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Hyundai’s [NoSovice plant has been producing cars for 5 years
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Novinky z automobilového pramyslu / News from the automotive industry

Hyundai ix35 Fuel Cell se zmenil
na specialni farmu

Hyundai proménil svlj model
ix35 Fuel Cell na vodikovou
farmu, aby dokazal, Ze jediné,
co vychazi z jeho vgfuku, je
voda.

System odebira vodu pfimo
z ix35 a pIni ji do nadrze, kde
plavou ryby. Mechanismus
vodu dale nabira a pouziva ji
kk zalévani rostlin. Kromé toho,
ze voda produkovana ix35 musi
byt tou nejdrazsi v celém Lon-
dgné, demonstruje tato ex-
pozice skutecnost, Ze jedine,
co vychazi z vgfukl vodikove
pohanénych aut, je cista voda.
Dokonce i nékteré potraviny
vypestované timto zplsobem
byly podavany coby soucast
pokrmt@, které pro pozvané
hosty vytvoril eko-kuchar Tom
Hunt. “Je skvélé mit vodikovou
farmu Hyundai zde v Londg-
né. Tato instalace predstavuje
originalni zplsob, jak zhmotnit
obrovsky potencial vodiko-
vé technologie a prilakat na-

vstévniky do naseho Muzea
designu, kde uvidi, jak take
mGze vypadat nejuchvatnéjsi
nové odvétvi 21. stoleti,” uvedl
zastupce starosty Kit Malthou-
se.

Z tisku / From the press
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Prodeje Hyundai v fijnu
vzrostly o témér 16%

Znacka Hyundai je dlouhodobé
druhou nejprodavanéjsi znac-
kou na ceském trhu a v fijnu
s 1348 prodanygmi vozy dosahla
8,8% trzniho podilu. Prestoze trh
s automobily v CR poklesl mezi-
rocné o témer 4%, Hyundai za-
znamenal oproti fijnu lonskeho
roku 15,7% nardst prodejd. Mezi
nejprodavanejsi patfily v fijnu
modely Hyundai i20, ix20 a i30.
Modelu Hyundai i20 se za fijen
prodalo 334 kusd, zazname-
nal vice nez 95% nardst a jeho
podil na trhu cini 9,2%. Model
ix20 si koupilo 281 zakaznikd,
je nejprodavanéjsim modelem
v segmentu malgch MPV a jeho
podil na trhu cini témeér 27,5%.
Model Hyundai 30 zazname-
nal s 387 prodanymi vozy trzni
podil 13,3%. Rekordni mezirocni
narlst 109% zaznamenal model
i40, kterého se za fijen prodalo
92 kusl a je tretim nejprodava-
néjsim modelem segmentu D.

11. listopad 2013
Parlamentnilisty.cz

Hyundai sales increased
by 16% in October

Hyundai brand is the long-term
second bestselling brand in the
Czech market and with 1,348 ve-
hicles sold reached 88% of the
market share in October. Hyundai
has seen sales growth of 15.7%
against October last year, though
the automotive market in the
Czech Republic fell by almost 4%
year on year. Among the best-
selling models were Hyundai i20,
ix20 and i30. There were 334 units
of Hyundai i20 sold in October, it
scored an increase of more than
95% and the market share of 9.2%.
281 customers purchased the ix20,
the best-selling model in the MPV
compact segment with a market
share of nearly 27.5%. With 387
vehicles sold Hyundai i30 regis-
tered the market share of 13.3%.
A record year on year growth in
sales of 109% scored the i40, 92
units of which were sold making
the car the third bestselling model
in the D-segment in October.

11% November 2013
Parlamentnilisty.cz

* Clanky mohou byt s ohledem na prostor kraceny.
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Hyundai ix35 Fuel Cell turned

in a special farm

Hyundai has turned their hyd-
rogen powered ix35 into a fuel
cell farm to demonstrate that
the only emissions from its
tailpipe are water.

The setup takes the water from

Jihokorejci zrychluiji
ve stagnujici Evropé

V{razna, leskla a modra. Tak
vypada rozsifena evropska cen-
trala spolecnosti Hyundai Motor
oteviena zacatkem fijna. Je to
nejnovejsi signal neprehléd-
nutelné ctizadosti jihokorejske
automobilky na skomirajicim
trhu. K ddvoddm Gspéchu spo-
le¢nosti Hyundai a Kia v Evropé
patii bezpochyby nizsi vgrob-
ni naklady a pruznost pracovni
sily, které jsou pozitivnim dd-
sledkem rozhodnuti vybudovat
vrobni zavody v Ceské repub-
lice a v Turecku, a ne napf. ve
Francii nebo Italii. Ale je v tom
mnohem vic. Zdroje a odbor-
nost, které Hyundai a Kia vyna-
loZily pfi praci na designu svych
vozl, vysvetluji, pro¢ se od po-
catku financni krize v roce 2008
az po zacatek letoSniho roku
zdvojnasobil  spolecny  trzni
podil obou znacek v Evropé na
vice nez 6 procent - 3,5% v pfi-
padé Hyundai a 2,7% pro Kiu.

1. listopadu 2013
Financial Times

* With respect to space the articles

the ix35 and feeds it into the
fish tank, the fish do what fish
do and the aquaponics gubbins
takes that and uses it as food
for the plants. Apart from the
fact that the ix35’s emissions
must be the most expensive
water in London, it works to
demonstrate that all that comes
out of the tailpipe of a hyd-
rogen-powered car is pure
water, with some of the food
grown even being used as part
of a lunch for invited guests,
created by eco-chef Tom Hunt.
“It's an absolute pleasure to
welcome Hyundai's Fuel Cell
Farm to London. This installa-
tion is an imaginative way to
bring alive the huge potential of
hydrogen technology and | en-
courage people to come along
to the Design Museum to learn
more about what could be the
most exciting new industry of
the 21% century”, said Kit Mal-
thouse, Deputy Mayor.

South Koreans speed
ahead in sluggish Europe

Bold, shiny and blue, the newly
expanded European headquar-
ters of Hyundai Motor opened
for business in early October,
the latest beacon of the South
Korean company's undimmed
ambitions in a car market be-
reft of light. Among the reasons
for the success in Europe of
Hyundai and Kia are, for sure,
the less expensive production
costs and labor flexibility that
come from setting up plants in
the Czech Republic and Turkey
rather than France or lItaly. But
there is more to it than that. The
resources and expertise that
Hyundai and Kia put into their
design effort help explain whu,
between the onset of the 2008
financial crisis and the start of
this year, the two companies
doubled their combined market
share in Europe to more than 6
per cent - Hyundai 3.5 per cent,
Kia 2.7 per cent.

1*t November 2013
Financial Times

may be shortened.

www.hyundai-motor.cz



Souhrnna provozni porada

- listopad 2013

Vedeni zavodu Hyundai Motor
Manufacturing Czech a zastupci
vsech oddéleni se sesli na pravi-
delné souhrnné provozni porade,
ktera se konala 8. listopadu v au-
ditoriu administrativni budovy.
Uvod porady tradi¢né patfil pre-
zidentovi spolecnosti. Pan Jun-
ha Kim v projevu ocenil, ze jsme
prekonali fijnovy vgrobni plan
a podeékoval vsem zaméstnanctm
za jejich usili. Prezident Kim rov-
néz zminil nas nedavny Uspéch
- automobilka Hyundai Motor
Manufacturing Czech  ziskala
ocenéni Bezpecny podnik, které
Statni Grad inspekce prace ude-
luje firmam dodrzujicim nejpfis—
néjsi standardy bezpecnosti pra-
ce a ochrany zivotniho prostredi.
Hyundai je prvnim a jedingm do-
macim vyrobcem aut, ktery smi
toto oznaceni pouzivat (vice na
str. 8).

Po projevu u fecnického pultu
vystoupili  zastupci  jednotlivich
oddéleni, ktefi Ucastniky porady
seznamili mj. s informacemi o v(-
robé, kvalité, BOZP a s prodejni-
mi vysledky. Spolec¢nost HMMC
v fijnu vyrobila 28 658 vozl Hy-
undai i30, ix35 a ix20. O automo-
bily z NoSovic byl minuly mésic
nejvetsi zajem v Rusku, Némecku,
Velké Britanii, Spanélsku a Italii.

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

BlizSi informace najdete v tabulce.
MNa zavér byli ocenéni zaméstnan-—
ci, jejichz zlepSovaci navrhy pfi-
spely k vétsi kvalité a bezpecnosti
vyroby a pomohly usetfit nemale
financni  prostredky. Poukazky
Flexi Pass si odnesli Petr Ol3ar
ze svarovny, Radek Roncka z fi-
nalni montaze, Stawomir Lankocz
z prevodovkarny, Katefina EliaSo-
va a Ludék Pofizka z Odd. kont-
roly a planovani vyroby a Tomas
Haltof z lakovny. Gratulujeme.

i30

ix35

ix20
Celkem / Total

i30

ix35

ix20
Celkem / Total

Stalo se v HMMC / What happened in HMMC

Business review meeting

- November 2013

Hyundai Motor Manufacturing
Czech company's top manage-
ment and representatives of
all departments participated in
another regular Business re-
view meeting which was held
in the HMMC Auditorium on
8t November.

Speech of President Jun-ha
Kim inaugurated the meeting.
He appreciated that we man-
aged to exceed our production
plan for October and thanked

fijen 2013 / October 2013
10 951
13 880
3827
28 658
11072
13727
3866
28 665

V(sledky viroby a prodeje: fijen 2013 / Production and sales results: October 2013

all employees, who contributed
to this result, for their effort.
President Kim also mentioned
our recent achievement - car-
maker Hyundai Motor Manu-
facturing Czech obtained the
“Safe Enterprise” certificate
that is conferred by the State
Labor Inspection Office to
companies which observe strict
Health and Safety and envi-
ronment protection standards.
Hyundai is the first and the only
domestic car producer with the
right to use this title (see page
8).

Afterwards, representatives
of selected departments came
to the speaker's desk and in-
formed participants of the
meeting about data regarding
e.g. production, quality status,
health and safety and sales re-
sults. HMMC produced 28,658
cars (Hyundai i30, ix35 and ix20)
in October. During last month,
vehicles from MNoSovice were
mostly demanded in Russia,
Germany, UK, Spain and lItaly.
Details are available in a chart.
At the end of the meeting, sev-
eral employees were awarded.
Their improvement proposals

helped increase the quality and
safety of production and save
considerable financial resourc-

es. The Flexi Pass vouchers
were given to Petr OlSar (Weld-
ing), Radek Roncka (Assembly),
Stawomir Lankocz (Transmis-

sion), Katerina Eliasova and
Ludék Porizka  (Production
Control) and Tomas Haltof

(Paint). Congratulations.

NEW THINKING. NEW POSSIBILITIES.



Zajimavosti / Interesting news

Predseda Cong navstivil HMMC
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Spole¢nost HMMC uvitala kon-
cem minulého mésice velmi v{-
znamnou navstévu. Ve stiedu
23. fijna do naseho zavodu
prijel prfedseda predstaven-
stva Hyundai Motor Group, pan
Cong Mong-ku. Pfedseda Cong
je nejstarSim Zijicim synem za-
kladatele konglomeratu Hyun-
dai.

V roce 1999, kdy doslo k roz-
déleni spolecnosti na jednotlivé
sekce, prevzal Cong Mong-ku
kontrolu nad obchodni divizi
Hyundai Motor a v soucasnosti
je hlavnim prestavitelem kon-
cernu Hyundai-Kia. V Gvodu své
navétévy se predseda Cong se-
tkal s nejvyssim vedenim HMMC
a pote pfisla na radu prohlidka
vyrobnich hal. Té se kromé Séfa

Hyundai Motor Group a vr-
cholngch manazerd noSovic-
ké tovarny zucastnil i ministr
prdmyslu a obchodu v demisi
Jifi Cienciala, ktery nékolik dni
prfed navstévou HMMC jednal
v Koreji o mozném piichodu
dalsich investord do Moravsko-
slezského kraje. Spolecné pak
zhlédli prabéh vyroby na lisov-
ne, svarovné a finalni montazi.
Pan Cong Mong-ku vujadfil cel-
kovou spokojenost s provozem,
Cistotou a poradkem v arealu
HMMC. Kromé noSovicke auto-
mobilky zavital v ramci své ev-
ropskeé cesty takeé do zavodu Kia
Motors Slovakia v Ziling a ev-
ropské centraly Hyundai Motor
Europe, jez sidli v némeckem
Offenbachu.

Zavod Hyundai v NoSovicich

-

3. listopadu uplynulo pét let od
zahajeni sériové produkce ve
spolecnosti HMMC, jediném v{-
robnim zavodé automobilky Hy-
undai v zemich Evropské unie.
Pripravili jsme pro vas souhrn
zajimavych statistickgch udaja.
Za tu dobu se v No3Sovicich vyro-
bilo vice nez 1 137 000 aut (nej-
vice bylo vozd Hyundai i30 prvni
generace; celkove jich brany za-
vodu opustilo 371 tisic). Druhgm
nejfrekventovanéjSim typem je
SUV Hyundai ix35. Dosud jich zde
bylo vyrobeno pres 316 tisic. Au-
tomobily z produkce HMMC byly
exportovany celkové do 57 zemi
a destinaci po celém svété. Mezi
pétici nasich nejvétsich zakazni-
k& od zahajeni vyroby patri Né-
mecko (184 000), Velka Britanie
(115 000), Rusko (111 000), Italie

@& HYUNDAI

vyrabi auta uz 5 let

(79 000) a Spanélsko (77 000).

Po péti letech od zahajeni séri-
ove vyroby je spolecnost HMMC
pIné stabilizovana, vyrabi bez ja-
kychkoliv pferuseni ci vgluk a jeji
plan pro rok 2013 predpoklada
produkci tfi set tisic aut. S jisto-
tou Ize jiz v tuto chvili prohla-
sit, Zze plan bude splnén. Stejné
pocty, tedy 300 000 aut rocne,
jsou planovany i v nasledujicich
letech. Prmérny hruby mésic¢-
ni prijem v zavodé HMMC Ccinil
v lofiskem roce 28 867 K¢ a v dél-
nickych profesich to bylo 26 741
K¢. Za dobu sve cinnosti ziskala
spole¢nost HMMC fadu oceneéni,
ta nejvgznamnéjsi jsou: Narodni
cena kvality - kategorie Excelen-
ce (2011), Zaméstnavatel regionu
a Zaméstnavatel roku v CR (2013)
a Bezpecny podnik (2013).

Chairman Chung visited HMMC

By the end of previous mon-
th, HMMC welcomed a very
important visitor. Chairman of
the Hyundai Motor Group, Mr.
Chung Mong-koo, arrived at
our plant. Chairman Chung is
the eldest living son of a foun-
der of the Hyundai conglome-
rate.

When the company split into se-
veral units in 1999, Chong Mong-
-koo took over the Hyundai Mo-
tor business. He is currently the
top representative of the Hyun-
dai-Kia concern. At the begin-
ning of his visit, Chairman Chung
met the HMMC top management
and then set off for a site tour
through production shops. Apart
from the head of the Hyun-
dai Motor Group and Mo3ovice

plant's top representatives, also
the Minister of Industry and Tra-
de in demission Jifi Cienciala took
part in the excursion. Minister
Cienciala had been to Korea few
days before the Chairman's visit
to negotiate an eventual arrival
of other investors in the Mo-
ravian-Silesian  Region. They
all together saw the production
process in the Stamping, Welding
and Assembly shops. Mr. Chung
Moong-koo expressed his ove-
rall satisfaction with operation
of the plant, cleanliness and or-
der at the HMMC premises. Wi-
thin his European trip, he also vi-
sited Kia Motors Slovakia factory
in Zilina and the Hyundai Motor
Europe headquarters in Offen-
bach, Germany.

Hyundai's NoSovice plant has
been producing cars for 5 years

Five years ago, on 3 November
2008, mass production started
in the HMMC plant, the only
Hyundai car-making facility
within the European Union. We
have prepared a set of intere-
sting statistic data for you.

Since then, more than 1,137,000
cars have been produced in No-
Sovice (the first generation Hy-
undai i30 holds the biggest share
- 371,000 units). Hyundai ix35 is
the second most frequent model
with over 316,000 cars produced.
Vehicles from the HMMC plant
have been shipped to 57 coun-
tries and destinations all over
the world. Our five biggest mar-
kets in all five years have been
Germany (184,000), United King-
dom (115,000), Russia (111,000,
Italy (79,000), and Spain (77,000).

@HW“D“JL.T

After five years of the mass
production, the company HMMC
is fully stabilized, running with
no interruptions or lockouts
and the plan for 2013 is set to
300,000 units. At this time, we
can declare that the plan will be
fulfilled. The same number, 300
thousand cars per year, is in-
tended for the following years
as well. The average gross mon-
thly income in the HMMC plant
in 2012 was 28,867 CZK (26,741
CZK in manual professions). The
company HMMC has gained nu-
merous awards, the most signi-
ficant ones are: National Award
for Quality - Excellence Level
(2011), Employer of the Region
and Employer of the Year in the
Czech Republic (2013), and Safe
Enterprise (2013).

www.hyundai-motor.cz



Hyundai predstavil zcela novy
prémiovy sedan Genesis

Spolec¢nost Hyundai Motor
Company koncem fijna pred-
stavila v predpremiéfe ve v{-
zkumném a vgvojovém stredis-
ku Hyundai Motor Group zcela
novy model Genesis a zverej-
nila prvni oficialni skicu této
novinky.

Ueelem novinarskeé predpremie-
ry bulo podporit uvedeni modelu
Genesis na domaci trh, k némuz
dojde jesté pfed koncem letos-
niho roku. Po svetové premie-
fe v Koreji ceka na zcela novy
Genesis béhem pristiho roku
debut na hlavnich globalnich tr-
zich. Mezi jeho prednosti patfi
premiovy a osobity design, kon-
strukce podvozku, Groven
jizdnich vlastnos-
ti a ovladatelnosti
srovnatelna s pre-
miovymi evropsky-
mi znackami, jakoz
i nejmoderngjsi
prvky bezpecnost-
ni a komfortni vy-
bavu.

Designerska filozofie
znacky Hyundai, zalozena na
fluidnich tvarech, se od svého
uvedeni v roce 2009 posunula
na novou uroven. Zcela novy
Genesis je prvnim modelem,
ktery pfichazi s druhou gene-
raci tohoto jedinecného stylu.
Novinka dosahuje vgrazné lep-
Sich vysledkd v narazovych tes-
tech diky vylepSené strukture
a tuhosti karoserie. Bezpecnost
cestujicich rovnéz zvgsila apli-
kace vyspeélgch funkci bezpec-
nostnich péasd, mezi néz patfi
systém pfitazeni bezpecnost-

nich pasd v nouzove situaci EFD
(Emergency Fastening Device).

Zcela novy Genesis nabizi, diky
vylepSenému zavéseni a pouziti
fady rdzngch nejmodernéjsich
technologii, prvotridni  jizdni
vlastnosti, komfort a vynikajici
ovladatelnost. Vyrazné zv(sena
pricna tuhost zaveseni prednich
a zadnich kol a vynikajici roz-
lozeni hmotnosti pfispivaji ke
stabilnimu chovani vozu. Pouziti
elektronicky fizengch podvoz-
kovych asistencnich systémd,
jako je systém vyspélého fize-
ni trakce pri prijezdu zatackou
ATCC (Advanced Traction Cor-

nering Control), zvysuje
stabilitu v za-

tackach.
Zcela novy Genesis se
bude poprvé dodavat take

se systémem pohonu vsech kol
Hyundai HTRAC. Vuspélg sys-
tém HTRAC elektronicky Fidi
rozdélovani tociveho momen-
tu mezi pfedni a zadni napravu
v zavislosti na stavu vozovky
a jizdnich podminkach. Vysled-
kem je vétsi stabilita na kluzkém
povrchu a v zatackach. Ridi¢ si
mudze zvolit jizdni rezimy podle
vlastnich preferenci, které mu
poskytnou na miru stfizené za-
zitky ze sofistikované jizdu.

Modely Hyundai / Hyundai models

Hyundai previewed all-new
Genesis premium sedan

Hyundai Motor Company held
an all-new Genesis preview at
Hyundai Motor Group's Re-
search and Development Center
late October and officially un-
veiled the first image renderings
of the car.

The purpose of the pre-launch
media event was to promote its
domestic launch scheduled later
this year. Staging its world-pre-
miere in Korea, the all-new Gen-
esis will de-

but in major markets
next uyear. Its main
strengths are: Premium and

distinctive design, best-in-class
chassis suystem, premium Euro-
pean brands' level of driving and
R&H performance, cutting-edge
safety and convenience features.
Since its introduction in 2009,
Hyundai's unique design philoso-
phy Fluidic Sculpture has evolved
to the next level and the all-new
Genesis is the first model to adopt
Fluidic Sculpture 2.0. The all-new
Genesis significantly improved its
safety in crash tests due to im-
proved body structure and rigid-

ity. Passenger safety has been
improved by the application of
advanced seatbelt functions such
as Emergency Fastening Device

system (EFD).
With improved suspension and
application of various advanced
technologies, the all-new Genesis
offers top-class driving and ride
& handling performances. Greatly
improved lateral stiffness of the
front and rear suspensions and
excellent weight balance
contribute to the
e making of
a stable

chassis. Meanwhile, application
of electronic control suspen-
sion such as Advanced Traction
Cornering Control (ATCO) en-
ables greater stability in corners.
Hyundai's HTRAC all-wheel drive
system will also be available for
the first time on the all-new Gen-
esis. The advanced HTRAC system
electronically controls torque split
between the front and rear ax-
les depending on road and driv-
ing conditions, offering greater
stability on slippery roads and in
corners. It also allows drivers to
select driving modes for a sophis-
ticated and tailored driving expe-
rience.

NEW THINKING. NEW POSSIBILITIES.



Firemni spolecenskd odpovédnost / CSR

Hyundai soucasti projektu

Srdcervaci

f
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V zafi tohoto roku odstarto-
val unikatni projekt Nadacniho
fondu pro podporu zaméstna-
vani osob se zdravotnim po-
stizenim (NFOZP) s nazvem
Srdcervaci. Jeho hlavnim cilem
je prostrednictvim netradicni
kampané ukazat verejnosti, ze
zdravotni postizeni nemusi bgt
prekazkou. V této souvislosti
se organizatofi snazi ziskavat
od instituci, firem a vgznam-
ngch osobnosti ojedinélé dar-
ky nebo =zazitky. Spolecnost
HMMC se k tomuto projektu
pripojila a zajemcim nabidla
unikatni exkurzi do svého vg-
robniho zavodu.

V ramci projektu Srdcervaci vy-
tvorili jeho organizatori inter-
netovy katalog dark( a zazitkad,
které jsou unikatni tim, ze je
nelze bézné poridit. Srdcerva-
cem se tak stava kazdy, kdo
nekterou z polozek v uvedeném
kkatalogu zakoupi pro sebe, nebo
sve blizké. Ziskané financni pro-
stfedky budou pouzity na zajis-
téni odpovidajici, férové a per-
spektivni prace pro zdravotné
postizené. Spolec¢nost HMMC
prispéla do projektu jedinecnou
formou exkurze pro omezeny
pocet Gcastnikd, kterda kromé
velmi podrobné prohlidky vyg-
robnich prostor zahrnovala rov-
néz projizd'’ku po zkuSebni draze
a autenticky korejsky obéd.
Akce se odehrala 18. fijna a zu-
castnili se ji tfi zajemci. “Ja jsem
to vyuzila z toho dlvodu, Ze maj
pfitel ma rad techniku a pri-

Slo mi to jako unikatni zazitek,
kterg mu udéla radost, kdyz mu
ho dam jako dar,” uvedla Mo-
nika Djurevska, ktera navstévu
tovarny pofidila pfiteli k naro-
zeninam. Hosté se po Uvodni
prezentaci vydali na prohlidku
lisovny, svarovny a finalni mon-
taze. Tam presedli do priprave-
nych vozl fizenych zkusenymi
testovacimi jezdci a absolvovali
celou trasu na zkusebnim okru-
hu, kde jim fidici testovanych
aut zaroven wvysvétlili kazdy
detail tohoto procesu. Na za-
ver si nasi hosté jesté prohledli
halu prevodovkarny a pak si jiz
mohli pochutnat na korejském
obédé. “Je to tady pékné, cis-
té. Zaujalo mé nejvic testovani
automobild. To se mi libilo, na tu
pozici bych $el hned,” neskrgval
své nadseni Pavel Kurek, ktery
byl dle vlastnich slov s darkem
od pfitelkyné nadmiru spoko-
jen. A rozhodnuti navstivit no-
Sovickou tovarnu nelitoval ani
pan Vladimir Polasek: “Prijel
jsem tady, abuych se podival, jak
vlastné auto vznika. Byl jsem
rad, protoze jsem vidél, jak cely
proces zacina plechem a kon-
¢i to Gplngm, hotovym autem,
v némz jsme se mohli svézt. To
je vuynikajici!” Kromé nezapo-
menutelnych zazitk si Srdce-
rvaci odnesli také malou pozor-
nost v podobé darkov(ch tasek.
Ueast HMMC na tomto projektu
je soucasné dalSim pfikladem
vyuziti korporatnich Klicovgch
hodnot v praxi.

Hyundai to join “Srdcervaci

project

The Endowment Fund to Sup-
port Employment of Physically
Challenged People (NFOZP)
started a unique project cal-
led Srdcervaci (Heart-Brea-
kers) in September this year.
Its main goal is to show ge-

neral public,

wveyy

used for creation of appropria-
te, fair and perspective jobs for
physically challenged people.
HMMC contributed to this pro-
ject with a unique excursion for
limited number of participants,
which in addition to a very
detailed site tour through the
production shops included also
a drive on a test track and au-
thentic gourmet experience in
a form of Korean lunch.

Three visitors attended the
event that took place on
18" October. “I used this op-
portunity as my boyfriend lo-
ves technology and | suppo-
sed it would be a great gift to
make him happy”, said Monika
Djurevska, who purchased the
site tour for her boyfrien-
d's birthday. After the ope-
ning presentation, the visitors
set off for a journey through
the Stamping, Welding and As-
sembly shops, where they got
on prepared vehicles and took
a ride on the test track. During
the ride, experienced test dri-
vers also provided guests with
detailed information about the
entire testing process. At the
end of the journey, the

¥ SRDCERVACI

via untraditio-
nal campaign, that
a handicap is not necessarily
an obstacle. In relation to this,
the organizers tried to obtain
unique gifts or experiences
from institutions, enterpri-
ses or famous people. HMMC
joined the project providing
Heart-Breakers with a special
site tour to its production fa-
cility.
Within the Srdcervaci project
its organizers have
created an on-line
catalogue of gifts
and experiences,
the uniqueness of
which lies in
the fact that
they cannot
be purchased
normally. So
everyone who
buys an item
from the catalogue automati-
cally becomes the Heart-Bre-
aker. Collected money will be

HYUNDAI

NEW THINKING.
NEW POSSIBILITIES. gift bags. HMM-

participants visited the Trans-
mission Shop and then the
Korean lunch was served. “It
is very nice and clean here.
| especially liked the car testing.
I would love to do this job”, said
Pavel Kurek, who was really
excited about the gift from his
girlfriend. Also Vladimir Polasek
was very satisfied with the trip:
“I came to learn how a vehicle is
being made. It was great to see
how the whole process started

with a piece of steel
sheet and ended as
a finished car. And
| could take a ride
in it - perfect!” In
addition to the
extraordina-
ry experiences,
Heart-Breakers
also received

C's participation
in the project is another exam-
ple of a practical use of the
corporate Core Values.



Thierry Neuville jezdcem tgmu
Hyundai Motorsport pro rok 2014 Thierry Neuville as 2014 driver

Hyundai Motorsport potvrdil
v ramci svch plant pro navrat
do mistrovstvi svéta v rallye
WRC, Ze prvnim jezdcem tgmu
bude od sezény 2014 vychazeji-
ci hvézda WRC Thierry Neuville.
Pétadvacetilety Neuville, kterg
patfi mezi nejuspésnéjsi jezdce
letosni sezony WRC, podepsal
s tymem Hyundai Motorsport vi-
celety kontrakt. Thierry Neuville
se spolecné se svym spolujezd-
cem Nicolasem Gilsoulem postavi
za volantem nového soutézniho
vozu i20 WRC na start vsech 13
soutézi WRC v roce 2014. De-
butem tgmu Hyundai bude jiz
v lednu Rallye Monte Carlo. Pro
belgického jezdce to bude treti
sezona ve WRC v fadé.

“Jsem presvédcen, ze Hyun-
dai Motorsport je pro mé dobra
volba, protoze se jedna o mlady
a ambiciozni tovarni tgm s dlou-
hodobym cilem tspésného plso-
beni v mistrovstvi svéta v rallye.
Doufam, ze moje dva roky zku-
Senosti ve WRC budou pro tgm
prinosem a ze vybudujeme har-
monické pracovni partnerstvi,”
poznamenal Thierry Neuville,
jenz béhem dvou sezon absol-

Zajimavosti / Interesting news

Hyundai Motorsport revealed

voval ve WRC celkem 32 soutézi.
V' mistrovstvi svéta 2012 skon-
¢il na sedmém misté, coz buyla
prfedehra pro letosni sezonu,
v niz bojoval o titul mistra svéta.
V dosavadnich soutézich sezony
2013 se ctyrikrat za sebou umis—
til na druheé pozici (Italie, Finsko,
Némecko a Australie) a dvakrat
dojel treti (Mexiko, Recko). Pred
poslednim podnikem je v pri-
bézném poradi WRC na druhém
misté.

Hyundai ziskal prestizni
designové ocenéeni Red Dot

21. fijna 2013 ziskala spolecnost
Hyundai Motor, ktera je v sou-
casnosti  nejrychleji  rostou-
ci automobilkou podle hodnoty
znacky, prestizni cenu Red Dot
v kategorii komunikacniho de-
signu za svou “Sochu v pohybu”
- kinetickou skulpturu tvofenou
laserovgm svétlem, kterou pred-
stavila v ramci Milanského tgdne
designu letos v dubnu.

Red Dot je jednou z nejprestiz-
néjsich svétovgch cen v oblasti
designu. V kategorii komunikacni-
ho designu se o ni letos uchazelo
6800 vytvorl ze 43 zemi. Socha
v pohybu je umélecka perfor-
mance o rozloze 1000 m?, ktera
prinasi smuslovy zazitek vycha-
zejici z uspésné filozofie fluidni-
ho designu znacky Hyundai. Vozy
s fluidnim designem, které jsou
lk mani napfic modelovym spek-
trem, v(raznou mérou prispe-
ly k rapidnimu narlstu hodnoty
znacky. “Nasim cilem v oblasti de-
signu je prekonavat béznou este-
tiku automobilGi vytvarenim a po-

skytovanim zvlastnich uméleckych
zazitk,” uvedl Peter Schreuer,
prezident a hlavni designér sku-
piny Hyundai Motor. “Tato snaha
0 rozvoj designovych kvalit bude
v ramci nasi filozofie pokracovat
i v budoucnu,” dodal Schreyer.

Hyundai Motorsport has reit-
erated its bold approach to the
World Rally Championship by
confirming rising WRC star Thi-
erry Neuville as its lead driver
starting from the 2014 season.

25-year-old Neuville,  who
is playing a key role in this
year's championship, has signed
a multi-year agreement with
Hyundai Motorsport.  Thierry
Neuville, along with his co-driver
Nicolas Gilsoul, will join Hyundai

Motorsport behind the wheel of
the new i20 WRC rally car in all
13 WRC events in 2014, begin-
ning with the team's debut at the
Monte-Carlo Rally in January,
signaling the start of the Belgian
driver's third consecutive WRC
season.

“| believe Hyundai Motorsport is
the perfect fit for me because it is
a young, emerging and ambitious
manufacturer team with long-
term objectives for championship
success. | hope my two years of
experience in WRC will be ben-
eficial to the team as we build
a harmonious working partner-
ship”, comments Thierry Neuville.
In two competing seasons in the
World Rally Championship, MNeu-
ville has contested a total of 32
rallies. He finished seventh in the
2012 championship, which acted
as a prelude to a championship
challenging 2013 season in which
he has so far claimed four con-
secutive runner-up results (Italy,
Finland, Germany and Australia),
in addition to two third-place
finishes (Mexico, Greece), leaving
him second in the WRC standings
with one rally left to run.

Hyundai won prestigious
Red Dot Design award

On 21t October 2013, Hyundai
Motor Co., the world's fastest-
growing automaker by brand
value, won a prestigious Red
Dot award for Communica-
tion Design for “Sculpture in
Motion”, a kinetic laser light

sculpture shown at the 2013
Milan Design Week held in
April.

Red Dot, one of the world's top
design awards, received 6,800
entries from 43 countries for
this  year's  communication
awards. “Sculpture in Motion”
is a 1,000-square-meter perfor-
mance art piece that delivers the
sensory experience of Hyundai
Motor's award-winning Fluidic
Sculpture design philosophy. The
Fluidic Sculpture vehicle designs,
seen throughout the lineup,
have contributed strongly to the
brand's rapid rise in value. “At
Hyundai Design, we aim to reach
beyond the aesthetics of the
automobile by creating and pre-
senting special art experiences,”
said Peter Schreyer, President
and Chief Design Officer of
Hyundai Motor Group. “This en-
deavor of evolution of design
values will continue to the future
through our design philosophy”,
Schreyer added.

NEW THINKING. NEW POSSIBILITIES.
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Ocenéni Bezpecn( podnik

Clenové sekce BOZP a specialisté bezpe¢nosti z jednotlivijch hal HMMC

Safe Enterprise award

Health and Safety Section members and H&S specialists from particular HMMC shops

Zastupci spole¢nosti HMMC
prevzali 22. fijna v Praze oce-
néni Bezpecny podnik, které
Statni darad inspekce prace
udéluje firmam dodrzujicim
nejprisnéjsi standardy bez-
pecnosti prace a ochrany zi-
votniho prostredi. Toto ocené-
ni je zavrSenim dlouhodobého
procesu implementace systé-
mu Bezpecn( podnik, kterou
provedla sekce BOZP ve spo-
lupraci s dalSimi oddélenimi
nasi spolecnosti.

V Ceskeé republice dosud ziskalo
titul Bezpecny podnik 76 spo-
le¢nosti. HMMC je jedingm do-
macim vyrobcem aut, ktery smi
toto oznaceni pouzivat. “Chtél
bych podékovat viem zamést-
nancdm, protoze to je vysledek
jejich prace - kazdgm dnem se
podileji na zlepSovani bezpec-
nosti,” ekl Ctirad Vaclavinek,
vedouci Odd. zaméstnaneckgch
vztaht a BOZP.

A co bychom si méli pod pojmem
Bezpecny podnik predstavit?
Jedna se o komplexni systém
fizeni, ktery vychazi z principd
mezinarodniho standardu pro
fizeni bezpecnosti prace OHSAS
18001. Hlavnim cilem je zvgsit
uroven bezpecnosti prace ve
spolecnosti, podporit efektiv-
ni systém podnikového fizeni
a samozfejmeé splnit pozadavky
smérnic EU a ceské legislativy.
Program Bezpecny podnik je

@& HYUNDAI

plné kompatibilni s dalSimi sys-
témy fizeni, které jiz jsou ve
spolecnosti HMMC zavedenu,
tedy pro fizeni kvality (dle CSD
EN I1SO 9001) a ochrany zivot-
niho prostredi (dle CSN EN 1SO
14001).
Dalezitygm
mezni-
kem pred
vliastnim
ocenénim
byl srpno-
vy dvou-
tgdenni
hloubkovy
audit jednot-
livgch prvkd ri-
zeni, kterg prova-
délo sedm inspektor(
Oblastniho inspektoratu prace.
Konkrétné se jednalo o po-
souzeni stavu v oblastech bez-
pecnostnich rizik, pracovnich
podminek, pracovni Urazovosti,
Skoleni, poskytovani osobnich
ochranngch pracovnik pom(-
cek, provozni dokumentace,
stavu stroji a zafizeni, che-
mickych latek a mnoha dalsich.
Do budoucna je to pro HMMC
rovnéz dalezity zavazek k ne-
ustalému zlepSovani Urovné
bezpecnosti prace a pracovnich
podminek. Diky osvédceni Bez-
pecny podnik mame moznost
Uspeésné zavrsit kompletni cer-
tifikaci dle mezinarodniho stan-
dardu OHSAS 18001.

Representatives of the HMMC
company took over the Safe
Enterprise award on 22™
October in Prague. The cer-
tificate is conferred by the
State Labor Inspection Office
to companies which observe
strict Health
and Safety
and envi-
ronment
protecti-
on stan-
dards.
This ack-
nowledge-
ment is the
culmination of
a long-term pro-
cess of the Safety En-
terprise system's implemen-
tation which was realized by
the Health & Safety Section in
cooperation with other
HMMC departments.
So far, total of 76

companies have
gained /

EEL e

www.hyundai-motor.cz

Neustalé
zlepsSovani

the certificate in the Czech
Republic. Hyundai is the only
domestic car producer with the
right to use this title. “I would
like to thank all employees,
because this is the result of
their hard work. Every day,
they participate in improving
safety”, said Ctirad Vaclavinek,
Head of the Health & Safety
and Employee Relations Dept.
And what does the Safety En-
terprise stand for? It is a com-
plex management system which
is based on the principles of
the international OHSAS 18001
standard for the Health & Sa-
fety management. The main
aim is to increase the level
of work safety in a company,
support an effective system
of the company management,
and meet the requirements of
the European Union's directi-
ves and the Czech legislation.
The Safe Enterprise program is
fully compatible with other ma-
nagement systems which have
already been implemented in
HMMC, i.e. quality management
(according to ISO 9001) and en-
vironmental protection (accor-
ding to ISO 14001).

A two-week audit of individual
management elements prece-
ded the awarding. The con-
trol was carried out by seven
inspectors from the Regional
Labor Inspection Office. They
examined safety risks, working
conditions, injury status, trai-
nings, providing personal pro-
tective equipment, operational
documentation, machinery,
chemical substances and many
others. The Safe Enterprise
award is an important com-
mitment for HMMC. We must
constantly improve the level of
work safety and working con-
ditions. Thanks to this achieve-
ment, we will be able to finish
the complete certification ac-
cording to the interna-
tional OHSAS 18001
standard.
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Predstavte se
v HMMC News!

Mili kolegové, od samého po-
catku existence naseho ca-
sopisu vam v ramci rubriky
“Jak je neznate” predstavuje-
me zaméstnance HMMC, ktefri
disponuji néjakgmi zvlastnimi
dovednostmi, dosahli aspéchi
v rGizngch oblastech, at’ uz jde
o uméleckou ¢cinnost, sport
nebo maji “jen” zajimavého ko-
nicka, kterému vénuji drtivou
vétsinu svého volného casu.

Firemni casopis HMMC News vy-
chazi od brezna roku 2008 a za
tu dobu se v ném predstavilo
celkem 57 zajimavych osobnos-
ti rdzneho zamereni. Rubrika
Jak je neznate patfi dlouhodobé
k nejctenéjSim a nejoblibengj-
sim. Je to pochopitelné, nebot’
nemame tolik prilezitosti poznat
mnoheé kolegy jinak nez pracov-
neé, a kdyz si o nékom precteme,
cemu se vénuje ve volném case,

Flashmob v Nové

Navstévnici ostravského ob-
chodniho centra Forum Nova
Karolina se v sobotu 7. zafi
stali svédky nebgvalé podi-
vané. Uderem poledne ovladly
prostory, kde zvukovou kulisu
bézné tvori ambientni hudba,
vychazejici z vSudypfitomngch
obchodd a kavaren, a nezfe-
telné hovory nakupujicich,
mocné tony Janackovy Sinfo-
nietty.

Prekvapeni kolemjdouci se za-
stavovali a s Uzasem pozorovali
hudebniky, ktefi se postupné
objevovali v rlzngych ¢astech
obchodniho  komplexu. Tato
velkolepa show nebyla nic¢im ji-
ngm nez spolec¢nou oslavou 60.
vyroci Janackovy filharmonie
Ostrava a péti let od zahajeni
sériové vyroby v zavodé HMMC.
Realizovat akci z kategorie “fla-
shmob” (zpravidla na verejném
misté se znenadani objevi sku-
pina lidi a predvede napf. umeé-
lecky vystup - pozn. redakce) ve
Foru Nova Karolina bylo logickeé
rozhodnuti, nebot’ je to misto,
kde se v soucasnosti nachazi
nejvyssi koncentrace lidi. Aby si
tento jedinec¢ny zazitek vychut-
nalo co nejvice navstévnikd,
rozeznélo se obchodni centrum
uryvky dila svétoznamého huk-

Jak je neznate / What you wouldn't expect

ukaze nam to dotycného zase
v trochu jiném svétle. Rubriku
Jak je neznate mam na starost
od listopadu roku 2010, kdy jsem
do spolecnosti HMMC nastou-
pila, a za ty tfi roky jsem méla
moznost poznat fadu opravdu
zajimavych a talentovanych lidi.
Slo zpravidla o velmi mila setkani
a bylo mi skute¢né cti.

Jsem presveédcena, Ze je mezi
vami mnoho dalSich, ktefi by se
v této popularni rubrice mohli
objevit. Pokud tedy mate zaji-
maveho konicka, ktereho chcete
predstavit svim spolupracovni-
kkam, nebo naopak vite o nékom
z koleg, Ze se napfiklad Uspés-
né venuje neéjakemu sportu,
hraje v kapele, maluje, ¢i coko-
liv jiného, budu se tésit na vase
navrhy, které mazete zasilat na
adresu: zuzana.vystrcilova@hy-
undai-motor.cz. Dékuji.

Hyundai an

Introduce yourself
in the HMMC News!

Dear colleagues, since the very
beginning of our magazine's ex-
istence, we introduce within
the “What you wouldn't ex-
pect” column HMMC employees
who have some special skills,
achieved significant results in
various fields - art, sports, etc.
or have “just” an interesting
hobby which consumes most of
their leisure time.

Company magazine HMMC News
was first out on March 2008 and
since then we have presented 57
interesting people of different
specialization. What you wouldn't
expect column is a long-term
success in terms of readers'
interest, which is quite under-
standable. We all have a limited
opportunity to learn more about
our colleagues within the work-
ing hours and when you can read
about their hobbies, it helps bet-

ter understand their personal-
ity. Moreover, it is sometimes
very surprising! | have been in
charge of What you wouldn't ex-
pect since November 2010 when
| joined the company and dur-
ing those three years | have had
the pleasure and honor to meet
number of very interesting and
talented persons who were won-
derful to talk to.

| am sure there are more people
in HMMC who can come out with
an interesting contribution to the
popular HMMC News column. So,
if you have an interesting hobby
you want to introduce to your
colleagues or you know some-
body who, for example, does
some sports, plays in a band,
paints or anything else, | will be
happy to receive your proposals
at: zuzana.vystrcilova@hyundai-
motor.cz. Thank you.

nacek Philharmonic Ostrava flash mob

Karoliné

valdského rodaka jesté dvakrat
- ve 14:00 a 16:00 hodin. V{sle-
dek je nyni k vidéni na YouTube
pod heslem “Hyundai and Jana-
cek Philharmonic Ostrava flash
mob” a odkaz na toto video se
objevil i v globalnim tgdennim

bulletinu spolecnosti
Motor.

Flashmoby jsou dnes stale
popularnéjsi  formou verejné
prezentace. Prvenstvi ve sle-
dovanosti drzi akce Spanélskeé
Banco Sabadell s téméf 13 mi-
liony zhlédnuti. Dokazeme je
prekonat? Podivejte se na ser-
ver YouTube a bude-li se vam
video libit, ukazte jej i svgm
pratelim a znamym.

Hyundai

Flashmob in Nova Karolina

Visitors to the Ostrava commer-
cial center Forum Nova Karolina
witnessed an unusual show on
Saturday, 7" September. Exactly
at midday, the modern shopping
mall, ordinarily filled with the
sound of an ambient music from
surrounding shops and cafes
and drab chattering of passing
buyers, immersed in the power-
ful tones of Janacek's Sinfo-
nietta.

Surprised visitors stood still and
watched with a real amazement
musicians gradually entering
the scene from different parts
of the mall. This spectacular
performance was nothing less
than a joint celebration of the

60™ anniversary of the Janacek
Philharmonic Orchestra and the
5" anniversary of start of the
mass production in  HMMC
NoSovice plant. It was a logical
decision to place this flashmob
show (an event, when a group
of people gather at a public
place and delivers some kind of
performance - editor's note)
in Forum Nova Karolina as a lot
of people gather at its premises
these days. To allow as many
visitors as possible to get this
extraordinary experience, the
whole event was repeated twice
that day - at 2 p.m. and 4 p.m.
The result is now available on
YouTube under the name “Hyun-
dai and Janacek Philharmonic
Ostrava flash mob”. A link of the
video was also published in the
Hyundai Motor Company's global
weekly bulletin.

So called flashmob has become
increasingly popular form of
a public presentation over the
last few years. The first place
in terms of viewing belongs
to the Spanish Banco Sabadell
with nearly 13 million views. Can
we overtake it? Let us try. Visit
YouTube and if you like it, show
it also to your friends and col-
leagues.

NEW THINKING. NEW POSSIBILITIES.
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Co byste méli védeét o...

What you should know about...

... SLEVE NA VOZY HYUNDAI

Zamestnanci HMMC mohou vyuzivat benefit - slevy na nové vozy
Hyundai. Podminky jsou uvedeny v internim predpise HMMC-HR-024
"Zameéstnanecky program prodeje voz(," ktery je k dispozici na Au-
toway (Board/ISO Documents/Human Resources).

O koupi vozu se miZe uchazet pouze pracovnik, kterg je v HMMC
zameéstnan alespoii 1 rok a neni ve vgpovédni dobé. Zaméstnanec
ma narok na nakup 1 vozidla ze zaméstnaneckého programu jednou
za 2 roky.

Zaméstnanecky program se sklada ze 3 ¢asti:
1) prodej vozidel po opravé se slevou
2) prodej ojetych vozidel z manazerského ¢i vozového parku HMMC
3) prodej noveho vozu autorizovangm prodejcem (viz vyrobeny
v HMMO).

Ad 1) Prodej nového vozu z produkce HMMC, kter( byl pri vyro-
bé poskozen. Viz je zaméstnanciim nabizen za jiz zlevnénou cenu
v rozmezi 22% - 45% oproti aktualni trzni cené, dle miry jeho po-
Skozeni.

Ad 2) a 3) Zaméstnanec HMMC ma moznost dodate€né pozadat o za-
méstnaneckou slevu z prodejni ceny (viz 2) ¢i z katalogoveé ceny vozu
(viz 3). Sleva mu bude vyplacena ve mzdé. Podminkou je predlozeni
kopie dokladu o zaplaceni a osvédceni o registraci vozidla na Odd.
lidskych zdrojd pani Petie Strakosove, benefity@hyundai-motor.cz.

Program Delka zaméstnani Vise slevy
2 20% v roce 2013 / 20% during 2013
12 - 35 mésicd / months 3%
36 - 59 mésict / months 7 %
2 60 - 95 mésict / months 10 %
96 mésicl a vice / months and more 15 %

... DISCOUNT ON HYUNDAI CARS

HMMC employees can utilize a benefit - discount on Hyundai cars.
The conditions are listed in the internal regulation HMMC-HR-024
“Emplouee program for cars sale” which is available on Autoway
(Board/ISO Documents/Human Resources).

Only an employee who has been working in HMMC for minimum 1
year and is not in notice period can apply for a car. The employee
is entitled to purchase 1 vehicle from the employee program every
2 years.

Employee program consists of 3 parts:
1) sale of repaired vehicles with a discount
2) sale of used vehicles from managerial or HMMC fleet
3) sale of a new car from dealer (car produced in HMMO).

1) Sale of a new car produced in HMMC which has been damaged
during the production process. The car is offered to employees for
already discounted price ranging from 22% to 45%, compared with
the catalog price - according to the vehicle damage.

2) and 3) HMMC employee can apply for additional employee dis-
count from the selling price (see 2) or from the catalog price of the
vehicle (see 3). The discount will be paid in wage. It is necessary to
submit a proof of payment's copy and the vehicle registration certifi-
cate to Mrs. Petra StrakoSova from the HR Department, benefity@
hyundai-motor.cz.

Core Value Talk - pokracovani

V minulém ¢isle HMMC News
jsme vam predstavili novou plat-
formu pro sdileni ukazek prak-
tického vyuziti korporatnich kli-
¢ov(ch hodnot, web Core Value
Talk. V tomto ¢lanku si fekneme,
jak tato platforma funguje a jak
ji mGZete pouZivat.

Veskery obsah Core Value Talk
je k dispozici pouze v anglicti-
neé a pristup na web maji vsichni
MT zameéstnanci Hyundai Motor
Manufacturing Czech. Mulzete
zde cist ¢lanky a komentovat je.
Pfi prvnim pfihlaseni zadejte do
pfikazového fadku nasledujici
adresu: cv.hyundaimotorgroup.
com a kliknéte na “Is this your
first time visiting our website?”
Vlozte svoji emailovou adresu
(jmeno.prijmeni@hyundai-mo-

tor.cz) a béhem chvile vdm na
email dorazi heslo, jehoz pomo-
ci se na stranky poprve prihla-
site. Toto heslo si posléze ml-
zete zmenit v nabidce My page
- Change the password. A jak je
tomu v pripadé webu Core Va-
lue Talk s ochranou osobnich
Udajd? Kduz budete komentovat
¢lanky, uvidi ostatni uzivatelé
jen vaSe jmeno a nazev firmy,
ve které pracujete. Mate vsak
moznost nahrat si do sveho
profilu fotku a kratce se pred-
stavit. Tuto informace budou
zobrazeny, pokud si nékdo bude
chtit prohlédnout vas profil.
Vase telefonni cislo a emailova
adresa nejsou dostupné nikomu,
pokud je primo nevyplnite ve
svém profilu.

core value

talk -

Welcome

Core Value Talk - continuation

In the previous issue of HMMC
News we introduced the Core
Value Talk - a new platform for
sharing examples of practical
use of the corporate core val-
ues in the real life. This article
will provide you with a guide-
line how to use this platform.

The entire content of the Core
Value Talk is only available in
English and all MT employees
of Hyundai Motor Manufactur-
ing Czech are entitled to enter
the website. You can read the
articles published here and add
your comments. For the first
login, please use the following
link: cv.hyundaimotorgroup.com
and click on the “Is this your
first time visiting our website?”
Insert your e-mail address
(name.surname@hyundai-

motor.cz) and you will receive
a password via e-mail in few
minutes. Use this password for
your first login. Then you can
change it on My page - Change
the password. And how does
the Core Value Talk website
work in terms of protection of
the personal data? When you
comment on the published ar-
ticles, other viewers will only
see your name and the name
of the company you work for.
But you can also upload a pic-
ture and short introduction of
you in your profile. This infor-
mation will be displayed when
somebody checks your profile.
Your phone number and e-mail
address will not be available for
anybody, unless you publish
them in your profile.



APT - atoky za ucelem
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kybernetické Spionaze
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Jednou z nejnicivéjSich forem
kybernetickgch atokd dneska
jsou tzv. APT (Advanced Per-
sistent Threat), neboli atoky za
Gcelem kybernetické Spionaze.
Zaméfuji se na vgjznamné orga-
nizace a odvétvi, které pracuji
s informacemi vysoké hodnoty,
jako jsou napf. vladni a vefejng
sektor, prdmyslova v{roba a fi-
nancni instituce.

APT Gtoky maji tri zakladni cile:

e Ukrast citlivé informace spravo-
vaneé cilovou instituci.

* Sledovat danou instituci.

* Sabotovat napadenou instituci.

APT jsou obvykle nasazeny proti
konkrétni organizaci a sledu-
ji specificky cil. Utocnici ¢as-
to vyuzivaji na miru vytvorené
nastroje a techniky, které jsou
navrzeny specialn@ za Uucelem
proniknuti do cilové organizace.
Z tohoto ddvodu je velmi tézke
je vcas odhalit a ucinit ochranna
opatreni. Pouziti APT je zpravi-
dla dlouhodobgjsi zalezitosti, kdy
Gtocnici postupuji velmi pomalu
a nenapadné, aby nebyli odha-
leni.

Primarnim cilem APT, jehoz pro-
stfednictvim se Gtocnici dosta-
nou do systému, je vzdy koncovy
uzivatel. Vyuzivaji k tomu r@izné
taktiky, napf. socialni inzenyrstvi,
phishing prostrednictvim emai-
lu, instalace Skodlivého softwa-
ru pomoci infikovangch aplikaci,
USB diskl a nebo skrze webove
stranky, u ktergch je pravdépo-
dobné, Ze je vytipovany uzivatel
navstivi. Jakmile se Gtocnik do-
stane do systému, napadne dalsi
mechanismy, aby ziskal pfihlaso-
vaci Udaje pGvodniho uzivatele,
rozsifi uzivatelska prava, vyradi
z provozu doplikové nastroje

a ziska absolutni kontrolu.
Doporuceni pro koncové uzi-
vatele:

v Oznamte Odd. IT jakékoliv po-
dezfelé chovani vaseho PC,
jako napf. nahla zhrouceni
aplikaci, nezvykle pomalé fun-
govani pocitace, pfesmérovani
prohlizece na nezname stranky
atd.

Nahlaste Odd. IT pokud dosta-
nete podezfel( email, zejména
je-li neznameho plvodu, nebo
obsahuje URL adresy ci pfilo-
hy. Takové pfipady musi byt
nahlaseny co nejdrive.

Ovérte si, ze vas antivirovy
systém je funkeni a aktualizo-
vany.

v Pro rlizné ucty pouzivejte od-
lisna prihlasovaci hesla a pra-
videlné je obmeénujte.
Nepouzivejte USB disky aniz
byste nejprve zkontrolovali,
zda neobsahuji Skodlivy soft-
ware.

Bud'te opatrni pfi surfovani na
internetu. V idealnim pfipade
omezte pouzivani internetu na
prohlizeni stranek, které zna-
te a kterym muGzete ddverovat.
Nez kliknete na néjaky odkaz,
zejména na blozich nebo so-
cialnich sitich, provérte si jej.
Skutecny cil odkazu vétSinou
zjistite, kdyz na ném podrzite
kurzor mysi (neklikejte!).
Nespoustéjte zadné aplikace
z externich zdrojl bez pred-
chozi konzultace s IT oddéle-
nim. Potrebujete-li ke své praci
néjaké dalsi aplikace, mimo
téch standardné poskytova-
nych, pozadejte o pomoc IT
oddéleni.

V pripadé pochybnosti, nebo
pokud budete  potrebovat
s cimkoliv poradit, nevahejte
kontaktovat Odd. IT.
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Bezpecnostni politika IT / IT security policy

Advanced Persistent Threat

attacks

Today's most damaging cyber
attacks are the Advanced Per-
sistent Threat (APT) attacks.
APT attacks target well-
known organizations and sec-
tors with high-value informa-
tion, such as government and
public sector, manufacturing
and financial industry.

An APT attack has three pri-
mary goals:

* Theft of sensitive information
from the target.

e Surveillance of the target.

* Sabotage of the target.

Usually APTs target specific or-
ganization for a singular objec-
tive. Attackers often use cus-
tomized tools and techniques,
which are designed specifically
to penetrate the target orga-
nization. This makes it very
hard to detect on-time and de-
fend against them. They usu-
ally occur over long periods of
time during which the attack-
ers move slowly and quietly to
avoid detection.

End-users are almost alwaus
the first targets of APT attacks,
used to gain initial access in the
environment. Various tactics
are known to be used as: social
engineering and phishing over
e-mail, placing malware via in-
fected applications, USB media
or through a website that the
victim employee will be likely to
visit. Once inside the network,
attacker, through end-user PC,
compromises additional ma-
chines to harvest user creden-
tials, escalate privileges, deploy
additional tools and maintain
persistent control.
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v Show caution when

End-user best practice rec-
ommendations for mitigating
APT:

v Report to IT any suspicious
behavior of your PC as: un-
expected application crashes,
unusual slow PC perfor-
mance, browser redirections
to unknown websites etc.

v Report to IT any suspicious
e-mail you may receive. Es-
pecially e-mails of unknown
origin with embedded URLs
or with attachments should
be reported at first possible
convenience.

v Verify that your antivirus
program is running and is
with most recent AV defini-
tions.

v Use different passwords
for different purposes, and
change it periodically.

v Do not use any USB media

without prior verification that
is malware free.

surf-
ing the internet. It is best to
limit internet usage to sites
you know and trust. Verify
links, particularly on blogs or
on social media sites prior to
clicking on them. Holding your
mouse cursor over the link, in
most of the cases will show
you the true destination.

v Do not execute any applica-

tions from external sources
without consultation with IT.
Always ask for support or
advice when you need to run
some additional application
than the ones deployed by IT.

v When in doubt, feel free to

ask IT for support or if you
want clarification for any IT
related issue.

NEW THINKING. NEW POSSIBILITIES.



Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES
HC Vitkovice Steel x HC Sparta Praha 22, 11. (17:00) CEZ Arena 9 IS HLE]
hockey game
Kristina & Band 52 11. (19:00) DAm kultury Irnlésta Ostravy koncert
Ostrava Municipal Center concert
Tanecni vecery . Kulturni ddm K-Trio
Dancing Evenings 2% Ve GD) K-Trio Community Center
. . Klub Barrak koncert
Paulie Garand, Boyband 29. 11. (20:00) Barrak Club concert
. Klub Parnik koncert
Tonya Graves 30. 11. (20:00) Parnik Club concert
Moscow City Ballet - Labuti jezero . Aula Gong balet
Swan Lake 5 e i Gong Auditorium ballet
Giuseppe Verdi - La Traviata 7. 12. (18:00) i ana pﬁmg B
Luna Cinema live
Calata 14.12. (20:00) |<|ub'Parni|< lkoncert
Parnik Club concert
. . Aula Gong koncert
Jarek Nohavica 15. 12. (19:00) Gong Auditorium concert

Zdroj / Source: http://www.ostravainfo.cz

Zabava / Entertainment Vadeli jste, ze...?

Automobilka Hyundai Motor India Limited (HMIL), stopro-
centni dcefina spole¢nost Hyundai Motor Company, vyro-
bila p&timiliont( viiz ve svém zavodé v Cennaji, v némz byla
lokalni produkce zahajena v roce 1998. HMIL tvori 4% HDP
svazoveho statu Tamilnadu na jihovychodé zeme, je dru-
4 -| 9 6 hym nejvétsim vyrobcem osobnich vozd v Indii a vijznamné

prispiva k rozvoji indické ekonomiku.

92 I

Did you know that...?

3 7 Hyundai Motor India Limited (HMIL), a wholly owned sub-
sidiary of Hyundai Motor Company, marked the production
6 '| 5 of the 5 millionth car at its manufacturing unit in Chen-

nai, since it started local production in 1998. With a GDP
contribution of 4% to the Tamil Nadu State government,
5 9 6 8 3 HMIL, the country's second-largest car manufacturer, has
significantly contributed to the Indian economu.
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