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Slovo z redakce / Word from editorial team

Predstavujeme redakci

HMMC News

Mili kolegove, radi bychom tou-
to cestou podékovali vsem, ktefi
se z(castnili prdzkumu spokoje-
nosti s mésicnikem HMMC News,
0 jehoz vgsledcich se doctete
uvnitf casopisu. Pri této prile-
zitosti vam zde predstavujeme
nasi redakci: Tomas MNescak
(séfredaktor, e-mail: tomas.
nescak@hyundai-motor.cz).
Toma$ vam pravidelné pfinasi
napfiklad informace o novgch
modelech Huyundai, statisticka
data tgkajici se vyroby a prode-
ja aut, novinky ze serialu WRC,
uzite¢ne informace v ramci
rubriky Co byste méli védét o...
nebo stranku zabavy. Zuzana
Vystreilova (redaktorka, e-
mail: zuzana.vystrcilova@hy-
undai-motor.cz). Zuzka pro vas
pfipravuje zejména rubriky Jak
je neznate, Novinky z autopra-
muslu, informace z oblasti spo-
lecenské odpovédnosti firmy,
¢lanky o déni v nasem zavodeé

atd. Lumir Hrabcak, (e-mail:
lumir.hrabcak@hyundai-mo-
tor.cz), jakozto zkuseny grafik
a fotograf odpovida za vesSkery
obrazov( material. VaSe namé-
ty ndm mozete posilat na vyse
uvedené emailové adresu.

Introducing the HMMC News
editorial team

_

Dear colleagues, we would like
to take this opportunity to thank
those of you who have partici-
pated in the HMMC News sa-
tisfaction survey the results of
which can be found in this issue.
On this occasion, we would also

like to introduce our team: Tomas
Nescak (editor in chief, e-mail:
tomas.nescak@hyundai-motor.
cz). Tomas is mainly responsible
for e.g. information about new
Hyundai models, production and
sales statistics, WRC news, useful
information in the column What
you should know about... and the
entertainment page. Zuzana Vy-
strcilova (editor, e-mail: zuza-
na.vystrcilova@hyundai-motor.
cz). Zuzka is namely responsible
for What you would not expect
column, as well as for the News
from the automotive industry, in-
formation about the CSR activities,
articles about what is happening
in HMMC etc. Lumir Hrabcak, (e-
mail:  lumir.hrabcak@hyundai-
motor.cz), as an experienced gra-
phic designer and photographer is
responsible for all pictorial mate-
rials. If you have any suggestions,
do not hesitate to contact us via
e-mails mentioned above.
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Hyundai o€ekava vysokou
zUstatkovou hodnotu noveé i10

Analgzy provedené péti pred-
nimi evropskgmi poradenskgmi
spolecnostmi z oblasti automo-
bilového primyslu predpovida-
ji, Ze nov(g Hyundai i10 si ucho-
va vuyssi zlstatkovou hodnotu
nez predchozi generace a sou-
casné bude tato hodnota vyssi
nez v pripadé jeho nejblizSich
konkurentd.

Podle renomované agentury
CAP budou zakaznici, ktefi si
novy Hyundai i10 poridi ve Vel-
kké Britanii, profitovat z nejvyssi

@& HYUNDAI

zlstatkové hodnoty v danem
segmentu. Po tfech letech pro-
vozu a ujeti 30 000 kilometr( si
zakladni model 1,0 S zachova
celgch 49,8 % své plvodni po-
fizovaci ceny. V pripadé pred-
chozi generace to bylo 38,9 %.
Nejlepsich hodnot ve své tfidé
dosahuji i ostatni verze modelo-
ve fady i10 prodavane ve Velke
Britanii. V pripadé stredni vari-
anty 1,0 SE to bude 50,3 % a pro
nejvyssi verzi 1,2 Premium pak
50 % kupni ceny.

Hyundai expects high residual
value of the new i10

Analysis carried out by five
reputable European advisory
automotive companies fore-
cast Hyundai i10 new gene-
ration to maintain higher re-
sidual value than its previous
generation as well as than the
residual value of its closest
rivals.

According to a renowned CAP
agency, the customers who
purchase the new i10 in Gre-
at Britain will benefit from the
highest residual value in the

segment. After three years of
operation and 30,000 km mi-
leage, the basic 1.0 S variant
will maintain total of 49.8% of
its original purchasing price. In
case of the previous generation
it was 38.9%. Also other versi-
ons of the new i10 sold in Great
Britain see the best results in
the segment. For the middle 1.0
SE version the residual value
will be 50.3% of the purchasing
price and 50% in case of the
top version 1.2 Premium.




Souhrnna provozni porada

- unor 2014

Vedeni zavodu Hyundai Motor
Manufacturing Czech a zastup-
ci vgrobnich i administrativnich
oddéleni se 7. unora 2014 sesli
na pravidelné souhrnné provoz-
ni poradé.

Manazefi jednotlivgch oddéle-
ni Gcastniky souhrnné provoz-
ni porady seznamili mezi jingmi
s informacemi o vyrobé, kvalite,
bezpecnosti prace a s prodejni-
mi vysledky. Spolecnost HMMC
v lednu letoSniho roku vyrobila
24 910 voz( Hyundai ix35, i30
a ix20. O automobily z NoSovic
byl minuly mésic nejvetsi zajem
v Rusku, Velké Britanii, Némecku,
Turecku a Spanélsku. Podrob-
néjsi informace najdete v tabul-
ce. Pokud jde o zpUsob pfepravy
vyrobengch aut, zajimava je jisté
skutecnost, Ze podil Zelezni¢ni
dopravy v lednu poprve dosahl
témeér 35%. Zbyvajici cast vozl je
z HMMC transportovana na na-
kladnich autech. 28. tnora 2014
bude v nasem zavodé zahajena
seriova vyroba modelu Hyundai
ix35 ve verzi pro Mexiko.

Na zaver porady byli ocené-

Obdobi / Period

VYROBA
PRODUCTION

PRODEJ
SALES

B3N

i

ni zaméstnanci HMMC, jejichz
zlepSovaci navrhy prispély k vet-
i kvalité a bezpecnosti v(roby
a pomohly usetfit nemalé financ-
ni prostredky. Poukazky Flexi
Pass si odnesli Martin Horvath,
Ruszard Konderla a Vladimir
Klim¢ik z prevodovkarny, Ondrej
Galuszka a Pavel Bouzek z kon-
troly kvality, Jakub Skrobanek
ze spravy budov a ochrany zi-
votniho prostfedi, Marian Kluz
z finalni montaze, Martin Selong
z Udrzby a Petr Blecha z lakovny.
Gratulujeme.

i30
ix35
ix20

Business Review Meeting

- February 2014

Top management of the Hyun-
dai Motor Manufacturing Czech
plant and representatives of all
departments participated in reg-
ular Business Review Meeting
which was held on 7% February
2014.

Managers of selected depart-
ments informed participants of
the Business Review Meeting
about data regarding e.g. produc-
tion, quality status, health and
safety and sales results. HMMC
produced 24,910 cars (Hyundai
ix35, i30 and ix20) in January.

During last month, vehicles from
NoSovice were mostly demanded
in Russia, United Kingdom, Ger-
manu, Turkey and Spain. Details
are available in a chart. As for
transportation type, an interest-
ing fact is that the share of the
January rail transport reached al-
most 35% for the first time. The
rest of produced cars are shipped
on trucks. Mass production of
the Hyundai ix35 for the Mexican
market will start in HMMC on 28th
February 2014.

At the end of the meeting, several
HMMC employees were awarded.
Their  improvement  proposals
helped increase the quality and
safety of production and save
considerable financial resources.
The Flexi Pass vouchers were
given to Martin Horvath, Ryszard
Konderla, Vladimir Klim¢ik (Trans-
mission), Ondrej Galuszka, Pavel
Bouzek (Quality Control), Jakub
Skrobanek (Facilities and Envi-
ronment), Marian Kluz (Assembly),
Martin Selong (Maintenance) and
Petr Blecha (Paint). Congratula-
tions.

Leden 2014 / January 2014

Celkem / Total

i30
ix35
ix20

Celkem / Total
Visledky v(roby a prodeje: Leden 2014 / Production and sales results: January 2014

Registrace osobnich aut

v lednu: +5,5 %

Poptavka po nov{gch osobnich
vozech v Evropskeé unii roste uz
patg meésic v rfadé. V lednu le-
tosniho roku se pocet registraci
zv(sil 0 5,5 %.

Nicméné celkovy pocet 935 640
registrovanych vozidel je dosud
druhgm nejhorSim  vysledkem
za mésic leden od roku 2003,
kdy Evropské sdruzeni vgrob-
cG automobildl (ACEA) zaca-
lo shromazdovat tato data ze
zemi Evropské unie, véetné no-

vich c¢lenskych statd. V lednu
2014 vetSina zemi EU vykazala
rGst, stejné tak i nejvyznamnéjsi
trhy - Velka Britanie a Spanélsko
(+7,6 %), Némecko (+7,2 %), Ita-
lie (+3,2 %) a Francie (+0,5 %).
V Ceské republice se pocet led-
novych registraci novgch osob-
nich vozi zvysil o 13 % (celkem
13 638 aut). Automobilka Hyun-
dai minulj mésic zaznamenala
v EU pokles registraci o 5,9 %
(celkem 30 047 aut).

Passenger car registrations:
+5.5% in January

In January 2014, demand for
new passenger cars in the EU
increased for the fifth con-
secutive month, with a rise of
5.5% in registrations.

However, in absolute figures,
the total of 935,640 units
registered marked the sec-
ond lowest result to date for
a month of January since ACEA
began the series in 2003 with
the enlarged EU. In January
2014, most EU markets posted

8 849
12 997
3064
24 910
8819
12 685
3 045
24 549

growth, as did all the major
ones, from +7.6% in the UK
and Spain, to +7.2% in Ger-
many, +3.2% in Italy and +0.5%
in France. In the Czech Re-
public, registrations of new
passenger cars increased by
13% (total of 13,638 units) in
January. Last month, regis-
trations of the Hyundai auto-
maker in the European Union
decreased by 5.9% (total of
30,047 units).

NEW THINKING. NEW POSSIBILITIES.

Zajimavosti / Interesting news
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Stalo se v HMMC / What happened in HMMC

Visledky zaméstnaneckého

prizkumu 2013

V fijnu lonského roku probéhl
v HMMC zaméstnanecky pri-
zkum, kterého se zlcastnilo
celkem 1 553 respondentt, coz
je 61 % vsech zaméstnanci
HMMC (73 % MT a 59 % TT). Ci-

lem prizkumu bylo nejen zjistit

miru spokojenosti pracovnikd

HMMC, ale také porovnat, jak

se situace zmeénila oproti roku
2011.

Zaméstnani a odménovani

Celkova spokojenost se za-
méstnanim v HMMC v porov-
nani s rokem 2011 vzrostla.
Spokojenost vujadfilo 74 % za-
méstnanct, kteri se prizkumu
Gcastnili, tedy 0 16 % vice. Za-
méstnani v HMMC by doporu-
cilo celkem 87 % zaméstnancd.
Mezi nejcastéji zminovangmi
dlvody byla stabilita zaméstna-
ni a mzdové ohodnoceni. Zby-
lgch 13 % Gcastnikd prizkumu
by praci v HMMC nedoporucilo,
a to nejcastéji z dlivodu agen-
turniho zameéstnavani. S pristu-
pem HMMC vi¢i zaméstnanciim
je spokojeno 46 % responden-
td. Nespokojenost  projevilo
23 % dotazanych. | v tomto smé-
ru evidujeme oproti roku 2011
zlepSeni. Spokojeno tehdy bylo
pouze 30 % zaméstnancl a stej-
ny pocet projevil nazor opac-
ng. Celkem 55 % zaméstnanc(
souhlasilo s tvrzenim, Ze mzdo-
va Groven v HMMC je lepsi ve
srovnani s jingmi spolecnostmi
v okali, coz je 0 21 % vice nez
v roce 2011. Nesouhlas vyjadfi-
lo 16 % pracovnikd, tedy o 15 %
méne. Podobné zameéstnanci od-
povidali ohledné benefitd.

Pracovni prostredi a BOZP

Pokud jde o bezpecnost pra-
ce, celkem 73 % zaméstnan-
cl souhlasilo s tim, Ze pracovni
prostfedi v HMMC je bezpecné.
Pouhich 6 % pak vyjadfilo svij
nesouhlas. Tento vysledek ko-
responduje se zménami a zlep-
Senimi, diky nimz ziskala nase
spolecnost ocenéni Bezpecny
podnik a certifikat OHSAS. Ve
véci pracovni doby vuyjadrilo
spokojenost 71 % zaméstnanc(,
nespokojenost pak 11 % dotaza-
nych. Casto diskutovangm téema-
tem mezi pracovniky je kvalita
jidla. Pozitivni hodnoceni vyja-
drilo celkem 25 % dotazanych,
coz je 0 9 % vice nez v roce
2011. Nespokojenych bulo 49 %
zameéstnanc(, tedy o 12 % méneé.

Results of the 2013 Employee
Satisfaction Survey

The Employee Satisfaction
Survey was held in HMMC last
October. Total of 1,553 respon-
dents joined the survey which
represents 61% of all HMMC
employees (MT 73% and TT
59%). The main goal of the sur-
vey was to measure satisfaction
rate of the employees, as well
as to see how the situation has
changed compared to 2011.

Employment and compensation
Overall satisfaction with em-
ployment in HMMC has grown
compared to 2011. Total of 74%
of all respondents expressed
contentment, which is a 16%
increase. Total of 87% of re-
spondents would have recom-
mended working in HMMC to

other people. Mostly mentioned
advantages were stability of em-
ployment and salary. Remaining
13% of employees would have
not recommended this job, mostly
because of employment through
agencies. 46% of respondents are
satisfied with HMMC approach
to the employees. 23% of people
expressed their non-satisfaction.
Even in this aspect we register
improvement against 2011when
only 30% of employees were
satisfied and the same portion
expressed the opposite. Total of
55% of the team members agreed
that salaries in HMMC are better
compared to other enterprises in
the close surroundings, which is
21% more than in 2011. 16% of
employees expressed their dis-
agreement, which is 15% less
than two years ago. The results
were similar in case of benefits.

Work environment

and Health & Safety

When it comes to the work
safety, total of 73% of employ-
ees acknowledged that work
environment in HMMC is safe.
Only 6% expressed their dis-
agreement. This result reflects
changes and improvements that
enabled HMMC to obtain the
Safety Enterprise award and the
OHSAS certificate. Total of 71%
of employees are content about
the working hours, while 11%
are not. Frequently discussed
topic among the employees is the
quality of food. There were to-
tal of 25% of positive responses,



Komunikace
S komunikaci v ramci HMMC
je spokojeno 47 % zameést-

nancl, coz je o 15 % vice nez
v roce 2011. Nespokojenych bylo
15 % dotazangch, tj. o 13 %
méneé. V ramci prizkumu jsme se
dotazovali také na komunikac-
ni kanaly, ktergch zameéstnanci
vyuzivaji pfi reseni probléml ci
zjistovani informaci. Oproti roku
2011 nastal nejvétsi posun ve
vztahu mezi zaméstnanci a je-
jich nadfizengmi. Druhgm nej-
Castéji vyuzivanym kanalem jsou
schranky dotazd a navrht a dale
osobni kontakt s pracovniky od-
déleni HR a Zameéstnaneckych
vztaht a BOZP. Pokud jde o ko-
munikaci s korejskgmi kolegy,
na otazku, zda je komunikace
s nimi efektivni, kladné odpove-
délo 24 % dotazanych (v roce
2011 to bylo 16 %). Opacného
nazoru bylo 21 % Gcastnikd pri-
zkumu (v roce 2011 se takto vy-
jadrilo 49 % respondent(). Mezi
dlivody komunikacnich problémd
byly zminény zejména pocit nad-
fazenosti u korejskych kolegd,
nedostatecna jazykova vybave-
nost a neochota sdilet informace.

Shrnuti

Obecné Ize fici, Zze se v ram-
ci zameéstnaneckého prizkumu
v roce 2013 projevila vétsi na-
zorova rozhodnost respondentd.
V fadé oblasti doslo k mensimu
¢i vetsSimu zlepSeni situace. Ten—
to vysledek nas velice tési, coz

Stalo se v HMMC / What happened in HMMC

[ I -
ovsem neznamena, ze bychom
jej chtéli precenovat. Uvédomu-
jeme si, Zze je treba vnimat situ-
aci v kontextu dalSich udalosti.
Zasadni je predevsim nestabilni
ekonomicka situace v Morav-
skoslezském kraji. Lidé si vice
uvedomuji, ze ziskat stabilni
praci a jistotu v soucasné dobé
neni jednoduché. Pozitivni vy-
sledek tedy rozhodné nebudeme
chapat jako potvrzeni toho, ze
neni co zlepSovat. V radé oblasti
mame rezervy a jsme pfipraveni
na jejich odstranovani i nadale
pracovat.

which is % more than in 2011.
49% of respondents were unsat-
isfied, which is a 12% decrease.

Communication

47% of employees are satis-
fied with the communication in
HMMC, which is 15% more than
in 2011. 15% of respondents
were unsatisfied, which repre-
sented a 13% decline. One of
the guestions in the survey was
channels of communication used
within HMMC to deal with sev-
eral issues or to obtain informa-
tion. Compared to 2011, the most

2013 2011 Rozdil/Difference
Celkové jsem spokojen(a) se Ano/Yes 74% 58% 16
zaméstnanim v HMMC./Overall, | am content with Neutrdlni/Neutral 21% 33% -12
employment in HMMC. Ne/No 5% 9% )
Celkové jsem spokojen(a) s pristupem HMMC k Ano/Yes 46% 30% 16
zaméstnanctim./Overall, | am content with HMMC approach | Meutralni/Neutral 31% 39% -8
to the employees. Ne/No 23%|  30% -7
o) o,
Uroveri mezd v HMMC je lepi v porovnani s jingmi Ano/Yes 55% 34% 2l
spole¢nostmi v okoli./Wage in HMMC is better compared to | Neutralni/Neutral 29% 35% -6
other companies in the surroundings. Ne/No 16% 31% 15
A% A4% 1
Benefity poskutované HMMC jsou lepsi v porovnani s jingmi Ano/Yes 2t ° g
spolecnostmi v okoli./Benefits in HMMC are better Neutralni/Neutral 31% 35% -4
compared to other companies in the surroundings. Ne/No 15% 20% -5
Celkové jsem spokojen(a) Ano/Yes 47% 32% 15
s komunikaci v HMMC./Overall, | am satisfied with Neutrélni/Neutral 37% 40% =3
communication in HMMC. Ne/No 15% 28% -13
Ano/Yes 25% 16% 9
Muyslim si, Ze kvalita jidla podavaného v kantynach je L
u - ! ) P ) u ) ! Neutrélni/Neutral 26% 23% 3
dobrd./In my opinion, quality of food in canteens is good.
Ne/No 49% 61% =12

significant improvement has oc-
curred in a relationship between
employees and their superiors.
The second most frequent chan-
nels are the Questions & Propos-
als Boxes followed by face-to-
face contact with employees of
HR, ER and H&S Departments.
In terms of communication with
Korean colleagues, 24% of re-
spondents see it effective (while
it was only 16% in 2011). 21% of
employees have an opposite view
on the subject (it was 49% in
2011). Most commonly reported
issues were a sense of superi-
ority of the Korean colleagues,
their insufficient language skills
and lack of willingness to share
information.

Conclusion

Overall, we can say that employ-
ees participating in the 2013 Sat-
isfaction Survey have been more
decisive in their opinions. There
has been more or less significant
improvement of the situation in
number of areas. We are really
happy for this result, which how-
ever does not mean we will over-
estimate it. We are aware of the
necessity to perceive the situation
within the context of other oc-
currences. Crucial factor is an un-
stable economical situation in the
Moravian-Silesian Region. People
are increasingly aware that it is
not easy to obtain stable work
and certainty these daus. There-
fore, we do not take the positive
result as a signal that there is
nothing more to be improved. We
are aware that there are still gaps
in many areas and we are ready to
work hard to fill them.

NEW THINKING. NEW POSSIBILITIES.
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Zavody Hyundai ve svete
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- HMMR

Pocinaje timto ¢islem vam po-
stupné predstavime jednotlivé
vgrobni zavody automobilky
Hyundai ve svété - od Koreje
pres Cinu, Indii, Spojené staty,
Brazilii, Turecko a Rusko. Na
Gvod se dozvite zajimavé in-
formace o spole€nosti Hyundai
Motor Manufacturing Rus - po
NoSovicich druhém zavodé Hy-
undai v Evropé.

Hyundai Motor Manufacturing
Rus v Petrohradu je v poradi
Sestym zahranicnim vygrobnim
zavodem spolecnosti  Hyundai
Motor. Investice do jeho v(-
stavby a dalSiho rozvoje dosah-
ly vice nez 600 miliond dolard.
Technologicky postup vygrobuy,
ktera byla zahajena v lednu roku
2011, zahrnuje lisovani velkgych
dild karoserie, svarovani, lako-
vani a finalni montaz. Na pro-
dukci se podili také noSovicky
Hyundai, jenz do Ruska dodava
prevodovky.

V petrohradskem zavodé HMMR,
kterg zaméstnava vice nez 2200
lidi, se v trfisménném provoze
vyrabi model Hyundai Solaris.
Tento vlz je specialné navrzen,
aby splioval potreby ruskych

zakaznikl a soucasné odolaval
tamnim naro¢ngm klimatickgm
podminkam a Spatnému stavu
silnic. Hyundai Solaris je aktu-
alné nejprodavanéjSim zahra-
nicnim vozem v Rusku a dvoj-
nasobnym drzitelem titulu Ruské
auto roku v letech 2012 a 2013.
V roce 2012 dosahl zavod Hy-
undai Motor Manufacturing Rus
plné vyrobni kapacity, ktera cini
200 000 vozidel rocne.

Navstéva z Baskicka

Zastupkyné Baskického au-
tomobilového klastru zavitaly
30. ledna do zavodu Hyundai
Motor Manufacturing Czech.
Cilem jejich navstévy bylo
projednani moznosti dalSiho
rozsifeni vzajemné spolupra-
ce.

Baskicko je autonomni spole-
tenstvi na severu Spanélska,
mezi Pyrenejemi a Biskajskgm
zalivem. Tamni automobilo-
v{ klastr sdruzuje nékolik set
subdodavatelskgch firem. De-
sitky z nich maji své pobocky
i ve stredoevropském regionu.
“Baskicko je region s vysokou
koncentraci firem z autoprl-
myslu. Nas klastr zastupuje 300
dodavatell. Neékteri jiz s auto-
mobilkou Hyundai spolupracuji.
Jsme ale presveédceni, ze jich
mize byt mnohem vic,” uvedla
generalni reditelka Baskického
automobiloveho klastru Inés
Anitua. Soucasti programu na-
vstévy bulo také predstaveni
spole¢nosti HMMC a baskické-
ho automobilového pramyslu.

@& HYUNDAI

“Prezentovalo se, co tuto fir-
my dodavaji. Probéhla i diskuse
0 novych projektech v ramci
zasobovaci divize. Ze soucas-
nych dodavateld mdzu napr.
zminit Grupo Antolin, ktery nam
dodava stropni potahy. Cilem
bulo rozsifit tuto spolupraci,”
uzavrel Martin Remes, manazer
Odd. nakupu a vgvoje dild.

Hyundai plants worldwide

- HMMR

Starting this issue, we will
gradually introduce particular
Hyundai production facilities
throughout the world - in Ko-
rea, China, India, United Sta-
tes, Brazil, Turkey and Russia.
Firstly, we will provide you with
interesting information about
the company Hyundai Motor
Manufacturing Rus - Hyun-
dai's second European plant
after Nosovice.

Hyundai Motor Manufacturing
Rus in St. Petersburg, Russia is
Hyundai Motor Company's six-
th overseas production facility.
Total investment in construction
and further development rea-
ched over 600 million USD. The
mass production, which started
in January 2011, consists of lar-
ge body parts stamping, welding,
painting and the final assembly.
Hyundai in NoSovice has been
contributing to the process as
well - by delivering transmissions
to Russia.

Over 2,200 employees work in
the HMMR plant in a three-
shift operation. Hyundai Solaris,
which rolls off the production
line, is designed to meet the ne-
eds of Russian customers and
cope with local adverse weather
conditions and substandard qua-
lity of roads. Hyundai Solaris be-
came a bestseller among foreign
cars and received the Car of the
Year award in Russia twice - in
2012 and 2013. In 2012, the Hy-
undai Motor Manufacturing Rus
plant increased production ca-
pacity up to 200,000 units an-
nually.

Visit from the Basque Country

Representatives of the Basque
Country Automotive Cluster visi-
ted Hyundai Motor Manufactu-
ring Czech factory on 30% Janu-
ary. Main goal of their visit was
to negotiate possible expansion
of mutual cooperation.

Basque Country is an autonomous
community in the north of Spain
between Pyrenees and the Bay

of Biscay. Local automotive clus-
ter associates several hundreds
of subcontractors. Dozens of
them have their affiliates also in
Central Europe. “Basque Country
is @ region with high concentra-
tion of automotive enterprises.
We represent 300 companies.
Some of them are already sup-
plying to Hyundai worldwide, but
we are convinced that more of
them could be working here”,
said Inés Anitua, General Director
of the Basque Country Automo-
tive Cluster. A part of the agen-
da was also introduction of the
HMMC company and the Basque
automotive industry. “There was
a presentation provided on what
those companies supply. We also
discussed new projects within the
Procurement Division. Out of the
existing suppliers | can mention
for instance Grupo Antolin, a sup-
plier of headliners. The main goal
of the initiative was to expand the
cooperation”, concluded Martin
Remes, Manager of the Parts De-
velopment Department.



Svédska rallye 2014 - v{sledky

Konecné poradi jezdcl

Overall final classification

1. J. M. Latvala / M. Anttila (Volkswagen Polo R WRC)

2. A. Mikkelsen / M. Markkula (Volkswagen Polo R WRC)

3. M. @stberqg / J. Andersson (Citroén DS3 WRC)

4. M. Hirvonen / J. Lehtinen (Ford Fiesta RS WRC)

5. 0. Tanak / R. Molder (Ford Fiesta RS WRC)

19. J. Hanninen / T. Tuominen (Hyundai i20 WRC)

28. T. Neuville / N. Gilsoul (Hyundai i20 WRC)

Tovarni tgm Hyundai ma za
sebou druhg podnik letoSniho
mistrovstvi svéta. Svédskou
rallye dokoncily oba vozy Hy-
undai i20 WRC a tgm si na kon-
to pripsal prvnich osm bodd.
Jezdec Huyundai Shell World
Rally Teamu Juho Hanninen se
celkoveé umistil v prvni dvacit-
ce a Thierry Neuville dojel do
cile na 28. pozici. Juho Hanni-
nen k tomu rekl: “Ziskali jsme
mnoho poznatkd a cenngch
zkusenosti a o to nam Slo. Hy-
undai i20 WRC je velmi dob-
rg viz a jsem presvedcen, ze
v budoucnu s nim dosahneme
jesté lepsich cas0.” Jeho ty-
movy kolega Thierry Neuville
zdvod komentoval takto: “Do
kazdé rychlostni zkousky jsme
dali maximum s cilem nasbirat
zkuSenosti pro dalsi zavodu.
Na nékolika usecich jsme byli
velmi rychli a dvakrat se dosta-
li na prlibéznou druhou pozici,
coz je vygsledkem skvélé ty-
move prace a velkym prislibem
do budoucna. Myslim, Ze se na
Svédskou rallye budeme zpétné
divat jako na klicovy zavod pro
nas dalsi rozvoj.”

Seéf tgmu Michel Nandan k tomu
dodal: “Stésti nam sice moc
nepralo - oba vozy se stretly
s masivnimi kameny a poté mél
Thierry jesté defekt pneuma-

tiky. Ale zazili jsme i pozitivni
okamziky. Po absolvovani dru-
hého zavodu se jako tym citime
mnohem jistéjsi a vsichni ma-
zeme byt pravem hrdi na to, jak
jsme nakonec Svedskou rall-
ye zvladli.” Tgm Huyundai tuto
zkuSenost bezpochyby vyuzije
i béhem priprav na dalsi podnik
mistrovstvi sveéta - Mexickou
rallye, ktera se pojede v bfez-

nu.

WRC CALENDAR

Mistrovstvi svéta v rallye / WRC

Rally Sweden 2014 - results

The Hyundai Shell World Rally

Team has ended its second
WRC event, Rally Sweden, with
both cars completing the rally
and the team scoring eight
WRC manufacturer points.

Hyundai Shell World Rally Team
driver Juho Hanninen moved
himself up into the top 20 over-
all and Thierry Neuville finished
on the 28th position. Juho Han-
ninen said: “We have learned
a lot of things and gained lots of
experience and that is the rea-
son why we are here. The Hyun-
dai i20 WRC has a very strong
base and | am confident that we
can go faster with this car in the
future”. His team mate Thierry
Neuville commented: “We have
made the absolute most out of
every stage possible in order
to add more experience and to
learn as much as we can. We
have been quick on some of the

RALLYE MONTE-CARLO

stages, and were close runners-
up on two occasions this week,
which shows great work from
the team and a lot of potential
for the future. | think we will
look back positively on Sweden
as a key rally in our ongoing de-
velopment.”

Team Principal Michel Nandan
said: “We didn’t have much luck
with both cars hitting solid rocks,
and we had further drama when
Thierry suffered a puncture, but
this is part of our learning. We
have seen some good times from
both crews. In just our second
rally, | feel we are getting more
confident as a team, and the
guys should be proud with all
they have achieved in Sweden.”
The team will undoubtedly use
this experience to prepare for
the next round of the FIA World
Rally Championship in Mexico in
March.

14210 JAN 14

g |

RALLY SWEDEN 0508 FEB 14

RALLY GUANAJUATOMEXICO  06>00 MAR14
VODAFONE RALLY DEPORTUGAL  03>06 APR 14

RALLY ARGENTINA 08>11 MAY 14

RALLY ITALIA SARDEGNA 06>08 JUN 14

g LOTOS 71ST RALLY POLAND 27-29 JUN 14

NESTE DIL RALLY FINLAND 0103 AUG 14

ADAC RALLYE DEUTSCHLAND 22>24 AUG 14
COATES HIRE RALLY AUSTRALIA 12>14 SEP 14

| "9 RALLYE DE FRANCE-ALSACE 03-050CT14
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el WALES RALLY GB

2014 FIA WRC: Hodnoceni tgm@ / Manufacturers' standings
Volkswagen Motorsport 72 / Citroén Total Abu Dhabi World Rally Team 56 / Volkswagen Motorsport
I1 26 / M-Sport World Rally Team 22 / Hyundai Motorsport 8 / RK M-Sport World Rally Team 4
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NEW THINKING. NEW POSSIBILITIES.



Téma / Topic

Prizkum spokojenosti

s HMMC News

U

Mili kolegové, minulj mésic
probéhl prizkum spokojenos-
ti s nasim casopisem HMMC
News, kde jste mohli vyjadrit
své naméty a pripominky - co
se vam libi nebo nelibi, jaké
rubriky mate nejradéji, ¢i co
v nasem meésicniku naopak
postradate. Prizkumu se za-
castnilo celkem 250 zamést-
nancl. Potésilo nas, Ze témeér
94 % respondentl c¢te ¢aso-
pis pravidelné, pficemz vice
nez 98 % vsech zacastnénych
povazuje jeho obsah za zaji-
mavy. Sesla se také cela rada
podnétngch navrhd a pripo-
minek. Tém nejcastéjsim budu
vénovat nasledujici radky.
Podrobnou statistiku v{sledk
pak naleznete na nasténkach.
Opakujicim se pozadavkem bylo
vice novinek z autoprdmuyslu
a informaci o modelech, vcetné
technickgch detaild. Neméné
castym pozadavkem vsak bylo
také vice informaci o lidech,
kteri zde pracuji, a o tom, co
se v HMMC déje. Radi vam bu-
deme nadale prinaset oboji. Od
tohoto cisla jsou napriklad za-
fazeny pravidelné kratkée an-
kety s pracovniky na aktualni
téma. Pokud jde o technické
detaily, HMMC News neni jen
internim periodikem, ale je dis-
tribuovan i mimo zavod, coz je
potfeba zohlednit i pfi vgbéru
informaci, které mohou byt
takto publikovany. Nékolikrat
jsme zaznamenali také prani,
aby se v HMMC News objevo-
valy i ¢lanky o zavodech jingch
automobilek nebo srovnavaci

testy modelt Hyundai s vozy
konkurencnich znacek. Prosi-
me, nezameénujte nas s moto-
ristickgm magazinem. Jsme fi-
remni ¢asopis a z toho vyplgva
i ponékud exkluzivnéjsi zame-
feni obsahu na nasi znacku. Co
nas ovsem zaujalo, byl poza-
davek na predstaveni ostatnich
zavodl Hyundai ve svété. Tuto
rubriku vam nyni budeme pfi-
naset pravidelné. Na vase prani
také obménime stranku zabavy
a budeme se vam snazit pri-
naset i vice informaci a korej-
skych zvycich a kulture, véetné
receptl, o které je velky za-
jem. Kvali urcitgm nedostatkdm
jsme se také rozhodli odstranit
z casopisu rubriku Tipy na vi-
kend, které vam nyni budeme
prinaset aktualné kazdy ty-
den prostrednictvim HMMC TV.
Rovnéz nepfilis popularni Sou-
hrnna provozni porada bude
zestrucnéna a doplnéna pre-
hlednou tabulkou s vgsledky,
¢imz vyhovime i tém z vas, kte-
ii chtéji vidét v casopise “vice
¢isel.” Mnohokrat se objevil
i pozadavek na rozsireni obsa-
hu casopisu. Bohuzel, v tomto
vam zatim nedokazeme vuho-
vet. Pocet stran je pevné sta-
noven smluvnimi podminkami
s dodavatelem zodpovédnym
za konecnou grafickou Upravu
a tisk a schvalengm rozpoctem.
Dékujeme za vasi prizen a te-
Sime se na spolupraci pri tvor-
bé dalSich vydani.

Za redakci HMMC News
Zuzana Vuystrcilova

HMMC News Satisfaction

Survey

Dear colleagues, the HMMC News
Satisfaction Survey was held last
month. It was an opportunity for
all of you to give us your com-
ments and proposals on what you
like or dislike, which columns are
your favorite or on the contrary,
what do you miss in the maga-
zine. Total of 250 team members
joined the survey. We are pleased
that nearly 94% of respondents
read the magazine regularly and
more than 98% of them consider
its content interesting. We have
also received number of pro-
posals and comments. The most
frequented ones will be discus-
sed below. Detailed statistics of
the survey's results are already
available on the notice boards.

One of the recurring requirements
was more information from the
automotive industry and about the
models, including technical details.
But equally frequent demand was
also for more articles about our
team members and life in HMMC.
We will go on in providing you with
both. Starting with this issue, for
instance, we have included short
interviews with HMMC employees
on hot topics. In terms of technical
details, HMMC News is not only an
internal communication channel,
but it is being distributed outsi-
de the company, too. We have to
keep this in mind with regards to
possible sensitivity of the informa-
tion published. Several times, we
also registered a requirement to
provide readers with articles about
other carmakers or comparati-
ve tests of Hyundai cars and the
competitive models. Please, do not

v

Vylosovani tcastnici prizkumu obdrZeli darkové balicky / Drawn participants of the survey received gift packages

confuse us with the automotive
madazine. HMMC News is a cor-
porate newsletter and as a result,
the content will always be focused
on our brand more exclusively. On
the other hand, we really appre-
ciate your interest in other Hyun-
dai manufacturing plants around
the world. Column Hyundai plants
worldwide will be now a part of
every issue. On the basis of your
requirements, the Entertainment
page will change as well and we
will try to provide you with more
information about the Korean cul-
ture and customs, including food
recipes that are highly demanded.
Due to certain gaps, we have de-
cided to remove the Weekend tips
from the magazine. This informa-
tion will be now provided in the
HMMC TV broadcast on a weekly
basis. Also less popular Business
review meeting will be reduced and
accompanied by a summary table
with results, which is at the same
time good news for those of you
who want to see “more numbers”
in the magazine. Many times, there
was also a requirement to increase
number of pages. Unfortunately,
we cannot do this for you at the
moment. The scale of the maga-
zine is explicitly determined in the
contract with the supplier of final
graphic design and printing, as well
as by approved budget. Thank you
very much for your favor and we
look forward to a further coope-
ration!

On behalf of the
HMMC News editorial team
Zuzana Vystrcilova



Jak je neznate / What you wouldn't expect

“Soupere je potieba premoci
nejprve psychicky, az pak fyzicky.”

Jako kompenzaci sedavé nebo
jednostranné prace voli mnozi
z nas vice ¢i méné dynamické
sporty, coby formu odreago-
vani. Kdyz se fyzicka aktivita
navic spoji s nutnosti naucit
se koncentrovat svou muysl, je
Gcinek jesté zesilen. Tyto poza-
davky spliiuje napriklad tradicni
japonské bojové uméni Kendo,
kterému se vénuje Vojtéch Val-
sa z Odd. podpory projede.

Povéz nam néco o tomto spor-
tu. Co k nému privedlo tebe a co
mas na ném nejradéji?

Kendo - “cesta mece” - je japon-
ské bojové uméni. Ackoliv tento
plnokontaktni soubojovy sport
navazuje na tradici samurajd, je
diky predepsangm ochranngm
pomickam bezpe¢ny. Urovei
bojovnikd je urcena technickygmi
stupni - kyu, coz jsou zacatecni-
ci, a pak 1. az 8. dan, tedy pokro-
cili, pficemz drzitelé 8. danu jsou
mistri, ktergch je mimo Japonsko
jen velmi malo. Ja zacal pri studi-
ich v roce 2006. Kendo je pro mé
protivahou k praci, kdy koncen-
truji svou pozornost pouze na
soupere. Plus je to samoziejmé
pohyb.

Jaké vybaveni je potfeba a jak
probihaji vlastni souboje?

Kendo ma jedno specifikum. Je-
likoz se mu v CR vénuje malo lidi,
existuje jen jedina soutéz, a to
Narodni pohar. Takze o vysledku
¢asto rozhoduje, koho dostane-
te za soupere - zda zacatecnika,
nebo clena reprezentace. Vyba-
veni sestava z tradicniho odévu
(hakama = kalhoty a kendogi =
kabatec) a pfi souboji pak na
sobé mate pfilbu, rukavice, prs-
ni stit a chrani¢ nohou. Pouzivaji
se také dva typy mecd - bok-
ken, coz je drevény mec, jenz
se pouziva pro bezkontaktni
cviceni, a shinai, coz jsou ctufi
bambusoveé tyce svazané k sobé
kzi. Shinai se pouZiva pro pl-
nokontaktni souboj. Vgznamnou
soucasti tohoto sportu je etika.
Kazdému zapasu predchazi na-
stup a pozdrav, ktergy ma presné
dana pravidla. Na povel “hadzi-
me” bojovnici zacnou a snazi se
udefit soupefe do predepsanych
zasahov(ch ploch, které odpo-
vidaji chranéngm mistdm, tedy
do hlavy, rukou, téla a krku. Za-
pas probiha vzdy na dva zasahy
a trva v prdméru 3 az 5 minut. Na
platnost zasaht dohlizeji tri sudi.

Co povazujeS za své doposud
nejvetsi aspéchy a jakeé jsou tvé
ambice do budoucna?

Cerstvgm Gspéchem je sloZeni
zkousek na 2. dan, které jsem
absolvoval 9. (nora. Parkrat
jsem se probojoval i do ctvrt-
finale Narodniho poharu. Jako
Uspéch bych také uvedl, Zze jsme
vloni v zari hostili seminar, jehoz
se Gcastnili ¢tyfi mistfi z Japon-
ska a ja tuto akci organizoval.
V budoucnu urcité planuji dal-
Si zkousky.
Kromé  toho
se chci sou-
stredit i na
nasi mladez.
Rad bych,
aby zacali
jezdit na za-
vody, Ucast-
nili se semi-
nard a aby
zacali vyhra-
vat.

Pro koho je
Kendo vhod-
né? Jaké
musi mit bo-
jovnik osob-
nostni pred-
poklady?
Velkou  vg-
hodou Kenda
je, ze se mu
mdze véno-
vat opravdu
kazdg  bez
ohledu na
veék a pohla-
vi. A v nasem tgmu radi uvitame
nové ¢leny! Pomér mezi techni-
kou a silou je zde celkem vyrov-
nany. Je to ovsem sport narocny
na koncentraci. Soupere je po-
treba premoci nejprve psychicky,
az pak fyzicky. Kdo se chce Ken-
du vénovat, musi mit vdli cvicit.
Trénink obvykle trva hodinu az
dvé a bgva 1 - 2krat do tgdne.
Cviceni nas vede k agresi i se-
bekontrole. Cilem je dosahnout
uvolnéného stavu, ve kterém
ihned vyuzijeme kazdého sou-
pefova zavahani.

Vojtéch Valsa (33) pracuje
v HMMC od bfezna 2010 jako
specialista Odd. podpory pro-
deje. Do prace dojizdi z Frgd-
ku-Mistku. V pfipadé zajmu
ziskate vice informaci na www.
kenshinkan-dojo.com nebo pfi-
mo u Vojty.

“The rival must be defeated
mentally first and then physically.”

To compensate sedentary or one-
sided work, some of us choose
more or less dynamic sports for
relax. Moreover, when you com-
bine physical activity with a need
to learn how to concentrate your
mind, the results are event better.
This is a case of the traditional
Japanese martial art of Kendo, a
hobby of Vojtéch Valsa from the
Sales Support Dept.

Tell us something about this sport.
How did you start? What do you
like the most
about it?

Kendo - “Way
of the Sword”
- is a Japanese
martial art. Al-
though based
on the samurai
tradition, this
full-contact
combat sport
is not danger-
ous thanks to
the prescribed
personal
safety equip-
ment. Quality
of fighters is
measured  in
technical lev-
els - kyu for
beginners and
dan, 1st to 8th,
for advanced
fighters when
holder of the

8th dan is a
Master  and
there are

only few of them outside Japan. |
started during my studies in 2006.
For me, Kendo represents a coun-
terpoise to the work, when | con-
centrate my attention exclusively
on the rival.

What equipment do you need?
Can you describe the combat?

There is one specificity about
Kendo. Only very few people in
the Czech Republic do this sport,
so we have only one competition
here - the National Championship.
The combat is therefore often de-
cided by who is going to be your
rival - whether a beginner or a
member of the National Team. The
equipment consists of traditional
clothing (hakama = trousers and
kendogi = jacket) and during com-
bat you wear also helmet, gloves,
chest shield and leg protection. We
use two kinds of swords - bokken,

a wooden sword used for contact-
less exercise, and shinai sword that
consists of four bamboo sticks
tied together with leather. Shinai is
used in a full-contact combat. Eth-
ics plays a significant role in this
sport. Before every match, there
are lineup and salute according to
strictly given rules. Then “hajime”
commands fighters to the combat.
They are trying to hit each other's
target areas which correspond to
the protected body parts - head,
hands, body and neck. Two valid
hits end the match that usually
takes 3 to 5 minutes in average.

What is your biggest success so
far and what about your ambi-
tions for the future?

The latest achievement is a com-
pletion of exams for the 2nd dan
that took place on Sth February.
Couple of times, | also made it to the
quarterfinal of the National Cham-
pionship. Another thing | consider a
success took place last September.
We hosted a Kendo workshop at-
tended by four Masters from Japan
and | was responsible for organiza-
tion of the whole event. In the fu-
ture, | certainly want to go for more
exams. And | want to focus on our
youths, too. | want them to attend
competitions and start winning.

For whom is Kendo suitable? Do
you need any special personal
quality?

One of the greatest advantages of
Kendo is that it is literary for ev-
eryone, regardless age and gender.
And we would love to welcome new
members in our team! There is in
fact equal portion of technique and
power in this sport. On the other
hand, it is quite demanding in terms
of concentration. The rival must be
defeated mentally first and then
physically. If you want to practice
Kendo, you must be willing to ex-
ercise. The training usually takes 1
- 2 hours, one to two times a week.
The exercise rises both aggression
and self-control. It is desirable to
achieve relaxed state of mind that
enables you to benefit from any
opportunity given by your oppo-
nent.

Vojtéch Valsa (33) has been work-
ing in HMMC since March 2010 as
Specialist at the Sales Support
Dept. He commutes from Frgdek-
Mistek. More info can be obtained
at www.kenshinkan-dojo.com or
directly from Vojta.

NEW THINKING. NEW POSSIBILITIES.



Co byste méli védeét o...

What you should know about...

... FIREMNIM OBLECENI

Spravu a pridélovani pracovnich odévd zajistuje Odd. vnitrnich zalezitos-
ti. Pro informace a poZadavky kontaktujte R. Pavlicovou (596 141 524,
radka.pavlicova@hyundai-motor.cz). Zaméstnanci HMMC a agenturni
pracovnici maji k dispozici az 15 typd pracovnich odéva.

* [Kazdy zamestnanec ma dle smeérnice narok na pracovni odév. Zakladni
(nastupni) set pracovnik ziska v Centralnim skladu pracovnich odévl na
montazni hale po vyzkouseni, stejné jako i odévy na obmeénu. Soucasti
evidence je podpis predavaciho protokolu zaméestnancem.

* Zakladni set pro MT: polokosile s kratkym rukavem (3 ks), jarni kance-
l&Fska bunda (2 ks) a zimni kancelarska bunda (1 ks).

* Zakladni set pro TT: bavinéne triko (kratkg/dlouhy rukav - 3 ks), pra-
covni kalhoty (3 ks), zimni kancelarska bunda (1 ks), mikina (2 ks).

e Zakladni set pro agenturni pracovniky: bavinéné triko (kratk(/dlouhy
rukav - 3 ks), pracovni kalhoty (2 ks) a mikina (2 ks).

*Obména odévi: vzdy v mésici vyro¢i nastupu do HMMC (co 1 nebo 2
roky, viz nize):
vMT zaméstnanci: kazd( rok polokosile s kratkgm rukdvem (2 ks), po

dvou letech jarni kancela'ska bunda (1 ks) a zimni kancelarska bunda
(1 ks).
«TT zaméstnanci: kazdy rok bavinéné triko (2+2 ks), po dvou letech
pracovni kalhoty (2 ks), zimni kancelarska bunda (1 ks) a mikina (2 ks).
vAgenturni pracovnici: kazd( rok bavinéné triko (4 ks), po dvou letech
pracovni kalhoty (2 ks) a mikina (2 ks).

*Ostatni odévy: antistatick( odév (pracovnici lakovny), ¢ervene vesty
(Keeper), modreé vesty (Team Leader), zimni kalhoty a bundy (zamést-
nanci, ktefi se pfi vakonu prace pohybuiji venku - min. 100 minut za sme-
nu).

* Pri ukonceni pracovniho poméru ve zkuSebni dobé je zaméstnanec po-
vinen vratit veSkeré pracovni odeévy, jinak uhradi pofizovaci hodnotu
pridélenych odévd.

«(drzba odévi: zaméstnanci mohou vyuzivat sluzbu prani pracovnich
odévl (kalhoty a trika). Sbér a distribuce probiha 3x tgdné na vsech
satnach. Je zde i moznost oprav pracovnich odévd.

... [EAM WEAR

Keeping and distribution of work wear is provided by the GA Dept. For
more information and requirements contact R. Pavlicova (596 141 524,
radka.pavlicova@hyundai-motor.cz). Currently, HMMC employees can
choose from 15 types of worlk clothes.

* Every employee is entitled to have a work wear, according to company
policu. Basic (starting) set is given to an employee in the Central Storage
after trying. The same procedure refers to a change of used clothes.
Employee must sign a handover protocal.
* Basic set for MT: short-sleeved polo shirt (3), spring office jacket (2)
and winter office jacket (1).
¢ Basic set for TT: cotton T-shirt (short/long sleeve - 3), work trousers
(3), winter office jacket (1) and sweatshirt (2).
* Basic set for agency employees: cotton T-shirt (short/long sleeve - 3),
work trousers (2) and sweatshirt (2).
* Change of clothes: in the month of entering HMMC (every year or two
years, see below):
vMT track: short-sleeved polo shirt (2) each year, spring office jacket
(1) and winter office jacket (1) after 2 years.

vTT track: cotton T-shirt (2+2) each year, work trousers (2), winter
office jacket (1) and sweatshirt (2) after two years.

vAgency workers: cotton T-shirt (4) each year, work trousers (2) and
sweatshirt (2) after two years.

e Other clothes: antistatic suit (Paint Shop members), red vests (Keeper),
blue vests (Team Leader), winter trousers and jackets (employees wor-
king outside).

*In case of termination of employment in the probation period, an
employee is obligated to return all the work wear, otherwise its acquisi-
tion value will be deducted from his/her wage.

* Maintenance: emplouees may use free laundering service (trousers and
T-shirts). Collection and distribution takes place in all changing rooms
three times a week. Repair of worlk clothing is available as well.

Ptame se nasich zaméstnancu
Question for our team members

Jaky model z nasi produkce byste si vybrali a proc?
Which model from our production would you purchase and
why?

Tomas Candulas
Vedouci tgmu, Oddéleni svarovny
Team Leader, Welding Department

“Poridil bych si Huyundai i30
ve verzi kombi, jelikoZz cekame
v brzké dobé rodinu, takze by
se hodil. Preferoval bych hnédou
barvu a naftovy motor.”

“I would purchase Hyundai i30
wagon, because my family will
grow soon and such car would
be fine. | prefer brown color and
diesel engine”.

Marie Hlavacova
Asistentka, Oddéleni lisovny

Assistant, Stamping Department B 3 y ) .
Z dlvodu bezpecnosti bych si

urcité vybrala Hyundai ix35. Je
to velke auto, které budi respekt.
Rozhodné bych chtéla manualni
prevodovku.”

“For safety reasons, | would go
for Hyundai ix35. It is a big car
that commands respect. | would
prefer manual transmission”.

e

Jan Kubaty
vedouci Oddéleni lakovny
Head of the Paint Department

)

“Moje volba je “itficitka” kombi
s benzinovym motorem 1,6 litru
v barvé Satin Amber, protoze je
nejlepsi z hlediska prostoru, jizd-
nich vlastnosti i designu. UZ jsem
si ji koneckonctl koupil.”

“The 30 wagon with 1.6-liter
gasoline engine in Satin Amber
color is my choice, as this car is
the best in terms of space, drive-

ability and design. In fact, | have
already bought one”.

‘/——d
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Zhodnoceni oblasti BOZP

v roce 2013

Na této strané budeme pravidel-
né prinaset aktualni a vijznam-
né informace tgkajici se oblas-
ti bezpe€nosti prace, hygieny
prace a po-
Zarni ochrany
(interni ozna-
ceni H&S =
Health&Safe-
ty).

Poprve by-
chom se radi
ohledli za lon-
skgmi  uspe-
chy. Po témeér
rocnim usilov-
nem  obdobi
implementace ziskala spolecnost
HMMC dva velmi cenné certifika-
ty pro oblast fizeni bezpecnosti
prace - Bezpe€n(g podnik a OH-
SAS 18001. V teto souvislosti je
HMMC povinna rozvijet proces
neustalého zlepSovani. Vzhle-
dem k tomu, Ze se bezpecnost
prace tgka vsech zaméstnancd,
predstavujeme vam nejdllezitéj-
Si indikatory za rok 2013, které
odrazeji nejvyznamnejsi uspéchy
v oblasti H&S.

Oblast technickgch zarfizeni -
zavedeni systému Lock Out/Tag
Out (LOTO), tzv. zameckového
systému, pro uzamceni a ozna-
¢eni hlavnich uzavérd energii
(elektfina, stlaceny vzduch, plyn,
para atd.) a mechanickych prvkd
zaméstnancem pfed provedenim
opravy, sefizeni nebo kontroly.
Tento systém pomaha zajistit,
aby nedoslo k neopravnénemu
nebo nechténému spusténi stroj-
niho zarizeni v okamziku, kdy se
v jeho nebezpecném prostoru
vyskytuji dalSi osoby.

Oblast organizace prace - vy-
pracovani detailnich pracovnich
postupli pro bezpecnou praci pfi
brouseni, fezani, svafovani, vr-
tani, lisovani, vSeobecné udrzbé,
praci na stroji a s nafadim, mani-
pulaci s bfemenu, praci ve vysce,
pouzivani tlakovych lahvi, plosin,
vozikl a praci s chemickgmi lat-
lkami.

Osobni ochranné pracovni pro-
stfedky (OOPP) - schvaleni na-
kupu dioptrickgch ochranngch
brgli, coZz povede ke zv(seni
komfortu zameéstnancl, kte-
fi nosi vlastni dioptricke bryle
a zaroven musi pouzivat ochra-
nu zraku poskytovanou HMMC
(ochranné bryle ¢i oblicejovy
stit). Nakup téchto bryli probéh-
ne v roce 2014.

Oblast skoronehod - zavedeni
systému evidence skoronehod,
kdy ma kazd( zaméstnanec moz-
nost nahlasit skoronehodu, tzn.
potencialné
nebezpecnou
situaci/stav,
ktery mGze vy-
ustit v pracovni
Uraz nebo sko-
du na majetku.
Dle zavaznosti
je skoroneho-
da feSena na
daném pra-
covisti nebo
v celém arealu
HMMC. Ohlasenim skoronehody
dochazi k zahajeni procesu pro
odstranéni nebo eliminaci rizika
proaktivnim pristupem.

Oblast pracovnich podminek,
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pracovniho prostredi - spolu-
praci pfi nakupu novich typd
elektrického a pneumatického
naradi (prevodovkarna - mon-
tazni linka) nebo zkvalitnénim
jejich servisu (lakovna - final-
ni inspekce) doslo k vgraznému
snizeni zatéze zaméstnancd rizi-
kovymi faktory a tim ke zlepSeni
pracovnich podminek. Pfijimanim
preventivnich opatreni, peclivgm
Skolenim, reakci na skoronehody
a nehody se v HMMC v meziro¢-
nim srovnani s rokem 2012 po-
dafilo sniZit celkovou Grazovost
0 42,2% (pocet neabsencnich
Grazd klesl o 40% a pocet Grazd
s absenci nad 3 kalendarni dny
bul nizsi o 66,7%). Na zlepsovani
pracovniho prostfedi, pracov-
nich podminek a zajisténi BOZP
bylo vloni vynaloZeno cca 54,1
mil. KE.
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BOZP / Health and Safety

Evaluation of the Health

and Safety in 201

On this page, we will regu-
larly bring actual and impor-
tant information regarding the
Health & Safety area, work
hygiene and fire protection
(internal marking H&S).

In  this issue, we would
like to look back at last
year's achievements. After

a one year of demanding im-
plementation, the HMMC com-
pany received two significant
Health and Safety Management
System certificates - Safe En-
terprise and OHSAS 18001. In
this regard, HMMC is obligated
to develop the system of per-
manent improvement. As the
Health and Safety area refers
to all employees, we present
you the most important indi-
cators for 2013 which reflect

12

the most significant Health and
Safety accomplishments.
Technical equipment area - in-
troduction of the Lock Out/
Tag Out (LOTO) system for
locking and marking of the
main energy valves (electric-
ity, compressed

3

veloping detailed work stan-
dards for safe operation during
grinding, cutting, welding, drill-
ing, stamping, general main-
tenance, using machines and
tools, load handling, work at
height, using cylinders, plat-
forms, forklifts and working
with chemicals.

Personal protective equip-
ment - approval of purchasing
protective dioptric goggles
which will increase comfort of
employees wearing their own
prescription glasses and eye
protectives provided by HMMC
(goggles or face shield). These
prescription glasses will be
purchased during 2014.

Near miss area - introduction
of the near miss register. Ev-
ery employee has a possibility
to report a near miss, i.e. po-
tentially dangerous situation,
which can result in @ work in-
jury or property damage. Ac-
cording to severity, the near
miss is solved on the workplace
or within the whole HMMC
company. By reporting the near
miss, your proactive approach

initiates the risk elimination
process.
Area of working condi-

tions and working environ-
ment - purchasing new types
of electrical and pneumatic
tools (Transmission - assembly
line) or improving the quality
of service (Paint Shop - final
inspection) resulted in sig-
nificant decrease of employee
burden caused by risk factors.
Working conditions have been
upgraded as well. Thanks to
preventive measures, thorough
trainings, responses to near
miss and accidents, the total
2013 injury rate in HMMC de-
creased by 42.2% (number of

injuries with-

air, gas, steam out absence
etc.) and me- EBTIHCA?;, dropped by
chanical com- {&;\c’ 001 = W 40% and num-
ponents by an A 0)‘\% \ ber of injuries
employee be- _{{J‘ with absence
fore repairing, 7] over 3 days
adjusting and ?; was lower by
checking. This 66.7%). Last
system  helps "‘Z& year, approxi-
ensure that un- mately  54.1
authorized or million  CZK

unwanted ma-

chinery starting will not happen
when other people are around.
Work organization area - de-

were spent on
improving working environ-
ment, working conditions and
the Health and Safety.

NEW THINKING. NEW POSSIBILITIES.



Korejskeé zajimavosti / Interesting facts about Korea

Korejské svatky - lunarni Novy rok Korean holidays - Lunar New Year

Seol-nal, neboli v korejstiné
lunarni Novy rok, je nejda-
lezitéjSim a nejvelkolepéjsim
svatkem roku (letos pfipadl na
31. ledna).

Kaorejci na Novy rok vstavaji brzy
rano, oblékaji si k této vgjimecné
prilezitosti tradicni odév “han-
bok” a jdou se poklonit nejstar-
sim predstaviteldm své rodiny.
Za projev ucty jim rodice a pra-
rodice davaji symbolické castky.
Zeny uz o den dfive pripravuji
svatecni jidlo - napf. smazené
maso, ryby, susené ovoce a ze-
leninu. Tradi¢nim pokrmem je tzv.
“ttokkuk,” polévka s knedlicky
z ryzové mouky. Korejci neza-
pominaji ani na sveé predky. Na
specialné pripraveny oltar po-
kladaji vybrana jidla, na papirky
pisi jejich jména a modli se. Po
ritualu pfichazi cas zabavy. Déti
hraji novorocni korejské hry
jako “Jae gi cha gi,” coZ je ob-
doba naseho kopani si s mickem
ve vzduchu, nebo pousti draky.
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Seol-nal, Lunar New Year in Ko-
rean language, is the most impor-
tant holiday of the year (in 2014
celebrated on 31 January).

On New Year's Day, Koreans wake
up early in the morning and wear
traditional Korean clothes called
“hanbok”. Then they visit the ol-
dest family members and show
them respect by bowing. Parents
and grandparents give them small
amounts of money.

A day before the ceremony, wo-
men prepare special food - eg.
fried meats, fish, dried fruits and
vegetables. A traditional one is
“ttokkuk”, soup with dumplings
made of rice flour. Koreans do not
forget their ancestors. They put
meals on a special altar, write an-
cestors' names on small pieces of
paper and pray. After the ritual, it
is time to have some fun. Children
play Korean New Year's games
such as “Jae gi cha gi”, which is
kicking a ball in the air, or they fly
a kite.

Zabava / Entertainment

Pro¢ jsou blondgnky tak krasné? Protoze...
(tajenka na 20 pismen.)

Védeli jste, Ze...?

Spolecnost Hyundai Motor obdrzela prestizni mezinarodni

T AHEBOHACITI K E ocenéni za design. iz Hyundai Genesis nové generace zis-
S K A UT I O KKV ZROTC J kal cenu “iF Product Design Award 2014” v kategorii Design
. dopravnich prostredk(/specialni vozidla. Vitéze 61. rocniku
K ERADCLOACYRILO vybirala mezinarodni porota sloZzena z odbornikd. Soutéz,
V L P CELT RMUTIKSTDAATL kterou porada International Forum Design GmbH (iF), oce-
, , . nuje nejlepsi designove pociny ve tfech kategoriich: pro-
AAE A S OB OIKUOUPTENS dukt, obal a komunikace.
S SLNPVIRUSOSBTO./
NKATOTETDNUARATZIIC
AAAMELLKRASATSAAYV
Y VCHO KU OT S PLETYFP |
S T TUTWROTI E I ATZKE S
C ORKOIKYSY SHRAAA .
M GTALYKZ 1 J AEANR R
. ) . I ?
O RTAPKUGSETKANES PR Did you know that...:
UAS AV ALTASAMSAS Hyundai Motor received prestigious international recog-
nition for its vehicle design. The all-new Hyundai Genesis
b T LAPAPTAAZALKA won “iF Product Design Award 2014” in the Transporta-

tion design/special vehicles category. The winners of the
61t edition were assessed by an international jury of ex-
perts. Organized by International Forum Design GmbH (iF),
the awards set out to recognize outstanding design across
three categories: product, packaging and communications.

ARGOT, AZALKA, AZBUKA, BASET, BEHAT, BOHAC, BRASI, BRLOH, BURLA,
CYRIL, CiSLO, CLOVEK, CMOUD, HALTR, KAPNA, KLASA, KLOPS, KOMORNA,
KOROPTEV, KORSQ, KOUPE, KURKY, KVASNA, KVITi, LASKA, LEPRA, MOTOL,
OKROC, OTAVA, PAPER, PARTY, PATRO, PAUZY, PLUKY, PYTEL, RAKETA,
RAZIC, ROUSY, SAPAT, SEKTA, SKAUTI, SPARA, STOKLAS, SATLAVA, SEPTAT,
SISLA, TKANE, TLAPA, TLOUK, TRIAS, UDICE, UMRLEC, VIRUS, VYKRAKAT,
ZATKA, ZMENA, ZRAN
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