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Novinky z automobilového primyslu / News from the automotive industry

EU refuses French bid to
monitor Korea car imports

Francie neuspéla s zadosti
provérit dovoz aut z Koreje

Evropska komise (EK) odmitla
Zadost Francie, aby provéfila
dovoz aut z Jizni Koreje. Tento
krok by mohl vést aZ k opé-
tovnému zavedeni cel. Evrop-
ska unie pfitom loni uzaviela
s Jizni Koreou dohodu o vol-
ném obchodu (FTA).

Francie se obratila na EK v srp-
nu s pozadavkem, aby Jizni Ko-
rea davala pfedem informace
o dovozu aut do Evropské unie.
Davodem byl prudky rist dovozli
aut od cervence 2011, kdy doho-
da o volném obchodu vstoupila
v platnost. Dohoda obsahuje
ochrannou dolozku, kterd umoz-
nuje Bruselu zavést dovozni cla,
pokud budou vyrobci v citlivych
odvétvich postizeni mimofadné
prudkym rlstem dovozu. Komi-
se zaslala Francii dopis, v némz

uvedla, Ze nebyla splnéna pod-
minka, ktera by ukazala, Ze dovoz
se soustfedi do jedné nebo néko-
lika ¢lenskych zemi. Podle sta-
tistik Eurostatu dovoz korejskych
aut do Evropské unie stoupl za
rok do konce ¢ervna 2012 0 41%.
Jejich dovoz do Francie se zvysil
0 24%. Podle Evropské komise je
dovoz aut z Koreje do EU stale
37% pod drovni z doby pred fi-
nancni krizi a jeho ridst tak ,lze
povazovat za oZiveni”. Komisaf
pro obchod Karel De Gucht uvedl,
Ze i Evropska unie z dohody s Jiz-
ni Koreou tézi. V roce 2011 vyvoz
z EU do Asie stoupl 0 16% na 32
miliard eur, kdyZ v roce 2007 €inil
25 miliard eur.

Zdroj: Pravo
Reuters

Z tisku / From the press
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Prodej aut se v fijnu
vratil k ristu

Trh s novymi osobnimi auty v Ces-
ku se v fijnu vratil k rdstu, kdyZ
prodej stoupl o 7,4 procenta na
15 963 aut. Za deset meésicli se
pocet registraci novych aut zvy-
Sil 0 3,3 procenta na 147 tisic,
oznamil Svaz dovozct automobilQ.
Mezi kupci prevladaly firmy, které
tvorily 60 procent zékaznikd. Prvni
misto prodejnfho Zebficku si udrze-
la Skoda s riistem 0 3,5 procenta
na 45 a pil tisice prodanych voz(
a podilem témér 31 procent. Na-
sleduji Hyundai, ktery zvySil pro-
dej o tfetinu na témér 13 tisic aut,
a Volkswagen, ktery rostl o 1,4
procenta na 12 579 prodanych
automobild. Na dalSich mistech
skonéily znacky Ford, Renault, Kia
a Peugeot. Benzinovy pohon mélo
56% prodanych aut, diesely tvorily
41%.

6. listopadu 2012
Lidové noviny

Car sales grew again
in October

Automotive market in the Czech
Republic grew again in October
when the sales increased by 7.4%
to 15963 vehicles. Number of
newly registered cars grew by
3.3% to 147,000 vehicles during
first 10 months of 2012. The sales
were driven namely by firms that
represented 60% of all customers.
First place in the sales ranking still
belongs to Skoda with 3.5% growth
(45,500 vehicles sold) and almost
31% market share, followed by
Hyundai whose sales grew by 1/3
to almost 13,000 cars. Volkswagen,
whose sales increased by 1.4%
(12,579 vehicles sold), placed third.
Other carmakers ended in following
order: Ford, Renault, Kia and
Peugeot. 56% of all cars sold were
gasoline and 41% diesel.

6" November 2012,
Lidové noviny

* Clanky mohou byt s ohledem na prostor kréceny.
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The European Commission (EC)
has turned down France’s request
that imports of cars from South
Korea be subject to checks,
which could have led to duties
being re-imposed despite a free-
trade deal struck last year.

France called on the Commission in
August to require South Korea give
advance notice of planned car exports
to the European Union after a surge
of auto shipments since the EU's free
trade agreement (FTA) with South
Korea entered force in July 2011.
The EU-South Korea FTA includes
a safeguard clause allowing Brussels
to re-impose duties if producers
in sensitive industries are hit by
a particularly strong surge in imports.
The Commission sent a letter to
France explaining that the French
request was based on a provision

EU se snazi podporit
autoprimysl

Evropska unie pfedstavila akéni plan
na podporu upadajictho autoprt-
myslu. Jde o prvni skute¢nou reakci
na zhorsujici se situaci, jenZ posko-
zuje jedny z nejvétSich evropskych
spolecnosti a ohroZuje desetitisice
pracovnich mist. Komisaf pro oblast
priimyslu Antonio Tajani popsal tato
opatieni jako prvni skute¢né kroky
EU ve snaze podporit konkurence-
schopnost odvétvi, které zamést-
navéa zhruba 12 milion Evropand.
Strategie prezdivand ,Auta 2020”
a plén, jenz byl formulovan jiz v roce
2005, zahrnuji navrh na zvySeni in-
vestic do novych technologii a eko-
logickych vozidel, opatfeni vedouci
ke zefektivnéni produkce, prohlubo-
vani kvalifikace pracovniki s cilem
posilit konkurenceschopnost auto-
mobilek na globélnim trhu, véetné
uzavirani vyvazenych obchodnich
smluv.

9. listopadu 2012
Financial Times

requiring them to show that imports
were concentrated in one or several
EU member states and this condition
had not been met. Korean car imports
into the EU did rise by 41% in the year
to the end of June 2012, the increase
in France was 24%, according to
Eurostat data. EC added that the
level of EU car imports from Korea
was 37% below their level before
the financial crisis and so their rise
could be seen as a recovery effect.
Trade Commissioner Karel De Gucht
has said that trade with South Korea
benefits Europe overall, pointing
to data showing EU exports to the
Asian country jumped 16% in 2011 to
32 billion euros. That compares to 25
billion euras in 2007.

Source: Pravo

Reuters
EU tries to bolster
car industry
The European Union launched

an action plan to bolster the
struggling car industry — its first
concerted response to a worsening
crisis that is hurting some of the
continent’s bhiggest companies and
endangering tens of thousands
of jobs. Antonio Tajani, industry
commissioner,  described  the
measures as the first concrete
steps by the EU to promote
competitiveness for an industry
that supports 12 million jobs in
Europe. The strategy, dubbed Cars
2020 and the evolution of a plan
formed in 2005, includes proposals
to promote investment in new
technologies and clean vehicles,
streamline regulation, support skills
and training and help carmakers to
compete globally, including through
“balanced trade deals”.

9 November 2012,
Financial Times

* With respect to space the articles may be shortened.

www.hyundai-motor.cz



Souhrnna provozni porada

- listopad 2012

Vedeni HMMC a zastupci vSech
oddéleni se sesli na dalSi sou-
hrnné provozni poradé, ktera se
konala 9. listopadu v auditoriu
administrativni budovy.

Uvod patfil prezidentovi HMMC,
panu Kim Jun-ha, jenz ve svém
projevu ocenil, Ze jsme v fijnu pre-
konali vyrobni plan a podékoval
vSem zaméstnanciim za jejich dsili.
Pripomnél, Ze 15. listopadu 2012
se v naSem zavodé zaCne vyrabét
tridverova varianta modelu Hyundai
i30. Pan prezident ofekava, Ze tato
novinka svym dynamickym a mo-
dernim vzhledem zaujme predevsim
mladé lidi. Zdiraznil také, Ze mu-
sime i v budoucnu vyrabét auta té
nejvyssi kvality, abychom si udrzeli
prizen nasich zékaznika.

Po projevu u recnického pultu vy-
stoupili manazefi, ktefi G¢astniky se-
znamili mj. s informacemi o vyrobg,
kvalité a s prodejnimi vysledky. Nase
spolecnost v fijnu vyrobila témér 30
000 vozli Hyundai 130 hatchback
a kombi, ix20 a ix35. Automobily
z NoSovic mély minuly mésic nej-
vétSi odbyt v Némecku, Rusku, Velké
Britanii, Spanélsku a Rakousku. Bliz-
Si informace najdete v tabulce. Bé-

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

hem porady byli také ocenéni tito za-
méstnanci: Petra Czerninova z Odd.
kontroly kvality, Toma$ Kudélka
z 0dd. finaIni montéze, Pavel Branny
a Tomds Bafina z Odd. prevodovkar-
ny a Martin Sebesta z 0dd. lakovny.
Jejich zlepSovaci navrhy mohou se-
hrat vyznamnou roli ve snaze ziskat
cenu Auto roku 2013. Na zaveér byli
do funkce vedouciho oddéleni jme-
novani tito manazefi: Martin Kli¢nik
(Odd. kontroly kvality), Jan Kubaty
(Odd. lakovny) a Pavel Smida (Odd.
prevodovkérny). Gratulujeme!

i30

ix20

ix35
Celkem / Total

i30

ix20

ix35
Celkem / Total

Business review meeting
- November 2012

Company’'s top management
and representatives of all de-
partments participated in an-
other Business review meet-
ing which was held in HMMC
Auditorium on 9 November.

Speech of HMMC President, Mr.

Kim Jun-ha, inaugurated the
meeting. Mr. President appreci-
ated a fact that we managed to
exceed our production plan for
October and thanked all employ-
ees for their effort. He also men-
tioned the production of Hyundai

Rijen 2012/ October 2012
12112
4186
13452
29750
11436
3462
12 526
27424

VWsledky vyroby a prodeje: fijen 2012 / Production and sales results: October 2012

Sbirka pro Sasu

Pred nedavnem doSlo k velmi
smutné udalosti, kdy o Zivot pfi-
Sla mlada zaméstnankyné nase-
ho zavodu pani Skupienova. VSe
je o to tragictéjsi, Zze po zemielé
ziistal osmilety syn Alexandr.

V' pfipadé Gmrti zaméstnance po-
skytuje HMMC finanéni pomoc po-
zdstalym. Pani Skupienova Zila bez
partnera, proto se firma rozhodla
vénovat finance malému SaSovi.
Jeho nezletilost byla ale pro pfevod
penéz komplikaci. Reseni se vSak
naslo. Chlapclv osud nebyl Ihos-
tejny ani starostovi obce Komorni
Lhotka, ktery ve spolupraci s cirkvi

zaloZil konto Sa$a, kam miiZe prispi-
vat vefejnost. Viybrané finance jsou
uréeny vyhradné na Ghradu chlapco-
vych potfeb a jejich Cerpani musi byt
schvaleno zastupcem obce, cirkve
a soudem urenym opatrovnikem.
.Bylo to Stésti v neStésti. Na toto
konto jsme s klidnym svédomim vlo-
Zili celou ¢astku,” uvedla Z. Vichova
ze Zaméstnaneckych vztahl. Kromé
¢astky 25 000 K& poskytované fir-
mou bylo v ramei Projektu solidarity
vybrano celkem 73 000 K¢. Touto
cestou bychom radi podékovali
viem 1 460 zaméstnancim, ktefi
srazkou ze mzdy pfispéli.

130 three-door which will start in
our plant on 15" November 2012.
Mr. President expects this new-
comer to attract young people
with its dynamic and stylish new
look. He also pointed out that we
have to continue producing high-
quality cars in the future to se-
cure the favor of our customers.
Afterwards managers of se-
lected departments came to the
speaker's desk and informed
participants about detailed data
regarding production, quality and
sales results. HMMC produced
almost 30,000 cars (Hyundai
i30 hatchback and wagon mod-
els, ix20 and ix35) in October.
During last month, vehicles from
NoSovice were mostly demand-
ed in Germany, Russia, United
Kingdom, Spain and Austria.
Detailed information is available
in a chart. During the meeting,
these  HMMC members were
awarded: Petra Czerninova from
the Quality Control Dept., Tomas
Kudélka from the Assembly Dept.,
Pavel Branny and Tomdas Bafina
from the Transmission Dept., and
Martin Sebesta from the Paint
Dept. Their improvement propos-
als might significantly contrib-
ute to our goal — the 2013 COTY
Award. At the end, these manag-
ers were appointed to the posi-
tion of the Head of Department:
Martin Kli¢nik (Quality Control
Dept.), Jan Kubaty (Paint Dept.),
and Pavel Smida (Transmission
Dept.). Congratulations!

Collection for Sasa

Unhappy situation occurred not
long ago, when young HMMC
employee, Mrs. Skupienova, died.
The situation is even worse, as
she left behind her 8-year old son
Alexandr.

In case of death of an employee
HMMC provides financial support
to the relatives. As Mrs. Skupienova
had no husband, the company decided
to give the money to little Sasa. First
there was a problem with the money
transfer, as SaSa was under-age. But
solution has been found. Sasa’s fate
wasn't indifferent to the Mayor of
Komorni Lhotka. In cooperation with

the church, he created a special ac-
count in behalf of Sasa to cover the
little boy's needs. General public
may contribute to this account and
use of the money must be approved
by the three — representative of the
municipality and church and the ap-
pointed guardian. “It was a blessing
in disguise. We sent all the money to
this account with a clear conscience”,
/. Vichova from ER said. Apart from
25,000 CZK provided by HMMC,
73,000 CZK were gathered within the
Solidarity Project. This way, we would
like to thank all 1,460 employees who
contributed via deduction from wage.

NEW THINKING. NEW POSSIBILITIES.

Stalo se v HMMC / What happened in HMMC
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Ctvrté vyroé&i zahdjeni

seriove vyroby
3. listopadu uplynuly étyfi roky
od zahajeni sérioveé vyroby v za-
vodé HMMC, jedné z nejmoder-
néjSich automobilek v Evropé.
Pripravili jsme pro vas souhrn
zajimavych statistickych adaijii.
\lyroba zacala v jednosménném pro-
vozu, druhd sména byla spusténa v
zafi 2009 a tieti nasledovala v zaff
2011. V soucasné dobé ma zavod
HMMC 3.500 zaméstnanc( a u sub-
dodavatelskych firem vzniklo dal-
Sich 7.000 pracovnich mist, celkem
10.500 pracovnich prileZitosti. Za
Ctyfi roky sjelo z vyrobni linky zhru-
ba 835 tisic aut nékolika modell.
VSechny vozy, vyrobené v HMMC,
byly zkonstruovany v Technickém
centru Hyundai v némeckém Riissel-
sheimu, protoZe spole¢nost Hyundai
v zavodé HMMC vyrébi evropska vo-
zidla pro evropské zékazniky — tato
auta jsou zcela odlisné od modeld,
vyrabénych v zavodech Hyundai v
Koreji, Cing, Indii, Turecku, Rusku,
USA nebo Brazilii, kde vznikaji vozy
podle potfeb a poZadavk( tamejsich
zakaznikd.

Automobily z produkce HMIMC byly

expedovany do vice nez 50 zemf Ev-
ropy, severni Afriky, Blizkého Viycho-
du, ale i do tak exotickych mist, jako
jsou francouzska zdmorskd Gzemi —
ostrovy Guadeloupe, Martinik nebo
Réunion. Mezi pétici naSich nejvét-
Sich odbérateld od zahdjeni vyroby
patii Némecko (138.000), Velké Bri-
tanie (85.000), Rusko (72.000), Italie
(61.000) a Spanélsko (59.000).

Hyundai ix35 pro Austrdlii

V HMMC byla 22. fijna zahajena
sériova vyroby modelu Hyundai
ix35 pro Australii. Jednim z di-
vodii tohoto kroku jsou klesajici
prodeje aut v Evropé a s tim sou-
visejici snaha najit nova odby-
tisté pro nase vozy.

Hyundai ix35 pro Australii vychazi ze
specifikace pro Velkou Britanii. \V ex-
teriéru i interiéru ale najdeme néko-
lik desitek rozdild oproti evropskym
verzim, které bylo potfeba v pred-
vyrobnich  fazich implementovat.
Predstavime vam ty nejzajimavejsi.
.Na celnim skle musi byt v Australii
umistén Stitek s informacemi o spo-
tfebé paliva a emisnich limitech
CO,. Mezi zmény v interiéru patii
opacné umisténi ovladani stéraci
a svétel, dale chybi moZnost vypnout
airbag spolujezdce a radio,” pribliZil
FrantiSek Rasch z Oddéleni kontroly
kvality.

Dalsi rozdil je patrny napf. na pri-
strojové desce u ukazatele rychlos-
ti — oproti britské verzi v milich zde
narazime na kilometry v hoding. ,Na
vyrobnim Stitku pro australskou verzi
musi byt rovnéZ uveden rok a me-

@& HYUNDAI

sic vyroby vozidla,” dodal Franti$ek
Rasch. Pokud jde o pohon, je nabid-
ka matord pro Australii méné pestra.
,V souCasné dobé tam dodavame
auta s benzinovymi i naftovymi mo-
tory 2,0 | — s pohonem predni napra-
vy i 4x4 a s moznosti volby automa-
tické nebo manudlni pfevodovky,”
uzavrel Rasch. Pocatkem prosince by
se v HMMC méla rozjet sériova vy-
roba druhého modelu uréeného pro
Australii — Hyundai i30 kombi.

mass production

Four years ago, on 3 November
2008, mass production started in
the HMMC plant, one of the most
modern car-making facilities in
Europe. We have prepared a set of
interesting statistic data for you.

Production was launched in a one-
shift operation, second shift began
in September 2009 and the third one
in September 2011. Currently, the

launch

HMMC plant has 3,500 employees
and its supplying companies created
additional 7,000 jobs — Hyundai em-
ploys total of 10,500 people in the
region. In four years, approx. 835 thou-
sand cars of several models rolled off
the line. All cars made in HMMC were
designed at the Hyundai Technical
Center in Riisselsheim, Germany
because Hyundai makes European
vehicles for European customers at
the HMMC plant. Those cars are com-
pletely different from those made in
Hyundai plants in Korea, China, India,
Turkey, USA, Russia or Brazil because
they make their own models accord-
ing to needs and requirements of their
customers.

Cars from the HMMC plant have been
shipped to more than 50 countries in
Europe, North Africa, Middle East,
but also to such exotic places as
the French overseas departments —
Guadeloupe, Martinique or Réunion.
Our five biggest markets in all four
years have been Germany (138,000),
United Kingdom (85,000), Russia
(72,000), ltaly (61,000), and Spain
(59,000).

Hyundai ix35 for Australia

Mass production of Hyundai ix35
for Australia was launched in
HMMC on 22" QOctober. One rea-
son for this step is decreasing car
sales in Europe and an effort to
find new markets for our models.
Hyundai ix35 for Australia is based on
a specification for the United Kingdom.
In both exterior and interior, there are
dozens of differences in comparison
with the European versions. These
variances had to be implemented

during the pre-production stages.
Let us introduce the most interesting
ones. “Cars in Australia must have
a label on the windshield with infor-
mation on fuel consumption and CO,
emission limits. Interior changes in-
clude reverse position of the wipers
and lights switches, no possibility to
deactivate the passenger’s airbag and
no radio”, explained FrantiSek Rasch
from the Quality Control Department.

Another distinction can be found e.g.
on the instrument cluster — compared
to the British version in miles, this
specification uses km/h. “The ID la-
bel must contain the year and month
of car's production as well”, Frantisek
Rasch added. As for the powertrain,
offer of engines for the Australian
ix35 is less varied. “Currently we have
been delivering cars with 2.0-liter
gasoline and diesel engines — with
front-wheel and all-wheel drive.
Customers can choose from automatic
and manual transmissions”, Rasch
concluded. Mass production of the
second Australian model, Hyundai i30
wagon, should start in HMMC at the
beginning of December.

www.hyundai-motor.cz



Hyundai predstavil
dva modely pro Brazilii

Hyundai Motor Brasil (HMB), dce-
fina spolecnost Hyundai Motor
Company, predstavila dva vozy
urcené exkluzivné pro Brazilii —
HB20 a HB20X. Znacka Hyundai
tak oficialné vstoupila do nejvét-
§iho a nejkonkurencnéjSiho seg-
mentu na brazilském automobilo-
vém trhu.

Kompaktni hatchback HB20 je prvnim
modelem vyrébénym v novém zavo-
dé Hyundai Piracicaba. HB20 nabizi
vyspélou konstrukci a nejmoderngjsi
techniku. Od konkurence se odliSuiji
rovnéZ komplexni standardni vybavou
jiz v zakladni verzi, ktera zahrmuje mj.
hydraulicky posilovac fizeni, dva celni
airbagy, klimatizaci, spoiler s tfetim
brzdovym svétlem a stérac zadniho
okna. Zkratka v nazvu ,HB" znamena
Hyundai Brasil, zatimco €islo ,,20" je
vyhrazeno vozidllim Hyundai v tomto
segmentu, ktery zahrnuje vozy vyré-
béné na platformach pro malé a kom-
paktni vozy. HBZ0 je kompaktni a hos-
podarny model, ktery pfinasi nova
mefitka v oblasti designu diky svym
ladnym liniim, vynikajici Grovni zpraco-
vani a kvalité vyroby. HB20 prichazi
na trh se tfemi motory: 1,0 lit-
rua 1,6 litru s mechanickou
prevodovkou a 1,6 litru se
samocinnou prevodovkou.
Verze crossover, ktera vy-
chézi z hatchbacku HB20,
ma jedinecné Upravy de-
signu a konstrukce, jeZ vy-
chézeji z poZadavk( zakaz-
nikli, ktefi maji aktivngjsi
Zivotni styl. Novinkou jsou
¢erné bocni ochranné pa-
nely, které obklopuji celou karoserii,

a zvySena svétla vyska, ktera zajistuje
lepsi whled a prlijezdnost i ovladatel-
nost na Spatnych cestach.

Hyundai HB20 byl 7. listopadu v Sao
Paulu vyhlaSen Brazilskym autem roku
2013. Vitézstvi v této prestizni anke-
té odrdZi dlvéru trhu a vysoké
oCekdvani souvisejici
s timto vozem
a znatkou
Hy -

undai v Brazilii. Hyundai je prvnim
korejskym vyrobcem automobilQ, ktery
toto ocenéni ziskal.

Modely Hyundai / Hyundai models

Hyundairevealed
two models for Brazil

Hyundai Motor Brasil (HMB),
a subsidiary of Hyundai Motor

Company,
launched two Brazil-exclusive
models, officially entering the

biggest and most competitive seg-
ment in the country’s auto market.
The HB20 compact hatchback is
the first model to be produced at
Hyundai's new plant in Piracicaba.
Offering modernity and equipped with
the latest technologies to differentiate
itself from the competition, the HB20
will have a comprehensive package
of items offered as standard from en-
try levels: hydraulic power steering,
dual front airbags, air-conditioning,
a spoiler with a built-in brake lights,
and a rear windshield wiper, to name
a few. The name "HB" stands for
Hyundai Brasil, while the number “20”
is the company’s characterization for
vehicles in this segment, a category

that includes models assembled
on small or compact vehicle plat-
forms. The HB20 is a compact and
economical - model
that is poised to
become
a bench-
mark

in style due to its flowing lines,
excellent finish and the quality of
its assembly. The HB20 comes with
three powertrains: 1.0L and 1.6L, with
a manual gearbox and 1.6L, with auto-
matic transmission.
The crossover version, which is based
on the HB20 hatchback, features
unique details in its design and per-
formance that meet the demands of
customers that have a more active
lifestyle outdoors. The novelties are
the side black molding that wraps the
whole body and its ground clearance,
valuable features for more visibility
and control on bad road conditions.
On 7" November, Hyundai HB20 was
announced as the 2013 Brazilian Car of
the Year in Sao Paulo City, endorsing
the market's confidence and high ex-
pectations for the car and the Hyundai
brand in Brazil. Hyundai is the first
Korean automaker to win the award.

NEW THINKING. NEW POSSIBILITIES.
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,Double" v anketée
Skotské auto roku 2012

Nova generace modelové rady
Hyundai i30 zanechala skvély
dojem na porotcich ankety Skot-
ské auto roku 2012. Hatchback
i30 ziskal ocenéni NejlepSi ro-
dinné auto a jeho prodlouZena
verze byla zvolena NejlepSim
kombi v kaZdoroéni anketé, je-
jiz vysledky byly v poloviné fijna
vyhlaseny v Glasgow.

Hatchback Hyundai 30, elegantni
novinka v niz8f stfednf tfidé, zaujal
odborné porotce ze Svazu skotskych
motoristickych  novinafi  ASMW
(Association of Scottish Motoring
Writers) béhem testl a prosadil
se mezi ostrou konkurenci tvore-
nou modely Citroén DS5, Kia cee'd
a vetsim sesterskym modelem Hy-
undai i40.

Hyundai i30 kombi vyhral v kategorii
Nejlepsi kombi proti voz(im Peugeot
508 RXH, Volkswagen Passat All-
track a Audi A6 Allroad. Hyundai i30

Double at the

2012 Scottish COTY awards

ve verzi 1,6 Blue Drive o vykonu 81
kW (110 k) se umistil na prednich
pozicich také v kategoriich Nejlep-
Si ekologicky vilz a Nejlepsi viz se
vznétovym motorem. Modely Hyun-
dai si vyslouZily uznani za stylovy
design, komfort a Gsporny provoz.

5 hvézdicek Euro NCAP
pro Hyundai i30 kombi

Nova generace Hyundai i30
kombi ziskala od nezavislé or-
ganizace Euro NCAP, testujici
bezpecnost vozidel, nejvyssi
pétihvézdickové hodnoceni. Vy-
sledky hodnoti bezpeénost ver-
ze kombi na stejné drovni jako
u peétidverového hatchbacku,
vozy ve sve tridé.

V testech provedenych automobilkou
Hyundai pod dohledem spolecnosti
Euro NCAP kterd je schvalila, obdr-
Zela nova generace i30 kombi v kate-
gorii ochrany déti nejvyssi hodnocent
ve své trideé ve vysi 90%, a to v obou
testech ochrany osmnactimésicniho
kojence a ffileteho ditéte. V kate-
gorii dospélych cestujicich ziskala
nova generace i30 kombi rovnéZ
90%. Zviastni ocenéni si vyslouZila
dobra ochrana proti poranéni krénf
patefe v pfipadé narazu zezadu, diky
konstrukci opérek hlavy na prednich
sedadlech.

Hyundai i30 kombi si ved| dobre také
v testech ochrany chodcl, v nichz
dostal maximalni pocet bodl za
ochranu nohou chodce pfi kontaktu
s naraznikem. ESP a systém upozor-
nujici na nepfipnuté bezpecnostni

@& HYUNDAI

pasy vpredu a vzadu prispély k zis-
kani 86% v kategorii bezpe¢nostnich
asistencnich systémd. Nova genera-
ce 130 kombi je nejnovéjSim vozem
Hyundai, ktery dosahl ve zpfisnénych
testech Euro NCAP maximélniho
poctu péti hvézdicek. Predtim se nej-
vy88iho uznani v oblasti bezpecnosti
dostalo model(im i30 prvni generace,
i20, ix35, ix20, i40, Veloster a nové
generaci i30 hatchback.

The new-generation Hyundai
i30 range has made a real im-
pression on the judges of the
2012 Scottish Car of the Year
awards. The i30 hatchback
was awarded Best Family Car
and the i30 wagon was voted

Best Estate Car in the annual
awards which took place in
Glasgow in mid-October.
Hyundai i30 hatchback, the styl-
ish new entry to the medium
family car market, impressed
the expert judges from the
Association of Scottish Motoring
Writers (ASMW) during testing
and fought off tough competition
from Citroén DS5, Kia cee'd and
its bigger sister Hyundai i40 to be
crowned the winner.

Hyundai i30 wagon, which won
Best Estate Car, was up against
Peugeot 508 RXH, Volkswagen
Passat Alltrack and Audi A6
Allroad. Hyundai i30 1.6 110PS
Blue Drive derivative was also
commended in the Best Eco and
the Best Diesel Car categories.
All Hyundai models were praised
for their style, comfort and
efficiency.

5 Euro NCAP stars
for Hyundai i30 wagon

The new-generation Hyundai
i30 wagon has been awarded
the maximum five-star safety
rating by independent vehicle
assessment organization, Euro
NCAP. These latest results give
the wagon the same safety rat-
ing as the five-door model, it-
self one of the safest cars in
class.

In tests carried out by Hyundai,

overseen and approved by Euro
NCAP, the new-generation i30
wagon received a class-leading
90% in the child occupant cat-
egory — in both 18-month-old and
3-year-old — tests. In the adult oc-
cupant category, the new-genera-
tion i30 wagon scored 90%, being
noted for the good protection af-
forded by the front head restraints
against whiplash in the event of
a rear-end impact.

Hyundai i30 wagon scored well in
the pedestrian test, maintaining
maximum points for the protec-
tion to pedestrian’s legs provided
by the bumper. Electronic stability
program, as well as a front and
rear seatbelt reminder system,
contributed to the car's score of
86% in the safety assist category.
The new-generation i30 wagon
is the latest Hyundai model to
achieve the maximum five-star
score in Euro NCAP's rigorous
assessment program, following
the top ratings achieved by the
original 30, 20, ix35, ix20, i40,
Veloster and the new-generation
i30 five-door.

www.hyundai-motor.cz



Hyundai ix20 pro Santander

Tfi vrcholovi manaZefi financ-
ni skupiny Santander prijeli 23.
fijna do HMMC. Cilem jejich
navstévy bylo prevzeti ponékud
neobvyklé zakazky — Spanélska
banka si v naSem zavodé objed-
nala do své firemni flotily vozy
Hyundai ix20 ve specialni barveé.
Této zakazce predchazelo vybérové
fizeni, v némZ zaméstnanci skupiny
Santander testovali 13 aut rliznych
znacek. Nejvice je zaujal model Hy-
undai ix20. ,Hyundai ix20 byl nejlepsi
volbou ze vSech vozli. Toto MPV na-
bizi vyspélé technologie a zvladne
uspokojit vSechny potfeby budoucich
uzivateld,” fekl Francisco Pérez Agua-
do, feditel nékupu skupiny Santander.
Vedeni financni skupiny zvolilo model
Hyundai ix20 s dieselovym motorem
o0 objemu 1,6 litru. Hlavnim poZadav-
kem byl specialni lak karoserie v od-
stinu Pantone Red, ktery ladi s firem-
nimi barvami banky Santander. ,Bylo
to poprvé, kdy jsme stiikali barvu,
kterd neni v nasem portfoliu. Tato
extravagantni a pékna barva se velmi

libila i nasim zaméstnanctim. S cel-
kovym vysledkem néastfiku jsme spo-
kojeni,” dodal Jan Kubaty, manazer
Oddeélenf lakovny. Také Spanglsti ma-
nazefi byli velmi spokojeni a ocenili,
Ze vysledny odstin presné odpovida
jejich pozadavk(im. Banka Santander
Si U nas prozatim objednala 320 aut
Hyundai ix20. Celkovy pocet by mél
v priibéhu pristiho roku dosahnout
priblizné 800 kusa.

Hyundai ozndmil sirategii

v oblasti pohonu

Na konferenci kaZdoroéné po-
fadané v hotelu Rolling Hills,
nedaleko Vyzkumného a vyvo-
jového strediska Hyundai Mo-
tor Group v Koreji, seznamila
skupina Hyundai-Kia dé€astni-
ky se soucéasnym stavem vy-
voje hlavnich technologii pro
motory a pievodovky.

V souladu s prevladajicim global-
nim trendem zmenSovani objemu
spalovacich motor(i rozSifuje Hy-
undai ve svych modelech nabidku
motord T-GDI (Turbo Gasoline Di-
rect Injection). Tyto motory patfi
k nové generaci, kterd se miZe
pochlubit skvélou hospodarnosti,
Setrnosti k Zivotnimu prostredf
a vysokym vykonem. Zatimco kom-
paktni (1,6 1) a stfedné velké (2,0 1)
modely jsou jiZ timto druhem mo-
torli vybavovany, pracuje Hyundai
na zlepSeni dané technologie také
pro malé, avSak vykonné jednot-
ky. Cilem znacky Hyundai je stét
se lidrem také v oblasti prevodo-
vek, a to vyvojem lehkych a velmi
Gcinnych zafizeni, ktera nabizeji
skvélou kombinaci vykonu a hos-
podarnosti. Hyundai se zaméfuje
rovnéZ na vyvoj prevodovek pro
prémiové modely a je prvni auto-

mobilkou, kterd pracuje na vlastni
osmistupfiové automatické prevo-
dovce pro vozy s pohonem zadnich
kol. Hyundai demonstroval své vy-
spélé technologie v oblasti motori
a prevodovek témito exponaty:
motor Kappa 1,0 TCI, motor Kappa
1,2 T-GDI, motor Gamma 1,6 T-GDI,
motor Nu 2,0 CVVL, motor Theta
2,0 T-GDI, vznétovy motor U2 1,1
WGT, vznétovy motor R 2,0 Euro
6 a prevodovka s plynule promén-
nym prevodem Kappa CVT (Conti-
nuously Variable Transmission).

Zajimavosti / Interesting news

Hyundai ix20 for Santander

Three top managers from the
Santander financial group came
to HMMC on 23 October. The
goal of their visit was an accep-
tance of a rather unusual contract
— Spanish bank ordered in our
plant fleet Hyundai ix20 cars in
a special color.

This commission was preceded by
a selection procedure within which
Santander employees have tested 13

cars of various brands. Hyundai ix20
intrigued them the most. “Hyundai
ix20 is the best choice of all cars we
studied. This MPV offers advanced
technologies and it is able to sat-
isfy all needs of its future users”, said
Francisco Pérez Aguado, Santander
Purchasing Director.

Management of the financial group
chose Hyundai ix20 model with
a 1.6-liter diesel engine. The main
requirement related to a special
“Pantone Red” paintwork matching
the Santander Bank corporate colors.
“It was for the first time we used
a color out of our portfolio. Also our
employees liked this extravagant but
nice color very much. We are satisfied
with the result”, added Jan Kubaty,
manager of the Paint Department.
Spanish managers were very satisfied
as well and they appreciated that the
final shade precisely matches their re-
quirements. The Santander Bank has
ordered 320 Hyundai ix20 vehicles so
far. During next year, the total number
should reach approximately 800 cars.

Hyundai announced its
powertrain sirategy

Hyundai Motor Group unveiled
its latest powertrain technolo-
gies and future plans at “The
12" Hyundai-Kia International

Powertrain Conference” held
at Rolling Hills Hotel near the
Hyundai Motor Group R&D
Center in Korea. The Group ex-
plained the current development
states of its major powertrain
technologies and announced fu-
ture development directions.

In line with the dominating global
trend of engine downsizing, Hyundai

has been expanding the inclusion
of Turbo Gasoline Direct Injection
(T-GDI) engines to its models. The
T-GDI engine is a next-generation
engine boasting great fuel economy,
eco-friendliness and high perfor-
mance. While its compact (1.61)
and mid-size (2.0l) models are al-
ready equipped with such engines,
Hyundai will continue its utmost ef-
forts to improve T-GDI technology to
develop “small, yet strong” engines.
Hyundai also aims to become the
leader in transmission technology
with its unceasing efforts to develop
light-weight and highly fuel-efficient
transmission, a great combination of
efficiency and performance. As the
first automaker to develop 8-speed
auto transmission for the rear wheel
drive vehicle in-house, Hyundai is
focusing on developing transmis-
sions for premium models as well.
Hyundai displayed the Kappa 1.0
TCl engine, Kappa 1.2 T-GDI en-
gine, Gamma 1.6 T-GDI engine, Nu
2.0 CWL engine, Theta 2.0 T-GDI
engine, U2 1.1 WGT diesel engine,
Euro 6 R 2.0 diesel engine and the
Kappa CVT (Continuously Variable
Transmission) to showcase its ad-
vanced powertrain technology.

NEW THINKING. NEW POSSIBILITIES.
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Téma / Topic

Novinky ve stravovdni

vroce 2012

2. ledna 2012 zahajila spolecnost
Eurest poskytovani stravovacich
sluzeb pro zaméstnance zavodu
HMMC a externich firem piisobi-
cich v Primyslové zoné NoSovice.
S prichodem Eurestu se zménil
design kantyn a teply bufet byl
doplnén o vybérové menu.

V prvni poloving roku se HMMC za-
méfila predevsim na kontrolu hygieny,
a to jak ve firemnich kantynach, tak
i ve vSech kuchynich, kde jsou jidla
pro nas zavod pripravovana. Na kon-
ci prvniho pololeti roku 2012 probéhl
hygienicky audit Hyundai Motor Com-
pany, ktery neshledal 7adné zavazné
nedostatky ve skladovani, pripravé ani
distribuci jidel.

Novinky zavedené v roce 2012:

Za (celem zlepSeni sluzeb byla pro

stravniky zavedena fada novinek. Jed-

nalo se zejména o:

e rozSiteni nabidky doplikového pro-
deje a zavedeni teplych a studenych
snidanf a napojt,

e vydej presnidavkovych polévek ze
samoobsluzného kotliku,

e prodej BIO produktd,

e barevné oznaceni jidel dle kaloric-
kych hodnot jednotlivych pokrmd,

® obména inventare a technologii pro
vylepSent hygienickych podminek,

e zarazeni tzv. ,Sampiona” — oblibe-
ného jidla zaméstnancd HMMC,

e prestavba kantyny na hale Finalni
montaZe za (celem zefektivnéni od-
baveni zakaznikli a jejich snadnéjsi
orientace,

® nejvétsi zménou, pozitivné hodnoce-
nou zaméstnanci HMMC, bylo zave-
denf nepretrzitého prodeje v jednot-
livych kantynach na vSech halach.

0d zacatku roku se konalo také nékolik
specialnich akci. Jednalo se napfiklad

0 vydej menu zdarma pfi vyznamnych
prilezitostech HMIMC (celkem vydano
pres 13 000 porci), dny zahraniéni ku-
chyné, kdy byly pokrmy pripravovany
rodilymi kuchafi, obcerstveni pro VIP
navstévy apod. Nejvetsi zkouskou, ve
které Eurest obstal, bylo zajiSténi ob-
cerstveni u prileZitosti akce Hyundai
Family Day konané 30. ¢ervna 2012,
kdy bylo pfipraveno 5 500 porci masa
a 4400 litrG napojd.

Do konce roku 2012 planujeme
nastup kuchare pro zlepSeni poskyto-
vanych sluzeb; od 5. listopadu 2012
zavedeni ¢tecek Carovych kodl u do-
pliikového prodeje (pfesnd evidence
odebraného zboZi na webu http://
stravovani.hyundai-motor.cz); in-
formacni kampan a préizkum k objed-
navkovému systému a tyden Cinské
kuchyné (19. — 23. listopadu
2012).

Co chystame na rok 2013: ®

Pro rok 2013 Eu-

rest ve spolupraci

s HMIMC pripravuje

fadu aktivit, které

prispgji k dalSimu

zZlepSeni stravovacich sluzeb. Pljde

zejména o projekty zaméfené na:

e kvalitu produktt,

e technologické inovace,

e Skoleni personalu stravovacich slu-
Zeb,

e dny zdravi apod.

,Vazime si dlvery, kterou ndm spolec-
nost HMMC dala, nejen pfi poskyto-
vani stravovani pro své zaméstnance,
ale také pfi poradani VIP akei. | do
budoucna budeme pracovat na zkva-
litnéni sluzeb pro NoSovicky zavod,”
uvedl regionalni feditel Eurestu Hynek
Slachta.

N

Eurest

Catering innovations

in 2012

On 2 January 2012, company
Eurest started providing catering
services for employees of HMMC
and companies operating in the
NoSovice Industrial Zone. With
the arrival of Eurest, design of all
canteens has been changed and
hot buffet has been extended by
a selective menu.

In the first half of 2012, HMMC fo-
cused namely on hygienic checks at
company canteens as well as at all the
kitchens where meals for our plant are
prepared. A hygienic audit, carried out
by the Hyundai Motor Co., was held at
the end of the first half of 2012. The
audit didn't find any serious failures in
storage, preparation and distribution of
meals.

Novelties launched in 2012:

In order to improve customer
service, several novelties
have been introduced. These
were as follows:

e expansion of ad-
ditional sales and
launch of provision of
hot & cold breakfasts
and beverages,

© provision of thick soup (self-service),

e sales of BIO products,

e color marking providing information
on caloric value of particular meals,

e renewal of equipment and technolo-
gies in order to improve hygienic
conditions,

e inclusion of so called “Champion” —
employees’ favorite meal,

e reconstruction of a canteen at the
Assembly Hall to provide more ef-
fective services,

e the most significant change, well ap-
preciated by HMMC employees, was
extension of additional sales opening
hours in all canteens at all shops.

Since the beginning of 2012, sev-
eral special events have been
organized — e.g. free menu on the
occasion of significant events (over
13,000 meals), days of interna-
tional cuisine when the food was
prepared by native cooks, provision
of refreshment for the VIP guests
etc. Eurest's biggest success was
providing catering services during
the Hyundai Family Day event held
on 30" June 2012. 5,500 portions of
meat and 4,400 liters of beverages
were prepared that day.

Further innovations in 2012 will
be admission of a cook in order to
improve quality of services; launch
of barcode readers for additional
sales since 5" November (exact
evidence of products at http://
stravovani.hyundai-motor.cz);
information campaign and survey
regarding the ordering system; and
the Chinese cuisine week (19" —
23 November 2012).

Novelties for 2013:

Eurest and HMMC prepare several
projects to further improve quality
of the catering services in 2013.
The projects will be namely fo-
cused on:

e quality of products,

e technology innovations,

e training of the catering staff,

e Days of Health etc.

“We appreciate the confidence
HMMC put in us as for providing
catering for its employees and ar-
ranging the VIP events. We will
continue improving quality of ser-
vices for NoSovice plant also in
the future”, said Hynek Slachta,
Regional Director of Eurest.




Jak je nezndte / What you wouldn't expect

~Speed dating ma celou fadu vyhod.*

V dnesni uspéchané dobé trpi fada
lidi nedostatkem prileZitosti ke
kvalitnimu seznameni. KdyzZ uz je
samota omrzi a zadny vhodny pro-
téjSek neni na obzoru, rozhodnou
se néktefi vyuzit sluZzeb seznamo-
vacich agentur ¢i internetovych
seznamek. Jak se ale v této sfére
zorientovat a nenaletét néjakému
podvodnikovi? | tyto mySlenky staly
za rozhodnutim nasi kolegyné Ale-
ny Pustinové zalozit si seznamku
ve formé tzv. . speed datingu,” alias
rychlého rande.

Predstavila bys nam pojem ,spe-
ed dating” trochu blize? Kdy a kde
vznikl a v ¢em spociva? Ma tato
forma néjaké vyhody v porovnani
s jinymi zpiisoby seznamovani?
Speed dating, neboli rychlé rande, je ce-
losvétové ablibena forma seznamovani.
Prvni speed dating se konal v roce 1998
v Beverly Hills a kratce nato se rozsifil
po celych Spojenych statech a ve Velké
Britanii. U nas existuje jiz nékolik let.
Je urCen lidem, kteff z rznych divod
nemaji dostatek prileZitosti k sezname-
ni. Kond se zpravidla v restauraci nebo
kavamg, kde GCastnik béhem vecera
poznd postupné 10-15 protéjskd. Speed
dating probihd formou seznamovaciho
kolecka, kdy se damy usadi ke stolec-
kiim s ¢isly, panové si sednou naproti
a po bminutové konverzaci se presou-
vaji vZdy ob jeden stdl. Kazdy d¢astnik
je vybaven formuldfem, do kterého si
mtize délat pozndmky o sympatiich v{Ci
jednotlivym protéjskim. Whod je celd
fada. Jednd o seznameni tvafi v tvar. To
je velmi vyhodné v porovnani s anonym-
nimi internetovymi seznamkami. Preda-
vam kontakty protgjskiim vyhradné na
zékladé souhlasu tcastnika. Dal$i who-
dou je, Ze nikdo nenf vystaven pfimému
odmitnuti, ani nemusf vysvétlovat, pro¢
si neprieje setkani zopakovat.

Co té piivedlo na myslenku zalozit
si seznamku na tomto principu?
Jak casto speed dating poradas
a jak oslovujes potencialni iicast-
niky? Jaky typ lidi jej nejvice na-
vtévuje?

Ten napad se zrodil asi pred rokem
apll, kdy jsem zacala uvazovat, Ze bych
si zaloZila seznamku. Tak jsem shanéla
informace a oslovil mé pravé speed da-
ting. Rozhodla jsem se ho vyzkouset na
vlastni kiizi a zaujal mé natolik, Ze jsem
si fekla - to je ono. Zajemce oslovuji po-
moci celé fady marketingovych néstroji
—mam vlastni web, placenou inzerci na
Facebooku, bannery na tfech mistech
v Ostravé a dalsi. Speed dating pora-
dam dvakrat do mésice pro dvé vekové
skupiny —od 20 do 35 leta od 30 do 45

let, vidy ob jeden tyden. Ugastniky jsou
UpIné normalni lidé, fekla bych takovy
zlaty primér.

MiiZeS nam popsat, jak takovy ve-
¢er probiha? Nejsou CeSi na tuto
formu seznamovani prili$ ostycha-
vi?

Nejprve vSechny Gcastniky uvitdm
a vysvétlim pravidla, kterd je v pribéhu
vecera potfeba respektovat, napfiklad
nevyZadovat po protéjsku osobni daje
¢i sdéleni rozhodnuti. Mozna témata
konverzace maji castnici jako napove-
du ve formuléfi, ktery rovnéZ na zatatku
obdrZi. Pfednost ma ovSem vlastni ori-
ginalita. Pokud si néjaky par padne do
oka, zprostfedkuji predani kontaktnich
(dajd a dal$i postup uZ zélez na nich.
Zpotatku je ostych patmy, ale vétSinou
zmizi béhem prvni konverzace. A z toho,
co mi Ucastnici fikajf, je zfejmé, Ze akci
vnimaji pinejmensim jako velmi piijem-
né straveny spoleCensky vecer. Nekteff
si jej i zopakuji.

Co té na speed datingu nejvic bavi?
Dostavas néjakou zpétnou vazbhu?
Vidy jsem chtéla pracovat s lidmi a pra-
vé to mé na tom bavi, i kdyZ je to obCas
docela narocné. A zpétna vazba—no, na
svatbu mé zatim nikdo nepozval (smich).
Ale za pfipadnou zpétnou vazbu budu
pochopitelné rada. Zarover vsak re-
spektuji soukromi svych klientd.

Alena Pustinova (31) pracuje
v HMMC od srpna 2008 jako spe-
cialista na Odd. podpory prodeje.
Do prace dojizdi z Ostravy. Vice
informaci naleznete na www.faj-
nerande.cz.

“Speed dating has many advantages.”

In today’s hectic time, many
people lack opportunity to qual-
ity acquainting. When they are
bored with loneliness and no per-
spective partner is at hand, some
people decide for dating agency
or internet dating. But how to get
oriented in this field and avoid the

crooks? Also those thoughts were
behind the decision of our col-
league Alena Pustinova to start her
own dating agency in a form of the
“speed dating”.

Would you please describe “speed
dating” more in detail? When and
where was it invented and what
was it all about? Does it have any
advantages compared to other
types of dating?

Speed dating is a worldwide popular
way of acquainting. First speed dat-
ing was held in the Beverly Hills in
1998 and quickly spread all around the
United States and the Great Britain. In
the Czech Republic, it has been used for
several years. It is designed for people
who lack opportunity to acquainting
for some reason. It is usually held in
a restaurant or cafe and the participant
has an opportunity to meet 10 to 15
potential partners during the evening.
Speed dating takes a form of a dat-
ing round, when ladies are sitting by
numbered tables, gentlemen sit on
opposite sides and after 5 minutes of
conversation men move to the next
table. Every participant has a form to
note feelings about individual partners.
There are many advantages. It is a face-
to-face contact. It is very advantageous,
especially compared to anonymous

internet dating. | provide contact details
exclusively on the basis of the partici-
pant's permission. Another advantage
is that nobody is exposed to the direct
rejection or uncomfortable explaining
why not to repeat the date.

How come you decided for dating
agency based on this principle?
How often is speed dating orga-
nized and how do you approach the
participants? What kind of people
usually attend the event?

The idea came approx. a year and half
ago, when | was thinking about starting
my own dating agency. So | started to
gather information and speed dating
interested me. | decided for personal
experience and | liked it very much. | ap-
proach the participants via number of
marketing tools — website, paid ads on
Facebook, banners in Ostrava etc. The
evening is held twice a month every
two weeks for two categories — from
20 to 35 and from 30 to 45 years. The
participants are ordinary people — the
average, | would say.

Would you describe how the dating
looks like? Aren't the Czech people
too shy for this kind of acquainting?
At the very beginning, there is a wel-
come and introduction of rules that
must be observed during the evening,
e.g. no questions about personal details
or partner's decision. Possible themes
of conversation are written in the form
each participant receives at the begin-
ning, but personal originality is pre-
ferred. If two persons like each other,
| mediate handover of contact details.
Further development is up to them.
Shyness is always visible at the begin-
ning, but it usually vanishes after the
first conversation. According to what
people say, it is obvious that the event
is seen at least as a very nice evening
party. Some people come repeatedly.

What do you like the most about
speed dating? Do you have any
feedback?

| always wanted to work with people
and that is exactly what | like about it.
However, it is pretty demanding some-
time. And the feedback? Well, nobody
has invited me to a wedding yet (laugh).
But of course, | will be happy for any
feedback. At the same time, | fully re-
spect my clients’ privacy.

Alena Pustinova (31) has been
working in HMMC as Sales
Support Specialist since August
2008. She commutes from Ostrava.
For more information go to www.
fajnerande.cz.

NEW THINKING. NEW POSSIBILITIES.
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Co byste méli védét o...

What you should know about...

... PROGRAMU ,,DAREK ZA KLIENTA*

Informujeme vas o novém programu s nazvem ,,Darek za klienta.” Je urcen
zameéstnancim HMMC, ktefi jsou éleny Hyundai Family Clubu.

V piipadé, Ze doporuéite jakykeliv viiz znacky Hyundai nékomu z vasich

blizkych i znamych a oni se na zakladé vaSeho doporuceni rozhodnou si toto
vozidlo pofidit, ziskate jednu z odmén:

® Flexi Pass v hodnoté 2000 Ké s celou fadou vyuziti
® Zapiijéeni vozu Hyundai (i30, ix35, i40) na tyden s plnou nadrzi
¢ Zimni bundu Husky z kolekce Hyundai

ZapUjéeni vozu Hyundai zprostredkovava prodejce Autolaros Speed v Ostravé. U
ostatnich odmeén si zaméstnanec zvoli, zda ji chce poslat poStou, nebo si darek
osobné vyzvedne na Oddéleni podpory prodeje.

Pro zafazeni do programu staci vyplnit jednoduchy formular na strankach
nosovice.hyundaifamilyclub.cz/darekzaklienta, kde rovnéZ najdete veske-
ré potfebné informace.

... “GIFT FOR A CLIENT” PROGRAM

Le us inform you about a new program called “Gift for a client”. It is intended
for HMMC employees who are members of the Hyundai Family Club.

If you recommend any Hyundai car to some of your close relatives or friends

and they will decide to buy this vehicle on the basis of your recommendation, you
will receive one of the following rewards:

® Flexi Pass in the amount of 2,000 CZK
* Hyundai (i30, ix35, i40) with full tank for a week
* Husky winter jacket from the Hyundai collection

Hire of the Hyundai car will be provided by the Autolaros Speed dealer in
Ostrava. As for other rewards, an employee can choose the way of receiving —
by mail or personal pick up at the Sales Support Department.

To join the program, just complete a simple form on nosovice.hyundaifa-
milyclub.cz/darekzaklienta where you will find detailed information as well.

Konference Hyundai Motor Europe

18. fijna 2012 se v HMMC konala
konference, jiz se zicastnilo 110
prodejcti vozii Hyundai z celé
Evropy. Poradatelem této akce
byla spoleénost Hyundai Motor
Europe a bylo zde zastoupeno 58
nejlepSich evropskych dealerstvi
Hyundai, ktera se nejvice podile-
la na prodejnim tspéchu automo-
bilky za uplynulych 12 mésici.

Jak u prileitosti konference uvedl
viceprezident spolecnosti  Hyundai
Motor Europe Alan Rushforth, ci-
lem této akce bylo zejména ocenit
zasluhy prodejc Hyundai, ktefi pro
rozvoj znatky délaji maximum. Ru-
shforth dale poznamenal, 7e se ve
své prezentaci zaméfil vedle aktu-
alntho déni v HMMC, designu voz{
a vyzkumu a vyvoje predevs§im na
vzajemné vztahy obou spolecnosti
(HME a HMM(C) a dealert a distribu-
torll znacky. Vozy Hyundai vyrabéné

— Y

v NoSovické tovarné jsou vyvinuty
a navrZeny specialné pro potfeby ev-
ropskych zékaznik(i a na zdej$im trhu
se prodavaji nejlépe ze vSech mo-
delli korejské automabilky. ,Proto je
nasim zévazkem vici HMMC udrZet
tento stav a zajistit dalSf objednavky,
coz délame s radosti, protoZe naSe
spoluprace funguje skvéle. HMMC
vyrabi auta, ktera zékaznici chtéji,”
uved! viceprezident Rushforth a do-
dal: ,Z&vod HMIMC je pro nés klicovy
a troufam si fict, Ze je stfedobodem
naSeho Uspéchu.” Podle Rushfortha
neni Zadnym prekvapenim, Ze od za-
hajeni vyroby v NoSovicich se trzni
podil znacky v Evropé a pocty pro-
danych aut neustéle zvySuji. ., Tento
rlist chceme udrZet dlouhodobé,”
uzavrel viceprezident Rushforth, ktery
si v ramci konference prohléd! spolu
s ostatnimi Ucastniky i jednotlivé pro-
vozy naseho zavodu.

Hyundai Motor Europe conference

A conference attended by 110
Hyundai dealers from all over
Europe took place in HMMC on
18" October 2012. The event was
organized by Hyundai Motor
Europe and 58 best European
dealerships, which had a large
share in the carmakers sales
success in the last 12 months,
were represented here.

As Alan Rushforth, the Vice President
of Hyundai Moator Europe, said on the
occasion of the conference, the main
goal of the event was to honor the
achievements of Hyundai’s dealers
who invested everything in the brand.
Mr. Rushforth further pointed out that
in his presentation he focused on e.g.
what is happening in HMMC, design
of the cars as well as on research and
development, but namely on the rela-
tionship of the three — HME, HMMC
and the company’s dealers and dis-
tributors. Hyundai cars produced in

the NoSovice plant have been devel-
oped and designed exactly according
to the needs of European customers
and have been the Korean carmak-
er's bestselling models in the local
market. “Therefore our obligation to
HMMC is to keep the line running, to
secure the orders, and that is frankly
something we take great pleasure in
doing, because the business model
that we have with HMMC is a good
one. HMMC is building cars custom-
ers want”, said Rushforth and added:
“"HMM(C is right at the heart of ev-
erything we are doing successfully”.
According to Rushforth it's no sur-
prise that since HMMC started pro-
ducing cars, the brand's market share
and volumes in Europe have been
growing. “It's our intention to sustain
the growth over the long term”, con-
cluded Alan Rushforth, who together
with other participants also visited
production shops of our plant.



Vzdélavani v HMMC / People development in HMMC

Profesni skoleni v HMMC

Sekce vzdélavani Oddéleni
lidskych zdrojii pfipomina
touto cestou vSem zaméstnan-
ciim moznost vyuzZit vzdélava-
ci programy v ramci prohlu-
bovani kvalifikace a dalSiho
moZného profesniho ristu.

Jednd se o veSkerad externé po-
radand Skoleni (popf. seminare,
veletrhy, workshopy, konference)
tykajici se dané profese a napl-
né prace zaméstnance v soula-
du s roénim planem vzdélavani
daného odd&leni. Ugast na pro-
fesnim Skoleni musi byt nejprve
schvalena pfimym nadfizenym
a vedoucim oddé&leni. Skoleni

mUZe byt realizovano jen v pfipa-
dé, Ze Oddéleni lidskych zdroja,
sekce vzdélavani, vcas (minimal-
né 5 dni pred konanim akce) ob-
drZi detailni informace o priibéhu
Skoleni a schvali jeho rozpocet.
Zameéstnanec je proto povinen
pfipravit potfebné dokumenty
k tomuto schvalenf (podrobny na-
vod na vyplnéni je mozné nalézt
na internim serveru Autoway ve
sdilenych dokumentech Oddé-
leni lidskych zdroji). Minuly rok
se profesnich Skoleni zdcastnilo
celkem 563 zaméstnancl a letos
tuto moznost prozatim vyuZilo
471 7 vas.

Oc¢kovani proti pneumokokim

Letos v listopadu nabizi lékai-
ské stiedisko HMMC ockovani
proti pneumokokim. Pneumo-
kokové infekce mohou zpiisobit
celou fadu zavaznych onemoc-
néni, jako je zapal plic, zanét
mozkovych blan, zanét stredni-
ho ucha a obliéejovych dutin,
otrava krve, zanét pridusek
nebo angina a dalSi choroby.
Ockovani je tedy vhodnou pre-
venci.

Infekce se Sifi vzduSnou cestou ka-
pénkovym zpdsobem. Tento typ o¢-
kovani je vhodny pro vSechny oso-
by. Cena ockovani je 730 korun.
Lékarské stredisko i nadale nabizi
pfipadnym zajemcim také ocko-

vani proti chfipce, které je vhodné
pro pfipravu odolnosti organizmu
na narocné obdobf zima/jaro. Cena
vakciny Vaxigrip véetné aplikace je
250 K¢, v pripadé specidlni bezbo-
lestné mikrojehly IDflu je cena 350
korun. Je také mozné zakoupit si
akeni balicek, ktery obsahuje ocko-
vani proti pneumokok(im a ockova-
ni proti chfipce za cenu 899 Ké. Za-
jemci o kterékoliv ockovani uhradi
vybranou vakcinu a aplikaci pfedem
v hotovosti do 30. listopadu 2012
v lékarském stredisku. Samotné
ockovani pak bude probihat v prvni
poloviné prosince. BliZsi informace
vam rady poskytnou zdravotni sest-
ry na telefonnim ¢isle 596 141 444.

Professional training in HMMC

Development Section of the
Human Resources Department
would like to remind all employ-
ees that there is a possibility to

joint education programs within
the qualification improvement
and further professional develop-
ment activities.

These are all externally organized
trainings (or seminars, fairs, work-
shops and conferences) related to
a given profession and job descrip-
tion of an employee in accordance
with the annual education plan of
individual department. Participation
in any professional training must be
first approved by direct superior and
the Head of Department. The training
may be realized provided the Human
Resources Department, Development
Section, receives detailed informa-
tion about it on time (minimum 5
days before the event) and approves
the budget. The employee is there-
fore obligated to prepare all docu-
ments needed for approval (detailed
guideline how to complete the ap-
plication is available on Autoway/
Shared HMMC Documents/Human
Resources/HR development). Total of
563 employees attended professional
trainings in 2011. During this year,
471 HMMC members have already
taken this opportunity.

Vaccination against pneumococcuses

HMMC Medical Center offers
a vaccination against pneu-
mococcuses this November.
Pneumococcal infections may
cause many serious diseases
such as pneumonia, meningi-
tis, inflammation of the middle
ear and facial sinuses, sepsis,
bronchitis or angina and other
ilinesses. Therefore, the vacci-
nation is a useful prevention.

The infection is spread by air in
a droplet way. This kind of vacci-
nation is convenient for everybody.
Price for the vaccination is 730
CZK. The Medical Center still of-
fers a vaccination against flu which
provides appropriate  protection

during sensitive winter/spring sea-
son. Price for the Vaxigrip vaccine
including application is 250 CZK.
In case of using a special painless
IDflu micro needle, the price rises
to 350 CZK. It is also possible to
get a special package for 899 CZK
which includes both vaccination
against pneumococcal infection and
vaccination against flu. Employees
interested in any kind of vaccination
shall pay for the required vaccine at
the HMMC Medical Center before
30" November 2012. The vaccina-
tion will take place in the first half
of December. For more information
please contact the Medical Center
by calling 596 141 444.

NEW THINKING. NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
The Plastic People Of The Universe 16. 11. (20:00) ggjr?éia(g{jg Eggggg
Let It Roll on Tour 16. 11.(20:00) Bonver Arena tanecni party

FC Banik Ostrava x 1. FC Slovécko

17.11.(16:00)

Stadion Bazaly
Bazaly Stadium

dance party

fotbalovy zapas
football match

Marian Palla - Sajns Fikin 24.11.(18:30) E'Vgg'ﬁgrﬁ LU o
Jaroslav Samson Lenk 24.11.(20:00) EEIilJrEIEegIrLlE Egggzg

HC Vitkovice Steel x Pirti Chomutov 25 11. (17:00) CEZ Arena Egiigvgaﬁiam
NOHA Lz g conor
Posledni samuraj / The Last Samurai 2. 12. (15:00) E'V,\?lg'rg# 'Tmfe"ra EZ:F;

Imodium, Goodfellas, Airfare 8.12.(20:00) glaur?éiaé{jg Egﬂgg;

HC Vitkovice Steel x HC Ocelafi Trinec 9.12.(17:00) CEZ Arena hokejove utkani

hockey game

Zdroj / Source: http://www.ostravainfo.cz

ZAbava / Entertainment

Védali jste, ze...?

Ji7 v poloving ffjna prekonaly prodeje spole¢nosti Hyundai v Ces-
ké republice celkovy vysledek za lofisky rok. Zatimco v roce 2011
bylo v Cesku proddno 12 086 osobnich automobilti znatky Hy-
undai, do leto$niho 15. fijna si zakaznici koupili 12 272 vozd. Za
prvnich devét mésict leto$niho roku se prodeje Hyundai v CR
2vySily o témér 38%. Mezi nejoblibenéjsi modely patfi i30, i20,

ix20 a ix35.
[ |

B - G

9 |7 ]
Did you know that...?

As early as in the half of October, Hyundai sales in the Czech
Republic exceeded the total result for the last year. While
12,086 Hyundai passenger cars were sold in the Czech Republic
in 2011, until the 15" October 2012 customers have already
bought 12,272 vehicles. Hyundai sales increased by almost 38%
this year from January to September. The most popular models
are the 130, i20, ix20 and ix35.
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