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Ceska posta si vybrala vozy Hyundai
The Czech Post chose Hyundai cars




Novinky z automobilového pramyslu / News from the automotive industry

Hyundai udrzuje dlouhodobe
pozici druhé nejprodavaneéjsi

znacky v CR

Znacka Hyundai za sedm mé-
sict letosniho roku prodala
v Ceské republice 9 350 vozi
a je tak stabilné druhou nej-
prodavanéjsi znackou na ces-
kém automobilovém trhu. Me-
zirocni pokles prodejd znacky
Hyundai c¢ini za toto obdobi
pouhé 1%, zatimco trh osob-
nich automobild v Ceské re-
publice poklesl 0 9,5%.

V eervenci bylo v Cesku proda-
no 1283 vozl znacky Hyundai,
coz je 0 40,5% vice nez v cer-
venci lofského roku. Nejpro-
davanéjsim modelem znacky
Hyundai je dlouhodobé model
i30. V cervenci si ho koupilo
366 zakaznikd a za sedm mesi-
cl letosniho roku se prodalo 2
771 voz( i30. Nejvétsi meziroc-

Hyundai ukazuje v auto-
salonech Skody. Kvdili
srovnani s konkurenci

Automobilka Hyundai spustila
netradicni kampan, jak prilakat
vice lidi k nakupu sv(ch aut. Do
vetsiny svych autosalonl umisti-
la vedle sv(jch modeltl vozy Sko-
da Octavia a Skoda Rapid, Dealefi
porovnavaji Skodovky s modely
ix20, i30, i30 kombi a i40. Motto
kampané rika: “Musleli jste si, Zze
velké, kvalitni a reprezentativni
auto déeld pouze kufr a sSkrabka?.
Prijd'te se sami pfesvédcit, ktery
z Ceskych vyrobcl nabizi sku-
tecné prostorna a kvalitni auta.”
“Vozy maji srovnateln( stupen
vybavy a jsou uvedeny jejich
skute¢né ceny,” ekl mluvci spo-
lecnosti Hyundai Motor Czech
MiloS Adamek. Obchodni stra-
tegie tohoto typu se na ceském
trhu objevuje poprvé. Hyundai
hodla v kampani pokracovat do
konce zafi a chce touto cestou
zvUsit navstévnost ve svych pro-
dejnach a povédomi o znacce.
Akce se tgka vice nez poloviny
dealerstvi Hyundai. Skoda auto
0 podobném marketingovéem po-
stupu neuvazuje.

4. zari 2013
Autofox

ni nardst zaznamenal Hyundai
i40. V cervenci se prodalo 97
kusG tohoto modelu, coz je ve
srovnani s cerven-
cem 2012 na-
rist o 149%.

Za sedm mési-

cl se prodalo

545 voz( 40

-ﬂ—--'

7

Hyundai is the long-term
second bestselling brand
in the Czech Republic

Hyundai brand sold 9,350 ve-
hicles in the Czech Republic du-
ring first seven months of this
year, being constantly
the second bestselling
automotive brand in
the domestic market.
Year to year drop in
sales of the Hy-

a jeho podil undai cars was
na trhu je HY'—I n D HI only 1% for that
7,5%. Mo- period, while the
fo funts NEWTHINKING, - market of oo
sedm mesi- TEW POSSIBILITIES. iy 'the czech Re-
cl nejpro- public decreased

davanéjsi v segmentu MPV-B.
Za toto obdobi bylo v Ceske
republice prodano 2 138 vozl
Hyundai ix20 a trzni podil to-
hoto modelu ¢ini témér 30%.

Z tisku / From the press

Hyundai in dealerships
compares jts
cars with Skoda

Czech representation of South
Korea's brand Huyundai placed
competing Skoda Octavia and
Rapid cars at most of its vendors,
so customers can compare both
brands. Hyundai dealers compare
the Skoda cars with models of the
ix20, 30, i30 wagon and i40. The
campaign slogan says “Did uyou
think that a large, high-quality and
representative car is made only of
a trunk and a scraper? Come and
see for yourself which of the Czech
manufacturers offers truly spacious
and high quality cars”. “Cars are in
comparable equipment levels also
given the realized price”, a spokes-
man for Hyundai Motor Czech,
MiloS Adamek stated. This business
strategy is applied to the Czech
market for the first time. Hyundai
will try to continue the action until
the end of September and wants to
increase traffic in its showrooms
and knowledge of the brand. The
event involved approximately half
Hyundai dealerships. Skoda does
not consider placing cars of other
brands in its showrooms.

4t September 2013
Autofox

* Clanky mohou byt s ohledem na prostor kraceny.

by 9.5%

There were 1,283 Hyundai cars
sold in the Czech Republic in July,
which is 40.5% increase compa-
red to the same month last year.

Korejsti dobrovolnici
se podileli na obnové
vzdeélavaciho strediska

Spole¢nost Hyundai Motor se
v ramci svych CSR aktivit (spole-
¢enska odpovédnost korporace)
zapojila do 11denniho projek-
tu obnovy vzdélavaciho cent-
ra v Numbaku, které poslouzilo
jako docasné pristresi pro 140
rodin, jejichz domovy byly zni-
¢eny pfi pozaru. 80 mladych lidi
zapojenych do dobrovolnického
programu “Global Youth Volun-
teers Program,” jenz je soucasti
politiky spolecenské odpoved-
nosti HMC, nedavno navstivi-
lo mésto Kota Kinabalu, aby se
zde podileli na projektu obnovy
vzdélavaciho strediska NMumbak
Vision Center. Prace, ktere zde
tym vykonaval, zahrnovaly mimo
jiné stavbu zdi, nanaseni omitky
a vytvareni nasténngch maleb.
“Vérime, ze diky GUpravam, které
jsme zde provedli, bude prostre-
di uceben pro studenty pohodl-
neéjsi a diky krasngm nasténngm
malbam, které jsme pro né vy-
tvorili, také veselejsi,” uved| re-
ditel regionalniho Asijsko-paci-
fického ustredi spolecnosti HMC
pan Kim Hoo-keu.

23. srpna 2013
Borneo Post/On the Road

Hyundai's long-term bestselling
model is the i30. 366 customers
bought this car in July and total
of 2,771 Hyundai i30 cars were
sold during the first seven mon-
ths of this year. The biggest ye-
ar-to-year sales increase occur-
red at the i40 model. There were
97 140 cars sold in July, which is
a 149% growth compared to July
2012. 545 vehicles of this model
were sold during seven months
and the vehicle's market share
was 7.5%. In the last seven mon-
ths, Hyundai ix20 was being the
bestselling model in the MPV-B
segment. There were 2,138 ix20
cars sold in the Czech Republic
from January to July and the ve-
hicle's market share equals ne-
arly 30%.

Korean volunteers
renovated education
centre

Hyundai Motor, as part of their
Corporate Social Responsibility
(CSR) embarked on an 11- day
project to remodel the Numbak
Vision Centre, which was used
as a temporary shelter by 410
families who recently lost their
homes due to a fire. 80 youth
volunteers from the Happy Move
Global Youth Volunteers Pro-
gram (a CSR campaign by HMOQ)
were in Kota Kinabalu recently
to work on the Numbak Vision
Centre remodeling project. The
renovation work undertaken by
the team includes construction
of a classroom wall, putting on
a fresh coat of paint, painting
a mural on the fence as well
as on the walls of the building.
“With the completion of the ren-
ovation work, we hope classes
for students can be carried out
more conveniently and students
here will feel more cheerful with
the fascinating murals we have
created for them,” said Mr. Kim
Hoo-keun, head of Asia and
Pacific Regional Headquarters,
HMC.

23 August 2013
Borneo Post/On the Road

* With respect to space the articles may be shortened.



Stalo se v HMMC / What happened in HMMC

Souhrnna provozni porada

- zari 2013

| R

Vedeni zavodu Hyundai Motor
Manufacturing Czech a zastupci
vsech oddéleni se sesli na pravi-
delné souhrnné provozni porade,
ktera se konala 6. zafi v auditoriu
administrativni budovy.

Uvod porady tradicné patfil pre-
zidentovi spolecnosti. Pan Jun-
ha Kim v projevu ocenil, ze jsme
v srpnu prekonali vyrobni plan
a podeékoval vsem pracovnikdm za
jejich Gsili. Prezident Kim pripomnél
nas velky tspéch - 300 aut Hyun-
dai z No3ovic rozsifilo vozovy park
Ceskeé posty. Je to poprvé v histo-
rii, kdy tento statni podnik do své
firemni flotily zaradil osobni auta
jiné znacky nez Skoda. Tato za-
kazka je dllkazem, Ze nase vozy
jsou v CR vnimany jako vysoce
kvalitni a spolehlivé. Zminil rovnéz
datum 16. zafi, kdy v HMMC zacne
seriova vyroba modernizovaného
modelu ix20.

Po projevu u fecnického pultu vy-
stoupili zastupci jednotlivgch od-
deéleni, ktefi Gcastniky porady se-
znamili mj. s informacemi o vyrobé,
kvalité, BOZP a s prodejnimi vy-
sledky. Spolec¢nost HMMC v srpnu
vyrobila 26 305 vozC Hyundai i30,
ix35 a ix20. O automobily z Noso-
vic byl minulg mésic nejvétsi zajem
v Némecku, Rusku, Velké Britanii,

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

Spanélsku a Turecku. Bliz& infor-
mace najdete v tabulce. Soucasti
programu bylo také predani cen
nejlepsim Gcastnikim fotosoutéze
(vice na str. 5). Na zaveér byli oce-
néni zaméstnanci, jejichz zlepso-
vaci navrhy prispély k vetsi kvalité
a bezpecnosti vgroby a pomohly
usetfit nemalé financni prostred-
ky. Poukazky Flexi Pass si odnesli
Toma$ Haltof z lakovny a Martin
Lomnancik z Odd. kontroly a pla-
novani vyroby. Gratulujeme.

i30

ix35

ix20
Celkem / Total

i30

ix35

ix20
Celkem / Total

Business review meeting

- September 2013

Hyundai Motor Manufacturing
Czech company's top manage-
ment and representatives of
all departments participated
in another regular Business
review meeting which was
held in the HMMC Auditorium
on 6% September.

Speech of President Jun-ha
Kim inaugurated the meeting.
He appreciated that we man-
aged to exceed our production
plan for August and thanked

Srpen 2013 / August 2013
11 463
12 480
2 362
26 305
11 388
12 455
2758
26 601

Visledky viroby a prodeje: Srpen 2013 / Production and sales results: August 2013

all employees, who contributed
to this result, for their effort.
President Kim also reminded
our great achievement - 300
Hyundai cars from MNoSovice
extended the fleet of the
Czech Post. It's the first time in
history when this state-owned
enterprise chose passenger
cars from a brand other than
Skoda. The contract proves our
vehicles are highly recognized
for the best quality and excel-
lent reliability. He also men-
tioned 16" September, when
the mass production of the en-
hanced ix20 will start in HMMC.
Afterwards, representatives
of selected departments came
to the speaker's desk and in-
formed participants of the
meeting about data regard-
ing e.g. production, quality
status, health and safety and
sales results. HMMC produced
26,305 cars (Hyundai i30, ix35
and ix20) in August. During last
month, vehicles from NoSovice
were mostly demanded in Ger-
many, Russia, UK, Spain and
Turkeu. Details are available in
a chart. There was also a cer-
emony for the best photogra-
phers from HMMC (see page
5). At the end of the meeting,

several employees were
awarded. Their improvement
proposals helped increase the
quality and safety of produc-
tion and save considerable fi-
nancial resources. The Flexi
Pass vouchers were given to
Tomas Haltof (Paint) and Mar-
tin Lomnantik (Production
Control). Congratulations.

NEW THINKING. NEW POSSIBILITIES.



Nase Uspéchy / Our achievements

Ceska posta si vybrala

vozy Hyundai

V aterg 13. srpna sjely z vg-
robni linky prvni exemplare
modelu Hyundai ix20 ve spe-
cialni modré barvé, které si
v nasem zavodé objednala
Ceska posta. Celkem dodame
statnimu podniku 300 aut.

Spolec¢nost HMMC, coby vitéz
vybéroveho fizeni na dodavku
vozl pro Ceskou postu, muse-
la vyvinout specialni modrou
barvu, ktera je pro postovni
auta tupicka, ale neni soucasti
naseho standardniho portfolia.
Jeji pfiprava a testovani pro-
bihaly ve vgzkumném a vyvo-
jovém centru Hyundai v korej-
skem Namjangu a trvaly zhruba
tfi mésice. Je to vibec popr-
vé v historii, kdy Ceska posta
do své firemni flotily zaradila
osobni auta jiné znacky nez
Skoda. Zakazka zahrnuje 290
modrgch vozl Hyundai ix20
s dieselovgm motorem o objemu
1,4 litru. Statni podnik si v ramci
tendru objednal navic 10 mo-
dell i30 kombi ve standardnich
barevn(ch provedenich. “Pro-
jekt odstartoval v listopadu, kdy
kolega Michal Skrobanek zahajil
diskusi s Hyundai Motor Czech
ohledné specialni barvy. V cer-

venci jsme obdrzeli prvni objed-
navku,” uvedl Michat Knopik,
manazer Odd. podpory prodeje,
a dodavéa: “Modréa auta obecné
tvorfi podstatnou cast firemnich
flotil. Diky této zakazce mizeme
ziskat i dalSi klienty. V(roba aut
ve specialnich barvach se proto
jevi jako krok spravngm sme-
rem.” Vdechna auta pro Ceskou
postu byla odvezena do cent-
ralniho skladu Hyundai, kde na
svlj tmaveé modry kabat dostala
typicke posStovni symboly - Zlute
trumpetky a firemni napisu.

Zahajeni vgroby nove verze

Hyundai ix35

Spolec¢nost Hyundai Motor
Manufacturing Czech v pon-
déli 5. srpna zahajila sériovou
vgrobu modernizované verze
vozu Hyundai ix35. Novy model
se mlze pochlubit fadou tech-
nickgch vylepseni, diky nimz
predstavuje jesté atraktivnéjsi
nabidku pro evropské zakaz-

niky.
Modernizovana verze se od
svého predchlidce vizualné

lisi zménénou maskou chladi-
ce, bi-xenonovymi svétlometuy,
LED osvétlenim vpfedu i vzadu
a krytem antény ve tvaru Zra-
loci ploutve na strese. Na prvni
pohled neviditelné, ale o to vy-
znamnéjsi zmeny se tykaji pre-
pracovaného podvozku a tlumi-
¢t a také nového benzinového
motoru typu Hyundai Nu 2.0 GDI.
Model Hyundai ix35 pfedstavuje
v ramci vyroby v zavodé HMMC
nejvétsi segment (cca 46%
vsech vyprodukovangch aut)
a je nesmirné popularni jak na

evropskych trzich, kde dominuji
jeho prodeje v Némecku, Rusku
a Velkeé Britanii, tak napf. v Tu-
recku nebo v Australii. Hyundai
ix35 trvale potvrzuje svou silnou
pozici i na ceském trhu, na ktery
nova verze tohoto vozu dorazi
v pribéhu letosniho podzimu.

The Czech Post chose

Hyundai cars

Very first Hyundai ix20 cars in
a special blue color the Czech
Post had ordered from our com-
pany rolled off the production
line on Tuesday, 13" August.
The order includes total of 300
vehicles.

HMMC won the tender for deli-
very of cars to the Czech Post.
For that purpose, the company
had to develop a special blue co-
lor, typical for the post cars, as
this shade could not be found in
our standard portfolio. Its deve-
lopment and testing were reali-

zed in the Namjang Research &
Development Center, Korea, and
took approximately three months.
It was for the first time in history
when the Czech Post chose pas-
senger cars from a brand other
than Skoda. The order includes
total of 290 blue Hyundai ix20
cars with 1.4 diesel engines. Mo-
reover, the state-owned enter-
prise ordered 10 additional i30
wagon cars in traditional colors.
“The project started last Novem-
ber when my colleague Michal
Skrobanek launched negotiation
with Hyundai Motor Czech about
the special color. We received the
first order in July”, said Michat
Knopik, Manager of the Sales
Support Dept., and added: “Blue
cars in general represent signi-
ficant portion of the company
fleets. Thanks to this contract we
can eventually attract more fleet
customers. That is why making
cars in special colors shows to
be a step in the right direction”.
All vehicles for the Czech Post
have been moved to the Hyun-
dai's central stock, where typical
postal symbols - yellow trumpets
and corporate signage have been
added on the blue surface.

Production of the upgraded

Hyundai ix35 star

The mass production of the up-
graded version of Hyundai ix35
was launched in the Hyundai
Motor Manufacturing Czech
plant on Monday, 5" August.
The new model boasts a ran-
ge of technological enhance-
ments, making it an even more

ted

appealing proposition to Euro-
pean buyers.

Enhanced version differs from
its predecessor both visually -
new radiator grille, Bi Xenon he-
adlamps and upgraded LED with
daytime running lights, and the
shark fin-shaped antenna cover
on the roof - and technically: re-
fined chassis, dampers and new,
super-efficient Nu 2.0-liter GDI
(Gasoline Direct Injection) en-
gine.

Within the production in the
HMMC plant, Hyundai ix35 re-
presents the largest segment
(approx. 46% of all cars pro-
duced) and is extremely popu-
lar both in European markets
(Germany, Russia and the Uni-
ted Kingdom), and for example
also in Turkey or Australia. Hy-
undai ix35 has constantly been
strengthening its position in
the Czech market too. The new
version will go on sale here this
autumn.



Vitézové fotografické soutéze / Winners of the photographic contest

V soutézi o nejlepsi fotografii
z dovolené 2013 se utkalo pres
70 zaméstnancd HMMC, Ktefi
celkem zaslali 225 fotek. Vedeni
nasi spolecnosti vybralo 3 nejlep-
Si snimky. Prvni misto ziskal Mi-
chal Jurnikl z Oddéleni lidskych
zdrojd. Na druhém misté skoncil
Petr Kubalak (Oddéleni lakovny).
Treti misto pak pripadlo na Jana
Blichu (Oddéleni prevodovkarny).
Vitézem zvlastni kategorie (auta
z HMMC zachycena na neobvyk-
Igch mistech) se stala Karolina
Seidlerova z Oddéleni zaméstna-
neckych vztaht a BOZP.
MNejuspésnéjsi  fotografove ob-
drzeli v patek 6. zafi z rukou
prezidenta HMMC(, pana Jun-ha
Kima, hodnotné ceny a zaramo-
vané soutézni fotografie. Vité-
zove obou kategorii ziskali takeé
vz Hyundai i30 s plnou nadrzi na
vikend. Vsem zaméstnancdm de-
kujeme za ucast a vitézm gra-
tulujeme!

Over 70 HMMC employees par-
ticipated in the 2013 Best Holiday
Photo Contest and sent total of
225 pictures. The management of
our company chose top 3 photos.
The first prize goes to Michal Ju-
rnikl from the Human Resources
Department. Petr Kubalak (Paint
Department) placed second. The
third place belongs to Jan Blicha
(Transmission Department). Kar-
olina Seidlerova from the ER and
Health and Safety Department is
the winner of a special category
(pictures of HMMC-made cars
taken at unusual places).

On Friday, 6™ September, the best
photographers got valuable priz-
es and their framed pictures, all
handed over by HMMC President,
Mr. Jun-ha Kim. Winners of both
categories also obtained Hyundai

= i =z Ll " ._ L ERE N R e ' i30 with full tank for a weekend.
2' . P = Wil Bl ; ¢ Let us thank all employees for
1G1ha e M 5 o their participation and congratu-

Yo Petr KUba'ﬁlf o WERE T 0 L ' ' ¢l lations to winners!

3. Jan Bicha Vitéz zvlastni kategorie — Karolina Seidlerova
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Firemni spolecenska odpovédnost / CSR

Projekt Dobry soused

Spole¢nost HMMC uz podruhé
rozdélovala pfispévky v ram-
ci programu Dobrg soused.
O finance urcené na podporu
kulturnich, sportovnich a vol-
nocasovych aktivit se letos
uchazelo 12 obci z okoli na-
Seho zavodu. V{gzva k acas-
ti v programu Dobrg soused
byla starostim rozeslana letos
v cervnu.

O prispévek v celkovéem obje-
mu maximalné 50 tisic K& mohly
pozadat bud primo obce, nebo
spolky a organizace, které
v dané obci plsobi. Celkové se
seSlo 33 zadosti, napr. od jed-
notek dobrovolngch hasica,
klubl seniord, S3kol, farnos-
ti nebo musliveckgch sdruzeni.
Starostové a zastupci zadajicich
organizaci si symbolické Seky
z rukou prezidenta HMMC pre-
vzali v patek 23. srpna. “Velice

Spoleénost HMMC ve spolupra-
ci s Krajskgm Gradem Morav-
skoslezského kraje a Centrem
bezpecné jizdy Libros uspora-
dala v sobotu 31. srpna doprav-
né bezpecnostni akci s nazvem
Prazdniny konci - provoz zaci-
na!

Odpoledni program se konal
v arealu Libros v Ostrave-Privo-
ze. Pro déti zde byly pfipraveny
zabavne atrakce a soutéze s te-
matikou bezpecnosti silni¢niho
provozu. Dospéli navstévnici si
mohli napr. vuzkouset jizdu ve
vozech Hyundai na specialni
draze, kde technologie skrapéni
kluzné plochy, vcetné simula-
ce prekazek v podobé vodnich
sloupcd, umoziiuje vytvorit at-
mosferu kritickeé jizdy. Take pre-
zident HMMC, pan Jun-ha Kim,
neodolal a nechal se po draze
sveézt zkuSengm instruktorem.
“Velice se mi to libilo. Jsem pusny

si vazime, ze takova iniciativa
pfisla ze strany zavodu HMMC,
ktery lezi na uzemi NoSovic.
Cela ta castka bude rozdéle-
na obcanskym sdruzenim, jako
jsou dobrovolni hasici, senio-
fi a sportovni klub. Jsme velice
radi a i nasi obcané jsou velmi
vdécni, ze takovy projekt exis-
tuje,” uved| Miroslav Ka¢marcik,
starosta MoSovic. Spolecnost
HMMLC v ramci druhého rocniku
rozdelila celkem 595 tisic ko-
run. “Muslim si, Ze je to oprav-
du dobrg pocin. Dobrg soused
slouzi k tomu, abychom se pod-
porovali. My jsme se dohadli, ze
z tohoto daru automobilky Hy-
undai usporadame obecni den
a dalsi ¢ast vyuzijeme na setka-
ni seniorl, které mivame v fijnu
a kde se schazi vSichni seniofi
z obce,” svéfila nam Hana Sob-
kova, starostka Vojkovic.

na to, Ze nasi zaméestnanci vyra-
béji tak kvalitni a pékna auta,”
fekl prezident Jun-ha Kim. Di-
vacky velmi atraktivni byla i ko-

mentovana ukazka postupné
aktivace airbagd v modernizo-
vané verzi modelu Hyundai ix35.
Po odpaleni airbag nasledoval
cvicny zasah jednotky profesi-
onalnich hasicd, jejichz ukolem
bylo vyprosténi osoby z hava-
rovaného vozu. Navstévnici si
rovnéz mohli prohlédnout vysta-
vené modely Hyundai, které do-
dala ostravska spolecnost RELY
servis. “Jsem velmi rad, Zze jsme
pred casem s HMMC podepsali
deklaraci o0 vzajemné spolupraci
a tohle je jeden z konkrétnich
prikladd. Kraj velmi vita to, Ze
toto partnerstvi existuje a ml-
zeme poradat akce podobného
druhu,” okomentoval akci Miro-
slav Novak, hejtman Moravsko-
slezského kraje.

The Good Neighbor project

Already for the second time,
HMMC company distributed
money within the Good Neighbor
project. Total of 12 municipalities
from the vicinity of our factory
run for the contribution to cul-
tural, sports and leisure activi-
ties this time. Mayors of the sur-
rounding municipalities received
invitation to take part in the pro-
gram in June.

Either municipalities themselves
or associations and organizations
operating in the respective village
are entitled to ask for the contri-
bution in total amount of maximum
50,000 CZK. We received total of
33 requests from e.g. volunteer
firefighters, seniors clubs, schoals,
churches or hunting associations.
Both the mayors and representa-
tives of the applicant associations
received symbolic checks from
the hands of the HMMC Presi-

dent on Friday, 23 August. “We
strongly appreciate this initia-
tive came from the HMMC plant
located in MNoSovice area. The
entire amount will be distributed
among civic associations such as
firefighters, seniors and sports
club. We are grateful for this sup-
port and our inhabitants do ap-
preciate this project exists”, said
Miroslav  Kac¢marcik, Mayor of
NoSovice. Hyundai distributed to-
tal of 595,000 CZK in the second
round of the Good Neighbor ini-
tiative. “I think this is a really good
act. Good Neighbor serves mutual
support. We will use the carmak-
er's gift to organize the municipal-
ity day and the second part will be
spent on seniors meeting regularly
held in October. The meeting is at-
tended by all old-timers from the
village”, said Hana Sobkovéa, May-
or of Vojkovice.

Vacation is over - the traffic starts!

The HMMC company in coop-
eration with the Moravian-
Silesian Regional Office and
the Libros Safe Drive Center
held a traffic safety event
called Vacation is over - the

traffic starts!
315t August.

The afternoon program took
place at the Libros premises in
Ostrava-Pfivoz. Entertainment
and competitions with the theme
of traffic safety were prepared
for children. Adult visitors en-
joyed e.g. drive in Hyundai cars
on a special track where tech-
nology of sprinkling the slippery
surface, including simulation
of barriers in a form of water
columns, makes it possible to
evoke an atmosphere of a criti-
cal drive. Even HMMC President
Jun-ha Kim could not resist and
went for a special drive with ex-
perienced instructor. “I enjoyed

on Saturday,

it a lot. | am very proud of all
our employees. We make perfect
and very nice cars”, said Presi-
dent Jun-ha Kim. Also com-
mented presentation of a grad-
ual activation of airbags in the
modernized Hyundai ix35 was
very attractive for the audience.
After the airbag activation,
a training firemen action aim-
ing at the rescue of a passenger
from the crashed car took place.
Visitors also had an opportunity
to examine the Hyundai cars on
display delivered by RELY servis
Ostrava. “lI am very happy for
the declaration of mutual coop-
eration we signed with HMMC
some time ago, as this is one of
its definite examples. The MSR
welcomes very much this part-
nership which makes organizing
of such events possible”, Gover-
nor of the MSR Miroslav Novak
concluded.



Hyundai predstavil novou
generaci modelu i10

Spole¢nost Hyundai Motor na
letoSnim 65. Mezinarodnim au-
tosalonu ve Frankfurtu (12. - 22.
zafi 2013) poprvé ukazala no-
vou generaci modelové fady i10,
ktera pfichazi pét let po zaha-
jeni prodeje svého predchidce
a je pro Hyundai velkgm krokem
vpred.

Novy Hyundai i10 je vétsi, pro-
stornéjsi a nabizi provozni vlast-
nosti, vgbavu a komfort v roz-
sahu obvyklém jen ve vyssich
segmentech. Automaticka Kkli-
matizace, vyhfivany, kdzi obsitg
volant a tempomat s omezova-
c¢em rychlosti poskytuji kom-
fort vétSich vozd, zatimco mezi
bezpecnostnimi prvky nechybi
standardné dodavany stabilizacni
systém a okenni airbagy vpredu.
Nova generace i10 je v porovna-
ni s predchddcem delsi (+80 mm),
SirSi (+65 mm) a nizsi (=50 mm).
V ramci své tfidy nabizi nejvéetsi
prostor pro nohy a nejobjemnéj-
Si zavazadelnik. Cestujici vpredu
a vzadu maji k dispozici celkovy
prostor pro nohy 1890 mm, za-
timco objem kufru se v pétimist-
ném usporadani interiéru zvet-
Sil 0 vice nez 10% na 252 litrd.
Hyundai i10 je postaven na zcela
nove platformé, jejiz rozvor byl
prodlouzen o 5 mm. Nové umis-
téni zadnich tlumicl prineslo
preciznéjsi vedeni kol na vsech
druzich povrchu vozovky. Nova
generace i10 kombinuje vétsi
vnéjsi rozmery s peclivgm nala-
dénim, zameéfenym na kultivo—
vanou jizdni dynamiku a nizkou
hladinu hluku v interiéeru. Zakaz-
nici budou mit na vgbér ze dvou

r""’lnr..,

benzinovych motord o objemu
1,0 a 1,25 litru spolupracujicich
s pétistupnovou manualni pre-
vodovkou nebo ctyrstupiovgm
automatem.

Evropsky tym designéerd Hy-
undai, vedeny Sefdesignérem
Thomasem  Burklem,  vuytvoril
dynamicky vzhled, zalozeny na
filozofii fluidnich tvard, jez zdd-
raznuji atletické proporce a vel-
korysé vneéjsi rozméry noveho
vozu. Kultivovan(g vnéjsi design
se odrazi v elegantnim interi-
éru, v némz jsou na klicovgch
plochach pouzity velmi kvalitni
materialy. Vyroba nové generace
i10 bude zahajena v zari v zavo-
dé Hyundai v tureckém Izmitu. Na
ceském trhu se tato novinka ob-
jevi v zavéru roku 2013.
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Modely Hyundai / Hyundai models

Hyundai Motor introduced
new generation i10

Hyundai Motor displayed the new
generation i10 at the 65™ Inter-
national Frankfurt Motor Show
(12t - 22" September 2013). Ap-
pearing five years after its pre-
decessor went on sale, the new
generation i10 demonstrates sig-
nificant progress for Hyundai.

Buyers of new generation i10 will
be offered more space, the high-
est levels of comfort with many
features usually only found in
segments above. Available equip-
ment such as automatic climate
control, heated leather steer-
ing wheel and cruise control with
speed limiter provides bigger-car
comfort, while safety features
include standard-fitment stability
control and front curtain airbags.
Longer (+80 mm), wider (+65

mm) and lower (-50 mm) than
its predecessor, new generation
i10 provides best-in-class leg-
room and cargo capacity. Front
and rear passengers benefit from
combined legroom of 1,890 mm,
while trunk capacity has been
boosted by more than 10% to
252 litres with all seats in place.
New generation i10 is based on
an all-new platform featuring a 5
mm-longer wheelbase and relo-
cated rear dampers that deliver
more precise wheel control over
all types of road surface. To take
full advantage of its enhanced
dimensions, new generation i10
has also been carefully tuned to
deliver refined driving dynamics
and low noise levels, for an expe-
rience close to the standard of B-
segment cars. Hyundai gives new
i10 buyers a choice of two highly-
developed gasoline engines (1.0
and 1.25-liter) driving the front
wheels through smooth-shifting
five-speed manual or four-speed
automatic gearboxes.

The European Hyundai design
team, led by Chief Designer Thom-
as Birkle, has created a dynamic
shape wusing fluidic sculpture,
Hyundai Motor Company's de-
sign philosophy, to emphasize the
new car's athletic proportions and
generous external dimensions.
The refined exterior is mirrored
by a stylish interior that features
high-quality materials on key sur-
faces. Set to enter production in
September, new generation i10
will be made at Hyundai's factory
in Izmit, Turkey. The newcom-
er's sales in the Czech Republic
will start at the end of 2013.

NEW THINKING. NEW POSSIBILITIES.



Zajimavosti / Interesting news

Vyhodnoceni kampané na
podporu darcovstvi krve

V cervnu a cervenci probihal
ve spole¢nosti HMMC jiz patg
roc¢nik kampané na podpo-
ru darcovstvi krve. 14. srpna
vsem darctm z fad nasich za-
méstnanclt osobné podékoval
prezident spolecnosti, pan
Jun-ha Kim. Slavnostni setka-
ni se konalo v auditoriu admi-
nistrativni budovy.

Prezident Jun-ha Kim ocenil
pristup vsech pracovnikd, kteri
se letosni kampané zucastni-
li. Krev nebo plazmu darova-
lo béhem cervna a cervence
rekordnich 266 zaméstnanc(.
“Jsem rad, Ze i letosniho ro¢ni-
ku krevni kampané se z(cast-
nilo tolik zaméstnancd a mam
zejména radost, Zze mame 39
novych prvodarcd. Tém bych
chtél podékovat predevsim,
protoze vim, jak je tézke se
rozhodnout a krev jit daro-
vat,” fekl Jaromir Radkovsky,
feditel Odd. lidskgch zdroja.
“Krev jsem darovala poprvé.
Tato firemni akce pro mé byla
impulzem k tomu se zucastnit.
Krev jsem se rozhodla darovat,
protoze v minulosti jsem byla
nucena ji prijmout. Takze to byl
zplsob, jak to oplatit,” svérila
se se svou motivaci k prvni-

Fotbalova HMMC

- finale

Leto3ni ro¢nik Fotbalové HMMC
interligy je minulosti. V aterg
3. zari se na hfisti pobliz nase-
ho zavodu hral finalovy zapas,
v némZ proti sobé nastoupily
tgmy Paint Komando a Old Boys.
Pred samotngm vrcholem turnaje
se jeSté bojovalo o treti misto. To
ziskal celek Warriors z lakovny,
jenz si poradil s lofskym finalis—
tou Boca Seniors 3:1. Poté prislo
na fadu finale. V obou polocasech
bula zfetelna prevaha a vétsi se-
hranost hract Paint Komanda,
ktefi sve soupere z prevodovkar-
ny deklasovali rozdilem dvou tfid,
kdyz zvitézili hladce 6:0. Potre-
ti za sebou tak zvedli nad hlavu
pohar pro vitéze ligy, kterg jim
spolecné s Sekem na 8 tisic korun
predal prezident zavodu HMMC,
pan Jun-ha Kim. NejlepSim hra-
cem letoSniho rocniku byl Kamil
Horfacek z celku Warriors, autor
osmi goéld. Za sveé vykony ziskal

mu odbéru Zuzana Stachurova
z 0dd. lidskych zdrojd. Mezi
nasimi zaméstnanci se ale na-
jde i mnoho pravidelngch dar-
cl, jako napriklad Jan Kubaty,
vedouci Odd. lakovny: “Krev
jsem byl darovat po pétatricate.
Sam uz jsem ji jednou potfe-
boval - pfi urazu
jsem obdrzel
transfuzi,
takze vim,
jak moc je
to dulezi-
te. To, Ze
nase firma
podporuje
tyto aktivity,
je velice dob-
ré, protoze darcd
neni nikdy dost.”
Ve srovnani s lofiskgym
rocnikem se celkovy po-
cet dar-

cl  zvysil
o téemer
27 %

Vsichni ucastnici kampané ob-
drzeli upominkove predméty.
Tfi vylosovani prvodarci si uzi-
li Hyundai i30 na vikend a tfi
pravidelni darci ziskali odménu
v podobé vitaminového balicku.
Gratulujeme!

interliga

pohar, soudek piva a vz Hyundai
i30 s plnou nadrzi na vikend. Vi-
t6zam gratulujeme! Na dalsi napi-
navé soubaoje se mizeme tésit na
jare pristiho roku.

Evaluation of the Blood
Donation Campaign

Already fifth round of the
Blood Donation Campaign was
held in HMMC in June - July
this year. On 14* August, the
company's President, Mr. Jun-
ha Kim, personally thanked
all donors - the HMMC team
members. Celebratory meeting
took place in the
auditorium of
the Admi-
% nistration
Building.
President
Jun-ha Kim
apprecia-
ted a good
will of all the
team members
who have joined
the campaign this
year. Total of record
266 employees donated
blood or
plasma

Krevni kampan &=

- July.
“I am happy that so many pe-
ople have joined the Blood
Donation Campaign this year
and moreover, | am very glad
we have 39 new first-time do-
nors. My special thanks belong
to them as | know how diffi-

cult it is to decide for the first
blood donation”, said Jaromir
Radkovsky, Director of the HR
Dept. “It was my very first blo-
od donation. This campaign was
an impulse for me to take part.
| have decided to donate blood
as | had to receive it once in the
past. So this was a sort of way
how to repay my debt”, Zu-
zana Stachurova from the HR
Department unveiled her moti-
vation for the first blood dona-
tion. On the other hand, there
are also many regular donors
in HMMC, such as Jan Kubaty,
Head of the Paint Shop: “This
time, it was my 35™" donation.
| also needed blood once - | re-
ceived transfusion after injury,
so | knew how important it was.
It is very good that the compa-
ny supports those activities, as
when it comes to donors - there
are never enough.” Compared
to the previous year, total num-
ber of donors grew nearly by
27%. All participants received
small gifts. In addition, three
first-time donors drawn enjoy-
ed Hyundai i30 for a weekend
and three regular donors rece-
ived package of vitamins. Con-
gratulations!

HMMC Football League

- final match

This year's HMMC Football
League ended. The final match
between Paint Komando and
Old Boys teams took place on
HMMC football field on Tue-

sday, 3™ September.

Battle for the 3rd place, in
which Warriors (Paint Shop)
defeated last year's finalist
Boca Seniors 3:1, preceded
the tournament's culmination.
Dominance and better coordi-
nation of the Paint Komando
players were noticeable in both
halves of the final match. The
team from the Paint Shop won
deservedly 6:0 and for the third
time in a row obtained the cup
and an 8,000 CZK check which
were handed over by HMMC
President, Mr. Jun-ha Kim. Ka-
mil Hornacek from Warriors,
who scored 8 goals, was the
best player of this year's lea-
gue and got a cup, small beer
keg and Hyundai i30 with full
tank for a weekend. Congratu-
lations to winners! Next spring
you can look forward to fur-
ther dramatic battles.



“Uzivam si dosahovani

stale vyssich cild.’

Horska cyklistika je v nasSich
koncinach velmi popularni
sezonni aktivitou jednotliv-
cl i celgch rodin. U nékoho
viak tato zabava pieroste ve
vasein a touha byt stale lep-
Si vas dfive Ci pozdéji privede
na néjaky ten zavod. Stejné
tomu bylo i v pripadé naseho
kolegy Davida Maddena, kterg,
jak sam fika, ma v Cesku pro
tento sport lep3i podminky nez
v rodné Anglii.

Jak jsi s cyklistikou zacal a jak
nyni vypada tvaj trénink?

Uz od détstvi mé bavilo jezdit
na kole, ale nikdy jsem se tomu
neveénoval zavodné. S tim jsem
zacal az ted, poté co jsem se
prestéhoval do CR. Tento sport
je zde mnohem popularnéjsi nez
v Anglii. Béhem sezény trénuji
kazdy den. Denné ujedu zhruba
50 az 70 km, nejcastéji v Bes-
kydech a jejich okoli. Zasad-
neé jsem zmeénil sve stravovani.
Zvolil jsem paleolitickou dietu,
ktera spociva v odstranéni ves-
kerého peciva, obilovin a cukrl
Z jidelnicku.

Co vibec pfivedlo Anglicana
z Londgna na sever Moravy?
Poznal jsem Cesku, se kterou
mam syna. Oba jsme pracovali
v Londyné, ale pfisSla ekono-
micka krize a situace v Ang-
lii se zacala zhorSovat. Matka
mého ditéte pochazi odsud a ja
se dozvédél o tom, ze Hyundai
hodla v Moravskoslezském kraji
investovat. Jelikoz jsem v Anglii
11 let pracoval v automobilovem
pramyslu, pfislo mi to jako dob-
ra pfilezitost zacit v nove per-
spektivni mezinarodni firmeé ve
stejném oboru zde v Cesku.

Je horska cyklistika narocna,
pokud jde o vybaveni?

Zavodni horska cyklistika je
predevsim dost draha, pokud
chcete drzet krok s ostatnimi
jezdci. UZ jsem zainvestoval do
noveho kola s karbonovgm ra-
mem, které stalo vic nez moje
auto! Nez jsem si pofidil pro-
fesionalni zavodni kolo, jezdil
jsem na daleko levnéjSim a ten
rozdil je nepopsatelny. Oblece-
ni a bezpecnostni vybaveni jsou
nezbutné, pricemz nejdrazsi va—
rianta je zpravidla nejlepsi vol-
bou.

Jaké jsou tvé dosavadni Uspé-
chy a €eho bys chtél dosah-
nout?

Teprve letos jsem se zacal
Gcastnit velkgch soutézi, ale
i tak jsem vSechny zavody do-
koncil, pricemz jsem se vzdy
umistil zhruba v poloviné star-
tovni listiny. Mgm doposud nej-
vetsim Uspéchem byl ten v bi-
kemaratonu Drasal v HoleSové
(55 km), kde jsem skoncil na
celkovem 66. misté a 18. ve své
kategorii. Zvladl jsem take 120
km dlouhy horsky zavod Kopfiv-
nicky drti¢, ktery se konal letos
v dubnu. Momentalné buych se
rad zasadil o to, aby v HMMC
vznikl muzsky a zensky cyk-
listickgy zavodni tym, podobné
jako tomu je ve Skodovce. Znam
minimalné 10 lidi z firmy, ktefi
by do toho Sli. Jsou velmi dob-
fi a ziskavali by medaile. Nase

firma podporuje pouze muzsky
fotbal, tudiz nenabizi nic pro
zeny, coz podle mé neni fér.
Smiseny zavodni tgm v dresech
HMMLC by byl navic skvélou re-
klamou.

Co té na zavodni horské cyk-
listice té3i nejvic?

Je mi dobfe ve spolecnosti za-
vodnikd, ziskal jsem nové pra-
tele. Také jsem zcela zmeénil
zplsob Zivota i mysleni, pokud
jde o fyzickou aktivitu, vgzivu
a zdravy zivotni styl. Nejvice si
uzivam dosahovani stale vyssich
cild jak po strance zlepSovani
sve fyzickeé kondice, tak v zavo-
deni. Pristi rok chci jiz nastoupit
v kategorii Elite a myslim, ze i ve
svem veku to mdzu zvladnout.

David Madden (36) pracuje
v HMMC od dubna 2008 jako
senior specialista Odd. pod-
pory prodeje. Do prace dojizdi
z Frgdku-Mistku.

Jak je neznate / What you wouldn‘t expect

“My main enjoyment
is achieving bite size goals”.

Cycling is a very popular summer
season activity for individuals
and families in our country. How-
ever, it is more than just fun for
some people and the desire to be
still better and better will sooner
or later bring them to some kind
of competition. This is a case
of our colleague David Madden
who, as he says, has better op-
portunity for cycling here than
back in England.

Could you describe your training
practice and how did you start
cycling?

I've always enjoyed riding a bike
since childhood, but never com-
petitively as | do now since moving
to the Czech Republic, it's more
popular here than back in the

UK. I'm training every day on my
bike during the season. Daily | am
covering between 50 and 70 kms
mostly in and around Beskydy
Mountains. The new dietary re-
quirements and  supplements
are also quite disciplined as I've
chosen the Paleo eating lifestyle
which takes away bread, grains
and sugars from my diet.

How come an Englishman from
London moved to North Moravia?
| met a Czech lady and have a son
here. We both used to work in
London, but the economic cri-
sis came and the financial situ-
ation in England got worse. My
son's mother came from this re-
gion and | learnt about the new
Hyundai investment planned in the
MSR and having already 11 years
experience in the prestige mo-
tor industry in the UK, | saw it as
a good opportunity to start a new
career and life in a perspective in-
ternational company in the Czech

Republic still within the motor in-
dustruy.

How is Mountain bike racing de-
manding in terms of gear?
Starting to Mountain bike race is
expensive at first to remain com-
petitive with other racers. I've
already invested in a new car-
bon frame bike which costs more
than my car! Before | purchased
a professional bike, | used to ride
a much cheaper one and the dif-
ference is inexpressible, safety
equipment and clothing are must,
and the most expensive items are
often the safest choice.

What are your best achievements
so far and what is your ambition
in the future?

| only began to race competitively
in national competitions this year,
but already I've finished all races
placing around mid way of the
total race entrants and my big-
gest achievement so far was at
the Drasal 55 km mountain race
in HoleSov where | came in 66th
position and 18th in my category.
| also completed the Kopfivnicky
Drti¢ in Beskydy Mountains of 120
kms in April this year with other
members of HMMC. At the mo-
ment, | would like to help create
an HMMC men's and women's cy-
cling race team, similarly as it
works in Skoda. | know at least
about 10 people here in HMMC
who would go for it. They are very
good at cycling and able to win
the competitions. Our company
only supports men's football, so
there is nothing for women, which
is unfair in my opinion. Moreover,
a mixed race team wearing HMMC
branded jerseys would be a good
advert.

What is your main pleasure re-
lated to cycling?

Being in a social environment
helps my motivation and I've made
many new friends who enjoy cy-
cling. I've completely changed my
life and mindset in regards to fit-
ness, nutrition and living a healthy
lifestyle. My main enjoyment is
achieving bite size goals in health
and in race competitions. Next
year | plan to chase the Elite reg-
ister and | believe | can make it this
late in my life.

David Madden (36) has been
working in HMMC since April
2008 as Senior Specialist in the
Sales Support Dept. He commutes
from Frgdek-Mistek.

NEW THINKING. NEW POSSIBILITIES.



Co byste méli védeét o...

What you should know about...

.. KATEGORIZACI PRACE

* Povinnost provest kategorizaci prace uklada zakon ¢. 258/2000 Sb.
*\/ ramci procesu kategorizace prace posuzujeme faktory, které mo-
hou ohrozit zdravi zaméstnance (pro HMMC to jsou napf. hluk, vib—
race, svalova zatez, pracovni poloha).
* Kazdou praci na zakladé hodnot téchto faktor( zarazujeme do jedné
ze Ctyr kategorii:
v kategorie 1 - bezrizikova
v kategorie 2 - riziko pro citlivé jedince
v kategorie 3 - dochazi k prekracovani hygienick(ch limitl a musi
byt prijata opatfeni (technicka, organizacni) nebo pridéleny
ochranné pracovni pomucky
v kategorie 4 - vysoke riziko poskozeni zdravi. Musi byt pfijata
opatreni (zména technologie nebo vybaveni).

» Kategorizace prace je narocny proces, kter(y zahrnuje:

v vytipovani pracovnich mist, kde mdze dojit k prekroceni hygie-
nickych limitd

v provedeni méfeni, vyhodnoceni vysledkd akreditovangm zdra-
votnim Ustavem, kter( o kazdém z nich vypracuje protokol

v vypracovani navrhu na zafazeni praci do kategorii se stanove-
nim podminek, kterée eliminuji pripadna rizika, a predani Krajske
hygienickeé stanici (dale KHS)

v provedeni mistniho Setieni KHS na nasich pracovistich a vydani
rozhodnuti, které je pro nasi spolecnost zavazné.

*\/ dosavadnim pribéhu kategorizace prace dosud nedoslo ke zjiste-
ni, ze by hygienicke limity byly v HMMC prekracovany natolik, aby
prace musela byt zarazena do 4. kategorie. To mj. znamena, Ze vedle
zvlastnich opatreni nasim zaméstnancim zatim nevznikd narok na
poskytovani priplatku za ztizené pracovni prostredi.

... WORK CATEGORIZATION

* A duty to realize the work categorization results from the Act Nr.
258/2000, Coll.

* Factors that can threaten health of an employee are measured wi-
thin the categorization process (for HMMC these are e.g. noise, vi-
brations, muscle burden, work position).

* Every work, based on these factors figures, is classified into one of
four categories:

v category 1 - no risk

v category 2 - risk for sensitive individuals

v category 3 - hygienic limits are exceeded, measures must be
taken (technical, organizational) or personal protective equip-
ment must be distributed

v category 4 - high risk of health damage. Measures must be
taken (change of technology or equipment).

* Work categorization is a demanding process that includes:

v pointing out to workplaces where hygienic limits can be excee-
ded

v realization of measurements, evaluation of results by the accre-
dited health institute that will draw up a report about each me-
asurement

v elaboration of suggestion concerning work categorization with
the determination of conditions that will eliminate possible risks
and forwarding to the Regional Hygiene Station (RHS)

v realization of RHS local investigation at our workplaces and re-
leasing a decision obligatory for our companu.

* Up to now there was no detection, within the work categorization,
that hygienic limits were exceeded so much in HMMC that work
would have to be classified into the 4th category. Among others it
means that our employees, besides specific measures, do not have
the claim for providing extra pay for difficult working environment
so far.

Hyundai v soutézi WRC

Automobilka Hyundai oznami-
la svlij zamér vstoupit do mi-
strovstvi svéta v rallye v zari
2012. V soucasné dobé probiha
intenzivni testovani soutézniho
vozu WRC na zakladé nového
modelu i20 s cilem nastoupit do
kompletni sezény mistrovstvi
svéta v roce 2014.

V ramci programu WRC byla za-
loZena dcefina spolecnost Hyun-
dai Motorsport se sidlem v né-
meckem Alzenau a $éfem tgmu
byl jmenovan Francouz Michel
Nandan, ktery ma mnohaleté
zkuSenosti ve WRC. Pred debu-
tem na legendarni Rallye Monte
Carlo v lednu 2014 realizuje Hy-
undai Motorsport intenzivni tes-
tovaci program, jehoz Gcelem je
vyzkouset a vylepsit i20 WRC na
vsech druzich terénu a ve vsech
provoznich podminkach. Mezi

Hyundai announced its inten-
tions to enter the World Rally
Championship at the Paris Mo-
tor Show in September 2012
and is now testing a WRC-
specification of its new i20
model with the objective of
competing in the entire 2014
championship.

Within the WRC program, Hyun-
dai has established a subsidiary
Hyundai Motorsport, located in
Alzenau, Germany and appoint-
ed WRC veteran Michel Nandan
as Team Principal. Before the
debut at the legendary Monte
Carlo Rally in January 2014,
Hyundai Motorsport realizes
an intensive testing program to
evaluate the i20 WRC in differ-
ent conditions and on differ-
ent terrains. Current test driv—-

Hyundai's participation in WRC

testovaci jezdce tgmu aktual-
né patfi trojice Juho Hanninen,
Bryan Bouffier a Chris Atkinson.
Hyundai neni ve svété WRC
zadnym novackem. V prestizni
discipliné motoristického spor-
tu plsobila znacka jiz v letech
2000 az 2003 s vozem WRC na
zakladé tridveroveho modelu
Accent. Hyundai povazuje WRC
za skvélou platformu k propa-
gaci dynamiky své znacky na
mezinarodni scené. Maximalni
nasazeni a vzrusujici podiva-
na béhem svétovych soutézi
v kombinaci s vysokou technic-
kou urovni dokonale ztélesnuji
hodnoty znacky Hyundai. Zku-
Senosti ze soutézi budeme primo
vyuzivat ke zlepSovani jizdnich
vlastnosti, ovladatelnosti i tech-
niky automobild pro vsechny
nase zakazniky.

ers are: Juho Hanninen, Bryan
Bouffier and Chris Atkinson.
Hyundai is no stranger to the
world of WRC, having partici-
pated in the competitive motor-
sport series from 2000 to 2003,
rallying @ WRC car based on the
three-door Accent. Hyundai has
identified WRC as the perfect
platform from which to promote
the excitement and dynamism of
its growing brand on an interna-
tional stage. The thrill and spec-
tacle of world rally coupled with
the technological prowess of the
series combine to impeccably
embody Hyundai's brand values.
Our racing experience will trans-
late directly into performance
and handling improvements in
our road-going vehicles.



BANKOVNI SLUZBY

Kritéria

Informace pro zaméstnance / Information for employees

Vedeni Citi konta zdarma zarhnuje: (SOB Aktivni kanto* zdarma nabizi: Osobni G¢et* s mésicni slevou 109 K& | Aktivni konto* zdarma nabizi:
- vedeni uctu - vedeni Gctu - vedeni Gctu - vedeni tctu v K¢ a 1 cizi méné,
- mezinarodni debetni karta CitiCard - mezinarodni platebni karta (i pro - debetni karta VISA Classic elektronické vypisy
- tuzemskeé platby pfes internet a partnera) s vlastnim obrazkem - 2 v{jbéry z bankomatt (S - vbéry z bankomatt UniCredit v CR i
CitiPhone - pojisténi proti ztraté a kradezi - v3echny pfichozi platby v K¢ zahranici
BéZny ucet | - vybéry z bankomatd Citibank a - 5 v(jbért z bankomatt CSOB v CR - Servis 24 - 1 vgbér/més. z ostatnich bankomatt
Euronet v CR - 10x odchozi a 5x prichozi platby - vlastni obrazek na kartu - tuzemske trvalé pfikazy
- internetové bakovnictvi a VIP - (SOB InternetBanking 24 - odemknuti/zamknuti karty - 10x tuzemska el. platba
telefonni linka CitiPhone non-stop - zmény limitd i PIN ke karté - vklady hotovosti na pobocce, pies
- vedeni spoficiho G¢tu +1 volitelna sluzba (napf. odchozi bankomat UniCredit Bank
platby v K¢, viechny vybéry - souhlasy s inkasem a SIPO
z bankomatt aj.) papirovou formou
5 P oy sjednani na pobotkach CSOB po
moznost vyfizeni na personaini doruceni “zadosti pro zfizeni bézného x
Postup vratnici po predlozeni ob¢anského actu” (potvrdi mzdova Gctarma) sjednani na pobockach CS po sjednani na pobockach UniCredit Bank
plrfjlfalzu + C!aliihno dokladu (napf. RFi) Podm.: investi¢ni/Gvérovi produkt predloZeni ID karty po predlozeni ID karty
(individualIni schiizky po tel. domluvé) nebo 7P/PP u CSOB
Spofici uget | - 1.75% p-a. neni v nabidce neni v nabidce Prima spofeni:
- ucet v EUR 0,5% p.a. - 1,5% p.a. pro zUstatky do 500 tis. K¢
- sleva 50% za zpracovani zadosti _ ggzzp;ﬂi}oatsk]:Xz:(;/agz;::ﬂ?gveden|
Hupotéka | neni v nabidce - sleva z Grokove sazby: 0,15% pri_ |- 2,99% - 2,79% p.a. s fixacina5let | _ o 2/2% pohybliva sazba s
zasﬂa[u szg na uce“t'C’SOB, 0,1% pfi | - bez poplatkd za vyrizeni pojisténim
pojisténi u CSOB Pojistovny - sleva z aktualni sazby az 1,1% p.a.
Phjeka/aver | - lai do 400 tis. KE bez rucitele pljcka na cokoliv/na lepsi budleni: - 50% sleva za zpracovani pjcky E%T)Sr?l_lllsd:niesp(;g(c)elgﬁd;e; Lnélbllggku 7a
- konsolidace pajcek sleva 50% z poplatku za zpracovani - od 20 do 600 tisic K¢ P
vedeni (¢tu
- mezinarodni Citi kreditni karty pro Kreditni karta AGIP:
Platebni platby v CR a v zahraniti bez nutnosti - 10 bodd = sleva 2 Ké&/litr
karty zakladat si bézng Gcet u Citibank neni v nabidce neni v nabidce - vedeni karty zdarma pfi traté min.
- bezurocné obdobi az 55 dni 3 tis. K¢/mésic
- slevy az 25% u partnerd Citi Club - cestovni pojisténi v cené
Kontakt Mariana Kof'enkova, tel. 775 864 189 Denisa Bestova, tel. 737 201 206 Jana Kominkova, tel. 724 287 899 Rostislav Matzner, tel. 955 964 715
mariana.korenkova@citi.com dbestova@csob.cz jkominkova @csas.cz rostislav.matzner @unicreditgroup.cz

Pozn.: nabidka je platna pouze pro zaméstnance HMMC, nevztahuje se na agentruni pracovniky.
*podminkou je aktivni ucet, tj. zasilani mzdy na ucet prislusné banky a provadeéni dalsich transakci v pribéhu mésice

Pavodni lipy v arealu
zavodu maji sva jména

V kvétnovém vydani naseho
magazinu jsme vyhlasili anketu,
v jejimz ramci mohli vSichni za-
méstnanci HMMC zasilat navr-
hy na pojmenovani 8 plvodnich
lip rostoucich v nasem arealu.
Do uzavérky, ktera pfipadla na
20. cervna, se seslo celkem 14
prispévkl. Ty se nejcastéji odvi-
jely od jmen znamgch osobnosti,
spjatdch se zdejSim regionem,
a dale mistnich pamétihodnosti,
at’ jiz prirodnich ¢i kulturnich.

Po peclivem prostudovani vsech
doslych navrhd byl zvolen pri-
spévek pana Ivana Zavorky z Odd.
lakovny. V arealu tovarny se tak
obrazné feceno usadi takovi ve-
likani, jakgmi byli FrantiSek Pa-
lacky, Petr Bezrug, Leos Janacek,
Sigmund Freud, Gregor Mendel,
Emil Zatopek, Frantisek Kola-
fik a Ondra Lysohorsky. “Jsem
z Noveho Ji¢ing, s jehoz okolim je
spojena fada znamych osobnosti.
Nechtél jsem ale, aby to bylo takto
jednostranné. Proto jsem pohledal
i na internetu a také mi pomoh-
la pritelkyné, ktera zase pochazi
odsud z Frgdecka,” vysvétiuje
pan Zavorka. Tato skupina stro-
ml si zaslouzi zviastni pozornost,
jelikoZ s nimi, na rozdil od ostat-

nich, nebylo béhem vystavby au-
tomobilky nikterak manipulovano.
Zlstaly tak na svém plvodnim
misté, kde se dfive nachazela kfi-
zovatka polnich cest a bozi muka.
“Zazil jsem tu ty stromy v srpnu
2007, kdy jsem nastupoval. Myslel
jsem, Ze tu stavbu nepfeziji. Proto
kdyz jsem si precetl o jejich po-
jmenovani, fekl jsem si, Ze je to
dobr( napad,” dodavéa pan Zavor-
ka. VSichni zaméstnanci, ktefi se
ankety zucastnili, obdrzeli malou
pozornost. Vitéz si uzil Hyundai
i30 s plnou nadrzi na vikend. Timto
bychom radi podékovali za ucast
vsem, ktefi zaslali své prispévky,
a autorovi vitézného navrhu jeste
jednou gratulujeme!

Lindens in the plant's
area have new names

. ' e |

In the May issue of our maga-
zine, a survey was launched
calling on HMMC employees to
send their proposals of names
for 8 original lime trees located
in the plant's area. Deadline was
the 20t June and till then we had
received total of 14 contribu-
tions. Those were mostly based
on names of important figures
related to the region as well as
on local monuments, both cul-
tural and natural.

After a thorough examination of
all proposals received, we decided
for the one sent by Ivan Zavorka
from the Paint Dept. Therefore,
metaphorically speaking, such
great men as FrantiSek Palacky,

Petr Bezru¢, LeoS Janacek, Sig-
mund Freud, Gregor Mendel,
Emil Zatopek, FrantiSek Kolarik
and Ondra Lysohorsky will settle
down in the plant's area. “I come
from Novg Jicin and a number of
notable persons are related to
this town. But | did not want to
have it such one-sided, so | used
the Internet too and also my girl-
friend helped me, as she comes
from the Fr(dek-Mistek area”,
Mr. Zavorka explains. This group
of trees deserves special atten-
tion as unlike other greenery in
the HMMC area they were not
replanted during the plant's con-
struction. They remained at their
original place where a cross
road and a wayside shrine used
to be. “I remember the trees in
2007 when | joined the company.
| thought they would not make it
during the construction. That is
why | think it was a good idea to
give them names”, Mr. Zavorka
added. All employees who had
participated in the survey re-
ceived small gifts. Author of the
winning idea enjoyed Hyundai i30
for a weekend. We would like to
thank all participants and, once
again, congratulate the winner!

NEW THINKING. NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
Tortharry, Noostrak, _ Klub Barral koncert
Have the Munchies 20.91 (1550 Barrk Club concert

Dny NATO v Ostrave
NATO Daus in Ostrava

21. - 22.9. (08:00)

Letisté L. Janacka
L. Janacek Airport

Stadion Bazaly

akce pro vsechny
event for everybody

fotbalovy zapas

FC Banik Ostrava x FC Liberec 22. 9. (15:00) Bazaly Stadium football match
HC Vitkovice Steel . E hokejove utkani
x HC CSOB Pajigtovna Pardubice 25 5 70 U2 hackey game
SSD vs. Breakart 27.9. (21:00) Klub Fabric tanecni party
Fabric Club dance party
Gaetano Donizetti - Anna Bolena 28. 9. (18:30) DlvadlqA. Dl opera
A. Dvorak Theater
Tanecni vecery ) Kulturni ddm K-Trio
Dancing Evenings 22 e L) KK-Trio Community Center
Volant, Punk Floid 5.10. (20:00) Klub Barrak koncert
Barrak Club concert
. Klub Fabric lkoncert
R 11.10. (20:00) Fabric Club concert
Ostravskeé hospody 15. 9. (10:00) cgntrum TS HEEE
city center tour

Zdroj / Source: http://www.ostravainfo.cz

Zabava / Entertainment

Védéli jste, Ze...?

Spole¢nost Hyundai Motor dokoncila rozsifeni svého vg-
robniho zavodu HAOS v Turecku a spolecné se zavodem
HMMC v No3ovicich tak zvysila kapacitu produkce novych
vozl v Evropé na 500 000 rocné. Modernizace umozni vy-
rabét kromé soucasneho Hyundai i20 také novou generaci
8 3 modelové fady i10. Po jejim uvedeni na trh bude 90% aut
Hyundai prodavangch v Evropé v tomto regionu i vyrabé-

Y,

Did you know that...?

2 6 Hyundai Motor Company has finished an extension of its

HAOS production facility in Turkey. Hyundai's annual ca-
pacity in Europe, including the HMMC plant in NoSovice,
will increase to 500,000 units. The modernized HAOS plant
is now able to produce new generation i10 in addition to
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the existing i20 model. Once new i10 goes on sale across
7 5 ] 2 3 Europe, 90% of Hyundai cars sold in Europe will be built
in the region.

Autorem je zaméstnanec HMMC / Prepared by an HMMC employee
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