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Novinky z automobilového primyslu / News from the automotive industry

Benefits of the presence of
Hyundai and Kia in Europe

Prinos pritomnosti znacek
Hyundai a Kia v Evropé

Zprava zverejnéna predni ev-
ropskou ekonomickou pora-
denskou agenturou London
Economics nezavisle potvrdila
vyznamny prinos skupiny Hyun-
dai Motor Group pro evropskeé
hospodafstvi.

Zprédva s nazvem ,Ekonomické
a spolecenské pfinosy pritomnosti
znatek Hyundai a Kia v Evropg”
uvadi, 7e az 268 000 lidi vdéci za
svou praci pfitomnosti obou znacek
v Evropé. Hyundai a Kia odvedly
béhem roku 2011 evropskym vla-
dam celkové témér 1,7 miliardy eur
na danich, vcetné cel a dani z pfi-
jmu a prodeje, ¢imZ dale podpofily
mistni ekonomiky. Vyrobni zévody
v Ceské republice (Noovice) a na

Slovensku (Zilina) dohromady na-
kupuji od dodavatelli zboZi v hod-
noté 4,8 miliardy eur, z toho pfipada
3,4 miliardy eur (72%) na dodéavky
z evropskych zemi. Prodejni sit
pokryvajici vSechny clenské staty
EU a EFTA prispiva k evropskému
HDP ¢astkou 2 miliard eur. Allan
Rushforth, viceprezident a vykonny
feditel spolecnosti Hyundai Motor
Europe, k tomu poznamenal: , Tato
zprava potvrzuje, Ze Usili skupiny
Hyundai Motor Group podporovat
Evropu, jeji obyvatele a ekonomi-
ku, je intenzivngjSi neZ kdy jindy.
NaSe multimiliardové investice
v tomto regionu zvySily kvalitu na-
Sich produktl i sluZeb a pfinesly
nové pracovni pfilezitosti.”

Z tisku / From the press
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Hyundai v Cesku poprvé
predstihl Skodu

Dosud neotfesitelna pozice Sko-
dy Auto na ceském trhu se méni.
V privatnich prodejich ji za prvni
dva mésice letoSniho roku pred-
stihla korejska automobilka Hyun-
dai. Historicky je to viibec poprvé,
kdy v nékterém z tuzemskych pro-
dejnich ukazatel klesl mladobo-
leslavsky vyrobce na druhé misto.
Podle ddaji analytické spolecnos-
ti Dataforce mélo 18,2 procenta
nové koupenych vozi, které si po-
fidily pocatkem letoska soukromé
osoby, znatku Hyundai. Podil Sko-
dy na téchto prodejich ¢inil 17,5
procenta. Za stejné obdobi roku
2012 byla pfitom na prvnich dvou
pozicich situace obracend: Skoda
byla s vice nez 20 procenty prv-
ni, za ni nasledoval Hyundai s 15
procenty. Udaje Dataforce nechce
Skoda Auto komentovat, nevéi
jim. Redakce HN si ale ovéfila, Ze
soucty prodeji jednotlivych zna-
c¢ek v lednu a Unoru podle Data-
force odpovidaji ddajdm ceského
Svazu dovozcl automobilQ.

5. dubna 2013
Hospodarské noviny

Hyundai to beat Skoda
in the Czech Republic
for the first time

Skoda's so far unshakable position
in the Czech market is changing.
Skoda was beaten by the Korean
carmaker Hyundai in private sales
for the first two months of the year.
It is for the first time in history that
the carmaker from Mlada Boleslav
dropped to a second place in some
of the sales indicators. According to
data by the Dataforce Co., 18.2% of
new vehicles purchased by private
persons at the beginning of the year
were Hyundai cars. Skoda’s share
in those sales was 17.5%. In fact,
there was an opposite situation
at first two positions in the same
period of 2012. Skoda took the first
place with more than 20%, followed
by Hyundai with 15%. Skoda Auto
does not want to comment on the
Dataforce information, they do not
believe it. HN redaction verified
that the sales numbers of particular
brands for January and February
provided by Dataforce match the
sales numbers published by the Car
Importers Association.

5 April 2013
Hospodarské noviny

* Clanky mohou byt s ohledem na prostor kréceny.
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A report, published by leading
European consulting agency
London Economics, indepen-
dently affirmed significant con-
tribution of the Hyundai Motor
Group to the European economy.
The report titled “Economical and
Social benefits of presence of
Hyundai and Kia brands in Europe”
says that up to 268,000 people have
their jobs thanks to the presence of
the both brands in Europe. Hyundai
and Kia paid total of nearly 1.7 hil-
lion on taxes to the European gov-
ernments in 2010, including custom
duties and taxes from the income
and sales, which further supported
local economies. Production plants
in the Czech Republic (NoSovice)

Cesko druhé ve vyrobé
aut na obyvatele

Ve vyrobé osobnich automobilli na
potet obyvatel patfilo loni Ceské re-
publice druhé misto ve svété, hned
za Slovenskem. Vyplyvé to z infor-
maci, které zvefejnil slovensky list
Pravda. V Cesku pfitom v roce 2012
celkové produkce osobnich aut me-
ziroéné klesla o 1,73 procenta na
1,174 miliénu vozd. V prepottu na
tisic obyvatel to ale bylo 111 aut,
coZ nasi republice stacilo na stffbr-
nou pricku. , Tuzemské automobilky
prokazaly i ve sloZitych podminkach
svou konkurenceschopnost.  Tak
mirny pokles proti rekordnimu roku
2011 lze v situaci, kterd na evrop-
skych trzich panovala, povazovat
za Uspéch,” zdlraznil prezident
SdruZeni automobilového priimyslu
CR (SAP) Martin Jahn. Nejvétsi tu-
zemskou automobilkou je s témér
56 procentnim podilem na celkové
vyrobé osobnich aut v CR mladobo-
leslavské Skoda Auto. V NoSovicich
ma sviij zavod jihokorejska automo-
bilka Hyundai, jejiz podil na tuzem-
ské vyrobé loni ¢inil 25,81 procenta.

3. dubna 2013
Pravo

and in Slovakia (Zilina) together pur-
chase goods from the subcontrac-
tors in total value of 4.8 billion , out
of which 3.4 hillion (72%) is spent
for supplies from the European
countries. The sales network covers
all the EU and EFTA countries and
contributes to the European GDP
with 2 billion . Allan Rushforth, Vice
President and Executive Director of
Hyundai Motor Europe said: “This
report affirms that the Hyundai
Motor Group's effort to support
Europe — its citizens and economy
— is more intense than ever before.
Our multi-billion investments in this
region have improved quality of our
products and services and created
new job opportunities”.

Czech Republic is second
in car production per capita

In terms of car production per capita,
the Czech Republic was second inthe
ranking, just after Slovakia. It results
from the information published by
Slovakian daily Pravda. In fact, total
production of passenger cars in the
Czech Republic dropped by 1.73
percent to 1.174 million vehicles.
But calculated per one thousand
inhabitants, there were 111 cars,
which was enough for the silver
position. “Domestic carmakers have
demonstrated its competitiveness
even under difficult conditions. Such
a slight decrease from the record
year 2011 could be considered
success in a situation which
prevailed in the European markets”,
said Martin Jahn, President of the
Automotive Industry Association.
The largest domestic carmaker with
almost 56 percent share in total
production of passenger cars in the
Czech Republic is Skoda Auto. South
Korean carmaker Hyundai, whose
share of domestic production was
25.81 percent last year, resides in
NoSovice.
3 April 2013
Pravo

* With respect to space the articles may be shortened.

www.hyundai-motor.cz



Stalo se v HMMC / What happened in HMMC

Souhrnna provozni porada -

Vedeni zavodu HMMC a zastupci
vsech oddéleni se sesli na dalSi
souhrnné provozni poradé, ktera
se konala 5. dubna v auditoriu
administrativni budovy.

Uvod tradicné patfil prezidentovi spo-
lecnosti. Pan Jun-ha Kim v projevu
ocenil, Ze jsme splInili vyrobni plan za
prvni ctvrtleti 2013 a podékoval vSem
pracovnikim za jejich Usili, dobrou
spolupraci a komunikaci mezi jed-
notlivymi oddélenimi. Prezident Kim
zdlraznil, Ze diky tomuto odpovéd-
nému pristupu a odhodlani vyrabét ta
schopni prekondvat negativni dopady
ekonomické krize v Evropg. Vyzdvihl
také nutnost dodrZovéni zasad BOZP
na vsech pracovistich nejen v ramci
akce ,,Duben — mésic bezpecnosti.”
Po projevu u fecnickeho pultu vy-
stoupili manazefi, ktefi dcastniky
souhrnné provozni porady seznamili
mj. s informacemi o vyrobg, kvalité
a s prodejnimi vysledky. Spolecnost
HMMC v breznu vyrobila 25 890
voz(i Hyundai 30, ix20 a ix35. O au-
tomobily z NoSovic byl minuly mésic
nejvetsi zajem v Némecku, Rusku,
Velké Britanii, Italii a Australii. Bliz-
Si informace najdete v tabulce. Na
zavér porady byli jmenovani novi

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

vedouci sekci a zastupci vedoucich
oddglent, jimiZ se stali tito manazefi:
0. Fabian (Finalni montaz), M. Bron-
cek (Kontrola a planovani vyroby),
M. Soukal (Udrzba), J. Havlin (Lidské
zdroje), P. Vasicek (Vnitini zaleZitosti)
a S. Cieslar (Finanéni controlling).
Gratulujeme.

i30

ix35

ix20
Celkem / Total

i30

ix35

ix20
Celkem / Total

Business review meeting

— April 2013

HMMC company’s top manage-
ment and representatives of all
departments participated in an-
other Business review meeting
which was held in the HMMC
Auditorium on 5% April.

Speech of HMMC President, Mr.
Jun-ha Kim, inaugurated the

Brezen 2013 / March 2013
10 468
12 555
2867
25890
10323
12 596
2901
25820

Vysledky vyroby a prodeje: brezen 2013 / Production and sales results: March 2013

meeting. Mr. President appreciated
a fact that we managed to meet the
production plan for the first quarter
of 2013 and thanked all employees
for their effort, good collaboration
and communication among particu-
lar departments. President Kim em-
phasized that due to this responsi-
ble approach and determination to
produce the best quality cars, we
will be able to overcome negative
impacts caused by the European
economic crisis. He also stressed
the necessity to observe the Health
and Safety rules in all workplaces
not only during the event called
“April — Month of Safety”.

Afterwards, managers of se-
lected departments came to the
speaker's desk and informed
participants of the Business

review meeting about data re-
garding e.g. production, quality
status, and sales results. HMMC
produced 25,890 cars (Hyundai
i30, ix20 and ix35) in March.
During last month, vehicles from
NoSovice were mostly demanded
in Germany, Russia, UK, Italy and
Australia. Details are available in
a chart. At the end, new Heads of
Section were introduced and fol-
lowing managers were appointed
to the position of Deputy Head of
Department: 0. Fabian (Assembly),
M. Bronéek (Production Control),
M. Soukal (Maintenance), J.
Havlin (HR), P. Vasicek (GA), and
S. Cieslar (Financial Controlling).
Congratulations.

NEW THINKING. NEW POSSIBILITIES.



Zajimavosti / Interesting news

Hyundai na Autosalonu

Brno 2013

14 vystavenych vozii reprezen-
tujicich 12 modelovych fad —
tak vypadala expozice Hyundai
na letoSnim Autosalonu, ktery
se v arealu vystavisté konal od
4. do 8. dubna.

Program na stanku Hyundai zaha-
jila show svarovacich robotd ze
zavodu HMMC, ktefi navstévnikiim
predvéadeli plisobivé tanecni krea-
ce v rytmu ceské a korejské hudby.
Uvodni den byl uréen médifm a VIP
hostlim. Zénu Hyundai navstivili
napr. korejsky velvyslanec Gabriel
Oh, hejtman Moravskoslezského
kraje Miroslav Novak nebo pre-
zident HMMC Jun-ha Kim, ktery
fekl: ,Jsem pySny na naSe zamést-
nance, ktefi vyrabi tak kvalitnf
auta. Dékuji vSem za jejich Usili."
Hejtman M. Novék k tomu dodal:
.Jsem velmi rad, 7Ze stanek auto-
mobilky Hyundai, ktera sidli v MS
kraji, je na letoSnim veletrhu nej-
vyraznéjsi.”

Hyundai prezentoval v Brné znamé
modely i fadu novinek. V Ceské
premiéfe zde byly k vidéni moder-
nizovana ix35, Grand Santa Fe,

Veloster Turbo, Genesis Coupe
a i20 WRC. Prohlédnout si vysta-
vené modely a uZit i dalSi atrakce
mohli také zaméstnanci naSeho
zavodu, pro kterée HMMC 6. dubna
zorganizovala autobusovy zajezd.
. VSichni jsme se dobfe bavili. Sta-
nek Hyundai je velkym pfinosem
a je dobré, Ze si lidé mohli béhem
testovacich jizd vyzkouSet rdzné
typy aut,” sdélil své dojmy Lukas
Szab6 z Odd. svarovny. V sobotu se
v Hyundai z6né konala také auto-
gramiada Vladimira Smicra — byva-
Iého UspéSného hrace a nynéjsiho
manaZera Ceské fotbalové repre-
zentace. Hyundai je partnerem na-
rodniho tymu od roku 2005. ,Auta
vyuZivdme a jsme s nimi nadmiru
spokojeni. Mél jsem ix35, Gene-
sis Coupe, 140 a ted jezdim v ix55.
S vozy Hyundai mam jenom dobré
zkuSenosti a doporucuji,” popsal
vyhody partnerstvi Smicer. Letoni
rocnik veletrhu probéhl podle nové
koncepce, jejimz smyslem je pod-
pora prodeje novych aut na zacatku
jarni sezény. Brnénsky Autosalon
navstivilo pfiblizné 80 tisic lidf.

79 HYUNDA|

Hyundai at the 2013 Brno
Motor Show

14 vehicles representing 12 model
ranges — this was the exposition
of Hyundai at the 2013 Brno Motor
Show. The event was held in the
exhibition area from 4" to 8" April.
Program at the Hyundai stand was
launched by a show of welding robots
from the HMMC plant. Visitors could
enjoy their impressive dance moves
to Czech and Korean music. The open-
ing day was intended for the media
and VIP guests. Korean Ambassador
Gabriel Oh, Governor of the Moravian
— Silesian Region Miroslav Novék
and President of the HMMC plant
Jun-ha Kim visited Hyundai zone. Mr.
President said: “I am very proud of all
our employees who provided the best
quality cars. I'd like to thank them
for their efforts.” Governor M. Novék
added: “l am glad that the stand of
Hyundai automaker, having residence
in our region, is the most significant
one within this year's motor show.”
Except already known cars, Hyundai
brand showcased also a couple of
Czech premieres — the ix35 face-
lift, Grand Santa Fe, Veloster Turbo,
Genesis Coupe, and the i20 WRC.
L  — B
.

[ e |

Employees of our plant had an oppor-
tunity to see all displayed cars and en-
joy other attractions as well. HMMC
organized a bus trip to Brno on April 6.
“All of us had a really good time here.
The Hyundai stand was very interest-
ing and | really appreciated the test
drives in many Hyundai models”, de-
scribed his impressions Luka$ Szabo
from the Welding Dept. On Saturday,
there was also an autograph session
with Vladimir Smicer — former suc-
cessful foothall player and current
manager of the Czech national team.
Hyundai has been a partner of the
Czech football team since 2005. “We
have been using Hyundai vehicles
and we are very satisfied. |'ve already
driven the ix35, Genesis Coupe, 40,
and now | drive the ix55. | have only
the positive experience with Hyundai
cars and | can warmly recommend the
brand”, Smicer described benefits of
this partnership. This edition of the
motor show was held according to
the new concept focused on the sales
support of new cars at the beginning
of the spring season. Approximately
80,000 people visited the event.
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Amendment to the Collective

Uzavieni dodatku kolektivni

smiouvy

28. biezna byl v HMMC pode-
psan mzdovy dodatek ke ko-
lektivni smlouvé, ktery nabyva
ucinnosti od 1. dubna 2013.
| tentokrat se vyjednavani zi-
castnily tfi strany - zastupci
vedeni spoleénosti, Z0 0S
KOVO Hyundai Czech a Z0 0S
KOVO HMMC.

Podpisu predchazelo celkem 9 kol
jednani. DosaZena dohoda zajistu-
je zaméstnanclm i letos rlist redl-
nych mezd Gpravou zékladni slozky
mzdy v priiméru o 3,0%. Soucasné
se navysi i bonus za spinéni vyrob-
niho planu z 50 na 75% zakladniho
platu a pfispévek zaméstnavatele
na penzijni a Zivotni pojiSténi na
700 K& mésitné pro zaméstnance,
jehoZ pracovni pomér trva vice nez
48 mésicl a pravidelné plati mini-
malné 400 K¢. ,Vysledek, ke kte-
rému jsme se dopracovali, je mys-
[im pfijatelnym kompromisem pro
vSechny zaCastnéné strany,” Fika
Jaromir Radkovsky, feditel Odd.
lidskych zdrojd. , Vyjednéavani bylo
intenzivni. VZdycky se najdou lidé,
ktefi budou nespokojeni, ale podle
nasich prlzkum( je to pro vétSinu
pracovnikl prijatelny vysledek,”
potvrzuje jeho slova Luka$ Sku-
lina, ¢len vyboru Z0 0S KOVO
Hyundai Czech. Kromé vySe uve-

deného mohou nové zaméstnanci
Cerpat dva dny pracovniho volna
za kalendafni rok k doprovodu ro-
dinného pfislusnika k Iékafi, a to
bez vlivu na hodnoceni pracovniho
vykonu a pfiznani mésicni prémie
za hodnoceni dochazky. ,Za naSi
odborovou organizaci  bychom
chtéli vy$si procentudlni navysen,
ale jelikoZz nam to trh ted neumoz-
fuje, nemohli jsme si vice dovolit.
Vybojovali jsme ale dva dny volna
navic, takzZe jsme v celku spokoje-
ni,” uzavira Petr Tomek, pfedseda
Z0 0S KQVO HMMC.

Hyundai Family Club

V poloviné loiiského roku byl
spustén program Hyundai Family
Club. Cilem této iniciativy bylo
zvySit povédomi o znacce ze-
jména mezi naSimi zameéstnanci
a ohchodnimi partnery. Ve druhé
fazi bude nabidka clenstvi roz-
§ifena i na majitele modelti Hy-
undai, ktefi si sviij viiz zakoupili
v CR.

Hyundai si vazi prace svych zamest-
nancl a proto jim prostfednictvim
vérnostniho Hyundai Family Clubu
nabizi pristup k celé fadé vyhod. Jsou
jimi napf. moznost U¢asti v programu
odmén, zasilani informaci o novin-
kdch v ramci rodiny Hyundai, ¢i po-
2vanky na specialni akce. ,Loni na
podzim byla pro ¢leny klubu pfipra-
vena servisni akce, kdy si pred per-
sonalni vratnici mohli nechat zdarma
zkontrolovat technicky stav vozu
jakékoliv znacky. Z dalSich benefitli
Ize jmenovat napriklad program ,Na-
kup nového vozu,” kdy zaméstnanec
HMMC, ktery je €lenem klubu, ziska

dodatecné 5% slevu pfi koupi nového
auta Hyundai. VSichni ¢lenové klubu
také obdrZeli vstupenky na nedavny
brnénsky autosalon,”  vypocitava
nékteré z vyhod Michal Skrobanek
z 0dd. podpory prodeje. Za zminku
stoji rovnéZ dalSi program ,Dérek za
klienta,” kdy jsou pro ¢lena klubu, na
jehoZ doporuéeni si nékdo jiny viz
Hyundai zakoupi, pfipraveny hodnot-
né odmény. ,Do budoucna chceme
dale rozSifovat své fady a hledat
nové partnery, abychom naSim cle-
nlim pfinesli vice vyhod. Jednédme
napf. o moznosti slev v autorizova-
nych servisech Hyundai pro cleny
klubu bez ohledu na znacku jejich
vozu a fadé dalSich benefitll,” uzavira
Skrobanek. Hyundai Family Club mé
v soucasnosti jiZ vice 800 ¢lend z fad
zameéstnanci HMMC. Radi bychom
touto cestou pozvali i dalSi kolegy,
aby se k naSemu programu plnému
vyhod také pripojili. V pripadé jakych-
koliv dotazli se nevahejte obratit na
nosovice@hyundai.cz.

Agreement concluded

On 28" March, new amendment
to the Collective Agreement
coming to force on 1% April 2013
was signed. Also this time, three
parties participated in collec-
tive bargaining (company man-
agement, Z0 0S KOVO Hyundai
Czech and Z0 0S KOVO HMMC).
Total of 9 rounds of negotiations
preceded the signing of the amend-
ment. Also this year, the agreement
achieved provides employees with
real wage increase by modification
of base salary by 3.0% in average. At
the same time, bonus for fulfillment

of the production plan has grown
from 50 to 75% of the base salary
and the employer's contribution to
the pension and life insurance has
increased to 700 CZK/month for
an employee whose employment
lasts more than 48 months and
regularly pays minimum 400 CZK/
month. “The result we reached is ac-
ceptable compromise for all parties
engaged, | guess”, said HR Director
Jaromir Radkovsky. “The bargaining
was intensive. You can always find
people, who are unsatisfied, but ac-
cording to our survey, this result is
acceptable for majority of workers”,
Luka$ Skulina, board member of Z0
0S KOVO Hyundai Czech, affirms
his words. In addition to the above
mentioned, employees may newly
take two days off per one calendar
year to escort a family member to
the medical facility with no effect on
the evaluation of work performance
and admission of the monthly bonus
for evaluation of attendance to work.
“Originally, we sought higher per-
centage increase, but we could not
afford it with regards to the situation
in automotive market. Nevertheless,
we have obtained additional two
days off, so we are quite satisfied”,
concluded Petr Tomek, head of Z0
0S KOVO HMMC.

Hyundai Family Club

The Hyundai Family Club program
started in the middle of last year.
Main goal of this initiative is to
increase awareness of the brand,
especially among our employees
and business partners. In the
second phase, an offer of mem-
bership will be also extended to
Hyundai cars owners who have
boughttheir vehicles in the Czech
Republic.

Hyundai much appreciates the work
of its employees and that is why we'd
like to offer you an access to many
benefits through the loyalty Hyundai
Family Club. Those benefits are: op-
portunity to join the rewards program,
sending news from the Hyundai fam-
ily or invitations to special events.
“There was e.g. service action pre-
pared last autumn. Members of the
club could have their cars checked for
free nearby the Personal Gatehouse,
regardless the vehicle’s brand. Other
benefits are for instance “Purchase of
a New Car” program, when HMMC

employee, who is a member of the
club, obtains additional 5% discount
on new Hyundai car purchase. All
the club members also received free
tickets for the recent Brno Motor
Show”, Michal Skrobanek from the
Sales Support Dept. enumerates
some of the benefits. Let us mention
also another program called “Gift for
a Client”. If somebody buys a new
Hyundai on the basis of the club
member recommendation, the second
mentioned gets valuable rewards.
“In the future, we would like to grow
further and search new business part-
ners in order to provide our members
with more benefits. We negotiate e.g.
discounts at Hyundai repair shops for
our members, regardless the brand
of their cars”, Skrobanek concluded.
Hyundai Family Club already has over
800 members from HMMC. We'd like
to invite more colleagues to join this
loyalty program, full of benefits. If you
have any questions, please contact us
at nosovice@hyudnai.cz.

NEW THINKING. NEW POSSIBILITIES.
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Modely Hyundai / Hyundai models

Koncept HND-9 predstaven
na avtosalonu v Soulu

Hyundai Motor Company, nej-
rychleji rostouci automobilova
znacka, predstavila 28. biezna ve
svétové premiéie sviij nejnovejsi
koncept luxusniho sportovniho
kupé HND-9, ktery ukazuje smér
budouciho vyvoje designu vozii
Hyundai.

HND-9 je devatym
konceptem  vyvinutym  vyzkumnym
a vyvojovym stfediskem Hyundai
Motor Group v korejském Namyangu.
Jeho prémiovy vzhled zaloZeny na
moderni interpretaci elegantniho kla-
sického prémiového sportovniho kupé
je umocnén sofistikovanymi detaily ve
vSech stylistickych prveich. iz s dra-
matickou dlouhou kapotou a rozvorem
2860 mm ma celkovou délku 4695
mm, Sitku 1890 mm a vySku 1340 mm.
Koncept HND-9 s pohonem zadnich
kol je vybaven motorem GDI 3,3 litru
s prepliiovanim  turbodmychadlem
a nejvyssim vykonem 272 kW (370 k)
v kombinaci s osmistupfiovou samo-
¢innou prevodovkou, pficemZ jeho
vnéjsi design dava patficnym zplso-
bem najevo suverénni vykon. Vzhiru
wyklopné dvere, prostorové tvarované
zadni sdruzené svitilny a dvojité kon-
covky vyfuku na obou stranach pro-
plijcujf vozu fu-
turisticky
dyna-
mic-

ky

vzhled. Ke skvélému designu prispi-
vaji rovngéz 22" kola z lehké slitiny
v kombinaci s uhlikovymi kompozity,
ktera navic snizuji hmotnost auta.

Stejné jako v pfipadé exteriéru byl
i vnitfni design navrZen s cilem po-
skytnout posadce moderni a luxusni
prostfedi pro mimoradné zazitky z jiz-
dy. Sedadla jsou potaZena sportovn{
a zaroven luxusni sitovinou a v z&-

vislosti
na Ghlu pohledu se
jevi v riznych barvach,
coZ umocriuje jejich ele-
ganci a tajuplnost. Technicky vyspélé
rozhrani orientované na fidice vytvarf
dojem kokpitu optimalizovaného pro
dynamickou jizdu s vylepSenou funke-
nosti a estetikou. Hyundai spolecné
s konceptem HND-9, ktery v Soulu
slavil svétovou premiéru, prezentoval
celkem 30 vozli a 11 novych techno-
logii v 10 specializovanych zénach.
Leto$ni autosalon v Soulu se kanal od
28. bfezna do 7. dubna ve vystavnim
aredlu KINTEX (Korea International
Exhibition Center) s mottem

.S pfirodou, pro

lidi.” =

Concept HND-9 made its debut
at the Seoul Motor Show

Hyundai Motor Company, the
fastest-growing automaker
by brand, staged on March
28 a world-premiere of the
HND-9, its latest luxury sports
coupe concept that illustrates
the company's future design
direction.
The HND-9 is the ninth concept
model developed by the Hyundai
Motor Group's R&D
Center in
Namyang,
Korea.

Based on a modern reinterpreta-
tion of an elegant, classic pre-
mium sports coupe, sophisticated
details in every design element of
the car reinforce a premium look.
The vehicle, with its dramatic, long
hood and wheelbase, has an over-
all length of 4,695mm, width of
1,890mm and height of 1,340mm
with a 2,860mm wheelbase.
Equipped with  3.3-liter turbo
GDI engine and 8-speed auto
transmission, HND-9  delivers
a maximum output of 370ps,

while its exterior design exudes
a befitting image of the powerful
performance. Moreover, butterfly
doors, sculptural rear combination
lamps, and dual tailpipes placed
on both sides, give the car a sleek,
futuristic look. Twenty-two inch
alloy wheels — mixed with car-
bon materials — also contribute to
great styling, while lowering its
weight.
Like its exterior, the interior styl-
ing of the HND-9 was designed
to deliver a modern, luxurious
driving experience. The seats
are made of
sporty
yet

luxurious mesh,
and depending on which angle
they are seen from, they project
different colors, exuding elegance
and mystique. The driver-oriented,
high-tech interface is modeled
after a cockpit, offering both im-
proved functionality and aesthet-
ics, optimized for dynamic driv-
ing. Including its world-premiere
HND-9 concept, Hyundai exhibited
a total of 30 cars and 11 new tech-
nologies in 10 specialized zones.
The 2013 Seoul Motor Show ran
between March 28 and April 7 at
the Korea International Exhibition
Center (KINTEX) under the theme
of “With nature, for the




Predstavujeme haly HMMC

- lakovna

V tomto ¢isle magazinu HMMC
News vam v ramci serialu
o jednotlivych vyrobnich ha-
lach zavodu Hyundai Motor
Manufacturing Czech detailné
predstavime provoz na lakov-
ne.

V lakovné stravi kazda karoserie
min. 9 hodin. Nejprve dochazi
k jejimu ociSténi, odmasténi a na-
neseni fosfatové vrstvy. Nasleduje
ponoreni do specialni [azng, kde je
karoserie pokryta antikorozni vrst-
vou. Poté se na karoserie nanasi
tésnici tmel, ktery zatésni vSechny
spoje proti vniku vody do karose-
rie. Nésleduje proces lakovani.
Ten probihéd postupné za asisten-
ce 38 robotd, kterymi se zékladnf
a nasledné svrchni barva pomoci
rozpraSovacich trysek nanese na
karoserii. Po jejich aplikaci se na-
nasi také ochranny lak. Mezi jed-
notlivymi procesy lakovani je vzdy
karoserie suSena v peci, aby doSlo
k vytvrzeni jednotlivych vrstev —
zvySujeme tak jejich odolnost. Hy-
undai pouziva vyhradné ekologic-
ké, vodou rfeditelné barvy. Mizete
si vybrat jeden z tfinacti odstin(.
VSichni pracovnici v lakovné nosi
ochranné antistatické obleky, aby
ani ta nejmensi castecka prachu
nemohla ovlivnit kvalitu jejich
prace. Sikovné Zenské ruce pak
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nalepi na dvefe tzv. ¢ernou pasku.
Karoserie je dlkladné zkontrolo-
vana a odeslana do finalni monta-
Ze. ,V soucasné dobé na lakovné
pracuje pfiblizné 500 lidi. Zajima-
vosti je, Ze celkem Ctyfi barvy tvofi
80% nasi produkce. Nejoblibenéj-
§i je bild s témér 30%, nésleduji
cerna a tmavé Seda barva s 20%
a stfibrna se 17%. Deset barev se
pouziva pro v§echny modely a tfi
jsou unikatni. Zelena barva je pro
ix20, modra ,Aqua Blue” pro i30
a hnéda ,Cool Brown"” je urcena
pro ix35,” doplnil Jan Kubaty, ve-
douci Oddéleni lakovny. V pristim
¢isle ¢asopisu HMMC News vam
bliZe predstavime prevodovkarnu.
~——

o

Al

1514 AL

Zajimavosti / Interesting news

Infroduction of HMMC shops

- Paint

In this issue of the HMMC
News magazine, we will de-
scribe an operation at the
Paint Shop within the series
focused on particular produc-
tion halls of the Hyundai Motor
Manufacturing Czech plant.

Each body spends at least 9 hours
in the Paint Shop. At first, it must
be cleaned, degreased and cov-
ered with a phosphate layer. Then
the body is plunged into a special
bath where it is covered with an
anticorrosive layer. The next step is
the sealing of all joints to prevent
water from leaking inside the body.
The actual painting process then
follows: with the assistance of 38

robots, primer and color are sprayed
on the bodies using fine mist noz-
zles. The last layer is a top coat
protective varnish. The car body is
dried in an oven between processes
to harden the layers and to increase
their endurance. Hyundai uses only
environmentally ~ friendly water-
based paint colors of 13 shades.

All team members in the Paint Shop
wear protective antistatic overalls
to keep even the smallest particles
of dust from comprising the qual-
ity of their work. Skillful female
hands then glue the black tape on
the doors. The whole body is thor-
oughly inspected, and then shipped
to the Assembly Hall. “Currently,
approximately 500 people work in
the Paint Shop. An interesting fact
is that four colors in total repre-
sent 80% of our production. The
most popular is white with almost
30% share, followed by black and
dark grey colors with 20% and then
the silver one with 17%. Ten colors
are used for all models and three
shades are unique. The green one is
intended for the ix20, “Aqua Blue”
is offered for the i30 and “Cool
Brown” is used for the ix35", add-
ed Jan Kubaty, Head of the Paint
Department. In the next issue of the
HMMC News, we will focus on the
Transmission Shop.

NEW THINKING. NEW POSSIBILITIES.
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Duben - mésic bezpecnosti

Vedeni spolecnosti HMMC
stejné jako v minulém roce
vyhlasilo duben mésicem hez-
peénosti. V tomto ¢isle HMMC
News vam pfipomeneme jed-
notlivé éleny dseku bezpec-
nosti prace, véetné zastupci
pisobicich na vyrobnich ha-
lach. V élanku také naleznete
popis hlavniho cile sekce bez-
peénosti prace pro tento rok.

V aredlu HMMC pUsobi celkem
devét zaméstnancl, k jejichZ
pracovni naplni patfi zajiStovan{
bezpecnosti a ochrany zdravi pfi
praci (dale BOZP), pricemZ ctyfi
z nich pracuji v administrativni
budové a dalSich pét pfimo na vy-
robnich oddélenich. Cilem sekce
bezpetnosti prace pro tento rok je
zavedeni systému fizeni BOZP dle
metodiky Oblastniho inspektoratu
prace (Bezpecny podnik) a stan-
dardu OHSAS 18001. Oba tyto

systémy jsou vzajemné propoje-
né a implementaci jednoho jsou
zéroven Cinény kroky pro zavede-
ni toho druhého. Kazdy z nas hy
mél udélat maximum pro to, aby
byl systém Fizeni BOZP Gspésné
spustén. Hlavnimi kroky, které pro
zajisténi systéml budou ucinény,
jsou: dopracovani a aktualizace
pracovnich postupl pro jednotli-
vé pracovni pozice, dopracovani
a aktualizace smérnic BOZP, Sko-
leni zaméstnancd, snizeni poctu
pracovnich Grazli, kontrola dodr-
Zovani pravidel BOZP dodavateli
a vytvofeni tymu internich audi-
torl. Kazdy zaméstnanec si musf
uvédomit, 7e péce o BOZP je ne-
oddélitelnou soucasti kaZdoden-
niho Zivota v nasi firmé. Hlavnim
cilem v8ech aktivit je zvySeni bez-
pecnosti v zdvodé HMMC a s nf
spojené zvySeni bezpecnostniho
povédomi v§ech zaméstnanc(.

April - Month of Safety

The HMMC management pro-
claimed April as a Month of
Safety again. In this issue of the
HMMC News, we would like to
remind you individual members
of the Health and Safety Section,
including representatives oper-
ating within the plant. Later in
the article, you will also find de-
scription of the Health and Safety
crew's main goal for this year.

There are total of nine employees
responsible for health and safety is-
sues operating in HMMC, when four
of them work at the Administration
Building and five others directly at
production departments. Main goal
of the Health and Safety Section
for 2013 is implementation of the
H&S system administration accord-
ing to the methodology provided
by the Regional Labor Inspectorate
(Safe  Enterprise) and OHSAS
18001 standard. Those systems are

mutually connected and implemen-
tation of one contributes to a suc-
cessful launch of another. Each of us
should do the best in order to make
successful implementation of the
Health and Safety administration
system possible. Main actions to be
executed for introduction of the both
systems are as follows: completion
and update of work procedures for
particular working positions, comple-
tion and update of the H&S direc-
tives, employee training, decreasing
number of work injuries, supervision
over observance of the rules by sub-
contractors and establishment of the
internal audit team. Every employee
must keep in mind that Health and
Safety and its maintenance are inte-
gral parts of everyday life in our com-
pany. The main goals of all activities
are improvement of safety in HMMC
and related increase of safety aware-
ness among all employees.

BOZP zaméstnanci — Administrativni budova / H&S employees — Administration Building

Jifi Pavlik
Vedouci sekce / HoS
Pozarni ochrana / Fire protection

Stanislav Zahradnik
Vlyhrazena technicka zafizeni
Specified technical equipment

Petr Koutny
Kategorizace prace,
ergonomie / Work
categorization, ergonomics

Jakub Lanik

Pracovni trazy, OOPP

Work injuries, PPE

BOZP zaméstnanci — vyrobni oddéleni / H&S employees — Production Departments

Vlyrobni oddéleni
Production Depts.

S. JarZzembovsky
Lisovna / Stamping

@& HYUNDAI

Svarovna / Welding

R. Sindler

M. Vicek
Lakovna / Paint

P. Pavliska
Montaz / Assembly

J. Vozicky
Prevodovkarna / TM

www.hyundai-motor.cz



Jak je nezndte / What you wouldn't expect

~Souboje se vyhravaii
hlavou a srdcem.”

Bojové sporty vzbuzuji ve vétsi-
né z nas prinejmensim respekt
a kdyz vidime zapasniky v akei,
rikame si, Ze bychom se s nékym
takovym moZna ani nechtéli po-
tkat tvari v tvar. Tyto obavy jsou
ale vétsinou zbytecné. Thaibo-
xer Michal Koloniény piisobi
skromné a nenapadné, ale soudé
dle jeho aspéchii, soupere v rin-
gu nesetfi. Jak vSak sam fika,
0 agresivité to neni.

MiiZete nam thaibox blize pred-
stavit? Kdy a jak jste s timto spor-
tem zacal?

Thaibox pochazi z Thajska a jeho po-
catky sahaji daleko do minulosti, kdy
mezi sebou bojovaly rlizné kmeny.
Ten, ktery ovladal lepsi bojové umé-
ni, ziskal vladu. Sport jako takovy je
bojem osmi koncetin — pouZivaji se
ruce, nohy, kolena a lokty, a nebo tzv.
klince, kdy se soupefi drZi kolem krku
a pouzivaji tdery koleny a lokty, nebo
strhy na zem. Je to jeden z nejtvrd-
$ich piné kontaktnich sportd. Udery
jsou povoleny od nohou a7 po hlavu
a v plné sile. Uz odmalicka mé lakal
plnokontaktni sport, ale s thaiboxem
jsem zacal zhruba pred 3 lety tak, Ze
jsem cestou do obchodu uvidél nabo-
rovy letak a na ném vyfocené kluky,
kteri drZeli trofeje. To mé inspirovalo.

Kde a jak casto trénujete a jaké
jsou vase dosavadni aspéchy?
Jsem clenem klubu Como-3 gym
Ostrava, Trinec. Trénuji 4 az bkrat
tydné 1,5 hodiny. V soucasnosti mam
za sebou 12 profesionalnich zapasd,
z toho 11 vitéznych. Navic se mi po-
dafilo shodit 19 kilo — to je pro mé
také velky Uspéch. 26. dubna budu
bojovat s vicemistrem svéta, coZ si
vyzada zhruba mésic intenzivni pri-
pravy.

Jak jste se béhem relativné krat-
ké doby dokazal dostat na tako-
vou troveii?

Sel jsem do toho po hlavé. Chtél jsem
zatit co nejdfive bojovat a obétoval
jsem tomu co se dalo. Dfive jsem se
chodival bavit, ale to muselo stranou.
Nebavilo by mé délat sport jen napdl.
Pokud ale nechcete bojovat, da se
thaibox provozovat i kondi¢éné, cemuz
se prizpdsobi mnoZstvi a intenzita tré-
ninkd. V takovém pripadé neni ome-
zenim ani vek, ani fyzicka kondice.

Jak probiha samotny zapas a co
obnasi priprava? Jakou roli hraje
v tomto sportu duchovni stranka?

Pfiprava spociva v tréninku a v dpra-
vé Zivotospravy, protoze se pred
zapasem musim dostat na urcitou
vahu. VyZaduje to velkou disciplinu.
Samotny zapas zacina tim, Ze se
bojovnik pred ringem ukloni. Poté
zacne hrat hudba a tanci se ritualni
tanec Wai-Kru. Timto tancem vzda-
vate (ctu svému trenérovi, soupefi
a vyhdnite zIé duchy z ringu a ze
svého srdce. Poté rozhodCi zopaku-

je pravidla a zacne boj. Thaibox mé
naucil brat Zivot hodné duchovné.
| samotny boj je dost o energii. VZdy
jsem v néco takového vefil, ale ted
to i prozivdm. Ze zacatku to bylo
hodné o adrenalinu, ale ted prevlada
technika a taktika boje. Souboje se
vyhrévaji hlavné hlavou a srdcem,
0 agresivité to neni.

Co je pro vas na thaiboxu nejlep-
§i a co vas motivuje?

Citim se ted celkové Stastngjsi
a jsem velmi vyrovnany. Kdyz se
rano podivam do zrcadla, mam ze
sebe radost, coZ dfive nebylo. Také
kolektiv, kde citim, Ze jsem mezi
svymi. Trénink mé pokazdé nabije
energii. Ale nejkrasngjsi je vidy vi-
tézstvi. KdyZ bojujete na pokraji sil
a zvitézite, publikum vam fandi, to
je nadherny pocit. Pak mé tieba lidé
oslovi ve meésté a zajimaji se o to,
co deldm, nebo se ke mné nekdo
prida, kdyZ béham. Z toho mam taky
radost, 7e to neni jen 0 mng, Ze tfeba
mohu nékomu pomoct, nebo nékoho
motivovat. A co motivuje mé? Touha
byt stéle lepsi jak po fyzické, tak po
duchovni strance.

Michal Koloniény (29) pracuje
v HMMC od zafi 2011 jako ope-
rator na Odd. svarovny. Do prace
dojizdi z Frydku-Mistku. Vice
informaci naleznete na www.
como-3.cz.

“Victory comes from your

mind and heart”.

Matrtial arts look sometimes little
scary for many of us and see-
ing fighters in action, we would
rather avoid meeting one of them
face to face. Such fear is usually
unnecessary. Thai boxer Michal
Koloniény acts modestly and
quietly. Considering his achieve-
ments, he must be a tough rival
in the ring. But as he says, it's not
about aggressiveness at all.

Would you tell us something
about Thai boxing? When and
why did you start?

Thai boxing comes from Thailand and
its roots go back to the ancient times
when several tribes were fighting
one another. The one which practiced
better martial art gained dominance.
Thai boxing as a sport is the art of
eight limbs where hands, feet, knees
and elbows are used. There are also
so called “clinches” when fighters
hold each other around neck and use
kicking and elbowing, or the pull-
downs. It's one of the toughest full
contact sports ever. Hits are allowed
at full strength from feet to head. I've
been attracted by full contact sports
since my childhood, but | started Thai
boxing some 3 years ago. | was going
to the shop when | saw a recruitment
poster. There were boys holding tro-
phies in the picture. That inspired me.

Where and how often do you
practice and what are your cur-
rent achievements?

| am a member of the Como-3 gym
Ostrava, Trinec. | practice 4 to 5 times
a week for 1.5 hour. So far, I've at-
tended twelve professional combats,
out of which | won eleven. In addi-
tion, I've lost 19kg, which is a suc-
cess too. On April 26, | will fight the
world vice champion, which requires
approximately one month intensive
preparation.

How did you get so far in a rela-
tively short time?

| rushed headlong into the training.
| wanted to start fighting as soon as
possible. | gave up anything | could.
Formerly, | was going out sometime
but | had to stop it. | wouldn't enjoy
doing sport only half way. But if you
don't want to fight, Thai box is good
as fitness exercise too. In that case,
frequency and intensity of trainings
is adapted to your age and physical
condition.

How do combats look like and
what about the preparation?
What's the role of spirituality?
Preparation consists of training and
change of lifestyle, as | always have
to lose some weight. It requires great
discipline. When the combat begins,
fighter bows before he enters the
ring. Then music starts and we per
form a ritual dance called Wai khru,
which means respect to the teacher,
the rival and expels evil spirits from
the ring and your heart. Then a juror
repeats rules and the fight may begin.
Thai boxing has brought a lot of spiri-
tuality into my life. Also the combat
itself is much about the energy. I've
always believed in these things and
now | have first-hand experience. At
the beginning, it was much about the
adrenalin, but technique and tactics
prevailed now. Victory usually comes
from your mind and heart, it's not about
aggressiveness.

What is the best on Thai box for
you and what motivates you?

| am much happier and perfectly men-
tally balanced now. When | look in
the mirror, | like what | see. It was not
here before. Also the team is good,
| feel | belong here. Exercise always
gives me a lot of energy. But the best
thing is victory. When you are fighting
close to the edge and win, the audi-
ence applauds you, it is a wonderful
feeling. Then people approach me in
town sometimes and are interested in
what | do. Or somebody joins me when
running. I'm also glad that it's not just
about me. I'm happy if | may help or
inspire somebody. And what motivates
me? The desire to be better and better
— both physically and spiritually.

Michal Koloniény (29) has
been working in HMMC since
September 2011 as operator at
Welding Shop. He commutes from
Frydek-Mistek. More information
is available at www.como-3.cz.

NEW THINKING. NEW POSSIBILITIES.
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Co byste méli védét o...

What you should know about...

... FIREMNIM OBLECENI

Sprévu a pridélovani pracovnich odévl zajistuje Oddélenf vnitrnich zélezitosti.
Pro informace a pozadavky kontaktujte Radku Pavlicovou (tel. 596 141 524, e-
mail: radka.pavlicova@hyundai-motor.cz). Zaméstnanci HMMC maji k dne$nimu
dni k dispozici 14 typd pracovnich odéva.

© Ka7dy zaméstnanec mé dle smérnice ndrok na pracovni odév. Zakladnf (nd-
stupni) set pracovnik ziska od asistentky svého oddéleni po vyzkousent, stejné
jako i odévy na obménu po uZitné dobg. Samoziejmosti je podpis predavaciho
protokolu zaméstnancem.

o Zakladni set pro MT: polokosile s kratkym rukévem (3 ks), jarni kancelarska
bunda (2 ks) a zimni kancelarska bunda (2 ks).

e Zakladni set pro TT: bavinéné triko (kratky/dlouhy rukév — 3 ks), pracovni
kalhoty (3 ks) a zimni kancelarska bunda (2 ks).

© Obména odévii: kazdy zaméstnanec mé po uplynuti doby uZiti narok na ob-
ménu odévd:

- MT zaméstnanci: kazdy rok polokosile s kratkym rukdvem (2 ks), po dvou
letech jarni kancelarska bunda (1 ks) a zimni kancelarska bunda (1 ks).

- TT zaméstnanci: kazdy rok bavinéné triko (2 ks), po dvou letech pracovn{
kalhoty (1 ks) a zimni kancelarska bunda (1 ks).

- Ostatni odévy: antistaticky odév (pracovnici lakovny), cervené vesty (Kee-
per), modré vesty (Team Leader), zimn{ kalhoty a bundy (zaméstnanci, ktefi se
pfi vykonu préace pohybuji venku).

e PFi ukonceni pracovniho poméru je zamestnanec povinen vratit veskeré pracov-
ni odévy, v opatném pripadé mu bude provedena srazka ze mzdy.

e P¥i ztraté pracovniho oblecenf je u kazdé asistentky k dispozici protokol o ztraté
odévu, na jeho? zakladé je mozné vydat obleceni nové.

o Udrzba odévii: zaméstnanci mohou vyuZivat bezplatnou sluzbu prani pracov-
nich odévti (kalhoty a trika). Sbér Spinavého a distribuce vypraného obleceni
probiha 3x tydné.

... [EAM WEAR

Keeping and distribution of work wear is provided by General Affairs Dept. For
more information and requirements please contact Radka Pavlicova (tel. 596 141
524, e-mail: radka.pavlicova@nhyundai-motor.cz). Currently HMMC employees
can choose from 14 types of work clothes.

e Every employee is entitled to have a work wear, according to company poli-
cy. Basic (starting) set is given to an employee by department assistant after
trying. The same procedure refers to a change of used clothes. Employee must
sign a handover protocol.

¢ Basic set for MT: short-sleeved polo shirt (3), spring office jacket (2) and
winter office jacket (2).

¢ Basic set for TT: cotton T-shirt (short/long sleeve — 3), work trousers (3) and
winter office jacket (2).

e Change of clothes: every employee is entitled to have the work wear chan-
ged after some time:

- MT track: short-sleeved polo shirt (2) each year, spring office jacket (1) and
winter office jacket (1) after 2 years.

- TT track: cotton T-shirt (2) each year, work trousers (1) and winter office
jacket (1) after 2 years.

- Other clothes: antistatic suit (Paint Shop members), red vests (Keeper),
blue vests (Team Leader), winter trousers and jackets (employees working
outside).

e After termination of employment, an employee is obligated to return all work
wear, otherwise its value will be deducted from his/her wage.

* When work wear is lost, every assistant will provide you with a certificate on
the basis of which new clothes will be handed over.

e Maintenance: employees may use free laundering service (trousers and
T-shirts). Collection of dirty clothes and distribution of the clean ones takes
place three times a week.

@& HYUNDAI

Setkani ambasadort kli€¢ovych

hodnot

Tento rok se setkani ambasa-
dortii kli¢ovych hodnot poprvé
nekonalo v Koreaji, ale v zamo-
fi, a to v tovarné Hyundai Motor
Manufacturing Alabama v Mont-
gomery v USA. Mitink probihal
ve dnech 11. - 13. bfezna.

Tohoto tfidenniho setkéni se zl-
astnilo 55 zastupcd spolecnosti
Hyundai, Mobis, Autoever, Capital
a Powertech, aby ziskali nové po-
znatky, debatovali a vytvareli plany
v oblasti klicovych hodnot, firemni
kultury a rozvoje organizace. Ugast-
nici si rovnéz uzili pohostinnosti spo-
lenosti HMMA, ktera poskytla skvé-
lou podporu a predevs§im umoznila

konani celé akce. Hlavnim bodem
byla pfiprava dcastnikd pro uspo-
fadani pracovnich setkani v jejich
organizacich, kterd budou zaloZena
na vysledcich priizkumu tykajiciho se
spokojenosti zaméstnancll se zame-
fenim na klicové hodnoty, jenz probgé-
hl loni v fjnu. Utelem této iniciativy
je zajistit, aby se stavajici aktivity
ubiraly sprdvnym smérem a oblasti,
jenZ vyZzaduji zlepSeni, byly feSeny.
DalSimi tématy ze sféry klicovych
hodnot byly predstaveni dlouhodo-
bého planu, sdileni osvédcenych
postupl na lokalni a centralni Grovni
a ostatni témata spojend s proble-
matikou komunikace.

Core Value Ambassadors Meeting

This year for the first time,
the CA Meeting (Core Value
Ambassadors Meeting) was
held not in Korea, but overseas
at Hyundai Motor Manufacturing
Alabama in Montgomery, USA.
The meeting took place from
March 11 to 13.

During those three days 55 repre-
sentatives from the Hyundai net-
work as well as Mobis, Autoever,
Capital and Powertech gathered
to learn, discuss and make plans
regarding Core Values, corporate
culture and organizational develop-
ment. They also had the chance to

enjoy the hospitability of our host
HMMA, who provided great sup-
port and made the whole event
possible in the first place. As main
take-outs, participants have been
prepared to hold work sessions in
their corporations based on the Core
Values Engagement Survey (CVES)
results to ensure current initiatives
are on track and necessary areas of
improvements are addressed. Other
topics discussed were the introduc-
tion of Core Values long-term plan,
local and HQ-sided best practices
sharing and other communication
related topics.

www.hyundai-motor.cz
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Nadacni fond Hyundai
vroce 2013

Foto: Cisté nebe
14. dubna probéhla uzavérka
grantového kola Nadaéniho
fondu Hyundai pro rok 2013.
Fond byl zfizen v roce 2007 na
zakladé Deklarace porozumé-
ni podepsané zastupci HMMC,
Moravskoslezského kraje, mi-
nisterstva primyslu a obchodu,
agentury Czechlnvest a ob-
¢anskych sdruzeni Ekologicky
pravni servis, Pida pro Zivot,
Déti Zemé a Beskydéan. Jeho
ucelem je ochrana Zivetniho
prostredi a podpora rozvoje ob-
¢anské spoleénosti v MS kraji,
zejména na Frydecko-Mistecku
a Novojicinsku.

Nase spolecnost tehdy do fondu
vloZila ¢astku 20 milionG korun, kte-
ra je postupné v ramci grantovych
kol pro jednotlivé roky prerozdélo-
vana do diléich projektl. Podporo-
vany jsou zejména projekty, které
maji inovativni charakter, zapojujf
obcany do verejného Zivota, smé-
fuji ke zlepSeni vykonu verejné
spravy a podporuji udrZitelny rozvoj
regionu, obzvlast v oblasti ochrany
Zivotniho prostredi. O pfispévek se
mohou uchazet pravnické a fyzické
osoby nekomeréniho a nepolitické-
ho charakteru, pficemZ pro udéle-
ni grantu je rozhodujici predevsim
pozitivni dopad a pfinos aktivit
daného projektu. Maximalni vySe
nadacniho prispévku na jeden pro-
jekt je 500 tisic K¢, avSak vzhledem
k charakteru podporovanych aktivit
se obvykld vySe grantu pohybuje
okolo 250 tisic KE. O schvéleni
jednotlivych projektl a pridéle-
ni financi rozhoduje spravni rada
fondu v transparentnim fizenf.
,Podpora HMMC prostrednictvim
nadacniho fondu umoznila v naSem

regionu vznik mnoha zajimavych
a prinosnych projektll, pro které
by jinak jejich autofi tézko hledali
potfebné finance. Na Cinnosti fon-
du je zajimavé i to, Ze na rozho-
dovéni o grantech se podili nase
spolecnost spolu se zastupci kraje
a obtanskych sdruzeni, takze kazdy
projekt je mozné posoudit na zékla-
dé rdznych hledisek a zkuSenosti,”
fika Petr Michnik, vedouci Pravniho
odd. a zastupce HMMC ve spravni

D

radé fondu. BEhem uplynulych péti
let bylo z prostiedkd nadacniho fon-
du podporeno vice nez 50 projektd.
Mezi aktivitami, které ziskaly grant
v lofiském roce, byly napriklad pro-
jekty Babicka do Skoly obecné pro-
spésné spolecnosti Celé Cesko &te
détem, jehoZ cilem bylo zapojeni
senior(l do aktivniho Zivota a po-
silovani mezigeneracni solidarity,
nebo Hra o Cisté nebe organizovana
sdruzenim Cisté nebe, 0.p.s., které
dlouhodobé usiluje o zlepSeni Zivot-
niho prostredi na Ostravsku. Pravé
vysledek druhého jmenovaného
mohli Ostravané koncem Gnora vy-
zkouSet na vlastni kiizi, kdy na Ma-
sarykové namésti vyrostl OxyBox —
stan s Cistym vzduchem. OxyBox byl
vitéznym napadem v soutézi tymu
vysokoSkolskych studentl z MS
kraje, ktefi méli za dkol vymyslet
projekt, jenZ by do FeSeni proble-
matiky Spatného ovzduSi zapojil
Sirokou verejnost.

Nadacni Fond
Hyundai

Hyundai Endowment

Fund 2013

14" April was a closing date
of the Hyundai Endowment
Fund’s grant round for 2013.
The fund was established
in 2007 on the basis of the
Declaration of Understanding
signed by the representatives
of HMMC, Moravian-Silesian
Region (MSR), Ministry of
Industry and Trade, Czechlnvest
agency and civic associations
Environmental Law Service,
Land for Life, Children of the
Earth and Beskydéan. Main pur-
poses of the fund are protection
of the environment and support
of development of civic society
in the MSR, especially in the
districts of Frydek-Mistek and
Novy Jicin.

At the very beginning, our company
put 20 million CZK in the fund. The
amount has been now distributed
into particular projects within the
grant rounds for individual years.
Namely those projects are support-
ed which have innovative character,
involve citizens in public activities,
focus on improvement of the perfor-
mance of public administration and
promote sustainable development
of the region,
especially in the
area of environ-
ment protection.
Noncommercial
and nonpolitical
legal entities and
physical persons
may ask for the contribution, while
positive impact of the given project
and its benefits are most decisive for
assignment of the grant. Maximum
contribution is 500,000 CZK per one
project, but considering character
of supported activities, it is usually

Foto: Jan PraZak

about 250,000 CZK. Approvals of
particular projects and decisions
about assignment of money are
made by the fund's Board in a trans-
parent process. “HMMC's support
through the endowment fund has
helped create many interesting
and beneficial projects in the re-
gion, for which their authors would
hardly find enough money. It is also
interesting on the fund that deci-
sions about assignment of grants
are made by our company together
with the representatives of the re-
gion and civic associations, so each
project is assessed from various
viewpoints and experience”, said
Petr Michnik, Head of the Legal
Dept. and HMMC representative
to the fund's Board. During the last
five years, there were over 50 proj-
ects co-financed from the endow-
ment fund. Activities that obtained
grants last year were e.g. “Granny
to School” project initiated by the
public service company “Celé Cesko
¢te détem”, whose main focus was
involvement of elderly people in ac-
tive life and promoation of intergen-
erational solidarity, or the Future
City Game, organized by the “Cisté
nebe” association that permanently
seeks improvement of the environ-
ment in Ostrava. In fact, inhabitants
of Ostrava could obtain a first-hand
experience with the result of the
second mentioned at the end of
February, when OxyBox — a tent
filled with clean air — was erected
on the Masaryk square. The OxyBox
was a winning idea in the contest
of teams of university students from
the MSR, whose task was to invent
a project involving the general pub-
lic in solution of the polluted air
issue.

NEW THINKING. NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
_ Klub Parnik koncert
Marovy 20. 4. (20:00) Parnik Club concert
. . Stadion Bazaly fotbalovy zapas
FC Banik Ostrava x AC Sparta Praha 20. 4. (20:30) Bazaly Stadium football match
Tanecni vecery ; Kulturni dGim K-Trio
Dancing Evenings 21.4.(17:00) K-Trio Community Center
Big Cage Ostrava lI. 26. 4.(19:00) Bonver Arena bOJoya ument
martial arts
Viadimir Misik + lvan Hlas Band 26. 4. (20:00) ATl I
Parnik Club concert
. _ Divadlo A. Dvoréka ¢inohra
George Bernard Shaw — Pygmalion 28.4.(16:00) A Dvorék Theater drama
; Klub Fabric tanecni party
Po(d)krok 3.5.(20:00) Fabric Club dance party
. » . Stadion Bazaly fotbalovy zapas
FC Banik Ostrava x 1. FK Pribram 4.5.(17:00) Sl Siee i football match
W. Shakespeare Krél Lear 11.5. (19:00) Divadlo P. Bezruce ¢inohra
King Lear T P. Bezruc Theater drama

Zdroj / Source: http://www.ostravainfo.cz

ZAbava / Entertainment

Védali jste, ze...?

Hyundai Veloster Turbo se diky pfepliiované Sestnactistovce do-
stane az na vykon 137 kW a nejvyssi to€ivy moment bude 265
N.m. Kupé s nezvyklou konfiguraci dvefi se bude prodavat od
599 990 KE. Proti atmosférické Sestnactistovce GDI tak podle
verze priplatite sto aZ sto dvacet tisic. Kromé silnéjSiho motoru
pridava Turbo jesteé lepsi vybavu. K dispozici je totiZ pouze v top
specifikaci Premium, ktera zahrnuje zadnf svitilny LED, koZené
5 ¢alounéni, navigaci, elektricky ovliadanou sedacku fidice, zadni
parkovaci kameru a prémiové audio.
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Did you know that...?

Hyundai Veloster Turbo will deliver 186 HP and 265 N.m of

torque thanks to its turbocharged 1.6-liter engine. Price of this

coupe with unusual configuration of doors will start at 599,990

CZK. You will pay from 100 to 120 thousand CZK (depending on

5 version) more in comparison with the classic 1.6-liter GDI engine.

Besides more powerful engine, the Turbo adds better equipment

too. It will be offered only in the Premium specification including

5 9 6 8 3 LED taillights, leather interior, navigation, driver's power seat,
parking camera, and premium audio system.
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