HMMCNeva

2016

Magazin spolec HMMC | HMMC Company Magaz

Nova 130 odhalena
New 130 reveadled




Obsah | Content

8-9

n

13

14-15

Obsah

Content

10% podil na trhu

10% share in market

Laborator budoucnosti
Laboratory of Future

Souhrnnd provozni porada
Business Review Meeting

Chairman navstivil HMMC
The Chairman visited HMMC

Noveé kvétiny
New flowers

3D tiskdrna
3D printer

CFT tymy
CFT teams

i30 nové generace
i30 of new generation

Tyden klicovych hodnot
Core Value Week

Rozvoj manazerd
Leadership Academy

Novy graficky manudl
New graphic manual

BOZP
Health&Safety

WRC: Némecko
WRC: Deutschland

Korejskd kuchyné v HMMC

Korean cuisine in HMMC

Séfkuchar doporuduje
Chef recommends

www.hyundai-motor.cz

10% podil na trhu

Automobilka Hyundai prodala na ceském trhu
od zacatku roku jiz 11 711 vozl, coz je nardst
9,2 % oproti stejnému obdobi loriského roku.
V Cervenci se navic dostala pres hranici de-
seti procent podilu na trhu. S 1538 prodanymi
vozy drzi pozici dvojky Ceského trhu.
Nejproddvanéjsim modelem znacky byl
Hyundai i30. Se 673 prodanymi vozy to zna-
mena 2. misto v kategorii voz( nizsi stfedni
tfidy. Velmi dobre se dafilo také modelu Tuc-
son, kterého se ve stejném obdobi prodalo
183 kusU. Soucasny hit automobilky je ve své
kategorii SUV-C vibec nejprodavanéjsi. Pozi-
ci nejprodavanéjsiho vozu v kategorii malych
MPV i nadale drzi Hyundai ix20 s 350 vozy,
coz predstavuje 14% narGst oproti minulému
roku a Uctyhodny trzni podil 61,2 %.

Hyundai Motor has already sold 11,711 vehicles on
the Czech market since the beginning of the year.
This represents an increase of 9.2% compared to
the same period last year. It is worth mentioning
that Hyundai surpassed a ten per cent share on
the Czech market in July. With 1,538 vehicles sold,
Hyundai holds the second position on the Czech
market. The best-selling model was the Hyundai
i30 with 673 vehicles sold. This means second
place in the category of the lower middle-class
cars. The Hyundai Tucson was also very success-
ful with 183 vehicles sold in the same period. The
current hit of the carmakers is a best seller within
its SUV-C category. Hyundai ix20 still remains the
best-selling vehicle in the mini-MPV category with
its 350 vehicles sold, which is a 14% increase com-
pared to the previous year and an impressive mar-
ket share of 61.2%.

Laborator budoucnosti

Automobilka Hyundai zfidila novou laboratof,
kde se zaméfi na vyzkum budoucich trendl
v automobilovém prdmyslu a mobilité. Pro-
jekt s ndzvem IONIQ Lab ma za cil prozkou-
mat moznosti
inovaci, vyz-
kumu a propo-
jeni s dalSimi
akademickymi
institucemi.
Jde o soucast

projektu ION-
1Q, ktery ma
na podzim |

tohoto  roku
pfinést na trh
viz se tremi
rlznymi alter-
nativnimi  po- Li=

hony.

Laborator se zaméri na Ctyfi klicové oblasti:
problematiku vzdy a vSude dostupné mobili-
ty, moznosti propojeni s ostatnim kazdoden-
nimi zalezitostmi béhem cestovani, omezeni
nehod a ekologicnost spojenou s energetic-
kou sobéstacnosti.

Hyundai Motor has established a new laborato-
ry which focuses on trends of future mobility in
the automotive industry. Project IONIQ Lab sets
out to explore future mobility solutions through
innovation, re-
search and
academic
projects. It is a
part of Hyundai
Motor’s Project
IONIQ, a long-
term research
and develop-
ment  project
which plans
to  introduce
and bring to
the market a
car with three
different alter-
native drives in autumn 2016. The Lab will
focus on four key areas: freedom to use mobility
whenever and wherever; freedom to connect to
everyday life while on the move; freedom from
accidents and inconveniences; and freedom from
environmental pollution and energy exhaustion.
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Souhrnnd provozni porada za mésic srpen se konala 2. zafi.
Zddraznéna byla poptavka po modelu Hyundai Tucson, ktery se
stal vozem s nejvétsi dynamikou prodeji. SUV segment je nej-
rychleji rostoucim v Evropé a Tucson stoji v jeho cele. Momental-
né evidujeme kolem 50 000 nevyfizenych objedndvek, proto je
zapotfebi vyuzit jedineéného momentu a Tucson zakaznikim
dodat vCas a v co nejvyssi kvalité. Proto budou probihat mi-
moradné pracovni smény, na které se vztahuji veskeré pfiplat-
ky a bonusy. Vsem zaméstnancim dékujeme za nasazeni
a odvedenou praci.

Business Review Meeting dealing with August results was held on
2" September. Demand of Hyundai Tucson, which is the car with
the most dynamic sales, was pointed out. SUV segment is the fast-
est growing in Europe with Tucson as leader. At the moment, we
register 50,000 backorders therefore, it is necessary to use this
unique momentum and supply each Tucson to our customer in
a reasonable time and in the best achievable quality. Therefore, ex-
traordinary working shifts will be held paid with all extra bonuses.
We thank all employees for their commitment and effort.

V srpnu jsme vyrobili
In August, we have produced

33000

ZND 3RD

Wercedes
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Po 3 letech nas navstivil Chairman

Spole¢nost HMMC uvitala vzacnou navstévu.
4. srpna do naSeho zdvodu prijel nejvyssi
predstavitel spolecnosti Hyundai. Pan Mong-
koo Chung se na uUvod setkal s nejvyssim
vedenim spole¢nosti HMMC. Poté se s prezi-
dentem Donwoo Choiem a viceprezidenty
vydal na prohlidku zavodu. Navstivil lisovnu,
svafovnu a findlni montdz. Jeho navsté-
va byla soucdsti cesty po zdvodech Hyun-
dai Motor Group ve svété. Z ruského zavod
v Petérburku pokracoval do slovenské Kii
v Ziliné a poté priletél do nosovické automo-
bilky HMMC. Pan Chung pfijel do HMMC po
tfech letech a vyjadril spokojenost s vyrobou
a pfipravami na zahdjeni vyroby modelu PDe.

HMMC welcomed a distinguished visitor.
The top executive of Hyundai Motor Group
arrived at our plant on 4 August. At first, Mr
Chung Mong-koo met with the senior ma-
nagement of HMMC. Then he was showed
around the plant together with the presi-
dent, Donwoo Choi, and vice presidents.
During his tour around the NoSovice plant
he visited the following production halls:
stamping, welding and assembly hall. His
visit was a part of a tour around the Hyundai
Motor Group plants in the world. He started
his journey in the Russian plant in St. Pe-
tersburg and continued to the Slovak Kia in
Zilina. Then he went straight to the No3ovice
HMMC car plant. Mr Chung arrived at HMMC
after three years and expressed satisfaction
with the production and preparations for the
production launch of the PDe model.

Y 4 Y 4 (o] Spolec¢nost HMMC zakoupila kvétiny, které vy-
89 n OV C h tru h I I ku tvofi atraktivni a pfijemné pracovni prostiedi
a podpori firemni kulturu. Kvétinové truhliky
byly umistény do vsech hlavnich kancelafi na
administrativni budové, findlni montazi, lisovné,
svafovné, lakovné a prevodovkarné. Celkem bylo
pouzito 73 podlouhlych a 16 vysokych truhlikd s
308 kvétinami. Vybranymi odriidami jsou lopat-
kovec, kroton a fikus.
Kvétiny byly dovezeny z Holandska a jsou
prizplsobeny naroénému prostredi s omezenym
pristupem denniho svétla. Starat se o né pravi-
delné bude externi spoleénost. Zaddme zamést-
nance, aby kvétiny nezalévali a nepremistovali.

HMMC Company has bought boxes with flow-
ers which will create attractive and pleasant
working environment and will support company
culture. Flower boxes were placed into all main
offices at administration building, final assem-
bly, stamping, welding, paint and transmission
shops. Overall, 73 oblong and 16 large boxes with
308 flowers were used. Chosen flower varieties
are Piece Lily, Croton and Ficus.

Flowers were imported from Holland and they
are adapted to demanding environment with
limited access of daylight. An external company
will take care of them. We kindly ask all employ-
ees not to water or move them.

4 www.hyundai-motor.cz



Mdme novou

3D tiskarnu

Spole¢nost HMMC nové poridila 3D tiskarnu, kterd na
zékladé digitdlniho modelu vytvori tfidimenzionalni pe-
vny objekt. ,,3D tisk je v automobilovém pramyslu velmi
zadany. Budeme tisknout nové zmény dild, které potom
odzkousime jesté pred tim, neZ je zavedeme do sériové
vyroby,* nastinil jeji vyuziti Rostislav Buzek z odd. Za-
jisténi kvality. 3D tiskarna poslouzi naSemu zavodu také
k otestovani a kontrole dil(. ,,Nase spole¢nost se rozhod-
la k ndkupu 3D tiskarny hlavné z toho dlvodu, jelikoz
potrebujeme kontrolovat dily od dodavatelt. 3D tiskdrna
vyuziva technologii FDM a dokaze tisknout s presnosti az
0,127 mm na 10 cm, coZ ndm pIné vyhovuje. UZ se moc
tésime, az skonci Skoleni a budeme 3D tiskarnu pIné vy-
uzivat,* uzavrel rozhovor jeho kolega Filip Cieslar, ktery
meél porizeni 3D tiskarny na starosti.

HMMC recently purchased a 3D printer. The printer is
able to create a three-dimensional solid object based
on a digital model. “3D printing is very much in demand
in the automotive sector. We will print new changes of
our components, which will be tested before the launch
of their series production,” said Rostislav Buzek of the
Quality Assurance department. The 3D printer will allow
the NoSovice plant to test and control car components.
“Our company decided to make the acquisition of the
3D printer as we need to control components from our
suppliers. The 3D printer uses FDM technology and can
print with accuracy up to 0.127 mm per 10 cm, which
fully satisfies our requirements. Currently, we are under-
going training in order to operate the 3D printer. We are
looking forward to using it in practice and cannot wait to
fully benefit from its outstanding qualities,” concluded
Mr Buzek’s colleague, Filip Cieslar, who was in charge of
purchasing the 3D printer.

CFT tymy
CFT teams

Novy Hyundai Tucson byl a stale je ztélesnénim obrovského Uspéchu. Pfi jeho pripravé
jsme poprvé sestavili komplexni CFT tym.

Martin Kliénik, vedouci CFT tymi v HMMC:

,,Sledovali jsme vSechny detaily, aby se vyroba rozbéhla bez problém(. Udélali jsme pro
Tucson a jeho Uspéch maximum, Zili jsme spolu i ve volném Case. Ale co kdyz vcerejsi
maximum uz dneska nestaci? Co kdyz vcerejsi ,,dost uz prosté neni dost?*

Ze jsme dali vechno a lip to nejde? Viechno jde udélat 1épe... Emil Zatopek fikaval:

,Kdyz nemUizes, pridej!” Letos nas Ceka dalsi obrovsky Ukol - Hyundai i30 treti generace.
| nyni pracujeme v CFT tymu. Pojdime na to ale jinak! Nepopisujme véci tak, jak je vidime
na povrchu. Premyslejme vzdycky o souvislostech a nasledcich. Predjimejme a budme
kreativni!

Peter Schreyer, prezident a hlavni designér Hyundai Motor Group:

,,Cillem je dokonalost v kazdém detailu, protoze mezi vybornym a dokonalym autem je
porad jesté rozdil. Novy Hyundai i30 je svym urcenim auto pro vSechny - o co nendpad-
néjsi zvenku, o to Uzasnéjsi pod povrchem. Toto auto bude esenci smérovani znacky
Hyundai - nejvyssi moznd hodnota, dynamicky pohon, nejvyssi bezpecnost a konektivita:

Shin Iksoo, viceprezident divize Kvality v HMMC:
,,My toto vse propojime dohromady a pridame dalsi stupen, ktery se jmenuije kvalita. Ano,
bude to chtit novy pohled, opustit rutinu a najit nové postupy. My to dokazeme!*

.F b

All-new Hyundai Tucson was and still is an embodiment of a huge success. We have
composed a CFT teaminits preparation for the first time.

Martin Klicnik, CFT Team Leader in HMMC:

,We monitored all details so that production could start without any problems. We did
the maximum for Tucson and its success, we lived together even in our leisure time. But
what if the yesterday maximum is not enough today? What if yesterday ,,enough* is not
enough anymore?“

We gave everything and we can’t do any better, you say? Everything can be done bitter.
Emil Zatopek used to say: ,When you cannot anymore, speed up!“ We have another great
task ahead - Hyundai i30, 3'd generation. We work in CFT team again. Let us take a differ-
entapproach! Let us not describe things as we see them on the surface. Let us always think
about context and subsequence. Let us anticipate and be creative!

Peter Schreyer, President and Chief Design Officer of Hyundai Motor Group:
»Letus strive for perfection in every detail because there is still a difference between an ex-
cellent car and a perfect one. New Hyundai i30 is determined as a car for everybody - the
more inconspicuous from the outside, the more amazing under the cover. This car will be
a quintessence of direction of Hyundai brand - the highest value, an efficient and dynamic
power-train line-up, state-of-the-art safety and connectivity.

Shin Iksoo, Vice-president of Quality division in HMMC:

"We put all of this together and we add another grade, the name of which is quality. Yes,
it will need new angles of view, abandon the routine and find new ways. We can do it!*

912016 HMMCNews 5



Automobil pro kazdeho

Hyundai i30 nové generace je reakci spole¢nosti Hyundai Motor na aktualné se ménici hodnoty a posun preferenci zakaznik(
smérem k technologickym Fesenim, individudinimu stylu a flexibilité. ,,Pozorné jsme naslouchali pozadavkim zakaznikd, na
zakladé nichz jsme zmeénili nasi nabidku a vytvorili automobil pro kazdého. Hyundai i30 nové generace je naSich DNA auto-
mobilem v Evropé: dostupny s pritazlivym designem, vybaveny inovativnimi technologiemi a poskytujici pozitek z jizdy. ,,S nej-
modernéjsimi systémy infotainmentu a prvky konektivity nabizime vsechno, co digitalni generace a dnesni zakaznici ocekavaji.*
Lehkd a pevna karosérie, vyrobena s 53% podilem ocele vysoké pevnosti poskytuje zaklad pro dobré jizdni vlast-
nosti a spolu s 10 % kratSim prevodovym pomérem fizeni a nové vyvinutym podvozkem prispiva k dynamickému
charakteru vozidla bez negativniho ovlivnéni vysoké Urovné komfortu. Portfolio motord tvofi turbokompresorem
preplanované motory s primym vstfikovanim paliva a zmensenym objemem, které se vyznaCuji vysokou vykonnosti
a ucinnosti. Zakaznici maji na vybeér tfi benzinové motory a jeden turbodiesel s objemem 1,6 litru. Hyundai i30 nové generace je
prvnim modelem znacky, do kterého se montuje novy turbokompresor prepliovany benzinovy ¢tyrvalec 1,4 T-GDI s vykonem
103 kW (140 k).

Hyundai i30 nové generace je nejdulezitéjsi modelovou Fadou pro znacku Hyundai v Evropé, prispivajici
k dosahnuti naseho cile stat se asijskou znackou cislo 1v Evropé. S modelem i30 nové generace chceme
pokracovat v nasem tspésném pfibéhu v Evropé a dosahnout organického ristu

v nasledujicich letech.

hl

Jak probihd priprava modelu PDe?

8. srpna zacala u nového modelu PDe, ktery zacneme vyrabét na konci letosniho roku, a ktery nahradi stavajici 5-ti dvefovou verzi i30,
tzv. T2 pilotni faze vyroby, kterd pro HMMC znamena zacatek lokalniho vyrobniho procesu. Cilem této faze, kterd potrva do 19. zafi,
je otestovani jednotlivych dili a komponent( na nasich zafizenich a strojich vyrobnich linek. Pfipravovalo se na ni 130 zaméstnancd,
ktefi se v Koreji Ucastnili pilotni fadze SP1. Zde se v Technickém a vyvojovém centru v Namyangu seznamovali s montazi nového modelu.
Béhem celozavodni dovolené byly pro novy model specidlné upraveny linky. Jesté dfive také vznikly CFT tymy, které Citaji na 100 ¢lend.
Jelikoz auta, ktera budou béhem pilotni faze vyrobena, nemohou byt uréena pro bézny provoz na pozemnich komunikacich, poslouzi
k Ucelu testovani. Po ukonceni testl budou néktera z nich predana stfednim technickym $koldm jako studijni material.

6 www.hyundai-motor.cz



A Car for Everyone

The New Generation i30 is Hyundai Motor’s
answer to changing contemporary values
and customer preferences toward technolo-
gy driven solutions, individuality in style and
flexibility.

We have listened closely to customer needs,
redefining our offer to create a car for every-
one. The New Generation i30 is our DNA
car in Europe: accessible, appealing in de-
sign with innovative technology and great
drive. With up-to-date infotainment and
nnectivity features we offer everything
at digital natives and today’s customers
expect.

The highly rigid and light body with 53 % Ad-
vanced High Strength Steel delivers the base
for good ride and handling characteristics
and combined with a 10 % more direct steer-
ing and a newly developed chassis the driver
can enjoy dynamic driving abilities without
compromising high levels of comfort.

The powertrain line-up consists of downsized
turbocharged engines to enhance efficiency
and responsiveness. Customers can choose
from three petrol engines and one 1.6-litre
turbo diesel engine. The New Generation i30
is the first Hyundai model available with the
new turbocharged four-cylinder petrol en-
gine, the 1.4 T-GDI with 140 PS.

The New Generation i30 is the most impor-
tant car for Hyundai in Europe, supporting
our objective to become the number one
Asian automotive brand. With the New
Generation i30 we want to continue our
success story and achieve further organic
growth in the years to come.

How is preparation of PDe model going?

T2 pilot phase of PDe model, which production will start at the end of this year and which will replace i30 5-door version, has started on 8"
August. It means beginning of PDe local production. The aim of this phase, which will run until 19" September, is testing of individual parts
and components on our production lines and machines. 130 employees, who participated SP1 phase in Korea, were preparing for that. They
acquainted with new model in Technical and Development Center in Namyang. Production lines were specially adapted for new model during
the summer shutdown. Even before that, CFT teams, which have about 100 members, have originated. Because cars produced during pilot
phase cannot be used for regular traffic, they will serve for testing. After test finishing some of them will be handed over to technical schools
as study material.

912016 HMMCNews




Tyden klicovych hodnot
1. - 7.9. 20160

Jiz potreti u nas probihal Tyden kli¢ovych hod-
not, ktery se porada ve vsech spolecnostech
v rdmci Hyundai Motor Group u prilezitosti
jejiho zalozeni 1. 9. 2000. Letos jsme pfipravili
nékolik akci, kterymi jsme si zabavnou formou
nase klicové hodnoty pripomnéli. Kazdy za-
méstnanec od svého nadfizeného obdrzel
dékovnou pohlednici, leporelo ke klicovym
hodnotdm a hlasovaci listek k novému
ocenéni ,,Kolega roku*.

Tyden klicovych hodnot jsme zahdjili ve Ctvrtek
1. 9. osvézenim v podobé nanuku zdarma.
Klicovou hodnotu ,Lidé“ predstavovaly jako
v predchozich letech specialni pohlednice,
které jste mohli predat kolegovi jako vy-
jadreni podékovani ¢i uznani za jeho praci
a vyjimecny pristup. V ramci klicové hodnoty
»Spoluprace” budou ocenéni zameéstnanci,
ktefi se chovaji v souladu s firemni kultu-
rou a jsou tak prikladem pro ostatni. O tomto
ocenéni jste rozhodovali pfimo VY, zamést-
nanci. Vyhlaseni vitézi probéhne v HMMC
Express.

Minihry a soutéze

V duchu hodnoty ,Vyzva“ jsme pro Vas
pripravili soutéze, které byly umistény na
specidlnich stanovistich u vchodu do hal
a u kurackych zén. VyzkousSet jste si mo-
hli ,,Holandsky Billiard*, ,Cornhole* Ci hru
,Jerab“ Pro nejlepsi z Vas byly pfipravené
ceny.

Mezindrodni menu

Jednou z nasich hodnot je ,,Globalita“ a pro-
to jsme vam kazdy den prinesli informace
ojednom z vyrobnich zavodt Hyundai ve svété
a mohli jste ochutnat kuchyni dané zemé.

Kviz o Hyundai
Tucson na vikend

ZUucastnit jste se také mohli kvizu o Hyundai
Tucson na vikend. 5 z vas si jej uzije i s plnou
nadrzi.

8 www.hyundai-motor.cz

Core Value Week, which is celebrated in
whole Hyundai Motor Group at the occa-
sion of its foundation on 1st September
2000, was held in HMMC for the third time.
This year, we have prepared several events,
through which we have reminded core va-
lues in a funny way. Each employee re-
ceived Thank-you card, folder of core val-
ues and voting card for new award “Col-
league of the year”.

We have launched Core Value Week on
Thursday 1st September by refreshment:
ice lollies for free. The core value “People”
was presented by special postcards which
could be handed over to your colleague as
an expression of gratitude and recognition
of his/her work or extraordinary approach.
Within core value “Collaboration,” employ-
ees, who behave according to company
culture and who are examples for others,
will be awarded. Directly YOU, employees,
decided about this award. Winners will be
announced in HMMC Express.

Minigames and competitions

In the spirit of core value ,,Challenge,* we
have prepared competitions which were
place nearby main gates at particular produc-
tion halls and smoking zones. You could tried
“Holland Billiard”, “Cornhole” or “Crane”. For
the best ones, interesting prizes were pre-
pared.

International menu

,»,Globality* is one of our core value, there-
fore, information about one Hyundai produc-
tion plant in the world were provided every
day and you could taste cuisine of particular
country.

Quiz of Hyundai

Tucson for weekend

You might participate in the quiz of Hyundai
Tucson for weekend. 5 of you will enjoy it with
full tank.



Vse pro zakaznika Everything for customer

V ndvaznosti na Tyden klicovych hodnot, ktery
se v nasem zavodeé uskutecnil od 1. do 7. zafi,
jsme se rozhodli potésit zakazniky, ktefi si za-
koupili vz z noSovické produkce a ktefi pred-
hodnot. Prvni obdarovanou byla pani Eva
Draberova z Frydlantu nad Ostravici, ktera si
koupila svij viiz ix20 v Rely Servisu v Ostrave,

a které jsme kromé vozu predali i fadu darka.
»Hyundai je moje srdecni zalezitost, protoze
to je auto z pod Beskyd, ja bydlim pod Besky-
dami, takze o to je to pro mé milejsi,* sdélila
nam majitelka nového vozu. Pani Draberova si
po dlouholeté zkusenosti opét vybrala viz ix20
vyrobeny v NoSovicich.

»ix20 jsem uZ jednou méla a byla jsem velmi
spokojend. Neni moc velké, ale pfitom je pros-
torné, kompaktni, Zivé a spolehlivé. Jsem z néj
nadiend” dodala. Stastnd majitelka nového
vozu dokonce v minulosti navstivila noSovicky
vyrobni zavod. ,,Byla jsem fascinovana a sme-
kam pred pracovnim nasazeni zaméstnancu.”
DalSimi obdarovanymi byli manzelé Matusiko-
vi, ktefi si zakoupili viz i30 v Autolaros Speed
v Ostravé. “Vybrali jsme si i30, jelikoZ jsme s
nim byli velmi spokojeni. i30 je kvalitni vz za
skvélou cenu.”

Following the Core Value Week, which took
place in our Nosovice plant from 1 to 7 Sep-
tember, we decided to please the customers
who have purchased a car from the NosSovice
production and who represent one of our most
important key values.

Mrs Eva Draberova from Frydlant nad Ostravici
purchased her ix20 car in RELY servis in Ostra-
va. Apart from the car she gained a lot of beau-
tiful presents from us. “Hyundai is dear to my
heart because it is made so close to the Beskids
and | live nearby the Beskids which makes the
whole thing even nicer,” said the owner of the
new car. After a long experience with her pre-
vious car, Ms Draberova has again chosen the
Hyundai ix20 manufactured in NoSovice.

“] used to own an ix20 and | was very satisfied.
Although it is not very big, it is still spacious,
compact, lively and reliable. | am really excited
about it,” she added. The happy owner of the
new car even visited the NoSovice plant in the
past. “l was fascinated; hats off to the employ-
ees and their work dedication.”

Another customer was Matusik family, who
bought i30 in Autolaros Speed in Ostrava. “We
have chosen i30 because we were very satis-
fied with it. i30 is quality vehicle for a great
price”

912016 HMMCNews 9



Komplexni rozvoj manazeru
L eadership Academy

V patek 26. srpna probé&hlo slavnostni progress to higher positions, familiarisation with the trends and methods of mo-
ukoné&eni, predani diploml a prezentace dern management, supervision of own work in terms of benefits for the company
3 vybranych projektd tzv. leadership aca- and the application of acquired knowledge into practice. The programme was at-
demy, coz je program komplexniho rozvoje tended by ten heads of departments. Tuition was based on the MBA programme.
manazer(. Jeho hlavnim cilem je zvy3ovani Four chosen models were concluded by submitting a written work in English. The
konkurenceschopnosti, vykonnosti a efek- first year is finished and the study can be carried out externally. “| appreciate
tivnosti spoleénosti HMMC se zaméFenim HMMC for providing us with this programme as it was a great experience. It was
na strategické fizeni a vybrané oblasti ma- beneficial to both the company and myself,” said Pavel Smida of the Production
nagementu. ,,Skoleni hodnotim velice pozi- control department.

tivné, protoze mi priblizilo strategicky pfis-
tup vedeni firmy,* podélil se Milos Broncek,
vedouci haly prevodovkarny.

DalsSimi cily byli rozvoj manazerskych kom-
petenci, jejich pfiprava k postupu na vyssi
pozice, sezndmeni se s trendy a metodami
moderniho managementu, supervize vlast-
ni prace z pohledu pfinosu pro firmu a apli-
kace ziskanych poznatkld do praxe. Pro-
gramu se Ucastnilo 10 vedoucich oddéleni.
Vyuka vychdazela z MBA programu a ucast-
nici mohli 4 vybrané moduly zakoncit zpra-
covani pisemné prace v anglickém jazyce.
Diky tomu za sebou maji 1 rok studia, ve
kterém mohou externé pokracovat. ,Pro-
gram, za ktery bych chtél spolecnosti
HMMC podékovat, hodnotim velmi klad-
né. Bylo to pfinosné jak pro firmu, tak pro
mé samotného,* uzaviel Pavel Smida z od-
déleni fizeni a planovani vyroby.

On Friday, 26 August, a closing ceremony,
a presentation of diplomas and the pres-
entation of three selected projects took
place within the Leadership Academy,
which is a programme focusing on the com-
prehensive development of managers. Its
main objective is to increase competitive-
ness, efficiency and effectiveness of HMMC
with a focus on strategic management and
selected areas of management. “l evaluate
the training very positively, as it showed
me the interesting strategic approach of
the company’s management,” said Milo$
Broncek, head of the transmission hall.

Other objectives of the programme were
as follows: the development of managerial
competencies, their preparation in order to

-




Zmeny v grafickem designu Hyundai

Firemni logo symbolizuje pfislib nasi znacky. 2D verze
predstavuje v marketingové komunikaci lehkost naseho

Logo

kreativniho sméru.

Our brand logo symbolizes the promise

of our brand. In our marketing communications

the reduced 2-D version represents
the simplicity of our creative direction.

Nové pismo Hyundai Sans bylo vytvoreno

Pismo
Typography

naseho sdéleni.

Hyundai Sans is the bespoke typeface
created especially for Hyundai. It reflects
the simple confidence of our messages.

Pozoruhodna harmonicka rovnovéha
mezi 4 prirodnimi zivly: zemi, vzduchem,

Barvy
Color

barevné schéma.

A striking, harmonious balance between
earth, air, fire, and water is the basis for
the color scheme.

Obrazky
Image style

Fotografie vychazi ze silného hlubokého
vyznamu, ktery prolind zivotni pfibéhy
odehravajici se v pozadi nasich vozu.

Hyundai images draw on a rich, immersive
photography style that reflects the people

and places behind our product story.

Abychom vytvorili nd$ charakteristicky
vizualni styl, spojujeme pismo, fotografie,
firemni jazyk a pribéh do jednoho celku.

Grafika
Graphic system

Our story and stage system brings
together typography, photography, and
brand language to create our distinctive
visual style.

Z davodu odliSeni se od nové vzniklé luxusni linie Hyundai Genesis
se materskd firma po péti letech rozhodla inovovat korporatni de-
sign. Zména se dotyka loga, barev, pisma, grafického systému a plati
pro vSechny pobocky a dcefiné spolec¢nosti. Zmény a Upravy budou
v HMMC zavedeny postupné na podzim 2016 a v pribéhu pfistiho roku.
Prvni zménou byl design HMMC Express, ve kterém je jiz pouzito nové
PC nainstalovan. Jak jste si mohli v§imnout, ve zméné také pokracu-
je firemni mésicnik HMMC News. Na zafi pfipravilo oddéleni vnéjsich
vztahl pro vSechny MT zaméstnance povinné hodinové $koleni, na
kterém budou detailné s novym design manuélem sezndmeni.

ohném a vodou je zakladem pro nase nové

@& HYUNDAI

speciadlné pro Hyundai. Ztélesriuje divéryhodnost

AaBbCcDdEe 0123
AaBbCcDdEe 0123

Version 1 preferrec)

Bridge to
everywhere.

="

@ HyunoAl

=
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In order to differentiate from newly developed luxury Hyundai Gene-
sis line, mother company decided to innovate corporate design. The
change concerns logo, colour, font, graphic system and is valid for all
branches and subsidiaries. Changes and adjustments will be imple-
mented in HMMC continuously in autumn 2016 and within the next
year. The first change was the design of HMMC Express, in which new
Hyundai Sans font was used. This font has been installed into all users
PC. As you might notice, HMMC News follows the change. Public Re-
lations Department has prepared compulsory hour training for all MT
employees, where they will be acknowledged with new design manual
in detail.
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Rucni manipulace s bremenem

Manual hana

Ruéni manipulace s bremenem patfi ke kazdodenni ¢innosti jak v zaméstnani,
tak v soukromém zivoté. Lidé velmi Casto nebezpeci podcenuji, i kdyz mize
dojit k trvalému poskozeni zdravi, zejména zad a patere. Z tohoto divodu
je dobré se na manipulaci s bfemenem divat jako na riziko ohroZeni zdravi
a dodrZovat zkladni zasady.

Co si pod manipulaci s bfemenem predstavit?

Ruéni manipulaci s bremenem se rozumi prepravovani nebo noseni bremene
jednim nebo soucasné vice zaméstnanci vcetné jeho zvedani, pokladani,
strkani, tahani, posunovani nebo premistovani. V pracovné pravni roviné resi
tento aspekt legislativa konkrétnim pozadavkem: zaméstnavatel je povinen
organizovat praci a stanovit pracovni postupy tak, aby zaméstnanci nevy-
kondvali ruéni manipulaci s bfemeny, kterda maze poskodit zdravi, zejména
patef. Nespravna manipulace mize také vést nejen k poskozeni pétere, ale
také celého muskuloskeletalniho systému.

Zdravotniriziko

Hodnoceni zdravotniho rizika pfi ru¢ni manipulaci s bfemenem zahrnuje
mimo posouzeni hmotnosti manipulovaného bremene také kumulativni
hmotnosti, vynakladany energeticky vydej a srdecni frekvenci. Samozrej-
mé nesmime zapomenout na hodnoceni pracovnich podminek, za kterych
k ruéni manipulaci dochazi. Limitni hodnoty jsou rozdéleny pro muze a Zeny
v nasleduijici tabulce:

Limity

Limits

Maximalni hmotnost pro manipulaci s bremenem
- obcasna manipulace *

Maximalni hmotnost pro manipulaci s bremenem -
Castad manipulace **

Maximalni hmotnost pro manipulaci
s bremenem v sedé

Celosménova kumulovana hmotnost
Tlacné/tazné sily

* v souhrnu do 30 minut (véetné) za sménu
total within 30 minutes (inclusive) per shift

Zasady bezpeéné manipulace s bremeny

4 zvedani bremene nohami a s narovnanymi zady (bez predklonu)

4 rotace celym télem nikoliv jen trupem

4 pred manipulaci je potfeba se protdhnout a rozcvicit

4 y pripadé, Ze se na manipulaci s bremenem podili dvé a vice osoby,
je nutné urcit vedouciho manipulace

4 pred zvednutim bfemene je potfeba zvazit své moznosti,
popfipadé jiny zplsob manipulace

4 pouzivani pevného a bezpecného Uchopu, dlanémi co nejblize bremenu

4 stabilni postoj

4 vyvarovat se prudkych, nahlych ¢i trhavych pohybdm

12 www.hyundai-motor.cz

INg of

Maximum weight for handling a load
- occasional handling *

Maximum weight for handling a load
- frequent handling **

Maximum weight for handling a load
in the sitting position

Whole shift of cumulated weight

Push / pull forces

oads

Manual handling of loads is an everyday work activity and also extends to
our private lives. People often underestimate the danger, although it can
cause long lasting injuries, especially to the back and the spine. Due to this
reason, it is wise to handling a load as a risk to your health and to follow the
basic principles.

What does actually handling a load entail?

Manualhandling ofaload meansthetransporting orcarrying ofaload by one
or more employees including lifting, placing, pushing, pulling, and moving.
At the labour legal level, this aspect is resolved through legislation with
a specific requirement: the employer must organize the work and state the
working procedures so that the employees do not manually handle a load
that can cause aninjury, in particular the spine. Incorrect handling can also
lead to damage to the spine as well as the whole musculoskeletal system.

Healthrisk

The evaluation of the risk to health during the manual handling of a load
includes — in addition to the evaluation of the weight of the load — the cu-
mulative weight, energy consumed and the heart rate. Of course, we must
not forget about the evaluation of the working conditions under which the
handling is carried out. Limit values are divided for men and women in the
following table:

Limitni hodnoty

Limit values

50 kg 20 kg
30 kg 15 kg
5 kg 3 kg
10 000 kg 6 500 kg
310 N /280N 250 N /220N

** v souhrnu nad 30 minut za sménu
total up to 30 minutes (inclusive) per shift

Principles of safe handling of loads

4 |ifting the load with the legs and with an upright back (straight)

4 the rotation of the whole body, not just the torso

4 before handling, it is essential to stretch and warm up

4 in the case that the load is handled two people or more persons,
it is necessary to nominate a supervisor for the handling

4 before lifting of the load, it is necessary to consider the available options
or another method of handling

4 use a strong and secure grip with palms of the hand that
are closest to the load

4 stable stance

4 ayoid violent, sudden and jerky movements




Rally Nemecko

all

Dvé posadky tymu Hyundai Motorsport
si dojely v Némecku pro mista na stupnich
vitéz. Spanélsky jezdec Dani Sordo dojel dru-
hy a Belgi¢an Thierry Neuville tfeti. Devaty
podnik sezény pfinesl jedno z nejtésnéjsich
findle celého Sampionatu WRC. Na patém
misté pak dojel Novozélandan Hayden Pad-
don. Hyundai tedy dokoncil némeckou rallye
se tfemi vozy mezi nejlepsSimi péti. Tim-
to vysledkem si tym upevnil druhé misto
v Sampionatu konstruktérd, kdyz jiz prekonal
hranici dvou set bodd.

»Vynikajici zavér! Védéli jsme, Ze to bude jen
o fous, ale nemyslim si, Ze by nékdo tusil,
Ze to bude takhle napinavé. Desetina
sekundy po 17 etapdch a témér tfrech stovkach
kilometrd, to je neuvéritelné. Chtél bych véem
posadkdm pogratulovat za fantasticky, Cisty
a vzrusujici souboj. Je nakonec UzZasné vidét
oba nase vozy na stupnich vitézd, poprvé
v této sezoné. Mame dokonce vsechny
vozy v nejlepsi pétce a to ndm dava obrov-
skou sebedlvéru do zbyvajicich Ctyr rallye.
Méame nékolik tydnd, abychom se pfipravili
na Korsiku, a doufam, Ze se ndm podafi udrzet
skvélou vykonnost,” uvedl $éf tymu Michel
Nandan.

Vysledky | Results:

1. S. Ogier / J. Ingrassia 3:00:26.7
2. D. Sordo / M. Marti 3:00:47.0
3. T.Neuville / N. Gilsoul 3:00:471
4. A. Mikkelsen / A. Jaeger 3:00:53.9
5. H.Paddon / J. Kennard 3:04:01.5

Rallye Deutschland
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Hyundai Motorsport has claimed a fantastic
double podium result with the Spanish driver,
Dani Sordo, and the Belgian, Thierry Neuville,
finishing in second and third respectively in
Rally Deutchland, the ninth round of the 2016
World Rally Championship (WRC). It was the
one of the most thrilling finales of the WRC
season so far. The New Zealander, Hayden
Paddon, finished fifth. Hyundai completed
the German Rally with its three cars in the top
five. The result sees Hyundai Motorsport con-
solidate second in the WRC Manufacturers’
standings, breaking through the 200-point
barrier.

Team Principal Michel Nandan commented:
“What a finish that was! We knew it was go-
ing to be a close one but | don’t think anyone
predicted it would be that tense. 0.1 seconds
after 17 stages and almost 300km of special
stages is incredible. I'd like to say congratula-
tions to all crews on a fantastic clean and ex-
citing fight. It's wonderful to get two cars on
the podium for the first time this season - and
in our home rally makes it even more special.
In fact, with Hayden finishing in fifth, it's the
first time we've had all three cars finish inside
the top-five this season. We now have several
weeks until Corsica, during which time we will
review all we've learned and prepare as best
we can for the final four events of the season.”

6. M. Ostberg / O. Flgene 3:04:57.9
7. E.Lappi/J.Ferm 3:09:03.5
8. P.Tidemand / J.Andersson 3:09:19.2
9. J. Kopecky / P. Dresler 3:10:10.9
10. A. Kremer / K. Wicha 3:10:37.3
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Jak se v Nosovicich vari “Korea”?

How Is “Korea” cooked in Nosovice?

Z Koreje se kromé Cerstvé zeleniny a masa dovazi vétsina surovin,
predevsim kofeni. Séjovd omacka, sdjova pasta, sezamovy olej
nebo pdlivd paprika se u nds nevyrabi, proto k ndm putuji tisice
kilometrd. Pro korejskou kuchyni je také typicka kulatozrnna ryze,
kterad se importuje spolu s rybami a jinymi mrazenymi potravinami.
VHMMC pro vas korejské pokrmy vari10lidi, ztoho 3 korejsti kuchafri
a 7 osob pomocného persondlu. JelikoZz vydej obédl zacind v
10:00, priprava startuje brzy, jiz v 6 hodin rano. Néktera jidla se
proto pfipravuji o den napred, aby na vafeni bylo vice ¢asu nebo
se pres noc odleZela. Chvili trvalo, ne? si Cesi korejské jidlo za-
milovali. Zprvu pro né bylo moc palivé a také nezvyklé. Dnes jej
naopak vyhledava tfetina zaméstnanci a néktefi z nich dokonce
preferuji jidla ostfejsi nez sami Korejci. Kuchafi maji radost, zZe
stravnici vraci a chutna jim.

Kulatozrnna ryZe
Round grain rice

Rasy
Algae

V HMMC se denné vafi pro 1100 lidi
a spotfebuje se 170 kg ryze a 100 kg
kimchi.

Pokrmy jsou vafeny podle klasickych
korejskych receptil. Lisi se pouze
mnozstvi kofeni, které se do pokrm0
pridavd, aby jidlo nebylo pfilis pdlivé.

NejCastéji se vafi z masa, ryze
a kimchi.

V Koreji se snidd, obédva a vecefi
vzdy polévka, kimchi a ryze.

Besides fresh vegetable and meet, majority of ingredients are ex-
ported from Korea, especially spices. Soy sauce, soy paste, sesame
oil or hot peppers are not produced in the Czech Republic therefore
they travel thousands of kilometres. Round grain rice, which is typical
for Korean cuisine, is imported together with fishes and other frozen
food. In HMMC, Korean food is cooked by 10 people, out of whom 3
are Korean cooks and 7 people of support staff.

As serving of lunches starts at 10 A.M., the preparation begins early,
about 6 A.M. in the morning. Some meals are therefore prepared one
day in advance to have more time and let it mature during night. It
took a while before Czechs fell in love with Korean cuisine. Initially, it
was too spicy and unusual. Nowadays, one third of employees seek
after it and some of them even prefer more spicy ones than Koreans.
Cooks are happy that people come back and it tastes them.

Soyova oméacka
Soy sauce

Kimci
Kimchi

In HMMGC, it is daily cooked for 1,100
people. Moreover, 170 kg of rice and
100 kg of of kimchi is consumed.

Meals are cooked according to classic
Korean receipts. Just amount of spice,
which is added to meals, varies so the
food has not so distinctive space.

Meat, rice and kimchi are most
common ingredients.

In Korea, a soup, rice and kimchi
is always eaten for breakfast,
lunch and also dinner.
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Polévka z tenkych nudli

Suroviny:

120 g nudli somyun

Y% dyné

50 g kimchi
mofrské rasy
jarni cibulka
vyvar

Postup:

Stante se fanouskem:

Follow us:

HMMC News

Nudle povafime ve vrouci vodé
po dobu 3-4 minut, poté je zleh-
ka proplachneme studenou vodou
a nechame okapat.

Dyni nakrdjime na tenké prouzky
a zlehka osmazime. Jarni cibulku
nakrajime na drobné krouzky.

Do misky nalijeme vyvar a pfiddme
nudle, na které poklademe kimchi,
jarni cibulku, dyni a fasy.
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