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Prezident CR Milo3 Zeman navstivil zavod HMMC
Czech President Milos Zeman visited the HMMC plant




Novinky z automobilového pramyslu / News from the automotive industry

Hyundai Motor otevrel
rozsifenou evropskou centralu

Spole¢nost Hyudnai Motor
oficialné otevfela nové roz-
Sifenou evropskou centralu v
némeckém Offenbachu. Pro-
jekt si vyzadal investici ve
v{si 42,5 milionu eur. Plvod-
ni budova, ktera se nachazi v
samém srdci evropskgch akti-
vit spolecnosti, byla oteviena
v roce 2006.

Jeji celkova rozloha vzrostla o
50% na 33 800 m2 V centrale
nyni sidli stale se rozrastajici
evropsky tgm spolec¢nosti a za-
mestnanci nejvétsiho zastoupe-
ni firmy v Evropé Hyundai Motor
Deutschland. Celkem tedy novou
budovu vyuziva na 375 zamést-
nanct. Viceprezident a provozni
feditel Hyundai Motor Europe
Allan Rushforth k tomu pozna-
menal: “Rozsifeni nasi centraly
v Offenbachu potvrzuje nas za-
vazek vaci Evropé, stejné jako
odhodlani nadale prekonavat
ocekavani evropskych zakazni-
ka. Je pfirozene, ze rostouci fir-
ma potrebuje vice mista pro svdj

Prezident Zeman
chvalil Hyundai

Dveé automobilky. Tim viak ves-
kera podobnost konci. Zatimco
v nosovickeé firmé Hyundai pre-
zident MiloS Zeman jezdil po-
hodIngm vozitkem a moderni
provozy velebil, v kopfivnicke
Tatfe se prochazel halou pa-
matujici socialistické zavazky
a snazil se zaméstnancim vlit
nadeéji, ze snad uz bude lépe.
Hyundai prezident oznacil za
nejuspeésnéjsi a nejdynamicté-
ji se rozvijejici automobilku v
zemi. “Je to v{zva i pro ostatni,
ktefi skuhraji nad ekonomickou
krizi. Hyundai je dtkazem, Ze i
v této dobé Ize byt Gspésny,”
fekl Zeman. Prezident take po-
dotkl, ze si investord z Jizni Ko-
reje vazi a doufa, Ze jich bude
vice. “Bohuzel o jedné jiho-
korejske firme, ktera by méla
zamifit praveé do vaseho kraje,
mam zatim zakazano mluvit,”
fekl s usmévem.

4. fijna 2013
MF Dnes

tgm, ovSem v tomto pfipadé se
nejedna pouze o noveé kancela-
fe, jelikoz vyznam této budovy
je mnohem hlubsi. Symbolizuje
totiz silici spojeni Hyundai Mo-
tor s mistnim regionem i celou
Evropou.”

Z tisku / From the press

President Zeman
praised Hyundai

Two carmakers. But that's all they
have in common. While the Presi-
dent MiloS Zeman was transported
by a comfortable cart and appre-
ciated modern shops in Hyundai,
he had to walk through an old
hall that recalled socialistic com-
mitments, and was trying to give
some hope to the employees that
better times would come. He called
HMMC the most successful and
most dynamic car manufacturer in
the country. “This is a challenge
for the others who complain about
the economical crisis. Hyundai is
an evidence that it's possible to
be successful even during these
times”, said Zeman. He also point-
ed out that he really appreciates
investors from Korea and hopes
there would be more to come.
“Unfortunately, | was forbidden
for now to speak about one Ko-
rean company heading to your re-
gion”, he said with a smile.

4t October 2013
MF Dnes

* Clanky mohou byt s ohledem na prostor kraceny.

Hyundai Motor opened
extended European headquarters

Hyundai Motor has officially

opened its newly-expanded
European headquarters in Of-
fenbach, Germany, completing
a €42.5 million investment. Si-
tuated at the heart of Hyundai
Motor's European operations,

Den andéld

Spole¢nost Hyundai Motor Ma-
nufacturing Rus se zapojila do
programu “Den andéld” 5. te-
levizniho kanalu, jehoZ cilem je
pritahnout pozornost divakd k
sirotkdm a zv(sit tak zajem o
adopce déti z détskych domo-
vQ. Déti, které se do programu
zapoji, maji vetsi Sanci ziskat
novou rodinu. Hrdinou nejnovej-
Siho vydani byl devitilety chla-
pec Timur z Viborgu, jenz dostal
pfilezitost vyzkouset si spusténi
lisovaci linky a nasledné ve sva-
fovné pro zménu kontroloval
kvalitu svarenych dveri. Navstivil
také finalni montaz, kde vidél,
jak se auta montuji dohromady,
a poteé byl svezen po testovacim
okruhu. Jizdu si velmi uzil a fikal,
Ze auto bylo vyrobeno dobre. Na
konci navstévy dostal chlapec od
HMMR auto na dalkové ovlada-
ni, coz mu udeélalo velkou radost.
Splnil se tak dalSi détsky sen.

5. fijna 2013
5. TV Channel

the building was originally
opened in 2006.

Its floor area has been expan-
ded by 50% to 33.800 m?. It now
accommodates the growing Eu-
ropean team and the staff of
Hyundai Motor Deutschland,
the company's largest Euro-
pean subsidiary. In total, 375
employees are based in the
new building. Allan Rushforth,
Senior Vice President and COO
at Hyundai Motor Europe, said:
“Expanding our headquarters
in Offenbach demonstrates our
total commitment to Europe
and to exceeding the expecta-
tions of European consumers.
As a growing business, it's na-
tural to need more space to ac-
commodate our team, but the
significance of this building is
about much more than additi-
onal offices. It symbolizes the
new, stronger connections that
Hyundai Motor has made in the
local region and more widely
around Europe.”

Angel's Day

Hyundai Motor Manufacturing
Rus participated in the program
“Angel’s Day” on 5" TV Chan-
nel, which is aimed at drawing
people's attention to orphan
children and raising interest to
adoption of children from or-
phan house. Participation in the
program gives them chance to
have a family. The hero of the
last program was 9-year-old
boy Timur from Viborg. He had
an opportunity to launch the
stamping line. He visited Welding
Shop in which the boy checked
the quality of welded door. Timur
visited Assembly Shop where he
saw how cars are assembled and
had a test drive. He enjoyed the
test drive and said that the car
was assembled well. In the end
of the visit HMMR granted a
radio-controlled car to boy. He
was very happy, another dream
came true.

5t October 2013
5t TV Channel

* With respect to space the articles may be shortened.



Stalo se v HMMC / What happened in HMMC

Souhrnna provozni porada
- fijen 2013

Vedeni zavodu Hyundai Motor
Manufacturing Czech a zastupci
viech oddéleni se sesli na pravi-
delné souhrnné provozni porade,
ktera se konala 11. fijna v audi-
toriu administrativni budovy.

Uvod porady tradi¢né patfil pre-
zidentovi spolecnosti. Pan Jun-ha
Kim v projevu ocenil, Ze jsme v zari
prekonali vgrobni plan a podékoval
vsem pracovnikdm za jejich sili.
Prezident Kim rovnéz zminil ne-
davnou navstévu prezidenta Ceské
republiky MiloSe Zemana, kterg
ocenil pfinos automobilky Hyun-
dai Motor Manufacturing Czech v
oblasti hospodarského rdstu a za-
méstnanosti (vice na str. 4-5).

Po projevu u recnického pultu
vystoupili  zastupci  jednotlivgch
oddéleni, ktefi ucastniky porady
seznamili mj. s informacemi o v{-
robé, kvalité, BOZP a s prodejnimi
vysledky. Spolec¢nost HMMC v zafi
vyrobila 27 460 vozd Hyundai i30,
ix35 a ix20. O automobily z NoSo-
vic byl minulg mésic nejvétsi zajem
v Némecku, Velke Britanii, Rusku,
Turecku a Australii. BlizSi infor-
mace najdete v tabulce. Na zaver
byli ocenéni zaméstnanci, jejichz
zlepSovaci navrhy prispély k vét-
Si kvalité a bezpecnosti vyroby a

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

pomohly usetfit nemalé financni
prostredky. Poukazky Flexi Pass
si odnesli David Sipkovsky z lisov-
ny, Lukas Franek z Odd. kontroly
kvality, David Luke$ z Odd. pod-
pory prodeje, AleS Pavelec z Odd.
kontroly a planovani vyroby a Jan
Karpeta z prevodovkarny. Gratu-
lujeme.

e

|

i30

ix35

ix20
Celkem / Total

i30

ix35

ix20
Celkem / Total

Business review meeting

- October 2013

Hyundai Motor Manufacturing
Czech company's top manage-
ment and representatives of
all departments participated in
another regular Business re-
view meeting which was held
in the HMMC Auditorium on
11* October.

Speech of President Jun-ha Kim

Zari 2013 / September 2013
1115
13 267
3078
27 460
11326
13 095
3033
27 454

Visledky viroby a prodeje: zafi 2013 / Production and sales results: September 2013

inaugurated the meeting. He
appreciated that we managed to
exceed our production plan for
September and thanked all em-
ployees, who contributed to this
result, for their effort. Presi-
dent Kim also mentioned a visit
of MiloS Zeman - the President
of the Czech Republic, who ap-
preciated HMMC's great contri-
bution related to boosting the
local and national economy and
decreasing the unemployment
rate (see pages 4-5).

Afterwards, representatives
of selected departments came
to the speaker's desk and in-
formed participants of the
meeting about data regarding
e.g. production, quality status,
health and safety and sales re-
sults. HMMC produced 27,460
cars (Hyundai i30, ix35 and
ix20) in September. During last
month, vehicles from NoSovice
were mostly demanded in Ger-
manyu, UK, Russia, Turkey and
Australia. Details are avail-
able in a chart. At the end of
the meeting, several employees
were awarded. Their improve-
ment proposals helped increase

|

the quality and safety of pro-
duction and save considerable
financial resources. The Flexi
Pass vouchers were given to
David Sipkovsk( (Stamping),
Lukas$ Franek (Quality Control),
David Lukes (Sales Support),
Ale$ Pavelec (Production Con-
trol) and Jan Karpeta (Trans-
mission). Congratulations.

NEW THINKING. NEW POSSIBILITIES.



VIP ndvstéva / VIP visit

Prezident CR Milog Zeman
navstivil zavod HMMC

Ve ¢tvrtek 3. fijna hostila nase
spole€nost velmi vzacnou na-
vitévu. Do noSovického zavodu
Hyundai Motor Manufacturing
Czech zavital prezident Ceské
republiky MiloS Zeman, kter(
tak ucinil v ramci své tfidenni
navstévy Moravskoslezského
kraje. Jednalo se o viibec prvni
navstévu prezidenta republiky
v tovarné HMMC a jednu z mala
prezidentskgch navstév v né-
kterém z provozl automobilky
Hyundai v celosvétovém méfit-
ku.

Po prijezdu se prezident repub-
liky kratce setkal s nejvyssim
vedenim a ceskymi manazery
spolecnosti. Z nasledné prezen-—
tace se dozvedél zakladni udaje
0 nosovické automobilce, tgka-
jici se zejmeéna celkoveho poctu
vytvorenych pracovnich mist,
nebo rocniho objemu produkce.
Prezident HMMC Jun-ha Kim
v Uvodnim slovu mimo jiné pfi-
pomnél, ze zavod HMMC, ktery
vyrabi moderni a kvalitni auta,
exportovana do vice nez 50 zemi
celého svéta, je nejvétsi zahra-
nieni investici v historii Ceské re-
publiky. “Nas Uspéch a technicka
vyspélost jsou Uzce provazany
s mimoradné kvalitnimi a schop-
nymi lidmi, které v tomto zavo-
dé zaméstnavame. Jsme hrdi na
to, Ze nase zdejsi spolecnost je
Ceska a ze prostrednictvim na-
Sich aut pomahame Sifit dobré
jméno Ceské republiky po své-

tg,

fekl Jun-ha Kim. Na zaveér
setkani s managementem pre-
vzal prezident Zeman unikatni
darek - repliku korejské vazy
z 12. stoleti, zdobenou tradicnimi
buddhistickgmi symboly - leticimi
jeraby a oblaky, jeZ jsou zna-
menim veécnosti a dlouhovekosti.
Original této vazy je vystaven
v Narodnim muzeu v Soulu.

Pri naslednem setkani se za-
meéstnanci cesky prezident ocenil
pfinos zavodu HMMC témito slo-
vuU: “Budu vzdy vyjadrovat Uctu

f

Hyunda

Czech President MilosS Zeman
visited the HMMC plant

Our company hosted a very
important visit on Thursdauy,
3¢ October. President of the
Czech Republic Milo3 Zeman vi-
sited the Hyundai Motor Manu-
facturing Czech facility in No3o-
vice. The event took place within
President's 3-day trip to the Mo-
ravian-Silesian Region. It was the
very first president's visit in the
HMMC history and one of a few
presidential visits at some of Hy-
undai plants around the world.

After his arrival, the President of

Vitame pana Mili en
phezidenta,l

P

the Czech Republic shortly met
with the top management of the
company and its Czech managers.
He was provided with a presen-
tation to learn basic facts about
the NoSovice carmaker, especi-
ally total number of jobs created
and annual volume of production.
HMMC President Jun-ha Kim in
his opening speech reminded that
the HMMC plant, making modern
and quality cars exported to over
50 countries around the world,
was the biggest foreign invest-
ment in the history of the Czech
Republic. “Our achievements and
technical advancement are narro-
wly connected to highly qualified
and capable people working in this
plant. We are proud that the local
company is of the Czech origin
and our cars help spread a good
reputation of the Czech Republic
around the world”, said Jun-ha
Kim. At the very end of the mee-
ting with the management, Pre-
sident Zeman received a unique
gift - a copy of Korean vase from
the 12" century decorated by tra-
ditional Buddhist symbols - flying
birds and clouds symbolizing eter-
nity and longevity. Original of the
vase is placed in the National Mu-
seum in Seoul.

During the following meeting
with  HMMC employees, Presi-
dent Zeman appreciated HMMC
value with these words: “I will
always show respect for South-
Korean investments in general
and especially for Hyundai, as it

p—

HYUNoAI



Indai

jak  jihokorejskgm investicim
obecné, tak zejména firmé Hy-
undai, jako dnes jiz nejuspésnéjsi
firmé v Ceské republice. Produk-
ce Hyundai predstavuje zhruba
2% HDP Ceské republiky. V re-
gionu, kter( je virazné postizen
nezameéstnanosti, tlumite tuto
nezaméstnanost,”  konstatoval
prezident republiky. Na otazku
jednoho z pracovnikl co délat,
aby se o noSovickém Hyundai
prestalo mluvit jako o montovné,
prezident odvétil: “Ona primitivni
pfedstava montovny se zrodila
v hlavach lidi, ktefi automobilku
zevniti nikdy nevidéli. Vy patrné
mate na mysli jak politiky, tak no-
vinare a obé dvé kategorie maji
spolecné to, ze zpravidla mluvi
0 vécech, ktergm nerozuméji.”
Prezident se dale zminil i o spo-
lupraci s okolnimi obcemi, o kte-
ré byl informovan na pfedcho-
zim setkani se starosty. “Chtél
bych ocenit skvélou spolupraci
s municipalitami a vazim si vasi
podpory regionalniho i mistniho
rozvoje. Zajem o své okoli svéd-
¢i 0 vysokeé prestizi vasi firmy.”
Poslednim bodem programu na-
vstévy byla prohlidka haly finalni
montaze, kterou prezident Milos
Zeman s doprovodem absolvoval
v navstévnickem vlacku. Behem
prohlidky se prezident zajimal
0 detaily vgroby a ocenoval viu-
dypfitomnou Ccistotu a poradek.
Na zavér prezident republiky
predal zaméstnancdm HMMC
nasledujici vzkaz: “Pracujete ve
skvélém podniku a proto vefim,
ze i vy jste, nebo budete také
skvéli.”

VIP ndvstéva / VIP visit

is currently the most successful
company in the Czech Republic.
Hyundai's production represents
about 2% of the Czech GDP.
You successfully decrease the
unemployment in the region which
is strongly affected with this pro-
blem”, said President Zeman. An
employee, who asked what to do
in order to make people stop cal-
ling HMMC just an assembly plant,
received following answer: “This
primitive idea of an assembly plant
was born in the heads of people
who have never seen a car manu-
facturing plant from the inside. So
you perhaps mean politicians and
journalists. Both of them have in
common that they usually speak
about things they do not un-
derstand”. The President further
mentioned also cooperation with
surrounding villages he had learnt
about during preceding meeting
with mayors. “l would like to ap-
preciate a perfect cooperation of
your company with municipalities,
as | strongly praise your support
of regional and local development.
This is also a proof of the high
reputation of your company and
of the attention you pay to your
vicinity”. The last point of the
agenda was a site tour in visitors'
train through the Assembly Hall.
During the site tour, Mr. President
was interested in details of produ-
ction and admired ubiquitous cle-
anliness and tidiness. At the very
end of his visit, the President of
the Czech Republic sent following
message to the employees: “You
are working in a great enterprise,
so | believe you are, or you will be
great as well”.

.

|

NEW THINKING. NEW POSSIBILITIES.



Modely Hyundai / Hyundai models

Hyundai predstavil v Koreji
facelift modelu Elantra

Spole¢nost Hyundai Motor
uvedla na korejsky trh face-
liftovany sedan Elantra s cilem
posilit svoji pozici v jednom
z nejnabitéjsich segmentd

z hlediska konkuren-
ce. Nova Elantra
proto sazi na
omlazeny

design

a inovativni prvky vgbavy.
Faceliftovany model Elantra,
v Koreji prodavany jako Avan-
te, je vpredu o 5 milimetrd delsi,
zadni naraznik doznal prodlou-
zeni o 15 milimetrd, proto se cel-
kova deélka vozu zvétsila na 4550
milimetrd (+ 20 mm) pfi zacho-
vani stejného rozvoru. Facelift
Elantfe pfinesl fadu vylepSeni
- novy design se projevil napr.
na prednim narazniku, masce
chladi¢ce nebo mlhovkach. Mo-
dernizovana Elantra nyni vyuziva
LED techniku v projektorovych
hlavnich svétlometech i zadnich
svitilnach.

Zmény najdeme také v interi-
éru. Palubni deska ma vydechy
ventilace umisténé vyse, coz
oceni predevsim pravé koleno
vzrostlejsiho  fidice. Proudéni
Cerstvého vzduchu si nyni uZziji
i cestujici na zadnich sedadlech.
Dllezitou novinkou je zahrnuti
automatického parkova-
ciho asistenta do vys-
Sich vgbav a moznost

zmény Gcinku
posilovace fizeni
tlacitkem  Flex
Steer na vo-
lantu.

Zatimco do-
savadni zmeé-

ny byly spise

evolucni, pod
kapotou se obje-
vila doslova revo-

luce. Dosud totiz nebyla Elantra
nabizena s naftovym agregatem,
coz se s pfichodem faceliftu
zméni. Motor 1,6 CRDi nabidne

vgkon 94 kw (128

koni), tocivg moment vrcholi na
hodnoté 279 N.m. Jednotka si ve
spojeni s manualni prevodov-
kou rekne o 5,4 litru nafty na
100 kilometr(, s automatem se
pfipravte na 6,2 1/100 km. Die-
selova Elantra s automatickou
prevodovkou bude nabizena i se
systémem ISG (ldle Stop & Go).
Od uvedeni prvni generace na
trh v roce 1990 je Elantra celo-
svetové nejprodavanéjsim kom-
paktnim sedanem znacky Hyun-
dai. Od té doby se prodalo pres
8,77 milionu kust tohoto modelu.
Hyundai Elantra ziskal také fadu
vyznamnych ocenéni vcetné ti-
tuld Severoamerickeé a Jihoafric-
ké auto roku 2012.

Hyundai launched Elantra

facelift in Korea

Hyundai Motor Company
launched the facelifted Elantra
in the Korean market. Aiming
to further strengthen its pres-

ence in one of the
world's most
com-

petitive segments, the company
brought back the new Elantra
with a refreshed design and im-
proved product features.
The facelifted Elantra, badged as
Avante in the Korean market, fea-
tures an overall length of 4,550
mm, which is 20 mm longer than
the previous one, while its wheel-
base remains the same. With
front and rear bumpers extended
by 5 mm and 15 mm, respectively,
the new Elantra projects a more
stable, balanced look. The newly-
designed front bumper, radiator
grille, fog lamps as well as adop-
tion of LED light guide, projection
headlamps and LED rear combi-
nation lamps add
a dynam-

ic, high-tech feel to the Elantra.

Interior design elements were
modified with the aim of improv-
ing usability, reflecting feedback
from customers of the previous
Elantra. The center air vent po-
sition was moved upward, and
front center armrest position was
also raised. Rear seat air vent, 3.5
inch OLED display and ven-
tilation seats were
also adopted.
T he

new Elantra also comes
equipped with high-tech con-
venience features such as ad-
vanced SPAS (Smart Parking As-
sist System) and flex steer.
In particular, a diesel version was
added to its line-up to respond
to the growing popularity of the
diesel engine in the Korean mar-
ket. Equipped with the 1.6 liter
diesel engine, the new Elantra
offers a high fuel economy of
5.4 1/km (MT) and 6.2 I/km (AT),
while delivering maximum horse
power of 128ps and maximum
torque of 279 Nm. Moreover,
Hyundai Motor's advanced ISG
(Idle Stop & Go) system is ad-
opted on the diesel model with
auto transmission. Since the
first-generation was launched in
1990, Elantra has led Hyundai
Motor's compact-size
sales worldwide, with
accumulated global
sales exceeding 8.77
million units. The
Elantra has also
won a series of
coveted awards,
including the
2012 North
American Car of
the Year and 2012
South African Car of
the Year awards.



Hodnota znacky Hyundai dosahla

nového rekordu

HYUNDAI MOTOR’S
BRAIND VALUE ENTERS
GLOBAL TOP 50

Enierisrand

Hyundai Motor Companuy,
nejrychleji rostouci automo-
bilka podle hodnoty znackuy,
zaznamenala v Zebficku 100
nejlepSich globalnich znacek,
sestavovaném poradenskou
spolecnosti Interbrand, me-
ziro¢ni nartst své hodnoty
0 20,5% na 9 miliard USD.
Automobilka Hyundai je za-
fazovana mezi 100 nejlepsSich
znacek sveta nepretrzité devet
let a letos poprveé pronikla mezi
top 50, kdyz se umistila na 43.
pozici. Od roku 2005 se hodnota
Hyundai zvgsila o 160 procent
a v zebficku se znacka posunula
0 41 mist.

“Znacka Hyundai neustale po-
siluje svou stabilni pozici na

globalnim trhu diky vyrobé au-
tomobil, které jsou stylove,
nabizi moderni design a skvélé
jizdni vlastnosti,” uvedla spo-
le¢nost Interbrand. “V{gznamny
rGst hodnoty znacky Hyundai
je odrazem naseho aktualniho
postaveni na globalnim trhu,
kk ¢emuz prispély uspésna celo-
svétova kampan a také rlizno-
rode lokalni aktivity zahrnujici
sportovni marketing a firemni
spolecenskou odpovédnost,”
fekl Won Hong Cho, $éf mar-
ketingu automobilky Hyundai
Motor. “Budeme zvysovat nase
Gsili a i nadale prekonavat oce-
kavani zakaznikd, abychom se
stali nejoblibenéjsi svetovou
automobilovou znackou.”

Hyundai dokoncil rozsireni

tureckého zavodu

Spole¢nost Hyundai Motor Com-
pany dokoncila rozsifeni své-
ho tureckého vgrobniho zavodu
Hyundai Assan Otomotiv Sanaui
(HAOS), jehoz vgrobni kapacita
byla investici 634 miliond dolart
zdvojnasobena na 200 tisic vozi
rocné.

Do konce letosniho roku bude in-
vestovano dalsich 43 miliond, tak-
ze celkova vgse investice dosahne
¢astky 677 miliond USD. V Turecku
v této souvislosti vzniklo vice nez
2700 novych pracovnich mist. Z vi-
robni linky sjel 26. zafi i prvni viz
nové generace modelu Hyundai
i10, kterg mél svétovou premiéru
na autosalonu ve Frankfurtu. Tento
model zaujal navstévniky prede-
vaim svym dynamickym designem,

prostornym interierem a kvalitou
pouzitych materiald. Nova genera-
ce i10 je navrzena, zkonstruovana
a vyrabéna v Evropé, aby uspoko-
jila narocné pozadavky evropskych
ridicd.

Rozsifovani zavodu HAOS trvalo
spolecnosti Hyundai Motor 16 mé-
sicl a tureckému automobilovému
prmyslu a mistni ekonomice pro-
spéje vytvorenim novych pracov-
nich mist. Zavod HAQS se stal pro
spolecnost Hyundai zakladnou pro
vgrobu malych voz( poté, co byla
ke stavajici modelove fadeé i20 pri-
dana produkce noveé generace i10.
HAOS v tureckém Izmitu, zalozeny
v roce 1997, je nejstarsim vgrobnim
zavodem ze sedmi tovaren automo-
bilky Hyundai Motor mimo Koreu.

Zajimavosti / Interesting news

Hyundai's brand value reached

new high

Hyundai Motor Company, the
fastest growing automotive
company by brand, saw its
brand value surge 20.5 percent
from a year earlier to $9 bil-
lion, according to brand consul-
tancy Interbrand's 2013 Best 100
Global Brands.

Hyundai, which has been included
in the Best 100 Global Brands list
for nine consecutive years, en-
tered within top 50 for the first
time this year. Since joining the
list, Hyundai has posted steady
increases both in brand value and
ranking. Its brand value surged
160 percent, while its ranking
went up 41 spots since 2005.
“The Hyundai brand, which has
established a solid position in

Hodnota znacky

the global market, continues to
strengthen its image with a track
record of building vehicles with
leading style, design, and per-
formance,” Interbrand said in
a statement. “Hyundai's signifi-
cant growth in brand value re-
flects our enhanced status in the
global market. This was made
possible through global brand
campaign as well as diverse lo-
calized brand activities including
sports marketing and CSR,” said
Won Hong Cho, Hyundai Mo-
tor's Chief Marketing Officer.
“We will strengthen our efforts
to become the most beloved
brand by delivering even more
value beyond customers' expec-
tations.”

Rok Hyundai (mid $) Pofadi
2005 348 ”
2006 206 -
2007 5 -
2008 e -
2009 e -
2010 o0 -
2011 5.00 -
2012 o -
\_ 2013 9,00 B )

Hyundai's Turkey plant
completed major expansion

Hyundai Motor Company has
completed expansion of its
Turkey plant, Hyundai As-
san Otomotiv Sanayi (HAOS),
doubling its annual capacity
to 200,000 units with an in-
vestment of $634 million.

With an additional $43 million
added by the end of this year,
the total investment will reach
$677 million, creating more
than 2,700 new jobs in Tur-
key. The production of new-
generation Hyundai i10 started
at HAOS on 26" September
2013. The new i10 debuted at
the Internationale Automobil-
Ausstellung (IAA) in Frankfurt
showing features of its dy-
namic and spacious design and

outstanding performance. New
generation i10 is designed,
engineered and assembled in
Europe to satisfy the needs of
Europe's demanding drivers.
The 16-month expansion of
Hyundai Motor's HAOS plant
will contribute to the auto in-
dustry of Turkey by adding
new jobs to the local economy.
HAOS has become Hyundai
Motor's small car production
base for Europe by adding
new generation i10 to existing
i20 production. Established in
1997, HAQS, in Izmit, is Hyun-
dai Motor's longest-operating
manufacturing facility among
seven factories outside of Ko-
rea.

NEW THINKING. NEW POSSIBILITIES.



Zajimavosti / Interesting news

Expedice aut z HMMC

k zakaznikim

V predchozich ¢islech HMMC
News jsme vam prezentovali,
jak probiha vgroba aut Hy-
undai na jednotlivgch halach
naseho zavodu. V tomto vyda-
ni vam priblizime, co vSechno
pfedchazi tomu, nez vypro-
dukované auto doputuje k za-
kaznikovi. Objednéavkami vozl
do vgroby a jejich expedicemi
k zékaznikim do témér Sede-
sati destinaci po celém svété
se v nasi spolecnosti zabgva
12 zaméstnancl Odd. podpory
prodeje.

Zbqvajici pracovnici 20¢lenného
tgmu maji na starost poprodej-
ni sluzby. Nez budou vyrobena
auta pripravena k odeslani, je
treba provest celou fadu ukond.
“Mezi né patii prijem objed-
navky, dohodnuti dodaci Ihdty
a dale financni, danové a celni
zalezitosti. Po jejich vyfize-
ni kontaktujeme spolupracujici
Odd. kontroly a planovani vyro-
by, jehoz pracovnici auta zadaji
do vyroby a nasledné je mtze-
me fuzicky vidét na linkach,”
fika Michat Knopik, manazer
Odd. podpory prodeje. Zhruba
73% aut je k zakaznikdm vyex-
pedovano nakladnimi auty, zby-
vajicich  27% je pfepravovano
vlakem. “Denné z HMMC odjede
100 az 200 kamiond. Vlakd je 7
az 11 tgdné. Na jednu soupravu
se vejde priblizné 228 aut, zalezi
na modelu. Vghodou Zeleznic¢ni
prepravy je mensi ekologicka
zatéz a vetsi nakladni kapaci-
ta,” upfesiiuje Michat Knopik.
Rozdil v nakladani aut na kami-
ony a zelezni¢ni vagony spociva
mj. v tom, Ze vozy na kamion si

fidi¢ nalozi sam, zatimco na vlak
auta umist'uji pracovnici najati
subdodavatelskou firmou Glo-
vis. “V(vozni planovani fungu-
je na tydenni bazi pfes naseho
hlavniho speditéra Glovis Euro-
pe, ktery objednava transport
pro 95% celkového objemu.
Zbytek je objednavan pfimo
zakazniky z menSich zemi, jako
je treba Srbsko a Chorvatsko.
Viz jsme schopni zakaznikovi
dodat od jednoho do tfi mésica,
zalezi na destinaci. Tii meésice
plati pro Novy Zeéland a Austra-
lii, kam lod pluje 50 az 60 dni,”
vysvétluje jeden z pracovnikd
oddéleni Jan Minarcik. Auta z
HMMC byla v prvnim polole-
ti exportovana do vice nez 50
zemi svéta. Top 5 predstavuji
Némecko, Rusko, Velka Britanie,
Spanélsko a Turecko.

Transportation of HMMC cars
to customers

In the previous issues of HMMC
News we introduced particular
production shops of our plant.
This issue brings you informa-
tion about what precedes the
stage when finished car is de-
livered to a customer. There are
total of 12 employees of the Sa-
les Support Department in char-
ge of car orders for production
and their transportation to cus-
tomers in nearly 60 destinations
all around the world.

Other members of the 20-mem-
ber team deal with after sales
services. Before finished cars
are ready for dispatch, it is ne-
cessary to carry out number of
tasks. “These tasks include e.g.
acceptance of order, setting of
delivery time, as well as finan-
cial, tax and customs matters.
Once all the above mentioned is

done, we contact our cooperating
Production Control Department,
members of which launch the
cars for production. Then we can
physically see them on the line”,
said Michat Knopik, Manager
of the Sales Support Dept. Ap-
proximately 73% of vehicles are
transported by trucks, remaining
27% go by train. “There are 100
- 200 trucks to leave the plant
every day. And we ship 7 - 11
trains every week. One train ac-
commodates approximately 228
cars, depending on a model. Main
advantages of the train are eco-
friendliness and higher transpor-
tation capacity”, Michat Knopik
explains.

A difference between loading
cars on the truck and on the train
is that vehicles transported by
truck are loaded by a driver him-
self, while cars on trains are pla-
ced by workers of the subcon-
tractor Glovis. “Export planning
works on a weekly basis via our
main hauler Glovis Europe that
ensures a transport for 95% of
the total volume. The rest is di-
rectly ordered by customers from
smaller countries, such as Serbia
and Croatia. We are able to deliver
a car to our customer within one
to three months, depending on a
destination. It lasts exactly three
months in case of New Zealand
and Australia, as the journey by
ship takes 50 - 60 days”, says the
Sales Support Dept. member Jan
Minarcik. Vehicles from HMMC
were delivered to more than 50
countries around the world in the
first half-year. The top 5 consists
of Germany, Russia, United King-
dom, Spain and Turkeuy.




“Stat kousek od trati
je neuvériteln( zazitek.”

Dabelsky rychla kola, vini-
ci se horkg vzduch nad tra-
ti, adrenalin a zvuéna jména
svétoznamgch jezdclG. Tak
by se dala ve zkratce popsat
atmosféra zavodd Formule 1,
ale i dalSich vgznamngch sou-
tézi motoristického sportu, do
jejichz zakulisi by se asi ne-
jeden z nas rad podival. Jak
ukazuje priklad naseho ko-
legy Antonina Janika, nemusi
se jednat o zcela nesplnitelng
sen...

Jako tratovg komisar jste
plsobil na radé vgznamngch
akci doma i v zahranici. Jak
jste se k této c¢innosti dostal?
V roce 2008 jsme byli jako Sbor
dobrovolngch hasic¢l pozadani
0 zabezpeceni a pripravu traté
zavodu Havifovsky Zlaty kaha-
nec na Térlickém okruhu. Teh-
dy jsem pUlsobil jako pozarni
hlidka, o rok pozdéji uz jako
poradatel. V roce 2010 jsem
jiz byl proskolen coby tratovy
kkomisar, ale zlom nastal v roce
2012, kdy jsem se seznamil s
kolegou z Track Marshals Brno
- nejvetsi organizace sdruzujici
trat'oveé komisare v CR. PFi jed-
nom zavodu nam obéma Slo o
zivot, diky cemuz se z nas stali
dobri pratelé. Pres TMB prisly
nabidky na dalsi zavody a letos
v Gnoru jsem si udélal licenci
trat'oveho komisare. Pfisti rok
si planuji poridit jesté belgic—
kkou a némeckou licenci.

Co prace trat'ového komisa-
fe obnasi a jaké predpoklady
musi €lovék mit?

Kazdg zavod je jiny a pokazdeé
jste na jiném Useku, od cehoz
se odviji, co komisar déla. Je to
napf. kontrola, pripadné uklid
traté, zabezpeceni divackych
z6n a pak také hlidani lidi, aby
nechodili pres cestu. Dale je
v jeho kompetenci signalizace
vlajek, jejichz pomoci dava bé-
hem zavodu pokyny jezdcdim a
informuje je o situaci na tra-
ti, pricemz rdGzné barvy maji
rdzny vyznam (napf. zelena =
volna trat’, Zluta = nebezpedi,
atd.). Urcité to neni prace pro
kkazdeho, musite na to mit ner-
vy. Na prvnim misté je schop-
nost se rychle a spravné roz-
hodnout, zasahnout v pfipadée
nehody a poskytnout prvni
pomoc. Béhem zavodu musite
byt neustale ve strehu. Je to
adrenalin.

Jaké nejzajimavéjSi podniky
jste dosud absolvoval a co je
Vasim snem?

Byl jsem na vétsiné motocyklo-
vych a automobilovych pfirod-
nich okruhl u nas, dale na ME
zavod( aut do vrchu ve Stern-
berku a na 24 hodinovém vytrva-
lostnim zavodu v belgickém Spa.
Vrcholem sezony pak byly zavo-
dy Formule 1 v Belgii. To byl ne-
uveritelny zazitek. Dostanete se
do mist, kam se jako divak nema-
te Sanci podivat, stojite kousek
od trati a kolem vas se pohybuji
vSichni ti slavni jezdci. Mgm snem
je zavod na nejdelsim pfirodnim
okruhu na svéte na ostrové Man.
Rad bych se tam podival, at’ uz

coby komisar, nebo alespon jako
divak. Je to jeden z nejtézsich
zavodd. Délka trati je 60 km a
cela akce trva 4 tgdnu.

Mate néjakou zajimavou pfiho-
du ze zavodu ¢i z jejich zaku-
lisi?

Trat'oveho komisare délam krat-
ce, takze historek zatim moc
nemam, ale jak uz jsem zminil,
jednou nam s kolegou Slo o zi-
vot. Stalo se to béhem lofnského
rocniku Havifovského Zlatého
kahance. Mél jsem na starost
posledni zatacku smér start/cil.
Jeden z jezdc( v ni nedobrzdil a
doslova sestrelil zavodnika pred
sebou. Toho to vymrstilo do pri-
kopu, odkud se motorka odrazi-
la a jeji torzo mé tésné minulo.
Kdybych se byval nesehnul, asi tu
dnes nesedim. Nastésti ale nebul
ani nikdo z jezdc( vazné zranen.

Antonin Janik (31) pracuje v
HMMC od Gnora 2008 jako se-
nior operator na Odd. final-
ni montaze. Do prace dojizdi
z Ceského Tégina. Vice infor-
maci naleznete na Facebooku/
TRACK MARSHALS BRNO.

Jak je neznate / What you wouldn‘t expect

“Standing so close to the track
is an incredible experience”.

Hot wheels, quivering air over
the track, adrenalin and illus-
trious names of famous driv-
ers. It is how an atmosphere of
the Formula 1 races and other
significant motorsport com-
petitions could be described in
brief. Many of us would love to
see their backgrounders indeed.
As an example of Mr. Antonin
Janik shows, it is not necessar-
ily an impossible dream...

You've worked as a track mar-
shal at number of significant
competition both here and
abroad. How did you start do-
ing this?

It was in 2008 when our volun-

teer fire brigade was in charge
of preparation and security of a
track during the Havirovsky Zlaty
kahanec race at the Térlicko cir-
cuit. | was there as a fire watch
first, but one year later | al-
ready became an organizer. In
2010, | was trained for the track
marshal. But the breaking point
came in 2012, when | met a col-
league from the Track Marshals
Brno association, the biggest of
its kind in the Czech Republic.
We both nearly died during one
competition, which caused we've
become good friends. Then |
received more offers for other
races via the TMB and | finally
made a license this Februaru.
| plan to make also licenses for
Belgium and Germany next year.

What does the marshal's work
consist of and do you need any
special preconditions?

Every race is unigue and you're
always responsible for different
part of the track, which defines
your duties. For example, you're
in charge of the track control,
security of audience and you
also have to prevent people from

crossing the road. Flag signal-
ization is another of marshal's
competences. Flags serve as in-
formation for drivers about the
situation on track, when different
colors have different meaning
(e.g. green = free track, yellow
= danger, etc.). Indeed, it's not
a job for everybody. You must
have an ability to make quick and
correct decisions. In case of an
accident, you have to be able to
act and provide the first aid. You
are permanently on alert during
the race. It's full of adrenalin.

What events have you already
attended and what's the race of
your dreams?

| attended nearly all natural mo-
torsport circuits in the Czech Re-
public, as well as the European
Hill Climb Championship nearby
Olomouc and 24-h endurance
race in Spa, Belgium. The high
point of the season was the F1
competition in Belgium. It was an
incredible experience. You visit
places the audience will never
see, stand so close to the track
and all the famous drivers are
all around you. My dream is the
competition held on the longest
natural circuit at the Isle of Man.
I'd love to go there, either as a
marshal or viewer. It is one of the
most challenging competitions.
The track is 60 km long and the
entire event takes 4 weeks.

Do you have any interesting
stories behind the scene?

I've been doing this just shortly,
so there are not many stories
to tell. But as I've already men-
tioned, my colleague and | nearly
died once. It happened during
last year's Havifovsky Zlaty ka-
hanec, where | was in charge of
the last curve in the start/fin-
ish direction. One of the driv-
ers didn't manage to slow down
here and hit the racer ahead. The
motorbike was ejected to a ditch
from where it returned and nar-
rowly missed my bodu. If | hadn't
bent down, | wouldn't have been
sitting here now. But fortunately,
nobody was seriously injured
then.

Antonin Janik has been work-
ing in HMMC since February
2008 as Senior Operator at the
Assembly Hall. He commutes
from Ceskg T&sin. For more info
go to Facebook/TRACK MAR-
SHALS BRNO.

NEW THINKING. NEW POSSIBILITIES.



Co byste méli védeét o...

What you should know about...

... SKOLENICH

* Pfipravu a organizaci Skoleni ma ve spolecnosti HMMC na starosti
Odd. lidskgch zdroju - sekce vzdélavani.

* Tato sekce (HRD) pfipravuje rocni plan vzdeélavani a rozpocet na
dang rok, dale také schvaluje veskera skoleni, o ktera si mize kazdeé
oddéleni zaZadat.

* \/edouci oddéleni je zodpovédny za rozvoj svich podrfizengch a je-
jich ucast na vzdélavacich akcich a tvorbu planu odborného rozvoje
zameéstnancll i rozpoctu na vzdélavani v ramci svého oddéleni ve spo-
lupraci s vedoucim HRD.

* Zaméstnanec je povinen:

v prohlubovat si svoji kvalifikaci potfebnou k vgkonu sjednané
prace v souladu se zakonem ¢. 262/2006 Sb., Zakonik prace, Cast
desatd, Hlava Il - Odborn( rozvoj zaméstnanct

v Ucastnit se vzdélavacich akci schvalenych HoS/HoD a zajist'o-
vanych zaméstnavatelem. Tato Ucast se posuzuje jako vykon
pracovni cinnosti.

v informovat svého nadrizeného a ¢lena HRD o dlivodu své nepri-
tomnosti na vzdélavaci akci minimalné 3 dny predem, aby méla
selkce HRD moznost poslat na Skoleni nahradnika

v béhem vzdélavaci akce dodrzovat jeji pravidla a zasady, vcetné
pracovni doby a pripadnych uprav rozvrzeni smén pro tyto Gcely

v pfi Ucasti na Skoleni nebo jiné vzdeélavaci akci vyplnit poZzadova-
ne dokumenty (predevsim prezencni listinu, hodnoceni vzdéla-
vaci akce, apod.)

v v pripadé, Ze zaméstnanec nebude dodrZovat pravidla a zasady
vzdélavaci akce nebo pracovni dobu v jejim ramci (napr. svévol-
ne opusténi vzdelavaci akce, neomluvena neucast), bude toto
poruseni feseno dle smérnice HMMC-ER-H&S-010 Pracovni
chovani a systém napravnych opatfeni.

.. TRAININGS

*The Human Resources Department - Development Section is respon-
sible for preparation and organization of all the trainings in HMMC.
* The Development Section (HRD) prepares annual education plan,
budget and approves all trainings that each department can apply for.
* The Head of Department is responsible for development of subor-
dinates and their participation in educational sessions and creation
of a plan for employees' professional development and budget for
education within the department - in cooperation with the Head of
the HRD Section.

* Employee is obliged:

v to keep and renew the qualification necessary to perform daily
work in accordance with the Labor Code no. 262/2006 Coll., Part
ten, Chapter Il - Vocational development of employees

v to participate in educational sessions approved by HoS/HoD and
provided by employer. This participation is considered a perfor-
mance of regular work.

v to inform the superior and HRD member about the reason of
absence in the educational session at least 3 days in advance to
give HRD a possibility to find a substitute

v to keep the rules and principles during the educational session,
including the working time and any adjustments of the shifts for
training purposes

v to fill in required documents (especially attendance sheet, eva-
luation of educational session form, etc.), within the participati-
on in the training or other educational event

v in case that an employee will not follow the rules and principles
or working hours during the training (e.g. spontaneous leaving
of educational session, unexcused absence), this violation will be
solved according to the HMMC-ER-H&S-010 Procedure - Work
Standards and Corrective Actions.

Karel Loprais navstivil HMMC

Koncem zafi k nam zavitala
skupina prodejct a klientd de-
alerstvi Hyundai Prokes servis
z Trince. Mezi hosty byl i Karel
Loprais, legendarni zavodnik
a Sestinasobn( vitéz Rallye Da-
kar v kategorii kamiont, kter(
pfijel stylové - v zavodnim spe-
cialu Tatra 815.

“Je to jednoznacné nejuspesnejsi
auto v historii Dakaru. Absolvova-
li jsme s nim ctyri starty. Trikrat
jsme vyhrali a jednou byli druzi.
Zadneé jiné auto nema takovou
historii,” priblizil svj vz Ka-
rel Loprais, jenz spolu se synem
Leem navstivil noSovickou au-
tomobilku Hyundai poprvé. “Vas
vyrobni zavod je skvely. Srovnat
s Tatrou se samozfejmé neda. Vse
je strasné rychlé - vpravo jsou

auta jako polotovar a vlevo uz je-
dou hotova, super zazitek,” sdélil

sve pocity Leo Loprais. Karla Lop-
raise jsme se zeptali na jeho zku-
Senosti s vozy Hyundai. “Parkrat
jsem s auty Hyundai jezdil. Vidam
je vsude ve sveté, napr. v Rusku
jich potkate strasné moc. Kvalita
se dostala hodné nahoru a auta
Huundai jsou velice Zadana,” rek-
la legenda dakarske rallye.

Zakem a nasledovnikem Kar-
la Lopraise v soutézich kamiond
je jeho synovec Ales. “Zavodeni
jsem ukoncil kvdli zranéni pate-
fe. V poslednim zavodé se mnou
jel Ales jako navigator. Postupne
prebral fizeni vozu a zdokonalil
ho do dnesni podoby,” vysvétlil
Karel Loprais, kterg je nekoli-
kanasobngm vitézem ctenarské
a novinarské ankety Zlaty volant
a spolu s motocyklovou legendou
Frantiskem Stastngm byl vyhla-
Sen ceskym zavodnikem tisicileti.

Karel Loprais visited HMMC

At the end of September,
a group of salesmen and cli-
ents of Hyundai Prokes ser-
vis dealership visited HMMC.
Karel Loprais, a legendary
race driver and 6-time winner
of the Dakar Rally in the truck
category, was among guests.
He arrived in Tatra 815 racing
truck.

“This is the most successful car
in the history of the Dakar Ral-
ly. It participated in four races.
Driving it, we won the rally
three times and once we fin-
ished second. There is no other
car with such history”, Karel
Loprais described his truck. Lo-
prais with his son Leo visited
the Hyundai plant in No3ovice
for the first time. “Your pro-
duction facility is great. Of
course, we cannot compare it
with the Tatra plant. Everything
is very quick here. On the right,
there are semi-finished cars

and on the left you can see the
completed ones. Great experi-
ence”, said Leo Loprais. We
asked Karel Loprais about his
experience with Hyundai prod-
ucts. “I had a chance to drive
Hyundai cars couple of times.
These vehicles can be seen all
around the world. For exam-
ple, the Hyundai brand is very
popular in Russia. The quality
has significantly improved and
Hyundai cars are very desired”,
said the legendary Dakar driver.
Karel Loprais' nephew Ales is
his follower in truck competi-
tions. “I finished racing because
of the spinal injury. AleS was
my navigator during the last
race. He has gradually taken
over driving and improved the
car to its present form”, ex-
plained Karel Loprais, a multiple
winner of the “Golden Steering
Wheel” contest and the Best
Czech Racer of the Millennium.
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Core Value Talk - nov( web

1. fijna byl spustén novy
web “Core Value Talk,” jehoz
Gstfednim tématem jsou klicové
hodnoty Hyundai Motor Group
(HMG). Tento interni web, pfi-
stupng MT zaméstnancim HMG
pouze z pracovniho pocitace,
byl pfipraven centralou v Kore-
ji, konkrétné tgmem pro fizeni
firemni kultury, ve spolupraci
s ambasadory klicovgch hodnot
vyrobnich a distribu¢nich zavo-
dd Hyundai a Kia z celého svéta.
Ueelem webu je sdileni smyslupl-
nych pribéhd, které se bud pfi-
mo nebo nepfimo dotykaji nasich
klicovych hodnot. Internetoveé
stranky slouzi jako online fo-

rum, kde najdete pribéhy uplat-
néni klicovgch hodnot v praxi.
VSechny ¢lanky jsou publikovany
nasimi kolegy z rlzngch kou-
td svéta. Za HMMC mohou své
prispévky vkladat zastupci vy-
branych oddéleni zodpovédni za
klicové hodnoty, tzv. ambasadori.
Jmenovité jsou jimi Pavel Rokyta
(VnitFni zalezitosti), Marek Hila
(Nakup a vyvoj dild), Lukas An-
drgsek (Finance), Milo$ Broncek
(Kontrola a planovani vygroby),
David Matuszek (Finalni montaz)
a Lenka Lingrova (HRD). Vice in-
formaci o novém webu vam pfi-
neseme v dalSim vydani HMMC
MNews.

Sbirka pro Miriamku

a Karolinku

Pod zaStitou Zaméstnanecké
rady spolec¢nosti HMMC pro-
bihda v fijnu a listopadu ve-
fejna financni sbirka na léc-
bu Miriamky a Karolinky, déti
pana Michala Wijackého z fi-
nalni montaze. U téchto ctyr-
letgch dvojcatek, a€ po naro-
zeni vypadala Gplné zdrava,
se casem projevily priznaky
zahadné nemoci, kterou zatim
Zadna lécba nebyla schopna
porazit. Spravnou terapii ve
formé intenzivni rehabilitace
se hol€ic¢ky uci trénovat svaly
a lépe vnimat svét okolo sebe.
Bohuzel, tato lécba je velmi
nakladna a nehradi ji zadna
zdravotni pojist'ovna.

Rozdil mezi béznou a intenzivni
rehabilitaci spociva v tom, ze
zatimco ta bézna trva pouze
chvili a zaméfruje se vzdy jen
na urcitou cast, intenzivni pro-
biha tfi hodiny a procvicuje se
celé télo. Tato terapie se navic
nezab(gva pouze psychomoto-
rikou, ale zaroven uci holcic-
ky vnimat pohyb v kontextu
okolniho svéta. Tuto terapii je
mozné provozovat pouze ve
specialné upraveném prostre-
di, proto neni dostupna vsude.
Karolinka a Miriamka na ni do-
chazeji dva roky a podle jejich
tatinka jsou za tu doby vidét
znacné pokroky. “Holky zacaly
vnimat a vice mluvit. Pfed tim
nedokazaly udrzet hracku a
nevnimaly sebe navzajem, ted
ano a to je velky pokrok. Také
zacaly vyzadovat pozornost,”
fika pan Wijacki a dodava, ze
diky intenzivni rehabilitaci mo-

hou dévcata dosahnout miry
samostatnosti, ktera by jinak
nebyla muyslitelna. Divky by
mély terapii idealné podstou-
pit trikrat az ctyrikrat do roka,
ale kvali finan¢ni narocnosti
se to zatim dafi pouze jednou
az dvakrat roc¢né. “Poprav-
dé, teprve az jsem si precetl
a pochopil vgznam klicovych
hodnot, tak jsem dostal napad
na uspofradani verejné sbir-
kuy,” uzavird pan Wijacki. Bé-
hem nasledujicich dvou mési-
c mohou zajemci vhodit svij
prispévek v libovolné vysi do
kasicky umisténé u personalni
vratnice. Penize budou posléze
zaslany na konto Zivot détem,
jehoz cislo a dalsi informace
naleznete na adrese www.kaj-
kamimi.wu.cz. Spolu s rodinou
Wijackych timto vsem darctm
dékujeme!

Core Value Talk - new website

A new “Core Value Talk” web-
site was launched on 1+t October.
Its main topic is Hyundai Motor
Group's Core Values. This inter-
nal website, only accessible for
MT employees of HMG via their
computers at work, has been
prepared by headquarters in
Korea, specifically by the team
responsible for the corporate
culture in cooperation with Core
Values Ambassadors of Hyundai-
Kia production plants and dealer-
ships from all around the world.

Main purpose of the website is
sharing valuable stories, directly
or indirectly related to our Core
Values. The Internet site serves as

on-line forum, where you can find
examples of actual implementation
of core values in practice. All ar-
ticles have been published by our
colleagues from different parts
of the world. Representatives of
selected departments responsible
for Core Values, so called Ambas-
sadors, may insert their contri-
butions in the forum. For HMMC
they are as follows: Pavel Rokyta
(GA), Marek Hila (PD), Lukas An-
drysek (Finance), Milo$ Broncek
(PO), David Matuszek (Assembly)
and Lenka Lingrova (HRD). More
information about the new website
will be published in the next issue
of HMMC News.

Collection for Miriamka

and Karolinka

.
” m

Under the auspices of the HMMC
Works Council, a public collec-
tion is being held during October
and November to support Miri-
amka and Karolinka, children of
our colleague Mr. Michal Wijacki
from Assembly. These four year
old twins, although apparently
completely healthy, have been
affected by a serious and incur-
able illness found during the first
months of their life. A proper
therapy in a form of intensive re-
habilitation helps the girls learn
how to use their muscles and to
better understand the outside
world. Unfortunately, the therapy
is very expensive and is not being
covered within any public health
insurance program.

Main difference between nor-
mal and intensive rehabilitation
is that while the normal one only
takes few minutes and focuses on

particular body part, the intensive
one lasts for three hours and ex-
ercises the entire body. Moreover,
this therapy not only focuses on
psychomotor activities, but at the
same time, it helps the girls to
perceive movement in context of
the outside world. The therapy
can only be realized in a specially
adapted environment so that's
why it is not available everywhere.
Miriamka and Karolinka have been
attending the treatment for two
years now and according to their
father, huge improvements can be
seen. “Girls started to understand
and speak more. They were not
able to hold a toy before and didn't
perceive each other. They do so
now, which is a great achieve-
ment. They also started to require
attention”, said Mr. Wijacki and
added that thanks to the intensive
rehabilitation the girls can reach a
level of independence that would
have been unthinkable without it.
The girls should ideally undergo
the therapy three to four times a
year, but due to financial demands
it is only once to two times now.
“In fact, a possibility of organiz-
ing financial collection came to
my mind after reading the Core
Values and understanding their
meaning”, Mr. Wijacki concluded.
Contribution in any amount could
be inserted in a box placed at the
Personal Gatehouse in October -
November. Money will be sent to
an account of the “Zivot détem”
(NGO). The account number and
more information are available at
www.kajkamimi.wu.cz. We join the
Wijacki family to thank all donors!

NEW THINKING. NEW POSSIBILITIES.



CO / WHAT

HC Vitkovice Steel x HC Ocelafi Trinec

Salamandra, Rimortis

FC Banik Ostrava x FC Znojmo

Jungle Warfare

Tanecni vecery
Dancing Evenings

Richard Wagner - Lohengrin
JAR.

FC Banik Ostrava x FC Olomouc

Tipy na vikendy / Weekend tips

KDY / WHEN

18.10. (17:00)

18. 10. (20:00)

19. 10. (17:00)

25. 10. (20:00)

27.10. (17:00)

1. 11. (18:00)

1. 11. (20:00)

2. 11. (15:00)

KDE / WHERE

CEZ Arena

Klub Barrak
Barrak Club

Stadion Bazaly
Bazaly Stadium

Klub Marley
Marley Club

Kulturni ddm K-Trio
KK-Trio Community Center

Divadlo A. Dvoraka
A. Dvorak Theater

Klub Barrak
Barrak Club

Stadion Bazaly
Bazaly Stadium

POZNAMKY / NOTES

hokejove utkani
hockey game

koncert
concert

fotbalovy zapas
football match

tanecni party
dance party

opera

koncert
concert

fotbalovy zapas
football match

William Shakespeare - Hamlet 11. 11. (20:00) Komorni scéna Aréna ;lrr;cr):ga
. . - . Klub Fabric tanecni party
Moodies Music - B-Day Edition 15. 11. (22:00) Fabric Club dance party

Zdroj / Source: http://www.ostravainfo.cz

Zabava / Entertainment

Védéli jste, Ze...?

Novinky a zajimavosti ze svéta automobill Hyundai na-
jdete na modernizované strance www.hyundaiglobalnews.
com. Tento portal nabizi vylepSeni v oblasti designu, grafi-
ky a funkénosti. Najdete zde informace vénovaneé historii
automobilky, jednotlivym modeltm aut a regiondm, v nichz
8 7 Hyundai plsobi, dale bohatou zasobu fotografii a videi.
Nechybi ani sekce vénovana programdm WRC a ix35 Fuel
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1 4|3 Did you know that...?

Interesting news related to the Hyundai world can be
found at the improved webpage www.hyundaiglobalnews.
com. The site offers enhanced design and functionality.
Visitors will get information about carmaker's history, par-
ticular models and regions in which Hyundai cars are sold,
as well as many photos, videos, etc. The site also spotlights
corporate priorities, including WRC and the ix35 Fuel Cell
programs.

N (B0
w
]
(@)

3 19
1 8 713

Autorem je zaméstnanec HMMC / Prepared by an HMMC employee

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.0. pro zaméstnance spolecnosti
Adresa: Priimyslova zéna Nosovice, Nizni Lhoty 700, 739 51, Ceska republika, séfredaktor: Tomas Nescak, e-mail: tomas.nescak@hyundai-motor.cz
tel.: +420 596 141 660. Redakce: Zuzana Vuystrcilova, Lumir Hrabcak. Evidencni ¢islo: MK CR E 18145

@& HYUNDAI | gy e,

www.hyundai-motor.cz




