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Novinky z automobilového pramyslu / News from the automotive industry

Ekonomicky a socialni prinos
Hyundai v Evrope

Hyundai delivering economic and
social benefits to Europe

Analjza predni ekonomic-
ké poradenské spolecnosti
London Economics nezavisle
potvrdila rostouci pfinos au-
tomobilky Hyundai Motor pro
evropskou ekonomiku.
Aktualizované vydani analgzy
s nazvem “Ekonomické a spo-
lecenské pfinosy pritomnosti
Hyundai v Evropé” uvadi nova
data za kalendarni rok 2012,
dle kterych evropska pritom-
nost znacky Huyundai prinasi
pres 152 000 pracovnich mist.
Tento pocet vzrostl oproti roku
2011 o témer 18%.

Na cle a danich Hyundai za-
platil vladam evropskych statd
v roce 2012 celkem 1,3 miliar-
dy eur. Objem uhrazenych dani
se ve srovnani s rokem 2011
zv(sil 0 38% a predstavuje v(-
znamnou podporu narodnich
ekonomik. Analyza dale uvadi,
ze Hyundai pfimo pfispél k vy-
tvofeni pridané hodnoty v cel-
kovém objemu 2,3 miliardy eur
v oblasti vyrobu, dodavek, vg-

Nezaméstnanost stoupa,
Fridecko-Mistecko je
na tom v kraji nejlépe

Celkemn 11 345 nezaméstnanych
bulo koncem lonského roku na
Frgdecko-Mistecku. Presto je
tento region v porovnani s jingmi
okresy Moravskoslezskeho kraje
na tom nejléepe. Nejvice neza-
méstnanych je na Bruntalsku a
Karvinsku.  Frgdecko-Mistecko
mlze podékovat za nejmensi ne-
zaméstnanost v kraji predevsim
nosovicke automobilce Hyundai a
jejim subdodavatelskgm firmam.
Svlj podil na pozitivnich cislech
maji i Trinecké Zelezarny. | diky
tomu tvoril podil nezaméstnangch
7,6 procenta. “Z hlediska pra-
covnich prilezitosti evidoval Grad
prace ve Frydku-Mistku ke konci
prosince celkem 501 volngch mist,
coz je o patnact volngch mist vice
nez ve stejném obdobi roku 2012,”
fekla Barbora Cisarova z frydec-
ko-misteckého Uradu prace.

13. ledna 2014
5plus2.cz

zkumu, vyvoje, prodeje a dis-
tribuce. Tato pfidana hodnota
vytvari dalsi vgnosy ve vUsi
7 miliard eur a dodatecnych
115 000 pracovnich mist v re—
gionu. Vgrobni zavod HMMC

An updated report published by
leading economic consultancy,
London Economics has indepen-
dently confirmed the increasing
contribution of Hyundai Motor to
the European economy.

v Nosovicich rocné The updated edition of
nakupuje dily _— r—-...-" “The  economic
od subdo- ' .+ ™. and  societal
davatelu ay benefits de-
v hodnoté riving from
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ardy eur, ce of Hyun-
z ¢ehoz dai in Europe”
65% pochazi draws on new
z Evropy. data covering the year
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Z tisku / From the press

Unemployment increase,
F-M district sees best
results in the region

There were total of 11,345 un-
employed in Frydek-Mistek dis-
trict by the end of 2013. Even
so, the region sees the best re-
sults compared to other districts
of the Moravian-Silesian Re-
gion. Major part of unemployed
is based in Bruntal and Karvina
districts. Frydek-Mistek owes
its lowest unemployment rate
namely to Hyundai carmaker
and its subcontractors. Credits
for the positive numbers go also
to Trinecké Zelezarny. The un-
employment rate was 7.6%. “In
terms of job opportunities, the
Labor Office in Frydek-Mistek
registered total of 501 vacan-
cies by the end of December. It
is 15 jobs more compared to the
same period of 2012”, said Bar-
bora Cisafova from the Frgdek-
Mistek Labor Office.

13t January 2014
5plus2.cz

* Clanky mohou byt s ohledem na prostor kraceny.
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Hyundai chce zv{sit
prodej propojenim
s Google Glass

Hyundai Motor chce zvysit
svou atraktivitu pro zakazniky,
ktefi si libuji v modernich tech-
nologiich.  Predstavuje pro-
to aplikace, které umozni byt
s vozem vzdalené v kontaktu
prostiednictvim Google Glass
a dalSich prenosnych zafizeni.
Mezi vychytavky, které pficha-
zeji spolu s nejnovéjsim mode-
lem Genesis, patii mimo jiné i
systém, jenz majiteli umozni
pomoci mobilniho zafizeni na
dalku nastartovat, odemknout,
¢i dokonce lokalizovat jeho
vlz. Genesis se zatne v USA
prodavat letos na jare. Podle
firmy bude vlastnik vozu na sveé
mobilni zafizeni dostavat take
upozornéni o nutnosti udrzby,
coz mu umozni pohodiné na-
planovat harmonogram servis-
nich prohlidek.

3. ledna 2014
The Wall Street Journal

2012 and reports that more than
152,000 people now owe their jobs
to the European presence of Hy-
undai. This figure has increased by
almost 18% since the first report,
covering the year 2011, was pub-
lished in February 2013.

Including customs duties, sales and
income taxes, Hyundai contributed
€ 1.3 billion to European govern-
ments during 2012. This represents
a 38% increase over the amount of
tax paid in 2011, providing signifi-
cant additional support to regional
economies. The report also found
that Hyundai Motor is directly re-
sponsible for additional value of
€23 bilion across the areas of
manufacturing, supplies, research
& development and sale & distribu-
tion. This additional value is estima-
ted to produce a further €7 billion
in output and 115,000 additional
jobs in the region. HMMC factory
in NoSovice, Czech Republic annu-
ally purchases supplies worth €3.1
billion, 65% of which are sourced
from Europe.

Hyundai taps Google
Glass compatibility
to boost sales

Hyundai Motor Co. is hop-
ing to further raise its appeal
to tech-savvy customers with
a new app that allows owners
to interact with their vehicles
remotely through Google Glass
and potentially other wearable
devices. Among the features
being launched with Hyundai's
all-new 2015 Genesis, owners
will be able to use their wear-
able device to remotely start a
car's engine, unlock and even
to locate the vehicle. Hyundai
will start selling the Genesis
to U.S. customers this spring.
Meanwhile, push notifications
through the wearable device
will alert drivers when mainte-
nance is needed and allow quick
service scheduling, the compa-
ny said.

3 Januray 2014
The Wall Street Journal

* With respect to space the articles may be shortened.



Rok 2013 v zavodé Hyundai
Motor Manufacturing Czech

nufacturing Czech v lofiském
roce splnila plan a vyrobila
celkem 303 460 osobnich auto-
mobilG Hyundai ix35, i30 a ix20.
Nejvetsi oblibé se mezi nasimi
zakazniky tési model ix35, kte-
réeho vloni sjelo z linky pres 144
500 kust, coz predstavuje 48%
z celkoveho objemu produkce.
Na druhé pozici se umistil Hyun-
dai i30, jehoZ verze pétidverovy
hatchback, kombi a tfidvefova
varianta daly dohromady pfi-
blizné 124 500 aut. Treti pfic-
ku diky poctu necelgch 34 500
vozl obsadil Hyundai ix20, ktery
je v Ceské republice nejproda-
vanéjsim modelem v kategorii
MPV.

Auta z NoSovic byla v lofském
roce exportovana do 52 zemi
a destinaci Evropuy, Blizkého vy-
chodu, Afriky, Australie a Kari-
biku. S ohledem na skutec¢nost,
ze spolecnost HMMC je jedingm
vyrobnim  zavodem  Hyundai
v Evropské unii, byla vétsina aut
dodana evropskgm zakaznikdm.
“Australie, Turecko nebo Jihoaf-
ricka republika rovnéz patfi mezi
vyznamné klienty, ktefi pfispéli
ke splnéni planu za rok 2013.
Nasimi nejvyznamnéjsimi odbe-
rateli byly tyto staty: Némecko,
Rusko, Velka Britanie, Spanél-
sko a Italie,” rekl David Madden
z (Oddéleni podpory prodeje.
DalSi mista v prvni desitce pat-
fi Turecku, Australii, Belgii, Ra-
kousku a Ceské republice.
Pokud jde o motory - 42% za-
kaznikd dalo prednost nafté

Spoleénost Hyundai Motor Ma-

gat. Prestoze maji kupujici na
vibér 14 odstind barey, je jejich
volba vetSinou konzervativ-
ni. Vedou klasické barvy: bila,
cerna, ocelové Seda a stribrna.
Tyto ctufi odstiny predstavu-
ji 77% celkové produkce. Mezi
nejvyznamnéjsi udalosti v za-
vodé HMMC v roce 2013 patfi
mj. vyroba miliontého auta, zisk
celostatniho ocenéni “Zamést-
navatel roku 2013” v kategorii
do 5000 zameéstnancd, osveédce-
ni “Bezpecn( podnik” a certifi-
katu OHSAS 18001.

e ==

Zajimavosti / Interesting news

The Hyundai Motor Manufactu-
ring Czech plant in 2013

Company Hyundai Motor Manu-
facturing Czech met the plan
for 2013 and produced total of
303,460 units of passenger cars
Hyundai ix35, i30 and ix20.

The most produced model was
Hyundai ix35 (48% of overall
production volume). More than
144,500 ix35s rolled off the pro-
duction line. Popular Hyundai i30
model ended on the second place
(approximately 124,500 units).

The i30 is made in three versions
(hatchback, wagon and three-
door). Hyundai ix20 with nearly
34,500 vehicles ended third. The

car is the best-selling represen-
tative of the MPV segment in the
Czech Republic.

Vehicles made in MNoSovice last
year were exported to 52 coun-
tries and destinations in Europe,
Middle East, Africa, Australia and
Caribbean. As HMMC is the only
Hyundai plant in the European
Union, most of the cars were
delivered to local customers.
“Australia, Turkey, South Africa
are also very significant markets
for us and helped us maintain our
business plan for 2013. Our most
important customers through-
out 2013 were Germany, Russia,
Great Britain, Spain and [taly”,
said David Madden from the
Sales Support Department. Fol-
lowing places in Top 10 belong to
Turkey, Australia, Belgium, Aus-
tria and Czech Republic.

As for an engine mix - 42% of
buyers preferred diesel and 58%
chose the gasoline engine. There
are 14 colors to choose from, but
despite an offer, the customers
are usually conservative. Most
popular colors are as follows:
White, Black, Steel Gray and Sil-
ver. Those four shades repre-
sent 77% of overall production.
Significant achievements of the
HMMC plant in 2013 include e.g.
production of the millionth car,
“Employer of the Year 2013”
award (category under 5,000
employees), “Safe Enterprise”
and OHSAS 18001 certificates.

NEW THINKING. NEW POSSIBILITIES.



NejlepSi zamestnanci roku 2013

V ramci slavnostniho zahajeni
nového roku dne 6. ledna 2014
probéhlo v auditoriu adminis-
trativni budovy jiz tradicni vy-
hlaseni nejlepSich zaméstnan-
cl nasi spole¢nosti za uplynulg
rok.

Prezident zavodu, pan Jun-ha
Kim, ve svém uvodnim projevu
pripomnél nase nejvetsi uspe-
chy za lonsky rok, mj. vyrobeni
miliontého vozu a splnéni planu
ve vgsi 303 460 aut, a podéko-
val vdem zaméstnancdm za jejich
Usili a vzajemnou spolupraci.
DalSim bodem programu bylo
vyhlaseni nejlepSich zameést-
nancl roku 2013, ktefi svgmi
vyjimecnymi vysledky vgrazné
podporili rozvoj nasi spolecnos-
ti. Pro darkovy balicek a financ-
ni odménu si na podium pfislo
29 bronzovgch zaméstnanci:
J. Balazsi, M. Barcak, P. Jankd,
S. Vajter, R. Valasek, P. Zahalka,
S. Zvak (Finalni montaz), P. Kr-
zyzanek, P. Stavar (Udrzba), O.
Potysz, M. Sebesta (Lakovna),
J. Blahuta, L. Mensik (Kontro-
la kvality), T. Spacek, K. Wolf,
A. Bukvald (Prevodovkarna),
R. Lachman, O. Vnuk, J. Ho-
rak (Svarovna), M. Lomnancik
(Kontrola a planovani vyroby),
T. Curzydlo (Zajisténi kvality),
J. Stépan (Lisovna), M. Jasiok
(Vnitfni zalezitosti), P. Pazdzi-
ora (Sprava budov a OZP), B.
Kojecka (Finan¢ni controlling),
0. Mika (Pravni odd.), T. Sikora
(Nakup a vyvoj dild), L. Hrabcak
(Vnéjsi vztahy), D. Suchanek
(Podpora prodeje), 12 stfibr-
ngch: D. Puig, R. Szczuka, P.
Otawa (Finalni montaz), M. Ko-
vacik, M. Jasiok (Lakovna), V.
Mensik (Kontrola a planovani
vyroby), M. Roskosna, P. Mo-
tyka (Kontrola kvality), J. Smid
(Lisovna), P. Rzyman (Prevo-
dovkarna), J. Stasik (Svafovna),
M. Sobolova (Nakup) a 2 zlati
zaméstnanci - Tomas Oba-
dal z Odd. adrzby a Jifi Pavlik
z Odd. zaméstnaneck(ch vzta-
hd a BOZP.

“Jsem rad za toto ocenéni. Na
podkladech a pfredpisech pro
zlepSeni  bezpecnosti  prace
jsme stravili spoustu casu. Tési
mé to,” fekl Tomas Obadal, Zla-
ty zamestnanec za sekci TT. Jifi
Pavlik, Zlaty MT zameéstnanec,
shrnul své pocity takto: “Je to
velky zavazek. Ocenéni neni
jen pro mé, ale pro celg tgm
BOZP a kolegy na provozech
v ramci implementace systému
Bezpecn( podnik a OHSAS. Ci-

i o

tim, Ze tato cena je zejména za
tuto dva certifikaty.” Nejlepsim
oddélenim 2013 byla zvolena
Kontrola kvality, jejiz zastupci
prevzali symbolickg Sek na 60
tisic korun urc¢engch na team-
buildingove aktivity. Vsem oce-
nénym gratulujeme!

Stalo se v HMMC / What happened in HMMC

The Best Employees of 2013

Traditional “Best Employee”
awarding took place within the
2014 Opening Ceremony at the
HMMC Administration Building
Auditorium on 6% January 2014.
HMMC President, Mr. Kim Jun-
ha, delivered an opening speech
in which he reminded our sig-

Zleva: Jifi Pavlik (Zlatg MT zaméstnanec), prezident HMMC Jun-ha
Kim a Tomas Obadal (Zlatg TT zaméstnanec)

From the left: Jifi Pavlik (Golden MT Employee), HMMC President Jun-
ha Kim and Tomas Obadal (Golden TT Employee)

nificant achievements in 2013,
e.g. production of the millionth
car and completion of the plan
of 303,460 units, and expressed
thanks to all team members for
their hard work and collabora-
tion.

Afterwards, the Best Employe-
es of 2013, who significantly
supported our company's de-
velopment with their exceptio-
nal working performance, were
announced. A gift pack and fi-
nancial bonus were given to 29
Bronze Employees: J. Balazsi,
M. Barcak, P. Janka, S. Vajter, R.
Valasek, P. Zahalka, S. Zvak (As-
sembly), P. Krzyzanek, P. Sta-
vaf (Maintenance), O. Potysz,
M. Sebesta (Paint), J. Blahu-
ta, L. MenSik (Quality Control),
T. Spatek, K. Wolf, A. Bukvald
(Transmission), R. Lachman, O.
Vnuk, J. Horak (Welding), M.
Lomnancik (Production Con-
trol), T. Curzydlo (Quality As-
surance), J. Stépan (Stamping),
M. Jasiok (General Affairs), P.
Pazdziora (Facilities and Envi-
ronment), B. Kojecka (Financial
Controlling), O. Mika (Legal), T.
Sikora (Parts Development), L.
Hrabcak (Public Relations), D.
Suchanek (Sales Support), 12
Silver Employees: D. Puig, R.
Szczuka, P. Otawa (Assembly),
M. Kovacik, M. Jasiok (Paint),
V. Mensik (Production Control),
M. Roskosna, P. Motyka (Quality
Control), J. Smid (Stamping), P.
Rzyman (Transmission), J. Stasik
(Welding), M. Sobolova (Purcha-
sing) and 2 Golden Employees
- Tomas Obadal from the Ma-
intenance Dept. and Jifi Pavlik
from the Employee Relations
and Health & Safety Dept.

“| really appreciate the award.
We have done a lot of work
whilst preparing data and pro-
cedures for improving the
work safety”, said TT Golden
Employee Tomas Obadal. MT
Golden Employee Jifi Pavlik
expressed his feelings as fol-
lows: “It is a great obligation
for me. The award is not only
for me. The whole Health & Sa-
fety team and my colleagues in
shops deserve it too, within the
implementation of the Safe En-
terprise and OHSAS systems”.
Quality Control was chosen
the Best Department of 2013.
Its representatives took over
a symbolic check for 60,000 CZK
intended for teambuilding acti-
vities. Congratulations to win-
ners!



Predani certifikatu

OHSAS 18001

Kromé ocenéni nejlepSich za-
méstnanci za rok 2013 bylo na
programu setkani také predani
certifikatu fizeni bezpecnosti
dle mezinarodniho standardu
OHSAS 18001. Jeho pievzetim
spole¢nost HMMC zavrsila své
celorocni usili v oblasti zlepSo-
vani Urovné bezpecnosti prace,
jehoZ soucasti bylo i nedavné
ziskani osvédceni Bezpecn(
podnik.

OHSAS 18001 je komplexni sys-
tém, kterg vychazi z principl
mezinarodniho standardu pro
fizeni bezpecnosti prace, ozna-
covany jako OHSAS 18001:2007.
Hlavnim cilem je zv(sit dGroven
bezpecnosti prace ve spolecnos—
ti, podpofit efektivni systém pod-
nikového fizeni a samoziejmé
pomoci splnit pozadavky smérnic
Evropske unie a ceske legislativy.
“Je to velice vgznamné ocenéni.
Spole¢nost Hyundai timto posla-
la vzkaz vSem zainteresovanym
stranam, Ze ji zaleZi na bezpec-
nosti vlastnich zaméstnancd a je
to o to dulezitéjsi, ze se jedna

o dobrovolny zévazek,” uvedla

Maria Lichnerova, manazerka
spole¢nosti DNV (Det Norske Ve-
ritas) pro Ceskou republiku, ktera
certifikat udéluje.

Jeho ziskanim firma deklaruje
snahu pouZivat nejlepsi postupy,
minimalizovat rizika a celkové se
zlepSovat v oblasti bezpecnosti.
“Je to dlkaz, Ze systému, které
jsme tady zavadéli, byly imple-
mentovany spravné. Jsou dnes
nastaveny tak, aby se snizovalo
riziko vzniku pracovnich urazd.
Chtél bych podékovat viem za-
méstnancm za praci, kterou na
budovani tohoto systéemu od-
vedli,” fekl u prilezitosti prevze-
ti certifikatu Ctirad Vaclavinek,
vedouci Odd. zaméstnaneckgch
vztah( a bezpecnosti prace. OH-
SAS 18001 je plné kompatibilni
s dalsimi systémy fizeni kvality
a ochrany Zzivotniho prostredi,
které jiz byly v HMMC zavedenu,
a je rovnéz dilezitgym zavazkem
kk neustalému zlep3ovani Urovné
bezpecnosti prace a pracovnich
podminek i v budoucnu.

Nase uspéchy / Our achievements

Handover of the OHSAS 18001

certificate

In addition to appreciation of
the best employees for 2013,
the agenda included also
a handover of the safety man-
agement system certificate
OHSAS 18001. By receiving it,
HMMC company completed its
year-round efforts in the area
of work safety improvement,
a part of which was also re-
cent attaining of the Safe En-
terprise certificate.

OHSAS 18001 is a complex sys-
tem based on principles of the
international standard for work
safety management known as
OHSAS 18001:2007. The main
goal is to increase the level of
work safety in the enterprise,
enhance efficient system of
the company management and
of course to contribute to the
fulfillment of the EU directives
and Czech legislation require-
ments. “This is a very impor-
tant appraisal. This way, Hyun-
dai company sends a message
to all the stakeholders that it
cares about the safety of its
employees. And the whole thing
is even more significant since

it is a voluntary commitment”,
said Maria Lichnerova, Country
Operation Manager of DNV (Det
Norske Veritas) company that
grants the certificate.

By obtaining the certificate,
the company declares its in-
tention to apply the best prac-
tice in work safety, to minimize
risks and to constantly improve
safety in general. “It is a proof
that the systems we have im-
plemented work well. Their in-
troduction will help decrease
the risk of accidents at work.
This way, | would like to thank
everyone for their efforts put
in establishing the system”,
said Ctirad Vaclavinek, Head
of the Employee Relations and
Health & Safety Dept. OHSAS
18001 is fully compatible with
other quality management and
environment protection sys-
tems already employed in the
company. At the same time, the
certificate is a great commit-
ment for HMMC to a further
improvement of work safety
and working conditions in the
future.

DNV BUSINESS ASSURANCE
CERTIpKAT SYSTEMU RizENi
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Modely Hyundai / Hyundai models

Hyundai prezentuje konceptem
Intrado své zaméreni na inovace

INTRADQ

Hyundai pfedstavi na Zenev-
ském autosalonu 2014 atraktiv-
ni koncep¢ni viz Intrado, kter(
v predpremiére odhali budouci
v(gvoj znacky a potvrdi tak jeji
pokracujici zaméfeni na inova-
ce.

Intrado pouziva extréemné leh-
kou nosnou strukturu, vyrobe-
nou z kombinace pokrokovych
materialll za pouziti revolucni
spojovaci technologie, ktera
ma potencial zmeénit konstrukci
automobilt budoucnosti. Vaz je
také vybaven novou generaci
pohanéciho ustroji s palivovy-
mi clanky na vodik, které jsou
mensi a leh¢i nez dosavadni pa-
livové clanky pohanéjici sério-
vé vyrabéné vozy Hyundai ix35
Fuel Cell.

Intrado bude prvnim koncepc-
nim vozem Hyundai, jehoz de-
sign byl inspirovan nejnoveéjsi
generaci designérskéeho stylu
Hyundai, zaloZzeného na fluid-
nich tvarech. Koncept Intrado je
vysledkem uzkeé spoluprace mezi
tgmy designér a konstruktérd
Hyundai, pficemz nejvétsi podil
na jeho vzniku maji zamést-
nanci Evropského vgzkumného
a vyvojoveho strediska Hyundai
Motor v némeckem Russelshei-
mu, jak je patrné z jeho kodo-
veho oznaceni HED-9 (Hyundai
Europe Design).

Nazev Intrado pochazi z ozna-
Ceni pro spodni stranu kridla le-
tadla, ktera vytvari vztlak, jenz
umoznuje letadlu vzlétnout. Také
technicka reseni konceptu Intra—
do cerpaji inspiraci z leteckého
pramyslu. Mezi né patfi napriklad
pouziti pokrokovgch material,
eliminace veskeré nadbytecné

hmotnosti, Gcelny design a velmi
hospodarné pohanéci ustroji.
Peter Schreyer, prezident Hyun-
dai Motor Group zodpoveédny za
design, poznamenal: “Hyundai
Intrado predpovida automobilo-
vou budoucnost, ktera spojuje
efektivitu a svobodu asociova-
nou s létanim. Veérim ve schop-
nost mobility poskytovat emoci-
onalni i fyzicka spojeni a tento
vlz nam pomaha znovu nalézt
radost z objevovani. Intrado
ukazuje, ze budouci automobily
mohou plnit svij ucel a zaroven
vuvolavat pozitivni emoce.” Po-
drobnéjsi informace o konceptu
Intrado budou zverejnény pred
zahajenim letoSniho autosalonu
v Zeneve.

Intrado concept demonstrates
Hyundai's commitment to innovation

At the 2014 Geneva Motor
Show Hyundai Motor is set
to unveil Intrado, an iconic
concept car that confirms the
company's ongoing commit-
ment to innovation by pre-
viewing future developments
for the brand.

Intrado is built around a super-
lightweight structure made
from a mixture of advanced
materials and joined using a
revolutionary technique that
has the potential to change
the way cars are constructed
in the future. The car also fe-
atures a next-generation hyd-
rogen fuel cell drivetrain that
is both smaller and lighter than
that powering the assembly-

Hyundai Motor Europe Technical Center
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line-produced Hyundai ix35
Fuel Cell.

Intrado will be the first Hyun-
dai concept car to feature sty-
ling inspired by Fluidic Sculp-
ture 2.0, the latest iteration
of Hyundai's design language.
The result of close collabo-
ration between Hyundai Mo-
tor's design and engineering
teams, Intrado was styled and
engineered primarily at Hyun-
dai Motor European R&D cen-
tre in Risselsheim, Germany
- as indicated by its codename,
HED-9 (Hyundai Europe De-
sign).

Intrado takes its name from
the underside of an air-
craft's wing, which produces
lift, enabling flight to take
place. The advanced techni-
cal aspects of Intrado also
take inspiration from aircraft,
such as the use of advanced
materials, removal of all un-
necessary weight, a style born
solely of purpose, and a highly
efficient powertrain.

Peter Schreyer, President &
CDO of Hyundai Motor Group,
commented: “Hyundai Intrado
envisages a motoring future
that encapsulates the effici-
ency and freedom associated
with flying. | believe in the
power of mobility to deliver
emotional as well as phuysical
connections and this car helps
us find again the joy of dis-
covery. Intrado shows that fu-
ture cars can be both relevant
and exciting.” More informati-
on about Intrado will be reve-
aled ahead of the 2014 Geneva
Motor Show.



Predani aut skolam

a institucim

Car Handover
Ceremony

Spolecnost
Manufacturing

Hyundai Motor
Czech roz-
dava kazdg rok technickgm
Skolam a dalSim institucim
auta z predsériové vyrobuy,
ktera slouzi zejména k vgu-
ce budoucich automechanikd
a technikd. Nejinak tomu bylo
i minulg rok. Zastupci technic-
kgch 3Skol, Policie CR, ale také
ostravského Centra bezpecné
jizdy Libros se 18. prosince
sesli v prostorach administra-
tivni budovy HMMC, aby pre-
vzali symbolické klice od 15
vozU Hyundai i30, ix20 a ix35.
Tato auta jsou kompletni a plné
funkeni, ale vzhledem k tomu,
Ze se jedna o produkty predse-
riové vgroby, nelze je vyuZzivat
k provozu na pozemnich ko-
munikacich a smi slouzit pouze
pro vyukoveé a tréninkoveé uce-
ly. “Jsme st'astni, Ze mame dalsi
ucebni pom(cku, aby nasi zaci
mohli nejenom na Skodovce, ale
i na Hyundai délat cvicné pra-
ce, které souvisi s vgukou na
osobnich automobilech,” fika
Milan Vorel, feditel Stredni
Skoly automobilni a informatiky
v Praze. DalSi dvé vozidla budou
slouzit v Centru bezpecné jizdy
Libros v Ostravé-Privoze, které
je nejmodernéjsi svého druhu
v Ceské republice. “Chtél bych
podékovat za vsSechny fridice,
ktefi si budou moci tato auta
vyzkousSet u nas na polygonu,
ktery dokaze simulovat ty nej-
rizikovejsi situace. Jsem pre-
svédceny, ze vozy Hyundai na-
prosto obstoji,” uvedl predseda

predstavenstva sdruzeni Ostra-
va bezpecnéa doprava!!! Dalimil
Fric. NaSe spole¢nost daruje
auta jiz Sestym rokem, pficemz
vloni poprvé mohly o vozy za-
dat i organizace mimo Morav-
skoslezsky kraj. “Rozhodli jsme
se rozsifit nase partnerstvi i na
jiné regiony, ¢imz chceme ne-
jen budovat nové vazby, ale
soucasné také zvysSovat pove-
domi o nasi znacce,” vysvétlil
Jaromir Radkovsky, reditel Odd.
lidskych zdrojd. Od roku 2008
rozdala HMMC pro vgukove
Gcely jiz celkem 78 aut a 14
jednotlivgch komponentd.

Firemni spolecenska odpovédnost / CSR

Handover of cars to schools

and institutions

r
|

Slavnostni
predani =
automobild 4

Every uyear, Hyundai Motor
Manufacturing Czech donates
pre-production cars to techni-
cal schools and other institu-
tions, mainly for education and
training of future car-mechan-
ics and technicians. Last year,
representatives of technical
schools, Czech Police and the
Center of Safe Driving Libros
Ostrava encountered at HMMC
Administration Building on 18"
December in order to take over
symbolic keys to 15 Hyundai
i30, ix20 and ix35 cars.

Those vehicles are fully equipped
and functioning, but as they are

pre-production cars, they cannot
be used in traffic and may only
serve for purposes of educa-
tion or training. “We are happy
to have another teaching aid
so our students can practice all
the works related to passen-
ger cars not only on Skodas,
but also on Hyundai vehicles”,
said Milan Vorel, Director of
the High School of Automo-
tive and Informatics in Prague.
Other two vehicles will be used
at the Center of Safe Driving Li-
bros in Ostrava-Privoz, which is
the most modern facility of this
kind in the Czech Republic. “On
behalf of all drivers | would like
to thank for the opportunity to
test these cars on our track that
is able to simulate all the riskiest
situations. | am sure Hyundai cars
will succeed perfectly”, said Da-
limil Fri¢, Chairman of the Board
of the “Ostrava bezpecnd do-
prava!!!” association. Our com-
pany has been donating cars for
6 years. Last year, for the first
time, even organizations out-
side the Moravian-Silesian Re-
gion could obtain the vehicles.
“We have decided to expand our
partnership to other regions too
in order to build new relation-
ships and increase awareness
of our brand”, explained Jaromir
Radkovsky, Director of the Hu-
man Resources Dept. Since 2008,
HMMC has already donated total
of 78 cars and 14 individual parts
for training purposes.

NEW THINKING. NEW POSSIBILITIES.
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Hyundai Motorsport je pfripraven
na soutezni sezénu 2014

Hyundai Motorsport v prosin-
ci 2013 predstavil na specialni
akci v Offenbachu kompletni
tgm jezdcl, s nimiz se zGcast-
ni letosniho Mistrovstvi svéta
v rallye FIA WRC (World Rally
Championship).

Hyundai Motorsport si stanovil
pro svou prvni sezénu realistické
cile. Hlavnim ukolem bude dojet
ve vSech soutézich s obéma vozy
do cile. Mlady tgm bude vstupo-
vat do kazdeé rallye s cilem nasbi-
rat ddlezité znalosti a zkusenosti
pro své dalsi plsobeni v nasle-
dujicich letech. Tym si je velmi
dobfe védom toho, Ze
proti nému ve WRC
stoji mnohem zkusSe-
néjsi konkurenti, a ze
jej ceka jesté hodné
dlouha cesta. Tuto
vyzvu ale prijima
s radosti a bude
se béhem sezo-
ny snazit bojo-
vat i o umisténi
na stupnich
vitéz(. Novym
hlavnim part-
nerem tgmu
pro rok 2014 se
stal Shell, ktery fi-
guruje i v nazvu - Hyundai Shell
World Rally Team. Na zakladé
uzavieného mnohaletého part-
nerstvi budou vozy Hyundai i20
WRC zdobit ve vSech soutézich
WRC loga Shell Helix-Ultra.
Thierry Neuville vustoupil po-
prvé na verejnosti v barvach
Hyundai Motorsport jako hlavni
tymovy jezdec a pritomen bul
také Juho Hanninen, kterg bude

fidit druhg viz i20 WRC ve vy-
branych soutézich. Bylo rovnéz
oznameno, ze Thierry Neuville
bude mit béhem sezony za part-
nery také jezdce Daniho Sordoa
a Chrise Atkinsona. Dani Sordo
pojede Rallye Monte Carlo a At-
kinson bul potvrzen pro Rallye
Australie.

Spole¢nost Hyundai Motor vy-
uzila prilezitosti  predstaveni
tymu WRC k oznameni, ze bude
pouzivat Hyundai “N” pro ozna-
covani vysokovykonné techni-
ky jak u soutézniho

vozu i20 WRC,
tak i u budou-
cich sériové vy-

rabénych vgkonnych

vozU. Inspiraci pro toto oznaceni
i pojeti bulo Vyzkumné a vg-
vojové centrum v korejském
Namuangu, které spolupracuje
s tymem Hyundai Motorsport na
vyvoji vozu i20 WRC.

Hyundai Motorsport ready to the
2014 World Rally Championship

Hyundai Motorsport unveiled
its full team line-up at a special
launch event in Offenbach in
December 2013. These drivers
will participate in the 2014 FIA
World Rally Championship.

Hyundai Motorsport has set rea-
listic targets for its debut season
with the primary objective of fi-
nishing each rally event with two
cars. The young team will ap-
proach each rally with the goal
of accumulating vital knowledge
and data in order to strengthen
its foundations for subsequent
years. Going up against
vastly more expe-
rienced WRC
competi-
tors,
the

N At hE L

team knows that it has a steep
learning curve, but it certainly
relishes the challenge and will
be aiming to compete for podium
places during the season. The
complete line-up for 2014 in-
cludes a new title partner, Shell,

—

which will see the team named
Hyundai Shell World Rally Team.
The multi-year partnership will
see Shell Helix-Ultra logos adorn
the Hyundai i20 WRC at all WRC
events.

Thierry Neuville made his first
public appearance in Hyundai
Motorsport colors as the lead
driver, while Juho Hanninen, who
will drive the second i20 WRC at
selected events, was also pre-
sent. It was also announced that
both Dani Sordo and Chris At-
kinson will partner Thierry Neu-
ville at several events during the
season, with Dani Sordo running
on Rallye Monte-Carlo and At-
kinson confirmed for Rally Aus-
tralia.

Hyundai Motor Company also
used the occasion of its WRC
launch to announce that

Hyundai “N” will be
used to symbolize
Hyundai's  high
performan-

ce technology

on both the

i20 WRC car

, and future
| mass-pro-
‘ duced high
performance
cars. Re-
presenting the
company's passion for high
performance, “N” takes inspira-
tion in both name and spirit from
the Namyang Research & Deve-
lopment Center that has collabo-
rated with Hyundai Motorsport
on the development of the i20
WRC.

S



Jak je neznate / What you wouldn't expect

“V{robek musi bgt v mgch ocich

dokonalg”

Rozhovor tohoto C(isla za-
ujme predevsim damy, ale
i pro pany midze bgt skvélou
inspiraci na pékng darek pro
partnerku v podobé rucné
vyrobené kabelky ¢i jiného
dopliiku. Je to pravé origina-
lita a kvalita téchto produktd,
co je cini stale zadanéjsimi.
A pravé do v{roby takovich
predmétd vklada svdj tvarci
potencial Lucie Jefabkova.

Kdy jsi s vgrobou dopliikl za-
cala a co té k tomu pfivedio?
Se Sitim kabelek jsem zacala
tusim v dubnu 2011. Odmala
rada maluji a Siji a pozdéji, se
zafizovanim butu, jsem se za-
Cala zajimat i o bytovy design.
Vzduycky jsem snila o tom, ze
budu slavnou modni navrhaf-
kou (smich). Jednu dobu jsem
si dokonce doma pro sebe na-
vrhovala a malovala Saty a ob-
leceni a par si jich taky s po-
moci Burdy usila. Pak mé to ale
pustilo. AZ ted, par let nazpét,
jsem se k tomu zase vratila.
Nesiji sice obleceni, ale kabel-
ky, kosmetické tasky a rGzné
dopliky.

Jak dlouho ti trvalo, nez jsi se
zdokonalila a specializujes se
na néco konkrétniho?

Tady nejde ani tak o moje zdo-
konaleni, jako spise o dokona-
lost kazdého kusu. Kdyz prijde
napad na novy vyrobek, mu-
sim ho uSit. Nékdy se povede
hned na druhy pokus, jindy to
trva celé tydny, nez je v mych
ocich dokonaly. Samoziejmé,
¢im déle Siji a vymyslim nove
a nové vyrobky, tim vice se
orientuji v pouzivanych ma-
terialech, technice Siti apod.
Zdokonalovani je nikdy nekon-
¢ici proces. Je potreba odlisit
vyrobek od konkurence. At uz
kvalitou, designem nebo vsim
dohromady. V posledni dobé
jsem upustila od Siti kabelek
a zameéfila se spise na kosme-
tické tasky. Jednim z davodu
je to, ze jejich vgroba neni
tak casové narocna, jako kdyz
Sijes kabelku. Hlavni ddvod je
ale takovy, ze mé bavi kombi-
novat dohromady rGizné barev-
né a vzorovaneé latky. A jak je
vSeobecné znamo, ceské Zeny
jsou spise konzervativnéjsi
a nekteré kabelky by se tak
moc dobfe neprodavaly, jestli
vibec. U kosmetickgch tasek

je to jiné. MGzu se pfi kom-
binovani vuradit a zeny si je
i pres to koupi.

Kde beres$ inspiraci? Mas né-
jakg zvlast’ oblibeng material?
Inspirace ke mné prichazi z riz-
nygch zdrojd. Tim nejvétsim je
internet, lidé v ulicich a hlavné
samotny material. Ten si vétsi-
nou o strih a tvar rfekne sam.
Rada pracuji s latkami americ-
kych designert. Jsou kvalitou
i designem Uplné jinde nez lat-
ky prodavané u nas v galante-
riich. Uz na omak poznas velky
rozdil. Navic latky v kolekci do
sebe pékné zapadaji a navza-
jem se doplhuji, takze je lze
moc dobfe kombinovat.

Pokud nékdo uvazuje, nebo uz
zkousSi s nécim podobngm za-
¢it, co bys mu poradila?

“In my eyes, the final product

must be perfect”

This interview will be mainly
interesting for ladies, but even
men could find it as a source
of inspiration for extraordinary
gift in a form of a hand-made
handbag or other accesso-
ries for their female partners.
It is the originality and qual-
ity of these products that make
them increasingly desired. Lu-
cie Jefabkova puts her creative
potential into manufacturing of
such products.

When and how did you start
manufacturing the accessories?
| think it was in April 2011 when
| started to make handbags.
Painting and sewing have been
my hobbies since childhood.
And later on, with furnishing an
apartment, | got also interested
in interior design. | was always
dreaming about becoming a fa-

Mné hodné ze zacatku pomohl
tasopis Marina (dnes ho koupite
pod nazvem Marina Quilt), kde
je Siti vysvetleno krok za kro-
kem, i s fotonavodem. Ten mdzu
opravdu doporucit pro ty, kdo
chtéji se sitim zacit. V ramci ¢a-
sopisu je mozné zakoupit si i vi-
deokurzy. Tato videa jsou taky
moc fajn. Diky nim a casopisu
jsem se vlastné naucila Sit tasky,
spravneé pouzivat rdzné druhy
materialQ, v(ztuh, kovani apod.

Lucie Jefabkova (31) pracuje
v HMMC od srpna 2007 jako
senior specialista Odd. finan-
ci. Do prace dojizdi z Vefovic.
Vice informaci a ukazek Luc-
c¢iny prace najdete na www.
designama.blogspot.cz.

mous fashion designer (laugh).
One time, | even designed my own
dresses and with the aid of Burda
magazine | finally made a few. But
then | lost my interest in it. Just
couple of years ago, | got back
to it. But | do not manufacture
clothes anymore, rather hand-
bags, cosmetic cases and other
accessories.

How long does it take to be really
good in it? Do you specialize in
something?

It is not so much about improve-
ment of my skills as about elabora-
tion of each product. When | have
an idea for a new creation, | must
take a try. Sometimes, it goes quite
quickly, but other time it takes up
to weeks before the final product

is perfect in my eyes. Of course,
the longer | manufacture and in-
vent new stuff, the more experi-
ence and skills | obtain in terms of
sewing techniques, use of material
etc. Improvement never ends. It is
essential to distinguish your prod-
uct from the competition - either
with quality or design or both. | re-
cently quit making handbags and
focused more on cosmetic cases.
One reason is that making cases is
less time consuming than making
handbags. But more importantly,
| love to combine various colors
and patterned fabrics. As you
know, women in the Czech Repub-
lic are rather conservative, so such
handbags would be quite difficult
to sell. It is different with the cos-
metics bags. | can fully employ my
creativity and women still buy it.

What is your source of inspira-
tion? Do you have any favorite
material?

Inspiration comes to me from
various sources. The most signifi-
cant one is Internet, then people
in the streets and also the mate-
rial itself. The fabric usually indi-
cates its future shape and design.
| love to work with fabrics from
American designers. Their design
and quality are much better than
what you can get in local shops.
Already when you touch it, you
can feel the difference. Moreover,
fabrics from one collection per-
fectly fit each other, so it is very
easy to combine them.

What is your advice for some-
body who wants to start to do
something similar?

At the very beginning, Marina
magazine was a great help for
me (however, its current name
is Marina Quilt), where sewing is
explained step by step, including
a photo gquide. | can really rec-
ommend this one for beginners.
Along with the magazine, you can
also buy video lectures. They are
great as well. In fact, | learnt e.q.
how to make bags, use various
materials properly right through
those videos and the magazine.

Lucie Jerabkova (31) has been
working in HMMC since August
2007 as Senior Specialist at the
Finance Dept. She commutes
from Vefovice. More informa-
tion and examples of her work
can be found at www.designama.
blogspot.cz.

NEW THINKING. NEW POSSIBILITIES.
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Co byste méli védeét o...

What you should know about...

A) Zamést am HMMC bud tni zactovani dand 4dét
mzdova Gctarna

Pro rocni zGctovani dané je zapotrebi, abyste si pfipravili nasledu-
jici dokumenty:

1. Zaméstnanci, ktefi nastoupili v pribéhu roku 2013, si musi vyzadat
“Potvrzeni o zdanitelngch prijmech za rok 2013” od vsech zamést-
navatell, u ktergch pracovali béhem roku 2013.

2. Pro uplatnéni nezdanitelngch polozek:

Dary, odbér  Potvrzeni o vsi a Gcelu daru

krve Potvrzeni od transfuzni stanice

l]rokg Potvrzeni stavebni sporitelny nebo banky o visi zaplacenych Grok v roce 2013

z Gvéru Pri prvnim uplatnéni - smlouvu o Gvéruy, vipis z listu viastnictvi, najemni smlouvu apod.
Penzijni Potvrzeni penzijniho fondu o prispévcich zaplacen(ch za rok 2013

pfipojisténi  Pfi prvnim uplatnéni - smlouvu o penzijnim pripojisténi

Zivotni Potvrzeni pojistovny o zaplaceném pojistném v roce 2013

pojisténi Pri prvnim uplatnéni - smlouvu o soukromém zivotnim pojisténi

Odborove Potvrzeni odborové organizace o vi3i zaplacen(ch clenskych prispévk
prispévky v roce 2013

3. Pro uplatnéni slev:

Ueel DoloZit mzdové aétarné

Manzelka/ Doklad prokazujici totoznost manzelky (manzela) pfi uplatnéni
manzel Rozhodnuti o pfiznani invalidniho dtichodu

Invalidni Doklad o vgplaté invalidniho diichodu pro invaliditu 1., II. a Ill. stupné
dtchod a lll. stupné

VSechna potvrzeni musi bt vystavena a dorucena nejpozdéji 14. 2.
2014!!! Potvrzeni s pozdéjSim datem nelze uplatnit!!!

Pfipadné dotazy zodpovime osobné piimo pfi podpisu dafového
prohlaseni, kde také odevzdate vSechny potfebné dokumenty. Da-
nova prohlaseni se budou podepisovat v obdobi od 20. 1. do 7. 2.
2014.

B)_ZaméstnancGm, ktefi maji dle zakona povinnost podat dafo-
vé prfiznani sami (napf. podnikatelé nebo ti, kdo v roce 2013 pra-
covali v zahranici), na pozadani vystavime “Potvrzeni o zdanitelngch
prijmech za rok 2013”. Sv(j pozadavek zaslete mailem na mzdovou
Gctarnu, a to bud’ osobné, nebo prostrednictvim svich nadfizenych,
popf. asistentek oddéleni. Do predmétu zpravy uved'te vzdy "Potvr-
zeni o zdanitelngch pfijmech."

... ANNUAL TAX ACCOUunNTING
A) HMMC members will have the annual tax accounting done by

For the tax accounting it is necessary to prepare the following do-
cuments: Employees who were hired during 2013 must apply for the
“Confirmation of the taxable income in 2013” from all employers,
who employed them during 2013.

applied!!!

Potential questions will be responded personally at signature of tax
statement, where you shall submit all documents. Tax declarations
will be signed from 20*" January to 7" February 2014.

B) Those employees that were obliged to submit the tax return
themselves (e.g. businessmen or those who worked abroad in 2013)
will be provided with the “Confirmation of the taxable income in
2013”. Address your request to the Payroll Office personally or via
your superiors or department assistants. Don't forget to insert the
“Confirmation of the taxable income” into the e-mail subject.

Prohlidky zavodu HMMC

pro verejnost

0d roku 2009 nabizi spolec-
nost HMMC moZnost exkurzi
pro vefejnost. Navstivit nasi
tovarnu je mozné kazdé aterg,
nebo jednou za 14 dni v pa-
tek, a to bud od 8:00, 11:00
nebo 13:00 hodin. Exkurze trva
priblizné 1,5 hodiny a kromé
prohlidky vgrobnich hal lisov-
ny, svarovny, finalni montaze
a prevodovkarny, zhlédnou
navstévnici také propagacni
video, v jehoZ ramci se dozvi
zakladni informace z historie
spolecnosti a zprostredkované
nahlédnou i tam, kam se z pro-
voznich divodd fyzicky nedo-
stanou, napriklad do lakovny.
Prohlidky jsou nabizeny zdar-
ma, avsak z ddvodu velkého
zajmu a omezené kapacity je
nutné zamluvit si termin s vel-
kym predstihem, nejlépe tfi az

pét mesicd predem. Exkurzi je
mozné zajistit vyhradné pro-
stfednictvim rezervacniho for-
mulafe na nasich webovych
strankach www.hyundai-motor.
cz v sekci Prohlidky, kde také
naleznete Navstévni fad a dalsi
ddlezité informace. V uplynulém
roce vyuzilo moznosti navstivit
nejmodernéjsi automobilku na
evropském kontinentu celkem
13 647 osob. Nejveétsi cast re-
prezentuji zastupci verejnos-
ti, vcetné rdzngch zajmovych
spolkd a organizaci (8 172),
dale zakladni, stfedni a vyso-
ké Skoly (4 874) a tento jedi-
necny zazitek si nenechalo ujit
ani 455 prodejcd voz( Hyundai
z celého svéta a 146 novinara.
Dojmy jedné z navstévnic vam
pfineseme v dalsim cisle HMMC
News.

HMMC site tours for the public

Since 2009, HMMC has been
offering site tours for the
public. People can visit the
plant every Tuesday or every
second Friday, always at 8:00
a.m., 11:00 a.m. or 1:00 p.m.
Duration of the site tour is
approximately 1 hour and 30
minutes and in addition to the
production shops of Stamp-
ing, Welding, Assembly and
Transmission departments, the
visitors will also see a promo
video introducing basic facts
about the company as well as
the parts of the plant they, due
to technical reasons, cannot
enter physically, e.g. the Paint
Shop.

The site tours are for free, but
because of a high demand and
limited capacity, it is always
necessary to book the tour long
in advance, ideally 3-5 months

beforehand. The site tour can
be booked exclusively via the
Reservation Form found on our
website  www.hyundai-motor.cz
in the Site Tours section, where
you will also find the Visiting
Regulations and other impor-
tant information. Last year, to-
tal of 13,647 persons used the
opportunity to visit the most
modern car manufacturing plant
in Europe. Vast majority is rep-
resented by a general public,
including various associations
and institutions (8,172), followed
by secondary and high schools
and universities (4,874). This
extraordinary experience at-
tracted also 455 Hyundai deal-
ers from all over the world and
146 journalists. In the next issue
of HMMC News you will read
about an impression the plant
has made on one of the visitors.



Bezpecnostni politika IT / IT security policy

Ochrana pred socialnim

inzenyrstvim

V pfipadé socialniho inze-
ngrstvi vyuziva atocnik svgch
presvédcovacich  dovednosti
k ziskani, ¢i kompromitova-
ni davérngch informaci fir-
my nebo jejich pocitacovich
systémd. Uto¢nik se obvykle
predstavi jako c¢len nékteré
z partnerskgch ¢i zakaznic-
kgch spole€nosti dané firmy
s cilem presvédcit o tom svou
obét’ a ziskat jeji davéru.

Telefonické atoky: Zpravidla
se jedna o nevyzadane hovory,
kdy se podvodnik prezentuje
coby zaméstnanec spolupracu-
jici firmy. Pokud se mu podafi
dotycneho presvedcit, zacne se
vyptavat na citlivée informace.
NejcastéjSi scénare jsou na-
sledujici: Dotycny je pozadan,
aby informaci sdélil pfimo do
telefonu, nebo Gtocnik vyvola
pocit naléhavosti a presvedci
svou obéet’, aby mu pozadované
informace poslala na soukromy
email s vysvetlenim, ze firem-
ni email zrovna nefunguje. Pro
obét’ to zni rozumné.

MozZnost prevence: Pokud
vam nékdo neznam( tvrdi, Ze
je z partnerské organizace,
pokuste se provefit jeho to-
toZznost pfimo u dane firmy.
Nikomu neposkytujte citlive in—
formace, pokud si nejste 100%
jisti, Ze dotycng je tim, za koho
se vydava, a ze ma mit k tako-
vym datdm pristup.

Phishing je dalsi z forem so-
cialniho inZengrstvi. Pro tento
typ utokd bgva vyuzivan zpra-
vidla email a jedna se o sbér
citlivgch informaci, kdy se
Gtocnici tvari jako seriozni or-
ganizace. Phishing méze probi-
hat nasledujicimi zpdsoby:
Emaily pochazejici ze 3Skod-
liveho zdroje, které vypadaji
jako legitimni. Adresa odesi-
latele je obvykle zkomolena,
nebo ma jinou domeénu (napf.
.net nebo .biz misto .com). Pre-
vence: VZdy vénujte pozornost
spravnosti prijemcovy emailové
adresy, zejména pokud posilate
citliva data. Mate-li pochub-
nosti, zavolejte do dané spo-
lecnosti, nebo se poradte se
svym nadrizengm.

FaleSné emaily s vlozengmi
odkazy. ZfalSovat vzhled a ad-
resu odesilatele je v pripadé
emailu celkem snadne. Timto

zplsobem Gtocnici obvykle vio-
zi do emailu odkaz, kterg vas,
kdyz na néj kliknete, presme-
ruje na Skodlivé stranky, kde
dojde k nahrani malwaru do va-
Seho pocitace. Prevence: Nikdy
neklikejte na odkazy vlozené
do emailu. | kdyz vupadaji seri-
0zneé, je vzdy lepsi odkaz zko-
pirovat a vlozit do vyhledavace.
Pokud si nejste jisti, obrat’te se
na IT oddéleni s pozadavkem na
ovéreni pravosti daného emailu.
Tretim castgm zplsobem Uto-
ku je phishing prostrednictvim
webov(jch stranek. Uto¢ni-
ci obvykle vutvareji webove

stranky, které jsou identicke
s témi skutecnymi. Proto méj-
te na pameéti, ze URL fales-
ngch stranek je vzdy jiné nez

téch skutecnych (obvykle bgva
zkomoleno). Pomoci falesnych
stranek sbiraji Gtocnici citlive
informace vlozené obéti, ktera
tak ucini v domnéni, Zze je na
skutecnych strankach. Tento
typ Gtoku jde zpravidla ruku
v ruce s predchozimi typuy.

Co délat, mate-li pocit, Ze jste
se stali obéti podobného Gto-
ku?

* Pokud se obavate, Ze byste
mohli odhalit citlivé informace,
nahlaste udalost svemu nadfi-
zenému a manazerovi IT odd.
Méli by byt informovani o vSem
neobvyklém ¢i podezielem.

e Okamzité zmente vsSechna
hesla, ktera mohla byt odha-
lena. Pokud pouzivate jedno
heslo pro vice zdrojd, ujistéte
se, ze byla zménéna vsude, a jiz
nikdy toto heslo nepouzivejte.

Avoiding social engineering

attacks

In case of social engineering
attacks, an attacker uses hu-
man interaction (social skills) to
obtain or compromise corporate
information or its computer sys-
tems. An attacker usually pres-
ents itself as a member of some
of company customers or part-
ners, with aim to convince the
victim about that identity and
obtain trust.

Phone call attacks: Attacker
usually places unsolicited phone
calls, presenting himself as an
employee at customer or partner
/ supplier, trying to convince the
target about that identity. If suc-
cessful, then the second stage
begins by asking for sensitive
information. Most common are

following scenarios: Information
is asked to be told via phone or
by causing urgency - attacker
asks victim to send electronic
information to “private email ad-
dress” - most probably the reason
will be “because of unavailability
of a corporate official email ad-
dress” etc. That will sound rea-
sonable to the victim.

Prevention tip: If an unknown
individual claims to be from a le-
gitimate organization (partner /
customer), try to verify his or her
identity directly with the com-
pany. Do not give sensitive infor-
mation to anyone unless you are
100% sure that they are indeed
who they claim to be and that
they should have access to the
information.

Phishing is another form of so-
cial engineering. In phishing at-

tacks, mostly email is used for
collecting sensitive information
by posing as a trustworthy orga-
nization. Several phishing attacks
scenarios are common as follows:
Emails originating from mali-
cious sources that are looking
identical to the legitimate ones.
Usually sender address is mis-
spelled or has a different domain
(e.g..com vs. .net or .biz). Preven-
tion tip: Always pay close atten-
tion on correctness of recipient
email addresses, especially when
sending sensitive information.
When in doubt, call the recipient
company for clarification or ask
for advice from your superior.
Fake emails with embedded
links. Faking appearance and
faking sending address of email
is quite easy. Using such tricks,
attackers are usually inserting
malicious links. When clicked,
they are forwarding to malicious
website that injects malware into
a victim's PC. Prevention tip: Do
not click on embedded links in
email. Even if it looks legitimate, it
is better to copy it and paste into
a browser. If you are not sure, ask
IT for support to verify authen-
ticity of that email.

The third common attack is made
through phishing websites. At-
tackers are usually creating
a website that looks identical to
a legitimate website. Please note
that the URL on the fake ones
is always different (usually mis-
spelled) than the original website.
Using such websites, attackers
are harvesting sensitive informa-
tion inserted by the victims who
did not detect the fraud and were
convinced that are operating on
legitimate website. This attack is
usually performed in conjunction
with previous attack scenario.

What to do if you think you are
a victim of social engineering
attack?

e If you believe you might have
revealed sensitive information,
report it to your superior and
to the IT Manager as well. They
should be informed about any
suspicious or unusual activity.

* Immediately change all pass—
words you might have revealed. If
you use the same password for
multiple sources, make sure to
change it for each account and
do not use that password in the
future.

NEW THINKING. NEW POSSIBILITIES.
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Tipy na vikendy / Weekend tips

CO / WHAT KDY / WHEN KDE / WHERE POZNAMKY / NOTES

Retro Jokers, Vees 31. 1. (20:00) |<|ub,Barré|< CIEE

Barrak Club concert
. . Divadlo A. Dvoraka ¢inohra

Liz Lochhead - Perfect days 1. 2. (18:30) A. Dvorak Theater drama

Miroslav Donutil 1. 2. (20:00) Dam kultury mésta Ostravy o gyq,
Ostrava Municipal Center

. . . Klub Fabric komedialni show
Na stojaka Live 7. 2. (20:30) Fabric Club stand-up comedy
HC Vitkovice Steel x HC Kometa Brno 8. 2. (15:00) CEZ Arena L
hockey game
- B . Divadlo J. Myrona cinohra

William Shakespeare - Macbeth 8. 2. (18:30) J. Myron Theater AIFETE

Tanecni vecery . Kulturni ddm K-Trio

Dancing Evenings & 2 R K-Trio Community Center

Valassky bal . Kulturni ddm K-Trio

Wallachian Ball s 2 e K-Trio Community Center

Please the Trees 14. 2. (20:00) |<|ub'ParniI< Sl
Parnik Club concert

. . Klub Fabric tanecni party
SSD 67 with Andy C 15. 2. (21:00) Fabric Club dance party

Zdroj / Source: http://www.ostravainfo.cz

Zabava / Entertainment

Védeli jste, Ze...?

MNova generace i10 obdrZela od poroty 13. rocniku ankety

AUTOBEST, ktera voli nejlepsi novy viz na rozvijejicich se

trzich ve stredni a v(chodni Evropé, prestizni ocenéni “AU-

TOBEST 2014.” Je to podruhé béhem uplunulich tfi let, co

Hyundai ziskal tento titul. V roce 2012 zvitézil model Elantra.
8 Porota, slozena z renomovangch novinaft z 15 zemi, véet-

né Polska, CR, Mad'arska nebo Ruska, hodnoti vozy dle 13
kritérii, mezi néz patfi mj. design, cena, vgbava a naklady
na udrzbu.

1
2 ?
|
| ]
Did you know that...?

At the 13" annual competition for the best new car in
2 7 emerging markets in Central and Eastern Europe, the new

i10 has been awarded the prestigious “AUTOBEST 2014”
accolade by the AUTOBEST jury. It is the second time
Hyundai has claimed the title in the last three years, follow-
ing Elantra's win in 2012. The jury, composed of respected
journalists from 15 countries, including Poland, Czech Re-
public, Hungary and Russia, takes into account 13 criteria,
e.g. design, price, specification and the serviceability.

5 711263

Autorem je zaméstnanec HMMC / Prepared by an HMMC employee

HMMC News: vydava Hyundai Motor Manufacturing Czech, s.r.0. pro zaméstnance spolecnosti
Adresa: Priimyslova zéna Nosovice, Nizni Lhoty 700, 739 51, Ceska republika, séfredaktor: Tomas Nescak, e-mail: tomas.nescak@hyundai-motor.cz
tel.: +420 596 141 660. Redakce: Zuzana Vystrcilova, Lumir Hrabcak. Evidencni ¢islo: MK CR E 18145

@& HYUNDAI | gy e, o

www.hyundai-motor.cz




