve véci — musite
byt rychli a precizni. Diraz na kvalitu je
vdudypiftomny. Lidé ve Swycarsku maji
radi némecka auta z ddvodu kvality.
Hyundai udélal v této oblasti obrovsky
krok vpred. To je jeden z divod, pro¢
u nas kazdym rokem rostou prodeje
voz{l Hyundai.” Obé akce se setkaly
s velkym dspéchem a zajem o tuto
vyjimegnou zkuSenost jiZ projevili dal$i
zastupci evropskych médii.

the group of the journalists, said. “We
practiced many working steps and
understood that it was not an easy
thing to make a car. | must bow to all
workers who do it every day”, Mike
Belinfante added and, at the same
time, appreciated design and namely
the quality of Hyundai i30 new genera-
tion. Also Gil Egger, editor in chief of
Le Matin Dimanche newsletter, who
came to build the car together with his
colleagues from Switzerland, affirmed
Mike's words: “Here on the production
line, you will realize two things — you
must be fast and precise. Emphasis on
quality can be seen everywhere here.
People in Switzerland like German cars
for their quality. And Hyundai has made
a big step forward in this regard. That
is why the sales of Hyundai cars grow
every year in Switzerland”. The both
events were very successful and also
other European media representatives
expressed their interest in this unique
experience.



Malware - Uvod

Cilem tohoto élanku je informo-
vat uzivatele v HMMC o nejhéz-
néjsSich kategoriich Skodlivého
softwaru a zvysit tak povédomi
o metodach jeho Sireni, chovani
a nasledcich, které mohou zpii-
sobit. Viry, trojské koné, cervi
a spyware jsou nejbéznéjSimi
druhy Skodlivého softwaru, kte-

rému se rovnéz rfika malware.
Soucasné si predstavime jejich

Viry a programy, které nakazi
a zlikviduji mistniho hostitele
Viry jsou zpravidla pfipojeny ke
spustitelnym souborlim a jakmile
uzivatel spustf infikovany program,
spusti se i virovy kdd. VétSina vird
mé destruktivni dcinky a kopirova-
nim sebe sama prepisuji ostatnf
programy, coz zlikviduje hostitelsky
systém. Viry se nemohou Sifit bez
lidského pricinéni. Obvykle se Sifi
tak, Ze uZivatel preda infikovany
soubor prostfednictvim pocitacové
sité, USB disku a podobné.

Cervi jsou typem malwaru,
ktery se Sifi po siti samostatné
a zpiisobuje poskozeni

Cervi se nepfipojuji k Zadnym
programdim. Ke svému Sifeni ne-
potfebuji zésah lidské ruky. Cerv
se dostane do pocitace prostied-
nictvim sitovych jednotek ¢i skrze
slabiny v systému. Cervi se velmi
rychle replikuji a rozesilaji, jedna
se 0 stovky a7 tisice kopif, coz ma
za nasledek rozsahlou devastaci —
napadeny pocitac prestava reago-
vat kviili pretizeni systému. Cervi
maji na svédomi fadu nejvétsich

v historii Skodlivého softwaru.

Bezpecnostni politika IT / IT security policy

Trojskeé koné se tvari jako néco
neSkodného ¢i dokonce uZitec-
ného

Trojské koné vypadaji na prvni
pohled jako legitimni programy.
Velmi Casto pracuji skryté, né-
kdy dokonce poskytuji i slibova-
né funkce. Troj$ti koné neinfikujf
dal§i soubory ¢i hostitele, ani se
nereplikuji — vidy musi byt nain-
stalovany uZivatelem. Nejcastéji
je pouZivaji hackefi ve snaze ziskat
ilegalni pristup k pocitaci tim, Ze
vytvori skryté ,okno” do systému.
Pomoci tohoto okna ziska Utocnik
vzdaleny pfistup k pocitaci a moz-
nost jej ovliviovat.

Spyware je software, ktery zis-
kava soukromé informace, €i
monitoruje chovani uZivatele
bez jeho védomi

Jedna se o software, ktery shro-
mazduje informace a zasild je
tomu, kdo jej vytvofil. Nejlepsim
pfikladem spywaru jsou keylog-
gery, které jsou vytvoreny za UCe-
lem odcizeni hesel a informaci
z uZivatelskych actd, cisel kredit-
nich karet apod. Spyware miZe
navic sledovat chovani uZivatele
na internetu, ménit domovské
stranky a vyhledavace, €i pfidavat
obtéZujici nastrojové listy. NeZa-
douci chovani pocitace, jakym je
napriklad zamrznuti aplikace, ne-
moznost nastartovani pocitace, Ci
zhrouceni systému jsou nejcastéj-
Simi pfiznaky pfitomnosti spywaru.

V pfistim HMMC News se de-
tailné zaméfime na vhodna
opatieni jako prevenci nej-

Infroduction to Malware

This article aims to inform
and aware HMMC users of
most common malicious soft-
ware categories in order to
increase knowledge about
methods of spreading, behav-
ior and consequences it may
cause. Viruses, Trojan Horses,
Worms and Spyware are most
common types of malicious
software also called Malware
and in addition we will in-
troduce their most important
attributes:

Viruses are programs that in-
fect and damage local hosts

Almost always viruses are at-
tached to executable files and
when user launches an infected
program, then the virus code ex-
ecutes. Most of the viruses are
destructive and perform overwrit-
ing other programs with copies
of themselves, which destroys
the host system. Viruses can not
be spread without human action.
Usually they spread when users
transfer infected files using com-
puter networks, USB drives, etc.

Worms are malware that
spreads itself across net-
works and cause interruption
Worms does not attach itself to
a program. Worms do not require
a human action for propaga-
tion. A worm enters a computer
through network drives or through
system vulnerabilities. Worms

replicate very fast and send out,
hundreds or thousands of copies
of itself, creating a huge devas-
tating effect — affected comput-
ers to stop responding because

NEW THINKING.

of huge system utilization. Worms
have caused many of the biggest
and highest-profile outbreaks in
the history of malicious code.

Trojans masquerading itself as
something harmless or useful
Trojans use to present themselves
as legitimate programs. Often acts
in a background, sometimes even
providing promised functionality.
Trojans do not infect other files or
hosts nor do they self-replicate —
it must be installed by user. They
are used the most in hacking to
get illegal access creating back-
door to allow attackers remote
access to affected computer.

Spyware is software that
collects private informa-
tion / monitors user behavior
secretly

It is software that gathers infor-
mation and sends it back to the
creator. Best example for spyware
is key-loggers designed to steal
account and password informa-
tion, credit card numbers etc...
Additionally spyware may watch
internet searching habits, change
browser home and search pages
or to add offensive browser tool-
bars. Unwanted behaviors as ap-
plications freezing, failure to boot
or system-wide crashes are most
common indicators for presence
of spyware.

In the next HMMC News we
will explain more in details
good practices and appropri-
ate measures as prevention
from most common malware
categories.

NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
i . . Klub Fabric tanecni party
3G - Top Class Night 21.9.(20:00) Fabric Club dance party
Dny NATO v Ostravé 22.-23.9.(08:30) Letisté L. Janacka akce pro vSechny
NATO Days in Ostrava oo L. Janacek Airport event for everybody
HC Vitkovice Steel x HC Oceldfi Trines  23.9. (17:00) CEZ Arena TBLE]% LiL
hockey game
. , ) Klub Parnik koncert
Martin Kratochvil & Tony Ackerman 28.9.(20:00) Parnik Club concert
. . . Stadion Bazaly fotbalovy zapas
FC Banik Ostrava x FK Mlada Boleslav 29.9.(17:00) Bazaly Stadium football match
. . ) Divadlo A. Dvoraka
Giuseppe Verdi - Nabucco 29.9.(18:30) A Dvorak Theater opera
Tanecni vecery ) Kulturni dCim K-Trio
Dancing Evenings L K-Trio Community Center
e L . ) Klub Parnik koncert
Made in 60's Live Rock’n'Roll Music 5.10. (20:00) Parnik Club congert
HC Vitkovice Steel x HC Sparta Praha ~ 12.10. (17:00) CEZ Arena LG B LI
hockey game
. . ) Klub Barrak koncert
Prague Conspiracy, Zoci voci, Fellasea 12.10. (20:00) Barrak Club concert

Zdroj / Source: http://www.ostravainfo.cz

ZAbava / Entertainment

Védali jste, ze...?

Spolecnost Hyundai Motor Czech ve spolupréci s vydavatelstvim
Economia predstavila novy webovy portél: www.porovnejhyun-
dai.cz. Na téchto strankach mate jedinecnou moznost porovnat
vozy Hyundai s modely konkurenénich znacek. Ke kazdému z nich
ni vyuZivajici parametry nezavislého portalu www.vybermiauto.
¢z si mizete libovolng upravovat podle vlastnich preferenci.

?

8 6 ]
Did you know that...?

Company Hyundai Motor Czech in cooperation with Economia
publishing presented a new webpage: www.porovnejhyundai.
cz, providing a unique opportunity to compare Hyundai cars with
competitive brands’ models. Each Hyundai car is automatically
assigned to its two closest rivals. This comparison, using
parameters from the impartial webpage www.vybermiauto.cz,
can be modified according to your own preferences.
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